Brand New Data as of February 28, 2026!
Complete Demographic & Media Use Profiles




1.8% or 4,818,474 of USA Adults 18 or older Live in the PHOENIX, AZ, DMA.
Typical Adults 18 or older who Live in the PHOENIX, AZ, DMA are 49. years old (.3% older than average) and
have a $107,066 (11.8% higher than average) annual household income.
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1.8% or 2,351,855 of USA Adults 25 - 54 Live in the PHOENIX, AZ, DMA.
Typical Adults 25 - 54 who Live in the PHOENIX, AZ, DMA are 39.5 years old (1.1% younger than average)
and have a $111,106 (9.6% higher than average) annual household income.
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1.8% or 1,147,423 of USA Women 25 - 54 Live in the PHOENIX, AZ, DMA.
Typical Women 25 - 54 who Live in the PHOENIX, AZ, DMA are 39.7 years old (.7% younger than average)
and have a $98,775 (6.6% higher than average) annual household income.
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1.8% or 1,204,432 of USA Men 25 - 54 Live in the PHOENIX, AZ, DMA.
Typical Men 25 - 54 who Live in the PHOENIX, AZ, DMA are 39.3 years old (1.5% younger than average) and
have a $122,854 (11.7% higher than average) annual household income.
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1.8% or 2,231,053 of USA Adults 35 - 64 Live in the PHOENIX, AZ, DMA.
Typical Adults 35 - 64 who Live in the PHOENIX, AZ, DMA are 49.5 years old (.4% younger than average) and
have a $118,237 (10.8% higher than average) annual household income.
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1.8% or 4,818,474 of USA Adults 18 or older Live in the PHOENIX, AZ, DMA.
Adults 18 or older who Live in the PHOENIX, AZ, DMA are 18.9% less likely to be a college graduate, 6.6%
less likely to work full-time, .4% less likely to be married, 2.5% less likely to be a parent of 1 or more

children under 18.
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1.8% or 2,351,855 of USA Adults 25 - 54 Live in the PHOENIX, AZ, DMA.
Adults 25 - 54 who Live in the PHOENIX, AZ, DMA are 22.6% less likely to be a college graduate, 3.9%
less likely to work full-time, 1.6% less likely to be married, .6% more likely to be a parent of 1 or more

children under 18.
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1.8% or 1,147,423 of USA Women 25 - 54 Live in the PHOENIX, AZ, DMA.

Women 25 - 54 who Live in the PHOENIX, AZ, DMA are 19.6% less likely to be a college graduate, 2.7%
less likely to work full-time, 2.1% more likely to be married, 8.4% more likely to be a parent of 1 or more
children under 18.
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1.8% or 1,204,432 of USA Men 25 - 54 Live in the PHOENIX, AZ, DMA.

Men 25 - 54 who Live in the PHOENIX, AZ, DMA are 25.2% less likely to be a college graduate, 5.1% less
- likely to work full-time, 5.% less likely to be married, 7.8% less likely to be a parent of 1 or more children

—~ under 18.
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P33-64

1.8% or 2,231,053 of USA Adults 35 - 64 Live in the PHOENIX, AZ, DMA.
Adults 35 - 64 who Live in the PHOENIX, AZ, DMA are 23.6% less likely to be a college graduate, 3.6%
less likely to work full-time, .4% less likely to be married, 4.6% less likely to be a parent of 1 or more

children under 18.
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1.8% or 4,818,474 of USA Adults 18 or older Live in the PHOENIX, AZ, DMA.
Adults 18 or older who Live in the PHOENIX, AZ, DMA are 1.1% more likely to own their home, 25.8%

more likely to own a higher valued home, 11.1% more likely to have a single-family home, 24.1% more

likely to have a dog.
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1.8% or 2,351,855 of USA Adults 25 - 54 Live in the PHOENIX, AZ, DMA.

Adults 25 - 54 who Live in the PHOENIX, AZ, DMA are .6% less likely to own their home, 17.1% more likely
to own a higher valued home, 13.9% more likely to have a single-family home, 22.8% more likely to have
a dog.

m Own/Rent/Other: Adults 25 - 54 m%m Type of Home:Adults 25 - 54 4 [® Pets in Home:Adults 25 - 54
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1.8% or 1,147,423 of USA Women 25 - 54 Live in the PHOENIX, AZ, DMA.

Women 25 - 54 who Live in the PHOENIX, AZ, DMA are 3.7% more likely to own their home, 15.7% more
likely to own a higher valued home, 10.8% more likely to have a single-family home, 21.7% more likely to
have a dog.
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1.8% or 1,204,432 of USA Men 25 - 54 Live in the PHOENIX, AZ, DMA.

Men 25 - 54 who Live in the PHOENIX, AZ, DMA are 4.5% less likely to own their home, 18.6% more likely
to own a higher valued home, 16.7% more likely to have a single-family home, 24.2% more likely to have
a dog.
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1.8% or 2,231,053 of USA Adults 35 - 64 Live in the PHOENIX, AZ, DMA.

Adults 35 - 64 who Live in the PHOENIX, AZ, DMA are .6% less likely to own their home, 26.4% more likely
to own a higher valued home, 9.3% more likely to have a single-family home, 18.2% more likely to have a
dog.
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fly domestic past yr.

1.8% or 4,818,474 of USA Adults 18 or older Live in the PHOENIX, AZ, DMA.
Adults 18 or older who Live in the PHOENIX, AZ, DMA are 3.9% less likely to look up D-I-Y advice online,
7.% more likely to always vote in local elections, 2.6% more likely to belong to a gym, 1.3% more likely to
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1.8% or 2,351,855 of USA Adults 25 - 54 Live in the PHOENIX, AZ, DMA.

Adults 25 - 54 who Live in the PHOENIX, AZ, DMA are 2.3% less likely to look up D-I-Y advice online, 9.7%
more likely to always vote in local elections, 6.9% more likely to belong to a gym, 6.6% less likely to fly
domestic past yr.
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1.8% or 1,147,423 of USA Women 25 - 54 Live in the PHOENIX, AZ, DMA.

Women 25 - 54 who Live in the PHOENIX, AZ, DMA are 7.% less likely to look up D-I-Y advice online, 3.9%
more likely to always vote in local elections, 17.8% more likely to belong to a gym, 10.1% less likely to fly
domestic past yr.
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1.8% or 1,204,432 of USA Men 25 - 54 Live in the PHOENIX, AZ, DMA.

Men 25 - 54 who Live in the PHOENIX, AZ, DMA are 1.9% more likely to look up D-I-Y advice online, 14.3%
more likely to always vote in local elections, 1.9% less likely to belong to a gym, 3.7% less likely to fly
domestic past yr.
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1.8% or 2,231,053 of USA Adults 35 - 64 Live in the PHOENIX, AZ, DMA.

Adults 35 - 64 who Live in the PHOENIX, AZ, DMA are 12.8% less likely to look up D-I-Y advice online, 9.4%
more likely to always vote in local elections, 4.9% more likely to belong to a gym, 1.9% more likely to fly
domestic past yr.
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Past 30-days QSR Users: Adults 18 or older
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smoke cigarettes.

1.8% or 4,818,474 of USA Adults 18 or older Live in the PHOENIX, AZ, DMA.
Adults 18 or older who Live in the PHOENIX, AZ, DMA are .9% more likely to use QSRs past mo., .4% more
likely to use Sit-Down Restaurants past mo., 35.5% more likely to use Casinos past yr., 7.8% less likely to
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P23-94

cigarettes.

1.8% or 2,351,855 of USA Adults 25 - 54 Live in the PHOENIX, AZ, DMA.
Adults 25 - 54 who Live in the PHOENIX, AZ, DMA are 2.7% more likely to use QSRs past mo., 2.1% less likely
to use Sit-Down Restaurants past mo., 30.% more likely to use Casinos past yr., 17.5% less likely to smoke
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Past 30-days QSR Users: Women 25 - 54
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1.8% or 1,147,423 of USA Women 25 - 54 Live in the PHOENIX, AZ, DMA.
Women 25 - 54 who Live in the PHOENIX, AZ, DMA are 5.2% more likely to use QSRs past mo., 1.5% more
likely to use Sit-Down Restaurants past mo., 37.7% more likely to use Casinos past yr., 39.7% less likely to
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i-ﬂown Restaurants Used Past 30-days)

Chinese  cCoffee  Bagel/  Makan  Wings/ Steakhouse Upscale indian/
Mouse/  Donut/ eurgers / hai /

Caffee Bar  Bakery sports ar other

asian

Meican  Piga

wwho Live in the PHOENIX, AZ, DMA mUSA

who Live in the PHOENIX, AZ, DMA 25.6%

v R 25.2%

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

# wha Live in the PHOENIX, AZ, DMA BUSA
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. ly Sit-Down Meals:
91.9% - 73.4% 72.3%
Past 12 months Casino Activities: Women 25 - 54

Drank Past 30-days: Women 25 - 54

Domestic Regular Beer

Wine

Any Type of Beer

Domestic Light Beer  prptyapes 20.5%
-

Imported Beer 13,193,512 20.
19.

5 5.3%
Microbrew / Craft Beer h 8.2% i
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st Machines
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Table Games (Craps, Poker, etc.)

Upscale Restaurant 6,481,567 10.1%

Stage Show / Concert i

Sports Betting mgﬁﬁ.ﬁ%
11%.7%
s EREER 3%

Used Past 30-days: Women 25 - 54

[ Cannabis

Other Gambling m :%1%

Casinos visited past 12 hs: Yes
® who Live in the PHOENIX, AZ, DMA WUSA
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cigarettes.

