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11.6% or 30,522,059 of USA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.
Typical Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 53.9 years
old (10.2% older than average) and have a $95,348 (6.3% higher than average) annual household income.
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Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest



RUW YEARS *’:1 i \ ‘ 13.5% or 1,022,986 of CHI DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacres:.
B et \ e Typical Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 54.8 years
24 ' old (13.2% older than average) and have a $99,687 (2.7% lower than average) annual household income.
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14.4% or 812,535 of WDC DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.
Typical Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 51.8 years
old (8.2% older than average) and have a $133,049 (3.7% higher than average) annual household income.
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5.6% or 250,521 of SEA DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.
Typical Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 55. years
old (14.1% older than average) and have a $136,955 (15.5% higher than average) annual household income.
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YEg’gii “  : 11.3% or 521,944 of PHX DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.

ROCKIN'
T b SR i ' ‘ Typical Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 55.8 years
” ‘ old (13.8% older than average) and have a $103,207 (11.% higher than average) annual household income.
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11.6% or 30,522,059 of USA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.
Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 6.9% more likely to
be a college graduate, 3.8% less likely to work full-time, 13.1% more likely to be married, 11.5% less likely to
be a parent of 1 or more children
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Stage in Life: Adults 18 or older
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Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest
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13.5% or 1,022,986 of CHI DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.
Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 5.3% less likely to
be a college graduate, 11.2% less likely to work full-time, 17.2% more likely to be married, 2.% less likely to
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14.4% or 812,535 of WDC DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.
Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 6.1% more likely to
be a college graduate, 3.4% less likely to work full-time, 12.% more likely to be married, 21.5% less likely to

be a parent of 1 or more children u
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21.8%

Entrepreneurs/Military Experience

y 5.9% 409  7.0% 6.5% 11.:5% g.3%
16.9%
255% — - |
11.3% Small Business Self-Employed Current or Former
Owner Military Service
6.8%.3% 8%
| sk 208 3% asa2% 29% 2.9% 2 2
l . . 2 . B 'B’f"j* 1798 9% 23Wa% s 2.2% 9"10% sl 9% 200.9% 4%y, 0.8516% 13M5% (o 13%
L o B B B B R | R R T
&p & & & <& & d;\ & }(& & & & o & & & & & &
& ‘,::"& & o~°’£ & & & o l#‘&é ,f)f # f&" . R S &4@*" ¥ P # ;“"#
A A T E &S s & F
& K & & & & W & & & & & & &8 &
3 ¢ 4 il & Gl o & & & & & o <
K4 & F T A A A o
\{Pé‘ & & @gf?h e 3 & & ;‘ & @e.a & & 4 ’{.6‘5'
& & a
ol @ &
& o
§ &
who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest =WDC
wDce DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab 800

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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5.6% or 250,521 of SEA DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.
Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 2.9% more likely to
be a college graduate, 2.4% less likely to work full-time, 8.9% more likely to be married, 13.3% less likely to
be a parent of 1 or more children u
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11.3% or 521,944 of PHX DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.|
Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 10.1% more likely

to be a college graduate, 19.1% less likely to work full-time, 5.4% more likely to be married, 22.9% less likely

to be a parent of 1 or more children
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Foiitub b Adults 18 or older

Parent of 1 or more Children under 18 21.3%
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Grandparent of 1 or more Children under 18 — 26.2%

Stage in Life:

Working Mothers

Parent of 1 or more Children Under Age 2
Parent of 1 or more Children Age 2-5
Parent of 1 or more Children Age 6- 11
Parent of 1 or more Children Age 12 - 17

Parent of 1 or more Children in College

who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest m PHX

Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest



Ngﬁ'yé‘j\g’si 11.6% or 30,522,059 of USA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.

ROCKIN'EVEY 8 - Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 14.2% more likely to

WITH RYAN SEACRESY

own their home, 22.% more likely to own a higher valued home, 8.8% more likely to have a single-family
home, .2% more likely to have a dog.

Own/Rent/Other: Adults 18 or older Mﬁm Type of Home: Adults 18 or older 4 {®™pPets in Home: Adults 18 or older
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Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest



NEW YEARS! 13.5% or 1,022,986 of CHI DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacres

ROCKIN'EVEY, ) ‘ Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 12.1% more likely to

WITH RYAN SEACRESY ’ b
I GR)
| )

own their home, 3.1% more likely to own a lower valued home, .3% more likely to have a single-family home,
15.9% more likely to have a dog.
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Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

e



NEW ARS.. A y J 14.4% or 812,535 of WDC DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacreslt.
ROCKIN'EVE' 18 Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 15.4% more likely to

WITH RYAN SEACREST i
I )"! own their home, 4.2% more likely to own a higher valued home, 12.3% more likely to have a single-family

2024 home, 10.5% more likely to have a dog.
g
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Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest



NEW YEARSL & ‘ ‘ 5.6% or 250,521 of SEA DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.
5}9}{%}!'};}5‘5’5’! Wy ' . Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 10.8% more likely to
4 ‘l"_ @ own their home, 10.7% more likely to own a higher valued home, 13.1% more likely to have a single-family
Seattle-Tacol home, 20.8% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4®0Pets in Home: Adults 18 or older

Single Family House (unattached)
Own a Dog

Townhouse or attached Home

Condominium Own a Cat
12.1% 9.4%
Apartment
Own Second Home bile Home or Manufactured % Own other type of Pet
or Real Estate Home
Property
» who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest WSEA =who watch Dick Clark's New Year's Rockin’ Eve with Ryan Seacrest mSEA wwho watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest WSEA
-
vZ4l Value of Owned Home: Adults 18 or older Home Loans: Adults 18 or older
Average Value of Owned Home:
who watch Dick Clark’s New Year's Rockin' Eve with...
SEA 5794,028

16.5% 17.0%

m 0.4% 0.1% 1.5% o h
gy QEEETVEN o o ] 139 EETEYTE w 2 ang g 7a8 T

<$150K $150K-S200K  $200K-$250K  $250K-$300K  S300K-$350K  $350K-$500K  $500K-S750K  $750K-S1M S1VvH Home Mortgage Refinanced  Home Equity own
Home Mortgage Loan/Home Home/Property
Improvement  Outright (No
Loan Mortgages)

® who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest M SEA

SEA DMA Scarborough R1 2024: Jan23-jan24 Qual Intab 269
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest



w g‘ 0 - A 11.3% or 521,944 of PHX DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.
OCKI N EVE'l -‘ ‘ A Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 19.1% more likely to

WITHR!J\N SEACRESY

own their home, 8.2% more likely to own a higher valued home, 14.5% more likely to have a single-family

home, 9.6% less likely to have a dog.
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Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest




NEW ygARs h ] 11.6% or 30,522,059 of USA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.

