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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]




@ Percent of

10.6% or 27,881,399 of USA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS.
Typical Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 46.6 years
old (7.6% younger than average) and have a $119,642 (32.9% higher than average) annual household...
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]




17.5% or 635,584 of MSP DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREW
Typical Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 48.2 years
old (4.6% younger than average) and have a $136,330 (28.3% higher than average) annual household...
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]
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10.8% or 258,809 of STL DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS.
Typical Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 46.1 years
old (9.6% younger than average) and have a $127,888 (36.5% higher than average) annual household...

Ethnicity of Target vs. Market:

. White
Black/African }
u who are past 30 days drinkers American
10 8(y of CRAFT BEER and/or
. (Y MICROBREWS Asian
0,
= Remainder of STL DMA 48.3% I 36%
Other H B
Average Ag 50.6 51.4 — “ 1.3%
Total Persons: 1,155,818 1,235,976
2 2‘ 132'985 M M W W u who are past 30 days drinkers of CRAFT BEER and /or MICROBREWS
en en 'omen omen N
Average Age:

Age Cell Demographics of Target vs. Market:

Adults 21 or older

= who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS msTL

18-20 21-24 25-29 30-34 35-39 45-49 50-54 55-59 60-64 65-69
m who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS mSTL
STL DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab 212

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

W= HHI of Target vs. Market:

<$35K HHI
$35K-350K HHI

$50K-575K HHI |

$75K-$100K HHI
$100K-$150K HHI

$150K-$250K HHI

$93,717

[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]




12.2% or 223,355 of CIN DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS.
Typical Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 45.1 years
old (10.% younger than average) and have a $132,849 (40.8% higher than average) annual household...
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4.5% or 80,115 of WPB DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS.
Typical Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 49.7 years
old (9.6% younger than average) and have a $118,059 (21.2% higher than average) annual household...
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10.6% or 27,881,399 of USA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS.
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 55.7% more likely
to be a college graduate, 36.6% more likely to work full-time, 19.2% more likely to be married, 21.4% more
likely to be a parent of 1 or more children u
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likely to be a parent of 1 or more children u

17.5% or 635,584 of MSP DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS.
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 59.4% more likely
to be a college graduate, 25.5% more likely to work full-time, 16.8% more likely to be married, 18.4% more
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10.8% or 258,809 of STL DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 71.% more likely
to be a college graduate, 33.% more likely to work full-time, 25.5% more likely to be married, 39.2% more
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12.2% or 223,355 of CIN DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS.
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 89.3% more likely
to be a college graduate, 42.3% more likely to work full-time, 18.3% more likely to be married, 41.2% more

likely to be a parent of 1 or more children u
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4.5% or 80,115 of WPB DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS.
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 21.% more likely

to be a college graduate, 51.2% more likely to work full-time, 16.2% more likely to be married, 39.4% more
likely to be a parent of 1 or more children un
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



10.6% or 27,881,399 of USA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS.
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 13.1% more likely

to own their home, 40.8% more likely to own a higher valued home, 7.4% more likely to have a single-family
home, 23.% more likely to have a dog.

Own/Rent/Other: Adults 21 or older mﬁm Type of Home: Adults 21 or older 4™ Pets in Home: Adults 21 or older
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Own a Dog
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



b| 17.5% or 635,584 of MSP DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS.
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 12.8% more likely

to own their home, 12.% more likely to own a higher valued home, 8.4% more likely to have a single-family
home, 23.8% more likely to have a dog.

Own/Rent/Other: Adults 21 or older mﬁm Type of Home: Adults 21 or older ®0Pets in Home: Adults 21 or older
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



Y 10.8% or 258,809 of STL DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREW
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 13.6% more likely

to own their home, 10.8% more likely to own a higher valued home, 12.2% more likely to have a single-family

home, 14.3% more likely to have a dog.

mﬁm Type of Home: Adults 21 or older 4®0Pets in Home: Adults 21 or older
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]
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12.2% or 223,355 of CIN DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS.
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 9.1% more likely to

own their home, 31.7% more likely to own a higher valued home, 12.6% more likely to have a single-family
home, 26.7% more likely to have a dog.

Own/Rent/Other: Adults 21 or older mﬁm Type of Home: Adults 21 or older 4®0Pets in Home: Adults 21 or older
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X 4.5% or 80,115 of WPB DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 3.1% less likely to

own their home, .2% more likely to own a higher valued home, 3.3% more likely to have a single-family
home, 29.8% more likely to have a dog.

m Own/Rent/Other: Adults 21 or older mﬁm Type of Home: Adults 21 or older ‘®0Pets in Home: Adults 21 or older

Single Family House (unattached)

Townhouse or attached Home 13.8%
11.9%

Condominium e o] Cat
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



10.6% or 27,881,399 of USA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS.
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 18.3% more
likely to look up D-I-Y advice online, 19.5% more likely to always vote in local elections, 26.7% more likely

to belong to a gym, 32.7% more likely to fly dome

Top-ZO past 30-days Online Lifestyle Activites: Adults 21 or older
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Suggestions Reviews [skype, Information Schools, Child's)
FaceTime, Appication,

Camer  Education

cing)

Finan.
u who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS B USA
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]




17.5% or 635,584 of MSP DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or...
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 11.7% more
likely to look up D-I-Y advice online, 19.1% more likely to always vote in local elections, 4.8% more likely to

belong to a gym, 30.9% more likely to fly domes
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



10.8% or 258,809 of STL DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or...

Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 8.8% more likely
to look up D-I-Y advice online, 2.7% more likely to always vote in local elections, 66.3% more likely to
belong to a gym, 70.4% more likely to fly domest
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



12.2% or 223,355 of CIN DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or...
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 17.5% more
likely to look up D-I-Y advice online, 13.7% more likely to always vote in local elections, 20.8% more likely

to belong to a gym, 54.8% more likely to fly dome
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belong to a gym, 32.3% more likely to fly domes

4.5% or 80,115 of WPB DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS.
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 32.9% more
likely to look up D-I-Y advice online, 7.6% more likely to always vote in local elections, 91.8% more likely to

_Tap-ZO past 30-days Online Lifestyle Activites: Adults 21 or older
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Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 4.8% more likely

to use QSRs past mo., 16.9% more likely to use Sit-Down Restaurants past mo., 1.8% less likely to use
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who are past 30 days drinkers of CRAFT BEER andfor... 22.4%

usa 17.2%

Past 12 months Casino Activities: Adults 21 or older

Slot Machines =

24.9%
Table Games (Craps, Poker, etc.)