Past 30-days QSR Users: Men 25 -54

2 times

3 times

4 times

5 times

6-9times

10times or more

17.0%
mUSA

= who Live in the PHOENIX, AZ, DMA

Total Monthfy QSR Users: Avg. Monthly QSR Meals:

.3%
_— = e

1.8% or 1,204,432 of USA Men 25 - 54 Live in the PHOENIX, AZ, DMA.
Men 25 - 54 who Live in the PHOENIX, AZ, DMA are .3% more likely to use QSRs past mo., 5.5% less likely to
use Sit-Down Restaurants past mo., 23.2% more likely to use Casinos past yr., 1.% more likely to smoke

Past 30-days Sit-Down Restaurant Users: Men 25 - 54
[ ] 1time

15.0%

2 times

16.7%

3 times 12 5%

4 times a. 4%

5 times 7.6%
6-9times

10times or more

4.7%
® who Live in the PHOENIX, AZ, DMA ®USA
Total Monthly Sit-Down Restaurant Users:  Avg. ly Sit-Down Meals:

69.0% 73.0%

Drank Past 30-days: Men 25 -54
Any Type of Beer

Liquor
Imported Beer
Domestic Regular Beer

Domestic Light Beer

Wine 30.1%

19, 937
189,66 15.7%
11,940,266 18.1%

Microbrew / Craft Beer

wwho Live in the PHOENIX, AZ, DMA mUSA
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U
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Top-10 Cuisines: Men 25 - 54

(sit-Down Restaurants Used Past 30-days)

IIIiliinl
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Maxican  Chinese

Ihlwrr D(he(
Asian
wwho Live in the PHOENIX, AZ, DMA mUSA

who Live in the PHOENIX, AZ, DMA 22.5%

vs NI 23.7%

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

Past 12 mnths Casino Activities: Men 25 - 54 _

Slot Machines

29.5%

Table Games (Craps, Poker, etc.) 19.4%

10.8%
6.0%

Bar / Nightclub
Sports Betting
Upscale Restaurant
Stage Show / Concert

Other Gambling

Used Past 30-days: Men 25 - 54

[ Cannabis

Spa Casinos visited past 12 hs: Yes
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1.8% or 2,231,053 of USA Adults 35 - 64 Live in the PHOENIX, AZ, DMA.

Adults 35 - 64 who Live in the PHOENIX, AZ, DMA are 2.7% less likely to use QSRs past mo., 2.5% less likely
to use Sit-Down Restaurants past mo., 28.9% more likely to use Casinos past yr., 1.7% more likely to smoke
cigarettes.

Past 30-days QSR Users: Adults 35 - 64

%
= who Live in the PHOENIX, AZ, DMA mUSA

Total Monthly QSR Users: Avg. Monthly QSR Meals:
83.8%

Past 30-days Sit-Down Restaurant Users: Adults 35 - 64 Top-10 Cuisines: Adults 35 - 64
1t (sit-Down Restaurants Used Past 30-days)
¢ rime 17.1%
2times
3 times 12.5%
4times -
b
6 - 9ti
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Mouse / eurgers/  Donut/ hai /
. Caffee Bar Sports Bar  Bakery Other
10times or more i
= who Live in the PHOENIX, AZ, DMA EUSA = who Live in the PHOENIX, AZ, DMA musA
Total Monthly Sit-Down Restaurant Users:  Avg. Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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Slot Machines

Table Games (Craps, Poker, etc.) :15“95_,0 12.7%
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3,5
Stage Show / Concert g%g%
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P18+

1.8% or 4,818,474 of USA Adults 18 or older Live in the PHOENIX, AZ, DMA.

Adults 18 or older who Live in the PHOENIX, AZ, DMA are 9.% less likely to have a 401K, .9% more likely to
have an Auto Loan, 5.3% less likely to Invest/Trade Stocks Online, 3.2% more likely to pay with their Debit
Card.

Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

9 13.1%

12.0%
Money Market Funds 3,017,193 BT%

Sl
Other (Crypto / NFTs / Metals, etc.) 7'5:‘“
529 Plan / College Savings Plan 7%

Second Home or Real Estate Property 7';::6
® who Live in the PHOENIX, AZ, DMA mUSA

Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home

Checking Debitor ATM  Savings Credit Card Online Mobile

Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

= who Live in the PHOENIX, AZ, DMA EUSA

Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service e
= 51,277,335 19.6%
46,023,241 17.6%
10,

Financial Planner

Online Investing / Stock Trading

37,038,99; 14.
7.3%

2 3 9.3%

7.0%

5 7.6%

Accountant

Insurance Agent at a Local Office (not online)

3.4%
9 507, 274X

Estate Planning &ZJ::%

N 0.9% (*Past 12 Months)
Divorce / Family Attorney !m 11% Express card Messenger
= who Live in the PHOENIX, AZ, DMA ®USA w who Live in the PHOENIX, AZ, DMA = USA

Real Estate Agent
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Cash App
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Adults 25 -
an Auto Lo

: 1.8% or 2,351,855 of USA Adults 25 - 54 Live in the PHOENIX, AZ, DMA.

54 who Live in the PHOENIX, AZ, DMA are 6.5% less likely to have a 401K, 8.8% more likely to have
an, 12.8% less likely to Invest/Trade Stocks Online, 13.% more likely to pay with their Debit Card.

Investments Owned: Adults 25 - 54
17,354,538

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds 2

10.5%
JERIENLT 10.3%

78.5%
9.4%

75.5%
7.9%
37975.7%
P 7.4%

£.6%
= who Live in the PHOENIX, AZ, DMA

Money Market Funds

529 Plan / College Savings Plan
Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

mUSA

Checking  Debit or ATM
Account

Financial Services Has and/or Uses: Adults 25 - 54

7.2% 8.5%

a5% 56% 379 359

Autoloan Studentloan  Moeney  Certificates of Personal Loan Refinanced Home
Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home

Equity Loan

712.8%) 12.7%)

Home
Mortgage

Online Bill
Paying

Mobile
Banking

Credit Card

Online
Banking

Savings

card Account

= who Live in the PHOENIX, AZ, DMA EUSA

Professional Services Used*: Adults 25 - 54

Tax Preparation Service 22,051,116 7%
21,036,472 16.2%

U a)

Online investing / Stock Trading

Financial Planner

15,419,539

7.2%
1.4%

Accountant

9,604,626

Insurance Agent at a Local Office (not online) a ;%7%

4.6%
0%

6, 527

o
0.7%
1.7%
u 1.5%

1.3%
® who Live in the PHOENIX, AZ, DMA

Real Estate Agent

Estate Planning

(*Past 12 Months)

VIsA
Divorce / Family Attorney

= USA
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Past 3-Months Payment Methods Used: Adults 25 - 54

13.2%
10.3% 10.0% 9.1%

Q o - -
Store Credit ~ Discover  Square Cash
Card

3.0% 7%

Facebook Samsung Pay
Messenger

American
Express

m USA

PayPal Venmo zelle DebitCard  Apple Pay MasterCard CashApp  Google Pay
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W25-94

nﬁalnvestments Owned: Women 25 - 54

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

529 Plan / College Savings Plan
Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

= who Live in the PHOENIX, AZ, DMA

31,504,521 49.1%

548000.8%
5,955,983 JL R L3
2%

8.1%
25.2%

E 8.0%
27.2%
3,936, 2
5308%
%
i3 6.1%
3,306 4

mUSA

1.8% or 1,147,423 of USA Women 25 - 54 Live in the PHOENIX, AZ, DMA.

Women 25 - 54 who Live in the PHOENIX, AZ, DMA are 8.5% less likely to have a 401K, 5.7% more likely to
have an Auto Loan, 21.2% less likely to Invest/Trade Stocks Online, 11.4% more likely to pay with their Debit
Card.

Financial Services Has and/or Uses: Women 25 - 54

7.8% 8.6%

4.1% 5:3%

Home Auto loan  Studentloan
Mortgage

Mobile
Banking

Online
Banking

Checking  Debit or ATM Credit Card
Account card

Savings
Account

Online Bill
Paying

Money  Certificates of Personal Loan Refinanced
Market  Deposit(CDs) Home
Account

= who Live in the PHOENIX, AZ, DMA EUSA

Professional Services Used*: Women 25 - 54

Tax Preparation Service =
10,887, .

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce / Family Attorney

USA Projection

USA
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B 1%
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fryPast 3-Months Payment Methods Used: Women 25 - 54

14.4%
12.0% 11.7% 10.0%

-

DebitCard  Apple Pay MasterCard CashApp  Google Pay Store Credit  American

Zelle

pPaypal VIsA

Venmo Discover  Square Cash  Facebook Samsung Pay
Card Express Messenger
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: 1.8% or 1,204,432 of USA Men 25 - 54 Live in the PHOENIX, AZ, DMA.
Men 25 - 54 who Live in the PHOENIX, AZ, DMA are 5.1% less likely to have a 401K, 12.% more likely to have
an Auto Loan, 9.3% less likely to Invest/Trade Stocks Online, 14.8% more likely to pay with their Debit Card.

nﬁalnvestments Owned: Men 25 - 54

401K Plan

36,751,331 55

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

1 5

d,9209%

6,983,020 EUXT
7.8%

6,265,721 XA

Money Market Funds
529 Plan / College Savings Plan

Other (Crypto / NFTs / Metals, etc.)