5}9&5&5}!&! Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are .5% less likely to
b look up D-I-Y advice online, 16.1% more likely to always vote in local elections, 12.1% more likely to belong
UsA . to a gym, 7.% more likely to fly domes
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Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest



NEW YEARS 13.5% or 1,022,986 of CHI DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan...
ROCKIN' EVEI ; . Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 7.8% less likely to

WITH RYAN SEACREST

look up D-I-Y advice online, 23.7% more likely to always vote in local elections, 7.1% less likely to belong to
a gym, 2.8% more likely to fly dome
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Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest




NEW YEARQ iy 14.4% or 812,535 of WDC DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan...
ROCKIN'EVEY S8 CEC Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 3.5% more likely

WITH RYAN SEACRESY ?’

2024

to look up D-I-Y advice online, 11.4% more likely to always vote in local elections, 14.2% more likely to
belong to a gym, 10.8% more likely to fly do
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Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest



NEW YEARS! A8

ROCKIN'EVEY 8 Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 1.1% more likely

WITH RYAN SEACRES] i
“t

belong to a gym, 13.1% more likely to fly do

5.6% or 250,521 of SEA DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.

to look up D-I-Y advice online, 39.6% more likely to always vote in local elections, 23.7% more likely to
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Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest



NEW YEARS! 8 : ’ I 4 11.3% or 521,944 of PHX DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.
ROCKIN'EVE 88 | ST :. Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 8.1% more likely

WITH RYAN SEACREST

to look up D-I-Y advice online, 18.8% more likely to always vote in local elections, 11.9% more likely to
belong to a gym, 6.2% more likely to fly dom
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Outdoor [Flowersor Backpacking work Health Club or Crafts Running Continuing Aging Parent  Weight Loss Video Gaming  Baseball Snowboarding  Road Race
cooking  Vegetsbles) Gym Education orrelative  Progmm ISX,
marathon,
® who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest W PHX el

PHX DMA Scarborough R1 2024: lan23-Feb24 Qual intab 318
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30-days QSR Users: Adults 18 or older

11.0%
10.6%

Past

2times

3 times

4 times

5times

10.49
20.8%

6-9times

10 times or more

= who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest mUSA

Total "5’5’%{"'1’ QSR Users: Avg. Monthly QSR Meals:

88.7%

e e E I

past yr., 14.3% more likely to smoke cigar

11.6% or 30,522,059 of USA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.
Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 5.% more likely to
use QSRs past mo., 9.3% more likely to use Sit-Down Restaurants past mo., 19.% more likely to use Casinos

(] 1time 15.9%
20mes
3umes
m who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest mUSA
Total Monthly Sit-Down Restaurant Users: A wn Restaurant Meals:

83.1%

76.0%

Drank Past 30-days: Adults 18 or older

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexican Pz

# who watch Dick Clark's New Year's Rockin® Eve with Ryan Seacrest

Chinese  coffee  iakan  indian/ Wings/ Bagel/ Upscale Steskhouse
House / Thai/ Burgers/ Donut/
Caffee gar Other  sports Bar  Bakery

asian

mUsA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who watch Dick Clark’s New Year's Rockin' Eve with... 18.2%

vs A 17.4%

Past 12 months Casino Activities: Adults 18 or older

Used Past 30-days: Adults 18 or older

Liquor Slot Machines 3,‘481,?8‘8. 24.2%
Any Type of Beer Table Games (Craps, Poker, etc.)
Wine 6739220 Bar / Nightclub
Domaestic Regular Beer Upscale Restaurant
Domestic Light Beer Stage Show / Concert i 6.2% 9.9%
Imported Beer ;;b,ssa.wc 21_5;% v Sports Betting 3.7% 5.8% 5.5%
Microbrew / Craft Beer ; 101}',?% ' Other Gambling 1.993(;29‘ A s 14,344 92
spa 3 %‘)2% Casinos visited past 12 hs: Yes Marij [ Cannabis Vape
® who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest mUSA = who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest mUSA w who watch Dick Clark’s New Year's Rockin' Eve with Ryan Seacrest mUSA
USA USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 2,940
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Past 30-days QSR Users: Adults 18 or older
i | 1time

Rt

E—tra

i

2times

3 times

4 times

5 times

6 -9times

23.1%

= who watch Dick Clark’s New Year's Rockin' Eve with Ryan Seacrest
Total Monthly QSR Users:
96.5% 90.9%

7 6,865,033

mCHI

Avg. Monthly QSR Meals:

S

past yr., 68.4% more likely to smoke cig

13.5% or 1,022,986 of CHI DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest
Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 6.2% more likely to
use QSRs past mo., 4.5% more likely to use Sit-Down Restaurants past mo., 22.8% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
. —

1time

16.1%

2 times

14.6%
3 times
4 times 10.4%
5 times

6-9times

10times or more

® who watch Dick Clark's New Year's Rockin’ Eve with Ryan Seacrest W CHI
Total hly Sit-Down ant Users: hly sit-Down

79.2% 75.7%

e IR s BRI

Avg. ant Meals:

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer
Wine

Domestic Light Beer
Imported Beer

Domestic Regular Beer

-v Vv
¥

Microbrew / Craft Beer

= who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

CHI DMA Scarborough R1 2024: Feb23-Mar24

mCHI

Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexican  Chinese malan  wings/  Bagel/
Burgers/  Domot/
spomts ar  sakery

pma

indian/  Upscale steakhouse
Thai/

Other
Asian

= who watch Dick Clark's New Year's Rockin® Eve with Ryan Seacrest =CHI

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who watch Dick Clark's New Year's Rockin' Eve with... [{G0/2650N  18.6%

an 200%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Bar [ Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Other Gambling

w
°
H

Casinos visited past 12 months: Yes

= who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest mCHI

514
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Used Past 30-days: Adults 18 or older

4 0

Marijuana / Cannabis Cigarettes Vape
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NEW YEAR'S|
ROCKIN'EVE

WITH RYAN SEACRESY

Past 30-days QSR Users: Adults 18 or older
2 A 1time
wd

2times

3 times

4 times

5 times

6 -9times

10times or more

= who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest =WDC

Total ngggn;ﬂv QSR Users: Avg. Monthly QSR Meals:

89.5%

5059794

past yr., 9.1% less likely to smoke ciga

14.4% or 812,535 of WDC DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.
Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 4.5% more likely to
use QSRs past mo., 7.8% more likely to use Sit-Down Restaurants past mo., 29.6% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

2 times

15.9%

3 times 13.2%

4 times 0.4%

5 times 0.0% |

6-9times 10.4%

10times or more

® who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest EWDC
Total hly Sit-Down ant Users:  Avg. hly sit-Down ant Meals:
82.0% 76.1%

Drank Past 30-days: Adults 18 or older

Liquor

Wine
sy Tpact
e
Domestic Regular Beer
Domestic Light Beer 851,557 15.1% - v
Microbrew / Craft Beer 815';&0% i
= who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest mWDC
DMA Scarborough R1 2024 Feb23-Apr24 Qual Intab