Bar / Nightclub
Upscale Restaurant
Stage Show / Concert
Sports Betting

Other Gambling

2.0%
6., 6%
b 7%

hs: Yes

Used Past 30-days: Adults 21 or older

: 5.3%
13 966,185

Vape

[ Cannabis

Casinos visited past 12
® who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS mUSA
2,643
USA Projection Scarborough R1 2024: Jan23-Apr2d Qual Intab 22,851

= who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS BUSA

[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



2 times
3 times
4 times
5times

6-9times

10times or more 10.4%

Casinos past yr., 52.1% less likely to smoke cigar

17.5% or 635,584 of MSP DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS.
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 9.1% more likely
to use QSRs past mo., 16.9% more likely to use Sit-Down Restaurants past mo., 14.1% less likely to use

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
. ® .

1time 20.4%

2 times

18.6%
3times i 5,,,5
4 times 8.6%

5 times

6-9times

6.1%

=

10times or more

Top-10 Cuisines: Adu!ts 21 or older

|StDc wn Restaurants Used Past 30-days]
Bagel /

P medan  chinese  wings/  Coffes  indian/
Bugers/  Wouss/  Tha/

Spats Bar Caoffes Bar  Other

asian

kh

Upssle  mafan  Steakhouse
oonit f

Bakery

f CRAFT wMSP

#who are past

who are past 30 days drinkers of CRAFT BEER and for... 12.2%

wse EZEICHENEN 10.6%

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
T

= who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS mMSP ® who are past 30 dav‘s drinkers of CRAFT BEER and/or MICROBREWS = MSP
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R Meals:
95.6% 87.6% S840 75.6%;
Drank Past 30-days: Adults 21 or older Past 12 months Casino Activities: Adults 21 or older

Any Type of Beer

1,903,409 52.3%
1,898,834 52.2%

Liquor

Domestic Regular Beer

1,267,039 34.8%

1,199,224 33.0%

Imported Beer W - v
Microbrew / Craft Beer 17.5% '
®who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS mMsP

MSP DMA Scarborough R1 2024: lan23-lan24 Qual intab

Wine

Domestic Light Beer

%

290,908 8.0%
W 7.2%
2.7%
Bll.ti%
[ 1.3%

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Stage Show / Concert

Upscale Restaurant

Sports Betting 4.3%

Other Gambling

Spa

Casinos visited past 12

Used Past 30-days: Adults 21 or older

Vape

/ Cannabis

Cigarettes

uMSP

® who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS
316
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mMsP

®who are past 30 days drinkers of CRAFT BEER andj/or MICROBREWS.

[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



Past 30-days QSR Users: Adults 21 or older

1time

2times

10.7%

3 times

4 times

5 times

6 -9times

10times or more

» who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS
Total Monthly QSR Users:
96.2%

T YT

Avg. Monthly QSR Meals:
89.2%

mSTL

e

to use QSRs past mo., 25.% more likely to use Sit-Down Restaurants
Casinos past yr., 60.9% less likely to smoke cigare

10.8% or 258,809 of STL DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS.
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 7.9% more likely

past mo., 22.1% more likely to use

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
[ 1time

17.9%

2 times

3 times
4 times
5 times
6-9times

10times or more

® who are past 30 days dnnkers of CRAFT BEER and/or MICROBREWS

Total ly Sit-Down V“ann Restaurant Meals:

ant Users:

76.2%

Drank Past 30-days: Adults 21 or older

Liquor

Any Type of Beer

138,5 10.8% '

Domestic Light Beer
Domestic Regular Beer
Wine

Imported Beer
Microbrew / Craft Beer

= who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS

STL DMA Scarborough R1 2024: Jan23-Jan24

mSTL

Qual Intab

%

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days) a

Iliiillkhh

Chinese  mexican san Mn:sf Stesknouse  Coffes e
Housa / I!mvh'
um: ur Coffes tar  Bakery mrm
Asian
»who st 30 days drinki f CRAFT DBREWS =STL

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are past 30 doys drinkers of CRAFT BEER ond/or... [SHIOLII  17.7%

STL 288.8 28 12.1%

£ Past 12 months Casmo Activities: Adults 21 or older

Slot Machines

Bar [ Nightclub

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Stage Show / Concert

Sports Betting
Spa
Other Gambling Casinos visited past 12 months: Yes
® who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS mSTL
212
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Used Past 30-days: Adults 21 or older

il 5

Cigarettes

Marijuana / Cannabis

Vape

= who are past 30 days drinkers of CRAFT BEER and for Mi CROBREWS msTL

[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



- el SRR

12.2% or 223,355 of CIN DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS.
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 7.% more likely to
use QSRs past mo., 15.9% more likely to use Sit-Down Restaurants past mo., 11.9% more likely to use

Casinos past yr., 13.3% less likely to smoke cigare

Past 30-days QSR Users: Adults 21 or older

1time

2times

3 times

4 times

5 times

6 -9times

10times or more

» who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS mCIN

Total lgg%!gly QSR Users: Avg. Monthly QSR Meals:

88.9%

1,623 096

10times or more

1time

2 times

3 times

4 times

5 times

6-9times

® who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS
Total

hly Sit-Down

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
€

15.8%

12.7%

13.5%

5.2%

A
]
®

ECIN

92.0%

ant Users:

Avg. hly sit-Down ant Meals:

e

79.4%

Drank Past 30-days: Adults 21 or older
Any Type of Beer

Liguor

Domestic Light Beer

f

Domestic Regular Beer
Wine W
Imported Beer v v
Microbrew / Craft Beer m i *
mwho are past 30 days drinkers of CRAFT BEER and/or MICROBREWS uCIN
CIN DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab 249
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Slot Machines

Table Games (Craps, Poker, etc.)

Bar [ Nightclub
Upscale Restaurant
Sports Betting

Stage Show / Concert
Other Gambling

Spa

Past 12 month.

Top-10 Cuisines: Adults 21 or older

ISI!Dlwn Restaurants Used Past 30-days) ﬁ
pirza

k L
Chiness  mewitan  wings/

malan steskhouse Bagel/ Indian/  Upscale
Donut/  Thail
Bakery  Other
Asian

Burgers /  House |
sports gar Cofies mar

& ho! st 30 days drink:

f CRAFT JBREWS =N

who are past 30 doys drinkers of CRAFT BEER and/or... 26.6%

an 276.853- 15.2%

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
se405

Casino Activities: Adults 21 or older

197,268 10.8%

7.4%

m 9.9%
4.8%
m 5.3%

2.9%

i

® who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS

Casinos visited past 12 months: Yes

ECIN

Used Past 30-days: Adults 21 or older

%
e )
12.7%
6.2%

Cigarettes

Marijuana / Cannabis Vape

= wha are past 30 days drinkers of CRAFT ROBREWS =N

[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



Past 30-days QSR Users: Adults 21 or older

2 times

3 times

4 times

5times

6-9times

10times or more

uWPB

wwho are past 30 days drinkers of CRAFT BEER and/or MICROBREWS

Total Monthly QSR Users: Avg. Monthly QSR Meals:
85.1% 82.9%

Casinos past yr., 30.4% less likely to smoke cigare

4.5% or 80,115 of WPB DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS.
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 2.7% more likely
to use QSRs past mo., 22.6% more likely to use Sit-Down Restaurants past mo., 13.% more likely to use

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
€

1time

2 times 14.8%

Stimes ?

