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Media Usage Profiles of USA
P18+ and Seattle-Tacoma,
St. Louis, Washington, DC,
and West Palm Beach DMA
P18+ who Flew to EUROPE
in the past 12 months for a
Personal and/or Vacation
Trip as of April 2024!

And, Yes! You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn!
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6.4% or 16,853,618 of USA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Typical Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 46.8 years
old (4.1% younger than average) and have a $134,750 (50.3% higher than average) annual household...
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7.4% or 333,518 of SEA DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Typical Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 46.7 years
old (3.3% younger than average) and have a $167,901 (41.6% higher than average) annual household...
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3.3% or 83,287 of ST. LOUIS DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Typical Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 52. years old
|(5.% older than average) and have a $152,129 (60.7% higher than average) annual household income.
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11.1% or 627,893 of WDC DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Typical Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 44.8 years
old (6.5% younger than average) and have a $177,247 (38.1% higher than average) annual household...
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5.9% or 108,382 of WPB DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Typical Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 57.6 years
old (7.6% older than average) and have a $143,992 (49.3% higher than average) annual household income.
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6.4% or 16,853,618 of USA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 91.4% more likely to
be a college graduate, 28.7% more likely to work full-time, 12.6% more likely to be married, 29.9% less
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7.4% or 333,518 of SEA DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 80.4% more likely to
be a college graduate, 28.3% more likely to work full-time, 7.1% more likely to be married, 19.4% less likely
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3.3% or 83,287 of ST. LOUIS DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Tri;i;:.
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 136.2% more likely
to be a college graduate, 8.6% less likely to work full-time, 32.2% more likely to be married, 31.6% less likely
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11.1% or 627,893 of WDC DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 66.1% more likely to
be a college graduate, 35.5% more likely to work full-time, 14.9% more likely to be married, 31.8% less

likely to be a parent of 1 or more children u
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5.9% or 108,382 of WPB DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 59.8% more likely to

be a college graduate, 33.9% more likely to work full-time, 27.8% more likely to be married, 31.5% less

likely to be a parent of 1 or more children u
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6.4% or 16,853,618 of USA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 12.6% more likely to
own their home, 59.8% more likely to own a higher valued home, 6.3% less likely to have a single-family
home, 5.1% less likely to have a dog.
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7.4% or 333,518 of SEA DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 12.1% more likely to
own their home, 28.7% more likely to own a higher valued home, 7.2% more likely to have a single-family

home, 11.3% less likely to have a dog.
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3.3% or 83,287 of ST. LOUIS DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Tr
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 23.9% more likely to

own their home, 40.8% more likely to own a higher valued home, 15.8% more likely to have a single-family
home, 3.4% more likely to have a dog.
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11.1% or 627,893 of WDC DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 10.5% more likely to

own their home, 17.7% more likely to own a higher valued home, 12.4% less likely to have a single-family
home, 16.5% more likely to have a dog.
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5.9% or 108,382 of WPB DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 31.7% more likely to

own their home, 23.2% more likely to own a higher valued home, 17.% more likely to have a single-family
home, 6.4% less likely to have a dog.
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6.4% or 16,853,618 of USA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 10.2% more likely
to look up D-I-Y advice online, 17.% more likely to always vote in local elections, 78.6% more likely to

belong to a gym, 62.% more likely to fly domest

-W Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
85.2% 3
paa i Registered to Vote Democrat / Lean  Republican /Lean Independent / None
= aa.5%) (In District of ce) Democrat i of These
” Presdentil Elections: Alwry:  ——
25,28 . - Presidential Elections: Someti B&
TR EEELET- e
718 7.08 s ) - o] =y Statewide Elections: Always w
™ e
Recipes / Health Restavrant Do-it-Yoursel! Online Phone  Medical Home / Fitness/Diet  Apparel/ JobSearch/  Religicn /  Take Onkine Career Education  Genealogy Momework  Eectronik  Phatography Parenting/ Online Dating =
tarming infor aformats B 0 = o i . o v i W ey Adv —
M;‘::I::mli rmation b :rvmn::u;\l vice 1»4[&;;:; "::-"-:;:“ Gaddenideas Information Besuty ideas Postresume Spirtusity  Classes  Development I:::;: l\':ah;;rur Invite ,'.s."..l?f.';.,. FamilyAdvice:  Service Local Elections: Always m
F“:.L?" ':::n:":’l‘ L Local Elections: Sometimes 335%
 who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip mUSA wwho Flew RT to EUROPE past 12mos for a Personal/Vacation Trip musa
«
@&Topaa past 12-months Active Lifestyle Activites: Adults 18 or older % Past 12-months Domestic Airline Trips: Adults 18 or older
: 13.0%
R0 651,020 15.5%
17.5%
U6 626,599 14.0%
i 13.2%
L. .. ERULEN 1o 355 478 7.6%
5 14.3%
RUSHN1 6,047,186 6.1%
5-0 trips 8.5% 22.1%
" 7.0%  Flew Domestic past year: INSTR%GINNEEECTN
104ips Z.2% Avg. # Domestic Flights: Immaisss EEX
o 17.9%) =
5
- o .
GAling-  lawnCare Gamening  Gicyding  Swimming  Volunteer  Hiking - sogging- sewing-  Camping Bowling  Belongte  Boating Fishing Golf  Gruprimess voga-pistes  Adult Basketbal  Caregiverof  Follows  Competifive  Socter Football Tennis  Smowskimg-  softball- Hunting  Organized
outdoor [Flowersor work  Backpacking  Running caits Health club or class Ccontinuing Aging Parent  Weight Loss Video Gaming snowboarding  Baseball Road Race
cooiang vegerbles) aym cdueation orRestive  Pmgam %,
Marathon,
® who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip WUSA e
usa USA Projection Scarborough R1 2024: Jan23-Apr24 Qual intab 1,764
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, inc. LLC, All rights reserved. USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 23,333

