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iHeart
RADIO

46.3% or 1,671,072 of PHOENIX Metro Adults 18 or older listened to IHEART RADIO in the past 7 days.
Typical Adults 18 or older who listened to IHEART RADIO in the past 7 days are 47.6 years old (.5% younger
than average) and have a $110,462 (6.% higher than average) annual household income.
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20.5% or 739,788 of PHOENIX Metro Adults 18 or older listened to KESZ-FM in the past 7 days.
Typical Adults 18 or older who listened to KESZ-FM in the past 7 days are 45. years old (6.% younger than
average) and have a $106,030 (1.8% higher than average) annual household income.
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9.9% or 356,581 of PHOENIX Metro Adults 18 or older listened to KMXP-FM in the past 7 days.
Typical Adults 18 or older who listened to KMXP-FM in the past 7 days are 41.2 years old (13.9% younger
than average) and have a $112,946 (8.4% higher than average) annual household income.
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10.2% or 366,326 of PHOENIX Metro Adults 18 or older listened to KNIX-FM in the past 7 days.
Typical Adults 18 or older who listened to KNIX-FM in the past 7 days are 53.9 years old (12.6% older than
average) and have a $125,594 (20.6% higher than average) annual household income.
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— 14.8% or 532,785 of PHOENIX Metro Adults 18 or older listened to KYOT-FM in the past 7 days.
95‘5 Typical Adults 18 or older who listened to KYOT-FM in the past 7 days are 50. years old (4.6% older than
EMOUNTAIN] average) and have a $120,033 (15.2% higher than average) annual household income.
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® 46.3% or 1,671,072 of PHOENIX Metro Adults 18 or older listened to IHEART RADIO in the past 7 days.
' ear Adults 18 or older who listened to IHEART RADIO in the past 7 days are 2.8% more likely to be a college
R A D l O graduate, 12.8% more likely to work full-time, 3.7% more likely to be married, 5.7% more likely to be a
parent of 1 or more children under 18.
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20.5% or 739,788 of PHOENIX Metro Adults 18 or older listened to KESZ-FM in the past 7 days.
Adults 18 or older who listened to KESZ-FM in the past 7 days are .6% less likely to be a college graduate,
5.9% more likely to work full-time, 5.9% less likely to be married, 18.4% more likely to be a parent of 1 or

more children under 18.
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9.9% or 356,581 of PHOENIX Metro Adults 18 or older listened to KMXP-FM in the past 7 days.

Adults 18 or older who listened to KMXP-FM in the past 7 days are 22.5% more likely to be a college
graduate, 22.7% more likely to work full-time, 11.4% less likely to be married, 24.6% less likely to be a
parent of 1 or more children under 18.
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e R 14.8% or 532,785 of PHOENIX Metro Adults 18 or older listened to KYOT-FM in the past 7 days.

95‘5 Adults 18 or older who listened to KYOT-FM in the past 7 days are 15.% more likely to be a college graduate,
Al 29.9% more likely to work full-time, 30.5% more likely to be married, 30.1% more likely to be a parent of 1

W or more children under 18.
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.H 46.3% or 1,671,072 of PHOENIX Metro Adults 18 or older listened to IHEART RADIO in the past 7 days.
ear Adults 18 or older who listened to IHEART RADIO in the past 7 days are 7.3% more likely to own their home,

R A D I O 5.3% more likely to own a higher valued home, 3.1% more likely to have a single-family home, 6.3% more
| likely to have a dog.

Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older
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S
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20.5% or 739,788 of PHOENIX Metro Adults 18 or older listened to KESZ-FM in the past 7 days.
Adults 18 or older who listened to KESZ-FM in the past 7 days are 6.5% less likely to own their home, 14.5%

more likely to own a higher valued home, 2.3% less likely to have a single-family home, 8.9% more likely to

have a dog.
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9.9% or 356,581 of PHOENIX Metro Adults 18 or older listened to KMXP-FM in the past 7 days.
Adults 18 or older who listened to KMXP-FM in the past 7 days are 2.2% less likely to own their home, 6.7%

more likely to own a higher valued home, 3.9% less likely to have a single-family home, 4.4% less likely to

have a dog.
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10.2% or 366,326 of PHOENIX Metro Adults 18 or older listened to KNIX-FM in the past 7 days.
Adults 18 or older who listened to KNIX-FM in the past 7 days are 18.7% more likely to own their home, 1.8%

more likely to own a higher valued home, 11.3% more likely to have a single-family home, 1.4% more likely to
have a dog.

Pets in Home: Adults 18 or older
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e "N 14.8% or 532,785 of PHOENIX Metro Adults 18 or older listened to KYOT-FM in the past 7 days.
95 5 Adults 18 or older who listened to KYOT-FM in the past 7 days are 12.6% more likely to own their home, 3.7%
a more likely to own a higher valued home, 8.6% more likely to have a single-family home, 14.4% more likely to

have a dog.

we play everything
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.H 46.3% or 1,671,072 of PHOENIX Metro Adults 18 or older listened to IHEART RADIO in the past 7 days.
' eart Adults 18 or older who listened to IHEART RADIO in the past 7 days are .4% more likely to look up D-I-Y
R A D | O advice online, 5.6% more likely to always vote in local elections, 9.4% less likely to belong to a gym, 4.1%
| more likely to fly domestic past yr.
YTop-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
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20.5% or 739,788 of PHOENIX Metro Adults 18 or older listened to KESZ-FM in the past 7 days.

Adults 18 or older who listened to KESZ-FM in the past 7 days are 4.1% less likely to look up D-I-Y advice
online, 8.2% less likely to always vote in local elections, 26.7% less likely to belong to a gym, 6.5% less
likely to fly domestic past yr.
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9.9% or 356,581 of PHOENIX Metro Adults 18 or older listened to KMXP-FM in the past 7 days.

Adults 18 or older who listened to KMXP-FM in the past 7 days are 5.7% more likely to look up D-I-Y advice
online, 7.1% more likely to always vote in local elections, 14.6% more likely to belong to a gym, 22.6%
more likely to fly domestic past yr.
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10.2% or 366,326 of PHOENIX Metro Adults 18 or older listened to KNIX-FM in the past 7 days.
Adults 18 or older who listened to KNIX-FM in the past 7 days are 10.% less likely to look up D-I-Y advice
online, 20.3% more likely to always vote in local elections, 18.5% more likely to belong to a gym, 13.8%

more likely to fly domestic past yr.
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Suggestions Reviews (skype,

FaceTime,
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14.8% or 532,785 of PHOENIX Metro Adults 18 or older listened to KYOT-FM in the past 7 days.
Adults 18 or older who listened to KYOT-FM in the past 7 days are 4.7% more likely to look up D-I-Y advice
online, 28.1% more likely to always vote in local elections, 4.7% more likely to belong to a gym, 1.3% more

likely to fly domestic past yr.
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Past 30-days QSR Users: Adults 18 or older
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Adults 18 or older who listened to IHEART RADIO in the past 7 days
mo., 1.7% more likely to use Sit-Down Restaurants past mo., 12.2%
26.6% more likely to smoke cigarettes.