6-9times

10times or more

# who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS

Total Monthly Sit-Down Restaurant Users: Al
98.1% 80.0%

=WPB
Meals:

Top-10 Cuisines: Adu!ts 21 or older

(Sit-Down Restaurants Used Past 30-days, a

Mk

P chiness  maian  meicn  Upscle  wings/  Cofes steskhouse Seafosd  indian/
Burgers/  Wouse/ hai/
sports Bar coffee Bar Other

Agpan
= who are past 30 days drinkers of CRAFT BEER and//or MICROBREWS wrB

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are past mn’mﬁnkmdcmmﬂndfm__ 24.2%

wes ETEEN 16.8%

Drank Past 30-days: Adults 21 or older
T,

Liquor

Wine
Any Type of Beer E-?r],iQ'l 37.8%
Imported Beer 2

Domestic Light Beer

w 582 9%

Domestic Regular Beer - v

Microbrew / Craft Beer F U]
®who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS =wWPB
WPB DMA Scarborough R1 2024: Jan23-Feb24 Qual Iintab

%

Past 12 months Casino Activities: Adults 21 or older

LTI ———

Upscale Restaurant
Bar / Nightclub

153,429 9.0%

00.0%
Yes

Used Past 30-days: Adults 21 or older

/ Cannabis

Cigarettes

Casinos visited past 12

5P B 1.3%

® who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS =WPB
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m who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS

[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



N Y

10.6% or 27,881,399 of USA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS.
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 39.9% more likely

to have a 401K, 37.6% more likely to have an Auto Loan, 90.9% more likely to Invest/Trade Stocks Online,
8.7% less likely to pay with their Debit Card.

mﬁémvestments Owned: Adults 21 or older

401K Plan 124,474,014 47.5% )

IRA (Individual Retirement Account)

104,660,373 39.9%

Stocks or Stock Options

77,160,835 29.4%

¢
2

Mutual Funds

5
a

Money Market Funds

E
&
b
£

&

Other (Crypto / NFTs / Metals, etc.)

Bonds 40:3%

-
B

Second Home or Real Estate Property

2

3.6%

529 Plan / College Savings Plan 7.6

;

m who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS mUSA

Financial Services Has and/or Uses: Adults 21 or older

14.4%

Credit Card ‘Online Mohile Online Bill Money  Certificates of Studentloan Refinanced Personal Loan
Banking Banking Paying Market  Deposit(CDs) Home
Account Mortgage

Checking Debitor ATM  Savings
Account card Accourtt

Home
Mortgage

Auto Loan Home

Improvement

Loan or Home
Equity Loan

® who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS mUSA

Professional Services Used*: Adults 21 or older

Tax Preparation Service 26.1%

68,542,705

Financial Planner 48,571,506

Online Investing / Stock Trading 41739

Accountant

5.3 14.8%
30,204,426 %

13.4%
10.4%

¢ 8.7%
pIASERE 6.3%

4.9%
3.9%

lmu%
2.2%
mwho are past 30 days drinkers of CRAFT BEER and/or MICROBREWS

USA Projection Scarborough R1 2024: lan23-Apr24

Insurance Agent at a Local Office (not online) 27,149,207

Real Estate Agent

Estate Planning

(*Past 12 Months)

Divorce / Family Attorney
mUSA

USA Qual Intab

fpy'Past 3-Months Payment Methods Used: Adults 21 or older

9.0% 9.9%

48% 37% 4.1% 3.29%
[ e R

Facebook  Square Cash Samsung Pay
Messenger

17.4%|

Discover American
Express

S

Debit Card ~ MasterCard Apple Pay

Zelle

Venmo Cash App  Store Credit  Google Pay
Card

w who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS mUSA

2,643
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Projection

Scarborough R1 2024: Jan23-Apr24 Qual Intab 22,851

[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]




less

17.5% or 635,584 of MSP DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or...
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 22.5% more likely

to have a 401K, 22.% more likely to have an Auto Loan, 94.9% more likely to Invest/Trade Stocks Online, 1.7%

likely to pay with their Debit Card.

“ﬁﬂlnvestments Owned: Adults 21 or older

IRA (Individual Retirement Account)

Stocks or Stock Options

33.5%
783,989
22.8%
14.9%

Mutual Funds

Money Market Funds

16.7%
0%

17.9%

Bonds

ERen 1
8.8%
B
8.7%
i 8.7%
201,7

8.3%
= who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS

Other (Crypto / NFTs [ Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

u Msp

Adults 21 or older

ﬂ Financial Services Has and/or Uses:

10.8% 7.8% 7.5% 7.1% 7.4% 5.6%
Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto loan Certificatesof  Money Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Deposit(CDs)  Market Home Improvement
Account Mortgage Loan or Home
Equity Loan

® who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS u MSP

Professional Services Used *: Adults 21 or older
439,661

363,104 10.0%
B
. 3.1%

103 2.8%
I.nn_m

0.9%

w who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS

MSP DMA Scarborough R1 2024: Jan23-lan24

Tax Preparation Service

Financial Planner
Online investing / Stock Trading

Insurance Agent at a Local Office (not online)

Accountant
Real Estate Agent

Estate Planning

*Past 12 Months,
Divorce / Family Attorney ( )

m MSP

Qual Intab 316

L—

Py Past 3-Months Payment Methods Used: Adults 21 or older

12.1%
9.0%

3.5% 3.3% 4.6% ) ge
Cmen PN s g

I m“h

Apple Pay  Store Credit  Cash App Gmgle Pay

Venmo  MasterCard Zelle

Debit Card

American Discover Facebook Samsung Pay Square Cash
Card Express Messenger
w who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS m MSP
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]




10.8% or 258,809 of STL DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or...

Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 59.6% more likely

to have a 401K, 34.7% more likely to have an Auto Loan, 89.6% more likely to Invest/Trade Stocks Online,
11.4% less likely to pay with their Debit Card.

Owned: Adults 21 or older

ﬁﬂ Investments
| o 4

- 0%

465,498 19.5%

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

17.8%

17.9%
10.5%

12.7%
9.4%

53 14.9%
181,388 X
10.0%
. 6.9%

m who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS

Money Market Funds

Other (Crypto / NFTs [ Metals, etc.)
Bonds

529 Plan / College Savings Plan

Second Home or Real Estate Property

mSTL

8 M Financial Services Has and/or Uses: Adults 21 or older

. 4% 12.4%
8 7.6%
5.4%
oy e h
- [ .

