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17.8% or 46,779,327 of USA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
Typical Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 54.6 years old
(11.7% older than average) and have a $94,586 (5.5% higher than average) annual household income.
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Special TV programs watched past 12 months: Macy’s Thanksgiving Day Parade




I’ 14.3% or 549,834 of MSP DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
—— é, - KARE ng Typical Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 51.1 years old
sl Minneapolis (4.7% older than average) and have a $122,535 (15.% higher than average) annual household income.
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Typical Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 55.6 years old

g g 5 T Lours | 17-6% or 439,837 of STL DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
legni&km *
ON YOUR SIDE (12.2% older than average) and have a $115,081 (21.6% higher than average) annual household income.
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19.1% or 363,455 of CIN DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
Typical Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 53.8 years old
(10.1% older than average) and have a $103,034 (8.8% higher than average) annual household income.
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e — 25.7% or 474,653 of WPB DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
“““E&*‘.;’?"{Yé : @ wﬁg:!;”v Typical Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 60.3 years old
e (12.6% older than average) and have a $98,308 (1.9% higher than average) annual household income.
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17.8% or 46,779,327 of USA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.

&\"A U SA Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 5.% more likely to be a

NBC college graduate, 13.7% less likely to work full-time, 16.4% more likely to be married, 10.8% less likely to be
a parent of 1 or more children under 18.
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Minneapolis a parent of 1 or more children under 18.
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14.3% or 549,834 of MSP DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
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“® | college graduate, 2.1% more likely to work full-time, 12.3% more likely to be married, 3.% more likely to be

b, 4
(_)OMarital Status: Adults 18 or older

Single, Never Married %
Married 54.6% -

; i 17.9% _16.5% 1.6%
Some College Credit (no degree) 20.7% Employed Part-Time (less than 35 hours) 'E! Legally Separated | 0.9%
o 16.5% i 53.9% . 8.4%
Associate's Degree (AA, AS, etc.) 12.0% White Collar Divorced ﬁ
21.2% 14. 2 _ | 5.5%
College Graduate (4 year college) 23.6% Blue Collar Widowed . 2.3%
16.0% i _22.7% B 9.1%
Postgraduate Degree Work From Home (most of the time or always) LGBTQ+ (net) - 10.4%
u who watch the MACY'S THANKSGIVING DAY PARADE on NBC =MSP who watch the MACY'S THANKSGIVING DAY PARADE on NBC mMSP = who watch the MACY'S THANKSGIVING DAY PARADE on NBC uMSP
TOP-ZO OCCUPatIOHS.' Adults 18 or older Entrepreneurs/Military Experience i 4 ”M. Stage in Lffe_' Adults 18 or older
2.2%
m> 8.8% 11.3% 27.1%
- 5.1% 6.0% 7.8% 6.4% Parent of 1 or more Children under 18 I ¢ %
— O —
. Working Mothers 5.4%
11.9% Small Business Self-Employed  Current or Former _ 7.7%
9.1% ifa e 8.9% Owner Military Service 3.3%
& i 7-”.659% o . - Parent of 1 or more Children Under Age 2 i 5.8%
I ) g 3% e 32% 3.1% 30 21% ijl_s,ﬁ 8% 23% gy 1.9% pe 23% 24% P F1 Children Age 2-5 8.0%
0. 0 1. — 0T% . 13 “ULE% pa96% o 1a% 19w Taw “Tew arent of 1 or more Children Age 2 - s
- 2 : I : . 5 . .i’.. | . j' ‘ | | | B B B ™ - e [ — _ 8.0% _—
& & & & & & & 3 «* & & & & & - Parent of 1 or more Children Age 6- 11 _ -
& & AP S, & e P fﬁ A ff g“é’ & & y & 12.7%
& »(5“ P 2 fv‘ b\!‘J" & éj‘h @,,@ é"‘f & o A Q(bﬁ' J‘& *@Q e,,(" h.,,& &.,é- Parent of 1 or more Children Age 12 - 17 d 1;-‘ &39%%
& & S o & & £ & & & & & < :
S < < S P & # e
bf ""h .,4» @‘F“ & < i ;ZPJ s"& < & é‘é‘ \‘?’? o"&é\ & 3 &5}6 Parent of 1 or more Childrenin College 9.0%
dﬁ"} ‘;)0 .}F & o B&Q & & ’ & & G . & & & I 6.0%
& 5 ¥ e 3 | 26.5%
¢ : . p — 3
¥ o\\?eo Qﬁ“ ¢\“’#b Grandparent of 1 or more Children under 18 _ 26.1%
« " &
% who watch the MACY'S THANKSGIVING DAY PARADE on NBC = MSP » who watch the MACY'S THANKSGIVING DAY PARADE on NBC m MSP