[((Airlines used for domestic/foreign travel past 12 months: Any airline flown AND No. trips outside cont. U.S. past 12 mo (primarily vacation): Any primarily vacation/personal foreign trip) AND Places visited overnight or longer past 12 months: Europe)]



to a gym, 32.9% more likely to fly domes

7.4% or 333,518 of SEA DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 6.4% less likely to
look up D-I-Y advice online, 10.4% more likely to always vote in local elections, 79.8% more likely to belong
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3.3% or 83,287 of ST. LOUIS DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation...
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 7.6% more likely to
look up D-I-Y advice online, 19.6% less likely to always vote in local elections, 119.% more likely to belong

to a gym, 80.2% more likely to fly domes

_Tap-20 past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older

= L= . Registered to Vote Democrat / Lean nepuhln:an;‘lean Independent / None
(in District of Residence) Democrat of These
Presidentil Elections: Alwys e — T
| ” i - " et '
1.9 Statewide Elections: Always |t
B ™ T —

Recipes / Health  Restaumnt Do-it-Yoursel Onfine Phone  Miedical Mome/  Fitness/Diet  Apparel/ JobSesrch/  Religion/ Camer  Genealogy Take Online  Education umlwx Photography Hemework Parenting/ Onine Dating

M;::::::, informaton m::.:.;:\p Advice lv[;:::il "::-::;:“ Garden ideas Information Besuty idess Postresume Spirtuaity Development Classes |:::;:n :‘m‘;ﬁ;:v [Vucuhc:::w Family Advice  Service l.oml'Efe:ﬁans:Afwnys _’ﬂ’
hicais, o sl Local Elections: Sometimes
» who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip mST. LOUIS #who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip mST.LOUIS
«
@&Tapéﬂ past 12-months Active Lifestyle Activites: Adults 18 or older M Past 12-months Domestic Airline Trips: Adults 18 or older
: 10.1%
ERL 51 755 12.8%
11.6%
| 2trips EERTe) 10.7%
ea1%
3 trips
45.9% 4 trips
5-0 trips 1% .
i ’ 10+ trips & Avg. # Domestic F.'lgh\‘s 3.6
| 20.2% 19.6%)

.
GAling-  lawnCare Gamening  Swimming  Volntser  Bicyding Fishing camping Hiking - Bowling sewing-  Belongto Iogging - Basketbal mugs.m-s Woga-mistes Camgiverof  adul  Competiive  Hunting Follow s Football Softhali - soceer Tennis Organized  Snow Skiing-
outdoor [Flowersor work Backpacking cafts  Health club or Running Aging Parent  Continuing Video Gaming Weight Loss. Baseball Road Race Snowboarding

cooting vegemsbles) aym orRetative  Education Frgam %,

Marathan,
® who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip W ST. LOUIS etc)

ST. LOUIS DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab 91
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, inc. LLC, All rights reserved.

[((Airlines used for domestic/foreign travel past 12 months: Any airline flown AND No. trips outside cont. U.S. past 12 mo (primarily vacation): Any primarily vacation/personal foreign trip) AND Places visited overnight or longer past 12 months: Europe)]



11.1% or 627,893 of WDC DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 9.% more likely to
look up D-I-Y advice online, 20.3% more likely to always vote in local elections, 75.9% more likely to belong

to a gym, 65.3% more likely to fly domest
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5.9% or 108,382 of WPB DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 3.8% less likely to
look up D-I-Y advice online, 7.6% less likely to always vote in local elections, 57.7% more likely to belong to

a gym, 57.7% more likely to fly domest
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Past 30-days QSR Users: Adults 18 or older

1time

2times
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4 times
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10 times or more 17.2%