6.4%  54% 5.0%

Checking Debitor ATM  Savings Credit Card Online Online Bill Mobile Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

® who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS

mSTL

Professional Services Used*: Adults 21 or older

Tax Preparation Service

567,123 23.7%

Financial Planner qgs,‘ng

12.8%
246,294 10.3%
3 12.1%
236,216 9.9%

10.8%

20.8%

Online investing / Stock Trading

Insurance Agent at a Local Office (not online)

Accountant

Real Estate Agent

a

a

5.6%
2.9%

Divorce / Family Attorney E’ﬂf:‘%

w who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS

Estate Planning

(*Past 12 Months)

mSTL

STL DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab 212
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fpy'Past 3-Months Payment Methods Used: Adults 21 or older

Debit Card  MasterCard

Paypal

Venmo
Card

w who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS mSTL

[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]

Messenger

Express




12.2%

or 223,355 of CIN DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or...

Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 53.1% more likely
to have a 401K, 44.4% more likely to have an Auto Loan, 138.8% more likely to Invest/Trade Stocks Online,
5.% less likely to pay with their Debit Card.

mﬁ_ﬂlnvestments Owned: Adults 21 or older
401K Plan
IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

Money Market Funds

11.2%
21.5%
FERNTY]  10.4%
14.5%
9.2%
14.2%
7.6%

Other (Crypto / NFTs / Metals, etc.)
Bonds
529 Plan / College Savings Plan

8.0%
3.

A%
u who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS

Second Home or Real Estate Property
mCIN

H Financial Services Has and/or Uses: Adults 21 or older

6.4% 4.9
e P o

Home
Home  Improvement

Mortgage Loan or Home

Equity Loan

Credit Card Online Online Bill Mobile Home Auto Loan Personal Loan
Banking Paying Banking Mortgage

Checking Debitor ATM  Savings

Market
Account

Account card Account Dwou t{ CDs)

N CIN

¥ who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS

Professional Services Used*: Adults 21 or older

367,999 20.2%

Tax Preparation Service

Financial Planner

196 120
11.2%
m ®
: 3.4%
56,00

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

Estate Planning P

7.6%
3.0%
B

12%
= who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS m CIN

CIN DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab 249
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Real Estate Agent

(*Past 12 Months)

Divorce [ Family Attorney

'E'Past 3-Months Payment Methods Used: Adults 21 or older

4.6% 3.7% 4.1% 3.4%

visa PayPal Debit Card MasterCard ~ Venmo Zelle Cash App  Google Pay  ApplePay Store Credit American Discover Facebook Square Cash Samsung Pay
Card Express Messenger
W who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS mCIN

[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]




4.5% or 80,115 of WPB DMA Adults 21 or older are past 30 days drinkers of CRAFT BEER and/or MICROBREWS.
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS are 66.8% more likely

- to have a 401K, 83.6% more likely to have an Auto Loan, 33.5% more likely to Invest/Trade Stocks Online,

> : 2 12.8% less likely to pay with their Debit Card.

: ;2 SRR P
ﬁalnvestments Owned: Adults 21 or older
401K Plan s;a,wa 38.1%

IRA (Individual Retirement Account)

18.5%
16.3%
25.0%
15.8%
15.6%
250,463 14.1%

Stocks or Stock Options

Money Market Funds

Mutual Funds

Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property iy 111139.:%
12.4%
Bonds proyr 10.0%
11.8%

529 Plan / College Savings Plan T

®» who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS u WPB

H Financial Services Has and/or Uses: Adults 21 or older

23.0%
6.1% 4.6% 4.6%

Checking Debitor ATM  Savings

Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Personal Loan Studentloan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

w who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS = WPB

Professional Services Used*: Adults 21 or older

Tax Preparation Service

Accountant

323,318 18.2%

Online Investing / Stock Trading

295,730 16.7%

Financial Planner

Insurance Agent at a Local Office (not online)

3.9%
8.2%

Real Estate Agent

Estate Planning 4_09:'7%
Divorce / Family Attorney rl :%ﬂ EPetizMonts)
W who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS HWPB
DMA Scarborough R1 2024: Jan23-Feb24 Qual Intab 109

fpy'Past 3-Months Payment Methods Used: Adults 21 or older

10.1% 10.2%
5.3%

. e i
- e e

MasterCard Cash App  Store Credit  American

visa PayPal Zelle Venmo Apple Pay Discover ~ GooglePay  Facebook  Square Cash Samsung Pay
Card Express Messenger
m who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS uWPB

wea
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Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an average of 3 days, 1
hours, 3 minutes and 11 seconds each week with All Forms of Media.

84.3% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an avg. of 8 hours and 29 minutes
each week listening to All Local AM/FM Radio, representing 9.8% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

—
usage 53.1%

‘who are past 30 days usa
drinkers of CRAFT BEER

% of Total
and/or MICROBREWS

Weekdy H:M: 61.5%1,7%

e

m who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS H USA

USA  USA Projection  Scarborough R12024: Jan23-Apr24  Qual Inteb 2,643 USA Projection  Scarborough R12024: Jan23-Apr24 ~ Qual Intab 22,851 HU bbc I"d " “gor fAnE; enir ntghin °

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. BROADCASTING

[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an average of 3 days, 0
hours, 14 minutes and 15 seconds each week with All Forms of Media.

88.5% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an avg. of 9 hours and 47 minutes
each week listening to All Local AM/FM Radio, representing 12.% of total time spent with all forms of Media.
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an average of 3 days, 1
hours, 59 minutes and 1 seconds each week with All Forms of Media.

92.6% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an avg. of 9 hours and 54 minutes
each week listening to All Local AM/FM Radio, representing 12.4% of totaltime spent with all forms of Media.
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an average of 3 days, 12
hours, 18 minutes and 45 seconds each week with All Forms of Media.

89.5% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an avg. of 8 hours and 29 minutes
each week listening to All Local AM/FM Radio, representing 9.% of total time spent with all forms of Media.
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]




Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an average of 3 days, 14
hours, 24 minutes and 35 seconds each week with All Forms of Media.

84.9% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an avg. of 9 hours and 29 minutes
each week listening to All Local AM/FM Radio, representing 9.3% of total time spent with all forms of Media.
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]
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Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an average of 2 days, 5
hours, 55 minutes and 47 seconds each week with All Forms of Ad-Supported Media.

79.7% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an avg. of 7 hours and 16 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.7% of total time spent with all forms of Ad-Supported
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an average of 2 days, 4
hours, 13 minutes and 34 seconds each week with All Forms of Ad-Supported Media.