Top-10 Cuisines: Adults 18 or older

|St! n Restaurants Used Past 30-days)

Medtan  Indian / Bagel
Thai / Donut
Bakery

chinese

Pz makan  Upscale 7 steakhouss seatood
House / ’
Other  Coffes Ear
Asian
® who watch Dick Clark's New Year's Rockin® Eve with Ryan Seacrest =WDC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who watch Dick Clark's New Year's Rockin' Eve with... [BS2,00A N 31.0%

woe 1,4!8.710 25.4%

Past 12 months Casino Activities: Adults 18 or older
355,995 6.3% |
R o

4.9%

2.7%

Table Games (Craps, Poker, etc.)
Bar [ Nightclub

Upscale Restaurant

Stage Show / Concert

Siorts Batting 2.4% 24.1%
2.9%
see RN 2.1% .
i 9 1.8%
Other Gambling  peet’ | 4o Casinos visited past 12 months: Yes

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

= who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest = WDC

800
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NEW EARS!
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\th RYAN SEACRESY

2024

Past 30-days QSR Users: Adults 18 or older

1time

% 2imes e
i
4 times 11.3%
stimes ey
10times or more E
= who watch Dick Clark’s New Year's Rockin' Eve with Ryan Seacrest

Total Ag‘gggﬂy QSR Users: T

 wwm HFTER 0
3 785,799

mSEA

Avg. Monthly QSR Meals:

Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve wi

Casinos past yr., 60.2% less likely to smoke ¢

5.6% or 250,521 of SEA DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.

to use QSRs past mo., 10.9% more likely to use Sit-Down Restaurants past mo., 19.3% more likely to use

th Ryan Seacrest are 10.2% more likely

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

€ &7 i
10times or more h

= SEA
Meals:

# who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

Total Monthly Sit-Down Restaurant Users:  Avg. Mi
81.6%

hly Sit-Down R
73.6%

Drank Past 30-days. Adults 18 or o]der

Liquor

Any Type of Beer
Wine

Imported Beer

Domestic Regular Beer

Microbrew / Craft Beer - v
Domestic Light Beer 19.2% 32.6% '
= who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest WSEA
SEA DMA Scarborough R1 2024: jan23-Jan24 Qual intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

iii.ihhklh

Ccattee

Sim iiea| Sdi mbm  Mopl seled  Umels
Wouse | Burgers /
coffee Bar mher nwy sports Bar
Asian
= who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest mSEA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who watch Dick Clork's News Year's Rockin' Eve with... [S1,CORMMIl 12.6%

seA 15.6%

Past 12 months Casino Activities: Adults 18 or older
Slot Machines
W

Upscale Restaurant
Table Games (Craps, Poker, etc.)

o
Stage Show / Concert
Sports Betting
Spa
Other Gambling  ph™:"coc Casinos visited past 12 Yes Mari

Used Past 30-days: Adults 18 or older

/ Cannabis

Cigarettes

Vape

m who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest W SEA

269
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Past 30-days QSR Users: Adults 18 or older
i | 1time ﬂ

il

3 times
4 times
5times
6-9times

10times or more
= who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

Total Monthly QSR Users:
90.2%

2 times

&rn
9.0%

12.9%

20.9%

m PHX

Avg. Monthly QSR Meals:

4,184.809

e

11.3% or 521,944 of PHX DMA Adults 18 or older watch Dick Clark's

past yr., 21.7% more likely to smoke ciga

Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are .5% less likely to
use QSRs past mo., 10.4% more likely to use Sit-Down Restaurants past mo., 6.8% more likely to use Casinos

New Year's Rockin' Eve with Ryan Seacrest.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

8 o ¥ time
2times
3 times 15.9%
times
10times or more |

W PHX
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

# who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

85.2% 77.2%

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer
Wine

Imported Beer

Domestic Light Beer

1,867,913 40.5%
1,688,835 36.6% o

938,318 20.3%
898,381 19.5%

Domestic Regular Beer 8619 17.1% - v
Microbrew / Craft Beer Ey’ 55'?.'?66 '

® who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest = PHX

PHX DMA Scarborough R1 2024: Jan23-Feb24 Qual intab

Top-10 Cuisines: Adu!ts 18 or older

(Sit-Down Restaurants Used Past 30-days,

0.1
/

Moxican  Chinese  Paza  Coffee  makan  indian/ Wwings/  Upscale Steskhouse Bagel /
Mouse / Thai/ urgers/ Donut
Caffee mar Other.  sparts Bar Bakery

asian

= who watch Dick Clark's New Year's Rockin’ Eve with Ryan Seacrest mPHX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who watch Dick Clork's News Year's Rockin' Eve with... [GE/AASIIIIN 13.1%

PHX _ 74,399 14.6%

Activities: Adults 18 or older

31.7%

Casino

Past 12 months

Slot Machines

Upscale Restaurant

Bar / Nightclub

Table Games (Craps, Poker, etc.)
Stage Show / Concert

Sports Betting

Other Gambling

Spa

Used Past 30-days: Adults 18 or older

]
k.

Casinos visited past 12

mwho watch Dick lark's New Year's Rockin' Eve with Ryan Seacrest mPHX

318
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/ Cannabis Cigarettes

Vape
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Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest



NEW YEARS
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2024 M

Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

529 Plan / College Savings Plan

= who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

11.6% or 30,522,059 of USA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.
Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 17.3% more likely to
have a 401K, 16.% more likely to have an Auto Loan, 12.6% more likely to Invest/Trade Stocks Online, 7.8%
more likely to pay with their Debit Card

101,750,071 38.8%
23.8%
48,234,549 18.4%
19.0%
36,948,693 14.1%
15.6%
11.6%
14.6%
30,196,650 SR
X 10.3%
22,497,198 X3
10.3%
22,192,108: 333

122,386,638

mUSA

Financial Services Has and/or Uses: Adults 18 or older

10.4%
8.2% 8.8%
6.7% 6.6% g%

S

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

m who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest mUSA

Professional Services Used*: Adults 18 or Ider

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce / Family Attorney

66,948 481 25.5%

47,198,789

41,243,790 15.7%

13.6%

29,337,826 11.2%

.3%
o E

) 6.7%
16,429 340 %2

.
3.7%
3.3% (*Past 12 Months)
1.2%
w who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest mUSA
Scarborough R1 2024: lan23-Apr24 Qual Intab

USA USA Projection

—J

Past 3-Months Payment Methods Used: Adults 18 or older

47% 37% 379 3.4%
[ P

20.0% 8.75% 10.1%
| G

ApplePay  CashApp  Store Credit

bucsann o005 1 o 75150)
Debit Card  MasterCard Zelle

Venmo Google Pay  Discover American Facebook  Square Cash Samsung Pay
Card Express Messenger
m who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest m USA

2,940
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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NEWYEARS
ROCKIN' EVEY,

WITH RYAN SEACRESY

| 13.5% or 1,022,986 of CHI DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan...
Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 23.1% more likely to

have a 401K, 13.8% more likely to have an Auto Loan, 1.1% more likely to Invest/Trade Stocks Online, 7.5%
more likely to pay with their Debit Card

mﬁﬁlnvestments Owned Adults 18 or older
401K Plan

2,963,364

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

18.
18.1%
1,085,152 JETRTS

Money Market Funds

15.7%

1,078,483 14.3%

12.8%
793,040 IETRY

Bonds

Other (Crypto / NFTs [ Metals, etc.)