= who Flew RT to EUROPE past 12mos for a Personal/ Vacation Trip

musa

Total Jlggq l;illy QSR Users: Avg. Monthly QSR Meals:

B88.7%

past yr., 60.4% less likely to smoke cigare

6.4% or 16,853,618 of USA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are .5% more likely to
use QSRs past mo., 17.9% more likely to use Sit-Down Restaurants past mo., 16.2% less likely to use Casinos
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Past 30-days QSR Users: Adults 18 or older
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Total Monthly QSR Users:
81.7%

3,785,799

7.4% or 333,518 of SEA DMA Adults 18 or older Flew RT to EUROPE

past yr., 36.9% less likely to smoke cigare

Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 3.1% less likely to
use QSRs past mo., 18.5% more likely to use Sit-Down Restaurants past mo., 32.% less likely to use Casinos

past 12mos for a Personal/Vacation Trip.
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WST. LOUIS

3.3% or 83,287 of ST. LOUIS DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 9.3% less likely to

use QSRs past mo., 10.4% more likely to use Sit-Down Restaurants past mo., 18.7% less likely to use Casinos
past yr., 66.9% less likely to smoke cigar
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= who Flew RT to EUROPE past 12mos for a Personal/ Vacation Trip

Avg. Monthly QSR Meals:

past yr., 37.1% less likely to smoke cigare

11.1% or 627,893 of WDC DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 5.1% more likely to
use QSRs past mo., 18.7% more likely to use Sit-Down Restaurants past mo., 7.7% less likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
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Past 30-days QSR Users: Adults 18 or older
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past yr., 45.1% less likely to smoke cigaret

5.9% or 108,382 of WPB DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 3.4% less likely to

use QSRs past mo., 8.1% more likely to use Sit-Down Restaurants past mo., 2.5% more likely to use Casinos
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6.4% or 16,853,618 of USA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 44.4% more likely to

have a 401K, 9.6% less likely to have an Auto Loan, 90.7% more likely to Invest/Trade Stocks Online, 15.2%
less likely to pay with their Debit Card.
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| 7.4%or 333,518 of SEA DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.

Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 54.2% more likely to

have a 401K, 17.7% less likely to have an Auto Loan, 56.1% more likely to Invest/Trade Stocks Online, 10.2%
less likely to pay with their Debit Card.

mﬁﬁlnvestments Owned Adults 18 or older .' Financial Services Has and/or Uses: Adults 18 or older
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Past 3-Months Payment Methods Used: Adults 18 or older

MasterCard  ApplePay  CashApp GooglePay American  Store Credit  Facebook Discover  Square Cash Samsung Pay
Express Card Messenger
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ﬁﬂlnvestments
| o 2

3.3% or 83,287 of ST. LOUIS DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation...
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 28.9% more likely to

have a 401K, 22.% less likely to have an Auto Loan, 134.9% more likely to Invest/Trade Stocks Online, 13.%
less likely to pay with their Debit Card.
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mﬁﬁlnvestments Owned Adults 18 or older
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Other (Crypto / NFTs / Metals, etc.)
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| 11.1% or 627,893 of WDC DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.

Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 35.1% more likely to
have a 401K, 11.8% less likely to have an Auto Loan, 61.4% more likely to Invest/Trade Stocks Online, 5.9%

less

likely to pay with their Debit Card.
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Professional Services Used*: Adults 18 or older
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fpy'Past 3-Months Payment Methods Used: Adults 18 or older
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Card Express Messenger
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5.9% or 108,382 of WPB DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 35.2% more likely to
have a 401K, 4.8% more likely to have an Auto Loan, 39.5% more likely to Invest/Trade Stocks Online, 14.1%

less likely to pay with their Debit Card.
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Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an average of 2 days, 21
hours, 17 minutes and 32 seconds each week with All Forms of Media.

80.3% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an avg. of 7 hours and 48 minutes
each week listening to All Local AM/FM Radio, representing 9.1% of total time spent with all forms of Media.
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Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an average of 2 days, 18
hours, 39 minutes and 55 seconds each week with All Forms of Media.

76.7% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an avg. of 6 hours and 43 minutes
each week listening to All Local AM/FM Radio, representing 7.7% of totaltime spent with all forms of Media.
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Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an average of 3 days, 9
hours, 47 minutes and 48 seconds each week with All Forms of Media.

87.6% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an avg. of 6 hours and 50 minutes
each week listening to All Local AM/FM Radio, representing 7.3% of total time spent with all forms of Media.
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Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an average of 2 days, 14
hours, 23 minutes and 50 seconds each week with All Forms of Media.

81.3% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an avg. of 7 hours and 13 minutes
each week listening to All Local AM/FM Radio, representing 9.4% of total time spent with all forms of Media.