MSP DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab 251
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Special TV programs watched past 12 months: Macy’s Thanksgiving Day Parade



17.6% or 439,837 of STL DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
ST. LOUIS | Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 31.2% more likely to be
&\"A a college graduate, 3.9% less likely to work full-time, 31.8% more likely to be married, 13.% less likely to be
ON YOUR SIDE a parent of 1 or more children under 18.
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19.1% or 363,455 of CIN DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 19.9% more likely to be

S A e I&k a college graduate, 5.9% more likely to work full-time, 27.9% more likely to be married, 6.% more likely to
be a parent of 1 or more children under 18.
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a parent of 1 or more children under 18.
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25.7% or 474,653 of WPB DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 1.4% less likely to be a
college graduate, 19.7% less likely to work full-time, 18.3% more likely to be married, 26.9% less likely to be
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Special TV programs watched past 12 months: Macy’s Thanksgiving Day Parade
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17.8% or 46,779,327 of USA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 13.8% more likely to own

their home, 20.1% more likely to own a higher valued home, 8.4% more likely to have a single-family home,
3.4% more likely to have a dog.

& Own/Rent/Other: Adults 18 or older Mﬁm Type of Home: Adults 18 or older > Pets in Home: Adults 18 or older
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14.3% or 549,834 of MSP DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 14.3% more likely to own
their home, 5.5% more likely to own a higher valued home, 11.8% more likely to have a single-family home,

8.8% less likely to have a dog.
mﬁm Type of Home: Adults 18 or older 4®0Pets in Home: Adults 18 or older
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17.6% or 439,837 of STL DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
ST. LOUIS | pAdults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 18.3% more likely to own

O k their home, 3.9% more likely to own a higher valued home, 16.% more likely to have a single-family home,
ON YOUR SIDE 23.% more likely to have a dog.
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19.1% or 363,455 of CIN DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 18.9% more likely to own
their home, 8.4% more likely to own a higher valued home, 14.4% more likely to have a single-family home,

X
e e NN

13.2% more likely to have a dog.
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25.7% or 474,653 of WPB DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 9.8% more likely to own

their home, .6% more likely to own a lower valued home, 2.6% more likely to have a single-family home,

12.6% less likely to have a dog.
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17.8% or 46,779,327 of USA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.

Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are .1% less likely to look
up D-I-Y advice online, 22.4% more likely to always vote in local elections, 6.1% more likely to belong to a

gym, 4.9% more likely to fly domestic past yr.
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14.3% or 549,834 of MSP DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are .9% less likely to look
up D-I-Y advice online, 16.9% more likely to always vote in local elections, 26.2% more likely to belong to a
gym, 12.8% more likely to fly domestic past yr
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17.6% or 439,837 of STL DMA Adults 18 or olde

ey ST. LOUIS | Aduits 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 4.9% more likely to
G P k look up D-I-Y advice online, 26.7% more likely to always vote in local elections, 26.2% more likely to belong
ON YOUR SIDE to a gym, 10.2% more likely to fly domestic past y

r watch the MACY'S THANKSGIVING DAY PARADE on NBC.
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19.1% or 363,455 of CIN DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 4.9% less likely to look
up D-I-Y advice online, 33.3% more likely to always vote in local elections, 4.8% more likely to belong to a
gym, 23.% more likely to fly domestic past yr.
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_Tap-20 past 30-days Online Lifestyle Activites: Adults 18 or older

25.7% or 474,653 of WPB DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 2.1% more likely to
look up D-I-Y advice online, 19.9% more likely to always vote in local elections, 8.3% more likely to belong
to a gym, 3.1% more likely to fly domestic past yr.
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Past 30-days QSR Users: Adults 18 or older
e 1time
o -

= who watch the MACY'S THANKSGIVING DAY PARADE on NBC

Total Monthly QSR Users:
93.4%

musa

Avg. Monthly QSR Meals:
88.7%

e T » EEE

USA

past yr., 8.7% less likely to smoke cigarettes.