Financial Services Has and/or Uses: Adults 18 or older

— G B1% 93% o 87% o
13.8%| 1131 12.8%)

529 Plan / College Savings Plan 73{? Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home  Autoloan  Money Certificates of Studentloan Refinanced Personal Loan  Home

ok Account card Account Banking  Banking  Paying  Mortgage Market  Deposit(CDs) Home Improvement

- Account Mortgage Loan or Home

Second Home or Real Estate Property Ms.m ok Lo
m who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest mCHI m who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest m CHI
Professional Services Used *: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Online Investing / Stock Trading
Accountant
———— m @
Real Estate Agent & 7% o5 10.2%

Estate Planning

5.2%
3.7%
7.9%
1.9%

= who watch Dick Cark’s New Year's Rockin® Eve with Ryan Seacrest

*
Divorce / Family Attorney (*Past12 Months)

mCHI

DMA Scarborough R1 2024: Feb23-Mar24 Qual Intab 514

8.
5.2%
Google Pay  American Facebook  Square Cash Samsung Pay
Express Messenger

m CHI

Debit Card  MasterCard Zelle Apple Pay

Paypal

Venmo CashApp  Store Credit  Discover
Card

= who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

CHI
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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14.4% or 812,535 of WDC DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan...
Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 12.5% more likely to

have a 401K, 26.9% more likely to have an Auto Loan, 14.1% more likely to Invest/Trade Stocks Online, 16.1%
more likely to pay with their Debit Ca

mﬁﬂlnvestments Owned: Adults 18 or older
Lz
17.1%
789,189 14.0%
¢ 16.8%

Other (Crypto / NFTs / Metals, etc.) m”:”’%

12.4%
i 9.8%

401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds
529 Plan / College Savings Plan

Bonds

Second Home or Real Estate Property

= who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest =WDC

Financial Services Has and/or Uses: Adults 18 or older

T
). 10.4%
- . 2% 6.0% 4, 615
Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Money Auto loan Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

= who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest uWDC

Professional Serwces Used*: Adults 18 or older

Online Investing / Stock Trading
999,996 17.7%

11.6%
10.2%

Financial Planner

Accountant

578,474

420,222 7. 4

Real Estate Agent
Insurance Agent at a Local Office (not online)

Estate Planning

Divorce/ Family Attomey lu:;:‘s (*Past 12 Months)
m who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest = WDC
DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab 800

fpy'Past 3-Months Payment Methods Used: Adults 18 or older

4.9% 43% 3.9% 4.1%

5 9.1% 9.0%

visa PayPal Debit Card Zelle MasterCard Venmo ApplePay  CashApp GooglePay StoreCredit American Discover Facebook Samsung Pay Square Cash
Card Express Messenger
wwho watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest mWDC

wDC
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NEW YEARSH
ROCKIN'EVEY

WITH RYAN SEACRESY

4'v
Seattle-Ta

5.6% or 250,521 of SEA DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.
Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 23.% more likely to

have a 401K, 26.8% more likely to have an Auto Loan, 2.3% less likely to Invest/Trade Stocks Online, 9.2%
more likely to pay with their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older

401K Plan  pyriprss 26.7%

1,826,811 20.7%

IRA (Individual Retirement Account)

Stocks or Stock Options

3 27.9%
876,955 19.5%
23.3%
13.7%

Mutual Funds

Money Market Funds

Other (Crypto / NFTs [ Metals, etc.) u‘:,':*
,01 15.6%
Bonds prery 113%
Second Home or Real Estate Property 5 :,’;l%
; 9.9%
529 Plan / College Savings Plan _',m

= who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest mSEA

Financial Services Has and/or Uses: Adults 18 or older

; 13.7%
== 6% 11.3%
H S - g
" ‘”“‘ o B Y

Mobile

Checking Debitor ATM  Savings

Credit Card Online Bill

Online Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

= who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest uSEA

Professional Services Used*: Adults 18 or older

Tax Preparation Service

867,483 19.3%

Financial Planner

822,‘54? 18.3%

Online investing / Stock Trading

796,842 17.8%

Accountant
Insurance Agent at a Local Office (not online)

Real Estate Agent

Estate Planning

g 3.3%

Divorce / Family Attorney r o ;';"’ (PostL2 Monthis)
= who watch Dick Clark’s New Year's Rockin' Eve with Ryan Seacrest mSEA
SEA DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab 269

fpy'Past 3-Months Payment Methods Used: Adults 18 or older

MasterCard  Apple Pay  CashApp  GooglePay  American

Zelle

Debit Card Venmo

Store Credit ~ Facebook Discover  Square Cash Samsung Pay
Express Card Messenger
w who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest mSEA

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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NEW YEARS! 8
ROCKIN'EVEY, 18

WITH RYAN SEACREST

11.3% or 521,944 of PHX DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.
Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 5.% less likely to

ARIZONA have a 401K, 9.2% less likely to have an Auto Loan, 5.3% more likely to Invest/Trade Stocks Online, 1.8% less
Phoenix ] | likely to pay with their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older
401K Plan

N d Financial Services Has and/or Uses: Adults 18 or older

IRA (Individual Retirement Account) e =57

Stocks or Stock Options w
Mutual Funds m 19.4%
Other (Crypto / NFTs / Metals, etc.) . s
Money Market Funds M% 16.0%

" 10.8%
20.3%) 8.4%
Second Home or Real Estate Property - 1% g 54% 5.5%  38% 4.0%
S I el o
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Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest




NEW YEARS! :'rl ' Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an average of 3 days, 12
ﬁ%’(wfrfﬁ‘{fi - hours, 22 minutes and 35 seconds each week with All Forms of Media.

202 i j H 89.% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an avg. of 8 hours and 58 minutes
each week listening to All Local AM/FM Radio, representing 9.5% of total time spent with all forms of Media.

BE=.

Reach Avg. H:M:S/week with All Forms of
> 85.6 Media: Adults 18 or older

concurr
usage 53.8%
who watch Dick Clark’s usa

New Year's Rockin' Eve
with Ryan Seacrest
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NEW YEARS! Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an average of 3 days, 12
&%2“!‘&,5&'5" )i : hours, 32 minutes and 8 seconds each week with All Forms of Media.