82.8% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an avg. of 8 hours and 30 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 13.5% of total time spent with all forms of Ad-Supported
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]




Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an average of 2 days, 6
hours, 50 minutes and 24 seconds each week with All Forms of Ad-Supported Media.

87.8% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an avg. of 8 hours and 37 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 13.8% of total time spent with all forms of Ad-Supported
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an average of 2 days, 15

hours, 25 minutes and 47 seconds each week with All Forms of Ad-Supported Media.
84.% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an avg. of 7 hours and 38 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.1% of total time spent with all forms of Ad-Supported M

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Aduits 18 or older

61:14:33
Concurr.
usoge 50.5%
0N

who are past 30 days

drinkers of CRAFT BEER

andfor MICROBREWS

58.5%

®m who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS mCIN

CIN ~ DMA  Scarborough R12024:Jan23-Jan24  Qual Intab 249 CINCINNATI ~ DMA  Scarborough R12024:Jan23-Jan24 ~ Qual Intab 1,886 Hubbqr Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. R OTRIE T Kis T IRD for Anything _

[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an average of 2 days, 17

hours, 50 minutes and 8 seconds each week with All Forms of Ad-Supported Media.
82.8% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an avg. of 9 hours and 3 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 11.4% of total time spent with all forms of Ad-Supported M
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an
average of 7 hours and 42 minutes each day with All Forms of Ad-Supported Media. 79.7% listen to
Local AM/FM Radio for an avg. of 62.3 minutes/day. (Local Radio delivers 10.7% of Time with Ad-Suppor
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]




Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an
average of 7 hours and 27 minutes each day with All Forms of Ad-Supported Media. 82.8% listen to
Local AM/FM Radio for an avg. of 73. minutes/day. (Local Radio delivers 13.5% of Time with Ad-Suppor
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]
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Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an
average of 7 hours and 50 minutes each day with All Forms of Ad-Supported Media. 87.8% listen to
Local AM/FM Radio for an avg. of 74. mlnutes/day (Loca.’ Radio delivers 13.8% of Time with Ad-Suppor
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]




Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an
average of 9 hours and 3 minutes each day with All Forms of Ad-Supported Media. 84.% listen to
Local AM/FM Radio for an avg. of 65.4 minutes/day. (Local Radio delivers 10.1% of Time with Ad-. Supported Media.)
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| Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS spend an

average of 9 hours and 24 minutes each day with All Forms of Ad-Supported Media. 82.8% listen to

Local AM/FM Radio for an avg. of 77.6 minutes/day. (Local Radio delivers 11.4% of Time with Ad- Supported Media.)

Top-13 AH Forms of Media (Persons & % Reach): Adults 21 or older Top-13 AII Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Avg. Week AIIAudm {Persons & % Reach) Adults 21 or older
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All Others
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22,207,878 or 79.7% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS listen to Ad-Supported Local AM/FM Radio for an average of 62.3 minutes every day
representing 37.6% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 21 or older .

Local AM/FM Radio

525,961 or 82.8% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS listen to Ad-Supported Local AM/FM Radio for an average of 73. minutes every day
representing 38.5% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Avg. Week AIIAudm {Person; & % Reach) Adults 21 or older
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227,336 or 87.8% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS listen to Ad-Supported Local AM/FM Radio for an average of 74. minutes every day
representing 39.7% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Local AM/FM

Radio
85.0

SiriusXM

Owned
Music

194 18.2

Podcasts

16.7

Pando
13.0

Spotify All Ott

38.2 12.8

Amazon
38.5 Music

YouTube
Music
16.2

ra TV

Music | Ap...
4 Cha... | Mu...
11.2 | 98
ers

Audiob..

Local AM/FM Radio
72.4

Podcasts
20.5

YouTube
Music
14.9

Owned
Music
11.8

SiriusXM Spotify
19.0 17.2

Amaz.. All
Music  Ot...
9.4 6.4

Pandora
10.6

TV Music  Apple  Audi...
Channels = Mu...
10.6 5.9 [iHea..

= who are past 30 days drinkers of CRAFT BEER and/or

MICROBREWS

mSTL

Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 21 or olderx nmﬁwg'. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Local AM/FM Radio

Podcasts
YouTube Music
TV Music Channels
Pandora
Spotify
Amazon Music Avg. Hours+Minutes/day with Ad-
All Others Supported Audio: Adults 21 or older
iHeartRadie m E 7%
siriusxv  QESRAE B2.6% _
Audiobooks _ 8_332 m
Owned Music _ 8332 uﬁfiﬁ'ﬁéﬁ?& =
Apple Music _ 8832 and/or MICROBREWS
» who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS mSTL
STL DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab 212

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

12.9%

- = 5 T Won e
ER R R R S SR SR B

=
3
3

Local AM/FM Radio
74.0

Podcasts
34.3

YouTube Music
14.5

Pandora
12.6

Spotify
15.0

™

Music

All Others FChanni:
12.6 1052

Amazon Siriu...

s iHe...

Local AM/FM Radio
68.3

Podcasts
19.8

Spotify
10.6

TV Music
Channels
10.6

YouTube
Music
14.4

Ama..
Pandora Music
10.4 7.4

. e:
All Others iHea...

79 S
LT Siriu..

= who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS

[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]

mSTL

for Anything _

* Share of Everything

soefa.ai



[ 187,694 or 84.% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS listen to Ad-Supported Local AM/FM Radio for an average of 65.4 minutes every day
representing 39.1% of all time spent daily with Ad-Supported Audio.

Avg. Week All 4 Aud;o (Persons & 9/ Reach) Adults 21 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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[ 66,307 or 82.8% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS listen to Ad-Supported Local AM/FM Radio for an average of 77.6 minutes every day
representing 36.8% of all time spent daily with Ad-Supported Audio.

Avg. Week All 4 Aud:o (Persons & - Reach) Adults 21 orolder Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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22,207,878 or 79.7% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS listen to Ad-Supported Local AM/FM Radio for an average of 62.3 minutes every day
representing 37.6% of all time spent daily with Ad-Supported Audio.
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525,961 or 82.8% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS listen to Ad-Supported Local AM/FM Radio for an average of 73. minutes every day
representing 38.5% of all time spent daily with Ad-Supported Audio.
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227,336 or 87.8% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS listen to Ad-Supported Local AM/FM Radio for an average of 74. minutes every day
representing 39.7% of all time spent daily with Ad-Supported Audio.
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187,694 or 84.% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS listen to Ad-Supported Local AM/FM Radio for an average of 65.4 minutes every day
representing 39.1% of all time spent daily with Ad-Supported Audio.
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



66,307 or 82.8% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS listen to Ad-Supported Local AM/FM Radio for an average of 77.6 minutes every day
representing 36.8% of all time spent daily with Ad-Supported Audio.
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



' 22,207,878 or 79.7% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary,
Classic Rock, Pop Contemporary Hit Radio, Country, and Classic Hits
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]



525,961 or 82.8% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Hot AC, Active

Rock, Adult Co

ntemporary, and Classic Hits.