17.8% or 46,779,327 of USA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 5.3% more likely to use

QSRs past mo., 10.5% more likely to use Sit-Down Restaurants past mo., 12.4% more likely to use Casinos
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Wings/  Bagel/  Upscale Steakhouse
Hwho watch the MACY'S THANKSGIVING DAY PARADE on NBC

Gurgers /  Donut /

sports Bar  Bakery
mUsA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who watch the MACY'S THANKSGIVING DAY PARADE...

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

63,481,788

3 9.1%

X 8.
4.1%

24.2%

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Used Past 30-days: Adults 18 or older

Domestic Light Beer Stage Show / Concert
Imported Beer v Sports Betting pvyrm 5 S5
Microbrew / Craft Beer ' Other Gambling m.g%f?% A 2 14,344 92
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Special TV programs watched past 12 months: Macy’s Thanksgiving Day Parade
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Past 30-days QSR Users: Adults 18 or older

mlf

11.5%

2times 13.8%

Ftimes 11.8%

dtimes 11.3%

5 times

6 -9times 17.2%

10times or more

= who watch the MACY'S THANKSGIVING DAY PARADE on NBC mMsP

Total nglgq’l;znfv QSR Users: Avg. Monthly QSR Meals:

87.6%

3371117

e EEEE

QSRs past mo., 17.8% more likely to use Sit-Down Restaurants past
yr., 1.9% less likely to smoke cigarettes.

14.3% or 549,834 of MSP DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 3.5% more likely to use

mo., 1.% more likely to use Casinos past

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ ] 1time

20.3%

2 times 18.3%

3 times
4 times 8.4%
5 times

6-9times

10times or more
® who watch the MACY'S THANKSGIVING DAY PARADE on NBC
Total hly sit-Down ant Meals:

u MsP

hly Sit-Down ant Users:
88.6% 75.2%

— mlc-

Avg.

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer

938,443 50.4%

1,925,634 50.1%

Domestic Regular Beer

1,280,427 33.3%

Whe
Dot N
Imported Beer rE R ENIT - ¥
Microbrew / Craft Beer M%ZS'I% i
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Top-10 Cuisines: Adults 18 or older
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who watch the MACY'S THANKSGIVING DAY PARADE... [SSBCRIIIINN  9.8%

MsP 410.572 10.7%

Past 12 months Casino

Slot Machines

Activities: Adults 18 or older

Table Games (Craps, Poker, etc.)
Bar [ Nightclub

Stage Show / Concert

Upscale Restaurant

Sports Betting

Other Gambling

w
°
H

Casinos visited past 12 months: Yes
| MSP
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Used Past 30-days: Adults 18 or older
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Marijuana / Cannabis Cigarettes Vape
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Past 30-days QSR Users: Adults 18 or older

yJ ,
2times
3 times
4 times
5 times
6 -9times

10times or more
= who watch the MACY'S THANKSGIVING DAY PARADE on NBC

Total Monthly QSR Users:
97.2% 89.4%

L amss 2239016

ST. LOUIS

Avg. Monthly QSR Meals:

past yr., 31.7% less likely to smoke cigarettes.