202 4 I J “ 92.1% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an avg. of 9 hours and 32 minutes
each week listening to All Local AM/FM Radio, representing 10.4% of totaltime spent with all forms of Media.
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Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest




Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an average of 3 days, 6

hours, 46 minutes and 4 seconds each week with All Forms of Media.
83.8% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an avg. of 8 hours and 45 minutes

each week listening to All Local AM/FM Radio, representing 9.3% of total time spent with all forms of Media.
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2024"
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Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest
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NEW YEARSY 8 ¢ Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an average of 4 days, 0

E,Q.EK[N,EX;E,“ ik | ; hours, 52 minutes and 52 seconds each week with All Forms of Media.

202 4 i j* f L 89.5% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an avg. of 8 hours and 28 minutes
each week listening to All Local AM/FM Radio, representing 7.8% of totaltime spent with all forms of Media.
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NEVV'YE}\Rs; t ’ Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an average of 3 days, 6
Enﬁ,-‘,mm" ‘ ‘ g hours, 25 minutes and 26 seconds each week with All Forms of Media.

202 4 i i ' LN 87.7% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an avg. of 8 hours and 16 minutes
each week listening to All Local AM/FM Radio, representing 9.3% of total time spent with all forms of Media.
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Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest



NEW VEARSL .‘ Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an average of 2 days, 17
ﬁ?MEKlNE,EE‘!,E'i i hours, 40 minutes and 2 seconds each week with All Forms of Ad-Supported Media.
4 i )‘? 84.% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an avg. of 8 hours and 23 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.7% of total time spent with all forms of Ad-Supporte

X
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Concurr
usage 55.7%

who watch Dick Clark’s usa
New Year's Rockin' Eve

% of Total with Ryan Seacrest

Weekly H:M:

® who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest W USA

tocti 3 e Share of Everything
UsA USA Projection Scarborough R1 2024: Jan23-Apr24 Qual intab 2,940 USA Projection Scarborough R12024: Jan23-Apr24 Qual Intab 23,333 bb S
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. g g P !:IH S A ng s for Anything

Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest
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EW YEARS! Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an average of 2 days, 18
ROCKIN'EVE'| B ‘ hours, 37 minutes and 54 seconds each week with All Forms of Ad-Supported Media.
! ‘ 85.9% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an avg. of 8 hours and 52 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 11.4% of total time spent with all forms of Ad-Support

...

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

concurr
sage 52.5%

who watch Dick Clark's CHI
New Year's Rockin’ Eve
% of Total with Ryan Seacrest
Weekly H:M:

m who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest m CHI
CHI  DMA  Scarborough R12024: Feb23-Mar24  Qual Intab 514 CHICAGO ~ DMA  Scarborough R12024: Feb23-Mar24 ~ Quol Intab 3,488 HUbeI’d Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC, All rights reserved, for Anything .

BROADCASTING

Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest



NEW YEARS! i Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an average of 2 days, 11
ROCKIN'EVE') 188 ok hours, 31 minutes and 18 seconds each week with All Forms of Ad-Supported Media.
J } 78.7% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an avg. of 8 hours and 8 minutes

each week listening to Local Ad-Supported AM/FM Radio, representing 10.8% of total time spent with all forms of Ad-Supporte
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Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an average of 3 days, 3

EVED ) : : :
ROCKIN'EVES hours, 27 minutes and 40 seconds each week with All Forms of Ad-Supported Media.
i , 86.1% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an avg. of 7 hours and 38 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 8.7% of total time spent with all forms of Ad-Supporte
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NE 'jm's:; l . P Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an average of 2 days, 14
ROCKIN EVES, S5 hours, 7 minutes and 2 seconds each week with All Forms of Ad-Supported Media.
202 82.5% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an avg. of 7 hours and 44 minutes

each week listening to Local Ad-Supported AM/FM Radio, representing 10.3% of total time spent with all forms of Ad-Support
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Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an
average of 9 hours and 22 minutes each day with All Forms of Ad-Supported Media. 84.% listen to
Local AM/FM Radio for an avg. of 71.9 minutes/day. (Local Radio delivers 10.7% of Time with Ad- Supported Media.)
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Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an
average of 9 hours and 31 minutes each day with All Forms of Ad-Supported Media. 85.9% listen to
Local AM/FM Radio for an avg. of 76. minutes/day. (Local Radio delivers 11.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 AII Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an
average of 8 hours and 30 minutes each day with All Forms of Ad-Supported Media. 78.7% listen to
Local AM/FM Radio for an avg. of 69.8 minutes/day. (Local Radio delivers 10.8% of Time with Ad-Suppor
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Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an
average of 10 hours and 46 minutes each day with All Forms of Ad-Supported Media. 86.1% listen to

Local AM/FM Radio for an avg. of 65.4 minutes/day. (Local Radio delivers 8.7% of Time with Ad-Supporte

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top 13 AII Forms of Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an
average of 8 hours and 52 minutes each day with All Forms of Ad-Supported Media. 82.5% listen to
Local AM/FM Radio for an avg. of 66.3 minutes/day. (Local Radio delivers 10.3% of Time with Ad-Supported Media.)
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25,649,923 or 84.% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest listen to Ad-Supported Local AM/FM Radio for an average of 71.9 minutes every day
representing 45.1% of all time spent daily with Ad-Supported Audio.
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w who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

[ 879,075 or 85.9% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest listen to Ad-Supported Local AM/FM Radio for an average of 76. minutes every day

4 } f representing 45.8% of all time spent daily with Ad-Supported Audio.
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639,713 or 78.7% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest listen to Ad-Supported Local AM/FM Radio for an average of 69.8 minutes every day
representing 42.8% of all time spent daily with Ad-Supported Audio.
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Avg. Week AIIAudm (Persons & % Reach) Adults 18 or older

215,803 or 86.1% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest listen to Ad-Supported Local AM/FM Radio for an average of 65.4 minutes every day
representing 37.7% of all time spent daily with Ad-Supported Audio.
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[ 430,544 or 82.5% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest listen to Ad-Supported Local AM/FM Radio for an average of 66.3 minutes every day
representing 50.6% of all time spent daily with Ad-Supported Audio.
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. 25,649,923 or 84.% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest listen to Ad-Supported Local AM/FM Radio for an average of 71.9 minutes every day
representing 45.1% of all time spent daily with Ad-Supported Audio.
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- 879,075 or 85.9% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest listen to Ad-Supported Local AM/FM Radio for an average of 76. minutes every day

representing 45.8% of all time spent daily with Ad-Supported Audio.
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639,713 or 78.7% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest listen to Ad-Supported Local AM/FM Radio for an average of 69.8 minutes every day
representing 42.8% of all time spent daily with Ad-Supported Audio.
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Now YEA%% ‘ 215,803 or 86.1% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
o Nmsy‘ 3 Seacrest listen to Ad-Supported Local AM/FM Radio for an average of 65.4 minutes every day
representing 37.7% of all time spent daily with Ad-Supported Audio.