Local AM/FM Rad:o Formats (Persons & 9’ Reach): Adults 21 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

{Average Week]
Country 0.6%
Hot AC

News/Talk/Information

T et P .
I —__T Y

Classic Rock

Pop Contemporary Hit Radio

Adult Contemporary m m Avg. Hours+Minutes/day with Local
Active Rock w AM/FM Radio: Adults 21 or older
Contemporary Christian m -
Album Adult Alternative mm

who are past 30 days
drinkers of CRAFT BEER
and/or MICROBREWS

Classic Country

Soft Adult Contemporary

s | o

¥ who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS

% Time Spent:

10.4%

i

aggaaga;ala

uMsP

News/Talk/
Information
27.9

Hot AC
30,0 Classic
| Hits

26.8

Soft Adult
Contemporary

Country
27.2

News/Talk/
Information
Classic Country 25.6
28.2

Pop

Country
245

Soft
Adult
Conte...
241

Conte...
Hit
Radio
24.1

Classic Rock
286

All Sports
27.9

Adult
\porary

Album Adult
Alternative
273

¢ ()IY[("[II[]LH'.H“,'
Chris Classic Hits

244

an

® who are past 30 days drinkers of CRAFT BEER an

d/or MICROBREWS = MSP

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 21 or older

{Average week] Totot Persons

Country
Hot AC
Classic Hits

Classic Rock

Pop Contemporary Hit Radio

News/Talk/information m‘u i

Active Rock
All Sports
Album Adult Alternative

Classic Country m m
Soft Adult Contemporary mm

who are past 30 days
drinkers of CRAFT BEER
and/or MICROBREWS

Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:
Adults 21 or older

% Time spent:

13.3%)

[ 2o P
(SR -8 (VTR L. 6o
5 =5 R N X

Ad-Supported Local AM/FM Radio Formats (% Time Spent
AvaTags. o2

& Avg. Minutes/day Spent): Adults 21 or older

Classic Country Inforr

All Sports 287 27.6

30.5

Album Adult

Hot AC
30.0

Talk/Personality
3186

Hits
268

Adult
Contemporary
3141

Soft Adult
Contemporary

Country
27.2

Hot AC
24.5

Talk/Personality
25.6

Classic Country
28.2

Country
245

Soft
Adult
Conte...

Pop
Conte...
Hit Radio

24.1

Classic Rock
28.6

All Sports
27.9

Adult
Contemporary
285

Album Adult

Altel

Classic Hits
244

Talk/Personality

® who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS

DMA

Scarborough R1 2024: Jan23-jan24

Qual Intab

316

by
o
R

u MSP

MSP
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved.

[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]
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227,336 or 87.8% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, New
| Country, Adult Contemporary, Adult Hits, and Alternative.
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187,694 or 84.% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Classic
Hits, Classic Rock, and Hot AC.
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66,307 or 82.8% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Adult Contemporary,
Country, Spanish Contemporary, and Pop Contemporary Hit R

Local AMI/FM Rad:o Formats (Persons & % Reach) Adults 21 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

{Average Week}

% Time Spent
Adult Contemporary  ES2RTS m
Casichits R w7 10.9% i
Coumtry m = nformation
Classic Rock m Adult t-tﬂ:\:imr!s Urban AC “las: i 19.2
Pop Contemporary Hit Radio m 246
Urban AC m
News/Tolk/information mi"l Avg. H"”"*Mi””‘:’/d"y with '-n'.-"“"" Contemporary Cozl_frl?pdoirary C rm‘ i
472 AM/FM Radio: Adults 21 or older It it Radio 2
Urban Contemporary gl o m&.ﬂ /! m Country Hit Rad!ﬁo Country 202 Adult Adult
Contemporary Christian M.ﬁl&"ﬂ m 19.5 C. Standa...
= 18.6 18.4
Spanish Contemporary  gPRgIT) W 1:20 M Rhythmic Rhythmic
Rhythmic Contemporary Hit Radio mw m Contemporary Adult 5 Contemporary Contempor... Spar
Gt who are past 30 days . Classic Rock Urban AC Hit Radio Contem... its Christian Oldies Hit Radio Contempc
il ditnkessof GRAFT BEER 52 ] 235 218 17.9 134 ; 214 20.0 18.9
. and/or MICROBREWS
Oldies
m who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS mWPB m who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS =WPB
Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 21 or older Ad-Supported Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
(Average week] Total Pessons % Time Spent " AVEr298 Day]
Classic Hits
News/Talk/
Country 11.5%] l S , { Information Classic Rock
= Adult Standards ) Classic Hits )
Hesichock 8.5% 22 Contemporary Country el 1
Pop Contemporary Hit Radio Fa s, WA News/malk/ 215 19.5
Information
HebanAg . . 24.3 Rhvtt Adult
i it A | 5 Rhythmic -
Urban Contemporary mmlwﬂ A;g. Hours;i\ﬂmﬁ:;’d:ﬂ);v;tsj:fi m Contemporary Contemporary Lor:ile"?p;mw 0.
7 : upported Local /1 adio: 4 13.4 adio )
Spanish Contemporary. 39 2.1% Aduits 21 or older 3.8% Hit Radio 20.2 3.9 Adult Adult
ST . 175 o smoi.
Rhythmic Contemporary Hit Radio  EERHRES BATS 1:16 s 0 : :
Adult Standards mm m Contemporary All Clas. , Spanish
: who are past 30 days . Urban AC Hit Radio Sports | Hits All Sports Oldies f Contemporary
ouies P drinkers of CRAFT BEER (155 ] 218 15.9 10.1 9.1 218 20.0 3 17.4
and/or MICROBREWS
ansports N 1.9%
# who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS = WPB = who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS = WPB
WPB  DMA  Scorborough R12024: Jan23-Feb2d  QualIntab 109 soefa * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. - for Anything

[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]