17.6% or 439,837 of STL DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 8.7% more likely to use
QSRs past mo., 18.1% more likely to use Sit-Down Restaurants past mo., 10.1% less likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

€ Atimg : 18.6%

2 times

15.7%

3 times

4 times

5 times

6-9times

10times or more

® who watch the MACY'S THANKSGIVING DAY PARADE on NBC

Total hly Sit-Down ant Users: Al it-Down Restaurant Meals:
89.6% 75.8%
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Drank Past 30-days: Adults 18 or older

Liquor
Any Type of Beer

Domestic Light Beer

434,708 17.4%

14.7%
10.3%

Domestic Regular Beer
Wine
Imported Beer

Microbrew / Craft Beer
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Top-10 Cuisines: Adults 18 or older
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Sports gar Coffes tar  Bakery

 who watch the MACY'S THANKSGIVING DAY PARADE on NBC mSsTL

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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Past 12 months Casino Activities: Adults 18 or older

Slot Machines

577,038

" 23.0%
Bar / Nightclub

Table Games (Craps, Poker, etc.)

Upscale Restaurant

Stage Show / Concert Frisen o 452.5%
-
2,1%
Sps 2.2%

Other Gambling m%z'”e
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Casinos visited past 12 months: Yes
mSTL
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3 times
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6 -9times

10times or more

16.0%
® who watch the MACY'S THANKSGIVING DAY PARADE on NBC

Total lggg;!glv QSR Users:

89.1%

mCIN
Avg. Monthly QSR Meals:

19.1% or 363,455 of CIN DMA Adults 18 or older watch the MACY'S

QSRs past mo., 11.3% more likely to use Sit-Down Restaurants past
past yr., 11.7% less likely to smoke cigarettes.

Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 6.1% more likely to use

THANKSGIVING DAY PARADE on NBC.

mo., 22.9% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

2mes
3smes
s mes
10times or more |RNEEAN
= who watch the MACY'S THANKSGIVING DAY PARADE on NBC mCIN
Total hly Sit-Down ant Users: Al wn Restaurant Meals:

88.6%

79.6%

-

Drank Past 30-days: Adults 18 or older

Any Type of Beer

Liguor

Domestic Light Beer

Domestic Regular Beer
e
Imported Beer BT TR T -
Microbrew / Craft Beer 1 14.6% i
wwho watch the MACY'S THANKSGIVING DAY PARADE on NBC =N
CIN DMA Scarborough R1 2024: Jan23-Jon24 Qual In

v
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) a
pirza
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makan  steakhouse Bagel /
Donut /
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ndian /
Thai
Other
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 who watch the MACY'S THANKSGIVING DAY PARADE on NBC mCN

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who watch the MACY'S THANKSGIVING DAY PARADE... [SEISSIIIII 15.4%

an 15.2%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)

202,681 10.6%

I!

Bar / Nightclub  grem 9.6%
Upscale Restaurant

147,986 7.8%

Sports Betting

34.7%

Stage Show / Concert

Other Gambling
g1.144

Spa

Casinos visited past 12 months: Yes

Used Past 30-days: Adults 18 or older

%

Cigarettes
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Vape
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WEST PALM BEACH

Past 30-days QSR Users: Adults 18 or older

= who watch the MACY'S THANKSGIVING DAY PARADE on NBC

Total Monthly QSR Users: Avg. Monthly QSR Meals:
86.8% 83.5%

Cww IER ¢
1,545,244

2 times

3 times

4 times

5times

6-9times

25.7% or 474,653 of WPB DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 3.9% more likely to use
QSRs past mo., 4.3% more likely to use Sit-Down Restaurants past mo., 22.6% more likely to use Casinos
past yr., 9.3% less likely to smoke cigarettes.

» 1time

2 times
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4 times 9.6%
5 times 10.1%
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10times or more 5.6%
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| |
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€
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Meals:
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v
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Ma,s:-i-?a% |

Microbrew / Craft Beer

Table Games (Craps, Poker, etc.)

# who watch the MACY'S THANKSGIVING DAY PARADE on NBC

WPB DMA Scarborough R1 2024: jan23-Feb24

EWPE

Qual Iintab

e IR - B

Top-10 Cuisines: Adults 18 or older
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Past 12 months Casino Activities: Adults 18 or older

Slot Machines

374,869
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17.8% or 46,779,327 of USA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 10.6% more likely to have
a 401K, 18.3% more likely to have an Auto Loan, 20.7% more likely to Invest/Trade Stocks Online, 7.2% more
likely to pay with their Debit Card.