2024’

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 86.1%

Audio: Adults 18 or older
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Hg&vﬁﬁg" iy 3 430,544 or 82.5% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan

WITH RYAN SEACRESY ’. 4

(l Seacrest listen to Ad-Supported Local AM/FM Radio for an average of 66.3 minutes every day
2 4 ’ Phoenix . Uil | representing 50.6% of all time spent daily with Ad-Supported Audio.

Weekly 82.5% 80.8% Avg. Hours+Minutes/day with Ad-Supported
Reach %

Audio: Adults 18 or older
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WITH RYAN SEACREST
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2024 ’-- G

25,649,923 or 84.% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country,
Classic Rock, Classic Hits, and Pop Contemporary Hit Rad
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879,075 or 85.9% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Hot
AC, Pop Contemporary Hit Radio, and Country.

Local AM/FM Radlo Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Rs~ ‘ 3 - 639,713 or 78.7% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are All News, Adult Contemporary, Urban
| AC, Country, and Classic Rock.
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215,803 or 86.1% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock,
Country, Pop Contemporary Hit Radio, and All Sports.
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EW’V"E_A%E% i ‘ 430,544 or 82.5% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

ROCKIN'E
WITH AN SEACRERE i ,f N oL listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Adult Hits,
4 - Classic Hits, Country, and Classic Rock.

Local AM/FM Radlo Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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25,967,898 or 85.1% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
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representing 29.8% of all time spent daily with Ad-Supported Video.

Seacrest watch Ad-Supported Local TV Stations for an average of 112.7 minutes every day
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E&Yﬁ%ﬁg N - 935,536 or 91.5% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
R EVE IR Seacrest watch Ad-Supported Local TV Stations for an average of 119.3 minutes every day
representing 32.3% of all time spent daily with Ad-Supported Video.

Avg. Week All Video (Persons & % Reach): Adults 18 or older . Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest
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615,965 or 75.8% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest watch Ad-Supported Local TV Stations for an average of 82.2 minutes every day
representing 25.6% of all time spent daily with Ad-Supported Video.
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217,269 or 86.7% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest watch Ad-Supported Local TV Stations for an average of 129. minutes every day
representing 28.2% of all time spent daily with Ad-Supported Video.
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425,720 or 81.6% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest watch Ad-Supported Local TV Stations for an average of 114.8 minutes every day
representing 31.4% of all time spent daily with Ad-Supported Video.
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25,967,898 or 85.1% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest watch Ad-Supported Local TV Stations for an average of 112.7 minutes every day
SA representing 29.8% of all time spent daily with Ad-Supported Video.
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Ng&‘lﬁﬁg\ i \ - 935,536 or 91.5% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
By “ i Seacrest watch Ad-Supported Local TV Stations for an average of 119.3 minutes every day
2024 L Chicago WiTE representing 32.3% of all time spent daily with Ad-Supported Video.
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representing 25.6% of all time spent daily with Ad-Supported Video.
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25,967,898 or 85.1% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Movies, Local News - Morning, Comedies, and Game Shows.
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935,536 or 91.5% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Movies, Local News - Morning, Game Shows, and Comedies.

% rmsiz

Avg. Hours+Minutes/day with Local
TV Stations: Adults 18 or older

= B 0 00
B Fo o o I
shE EEEERE 38 ¥ 3 T O

1:45
who watch Dick Clark's cHI
New Year's Rockin' Eve
with Ryan Seacrest
1677 63 -!!l!l"""'
® who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest W CHI

\ezage Do)

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local News -
Morning
30.4

| Dramas

24.1 Mystery/

Suspens...
Crime

National/

Movies
171

Local News -
Evening
21.5

Sports
26.0

Local News -
Morning

31.8 Sports

28.6

Natio...
Netw...

Mystery/
Suspense/
Crime
14.6

Movies
19.3

Late

Night
Talk
7.7

00..

Co...
Sho

7.6

Local News= Local N
Evening 1
22.6 1

Dramas
29.7

® who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

H CHI

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older

(Averoge Week]
Movies

Sports

Local News - Evening
Local News - Morning
Comedies

Dramas

Game Shows
Mystery/Suspense/Crime
Local News - Late
Food/Cooking Shows
National/Network News
Late Night Talk

Court Shows

CHI

= who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest
DMA

Total Persons: Time 5

agsional oo pam
_!!ﬂ"-
1 —
i el Hauﬁw;;;e;/agywn:;c;- 3
upported Local tations: uls
PP e
%

8orolder
P
m who watch Dick Clark's

oa T M
with Ryan Seacrest

:E';

=
=

[

o [T
o I
o fur
B X

I

0.4%!|

W CHI

Scarborough R1 2024: Feb23-Mar24 Quadl Intab 514

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Ad-Supported Local TV Station Programs (% Time Spent &
Thrsiaas. e

Avg. Minutes/day Spent): Adults 18 or older

Game Sho
19

Local News
Dramas
238

Morning
30.4
Comedies
15.7

Local News -
Evening
21.2

Court Shows
14.6

Sports
26.0

® who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest
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Local TV Station Pragrams (Persons & % Reach): Adults 18 or older
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615,965 or 75.8% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News
- Evening, Comedies, Dramas, and Local News - Morning.
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NE ARS~ ! ‘ . 217,269 or 86.7% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
memmug' . \ Seacrest watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Movies, Comedies, Dramas, and National/Network News.
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Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest
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425,720 or 81.6% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local
News - Morning, Sports, Comedies, Movies, and Mystery/Suspense
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22,642,678 or 74.2% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest use Ad-Supported Social Media for an average of 137.1 minutes every day representing
23.2% of all time spent daily with Ad-Supported Digital Media.
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742,786 or 72.6% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest use Ad-Supported Social Media for an average of 146.8 minutes every day representing
26.3% of all time spent daily with Ad-Supported Digital Media.
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620,567 or 76.4% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest use Ad-Supported Social Media for an average of 129.7 minutes every day representing
22.6% of all time spent daily with Ad-Supported Digital Media.
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180,615 or 72.1% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
B i ool ' @ Seacrest use Ad-Supported Social Media for an average of 123.7 minutes every day representing
2 4'!1 Soattiddd 20.% of all time spent daily with Ad-Supported Digital Media.
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355,492 or 68.1% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest use Ad-Supported Social Media for an average of 127.2 minutes every day representing
24.2% of all time spent daily with Ad-Supported Digital Media.
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22,642,678 or 74.2% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest use Ad-Supported Facebook for an average of 50.3 minutes every day representing 36.7%
of all time spent daily with Ad-Supported Social Media.
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742,786 or 72.6% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest use Ad-Supported Facebook for an average of 55. minutes every day representing 37.4% of
all time spent daily with Ad-Supported Social Media.
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Washington,

596,342 or 73.4% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest use Ad-Supported Facebook for an average of 50.8 minutes every day representing 39.1%
of all time spent daily with Ad-Supported Social Media.
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Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest
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180,615 or 72.1% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest use Ad-Supported Facebook for an average of 45.6 minutes every day representing 36.8%
of all time spent daily with Ad-Supported Social Media.
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355,492 or 68.1% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest use Ad-Supported Facebook for an average of 46.6 minutes every day representing 36.6%
of all time spent daily with Ad-Supported Social Media.