46.3% or 1,671,072 of PHOENIX Metro Adults 18 or older listened to IHEART RADIO in the past 7 days.
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Past 30-days QSR Users: Adults 18 or older
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Avg. Monthly QSR Meals:
89.9%

1 . N
3,242,501

20.5% or 739,788 of PHOENIX Metro Adults 18 or older listened to KESZ-FM in the past 7 days.

Adults 18 or older who listened to KESZ-FM in the past 7 days are 4.5% more likely to use QSRs past mo.,
2.% more likely to use Sit-Down Restaurants past mo., 9.5% more likely to use Casinos past yr., 23.9% more
likely to smoke cigarettes.

[ ] 1time

2 times

3 times

4 times

5 times

6-9times

10times or more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

8.0%

® who listened to KESZ-FM in the past 7 days B PHOENIX
Total hly Sit-Down ant Users:  Avg. Monthly Sit- Meals:
78.4% 76.8%

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer
Wine

Imported Beer

848,444 23.5%

Domestic Light Beer

Domestic Regular Beer -
Microbrew / Craft Beer M.s},‘g‘]‘% i
m who listened to KESZ-FM in the past 7 days B PHOENIX
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Table Games (Craps, Poker, etc.)
Bar [ Nightclub

Upscale Restaurant

Stage Show / Concert
Sports Betting  prerry 3‘48_956“
Spa

Other Gambling &Qg"é’*

= who listened to KESZ-FM in the past 7 days

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) a

wings
House/ Burgers /
Coffee Bar sports sar

Mexican  Chinese

[ malan  Indian/ Upscsle Steakhouss Seatood
Thai /
other
Asian

i who listened to KESZFM inthe past 7 days WPHOENIX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who listene d to KESZ-FM in the past 7 days [ TABAGONIIN 20.0%

PHOENTX 67 3421 18.7%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

1,085,538 30.1%

409,316 11.3%
8.2%

353,133 9.8%

61,

Casinos visited past 12 months: Yes
= PHOENIX

(Radio Stations: KESZ-FM)

Used Past 30-days: Adults 18 or older
wi |
=

Marijuana / Cannabis Cigarettes

Vape

= who listened to KESZ-FM in the past 7 days = PHOENIX



Past 30-days QSR Users: Adults 18 or older

Wl
u

i

2times
3 times
4 times
5 times
6 -9times

10times or more

24.5%
m PHOENIX

who listened to KMXP-FM in the past 7 days

Total Jl-ggns:,gﬂv QSR Users: Avg. Monthly QSR Meals:

89.9%

e OEE 2
3,242,501

9.9% or 356,581 of PHOENIX Metro Adults 18 or older listened to KMXP-FM in the past 7 days.

Adults 18 or older who listened to KMXP-FM in the past 7 days are 4.3% more likely to use QSRs past mo.,
5.9% more likely to use Sit-Down Restaurants past mo., 11.8% more likely to use Casinos past yr.,, 30.2%
more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

1time

2 times

3 times

4 times

5 times

6-9times

I'Iﬂm

15.1%

7.7%

8.7%

10times or more 8.0%
.0%
¥ who listened to KMXP-FM in the past 7 days W PHOENIX
Total hly Sit-Down ant Users:  Avg. Monthly Sit- Meals:
81.4% 76.8%

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer
Wine

Imported Beer

Domestic Light Beer

Domestic Regular Beer i e e itss v v
Microbrew / Craft Beer 2'“'“4 g% w
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PHOENIX Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab
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Slot Machines

Table Games (Craps, Poker, etc.)
Bar [ Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

°

Other Gambling
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) a

Mexcan  Chiness  Pma makan  indian f

wings
House/ Burgers / Thai /

Upscale Steakhouse Seatood

Coffee Bar sports sar other

Asian

 who listened to KNDIP-FM in the past 7 days WPHOENIX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who listened to KMXP-FMin the past 7 doys [ SRSGBIIIINN 22.8%

PHOENTX 67 3421 18.7%

1,:)’95‘5;5 30.1%

409,316 11.3%

353,133 9.8%
4.5%

,6875%
1.7%

B Vo

Casinos visited past 12 months: Yes
B PHOENIX

(Radio Stations: KMXP-FM)

Used Past 30-days: Adults 18 or older

%

Marijuana / Cannabis Cigarettes Vape

= who listened to KMXP-FM in the past 7 days = PHOENIX



Past 30-days QSR Users: Adults 18 or older

= who listened to KNIX-FM in the past 7 days = PHOENIX

Total M‘onthfy QSR Users: Avg. Monthly QSR Meals:

1time

y

3 times

4 times

S5times

6 -9times

10times or more

89.9%

e HPTER ¢
3,242,501

Adults 18 or older who listened to KNIX-FM in the past 7 days are 4

likely to smoke cigarettes.

10.2% or 366,326 of PHOENIX Metro Adults 18 or older listened to KNIX-FM in the past 7 days.
.2% less likely to use QSRs past mo.,
1.5% more likely to use Sit-Down Restaurants past mo., 14.9% more likely to use Casinos past yr,, 11.9% less

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

2 times

15.9%

® who listened to KNIX-FM in the past 7 days

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-D
76.8%

3 times 1%

4 times 7.7%

5 times

6-9times

10times or more

8.0%

W PHOENIX

Meals:

78.0%

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer
Wine

Imported Beer

Domestic Light Beer

670323 18.6%

Domestic Regular Beer

Microbrew / Craft Beer

mwho listened to KNIX-FIVl in the past 7 days

PHOENIX Scarborough R2 2024: Aug23-Aug24

W PHOENIX

Metro Qual Intab

Top-10 Cuisines: Adults 18 or older

(|| Down Restaurants Used Past 30-days) ﬁ

Moxican  Chinese  Paza  Coffer  Wings/  malan m!unl upscalle Steakhouse Seafood
Wouss /  Burgers
Coffee Bar Sponts Bar

mm
asian

wwho listened to KNIX-FMin the past 7 days ' PHOENIX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
hoiteedio i i the ot 7y EREON 17.0%

ocx 18.7%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines
Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Used Past 30-days: Adults 18 or older

%

Stage Show / Concert
Sports Betting £
Spa 7% :
Other Gambling Euzss?)‘(, Casinos visited past 12 months: Yes A / Cannabis Cigarettes Vape
® who listened to KNIX-FM in the past 7 days = PHOENIX # who listened to KNIX-FM in the past 7 days m PHOENIX
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EMOUNTAIN]|
we play everything

Past 30-days QSR Users: Adults 18 or older

8- gt

10times or more

3 times

4 times

5 times

24.5%

= who listened to KYOT-FM in the past 7 days mPHOENIX

Total Monthly QSR Users:
89.1% 89.9%

Haw | TR

Avg. Monthly QSR Meals:

14.8% or 532,785 of PHOENIX Metro Adults 18 or older listened to KYOT-FM in the past 7 days.