l!..ﬁ"‘lnma'stments Owed: Adults 18 or older

401K Plan

IRA (individual Retirement Account)  grrerryen 38.8%

24.4%
48,234,549 18.4%
20.1%
14.1%

15.6%
11.6%

£ 15.2%
EDBCINOIN 11.5%

7,182| 9.8%
22,497,198 X7 3

11.4%
8.5%

® who watch the MACY'S THANKSGIVING DAY PARADE on NBC

Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property Checking  Debit or ATM
Account card
529 Plan / College Savings Plan

mUSA

¥ ll Financial Services Has and/or Uses: Adults 18 or older

11.6%

Money

8.2%
-

74% 6.7% 6.7% 499

savings Credit Card Online Mobile Online Bill Home Auto Loan Certificates of Studentloan Refinanced Personal Loan  Home
Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

¥ who watch the MACY'S THANKSGIVING DAY PARADE on NBC B USA

—J

Professional Services Used*: Adults 18 or older

Tax Preparation Service  peuee 25.5%
47,198,789 18.0%
41,243,790 15.7%

15.2%
11.2%
% @

Financial Planner

Online Investing / Stock Trading
Accountant

Insurance Agent at a Local Office (not online)

10.3%
201, 6.8%
Rea st gent o3
Estate Planning l.ﬂzﬂx
Divorce / Family Attorney 22;?6 (trastIzWGAths)
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Past 3-Months Payment Methods Used: Adults 18 or older

ApplePay  Cash App
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Debit Card  MasterCard ~ Venmo
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Discover American

Express

Facebook
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Special TV programs watched past 12 months: Macy’s Thanksgiving Day Parade
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14.3% or 549,834 of MSP DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 24.6% more likely to have

a 401K, 13.% more likely to have an Auto Loan, 30.9% more likely to Invest/Trade Stocks Online, 14.1% more
likely to pay with their Debit Card.

Minneapolis

Investments Owned: Adults 18 or older

N fl Financial Services Has and/or Uses: Adults 18 or older
401K Plan .

2,058,281

IRA (Individual Retirement Account) 2 655758 0%

@
@

Stocks or Stock Options 1,020,866  26.5%

Mutual Funds %

i'

20

07,9 19.6%
Money Market Funds s.o%

2 12.5%
Bonds prryry aro%

10.7%

14.9%
8.9%
¥ h R e - e
e

Second Home or Real Estate Property

Other (Crypto / NFTs / Metals, etc.) m%ms% Checking  Saings DebitorATM CreditCard  Online  Moblle  OnlineBil  Home  Autoloan  Money Certificates of Studentloan Refinanced Personalloan  Home
Account Account card Banking Banking Paying Mortgage Market  Deposit{CDs) Homy Improvement

11.7% Account Mortgage Loan or Home

8.5% Equity Loan

529 Plan / College Savings Plan

= who watch the MACY'S THANKSGIVING DAY PARADE on NBC u MSP = who watch the MACY'S THANKSGIVING DAY PARADE on NBC = MSP

Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

1,022,496 26.6%

Financial Planner 989,501 25.7%

Online Investing / Stack Trading 513,120 13.3%

21.3%

165% @ [ ]

Insurance Agent at a Local Office (not online)

Accountant

833.3% 13.2%12.6%
Real Estats nt
eal Estate ngent  PYORY 2.0%

| 9 3-3%  2.7% 2.9%
’% - 258
Estata Bhining E 2.7% i TR e SEVENTRR
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ON YOUR SIDE

17.6% or 439,837 of STL DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 18.8% more likely to have

a 401K, 39.1% more likely to have an Auto Loan, 34.% more likely to Invest/Trade Stocks Online, 8.2% more
likely to pay with their Debit Card.