Avg. Week All Socml Media (Persons & % Reach) Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

B... \w....08
Instagram v Mo T
26.7

Others(Rumble, Twitch, Gab, Par... m%
Blogs/Message Boards (read... m

=l B

Facebook TikTok Pin... Facebook

15.0% ; 5 - :
) 10.8 5.7 4.4 50.5

Facebook 0867 m
Instagram
YouTube Video 0.0 m TikTok
TikTok m 12.8
Pinterest m X
X (Formerly "Twitter") m YouTube Video Pinter... |(For...
Linkedin M Instagram YouTube Video 30.6 6.1 "Twi...
Reddit Avg. Hours+Minutes/daywithall  PRUR b i ) :
Snapchat Social Media: Adults 18 or older ISy Linkedin ' R '1“:-
WhatsApp m

5.4%

tumblr RS i 2371 ::.‘:::: :E:f i " 0.6%
w who watch Dick Cark's New Year's Rockin' Eve with Ryzn Sce?crest m PHX = who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest W PHX
Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 18 or older  Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Facebook m 0.99% mf
. — 7%
VouTube video  PTETEE .~
TiTok PR — T
Pinterest mm YouTube Video Instagram

X (Formerly "Twitter")
Reddit

Snapchat

WhatsApp

(azog07 12 B
m-lﬂ&ﬂ

Others(Rumble, Twitch, Gab, Pa... mm
Blogs/Message Boards (read... mm 13.0%

tumblr

PHX

DMA

a0 | T vt

= who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

Scarborough R1 2024: lan23-Feb24
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC, All rights reserved.

Avg. Hours+Minutes/day with Ad-
Supported Social Media: Adults 18

orolder
who watch Dick Clark's PHX

New Year's Rockin' Eve
with Ryan Seacrest
W PHX

Qual Intab 318

[=;
I
R

Facebook
46.6

YouTube Video
25.2

TikTok
10.8

Pin...

5.2

Instagram
217

X (Formerly | Re .
“Twitter™) | 2.5

LinkedIn Sn...

4.8 Blo...

30.4

TikTok
12.8

Facebook
16.8

20.6

Linkedin

5.1

Red...
3.2

» who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

W PHX

* Share of Everything

soefa.ai

for Anything _



‘ 22,642,678 or 74.2% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest use Ad-Supported Facebook for an average of 50.3 minutes every day representing 36.7%
| of all time spent daily with Ad-Supported Social Media.
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180,615 or 72.1% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest use Ad-Supported Facebook for an average of 45.6 minutes every day representing 36.8%
of all time spent daily with Ad-Supported Social Media.
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355,492 or 68.1% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan

Seacrest use Ad-Supported Facebook for an average of 46.6 minutes every day representing 36.6%
of all time spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 2,238,266;
Local Radio: 1,637,083; Social Media: 1,497,406; Non-Prem. Cable: 1,043,212; Local TV:
1,025,822 reaching Adults 18 or older who watch Dick Clark's New Year's
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 77,693;
Local Radio: 56,032; Social Media: 52,103; Local TV: 37,860; Non-Prem. Cable: 36,430
reaching Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve wit
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 51,757;
Local Radio: 40,367; Social Media: 38,088; Non-Prem. Cable: 26,404; Local TV: 23,187
reaching Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve wit
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 18,219;
Local Radio: 13,532; Social Media: 12,056; Local TV: 9,012; Non-Prem. Cable: 8,644
reaching Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 41,332;
Local Radio: 28,232; Social Media: 23,298; Non-Prem. Cable: 19,423; Local TV: 18,785
reaching Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve wit
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' 27,780,288 or 91.% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest spend an average of 48.2 minutes per day driving, seeing Billboards and Signs. 70.3% Listen
to Local Radio Stations Qut-of-Home for an average of 43.

USA @

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
[Average week) Total Persons % Time spent (Averege Qayl
) i 0 m Walking in Towns, Walking in Towns,
P — B, i ot Ll
s R ——T b
~— i — 21.3
Gas Stations/Convenience Stores M m Billboards & Signs (Weekly g
= vers) Billboards & Signs (Weekly
Restaurants & Bars 04 A9 m ) Drivers)
shopping malls (AR B aRen Avg. Hours+Minutes/day with Out- Bi0g Movie 523 Restaurants & Grocery
of-Home Media: Adults 18 or older Theaters SiriusXM Bars SiriusXi Stores
pugstores  FERERER Rk i (0,45 | 14.8 119 14.3 110 95
podcasts  FERTIVR ML T ]
Spothy Mm s _ (065 | YouT... | Sp. YouT.. Sp
SiriusXm mm usage % m Restaurants & Music Movie Music 4.1
) - - who watch Dick Clark's AM/FM Radio Bars AM/FM Radio Theaters
YouTube Music mm w“;:?rs R;:H'E‘vc m 46.6 14.2 42.0 Gasiow Dr..
. .47 iyan res|
Movie Theaters  ERRErIeE: VLD L6t

= who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

WUSA

® who watch Dick Clark's New Year's Rockin' Eve wi

th Ryan Seacrest

W USA

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or olde Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
et W] e spenc (Av%icge O]
ocery Stores -
7.4%
Billboards 8 Signs (Weekly Drivers) 37.0% Walking in Towns, Walking in Towns,
Walking in Towns, Cities, Downtown... 12.9% Cities, Downtown Cities, Downtown
5 — Areas Areas
AM/FM Rad|
i adi 21.1% 213 215
Gas Stations/C ience St ;
# ans/Commenience Stores Billboards & Signs (Weekly
Restaurants & Bars 1 m Drivers) Billboards & Signs (Weekly
L : a8 5 Driv = <
shopping Malls m Avg. Hours+Minutes/day with Ad- m‘ 48.2 e HeaIGll;I:lsubs/ G;:_’:["FLV Health Clubs/ Grocery
3 Supported Out-of-Home Media: Theaters o= Gyms Theaters Stores
Drug Stores A
$ m Adults 18 or older 14.8 13.9 8.8 14.7 4.2 9i5

i 73,9 v YouTube YouTube

YouTube Music m usage % 8,50 0 Restaurants Ret... | Restaurants Ret...