Financial Services Has and/or Uses: Men 25 - 54

67% 8% oo 5% 57% 4 g0

o o 2o o oo P —
Bonds 0.4% Checking Debitor ATM  Savings  CreditCard  Online Mobile Home Online Bill  Auto Loan Money  Studentloan Certificates of Personal Loan Refinanced Home
— Account card Account Banking Banking  Mortgage Paying Market Deposit (CDs) Home  Improvement
6.9% Account Mortgage Loan or Home
Second Home or Real Estate Property £.0% Equity Loan
® who Live in the PHOENIX, AZ, DMA mUSA = who Live in the PHOENIX, AZ, DMA EUSA
: 2 Y L/ .
Professional Services Used*: Men 25 -54 yraost 3-Months Payment Methods Used: Men 25 - 54
8 262,805 1
¢ 6.6%
e o
s 6 6.2%
Insurance Agent at a Local Office (not online) . 1% . .
3 413 43% 12.1%
|
Real Estate Agent 4, % e 8.7% 8.4% 81%
. 239,
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Adults
have a
Card.

1.8% or 2,231,053 of USA Adults 35 - 64 Live in the PHOENIX, AZ, DMA.

35 - 64 who Live in the PHOENIX, AZ, DMA are 11.2% less likely to have a 401K, 3.5% more likely to
n Auto Loan, 6.4% more likely to Invest/Trade Stocks Online, 12.4% more likely to pay with their Debit

nﬁalnvestments Owned: Adults 35 - 64

7,470,088 53.;

401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

13.4%
12.8%

82,823.7%

12,866,268 UIRL
7.4%

11,875,837 X3

29,138
Money Market Funds
529 Plan / College Savings Plan

Other (Crypto / NFTs / Metals, etc.)

7.0%

e
L 8.9%
10,221,008 RT3

= who Live in the PHOENIX, AZ, DMA

Bonds

Second Home or Real Estate Property

mUSA

Financial Services Has and/or Uses: Adults 35 - 64

15.9% - sax% S cox 6.9% gy 56%
Money  Certificates of Studentloan Personal Loan Refinanced Home
Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

Checking  Debit or ATM
Account card

Home Auto Loan
Mortgage

Online Bill
Paying

Mobile
Banking

Online
Banking

Savings Credit Card
Account

= who Live in the PHOENIX, AZ, DMA EUSA

Professional Services Used*: Adults 35 - 64

Tax Preparation Service 20.0%

25,374,433

Financial Planner
20,830,989

Online Investing / Stock Trading

20,141,002

11,753,828

7.5%

Accountant 9.3%

6.7%
1.3%

Insurance Agent at a Local Office (not online)

Real Estate Agent

2 41%
4,972, 289 E XX
1.1%
2.7%
L
1.2%

® who Live in the PHOENIX, AZ, DMA

Estate Planning

(*Past 12 Months)

Divorce / Family Attorney

= USA
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Adults 18 or older who Live in the PHOENIX, AZ, DMA spend an average of 2 days, 20 hours, 20 minutes and 34
seconds each week with All Forms of Media.

78.1% of Adults 18 or older who Live in the PHOENIX, AZ, DMA spend an avg. of 7 hours and 47 minutes each week listening to All Local
AM/FM Radio, representing 8.9% of total time spent with all forms of Media.

BT

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

Concurr
usage 55.6%
UsA
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Adults 25 - 54 who Live in the PHOENIX, AZ, DMA spend an average of 2 days, 15 hours, 53 minutes and 28 seconds
each week with All Forms of Media.

79.3% of Adults 25 - 54 who Live in the PHOENIX, AZ, DMA spend an avg. of 8 hours and 26 minutes each week listening to All Local
AM/FM Radio, representing 10.5% of total time spent with all forms of Media.

BT

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

60:30:28
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Women 25 - 54 who Live in the PHOENIX, AZ, DMA spend an average of 2 days, 21 hours, 46 minutes and 3 seconds
each week with All Forms of Media.

78.8% of Women 25 - 54 who Live in the PHOENIX, AZ, DMA spend an avg. of 8 hours and 9 minutes each week listening to All Local
AM/FM Radio, representing 9.2% of total time spent with all forms of Media.

..

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

61:38:04
o= “
usage 54.8%
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Men 25 - 54 who Live in the PHOENIX, AZ, DMA spend an average of 2 days, 10 hours, 53 minutes and 8 seconds each

week with All Forms of Media.
79.9% of Men 25 - 54 who Live in the PHOENIX, AZ, DMA spend an avg. of 8 hours and 41 minutes each week listening to All Local
AM/FM Radio, representing 11.8% of total time spent with all forms of Media.

..

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older
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Adults 35 - 64 who Live in the PHOENIX, AZ, DMA spend an average of 2 days, 16 hours, 28 minutes and 11 seconds
each week with All Forms of Media.

81.9% of Adults 35 - 64 who Live in the PHOENIX, AZ, DMA spend an avg. of 8 hours and 44 minutes each week listening to All Local
AM/FM Radio, representing 11.1% of total time spent with all forms of Media.

 o: i

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older
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Adults 18 or older who Live in the PHOENIX, AZ, DMA spend an average of 2 days, 4 hours, 22 minutes and 12 seconds
each week with All Forms of Ad-Supported Media.

75.8% of Adults 18 or older who Live in the PHOENIX, AZ, DMA spend an avg. of 7 hours and 20 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 10.6% of total time spent with all forms of Ad-Supported Media.

EET..

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Adults 25 - 54 who Live in the PHOENIX, AZ, DMA spend an average of 1 days, 19 hours, 11 minutes and 15 seconds
each week with All Forms of Ad-Supported Media.

77.3% of Adults 25 - 54 who Live in the PHOENIX, AZ, DMA spend an avg. of 7 hours and 54 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 14.2% of total time spent with all forms of Ad-Supported Media.

BT

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Women 25 - 54 who Live in the PHOENIX, AZ, DMA spend an average of 1 days, 21 hours, 53 minutes and 50 seconds
each week with All Forms of Ad-Supported Media.

76.8% of Women 25 - 54 who Live in the PHOENIX, AZ, DMA spend an avg. of 7 hours and 42 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 12.9% of total time spent with all forms of Ad-Supported Media.
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Supported Media: Adults 18 or older
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Men 25 - 54 who Live in the PHOENIX, AZ, DMA spend an average of 1 days, 17 hours, 2 minutes and 9 seconds each
week with All Forms of Ad-Supported Media.

77.7% of Men 25 - 54 who Live in the PHOENIX, AZ, DMA spend an avg. of 8 hours and 5 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 15.3% of total time spent with all forms of Ad-Supported Media.
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Adults 35 - 64 who Live in the PHOENIX, AZ, DMA spend an average of 1 days, 21 hours, 13 minutes and 36 seconds
each week with All Forms of Ad-Supported Media.

79.4% of Adults 35 - 64 who Live in the PHOENIX, AZ, DMA spend an avg. of 8 hours and 12 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 14.4% of total time spent with all forms of Ad-Supported Media

7.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

47:55:35
53.0%

who Live in the PHOENIX,
AZ, DMA

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:

m who Live in the PHOENIX, AZ, DMA

H USA

USA Projection Scarborough R1 2026: Feb25-Feb26 Qual Intab 2,406 USA Projection
Al Graphs and soefa.al Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Share of Everythin
Scarborough R1 2026: Sep24-Feb26 ~ Qual Intab 25,257 HUbbG rd o

for Anything _
BROADCASTING -



Adults 18 or older who Live in the PHOENIX, AZ, DMA spend an average of 7 hours and 28 minutes
each day with All Forms of Ad-Supported Media. 75.8% listen to Local AM/FM Radio for an avg. of

62.9 minutes/day.

(Local Radio delivers 10.6% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach} Adults 25 - 54
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Adults 25 - 54 who Live in the PHOENIX, AZ, DMA spend an average of 6 hours and 10 minutes each
day with All Forms of Ad-Supported Media. 77.3% listen to Local AM/FM Radio for an avg. of 67.8

(Local Radio delivers 14.2% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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Top-13 All Forms of Media (Persons & % Reach): Women 25 - 54

(average week]

Grocery Stores
Search {Google, Bing, etc.)
Banking/Financial/Real Estate (Websites/Apps)
Billboards & Signs (Weekly Drivers)
News/Weather fSports (Websites/Apps)
Facebook

Email/Text/IM/Zoom,etc. (Personal & Waork)
Local AM/FM Radio

Instagram

Netflix

Games/Fantasy/Betting Sites

Amazon Prime /IMDb /FireTv

Non-Premium Cable TV Networks

minutes/day.