16,985,518 or 60.9% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS watch Ad-Supported Local TV Stations for an average of 82.9 minutes every day
representing 26.1% of all time spent daily with Ad-Supported Video.
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427,080 or 67.2% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS watch Ad-Supported Local TV Stations for an average of 85.4 minutes every day
representing 28.2% of all time spent daily with Ad-Supported Video.
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181,133 or 70.% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS watch Ad-Supported Local TV Stations for an average of 79. minutes every day
representing 23.3% of all time spent daily with Ad-Supported Video.
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157,802 or 70.7% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS watch Ad-Supported Local TV Stations for an average of 96.4 minutes every day
representing 28.6% of all time spent daily with Ad-Supported Video.
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54,098 or 67.5% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS watch Ad-Supported Local TV Stations for an average of 110.1 minutes every day
representing 27.5% of all time spent daily with Ad-Supported Video.
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16,985,518 or 60.9% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS watch Ad-Supported Local TV Stations for an average of 82.9 minutes every day
representing 26.1% of all time spent daily with Ad-Supported Video.
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427,080 or 67.2% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS watch Ad-Supported Local TV Stations for an average of 85.4 minutes every day
representing 28.2% of all time spent daily with Ad-Supported Video.
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181,133 or 70.% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS watch Ad-Supported Local TV Stations for an average of 79. minutes every day
representing 23.3% of all time spent daily with Ad-Supported Video.
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157,802 or 70.7% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS watch Ad-Supported Local TV Stations for an average of 96.4 minutes every day
representing 28.6% of all time spent daily with Ad-Supported Video.
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54,098 or 67.5% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS watch Ad-Supported Local TV Stations for an average of 110.1 minutes every day
representing 27.5% of all time spent daily with Ad-Supported Video.
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181,133 or 70.% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Local News - Morning, Comedies, Game Shows, and Movies.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

faverege eoy)

Morning
26.8

Local News -

Game Sh
16.

Sports
20.6

| Comedies
139

Local Ne

Shows

Movies

Nation...

Food/ | Real..
Coo.. =
Adv...
7.0 6.7

Local News -
Morning
33.7

Comedies
219

Sports
30.0
Movies
20.5

Local News Local Ne
Evening La

24.2

Food/ [Rea..
Coo.. =
Sho... [Advi.

9.1 8.5

® who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS

mSTL

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 21 or older

(average week]
Local News - Evening

Sports

Local News - Morning
Movies

Comedies

Dramas

Game Shows
Mystery/Suspense/Crime
National/Network News
Local News - Late
Food/Cooking Shows
Reality - Adventure

Court Shows

STL

Total Persons:

ime §)

EQ

T — T o 17.8%

LRV ——— v n
T —
-ﬂﬂ-

-!M'
m-!m
Gaase |70
2 VR

¥ who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS
DMA

Scarborough R1 2024: Jan23-Jan24

o -t
8 7
“ s

7.9%
Avg. Hours+Minutes/day with Ad- m
Supported Local TV Stations: Adults m
21 orolder
who are past 30 days STL
drinkers of CRAFT BEER aa
and/or MICROBREWS m

HSTL

Qual Intab 212

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

A d—SuQ_gorted Local TV Station Programs (% Time Spent &

Avg. Minutes/day Spent): Adults 21 or older

Morning
26.8

Dramas
217

Local News -

Game St
16.0

Sports
20.6

Court Shows

Movies
13.8

Comedies
12.3

Reality | F..

Ad

Local News -
Marning
33.7

Dramas
324

Movies
21.8

Sports
30.0
Court Shows
21.1

Local News
Comedies
21.0

Game St
21.8

® who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS

[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]

mSTL

* Share of Everything
for Anything _



157,802 or 70.7% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Morning, Local News - Evening, Movies, Comedies, and Dramas.
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54,098 or 67.5% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local
News - Evening, Local News - Morning, Comedies, and Local News - Late.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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[ 20,301,204 or 72.8% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS use Ad-Supported Social Media for an average of 104.5 minutes every day
representing 18.8% of all time spent daily with Ad-Supported Digital Media.
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[ 474,214 or 74.6% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS use Ad-Supported Social Media for an average of 90.3 minutes every day
representing 16.8% of all time spent daily with Ad-Supported Digital Media.
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190,741 or 73.7% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS use Ad-Supported Social Media for an average of 96.7 minutes every day
representing 17.7% of all time spent daily with Ad-Supported Digital Media.
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160,703 or 71.9% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS use Ad-Supported Social Media for an average of 121.6 minutes every day
representing 21.7% of all time spent daily with Ad-Supported Digital Media.
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52,307 or 65.3% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS use Ad-Supported Social Media for an average of 85.3 minutes every day
representing 13.8% of all time spent daily with Ad-Supported Digital Media.
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20,301,204 or 72.8% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS use Ad-Supported Facebook for an average of 30.6 minutes every day representing
29.3% of all time spent daily with Ad—Supported Social Media.
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438,129 or 68.9% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS use Ad-Supported Facebook for an average of 29.9 minutes every day representing
33.1% of all time spent daily with Ad-Supported Social Media.
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126,916 or 49.% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS use Ad-Supported YouTube Video for an average of 31.3 minutes every day
representing 32.4% of all time spent daily with Ad-Supported Social Media.
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160,703 or 71.9% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS use Ad-Supported Facebook for an average of 36.1 minutes every day representing
29.7% of all time spent daily with Ad-Supported Social Media.
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Avg. Week AII Soaal Medu:r {Persons & % Reach) Adults 21 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

35,929 or 44.8% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS use Ad-Supported YouTube Video for an average of 29.4 minutes every day
representing 34.4% of all time spent daily with Ad-Supported Social Media.
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20,301,204 or 72.8% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS use Ad-Supported Facebook for an average of 30.6 minutes every day representing
29.3% of all time spent daily with Ad-Supported Social Media.
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438,129 or 68.9% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS use Ad-Supported Facebook for an average of 29.9 minutes every day representing
33.1% of all time spent daily with Ad-Supported Social Media.
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126,916 or 49.% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS use Ad-Supported YouTube Video for an average of 31.3 minutes every day
representing 32.4% of all time spent daily with Ad-Supported Social Media.
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160,703 or 71.9% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS use Ad-Supported Facebook for an average of 36.1 minutes every day representing
29.7% of all time spent daily with Ad-Supported Social Media.

Weekly 71.9% Avg. Hours+Minutes/day with Ad-Supported
Reach % 70.3% Social Media: Adults 21 or older
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35,929 or 44.8% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS use Ad-Supported YouTube Video for an average of 29.4 minutes every day
representing 34.4% of all time spent daily with Ad-Supported Social Media.
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 46,842;
Local Radio: 33,567; Social Media: 30,603; Local TV: 16,025; Non-Prem. Cable: 13,794
reaching Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/o
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 22,730;
Local Radio: 14,503; Social Media: 13,928; Local TV: 6,976; Non-Prem. Cable: 5,925
reaching Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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BEER and/or MICROBREWS
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 16,375;
Local Radio: 11,686; Social Media: 11,223; Non-Prem. Cable: 6,183; Local TV: 6,071
reaching Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 21 or older who are past 30 days drinkers of CRAFT

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
CIN Metro Area Adults 21 or older