ST = who watch Dick Clark's usa . AM/FM Radio & Bars Pod... | Sto... | Gas AM/FM Radio & Bars Pod... Sto..

ol U ol 43.6 14.2 7.3 [SES 39.1 14.3 2 | 7.0
with Ryan Seacrest
Health Clubs/Gyms g .90
mwho watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest mUSA = who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest mUSA
- 5
UsA USA Praojection Scarborough R1 2024: Jan23-Apr24 Qual Intab 2,940 Shar}i:;:v:;;’nthms

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R12024: Jan23-Apr24 Qual Intab 23,333 - y 9o

Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest




(average week)
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Drug Stores

Shopping Malls

Spotify

Podcasts

Movie Theaters

YouTube Music

SiriusXmMm

Nsﬁ'i"'i-:'hns; it -
L ROCKIN'EVE'|, 188

mlnnrmstmnsyf f g

2024 ¢ Chicago

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

910,932 or 89.% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest spend an average of 43.6 minutes per day driving, seeing Billboards and Signs. 71.8% Listen
to Local Radio Stations Out-of-Home for an average of 46.1 m
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Top-13 Out-of-Home Media (Persons & % Reach) Adults 18 or older
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725,616 or 89.3% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest spend an average of 46. minutes per day driving, seeing Billboards and Signs. 65.8% Listen
to Local Radio Stations Out-of-Home for an average of 42.3 m
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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217,423 or 86.8% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest spend an average of 32.2 minutes per day driving, seeing Billboards and Signs. 72.% Listen
to Local Radio Stations Out-of-Home for an average of 39.7 m
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week) Total Persons:

‘Grocery Stores a

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores

Restaurants & Bars

Drug Stores

Shopping Malls

YouTube Music

Podcasts

Spotify

SiriusXmM

Movie Theaters

5 oH0E

m who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

Concurrent
Usage %:

475,387 or 91.1% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest spend an average of 59.4 minutes per day driving, seeing Billboards and Signs. 69.% Listen
to Local Radio Stations Out-of-Home for an average of 40.2 m
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Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older
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EOCWKIN E':'gl ‘ " 27,780,288 or 91.% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

| ? e spend an average of 48.2 minutes per day driving, seeing Billboards and Signs representing 33.8% of all
R Time Spent with Ad-Supported Out-of-Home Medi
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Out-of-Home Media: Adults 18 or older
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910,932 or 89.% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest
spend an average of 43.6 minutes per day driving, seeing Billboards and Signs representing 28.6% of all
Time Spent with Ad-Supported Out-of-Home Media.
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gg&mﬂﬁg, _ . 1725,616 or 89.3% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

PYYy il ’J spend an average of 46. minutes per day driving, seeing Billboards and Signs representing 31.9% of all Time
24 Spent with Ad-Supported Out-of-Home Media.
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EE&T&%@E A :: J 217,423 or 86.8% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest
s e spend an average of 32.2 minutes per day driving, seeing Billboards and Signs representing 24.% of all Time

2024 “ Spent with Ad-Supported Out-of-Home Media.
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475,387 or 91.1% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest
spend an average of 59.4 minutes per day driving, seeing Billboards and Signs representing 42.2% of all
Phoenix | 10l Time Spent with Ad-Supported Out-of-Home Media.
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Route 41

Fullerton Avenue

Ronald Reagan Memorial Tollway (1-88)
1st Avenue

Route 6

910,932 or 89.% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest spend an average of 43.6 minutes per day driving an average of 25.4 miles each day and are
73.8% more likely to use US 83 than the Metro average.
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Top-26 Employment Zip Codes: Adults 18 or older
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725,616 or 89.3% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest spend an average of 46. minutes per day driving an average of 26.7 miles each day and are
41.% more likely to use Route 29/Colesville Road than the Met

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

1-95/1-495/Capital Beltway

1-66

1-295/Baltimore Washington Parkway
Route 1

Route 28

Route 29/Colesville Road

Route 50/New York Avenue
Route 97/Georgia Avenue

14th Street

Route 355/Rockville Pike/Wisconsin Avenue
Pennsylvania Avenue

Route 301

East-West Highway

New Hampshire Avenue

Route 15

Veirs Mill Road

Route 5/Branch Avenue

16th Street

K Street

Massachusetts Avenue
Constitution Avenue

Route 185/Connecticut Avenue
Randolph Road

Independence Avenue
Kenilworth Avenue

Route 210/Indian Head Highway

u who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

wDC DMA

Scarborough R12024: Feb23-Apr24

e ——— .
3,085,995 54.6%
R " 1

1,652,981 20.2%

T

1,207,534 21.4%

™ "

1,209,774 21.4%

R

764,557 13.5%

e

604,032 10.7%

. 1™

684,824 12.1%

B

651,900 11.5%

12.1%
580,984 10.3%

1
765,697 13.5%
e
555,823 9.8%
B, 2
476,863 8.4%
o
613,198 10.8%

it
487,765 8.6%

9.1%
6.7%

8.8%
8.1%

456,728

1
382,753 WS
o oI
502,365 8.9%
i 1
457,077 8.1%
7.9%
466,825 8.3%

;[ﬁ Avg. Hours+Minutes/day Driving:
7.3% Adults 18 or older
465,866 8.2%
B o5
307,320 71.2%
6.5% 5 -
oo 1 g8 Avg. Mites/Day 0:51
- 6.4% Driving: —» 30.1
KIREIE 7.3% who watch Dick Clark's woc
5;,26% New Year's Rockin' Eve
41 with Ryan Seacrest
EWDC

Qual Intab 800

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-26 Residential Zip Codes: Adults 18 or older
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217,423 or 86.8% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest spend an average of 32.2 minutes per day driving an average of 18.7 miles each day and are
165.1% more likely to use Highway 509 than the Metro average

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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NEW YEARS!
ROCKIN'EVEY
WITH RYA CRESY

475,387 or 91.1% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest spend an average of 59.4 minutes per day driving an average of 34.6 miles each day and are
66.8% more likely to use North Hayden Road than the Metro av

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Bell Road

Camelback Road

Thomas Road

Agua Fria Freeway (NW Loop 101)
Scottsdale Road

Indian School Road

Superstition Freeway (E Hwy 60)
Price Freeway (SE Loop 101)
McDowell Road

Highway 51

Santan Freeway (SE Loop 202)
Red Mountain Freeway (NE Loop 202)
Pima Freeway (NE Loop 101)

7th Avenue

7th Street

Chandler Blvd

North Hayden Road

Central Avenue

Grand Avenue (W Hwy 60)
Arizona Avenue/Country Club
44th Street

Washington Street

Bob Stump Memorial Parkway (Loop 303)
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Top-26 Residential Zip Codes: Adults 18 or older
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Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

Top-26 Employment Zip Codes: Adults 18 or older
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SUM(Adults 18 or older ..

22,686

Top Residential Zip Codes: (Adults 18 or older who watch Dick Clark’s New Year’s Rockin’ Eve with Ryan Seacrest)
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Top Residential Zip Codes: (Adults 18 or older who watch Dick Clark’s New Year’s Rockin’ Eve with Ryan Seacrest)
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