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older

Concurr

usoge 54.7%
who Hew RT to EUROPE woC

% of Total past 12mosfora

Weekly H:M:

Personal Vacation Trip

= who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip B WDC

WDC  DMA  Scarborough R12024: Feb23-Apr24  Qual Intab 616 WASHINGTON, DC~ DMA  Scarborough R12024: Feb23-Apr24  Qual Intab 5,411 Hubbard Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

for Anything _
BROADCASTING ¥ 9«

[((Airlines used for domestic/foreign travel past 12 months: Any airline flown AND No. trips outside cont. U.S. past 12 mo (primarily vacation): Any primarily vacation/personal foreign trip) AND Places visited overnight or longer past 12 months: Europe)]




Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an average of 3 days, 4
hours, 51 minutes and 5 seconds each week with All Forms of Media.

74.5% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an avg. of 8 hours and 0 minutes
each week listening to All Local AM/FM Radio, representing 7.8% of total time spent with all forms of Media.

BT

Avg. H:M:5/week with All Forms of Media:

Adults 18 or older
Concurrent
Usege 5 o Feva i O BUROPE past WPB
12mos for a Personal /Vacation

% of Total
Weekly H:M:

67.8% Trip

Avg. Weekly
Hours:Minutes:

= who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip uWPB

WPB  DMA  Scarborough R12024:Jan23-Feb24  Qual intab 168 WEST PALM BEACH-BOCA RATON ~ DMA  Scarborough R12024: Jan23-Feb24 ~ Qual Intab 2,465 HUberd Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. el oo s il o for Anything _

[((Airlines used for domestic/foreign travel past 12 months: Any airline flown AND No. trips outside cont. U.S. past 12 mo (primarily vacation): Any primarily vacation/personal foreign trip) AND Places visited overnight or longer past 12 months: Europe)]



Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an average of 2 days, 3
hours, 28 minutes and 20 seconds each week with All Forms of Ad-Supported Media.

74.8% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an avg. of 6 hours and 36 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.6% of total time spent with all forms of Ad-Supported M
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Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an average of 2 days, 0
hours, 29 minutes and 10 seconds each week with All Forms of Ad-Supported Media.

72.6% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an avg. of 5 hours and 29 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 8.2% of total time spent with all forms of Ad-Supported M
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Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an average of 2 days, 12
hours, 33 minutes and 34 seconds each week with All Forms of Ad-Supported Media.

83.% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an avg. of 6 hours and 21 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 8.7% of total time spent with all forms of Ad-Supported Me
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Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an average of 1 days, 22
hours, 3 minutes and 55 seconds each week with All Forms of Ad-Supported Media.

76.% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an avg. of 6 hours and 12 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.3% of total time spent with all forms of Ad-Supported M
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Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an average of 2 days, 13

hours, 3 minutes and 45 seconds each week with All Forms of Ad-Supported Media.

69.6% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an avg. of 6 hours and 58 minutes
| each week listening to Local Ad-Supported AM/FM Radio, representing 8.% of total time spent with all forms of Ad-Supported Me
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Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an average
of 7 hours and 21 minutes each day with All Forms of Ad-Supported Media. 74.8% listen to Local
AM/FM Radio for an avg. of 56.6 minutes/day. (Local Radio delivers 9.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Sé:_rtfle _ Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an average
Ry of 6 hours and 55 minutes each day with All Forms of Ad-Supported Media. 72.6% listen to Local
Ta coma AM/FM Radio for an avg. of 47. minutes/day. (Local Radio delivers 8.2% of Time with Ad-Supported Medija.)
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Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an average
of 8 hours and 39 minutes each day with All Forms of Ad-Supported Media. 83.% listen to Local
AM/FM Radio for an avg. of 54.5 minutes/day. (Local Radio delivers 8.7% of Time with Ad-Supported Media.)
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Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an average
of 6 hours and 34 minutes each day with All Forms of Ad-Supported Media. 76.% listen to Local
AM/FM Radio for an avg. of 53.3 minutes/day. (Local Radio delivers 10.3% of Time with Ad-Supported Me

>dia.)

Top-13 AII Forms of Media (Persons & % Reach): Adults 18 or older Top -13 AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an average
of 8 hours and 43 minutes each day with All Forms of Ad-Supported Media. 69.6% listen to Local
AM/FM Radio for an avg. of 59.8 minutes/day. (Local Radio delivers 8.% of Time with Ad-Supported Med
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Total Persons

(averoge week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
Local AM/FM Radio
Email/Text AM/Zoometr. (Personal & Work)

search (Google, Bing, etc.)

ing/Financial/Real Estat
News/Weather /Sports (Websites /Apps)
Facebook

Non-Premium Cable TV Networks

Local TV Stations

Gas Stations/Convenience Stores
Games/Fantasy/Betting Sites

Instagram

a.)