Adults 18 or older who listened to KYOT-FM in the past 7 days are .9% less likely to use QSRs past mo., 2.2%
more likely to use Sit-Down Restaurants past mo., 19.3% more likely to use Casinos past yr., 37.3% more
likely to smoke cigarettes.

2 times

5 times

10times or more

5o times | vy

0%

® who listened to KYOT-FM in the past 7 days
Total hly Sit-Down

78.5%

76.8%

15.9%
8.

ant Users:  Avg. Monthly Sit-

Drank Past 30-days: Adults 18 or older
Liquor

Ay Typacf Bowr
Wine
Imported Beer
Domestic Light Beer

Domestic Regular Beer

642,645  17.8% -
Microbrew / Craft Beer 9%12'9%
m who listened to KYOT-FM in the past 7 days W PHOENIX
PHOENIX Metro Scarborough R2 2024: Aug23-Aug24

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadceasting, Inc. LLC. All rights reserved.

Slot Machines
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Past 30-days Sit-Down Restaurant Users: Adults 18 or older

W PHOENIX

Meals:

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

pma

Mo chiness wings/ malan  Indian/ Upscale Steakhouss Seatood

House/ Burgers / Thai /
Coffee Bar sports sar other
Asian

 whao listened to KYOT-FM in the past 7 days W PHOENIX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who listened to KYOT-FM in the past 7 days [ HES,08000 21.8%

PHOENTX 67 3421 18.7%

Past 12 months Casino Activities: Adults 18 or older

1,085,538 30.1%

420,974 11.7%

B a5
160,912 N1’

9.8%

B0

® who listened to KYOT-FMin the past 7 days

Casinos visited past 12 months: Yes
® PHOENIX

(Radio Stations: KYOT-FM)

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes Vape

= who listened to KYOT-FM in the past 7 days = PHOENIX



b4 - 46.3% or 1,671,072 of PHOENIX Metro Adults 18 or older listened to IHEART RADIO in the past 7 days.
. eart Adults 18 or older who listened to IHEART RADIO in the past 7 days are 9.3% more likely to have a 401K, 8.3%

R Q D I O more likely to have an Auto Loan, .8% more likely to Invest/Trade Stocks Online, 3.7% less likely to pay with
their Debit Card.

Investments Owned: Adults 18 or older

401K Plan 1,665,492 ﬁﬁ.l?}n

Financial Services Has and/or Uses: Adults 18 or older

IRA (Individual Retirement Account) ey 33.7%

! 15.3%

Other (Crypto / NFTs / Metals, etc.) :;_‘;:

13.1%
Money Market Funds 13.3%

10.8%

9.8%

- 20.7%| 8.3% 7.3%
p—

Debitor ATM  Checking Savings Credit Card Online Mohile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Home  Personal Loan

Second Home or Real Estate Property
i} card Account Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
529 Plan / College Savings Plan mg":‘m% Account Mortgage Loan or Home
2 Equity Loan
= who listened to IHEART RADIO in the past 7 days m PHOENIX u who listened to IHEART RADIO in the past 7 days m PHOENIX

Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service r ,
L 1,002,746 27.8%
612,084 17.0%

Online Investing / Stock Trading

Financial Planner 600,295 16.6%

8.8%
327,989 9.1%
Insurance Agent at a Local Office (not online) _o’l‘ﬂ-ﬂ% . ‘
Real Estate Agent :_::
Estate Planning _ ;5:;:

Accountant

17.1%
" 4.0% 3.3% 3.0% 2.8%

Google Pay  Store Credit  American Discover Facebook Samsung Pay Square Cash

PayPal Venmo MasterCard  Apple Pay Cash App

- £ 7% (*Past 12 Months) VISA
Divorce / Family Attorney 0.8% card EXpress Messenger
W who listened to IHEART RADIO in the past 7 days W PHOENIX m who listened to IHEART RADIO in the past 7 days m PHOENIX
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Card.

20.5% or 739,788 of PHOENIX Metro Adults 18 or older listened to KESZ-FM in the past 7 days.
Adults 18 or older who listened to KESZ-FM in the past 7 days are 2.8% more likely to have a 401K, 7.3% less

likely to have an Auto Loan, 3.5% less likely to Invest/Trade Stocks Online, .% less likely to pay with their Debit

Investments Owned: Adults 18 or older

IRA (Individual Retirement Account)
15.0%
578,836 16.0%
7 9.7%
500,044 13.9%
11.9%
13.3%

11.2%
9.8%

i
8.7%
529 Plan / College Savings Plan m L6

m who listened to KESZ-FM in the past 7 days

Stocks or Stock Options
Mutual Funds

Other (Crypto / NFTs / Metals, etc.)

Money Market Funds
Bonds

Second Home or Real Estate Property savings  Credit Card
Account

Checking

Debit or ATM
card Account

= PHOENIX

Financial Services Has and/or Uses:

Adults 18 or older

20.7%) s.6% 13%
sl e i
r Y e . .

Mohile Online Bill

Online Home Auto Loan Money  Certificates of Studentloan Refinanced Home  Personal Loan
Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loanor Home
Equity Loan
» who listened to KESZ-FM in the past 7 days m PHOENIX

Professional Services Used*: Adults 18 or older

Tax Preparation Service

1,002,746 2

Online Investing / Stock Trading
8.7%
327,989 9.1%
; 7.6%
323,352 9.0% . .