BEER and/or MICROBREWS 600,000
70,000
500,000
60,000
50,000 400,000
40,000
300,000
30,000
200,000
20,000
100,000
10,000
0 0
‘»n?#ﬁ%”k”@&’@d’.\_@;\?s'\?“ﬁ@%b’:\ K oR 4 NV?Q‘?W’\%”“"”Q'\?'&W'&QWQ@:\ .;\5‘(“
06‘»1"1?»?#4?@'\9 o;o.&moo,'}yqq'\,?@?@q%qgﬂﬁq’»qo “'@ﬂ?ﬂ?vﬁ@@'\"%"qogm.».g.“»‘?q%‘@s‘@*ﬁqngé_q&
s Mon- Fri Local AM//FM Radio AQH m Mon-Fri Local TV Station AQH ====Mon-Fri Local AM/FM Radio AQH Mon-Fri Local TV Station AQH
‘s [Vlon-Fri Non-Premium Cable TV AQH s loON-Fri Social Media AQH e Mon-Fri Non-Premium Cable TV AQH s VoD~ Fri Social Media AQH
e Von-Fri Digital Media (Less Social) AQH s [Vlon-Fri Digital Media (Less Social) AQH
CIN DMA  Scarborough R12024: Jan23-Jan24 Qual Intab 249 ® Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

soefa.ai

[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]

for Anything _




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 5,742; Local
Radio: 4,229; Social Media: 3,186; Local TV: 1,913; Non-Prem. Cable: 1,854 reaching
Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MIC
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26,251,432 or 94.2% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS spend an average of 55.6 minutes per day driving, seeing Billboards and Signs. 66.6%

Listen to Local Radio Stations Out-of-Home for an average of 37.8

Top-13 Out—of -Home Medra {Persons & % Reach): Adults 21 or older

5 Time Spent (average,

(average weex)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

SiriusXm

YouTube Music

Movie Theaters

Tota! Persons:

‘who are past 30 days
drinkers of CRAFT BEER
and/or MICROBREWS

594755 M

® who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 21 or older

W USA

Top-13 Out—of -Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

- I o
(05 ]

Billboards & Signs (Weekly
Drivers)

55.6

AM/FM Radio
44.1

Walking in Towns,
Cities, Downtown
Areas
24.3

Restaurants

Gre
Theaters
14.5

Shopping Malls

& Bars
136

YouT...
Music | Spo..

0C

Stores
I‘ Gas...

1

Podcasts
10.7

79 71

AM/FM Radio
42.7

Walking in Towns,
Cities, Downtown
Areas
21.4

Shopping Mz
17.6

Grocery
Stores

Movie
Theaters

YouT...
Restaurants & Music
Bars Pod..

14.2 7.0 | Gas..

= who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS

mUSA

Top-13 Ad-. Sug_gorted Out of-Home Media (Persons & % Reach): Adults 21 or older

{Averoge
Gocerv Stores

Billboards & Signs (Weekly Drivers)
‘Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Movie Theaters

YouTube Music

Retail Stores

Health Clubs/Gyms

usa

USA Projection

251, sss op6
194,354,241
147 742 3 &)

. 8 8%
[Srorsoit oo u

m who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS

Nyl “
Usage %:

wha are past 30 days
drinkers of CRAFT BEER

and/or MICROBREWS

Scarborough R1 2024: Jan23-Apr24 Qual Intab

A
usa

mUSA
2643

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Hours+Minutes/day with Ad- - 9%
Supported Out-of-Home Media: 5
Adults 21 or older

Top 13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
- (areiogs 027

Billboards & Signs (Weekly
Drivers)
55.6

AM/FM Radio
37.8

Walking in Towns,
Cities, Downtown
Areas
243

Restaurants &

Health
Clubs/Gyms
15.1

Shopping Malls

13.6

Retail
Stores

1

Billboards s (Weekly

AM/FM Radio
39.7

Walking in Towns,
Cities, Downtown
Areas
21.4

Restaurants & Grocery
Bars Stores
14.2 9.3

YouTube
Health Clubs/

Gyms Pod...
14.2 7.3

® who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS

USA Projection

Scarborough R1 2024: Jan23-Apr24

Qual Intab

22,851

[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]

HUSA
* Share of Everything

» for Anything _



Top-13 Out-of- Home Medra {Persons & % Reach} Adults 21 or older
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608,999 or 95.8% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS spend an average of 56.3 minutes per day driving, seeing Billboards and Signs. 69.2%
Listen to Local Radio Stations Out-of-Home for an average of 44.2 min
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Top-13 Out-of Home Medm {Persons &% Reach} Adults 21 or older
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248,717 or 96.1% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS spend an average of 71.1 minutes per day driving, seeing Billboards and Signs. 73.4%
Listen to Local Radio Stations Out-of-Home for an average of 44.8 min
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215,621 or 96.5% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS spend an average of 67.2 minutes per day driving, seeing Billboards and Signs. 70.2%
Listen to Local Radio Stations Out-of-Home for an average of 39.7 min
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77,838 or 97.2% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS spend an average of 42.8 minutes per day driving, seeing Billboards and Signs. 69.2%
Listen to Local Radio Stations Out-of-Home for an average of 47. minut
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26,251,432 or 94.2% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS spend an average of 55.6 minutes per day driving, seeing Billboards and Signs representing
37.% of all Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 21 or older
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608,999 or 95.8% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS
spend an average of 56.3 minutes per day driving, seeing Billboards and Signs representing 36.9% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 21 or older
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248,717 or 96.1% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS
spend an average of 71.1 minutes per day driving, seeing Billboards and Signs representing 41.1% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 21 or older
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215,621 or 96.5% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS
spend an average of 67.2 minutes per day driving, seeing Billboards and Signs representing 41.6% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 21 or older
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77,838 or 97.2% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or MICROBREWS
spend an average of 42.8 minutes per day driving, seeing Billboards and Signs representing 30.3% of all
Time Spent with Ad-Supported Out-of-Home Media.
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Out-of-Home Media: Adults 21 or older
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608,999 or 95.8% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS spend an average of 56.3 minutes per day driving an average of 32.8 miles each day
and are 83.2% more likely to use -394 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older
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248,717 or 96.1% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS spend an average of 71.1 minutes per day driving an average of 41.4 miles each day
and are 74.7% more likely to use Manchester Road/Highway 100 than the M

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older
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215,621 or 96.5% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS spend an average of 67.2 minutes per day driving an average of 39.1 miles each day
and are 148.8% more likely to use US 50 (Columbia Parkway) than the Met

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older
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77,838 or 97.2% of Adults 21 or older who are past 30 days drinkers of CRAFT BEER and/or
MICROBREWS spend an average of 42.8 minutes per day driving an average of 24.9 miles each day
and are 152.4% more likely to use Indiantown Road than the Metro average

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older
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[(Age summaries: Adults 21 or older AND Microbrew/craft beer drank past 30 days: Any microbrew/craft beer)]
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