Forms of Media: Adults 18 or older m

Personal Nacation Trip

. = o Flew RT to EUROPE
[} 159220 6435 b=t ionators

=WPB

#who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip

Local TV Stations

89.3

Local AM/FM Radio

68.6

Billboards & Signs
(Weekly Drivers)

Email/Text/IM/
Zoom,etc.
onal & Work)

acebook
66.5

Search
(Google,
Bing, etc.)

28.

Games/
Fanta
Bettin...

Instagram

Local AM/FM Radio
80.6

Local TV Stations
120.5
Billboards &
Signs (V
Drivers)
46.3

Search
(Google,
Bing, etc.)

Insta...
18.2

Non-Premium Cable TV Email/Text/IM/
Networks

114.9

® who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip

uWPB

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older

(average Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
Search (Google, Bing, etc.)

Local AM/FM Radio

News/Weather /Sports (Websites/Apps)
Email /Text /IM/Zoom,ete. (Personal & Work)
Non-Premium Cable TV Networks
Facebook

Local TV Stations

Gas Stations/Convenience Stores
Shopping (incl. Food/Auctions/Travel, etc.)
Instagram

YouTube Video

WpPB

DMA

Totol Persons:

T
o ﬁ
—mr

_!m,a
.8
m m Avg. Hours+Minutes/day with All m
m m Forms of Ad-Supported Media: 230,

Adults 18 or older

£

=

who Aew RT to EUROPE
past 12mos fora
Personal /Vacation Trip

-m

= who Flew RT to EUROPE past 12mos for a Personalf/Vacation Trip
Scarborough R1 2024: Jan23-Feb24 Qual Intab

= WPB
168

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avera:

Top -13 All Forms of Ad-Supported Media (% Time Spent &

Avg. Minutes/day Spent): Adults 18 or older

Local TV Stations
80.8

TVN orks

Non-Premium Cable

Facebook

Billboards &
Signs (Weekly
Drivers)
41.6

Email/Text/IM/
Zoom,etc.
(Personal &
Work)

Local AM/FM Radio
59.8

Search
(Google,

Bing, etc.)

YouTu...

Video
236

Instagram
251

Billboards &
Signs (Weekly
Local AM/FM Radio Drivers)
76.4 46.3
Local TV Stations
115.6 Email/Text/
M/
Zoom,etc.
{Personal...

Search
(Google,
Bing,

Facebook ete.)

41.1

-~ News/
Sho..

(incl

Food/

Auc... 15.€

Non-Premium Cable TV YouTube
Net Video
1 353

= who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip

= WPB
* Share of Everything
for Anything _

soefa.ai

[((Airlines used for domestic/foreign travel past 12 months: Any airline flown AND No. trips outside cont. U.S. past 12 mo (primarily vacation): Any primarily vacation/personal foreign trip) AND Places visited overnight or longer past 12 months: Europe)]



Avg. Week AIIAudm (Persons & % Reach): Adults 18 or older
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12,602,315 or 74.8% of Adults 18 or older who Flew RT to EUROPE past 12mos for a
Personal/Vacation Trip listen to Ad-Supported Local AM/FM Radio for an average of 56.6 minutes
every day representing 40.% of all time spent daily with Ad-Supported Audio.
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242,282 or 72.6% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip listen to Ad-Supported Local AM/FM Radio for an average of 47. minutes every day representing
38.3% of all time spent daily with Ad-Supported Audio.
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[ 69,166 or 83.% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation

Trip listen to Ad-Supported Local AM/FM Radio for an average of 54.5 minutes every day
representing 47.% of all time spent daily with Ad-Supported Audio.
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[ 477,380 or 76.% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip listen to Ad-Supported Local AM/FM Radio for an average of 53.3 minutes every day
representing 38.9% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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7 75,479 or 69.6% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip listen to Ad-Supported Local AM/FM Radio for an average of 59.8 minutes every day
representing 50.6% of all time spent daily with Ad-Supported Audio.
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12,602,315 or 74.8% of Adults 18 or older who Flew RT to EUROPE past 12mos for a
Personal/Vacation Trip listen to Ad-Supported Local AM/FM Radio for an average of 56.6 minutes
every day representing 40.% of all time spent daily with Ad-Supported Audio.
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242,282 or 72.6% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip listen to Ad-Supported Local AM/FM Radio for an average of 47. minutes every day representing
38.3% of all time spent daily with Ad-Supported Audio.
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69,166 or 83.% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip listen to Ad-Supported Local AM/FM Radio for an average of 54.5 minutes every day
representing 47.% of all time spent daily with Ad-Supported Audio.
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477,380 or 76.% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip listen to Ad-Supported Local AM/FM Radio for an average of 53.3 minutes every day
representing 38.9% of all time spent daily with Ad-Supported Audio.
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' == | 75,479 or 69.6% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
£ “a'c:::m Trip listen to Ad-Supported Local AM/FM Radio for an average of 59.8 minutes every day
d Rato
representing 50.6% of all time spent daily with Ad-Supported Audio.
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Local AM/fM Radio Formats (Persons & % Reach): Adults 18 or old