Total Persons:

€2 054 >7F 96 8%
e sea ao} 8575
m 2415

Py S —r
m Ava. HourssMinutes/day with All [R5
m_;m Forms f e Woreen 2554

# who Live in the PHOENIX, AZ, DMA

musA

{fietaas. 00

| Women 25 - 54 who Live in the PHOENIX, AZ, DMA spend an average of 6 hours and 33 minutes each
day with All Forms of Ad-Supported Media. 76.8% listen to Local AM/FM Radio for an avg. of 66.1

(Local Radio delivers 12.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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Men 25 - 54 who Live in the PHOENIX, AZ, DMA spend an average of 5 hours and 51 minutes each day
with All Forms of Ad-Supported Media. 77.7% listen to Local AM/FM Radio for an avg. of 69.3

minutes/day.
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Top-13 All Forms of Media (Persons & % Reach): Adults 35 - 64
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| Adults 35 - 64 who Live in the PHOENIX, AZ, DMA spend an average of 6 hours and 27 minutes each
day with All Forms of Ad-Supported Media. 79.4% listen to Local AM/FM Radio for an avg. of 70.4

(Local Radio delivers 14.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64
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3,652,117 or 75.8% of Adults 18 or older who Live in the PHOENIX, AZ, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 62.9 minutes every day representing 42.3% of all time spent
daily with Ad-Supported Audio.
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1,817,114 or 77.3% of Adults 25 - 54 who Live in the PHOENIX, AZ, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 67.8 minutes every day representing 38.3% of all time spent
daily with Ad-Supported Audio.
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881,291 or 76.8% of Women 25 - 54 who Live in the PHOENIX, AZ, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 66.1 minutes every day representing 37.3% of all time spent daily
with Ad-Supported Audio.
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935,838 or 77.7% of Men 25 - 54 who Live in the PHOENIX, AZ, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 69.3 minutes every day representing 38.1% of all time spent daily
with Ad-Supported Audio.
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Avg. Week AIIAudm (Persons & % Reach): Adults 35 64
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1,772,293 or 79.4% of Adults 35 - 64 who Live in the PHOENIX, AZ, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 70.4 minutes every day representing 39.3% of all time spent
daily with Ad-Supported Audio.
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3,652,117 or 75.8% of Adults 18 or older who Live in the PHOENIX, AZ, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 62.9 minutes every day representing 42.3% of all time spent
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Audio: Adults 18 or older
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1,817,114 or 77.3% of Adults 25 - 54 who Live in the PHOENIX, AZ, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 67.8 minutes every day representing 38.3% of all time spent
daily with Ad-Supported Audio.
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881,291 or 76.8% of Women 25 - 54 who Live in the PHOENIX, AZ, DMA listen to Ad-Supported Local

AM/FM Radio for an average of 66.1 minutes every day representing 37.3% of all time spent daily
with Ad-Supported Audio.
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935,838 or 77.7% of Men 25 - 54 who Live in the PHOENIX, AZ, DMA listen to Ad-Supported Local

M25_54 AM/FM Radio for an average of 69.3 minutes every day representing 38.1% of all time spent daily
with Ad-Supported Audio.
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Local AM/FM Radio for an average of 70.4 minutes every day representing 39.3% of all time spent

1,772,293 or 79.4% of Adults 35 - 64 who Live in the PHOENIX, AZ, DMA listen to Ad-Supported
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3,652,117 or 75.8% of Adults 18 or older who Live in the PHOENIX, AZ, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic Hits, Pop Contemporary Hit
Radio, and Hot AC.

Local AM/FM Radm Formats (Persons & % Reach): Adults 18 or older Loca! AM/FM Radio Formats (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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Local AM/FM Radm Formats (Persons & % Reach): Adults 25-54
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1,817,114 or 77.3% of Adults 25 - 54 who Live in the PHOENIX, AZ, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary, Country, Hot AC,
and Classic Hits.
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Ad-Supported Local AM/FM Radio Formats (% Time Spent

& Avg. Minutes/day Spent): Adults 25 - 54
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Local AM/FM Radm Formats (Persons & % Reach): WOmen 25-54
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881,291 or 76.8% of Women 25 - 54 who Live in the PHOENIX, AZ, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Hot AC, Adult Contemporary, Country,
and Classic Hits.
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[Average week)
Pop Contemporary Hit Radio

Adult Contemporary
Country

Classic Hits

Hot AC

Alternative

Classic Rock

Adult Hits

Urban Contemporary
Urban AC

Active Rock

Mexican Regional

Totof persons:

M

% rime spent:

Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:
Women 25 - 54

who Live in the PHOENIX,
AZ, DMA

[Average Doy

Ad-Supported Local AM/FM Radio Formats (% Time Spent

& Avg. Minutes/day Spent): Women 25 - 54

Alternative
301

Active Rock
29.6

aispors EEETETE
® who Live in the PHOENIX, AZ, DMA mUSA
USA USA Projection Scarborough R1 2026: Feb25-Feb26 Qual Intab 2,406

All Graphs and soefa.al Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Adult Hits
27.2

Classic Hits
26.2

Country
25.9

Mexican
Regional
24.9

All Sports
pL

Pop Urba

Contemporary
Hit Radio
26.3

Adult Urban
Contemporary

248

Active Rock Adult Hits
EL ) 5

Alternative
33.0

All Sports
33.8

Classic Hits
318

Pop
Contemp
orary Hit

Radio

29.7

Urban AC

Mexican
Regional
293

Adult
Contemporar Urban
y Contemporary
29.9 279

USA Prajection

® who Live in the PHOENIX, AZ, DMA

Scarborough R1 2026: Sep24-Feb26 Qual Intab

25,257

soefa.ai

B USA
* Share of Everything
for Anything -



935,838 or 77.7% of Men 25 - 54 who Live in the PHOENIX, AZ, DMA listen to Ad-Supported Local AM/FM
Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Country, Pop Contemporary Hit Radio,
and Classic Hits.
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Local AM/FM Radm Formats (Persons & % Reach): Adults 35-64
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1,772,293 or 79.4% of Adults 35 - 64 who Live in the PHOENIX, AZ, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Country, Pop Contemporary Hit
Radio, and Hot AC.
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Avg. Week AII Vrdeo (Persons & % Reach): Adults 18 or older
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2,808,240 or 58.3% of Adults 18 or older who Live in the PHOENIX, AZ, DMA watch Ad-Supported
Local TV Stations for an average of 91.4 minutes every day representing 31.4% of all time spent daily
with Ad-Supported Video.
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1,166,655 or 49.6% of Adults 25 - 54 who Live in the PHOENIX, AZ, DMA watch Ad-Supported Local
TV Stations for an average of 57.3 minutes every day representing 31.% of all time spent daily with
Ad-Supported Video.
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568,870 or 49.6% of Women 25 - 54 who Live in the PHOENIX, AZ, DMA watch Ad-Supported Local
TV Stations for an average of 61.6 minutes every day representing 26.9% of all time spent daily with
Ad-Supported Video.
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597,760 or 49.6% of Men 25 - 54 who Live in the PHOENIX, AZ, DMA watch Ad-Supported Local TV
Stations for an average of 53.3 minutes every day representing 35.6% of all time spent daily with Ad-
Supported Video.

m
P e— 7w

m m Hours+Minutes/day with
B s Wy hien Mun 3551
m_!m
P —T
P, 7
m_ﬁ 1l
ERTO0T — 0%

# who Live in the PHOENIX, AZ, DMA

who Livein the PHOENIX,
AZ, DMA

B USA

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54

% Time spent

2
7]

Non-Premium Cable TV
Networks
24.8

Amazon
Prime/IMDb/F
ireTVv...

Netflix
153

AppleTV+,

fubo,P

YouTube
Video
14.9

Local TV Stations

S + Live...

Disne

Hulu/Hulu

Roku +
The Roku
Channe..

Pre

YouTube Video
19.7

Local TV Stations
52.3

Amazo
n
Prime/I

MDb/Fi
refv...

Non-Premium Cable TV
Networks
50.0

Netflix
173

Roku +
The
Roku...

AppleTV+
,fubo,Plut
0,Tubi,...

Hulu/Hul D|£._r1ey+
8.4

B i s

Pe Pa
Premium )

Cable... i m...

® who Live in the PHOENIX, AZ, DMA

HUSA

Avg. Week Ad-Supported Video (Persons & % Reach): Men 25 - 54

Non-Premium Cable TV...

Local TV Stations

YouTube Video

Amazon Prime/IMDb/FireTV
TikTok

Hulu/Hulu + Live TV (any Hulu)
AppleTV+fubo,Pluto, Tubi, ete.

Tota! Persons:

53.5%

M
_m

49.2%

Peacock Avg. Hours+Minutes/day with Ad-
Baraivounte Supported Video: Men 25 - 54
ect BRI
Disney+ mﬂu - m
Roku + The Roku Channel -5
Premium Cable TV Networks [ 3:0% e
® who Live in the PHOENIX, AZ, DMA mUSA
USsA USA Projection Scarborough R12026: Feb25-Feb26 Qual Intab 2,406

All Graphs and scefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg.

% Time spent

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54

27.

Non-Premium Cable

TV Networks
23.9

YouTube
Video
15.1

TikTok
15.9

Local TV Stations
533

Amazon
Prime/IMDb/
FireTV
16.8

App
leT
X V+,f

6.1 u...

Netfli

Hulu/
Hul...

Local TV Stations
50.4

Non-Premium Cable TV Networks
48.2

Prime/IMDb

Amazon
YouTube
Video
19.3

[FireTV
222

Netfli

AppleT
V+,fub X

o,Plu... 7.0

Hulu/H
ulu +...

USA Projection

® who Live in the PHOENIX, AZ, DMA

Scarborough R1 2026: Sep24-Feb26

Qual Intab

25,257

= USA

* Share of Everything
for Anything =



Avg. Week AI{W Iﬂddmeo (Persons & % Reach): Adults 35 - 64
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1,292,652 or 57.9% of Adults 35 - 64 who Live in the PHOENIX, AZ, DMA watch Ad-Supported Local
TV Stations for an average of 77.5 minutes every day representing 34.5% of all time spent daily with

Ad-Supported Video.
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2,808,240 or 58.3% of Adults 18 or older who Live in the PHOENIX, AZ, DMA watch Ad-Supported
P1a+ Local TV Stations for an average of 91.4 minutes every day representing 31.4% of all time spent daily
with Ad-Supported Video.
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1,166,655 or 49.6% of Adults 25 - 54 who Live in the PHOENIX, AZ, DMA watch Ad-Supported Local

P25-54 TV Stations for an average of 57.3 minutes every day representing 31.% of all time spent daily with
Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported
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568,870 or 49.6% of Women 25 - 54 who Live in the PHOENIX, AZ, DMA watch Ad-Supported Local

w25-54 TV Stations for an average of 61.6 minutes every day representing 26.9% of all time spent daily with
Ad-Supported Video.
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597,760 or 49.6% of Men 25 - 54 who Live in the PHOENIX, AZ, DMA watch Ad-Supported Local TV
M25-54 |

Stations for an average of 53.3 minutes every day representing 35.6% of all time spent daily with Ad-
Supported Video.