E.‘ﬁ?‘hwestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

Financial Services Has and/or Uses: Adults 18 or older

hhm

Bonds 8.7% 7.2% % ca% 7.0% 5.1%
529 Plan / College Savings Plan 7.0% Checking Debitor ATM  Savings  CreditCard  Online  OnlineBil  Mobile Autoloan  Money  Cel personal Loan Home
Account card Account Banking Paying Banking M:I'igage Market Dq)mt[(:[h] Home  Improvement
Second Home or Real Estate Property 523:’ Account Mortgage Loan or Home
il O Equity Loan
m who watch the MACY'S THANKSGIVING DAY PARADE on NBC mSTL = who watch the MACY'S THANKSGIVING DAY PARADE on NBC mSTL
—

Professional Services Used*- Adults 18 or older

570,806

Tax Preparation Service

Financial Planner

288,428 11.5%
13 3%
248, 681

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)

Accountant

Real Estate Agent

T

3.6%
2.8%

rm%
10%
= who watch the MACY'S THANKSGIVING DAY PARADE on NBC mSTL
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Estate Planning
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Divorce / Family Attorney (*Past12 Months)

I
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Past 3-Months Payment Methods Used: Adults 18 or older

& 120.2%) 11996
6.5%
3.7% 3.3% 3.296
: 10.4%

Paypal Debit Card  MasterCard zelle

venmo Cash App  Apple Pay Discover  Store Credit  Google Pay  Facebook American  Samsung Pay Square Cash
Card Messenger Express
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Special TV programs watched past 12 months: Macy’s Thanksgiving Day Parade
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19.1% or 363,455 of CIN DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 23.4% more likely to have

a 401K, 44.7% more likely to have an Auto Loan, 10.7% more likely to Invest/Trade Stocks Online, 1.2% less
likely to pay with their Debit Card.

ts Owned: Adults 18 or older

ﬁ.‘ﬂ Investmen
| o 4

401K Plan

IRA (Individual Retirement Account)

15.6%
10.8%

Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.) 1;_’5';?"
. 11.6%
529 Plan / College Savings Plan P
Second Home or Real Estate Property w:;;

m who watch the MACY'S THANKSGIVING DAY PARADE on NBC mCIN

Adults 18 or older

M #l Financial Services Has and/or Uses:

10.: 496 10.. 99‘
Checking Debitor ATM  Savings Credit Card Online Online Bill Mobile Home Auto Loan Personal Loan i Home
Account card Account Banking Paying Banking Mortgage Market Dwoul (CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

¥ who watch the MACY'S THANKSGIVING DAY PARADE on NBC mCIN

Professional Services Used*: Adults 18 or older

Tax Preparation Service

378,422 19.9%

Financial Planner

Online Investing / Stock Trading 203,411 90, m

Accountant - 10.8%

Insurance Agent at a Local Office (not online) oy 13.2%
Estate Planning EZ- :’:"
Real Estate Agent 2.99:.2%
Divorca Famiynttomey !- 11_:: (*Past 12 Months)
w who watch the MACY'S THANKSGIVING DAY PARADE on NBC m CIN
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Special TV programs watched past 12 months: Macy’s Thanksgiving Day Parade
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[ WEST PALM BEACH
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25.7% or 474,653 of WPB DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 10.8% more likely to have

a 401K, 16.2% less likely to have an Auto Loan, 21.3% more likely to Invest/Trade Stocks Online, 21.3% more
likely to pay with their Debit Card.

Investments Owned: Adults 18 or older
401K Plan :

683,330 36.9%

IRA (Individual Retirement Account)

634,071 34.3%

Stocks or Stock Options

33.3%

19.6%
292,225 15.8%

17.3%
15.3%

615,294

Money Market Funds

Mutual Funds  geen
Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

11.3%

N Financial Services Has and/or Uses: Adults 18 or older
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529 Plan / College Savings Plan S5% Account Mortgage l::;: :4029
# who watch the MACY'S THANKSGIVING DAY PARADE on NBC uWPB = who watch the MACY'S THANKSGIVING DAY PARADE on NBC uWPB
H H - -
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
OnlineInvesting / Stock Trading
——— R B
Real Estate Agent m Lo 10.0%
T.0% 5.4% 36 5.1%
; 6.0% 2% }
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1l i i {
Divorce / Family Attorney !,,11:?: (*Past 12 Months) visA MasterCard Zelle venmo Stﬂceazedt Cash App A:;::!ec;n Apple Pay Discover  Google Pay ;ae::::r Samsung Pay Square Cash
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Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an average of 3 days, 9 hours, 38
minutes and 31 seconds each week with All Forms of Media.