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

Estate Planning

PayPal

Zelle

Debit Card

(*Past 12 Months) VISA

Divorce / Family Attorney t";m
W who listened to KESZ-FM in the past 7 days W PHOENIX
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'E'Past 3-Months Payment Methods Used: Adults 18 or older

54%  38% 3a% 7% pen
Venmo MasterCard ~ Apple Pay CashApp  Google Pay Store Credit  American Discover Facebook Samsung Pay Square Cash
card Express Messenger
m who listened to KESZ-FM in the past 7 days m PHOENIX

(Radio Stations: KESZ-FM)




9.9% or 356,581 of PHOENIX Metro Adults 18 or older listened to KMXP-FM in the past 7 days.

Adults 18 or older who listened to KMXP-FM in the past 7 days are 37.7% more likely to have a 401K, 1.2%
less likely to have an Auto Loan, 13.8% less likely to Invest/Trade Stocks Online, 2.4% more likely to pay with
their Debit Card.

“ﬁalnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

Other (Crypto / NFTs / Metals, etc.)

Money Market Funds %7;

Y 11.4% §120.7%) 7.3%
n 5.3% 4.5%
soncs R 35 " e e
Second Home or Real Estate Property i)

8.7% Debitor ATM  Checking Savings  Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Home  Personal Loan

card Account Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
529 Plan / College Savings Plan  [RBgins 139% Account Mgt
- an
w who listened to KMXP-FM in the past 7 days = PHOENIX m who listened to KMXP-FM in the past 7 days m PHOENIX

Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Online Investing / Stock Tradi s
wine esting ik Tadrg
Accountant = o
327,989 9.1%
) N 11.3%
Insurance Agent ata Local Office (not online) - pegrs 9.0% . .
3.6%
Real Estate Agent & 5.8%
6.6%
Estate Planning _545‘

- 3% 2% 28%
(]

- P 0,3% (*Past 12 Months) VisA Debit Card Zelle Venmo MasterCard ~ Apple Pay CashApp  Google Pay Store Credit  American Discover Facebook Samsung Pay Square Cash
Divorce / Family Attorney 0.8% card Express Messenger
W who listened to KMXP-FM in the past 7 days B PHOENIX mwho listened to KMXP-FM in the past 7 days = PHOENIX
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10.2%
Adults

more |

or 366,326 of PHOENIX Metro Adults 18 or older listened to KNIX-FM in the past 7 days.
18 or older who listened to KNIX-FM in the past 7 days are 17.8% more likely to have a 401K, 9.8%

ikely to have an Auto Loan, 26.4% less likely to Invest/Trade Stocks Online, 6.% less likely to pay with

their Debit Card.

mﬁélnvestments Owned: Adults 18 or older
401K Plan

19.8%
16.0%

16.3%

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds ST0.896

12.9%
9.8%

10.9%
315,158 EE:¥E

529 Plan / College Savings Plan 5:;‘%
® who listened to KNIX-FM in the past 7 days

Other (Crypto / NFTs / Metals, etc.)

13.0%
13.3%

Money Market Funds

Bonds

Second Home or Real Estate Property

W PHOENIX

Financial Services Has and/or Uses: Adults 18 or older

6.0% 7-3% 6.5%

2.0%) A
Debitor ATM  Checking Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Home  Personal Loan
card Account Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loanor Home
Equity Loan
m who listened to KNIX-FM in the past 7 days m PHOENIX

Professional Services Used*: Adults 18 or older

Tax P tion Servi -
ax Preparation ice 2.5%

1,002,746

Online Investing / Stock Trading e

Financial Planner pm E
600,295

Accountant

Insurance Agent at a Local Office (not onfine)

4.8%
Real Estate Agent 8%
5.7%

Estate Planning A%

Divorce / Family Attorney h:;' (*Past12 Months)
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gy \Past 3-Months Payment Methods Used: Adults 18 or older

2.2% 33% 179 2.8%
B o R ovss |

i 5.1% 5.4%
11.9%|

MasterCard  Apple Pay

Venmo

Zelle PayPal

visA Debit Card CashApp  GooglePay Store Credit  American Discover Facebook Samsung Pay Square Cash
Car Express. Messenger
= who listened to KNIX-FM in the past 7 days m PHOENIX
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(Radio Stations: KNIX-FM)
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14.8% or 532,785 of PHOENIX Metro Adults 18 or older listened to KYOT-FM in the past 7 days.
Adults 18 or older who listened to KYOT-FM in the past 7 days are 22.3% more likely to have a 401K, 52.4%

more likely to have an Auto Loan, 28.1% more likely to Invest/Trade Stocks Online, 3.7% less likely to pay with
their Debit Card.

we play everything

Investments Owned: Adults 18 or older

401K plan

IRA (Individual Retirement Account)

18.5%
578,836 16.
16.4%

Mutual Funds

Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

= PHOENIX

Debitor ATM  Checking

Financial Services Has and/or Uses: Adults 18 or older

3.7% 45%  3.7% 4.0%
R o I oo |

15.8%
7.3%
11.

Auto Loan Money  Certificates of Studentloan Refinanced Home  Personal Loan
Market  Deposit(CDs) Home  Improvement
Account Mortgage Loanor Home
Equity Loan

Home
Mortgage

Online Bill
Paying

Mobile
Banking

Online
Banking

Savings Credit Card
Account

card Account

= who listened to KYOT-FM in the past 7 days m PHOENIX

-
10.0%
e
Professional Services Used*: Adults 18 or older

Money Market Funds 14,6%
9.8%
529 Plan / College Savings Plan m B8

13.3%
Bands
11.6%
mwho listened to KYOT-FM in the past 7 days
Online Investing / Stock Trading

Financial Planner

9%
9.1%

9.5%

323,392 9.0%
..
208,596 5.8%

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

5.8%

Estate Planning 5.4%

(*Past 12 Months)

:20.2%
0.8%

W who listened to KYOT-FM in the past 7 days

Divorce / Family Attorney
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Past 3-Months Payment Methods Used: Adults 18 or older

20.3%
4 = 7.2%
17.19%| 16.6% 5.4%
- - - h ety e

Google Pay  Store Credit  American Discover Facebook Samsung Pay Square Cash
card Express Messenger

W PHOENIX

Cash App

MasterCard ~ Apple Pay

Venmo

Zelle PayPal

VisA Debit Card

® who listened to KYOT-FM in the past 7 days

(Radio Stations: KYOT-FM)




iHea rt | Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an average of 2 days, 19 hours, 43 minutes

and 34 seconds each week with All Forms of Media.
R A D l O 100.% of Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an avg. of 8 hours and 53 minutes each week

listening to All Local AM/FM Radio, representing 13.1% of totaltime spent with all forms of Media.