Weekly 55.0%
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1,292,652 or 57.9% of Adults 35 - 64 who Live in the PHOENIX, AZ, DMA watch Ad-Supported Local
P39-64

TV Stations for an average of 77.5 minutes every day representing 34.5% of all time spent daily with
Ad-Supported Video.
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' 2,808,240 or 58.3% of Adults 18 or older who Live in the PHOENIX, AZ, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local News -

Morning, Movies, and Dramas.
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Movies, a

1,166,655 or 49.6% of Adults 25 - 54 who Live in the PHOENIX, AZ, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening, Local News - Morning,

nd Game Shows.

Local TV Station Programs (Persons & % Reach): Adults 25 - 54
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Local TV Station Programs (Persons & % Reach): Women 25 - 54

(averoge week)
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W23-54

568,870 or 49.6% of Women 25 - 54 who Live in the PHOENIX, AZ, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Comedies, Sports, Local News - Morning, Local News - Evening,

Court Shows, and Game Shows.
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Local TV Station Programs (Persons & % Reach} Men 25 - 54 Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54

(averoge week)

Sports
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Local News - Evening
Local News - Morning
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Local News - Late
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Documentaries.

' 597,760 or 49.6% of Men 25 - 54 who Live in the PHOENIX, AZ, DMA watch Ad-Supported Local TV
Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening, Local News - Morning,
Movies, and Game Shows.

% Time Spent. (Average Doy)

10,1
m_!m

pran s 53 8%
mm Avg. Hours+Minutes/day with Local
PP YW e
m ss

Local
Game Shows La
12.8 119

Comedies Dramas
15.6 Game Shows | Movies 149
143 12.5

Sports Nation Mystery/S

23.2 Local News - I/Net C 3. uspense/C
| Evening rk i Comedies Movies rime
M 15.6 local News - | News > 142 115 77
6.6 5
Nationa Food/Co
Docu |/Netw = late ngShows...

E
o )
G 00 j00 - O -
B CRR R R e e R bR e o R 3

Dramas mm Local News - Mystery/Sus | Ni ment Local News - Local News - 0 Night
5 whollee Inthe PHOENDG USA Morning Dramas pense/Crime aries Morning Evening Talk Do ntar
tate gheTaic - [T b Gl 19.6 15.4 6.7 : 48 19.1 141 69 | 55
senssupanicie - (FETETE om
mwho Live in the PHOENIX, AZ, DMA mUSA = who Live in the PHOENIX, AZ, DMA mUSA
Ad-Supported Local TV Station Programs (Persons & % Reach): Men 25 - 54 Ad-Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54
(Average week] Total Persans:  Time $pent: " [Averoge Doy)
o e W frm 5388
Comedies ] — T A

Local News - Evening
Local News - Morning
Game Shows

Movies

Local News - Late
National/Network News
Dramas

Food/Cooking Shows
Late Night Talk
Mystery/Suspense/Crime

Court Shows

USA USA Projection Scarborough R1 2026: Feb25-Feb26 Qual Intab 2,406
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved. USA Projection Scarborough R1 2026 Sep24-Feb26 Qual Intab 25,257 -

[ [
e
w. o
S B

11758438 33.5%

R ET ) A

RSTRLY —7

0 T

5894480 125 4% Avg. HoursfMinures/da? with Ad-
Supported Local TV Stations: Men

s7izooal 1910 25-52

P —

T WEEEE m

970, P —

sazs2sal - 1%a% ] Az VA

5257 316] 12 0o

= who Live in the PHOENIX, AZ, DMA = USA ® who Live in the PHOENIX, AZ, DMA WUSA

o
e
=
st

Local News - Evening Dramas Game Shows | Movies
Game Sh 5 3 -

Myster
X Local News -

Late Court Shows
11.9 10.0

y/Susp | Late . Local News -
Dramas Local News - ense/C | Night Evening
17.0 Late rime | Talk 156
121 7.3 59

Natio = Late Night

Mystew/ nal/N Talk

Local News - I”,;f";":d Z Local News - 6.1
Morning Comedies CourtShows | /- "% | © Morning Comedies e

1956 155 8.9 e less 19.1 14.1 ; Ne... d/Co...

f [ T 0 o o »
D. 4. JO. s =22 H
SNES B SR R SN N

* Share of Everything
for Anything _



Local TV Station Programs (Persons & % Reach): Adults 35 - 64

(averoge week)

Sports

Comedies

Local News - Evening
Local News - Morning
Movies

Dramas

Game Shows
Food/Cooking Shows
National/Network News.
Local News - Late
Documentaries
Mystery/Suspense/Crime

Court Shows

' 1,292,652 or 57.9% of Adults 35 - 64 who Live in the PHOENIX, AZ, DMA watch Ad-Supported Local

TV Stations. The Top 6-Programs are Comedies, Sports, Local News - Morning, Local News - Evening,

Movies, and Dramas.
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Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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[ 3,628,226 or 75.3% of Adults 18 or older who Live in the PHOENIX, AZ, DMA use Ad-Supported
Social Media for an average of 158.9 minutes every day representing 28.9% of all time spent daily
with Ad-Supported Digital Media.
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Avg. Week All Drgrtal (Persons & % Reach): Adults 25 - 54
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' 1,812,677 or 77.1% of Adults 25 - 54 who Live in the PHOENIX, AZ, DMA use Ad-Supported Social
Media for an average of 170.1 minutes every day representing 33.4% of all time spent daily with Ad-
Supported Digital Media.
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W25-54

[ 970,618 or 84.6% of Women 25 - 54 who Live in the PHOENIX, AZ, DMA use Ad-Supported Social
Media for an average of 142.9 minutes every day representing 27.9% of all time spent daily with Ad-
Supported Digital Media.
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Avg. Week AII Drgrtal (Persons & % Reach): Men 25-54
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[ 842,059 or 69.9% of Men 25 - 54 who Live in the PHOENIX, AZ, DMA use Ad-Supported Social Media
for an average of 199. minutes every day representing 38.5% of all time spent daily with Ad-
Supported Digital Media.

M_!!,g i

Digital: Men 25 - 54

m
T e V1

Concorrent
sage %

% Time spent:

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54

Social Media

OTT TV
Streaming
Services
703

Streaming Audio (Local Radio/
Podcasts/Streaming Services)
188.7

Online Classes,
Schools,
Colleges,

Universiti

Search | Shc
(Google, g (in
Bing,... For

|
sl New | Non
s,
Zoom,etc. ntasy/Bet 4

Social Media
169.1

Streaming Audio (Local Radio/
Podcasts/Streaming Services)

Online
Classes,
Schools,

OTT TV Streaming
Services
86.3

Email/Tex
t/IM/Zoo
m,etc.
(Person...

Searc Non-  Local
YouTube/ h Premiu TV
TikTok, | (Goog m+Pr... | Str...

e,

L m whe m:‘; :;;TOE""’ 2163 (Personal &... ting... 169.0 News/...
= who Live in the PHOENIX, AZ, DMA mUSA # who Live in the PHOENIX, AZ, DMA mUSA
Avg. Week Ad- 5uggorted Digital (Persons & % Reach): Men 25- 54 Avg. Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54

Search (Google, Bing, etc.)

News/Westher /Sports (Websites/Apps)
Sodial Media

Email/Text/IM/Zoom,etc. (Personal & Work)
OTT TV Streaming Services

Shopping (indl. Food/Auctions/Travel, etc.)
Games/Fantasy/Betting Sites

YouTube/TikTok, etc.
Streaming Audio (Local Radio/ Podcasts/Streaming
Services)

Banking/Fina ncial /Real Estate (Websites/Apps)

Local TV Streaming

Cable

Online Classes, Schools, Colleges, Universities

USA USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Al rights reserved.

M_M'
e Ty
m—m.

M
PO Sl

cunrwrm

Avg. Hours+Minutes/day with Ad-
Supported Digital: Men 25 - 54

Social Media
199.0

orT Vv
Streaming Audio (Local Radio/ | Streaming
Podcasts/Streaming Services) | Services
96.0 41.4

Shopping
(incl.
Food/Aucti
ons/Trav...

Email/Text/IM | Se
[/Zoometc. (Google
(Personal & Bing, etc.)

Work)... 285
Local TV | News
YouTube/TikT | Streamin | /Wea
ok, etc. g ther/ |
309 22.7 Spo...

Non-
Prem...

Banki...

Social Media
1443

oTT TV
Streaming Audio (Local Radio/ | Streaming
Podcasts/Streaming Servic
933

Email/Text/IM/
Zoom,etc.
(Personal &
Work)...

Shopping
(incl.
Food/Auction
s/Travel etc...

- Local
Premiu Ty
m+Pre  Strea
ming
18.1
Search
YouTube/TikTo Bing,
k, etc.

312

Bank
ing/F

_ 0.0% who uue in the momx.
0.0%
mwho Live in the PHOENIX, AZ, DMA mUSA
Scarborough R1 2026: Feb25-Feb26 Qual Intab 2406

USA Projection

# who Live in the PHOENIX, AZ, DMA

Scarborough R1 2026: Sep24-Feb26 Qual Intab 25,257

HUSA
* Share of Everything

= for Anything .