{average week]
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' 12,602,315 or 74.8% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Pop Contemporary Hit Radio, Classic Rock, and Country
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Seattle - =

242,282 or 72.6% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Country, Alternative, and Classic Hits.
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Local AMI/FM Radm Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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69,166 or 83.% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Adult Hits, Pop Contemporary Hit Radio, and New Country.
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477,380 or 76.% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, All
News, Pop Contemporary Hit Radio, and Alternative.
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Local AM/FM Radm Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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75,479 or 69.6% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Country, Classic Rock, and Pop Contemporary Hit Radio.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older

Local TV Stations

0

10,082,790 or 59.8% of Adults 18 or older who Flew RT to EUROPE past 12mos for a
Personal/Vacation Trip watch Ad-Supported Local TV Stations for an average of 83.2 minutes every
day representing 27.5% of all time spent daily with Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time spent

Non-Premium Cable TV... h R Amazon YouTube
YouTube Video T e TR Netlix Prime/IMDb/ Netlix video
Netflix - EPFRER 7 47.6% 30.2 FireTV 311 272

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel

(23,63}
(525 ]

Local TV Stations
90.4

Hulu/ Roku

YouTube

Hulu + The

i Local TV Stations
103.7

Amazon

Prime/
IMDb/

Roku +
The Rokt

Hulu/
I Hulu +

TikTok mm Avg. Hours+Minutes/day with Video Live TV Roku. FireTV Channel | Live TV
AppleTV+fubo,Pluto, Tubi, etc. Video: Adults 18 or older m 26.9 T . 26.8 .
) Disney+ AppleTV  Disney+
Hulu/Hulu + Live TV (any Hulu) (2 5o ] AppleTV 9.7 +fubo,.. 129
Disney+ bty Premitm | +,fubo,P... : Premium| etc.
Grarsiiiam Cabile TV Nafworks m Non-Premium Cable TV Cable TV ; Non-Premium Cable TV Cable TV
13.3% R AT e RO Bt Networks | INEOWORKSEN TikTok Networks INEIWOrks! TikTok
Reacock 14, il (52 84.7 255 13.3 24908 13
Paramours S i Vo e 5%

m who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip

W USA

» who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip

m USA

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Totol Persons. % Time Spent

Local TV Stations

Non-Premium Cable TV...

YouTube Video
Amazon Prime/IMDb/FireTV Amazon
TikTok Prime/IMDb/ | YouTube

Hulu/Hulu + Live TV {(any Hulu)
AppleTV+,fubo, Pluto, Tubi, etc.

YouTube
Video
26.9

Amazon Prime/
IMDb/FireTV
50.3

FireTV
43.4

Video
27.2

Peacock  PYRFCECT Avg. Hours+Minutes/day with Ad- : App
Netflix  RAAARAD 12 Supported Video: Adults 18 or older Hulu/Hulu + | 700! Netflix +,fu
S5 2o
e i +,fu... ; 15.1 TikT etc
= Pre Live TV (an... ’ Non-Premium o x
aramount mm Non-Premium 13.2 12.6
o Cable TV Hulu/Hulu
isney+ 5:41 + . .
. Local TV Stations Networks Netf.. | TikTok + Live TV
Roku +The Roku Channel 83.2 78.0 1579 133 {SRVHUIEN Roku... Dis...
Premium Cable TV Networks 8% M‘ﬁ;ﬂx:;‘ﬂWE A
® who Flew RT to EUROPE past 12mos for a Personalf ;tguhﬁ':'::qi'np mUSA ¥ who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip W USA
USA  USA Projection  Scarborough R1 2024: Jan23-Apr2d ~ Qual Intab 1,764 soeﬁ ai Share of Everything
-

for Anything .

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 23,333

[((Airlines used for domestic/foreign travel past 12 months: Any airline flown AND No. trips outside cont. U.S. past 12 mo (primarily vacation): Any primarily vacation/personal foreign trip) AND Places visited overnight or longer past 12 months: Europe)]



178,833 or 53.6% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip watch Ad-Supported Local TV Stations for an average of 76.7 minutes every day representing
24.8% of all time spent daily with Ad-Supported Video.
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59,618 or 71.6% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip watch Ad-Supported Local TV Stations for an average of 132.9 minutes every day representing
33.6% of all time spent daily with Ad-Supported Video.
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10,082,790 or 59.8% of Adults 18 or older who Flew RT to EUROPE past 12mos for a