100.0%

- 25

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
66:01:07
78. g —
vsege % who listened to [HEART RADIO PHOENIX
in the past 7 days
% of Total
Weekly H:M:

2a.1% b 227%

~
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Adults 18 or older who listened to KESZ-FM in the past 7 days spend an average of 2 days, 15 hours, 33 minutes and 47
seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to KESZ-FM in the past 7 days spend an avg. of 9 hours and 9 minutes each week listening to All
Local AM/FM Radio, representing 14.4% of total time spent with all forms of Media.

Avg. H:M:5/week with All Forms of Media:

Adults 18 or older
e
Concurrent
Uss0e 5 st 15 RESZEM inthe PHOENIX
past 7 days

® who listened to KESZ-FM in the past 7 days W PHOENIX
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Adults 18 or older who listened to KMXP-FM in the past 7 days spend an average of 2 days, 19 hours, 40 minutes and
41 seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to KMXP-FM in the past 7 days spend an avg. of 10 hours and 15 minutes each week listening
to All Local AM/FM Radio, representing 15.1% of total time spent with all forms of Media.

Avg. H:M:5/week with All Forms of Media:

Adults 18 or older
EEE
RN S —
the past 7 days
..

m who listened to KMXP-FM in the past 7 days B PHOENIX
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Adults 18 or older who listened to KNIX-FM in the past 7 days spend an average of 3 days, 0 hours, 27 minutes and 37
seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to KNIX-FM in the past 7 days spend an avg. of 9 hours and 18 minutes each week listening to
All Local AM/FM Radio, representing 12.9% of total time spent with all forms of Media.
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Adults 18 or older who listened to KYOT-FM in the past 7 days spend an average of 3 days, 2 hours, 37 minutes and 27
seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to KYOT-FM in the past 7 days spend an avg. of 10 hours and 19 minutes each week listening to|
All Local AM/FM Radio, representing 13.8% of total time spent with all forms of Media.
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.H » Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an average of 2 days, 5 hours, 23 minutes
. eart and 11 seconds each week with All Forms of Ad-Supported Media.

R A D I O 100.% of Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an avg. of 8 hours and 29 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 15.9% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who listened to KESZ-FM in the past 7 days spend an average of 2 days, 0 hours, 54 minutes and 7
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to KESZ-FM in the past 7 days spend an avg. of 8 hours and 54 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 18.2% of totaltime spent with all forms of Ad-Supported Media.
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Adults 18 or older who listened to KMXP-FM in the past 7 days spend an average of 2 days, 5 hours, 19 minutes and 53
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to KMXP-FM in the past 7 days spend an avg. of 10 hours and 0 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 18.8% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who listened to KNIX-FM in the past 7 days spend an average of 2 days, 10 hours, 36 minutes and 11
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to KNIX-FM in the past 7 days spend an avg. of 9 hours and 2 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 15.4% of total time spent with all forms of Ad-Supported Media.
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seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to KYOT-FM in the past 7 days spend an avg. of 9 hours and 22 minutes each week listening to
wve plag everything Local Ad-Supported AM/FM Radio, representing 16.1% of totaltime spent with all forms of Ad-Supported Media.
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iHeart . Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an average of 7 hours and
37 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for

R A D | O an avg. of 72.9 minutes/day. (Local Radio delivers 15.9% of Time with Ad-Supported Media.)
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Adults 18 or older who listened to KESZ-FM in the past 7 days spend an average of 6 hours and 59
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
avg. of 76.3 minutes/day.

(Local Radio delivers 18.2% of Time with Ad-Supported Media.)
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Adults 18 or older who listened to KMXP-FM in the past 7 days spend an average of 7 hours and 37
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 18.8% of Time with Ad-Supported Media.)

avg. of 85.8 minutes/day.
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Adults 18 or older who listened to KNIX-FM in the past 7 days spend an average of 8 hours and 22
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 15.4% of Time with Ad-Supported Media.)

avg. of 77.5 minutes/day.
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| Adults 18 or older who listened to KYOT-FM in the past 7 days spend an average of 8 hours and 18
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
avg. of 80.3 minutes/day.

(Local Radio delivers 16.1% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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iHeart ' [ 1,671,072 or 100.% of Adults 18 or older who listened to IHEART RADIO in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 72.9 minutes every day representing 47.8% of

R A D I O all time spent daily with Ad-Supported Audio.
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[ 739,788 or 100.% of Adults 18 or older who listened to KESZ-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 76.3 minutes every day representing 44.4% of all
time spent daily with Ad-Supported Audio.

Avg. Week AII Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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356,581 or 100.% of Adults 18 or older who listened to KMXP-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 85.8 minutes every day representing 46.8% of all
time spent daily with Ad-Supported Audio.
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[ 366,326 or 100.% of Adults 18 or older who listened to KNIX-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 77.5 minutes every day representing 52.4% of all
time spent daily with Ad-Supported Audio.
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Avg. Week All ﬁrudio (Persons & % Reach): Adults 18 or older
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[ 532,785 or 100.% of Adults 18 or older who listened to KYOT-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 80.3 minutes every day representing 46.3% of all
time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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1,671,072 or 100.% of Adults 18 or older who listened to IHEART RADIO in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 72.9 minutes every day representing 47.8% of
all time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older
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739,788 or 100.% of Adults 18 or older who listened to KESZ-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 76.3 minutes every day representing 44.4% of all
time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older

Ol
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356,581 or 100.% of Adults 18 or older who listened to KMXP-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 85.8 minutes every day representing 46.8% of all
time spent daily with Ad-Supported Audio.
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@ 366,326 or 100.% of Adults 18 or older who listened to KNIX-FM in the past 7 days listen to Ad-
Kle Supported Local AM/FM Radio for an average of 77.5 minutes every day representing 52.4% of all
ﬂ time spent daily with Ad-Supported Audio.
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532,785 or 100.% of Adults 18 or older who listened to KYOT-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 80.3 minutes every day representing 46.3% of all
time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older
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iHeart 1,671,072 or 100.% of Adults 18 or older who listened to IHEART RADIO in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Adult Hits, Country, Hot AC,

R A D I O | and Classic Hits.
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739,788 or 100.% of Adults 18 or older who listened to KESZ-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Hot AC, Adult Hits, Classic Hits, and
Country.
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356,581 or 100.% of Adults 18 or older who listened to KMXP-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Country, Classic Hits, Adult Hits, and Pop
| Contemporary Hit Radio.
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366,326 or 100.% of Adults 18 or older who listened to KNIX-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Country, Classic Rock, Adult Hits, Classic Hits, and Hot AC.
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532,785 or 100.% of Adults 18 or older who listened to KYOT-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Hits, Classic Rock, Adult Contemporary, Classic Hits, and
| Active Rock.
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1,035,479 or 62.% of Adults 18 or older who listened to IHEART RADIO in the past 7 days watch Ad-
Supported Local TV Stations for an average of 86.3 minutes every day representing 31.4% of all time