' 1,638,158 or 73.4% of Adults 35 - 64 who Live in the PHOENIX, AZ, DMA use Ad-Supported Social
Media for an average of 132.4 minutes every day representing 27.8% of all time spent daily with Ad-
Supported Digital Media.
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- 3,386,721 or 70.3% of Adults 18 or older who Live in the PHOENIX, AZ, DMA use Ad-Supported
Facebook for an average of 59.7 minutes every day representing 37.6% of all time spent daily with
Ad-Supported Social Media.
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- 1,629,229 or 69.3% of Adults 25 - 54 who Live in the PHOENIX, AZ, DMA use Ad-Supported Facebook
for an average of 56.3 minutes every day representing 34.2% of all time spent daily with Ad-
Supported Social Media.

Avg. Day All Social Media (% Time Spent & Avg. Mmutes/day Spent): Adults 25 - 54
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W23-34

Supported Social Media.

- 900,001 or 78.4% of Women 25 - 54 who Live in the PHOENIX, AZ, DMA use Ad-Supported Facebook
for an average of 44.8 minutes every day representing 31.6% of all time spent daily with Ad-
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- 729,228 or 60.5% of Men 25 - 54 who Live in the PHOENIX, AZ, DMA use Ad-Supported Facebook for
an average of 61.9 minutes every day representing 32.9% of all time spent daily with Ad-Supported
Social Media.
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Avg. Week AII Socml Media (Persons & % Reach): Adults 35 - 64
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- 1,627,307 or 72.9% of Adults 35 - 64 who Live in the PHOENIX, AZ, DMA use Ad-Supported Facebook
for an average of 47.3 minutes every day representing 36.4% of all time spent daily with Ad-
Supported Social Media.
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3,386,721 or 70.3% of Adults 18 or older who Live in the PHOENIX, AZ, DMA use Ad-Supported
Facebook for an average of 59.7 minutes every day representing 37.6% of all time spent daily with
Ad-Supported Social Media.
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P25-34

Supported Social Media.

1,629,229 or 69.3% of Adults 25 - 54 who Live in the PHOENIX, AZ, DMA use Ad-Supported Facebook
for an average of 56.3 minutes every day representing 34.2% of all time spent daily with Ad-
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900,001 or 78.4% of Women 25 - 54 who Live in the PHOENIX, AZ, DMA use Ad-Supported Facebook
for an average of 44.8 minutes every day representing 31.6% of all time spent daily with Ad-
Supported Social Media.

Weekly 81.4% Avg. Hours+Minutes/day with Ad-Supported

Reach % 78.4% Social Media: Women 25 - 54
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729,228 or 60.5% of Men 25 - 54 who Live in the PHOENIX, AZ, DMA use Ad-Supported Facebook for
M25_54 an average of 61.9 minutes every day representing 32.9% of all time spent daily with Ad-Supported
Social Media.
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1,627,307 or 72.9% of Adults 35 - 64 who Live in the PHOENIX, AZ, DMA use Ad-Supported Facebook
for an average of 47.3 minutes every day representing 36.4% of all time spent daily with Ad-
Supported Social Media.

76.1%

Weekly 72.9%
Reach %

Avg. Hours+Minutes/day with Ad-Supported

Social Media: Adults 35 - 64
"Share of Ad-Supported Social Media"

who Live in the PHOENIX, USA
AZ, DMA

Social Media:

% 31.8%
30.3%  29.6% HLh 28.9%

22.9% .
19.9% 19.1% 19.8% 20.9%

17.8%
13.2%

Weekly
Total
Persons

3.3%

Reached? ] —
1,627,3076,528,591 1,277,12%7,903,471 829,076 48,535,745 606,823 38,412,430 660,950 39,759,222 708,803 36,614,680 443,133 29,029,431 426,841 25,123,235 466,134 22,612,267 233,101 16,772,412
Average Facebook Instagram YouTube Video TikTok LinkedIn Reddit X Pinterest WhatsApp Snapchat
Daily Minutes
Using Ad-Supported
Social Media:

RN 5os S oo FURN o RO s N 50 BER o IEON o TN o RN . IR

® who Live in the PHOENIX, AZ, DMA | USA

Usa USA Projection Scarborough R1 2026: Feb25-Feb26 Qual Intab 2,406
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Al rights reserved. USA Projection Scarborough R1 2026: Sep24-Feb26 Qual Intab 25,257 Soeﬁ.

*= Share of Everything
for Anything _



M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 331,420;
Social Media: 230,742; Local Radio: 230,557; Non-Prem. Cable: 107,540; Local TV: 95,092
reaching Adults 18 or older who Live in the PHOENIX, AZ, DMA.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 146,962;
Local Radio: 116,350; Social Media: 107,882; Non-Prem. Cable: 41,652; Local TV: 37,808
reaching Adults 25 - 54 who Live in the PHOENIX, AZ, DMA.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 74,587,
Social Media: 59,570; Local Radio: 56,287; Non-Prem. Cable: 19,525; Local TV: 19,186
reaching Women 25 - 54 who Live in the PHOENIX, AZ, DMA.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 71,108;
Local Radio: 59,741; Social Media: 47,849; Non-Prem. Cable: 21,577; Local TV: 18,253
reaching Men 25 - 54 who Live in the PHOENIX, AZ, DMA.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 156,448;
Local Radio: 113,144; Social Media: 105,192; Non-Prem. Cable: 50,771; Local TV: 47,182
reaching Adults 35 - 64 who Live in the PHOENIX, AZ, DMA.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults L18 or older

(averoge week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
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AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars
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Drug Stores
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Retail Stores
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7 4,295,114 or 89.1% of Adults 18 or older who Live in the PHOENIX, AZ, DMA spend an average of
55.9 minutes per day driving, seeing Billboards and Signs. 63.4% Listen to Local Radio Stations Out-
of-Home for an average of 38.1 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach}: Adults L25 -54

(averoge week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores

Restaurants & Bars

Shopping Malls

Podcasts

Spotify

Drug Stores

Retail Stores

YouTube Music

Owned Music
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of-Home Media: Adults 25 - 54
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8 Tme spen:

7 2,069,622 or 88.% of Adults 25 - 54 who Live in the PHOENIX, AZ, DMA spend an average of 64.8
minutes per day driving, seeing Billboards and Signs. 68.1% Listen to Local Radio Stations Out-of-
Home for an average of 47.9 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Mmutes/day Spent): Adults 25 - 54
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Top-13 Out-of-Home Media (Persons & % Reach): WOme;l 25-54

(averoge week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
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Avg. Hours+Minutes/day with Out-
of-Home Media: Women 25 - 54
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an average of 43.7 minutes/day.

7 1,019,499 or 88.9% of Women 25 - 54 who Live in the PHOENIX, AZ, DMA spend an average of 56.1
minutes per day driving, seeing Billboards and Signs. 67.2% Listen to Local Radio Stations Out-of-

Top-13 Out-of-Home Media (% Time Spent & Avg. Mmutes/day Spent): Women 25 - 54
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Top-13 Out-of-Home Media (Persons & % Reach): Men 25 -54
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of-Home Media: Men 25 - 54
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7 1,050,123 or 87.2% of Men 25 - 54 who Live in the PHOENIX, AZ, DMA spend an average of 73.
minutes per day driving, seeing Billboards and Signs. 68.9% Listen to Local Radio Stations Out-of-
Home for an average of 52. minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Mmutes/day Spent): Men 25 - 54
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Top-13 Out-of-Home Media (Persons & % Reach}: Adults L35 -64

(averoge week)
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7 2,010,602 or 90.1% of Adults 35 - 64 who Live in the PHOENIX, AZ, DMA spend an average of 64.9
minutes per day driving, seeing Billboards and Signs. 69.4% Listen to Local Radio Stations Out-of-
Home for an average of 48.4 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Mmutes/day Spent): Adults 35 - 64
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64
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4,295,114 or 89.1% of Adults 18 or older who Live in the PHOENIX, AZ, DMA spend an average of 55.9
minutes per day driving, seeing Billboards and Signs representing 40.% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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2,069,622 or 88.% of Adults 25 - 54 who Live in the PHOENIX, AZ, DMA spend an average of 64.8 minutes
per day driving, seeing Billboards and Signs representing 37.4% of all Time Spent with Ad-Supported Out-
of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 25 - 54
Renchik "Share of Ad-Supported OOH Media"
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1,019,499 or 88.9% of Women 25 - 54 who Live in the PHOENIX, AZ, DMA spend an average of 56.1
minutes per day driving, seeing Billboards and Signs representing 35.1% of all Time Spent with Ad-
Supported Out-of-Home Media.
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"Share of Ad-Supported OOH Media"

8%

054,277

=

who Live in the PHOENIX, USA
AZ, DMA

70.6%

56.3%

40.7%
36.8% 1357%

28.0%

27.2%

13.4%
10.1%
— *&
373 45,293,363 008 2505 201 ) 23,834,061 p 17,422,695 % 5,474,305
Walking in Towns, Shopping Malls Restaurants & Bars Podcasts Doctors
Cities, Downtown Offices/Hospitals  Stations/Convenience

Areas Stores

‘OOH Media:
TN o0 WEEA so; BEVEN 130 QECEN 5o, JESEN 5o NECEW o NETXN oo EETEN 1o JEVEN ;5o BEFEN 30 |

® who Live in the PHOENIX, AZ, DMA

USA USA Projection

Scarborough R1 2026: Feb25-Feb26
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Qual Intab

m USA

2,406 .
® Share of Everything

USA Projection  Scarborough R1 2026: Sep24-Feb26  Qual ntab 25,257 soeﬁ ; 3
.al for Anything 5 ®




1,050,123 or 87.2% of Men 25 - 54 who Live in the PHOENIX, AZ, DMA spend an average of 73. minutes per
day driving, seeing Billboards and Signs representing 39.% of all Time Spent with Ad-Supported Out-of-
Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Men 25 - 54
Renchik "Share of Ad-Supported OOH Media"
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2,010,602 or 90.1% of Adults 35 - 64 who Live in the PHOENIX, AZ, DMA spend an average of 64.9 minutes
per day driving, seeing Billboards and Signs representing 40.% of all Time Spent with Ad-Supported Out-of-
Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 35 - 64