Personal/Vacation Trip watch Ad-Supported Local TV Stations for an average of 83.2 minutes every
day representing 27.5% of all time spent daily with Ad-Supported Video.
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178,833 or 53.6% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip watch Ad-Supported Local TV Stations for an average of 76.7 minutes every day representing
24.8% of all time spent daily with Ad-Supported Video.
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59,618 or 71.6% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip watch Ad-Supported Local TV Stations for an average of 132.9 minutes every day representing
33.6% of all time spent daily with Ad-Supported Video.
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347,929 or 55.4% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip watch Ad-Supported Local TV Stations for an average of 50. minutes every day representing
23.1% of all time spent daily with Ad-Supported Video.
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84,241 or 77.7% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip watch Ad-Supported Local TV Stations for an average of 80.8 minutes every day representing
25.6% of all time spent daily with Ad-Supported Video.
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10,082,790 or 59.8% of Adults 18 or older who Flew RT to EUROPE past 12mos for a
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R ——— Seatt!p = 178,833 or 53.6% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation

Trip watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, National/Network News,

Tacoma Local News - Evening, Comedies, Dramas, and Movies.
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347,929 or 55.4% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News -
Evening, National/Network News, Dramas, and Movies.
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84,241 or 77.7% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,

Dramas, Movies, Local News - Morning, and Comedies.
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[ 12,837,087 or 76.2% of Adults 18 or older who Flew RT to EUROPE past 12mos for a
Personal/Vacation Trip use Ad-Supported Social Media for an average of 107.1 minutes every day
representing 20.1% of all time spent daily with Ad-Supported Digital Media.
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252,319 or 75.7% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip use Ad-Supported Social Media for an average of 101.4 minutes every day representing 19.% of
all time spent daily with Ad-Supported Digital Media.
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St. Louis

59,578 or 71.5% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip use Ad-Supported Social Media for an average of 112.3 minutes every day representing 21.5%
of all time spent daily with Ad-Supported Digital Media.
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Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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485,050 or 77.3% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip use Ad-Supported Social Media for an average of 100.8 minutes every day representing 20.4%
of all time spent daily with Ad-Supported Digital Media.
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89,637 or 82.7% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip use Ad-Supported Social Media for an average of 151.5 minutes every day representing 28.8%
of all time spent daily with Ad-Supported Digital Media.
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12,182,386 or 72.3% of Adults 18 or older who Flew RT to EUROPE past 12mos for a
Personal/Vacation Trip use Ad-Supported Facebook for an average of 31.7 minutes every day

representing 29.6% of all time spent daily with Ad-Supported Social Media.
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228,494 or 68.5% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip use Ad-Supported Facebook for an average of 32.3 minutes every day representing 31.9% of all
time spent daily with Ad- Supported Social Media.
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58,652 or 70.4% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip use Ad-Supported Facebook for an average of 38. minutes every day representing 33.9% of all
time spent daily with Ad-Supported Social Media.
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465,300 or 74.1% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip use Ad-Supported Facebook for an average of 34.8 minutes every day representing 34.6% of all
time spent daily with Ad-Supported Social Media.
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84,429 or 77.9% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip use Ad-Supported Facebook for an average of 62.3 minutes every day representing 41.1% of all
time spent daily with Ad-Supported Social Media.
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12,182,386 or 72.3% of Adults 18 or older who Flew RT to EUROPE past 12mos for a
Personal/Vacation Trip use Ad-Supported Facebook for an average of 31.7 minutes every day
representing 29.6% of all time spent daily with Ad-Supported Social Media.
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228,494 or 68.5% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip use Ad-Supported Facebook for an average of 32.3 minutes every day representing 31.9% of all
time spent daily with Ad-Supported Social Media.
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58,652 or 70.4% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip use Ad-Supported Facebook for an average of 38. minutes every day representing 33.9% of all
time spent daily with Ad-Supported Social Media.
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465,300 or 74.1% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip use Ad-Supported Facebook for an average of 34.8 minutes every day representing 34.6% of all
time spent daily with Ad-Supported Social Media.
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84,429 or 77.9% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip use Ad-Supported Facebook for an average of 62.3 minutes every day representing 41.1% of all
time spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,281,457,
Social Media: 821,801; Local Radio: 794,349; Non-Prem. Cable: 399,689; Local TV: 381,985
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 23,688;
Local Radio: 15,379; Social Media: 14,746; Local TV: 7,415; Non-Prem. Cable: 7,215
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 5,320; Local
Radio: 4,360; Social Media: 3,179; Local TV: 2,258; Non-Prem. Cable: 1,767 reaching
Adults 18 or older who Flew RT to EURQOPE past 12mos for a Personal/Vacati
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 35,693;
Local Radio: 29,914; Social Media: 24,498; Non-Prem. Cable: 12,363; Local TV: 11,273
reaching Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/V
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 8,284;
Social Media: 5,515; Local Radio: 4,858; Non-Prem. Cable: 3,450; Local TV: 3,152 reaching
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' 15,360,390 or 91.1% of Adults 18 or older who Flew RT to EUROPE past 12mos for a