°
iHeart
spent daily with Ad-Supported Video.
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454,646 or 61.5% of Adults 18 or older who listened to KESZ-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 67.5 minutes every day representing 29.3% of all time
spent daily with Ad-Supported Video.
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208,265 or 58.4% of Adults 18 or older who listened to KMXP-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 88.9 minutes every day representing 32.7% of all time
spent daily with Ad-Supported Video.
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350,618 or 65.8% of Adults 18 or older who listened to KYOT-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 97.7 minutes every day representing 32.3% of all time
spent daily with Ad-Supported Video.
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iHeart
RADIO

1,035,479 or 62.% of Adults 18 or older who listened to IHEART RADIO in the past 7 days watch Ad-
Supported Local TV Stations for an average of 86.3 minutes every day representing 31.4% of all time

spent daily with Ad-Supported Video.
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454,646 or 61.5% of Adults 18 or older who listened to KESZ-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 67.5 minutes every day representing 29.3% of all time

spent daily with Ad-Supported Video.

Avg. Hours+Minutes/day with Ad-Supported
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208,265 or 58.4% of Adults 18 or older who listened to KMXP-FM in the past 7 days watch Ad-

Supported Local TV Stations for an average of 88.9 minutes every day representing 32.7% of all time
spent daily with Ad-Supported Video.
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227,087 or 62.% of Adults 18 or older who listened to KNIX-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 110.7 minutes every day representing 32.5% of all
time spent daily with Ad-Supported Video.
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P N 350,618 or 65.8% of Adults 18 or older who listened to KYOT-FM in the past 7 days watch Ad-
95.5 Supported Local TV Stations for an average of 97.7 minutes every day representing 32.3% of all time
spent daily with Ad-Supported Video.
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Local TVStat:on Programs (Persons & % Reach): Adults 18 or older
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1,035,479 or 62.% of Adults 18 or older who listened to IHEART RADIO in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Movies, Local News - Evening, Sports,
Comedies, Local News - Morning, and Dramas.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local TV Station Programs {Persons & % Reach): Adults 18 or older
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454,646 or 61.5% of Adults 18 or older who listened to KESZ-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Movies, Sports,
Comedies, Mystery/Suspense/Crime, and Local News - Morning.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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208,265 or 58.4% of Adults 18 or older who listened to KMXP-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Dramas, Local News -
Morning, Local News - Evening, and Movies.
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Loca.{'ﬂ TV wgsation Programs (Persons & % Reach): Adults 18 or older

Local News - Evening
Sports.

Movies

Local News - Morning
Comedies

Game Shows

Dramas

Documentaries.
National/Network News
Mystery/Suspense/Crime
Food/Cooking Shows
Science Fiction

Local News - Late

o s - v

227,087 or 62.% of Adults 18 or older who listened to KNIX-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Movies, Sports, Dramas, Comedies, Local News
- Evening, and Mystery/Suspense/Crime.
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ii——, 350,618 or 65.8% of Adults 18 or older who listened to KYOT-FM in the past 7 days watch Ad-
95A5 Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Movies, Local
News - Morning, Comedies, and Dramas.
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iHeart
RADIO

1,295,303 or 77.5% of Adults 18 or older who listened to IHEART RADIO in the past 7 days use Ad-
Supported Social Media for an average of 127.7 minutes every day representing 24.5% of all time
spent daily with Ad-Supported Digital Media.
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613,225 or 82.9% of Adults 18 or older who listened to KESZ-FM in the past 7 days use Ad-
Supported Social Media for an average of 122.5 minutes every day representing 25.% of all time
spent daily with Ad-Supported Digital Media.
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269,404 or 75.6% of Adults 18 or older who listened to KMXP-FM in the past 7 days use Ad-
Supported Social Media for an average of 121.2 minutes every day representing 22.9% of all time
spent daily with Ad-Supported Digital Media.
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281,539 or 76.9% of Adults 18 or older who listened to KNIX-FM in the past 7 days use Ad-
Supported Social Media for an average of 116. minutes every day representing 22.% of all time
spent daily with Ad-Supported Digital Media.
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[ 399,486 or 75.% of Adults 18 or older who listened to KYOT-FM in the past 7 days use Ad-Supported
Social Media for an average of 112.7 minutes every day representing 20.7% of all time spent daily
with Ad-Supported Digital Media.
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iHeart
RADIO

1,295,303 or 77.5% of Adults 18 or older who listened to IHEART RADIO in the past 7 days use Ad-
Supported Facebook for an average of 45.9 minutes every day representing 36.% of all time spent
daily with Ad-Supported Social Media.
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575,421 or 77.8% of Adults 18 or older who listened to KESZ-FM in the past 7 days use Ad-Supported
Facebook for an average of 44.4 minutes every day representing 36.3% of all time spent daily with
Ad-Supported Social Media.
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Avg. Week All Soaal Medm' {Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

269,404 or 75.6% of Adults 18 or older who listened to KMXP-FM in the past 7 days use Ad-
Supported Facebook for an average of 41.1 minutes every day representing 33.9% of all time spent
daily with Ad-Supported Social Media.
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281,539 or 76.9% of Adults 18 or older who listened to KNIX-FM in the past 7 days use Ad-
Supported Facebook for an average of 37.1 minutes every day representing 32.% of all time spent
daily with Ad-Supported Social Media.
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375,250 or 70.4% of Adults 18 or older who listened to KYOT-FM in the past 7 days use Ad-
Supported Facebook for an average of 39.1 minutes every day representing 34.7% of all time spent

daily with Ad-Supported Social Media.