Renchik "Share of Ad-Supported OOH Media"

98.7% g7.59

= e

90.1% gg 49

who Live in the PHOENIX, USA
AZ, DMA
73.4%
69.4% 69.3%

% of Weekly

Time Spent

Ad-Suppol

‘00H Media:

35.1% 34.3% 33.5% 33.9%

25.4% 25.0%

13.1% 12.4%

9 7.4% 9
— 6.5% 6.4% 6.3%
Total
Persons . | — —
Reached: 4} bardslf'glgéﬁg? AM/FM fadis”  Wa {ng in?&o\irlﬁosl:g S bppin54l\3.‘|5asﬁ§19 Restaurants & Bare stadiums & Arenas MdvieThgizgar'sw 'Airpur?:'sganm
Average (Weekly Drivers) Cities, Downtown
Daily Minutes Areas
with Ad-Supported
‘OOH Media:
® who Live in the PHOENIX, AZ, DMA m USA

UsA USA Projection Scarborough R1 2026: Feb25-Feb26 Qual intab 2406

- W .
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2026: Sep24-Feb26 Qual Intab 25,257 soeﬁ S“a’;i:;:;;"‘i)‘nt;’"?
. :



Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)

Mew York Times (Daily)

New York Times (Sunday)

All Local Weekly Newspapers

Wall Street Journal (Daily)

USA Today (Daily)

Magazines

Catalogs

Totof persans

who Live in the PHOENIX, AZ,
DMA

PEROR ik Yo
[ os750d gy

® who Live in the PHOENIX, AZ, DMA W USA

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

760,238 or 15.8% of Adults 18 or older who Live in the PHOENIX, AZ, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10. minutes every day representing 29.8% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older

% Time Spent:

Local Daily
Newspaper(s)
(Sunday)
142

(Daity+Sunday)
10.0

New Yark Times
(Daily+Sunday)
9.9

Wall Street Journal

USA Today (Daily) (Daily)
93 9.7

Advertising
(excluding Catalogs)
74

New York Times
(Daily) Catalogs
16 36

New York Times
{Daily+Sunday)
9.6

Local Daily Local Daily

Newspaper(s) Newspaper(s)

(Sunday) (Daily+Sunday)
130 92

USA Today (Daity)
92

Newspaper(s) (Daily

Wall Street Journal
(Daity)
92

New York Times
(Daity)
85 75

Local Daily

Direct Mail Catalogs
Advertising 16
(excluding

Catalogs)
74 A

# who Live in the PHOENIX, AZ, DMA

mUSA

Avg. Week Ad-Supported AH Prmt Media (Persons & % Reach): Adults 18 or older Avg.

Direct Mail Advertising (excluding Catalogs)

Local'Dahy Newspereris) (Tl estinday) m_ﬁm 33 7%

Local Daily Newspa per(s) (Daily
Local Daily Newspaper(s) (Sunday)
MNew York Times (Daily+Sunday)
New York Times (Daily}

New York Times (Sunday)

All Local Weekly Newspapers
Wall Street Journal [Daily)

USA Today (Daily)

Magazines

Catalogs

Books

USA USA Projection

Scarborough R1 2026: Feb25-Feb26
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mUSA
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older [

% Time Spent:

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily
Newspaper(s)

Local Daily
Newspaper(s)
(Sunday)
142

New York Times
(Sunday)
122

usa

aam;ma

USA Today (Daily)
98

Direct Mail

Local Daily New: ‘A;“f‘ent i
S (excluding Catalogs)

92 4

Magazines
68

New York Times (Daily)
76

New York Times
. (DailysSunday)
Local Daily 96
Newspaper(s)
(Sunday)
130

New York Times
(sunday)

Local Daily Newspaper(s)
(Daily
1.7 85

Loeal Daily
Newspaper(s)
(Daily+Sunday)

USA Teday (Daily)
9.2 92

New York Times
(Daily) Magazines
75 15

Direct Mail Advertising (excluding
Catalogs)
74

USA Projection

Scarborough R1 2026: Sep24-Feb26

= who Live in the PHOENIX, AZ, DMA

Qual Intab 25,257

= USA
* Share of Everything

- for Anything .




Avg. Week All Print Media (Persons & % Reach): Adults 25-54

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times {Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

Magazines

All Local Weekly Newspapers

Catalogs

Tota persons  ime Spent

125

Avg. Hours+Minutes/day with All
Print Media: Adults 25 - 54

BT 0:12

4.2% who Live in the PHOENIX, AZ,
DMA

3.7%
P 25

® who Live in the PHOENIX, AZ, DMA

W USA

720,377 or 30.6% of Adults 25 - 54 who Live in the PHOENIX, AZ, DMA read Direct Mail Advertising
(excluding Catalogs) for an average of 7.1 minutes every day representing 28.4% of all time spent
daily with All forms of Print Media.

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

New York Times

New York Times (Sunday) (Daily)
95

Magazines
89

USA Today (Daily)

Local Daily
ex Newspaper(s)
Catalogs) {DailysSunday)
7.1 7.0

Local Daily Canlogs
Newspaper(s) (Daily =3
64 5

New York Times
(Daily+Sunday)
94

USA Today (Daily)
95

New York Times

(Sunday) New York Times (Daily)
102 86

Local Daily Local Daily
Newspaper(s) Newspaper(s)
(Daily+Sunday) (Daily
- 75

Caralogs
Advertising
Magazines (excluding Catalogs)

86

# who Live in the PHOENIX, AZ, DMA

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach):Adults 25 - 54

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today [Daily)

Magazines

All Local Weekly Newspapers

Catalogs

Books

USA USA Projection

Scarborough R1 2026: Feb25-Feb26
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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. Day Ad-Supported Print Media (% Time Spent & Av

g. Minutes/day Spent): Adults 25 - 54

New York Times
(Daily+Sunday)
87

New York Times
(Sunday)
95

Wall Street Journal (Daily)
85

Magazines
89

Direct Mail Advertising
(excluding Catalogs)
71

Local
Daily
Newspap
er(s)
(Daily
64

Local Daily Newspaper(s)
(Daily+Sunday)
70

Magazines
New York Times 86 86
(Sunday)
102

New York Times
(Daily+Sunday)

il
94 Local Daily

Newspaper(s) (Daily
75

Local Daily
Newspaper(
s)
(DailysSund | Direct Mail Advertising
(excluding Catalogs)

Wall Street
Journal (Daily)
96

Local Daily Newspaper(s)
(sunday) ay)
9.0 83 65

USA Projection

= who Live in the PHOENIX, AZ, DMA

Scarborough R1 2026: Sep24-Feb26

Qual Intab 25,257

= USA

I - Shar‘e of Everything

for Anything _



Avg. Week All Print Media (Persons & % Reach): Women 25-54

Totof persans

% Time Spent:

350,078 or 30.5% of Women 25 - 54 who Live in the PHOENIX, AZ, DMA read Direct Mail Advertising
(excluding Catalogs) for an average of 6.8 minutes every day representing 30.3% of all time spent
daily with All forms of Print Media.

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)

Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

Books

New York Times {Daily)

New York Times (Daily+Sunday) Avg. Hours+Minutes/day with All

Print Media: Women 25 - 54
New York Times (Sunday)

USA Today (Daily)
Wall Street Journal (Daily)

All Local Weekly Newspapers

New York Times (Daily}
8.2

Magazines
80

Wall Street

{excluding
68

Local Daily
Newspaper(s)
(Daily+Sunday)
66

Local Daily

Newspaper(s) (Sunday)
Local Daily 65
Newspaper(s)

Wall Street
Journal (Daily)
122

Local Daily
Newspaper(s)
(Sunday)
88

New York Times

Local Daily

Newspaper(s)

(Daily+Sunday)
8.0

Magazines
- 7.0
(Daity)
79
Direct Mail
Advertising
(excluding Catalogs)

. 60
Local Daily

Newspaper(s)

Magazines 221 who Livein the PHOENIX, AZ, Journal (Daily (Daily USA Today (Daily) (Daity Catalogs o
Ll 175 OMA 86 67 86 72 2.7 ia
Catalogs 1.8%
® who Live in the PHOENIX, AZ, DMA W USA # who Live in the PHOENIX, AZ, DMA mUSA
Avg. Week Ad-Supported All Print Media (Persons & % Reach):Women 25 - 54 Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent):Women 25 - 54

Total persons.

Direct Mail Advertising (excluding Catalogs)

g o e
MM

Cusezie ol

S i e v

P

mm

Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)
. J! Avg. Hours+Minutes/day with Ad-
USA Today (Daily) Supported Print Media: Women 25 - 54

Wall street Journal (Daily)
All Local Weekly Newspapers

— [_0:05

Catalogs who Live in the PHOENIX, AZ, UsA

Books

Magazines
8.0

Wall Street

Journal (Daily)
86

New York Times
(Daily+Sunday)
78

New Yark Times

(Daily)
82

New York Times (Sunday)
73

Direct Mail

(excluding
Catalogs) USA Today (Daily)
68 6.8

Local Daily Newspaper(s)
(Daity
6.7

Wall Street Journal
(Daily)
122

USA Today (Daily)
86

New York Times
(sunday)
92

Hew York Times
(Daily)
79

Local Daily Newspaper(s)
ey
Mail
Advertisi
ng
(excludin

Magazines
70

= who Live in the PHOENIX, AZ, DMA
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Avg. Week All Print Media (Persons & % Reach): Men 25 -54

Totof persans

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

Books

New York Times {Daily)

New York Times (Daily+Sunday)

Wall Street Journal (Daily)

New York Times (Sunday)

USA Today (Daily)

Magazines

O 4

All Local Weekly Newspapers

Catalogs

® who Live in the PHOENIX, AZ, DMA

Avg. Hours+Minutes/day with All
Print Media: Men 25 - 54

who Live in the PHOENIX, AZ, USA

DMA

W USA

Avg. Day All Print Media (% Time Spent & Avg. Mmutes/day Spent): Men 25 -54

% Time Spent:

370,299 or 30.7% of Men 25 - 54 who Live in the PHOENIX, AZ, DMA read Direct Mail Advertising
(excluding Catalogs) for an average of 7.4 minutes every day representing 26.1% of all time spent
daily with All forms of Print Media.