Personal/Vacation Trip spend an average of 49.4 minutes per day driving, seeing Billboards and
Signs. 62.5% Listen to Local Radio Stations Out-of-Home for an average of 34.3
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311,333 or 93.3% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip spend an average of 43.8 minutes per day driving, seeing Billboards and Signs. 60.7% Listen to
Local Radio Stations Out-of-Home for an average of 28.5 min
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Top-13 Out-of Home Media (Persons & % Reach): Adults 18 or older

{average week)

78,385 or 94.1% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip spend an average of 50.2 minutes per day driving, seeing Billboards and Signs. 69.4% Listen to
Local Radio Stations Out-of-Home for an average of 33. minut
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562,230 or 89.5% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip spend an average of 54.6 minutes per day driving, seeing Billboards and Signs. 63.6% Listen to
Local Radio Stations Out-of-Home for an average of 32.3 min
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Top-13 Out-of Home Media (Persons & % Reach): Adults 18 or older
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104,854 or 96.7% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip spend an average of 41.6 minutes per day driving, seeing Billboards and Signs. 58.2% Listen to
Local Radio Stations Out-of-Home for an average of 36.2 min
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15,360,390 or 91.1% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip
spend an average of 49.4 minutes per day driving, seeing Billboards and Signs representing 33.8% of all
Time Spent with Ad-Supported Out-of-Home Media.
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Out-of-Home Media: Adults 18 or older

Reachx "Share of Ad-Supported OOH Media"
1% 5790 88.9% e i -

who Flew RT to EUROPE USA
past 12mos for a
Personal/Vacation Trip

67.1%

34.0% 37.4%
. o

30.9%

21.6%

14.1%
9.5%
6.8% 499

Weekly 4.1%

ol *m m
| E———

595,105 10,623,661 12,757,988

Persons

74%

f—--1
24,472,127

,360,390 230,564,475 978,182 194,763,983 ; 175,945,285 , 171,868 251,515,099 218,736 72,215,905 , 735, 98,043,234 2 6 7 ,644,2 37,331,723 ¢ 3
Billboards & Signs Walking in Towns, AM/FM Radio Grocery Stores Shopping Malls Restaurants & Bars Public Transit Movie Theaters Airports Stadiums & Arenas
Average (Weekly Drivers) Cities, Downtown
Daily Minutes Areas
with Ad-Supported
OOH Media:
00 [EEN 272 BEEE s B3 oc IEM 10 BEN 126 FEN 220 B 50 PEN 26 EEH oo EEN
® who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip m USA
USA USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 1,764 . )
All Graphs and soefa.al Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. Allrights reserved.  USA Projection  Scarborough R12024: Jan23-Apr24  Qual intab 23,333 soeﬁ Shang of. f;:;g’:g'““?
R c

[{{Airlines used for domestic/foreign travel past 12 months: Any aidline flawn AND No. trips autside cont. U.S. past 12 mo {prmarily vacation): Any primarily vacation/personal foreign trip) AND Places visited overnight or fanger past 12 months: Europe)]



311,333 or 93.3% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip

spend an average of 43.8 minutes per day driving, seeing Billboards and Signs representing 32.7% of all
Time Spent with Ad-Supported Out-of-Home Media.
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78,385 or 94.1% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip
spend an average of 50.2 minutes per day driving, seeing Billboards and Signs representing 38.6% of all
Time Spent with Ad-Supported Out-of-Home Media.
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562,230 or 89.5% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip

spend an average of 54.6 minutes per day driving, seeing Billboards and Signs representing 33.7% of all
Time Spent with Ad-Supported Out-of-Home Media.
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104,854 or 96.7% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip
spend an average of 41.6 minutes per day driving, seeing Billboards and Signs representing 36.4% of all
Time Spent with Ad-SqEPorted Out-of-Home Media.
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311,333 or 93.3% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip spend an average of 43.8 minutes per day driving an average of 25.5 miles each day and are
197.6% more likely to use Ballard Bridge than the Metro average
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78,385 or 94.1% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip spend an average of 50.2 minutes per day driving an average of 29.2 miles each day and are
104.% more likely to use I-170/Highway 170 than the Metro averag
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562,230 or 89.5% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip spend an average of 54.6 minutes per day driving an average of 31.8 miles each day and are
150.5% more likely to use Massachusetts Avenue than the Metro a
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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104,854 or 96.7% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip spend an average of 41.6 minutes per day driving an average of 24.2 miles each day and are
61.6% more likely to use Linton Blvd than the Metro average.
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Trip read Local Daily Newspaper(s) (Daily+Sunday) for an average of 15.4 minutes every day
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