YouTube Video

Linkedin

TikTok

X (Formerly "Twitter")
Reddit

S —
m_!m
BT —T W
P —TT

Pinterest

PETRTV —T
s O
whasioe PR

Others{Rumble, Twitch, Gab, Par... mm‘m

Blogs/Message Boards (read... FEPACRTmN N 300 15:6%
T

m who listened to KYOT-FM in the past 7 days

Avg. Hours+Minutes/day with all
Social Media: Adults 18 or older

who listened to KYOT-FM PHOENIX
in the past 7 days 0. 5%

m PHOENIX

Facebook

TikTok Linkedin
9.5 8.7

Instagram L
257 X

i (Formerly
SIWIRERN Reddit
Ff g 6.2

i Wh...
YouTube Video b
40.3 22.2

Facebook
53:1

Instagram
32.2

YouTube Video
231

TikTok Linke...
14.8 10.5

X (Formerly

SIWIE Reddit

® who listened to KYOT-FM in the past 7 days

B PHOENIX

Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 18 or older

% Time Spent:

Facebook 608 864 . m

Instagram | ————— T

TikTok R R ———— v 0.0

X (Formerly "Twitter”) P el P1E (275 ]
Reddit PR

Pintarest m Avg. Hours+Minutes/day with Ad- Aty

Snapchat 6,323 3%, Supported Social Media: Adults 18 m

whatsae SRR P i e
Others(Rumble, Twitch, Gab, Pa... PRI e - Pt
Blogs/Message Boards (read... mw 16.6% m

tumblir l %.ﬁ

= who listened to KYOT-FMin the past 7 days
Scarborough R2 2024: Aug23-Aug24

PHOENIX Metro

who listened to KYOT-FM
in the past 7 days

PHOENIX

=
[
3

m PHOENIX
Qual Intab 288

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook

YouTube Video Instagram
21.7 18.0

LinkedIn
5.7

TikTok
39.1 9.5

X (Formerly
"Twitter") Snapc...

Facebook
51.8

Linkedin
7.6

TikTok

YouTube Video
22.7

Pinte... ' Red
4.9

. Bl...
(Formerly | S...
14.8 SIWitter N 3.1 othe..

® who listened to KYOT-FM in the past 7 days

(Radio Stations: KYOT-FM)

B PHOENIX

soefa.ai

® Share of Everything
for Anything _



iHeart . 1,295,303 or 77.5% of Adults 18 or older who listened to IHEART RADIO in the past 7 days use Ad-
Supported Facebook for an average of 45.9 minutes every day representing 36.% of all time spent

R A D I O daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
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575,421 or 77.8% of Adults 18 or older who listened to KESZ-FM in the past 7 days use Ad-
Supported Facebook for an average of 44.4 minutes every day representing 36.3% of all time spent
daily with Ad-Supported Social Media.
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| 269,404 or 75.6% of Adults 18 or older who listened to KMXP-FM in the past 7 days use Ad-
Supported Facebook for an average of 41.1 minutes every day representing 33.9% of all time spent
daily with Ad-Supported Social Media.

Weekly 75.6% Avg. Hours+Minutes/day with Ad-Supported
Reach % 72.3% Social Media: Adults 18 or older

"Share of Ad-Supported Social Media"

e

who listened to KMXP-FM PHOENIX
in the past 7 days

52.6%

% of Weekly
Time Spent wi
Ad-Supported
Social Media:

42.0%

40.0%

36.5% 35.0%

32.1%

20.8%
28.7% ’ 27.2%
23.6%

19.8%

102,436 1,075,215 84,241 712,594

18.6%

16.8% 16.9%

ISVS%

.. .. .. . .

Reached: 269,404 2,608,864 142,579 1,515,910 187,395 1,752,343 130,126 1,158,582

3.2%

107 |
96,914 117,100

Weekly
Total
Persons

4.7%
124,638 898,959

[
59,975 608,667

51,656 669,074
Average Facebook YouTube Video Instagram TikTok X (Formerly Linkedin Reddit Pinterest Snapchat Blogs/Message

Daily Minutes "Twitter") Boards (read

Using Ad-Sup
® who listened to KMXP-FM in the past 7 days H PHOENIX
PHOENIX Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 170 PHOENIX Metro Scarborough R2 2024: Aug23-Aug24 Qual intab 1,891 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved, Soeﬁ_ for Anything _ ©

(Radio Stations: KMXP-FM)



281,539 or 76.9% of Adults 18 or older who listened to KNIX-FM in the past 7 days use Ad-
Supported Facebook for an average of 37.1 minutes every day representing 32.% of all time spent
daily with Ad-Supported Social Media.
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— 375,250 or 70.4% of Adults 18 or older who listened to KYOT-FM in the past 7 days use Ad-
95‘5 Supported Facebook for an average of 39.1 minutes every day representing 34.7% of all time spent
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iHeart
RADIO

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 137,415;
Local Radio: 109,319; Social Media: 81,774; Local TV: 44,641; Non-Prem. Cable: 44,384
reaching Adults 18 or older who listened to IHEART RADIO in the past 7 days
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 53,794;
Local Radio: 48,456; Social Media: 34,121; Local TV: 18,248; Non-Prem. Cable: 17,987
reaching Adults 18 or older who listened to KESZ-FM in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 28,148;
Local Radio: 23,177; Social Media: 15,471; Local TV: 8,557; Non-Prem. Cable: 7,870
reaching Adults 18 or older who listened to KMXP-FM in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 32,109;
Local Radio: 23,843; Social Media: 19,338; Non-Prem. Cable: 11,180; Local TV: 10,366
reaching Adults 18 or older who listened to KNIX-FM in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 42,391;
Local Radio: 34,911; Social Media: 25,691; Non-Prem. Cable: 15,171; Local TV: 15,106
reaching Adults 18 or older who listened to KYOT-FM in the past 7 days.
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iHeart 1,530,172 or 91.6% of Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an
average of 47.8 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
R A D I O Stations Out-of-Home for an average of 44.1 minutes/day.
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Top-13 Out-of- Home Medra {Persons & % Reach): Adults 18 or otder
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675,745 or 91.3% of Adults 18 or older who listened to KESZ-FM in the past 7 days spend an average
of 41.2 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio Stations
Out-of-Home for an average of 46.2 minutes/day.
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Top-13 Out-of-Home Medra {Persons & % Reach): Adults 18 or older
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329,193 or 92.3% of Adults 18 or older who listened to KMXP-FM in the past 7 days spend an
average of 53.1 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 52. minutes/day.
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or otder
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354,119 or 96.7% of Adults 18 or older who listened to KNIX-FM in the past 7 days spend an average
of 48.5 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio Stations
Out-of-Home for an average of 47. minutes/day.
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488,034 or 91.6% of Adults 18 or older who listened to KYOT-FM in the past 7 days spend an average
of 50.3 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio Stations
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iHeart 1,530,172 or 91.6% of Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an
average of 47.8 minutes per day driving, seeing Billboards and Signs representing 32.7% of all Time Spent
R A D I O with Ad-Supported Out-of-Home Media.
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675,745 or 91.3% of Adults 18 or older who listened to KESZ-FM in the past 7 days spend an average of
41.2 minutes per day driving, seeing Billboards and Signs representing 28.4% of all Time Spent with Ad-
Supported Out-of-Home Media.
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329,193 or 92.3% of Adults 18 or older who listened to KMXP-FM in the past 7 days spend an average of