New York Times
(Daily+Sunday)
98

New York Times (Sunday)
16

Wall Swreet Journal
(Daity)
8.6

Local Daily

Local Daily
Newspaper(s)
(Sunday)

Direct Mail

Advertising
{excluding
Catalogs)

Catalogs

Newspaper(s) (Daily 35

6.2

New York Times (Sunday)

New York Times
1.2

(Daity+Sunday)
104

Magazines
10.1

Local Daily
Newspaper(s) Wwall Street
(Daity Journal (Daily)
80 71

Local Daily
Newspaper(s) (Sunday)

Direct
Advertising
{excluding Catalogs)

Catalogs

(Daily+Sunday)
87

# who Live in the PHOENIX, AZ, DMA

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach):Men 25 - 54

Total persons.

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday) m“ﬂ
Wall street Journal (Daily)  RERREE MRIET
e vk s o) R R
O
Disazhicy 255472

All Local Weekly Newspapers

M_—mm
L S

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Men 25 -54

Catalogs

Books

USA USA Projection
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All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

804
= who Live in the PHOENIX, AZ, DMA

Qual Intab 2,406

008
Z_B_i%% who Live in :Jh:‘ PHOENIX, AZ, =g

mUSA

m
m
m
m

USA Projection

g. Day Ad-Supported Print Media (% Time Spent & Av.

g. Minutes/day Spent):Men 25 - 54

New York Times
(sunday)
116

New York Times (Daily)
80

Local Daily
Newspaper(s}
Magazines {Daily+Sunday)
98 75

USA Today (Daily)
10.0

Wall Street Journal
(Daity)
B6

Direct Mail
Advertising
(excluding Catalogs)
74

Local Daily
Newspaper(s) (Daily
62

New York Times
(Sunday)
12

Wall Sueet Journal
(Daity)
7.1

Direct Mail
Local Daily i
Magazines paper(s) (Daily
101 8.0

USA Today (Daily)
106

= who Live in the PHOENIX, AZ, DMA

Scarborough R1 2026: Sep24-Feb26 Qual Intab
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Avg. Week All Print Media (Persons & % Reach): Adults 35-64

Avg. Day All Print Media (% Time Spent & Avg. Mmutes/day Spent): Adults 35 - 64

645,288 or 28.9% of Adults 35 - 64 who Live in the PHOENIX, AZ, DMA read Direct Mail Advertising
(excluding Catalogs) for an average of 6.7 minutes every day representing 28.% of all time spent daily
with All forms of Print Media.

Total Persons: % Time Spent:
Local Daily Newspaper(s) (DailyiSunday) R — i — 57
Local Dy Newspaper(s) Dally D e — ¥/ 12.0 Local Daity
New York Time:
Local Daily Newspaper(s) (Sunday) 16.2 i (gu':ld:ﬂ ES
Books 5 5 76
New York Times (Daily+Sunday) M Direct Mail
Ad
New York Times (Daily) Avg. Hours+Minutes/day with All m [rxcmu‘i[ng Catalogs)
. Print Media: Adults 35 - 64 Wall Stret Journal | USA Today (Daily) Wall Street Journal Mew York Times 69
Wall street Journal (Daily) m (Daity) 6.2 (Daily) (Sunday)
88 8.3
New York Times (Sunday) m = :
> New York Times
Magazines m (Dai
New York 65
wisa Today (03 : Local Daily Direc M . tocal Daily
vosi B . 008 0:13  JNCC MY oo, et | T ol
All Local Weekly Newspapers m - 399 who Livein z,; Tu{m‘ Az, UsA M cs"l’;..:ﬂ (exc audm; ](ala\ags) (Dallv;:mdav) 8 (s;.;::y: (Daw;f:nday: (al;'l;gs
Catalogs @ 222-36% 0.7%
® who Live in the PHOENIX, AZ, DMA W USA = who Live in the PHOENIX, AZ, DMA mUSA
Avg. Week Ad-Supported All Print Media (Persons & % Reach):Adults 35 - 64 Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64
Tatal Persons: it

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

MNew York Times (Daily+Sunday)

New York Times (Daily}

Wall Street Journal (Daily)

New York Times (Sunday)

Magazines

USA Today (Daily)

All Local Weekly Newspapers

Catalogs

Books

USA USA Projection

24.5%
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ool a1
R
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Avg. Hours+Minutes/day with Ad-

Supported Print Media: Adults 35 - 64

usa

mUSA
2,406
USA

New York Times (Sunday)
76

Local Daily
Newspaper(s)
(Sunday)
95

Local Daily Newspaper(s)
(Daily
75

tocal Daily

MNewspaper(s)

(Daily+Sunday)
85

Direct Mail
Catalogs)

67
New York Times

(Daily+Sunday)
6.2

(Daity)
48

Local Daily
Newspaper(s)
(Sunday)
10.6

Local Daily
Newspaper(s}
(Daily+Sunday)
96

Wali Street Journal (Daily)
83

Local Daily Newspaper(s)
(Daily
86

New York Times
(Sunday)
83

USA Today (Daily)
83

New York Times
(Daity+Sunday)
A

New York
Times
(Daily)

65

Direct Mail Advertising
(excluding Catalogs)
69

Projection

= who Live in the PHOENIX, AZ, DMA
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P18+

Social Media
Websites

Direct Mail

"Advertising Actions"”

P18+ who Live in the PHOENIX, AZ, DMA (Shopped/Visited/Bought past 3mos Due to Ads
on %)

103,148,082 38.9%

93,956,388 35.4%

76,756,078

Local Broadcast TV  gretesrn T

Cable TV Networks

Local AM/FM Radio '
Podcasts

Video Streaming Services
Newspapers
Audio Streaming Services

Billboards

s

42,255,024 15.9%
32,558,307 12.3%

® P18+ who Live in the PHOENIX, AZ, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %) M P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA ScarboroughR12026:Feb25-Feb26 Qualintab: 24892 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a » al for Anything «



P29-34

Social Media
Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"”

P25-54 who Live in the PHOENIX, AZ, DMA (Shopped/Visited/Bought past 3mos Due to
Ads on %)

58,813,435

48,334,084 36.8%

37,827,401

27,974,732 21.3%

Local AM/FM Radio

Podcasts

Audio Streaming Services
Video Streaming Services
Billboards

Local Broadcast TV

Cable TV Networks

Newspapers

22,626,319 17.2%

22,229,224

20,007,743 15.2%

22,924,114 17.4%

17,874,038

15,933,929 12.1%
15,858,879 12.1%
12,952,325 9.9%

m P25-54 who Live in the PHOENIX, AZ, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA ScarboroughR12026:Feb25-Feb26 Qualintab: 11656 Share of Everything
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"Advertising Actions"”

W25-54 who Live inthe PHOENIX, AZ, DMA (Shopped/Visited/Bought past 3mos Due to
Ads on %)

34,014,621 52.0%

W25-94

Social Media

Websites goyrarn 36.5%
Direct Mail

Broadcast, Cable, & Sat TV

19,518,674 29.8%
13,468,192 20.6%
11,911,697 18.2%

Video Streaming Services

Local AM/FM Radio

10,466,704

Podcasts

Billboards

10,683,369 16.3%
8,990,539 13.7%
9,323,695 14.3%

Audio Streaming Services

Cable TV Networks 7,146,154 10.9%
Local Broadcast TV 7.378.288 AT
Newspapers St 5.0%

m W25-54 who Live inthe PHOENIX, AZ, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)

M W25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA ScarboroughR12026:Feb25-Feb26 Qualintab: 7047
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M23-94

Websites
Social Media
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"”

M25-54 who Live in the PHOENIX, AZ, DMA (Shopped/Visited/Bought past 3mos Due to
Ads on %)

24,447,261 37.0%

24,798,814 37.6%

18,308,727 27.7%

14,506,540 22.0%

Local AM/FM Radio

12,159,615 18.4%

Podcasts

Local Broadcast TV

Audio Streaming Services
Video Streaming Services
Cable TV Networks
Billboards

Newspapers

11,545,856 17.5%

8,555,640 13.0%
10,684,048 16.2%

11,012,417 16.7%

8,712,725 13.2%

USA

8,883,500 13.5%

6,852,589 10.4%
W M25-54 who Live in the PHOENIX, AZ, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
B M25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA ScarboroughR12026:Feb25-Feb26 Qualintab: 4609 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a » al for Anything «



"Advertising Actions"”

P35-64 who Live in the PHOENIX, AZ, DMA (Shopped/Visited/Bought past 3mos Due to
Ads on %)

Social Media

52,904,277

Websites 47,898,579 37.3%

Direct Mal

Local AM/FM Radio 22.508,186 17.5%

Audio Streaming Services
Video Streaming Services
U

m P35-64 who Live in the PHOENIX, AZ, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P35-64 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA ScarboroughR12026:Feb25-Feb26 Qualintab: 12956
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