53.1 minutes per day driving, seeing Billboards and Signs representing 32.% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
Weekly

ey "Share of Ad-Supported OOH Media"

97.2% g95.7%

9 .
53,09 who listened to KMXP-FM PHOENIX
76.6% 73.7%

in the past 7 days

43.6%

33.3%

27.7%

19.6%
15.6% 44,08
10.5%
F %
708 470 6,519

14.4% 15.0%

Weekly
Total
Persons

2,439,046
AM/FM Radio

%
1,570,661

9,889

B 3,225,357 3 3,449,
Billboards & Signs Grocery Stores

2,656,129
Walking in Towns,

% 570, A 1,018,252 7 50
Restaurants & Bars Shopping Malis Health clubs/Gyms "Podcasts Movie Theaters Pubhc Translt
Avaraga (Weekly Drivers) Cities, Downtown
Daily Minutes Areas
with Ad-Supported
S YN 375 EEPTN 207 QEEVEN o5 EECYN 100 EEVAN 172 EEUEN 153 JEEEN 6o QEERAN 136 EECEN 124 |
® who listened to KMXP-FM in the past 7 days H PHOENIX

PHOENIX Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 170 PHOENIX Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 1,891
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything

{Radio Stations: KMXP-FIM)




354,119 or 96.7% of Adults 18 or older who listened to KNIX-FM in the past 7 days spend an average of
48.5 minutes per day driving, seeing Billboards and Signs representing 35.% of all Time Spent with Ad-
Supported Out-of-Home Media.
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488,034 or 91.6% of Adults 18 or older who listened to KYOT-FM in the past 7 days spend an average of
95‘5 50.3 minutes per day driving, seeing Billboards and Signs representing 32.% of all Time Spent with Ad-
Supported Out-of-Home Media.
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iHeart
RADIO

1,530,172 or 91.6% of Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an
average of 47.8 minutes per day driving an average of 27.8 miles each day and are 4.3% more likely
to use Pima Freeway (NE Loop 101) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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675,745 or 91.3% of Adults 18 or older who listened to KESZ-FM in the past 7 days spend an average
of 41.2 minutes per day driving an average of 24. miles each day and are 5.1% more likely to use
Thomas Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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329,193 or 92.3% of Adults 18 or older who listened to KMXP-FM in the past 7 days spend an
average of 53.1 minutes per day driving an average of 30.9 miles each day and are 40.1% more likely
to use Santan Freeway (SE Loop 202) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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354,119 or 96.7% of Adults 18 or older who listened to KNIX-FM in the past 7 days spend an average
of 48.5 minutes per day driving an average of 28.2 miles each day and are 34.3% more likely to use
Santan Freeway (SE Loop 202) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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488,034 or 91.6% of Adults 18 or older who listened to KYOT-FM in the past 7 days spend an average
of 50.3 minutes per day driving an average of 29.3 miles each day and are 39.1% more likely to use

W Chandler Blvd than the Metro average.
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iHeart
RADIO

253,443 or 15.2% of Adults 18 or older who listened to IHEART RADIO in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9.7 minutes every day representing 27.3% of all
time spent daily with All forms of Print Media.
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260,457 or 35.2% of Adults 18 or older who listened to KESZ-FM in the past 7 days read Direct Mail
Advertising (excluding Catalogs) for an average of 7.6 minutes every day representing 27.1% of all
time spent daily with All forms of Print Media.
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128,519 or 36.% of Adults 18 or older who listened to KMXP-FM in the past 7 days read Direct Mail
Advertising (excluding Catalogs) for an average of 7.8 minutes every day representing 23.8% of all
time spent daily with All forms of Print Media.
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59,963 or 16.4% of Adults 18 or older who listened to KNIX-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 15.9 minutes every day representing 36.4% of all
time spent daily with All forms of Print Media.
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214,392 or 40.2% of Adults 18 or older who listened to KYOT-FM in the past 7 days read Direct Mail
Advertising (excluding Catalogs) for an average of 7.7 minutes every day representing 29.3% of all
time spent daily with All forms of Print Media.
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Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

Magazines

New York Times (Daily+Sunday)
New York Times (Daily)

New York Times (Sunday)

Catalogs

®

O £

e A8 i e a ke ko ..
o E ok o= - Sk e

New York Times
(su

Local Daily
Newspaper(s)
(Daily
113

Wall Street Journal
(Daily)
139

New York Times
(Daily+Sunday)

Local Daily
Newspaper(s)
(sunday)
12.2

Local Daily Newspaper(s)
(sunday)
13.0

USA Today (Daily)
9.7

New York Times

(Daily)
5.4

New York Times
(Sunday)
10.4

Local Daily
New York Times {Daily
+Sunday)
9.9

(Daily

Magazines
7.3

Catalogs
34

Wall Street Journal (Daily) m‘l 4%% wha listened to KYOT-FM in the PHOENIX
. past 7 days
usaToday aiy) PR e 11785 L%
= who listened to KYOT-FM in the past 7 days W PHOENIX

= who listened to KYOT-FM in the past 7 days

= PHOENIX

Avg. Week Ad-Supported AII Print Media (Persons & % Reach): Adults 18 or older Avg

otal persons

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

All Local Weekly Newspapers

New York Times (Daily+Sunda
b L Avg. Hours+Minutes/day with Ad-

New York Times (Daily) Supported Print Media: Adults 18 or olderm

New York Times (Sunday)

caaiogs mm
Wiall Street Journal (Daily) m

3% o oh e 0:10 M
ez | lw (G

USA Today [Daily)
28

D
New York Times (Sunday) Y Ne
14.0 0.

Local Daily
Newspaper(s)
(Daily.

1.3

Local Daily
Newspaper(s)
(Sunday)
13.0

Wall Street Journal
(Daily)
13.9

Local Daily
Newspaper(s)
(sunday)
122

Direct Mail
Advertising
(excluding
Magazines Catalogs)
Local Daily 8.2 7.7

York Times (Daily)
7.0

Local Daily
Newspaper(s)
(Daily
94

New York Times (Sunday)
104

New York Times (Daily

97

New York Times
(Daily)

USA Today (Daily) who listened to KYOT-FM in the PHOENIX
st 7 d
ovs [ 808 e
= who listened to KYOT-FM in the past 7 days B PHOENIX
PHOENIX Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 288

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

® who listened to KYOT-FM in the past 7 days

(Radio Stations: KNIX-FM)

B PHOENIX

soefa.ai

® Share of Everything

for Anything _