88.7% of Aduilts 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an avg. of 8 hours and 49 minutes each
week listening to All Local AM/FM Radio, representing 9.6% of total time spent with all forms of Media.

Ex=..

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

- e
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usage 53.8%
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Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an average of 3 days, 11 hours,
19 minutes and 44 seconds each week with All Forms of Media.

91.6% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an avg. of 8 hours and 47 minutes each
week listening to All Local AM/FM Radio, representing 9.7% of total time spent with all forms of Media.
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Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an average of 3 days, 20 hours,
ST LOWS 59 minutes and 34 seconds each week with All Forms of Media.
S\ 90.4% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an avg. of 9 hours and 25 minutes each
©ON YOUR SIDE week listening to All Local AM/FM Radio, representing 9.2% of total time spent with all forms of Media.
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i, Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an average of 3 days, 19 hours,
PR A é’? M 21 minutes and 22 seconds each week with All Forms of Media.

L

89.2% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an avg. of 8 hours and 19 minutes each
week listening to All Local AM/FM Radio, representing 8.1% of total time spent with all forms of Media.
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Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an average of 3 days, 19 hours,

e | WPTv 32 minutes and 43 seconds each week with All Forms of Media.

WEST PALM BEACH 91.3% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an avg. of 9 hours and 22 minutes each
|3
week listening to All Local AM/FM Radio, representing 9.4% of total time spent with all forms of Media.

o7

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

76:3

B

Concurrent
L who VT the MACY'S

THANKSGIVING DAY PARADE

onNBC m,g“

® who watch the MACY'S THANKSGIVING DAY PARADE on NBC uWPB
WPB  DMA  Scarborough R12024:Jan23-Feb24  Quadlintab 714 WEST PALM BEACH-BOCA RATON ~ DMA  Scarborough R1 2024: Jan23-Feb24  Qual Intab 2,465 HUbe rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything

BROADCASTING

Special TV programs watched past 12 months: Macy’s Thanksgiving Day Parade



Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an average of 2 days, 15 hours,
19 minutes and 50 seconds each week with All Forms of Ad-Supported Media.

82.7% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an avg. of 8 hours and 4 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.5% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an average of 2 days, 14 hours,
23 minutes and 18 seconds each week with All Forms of Ad-Supported Media.

85.6% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an avg. of 7 hours and 51 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.8% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an average of 2 days, 19 hours,
ST. LOUIS 41 minutes and 55 seconds each week with All Forms of Ad-Supported Media.
% 84.2% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an avg. of 8 hours and 37 minutes each
ON YOUR SIDE week listening to Local Ad-Supported AM/FM Radio, representing 10.7% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an average of 2 days, 22 hours,
0 20 minutes and 1 seconds each week with All Forms of Ad-Supported Media.

Lo s S e |3 83.5% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an avg. of 7 hours and 38 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.1% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an average of 3 days, 0 hours, 52

Lo ; WPTV minutes and 59 seconds each week with All Forms of Ad-Supported Media.
oy WEST PALM BEACH 87.3% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an avg. of 8 hours and 49 minutes each

week listening to Local Ad-Supported AM/FM Radio, representing 10.6% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an average of 9
hours and 2 minutes each day with All Forms of Ad-Supported Media. 82.7% listen to Local AM/FM
Radio for an avg. of 69.2 minutes/day. (Local Radio delivers 10.5% of Time with Ad-Supported Media.)
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Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an average of 8
hours and 54 minutes each day with All Forms of Ad-Supported Media. 85.6% listen to Local AM/FM
Radio for an avg. of 67.3 minutes/day. (Local Radio delivers 10.8% of Time with Ad-Supported Media.)
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an avg. of 74. minutes/day. (Local Radio delivers

Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an average of 9
hours and 40 minutes each day with All Forms of Ad-Supported Media. 84.2% listen to Local AM/FM

10.7% of Time with Ad-Supported Media.)
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Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an average of
WF I V 10 hours and 24 minutes each day with All Forms of Ad-Supported Media. 87.3% listen to Local
WEST PALM BEACH
e AM/FM Radio for an avg. of 75.7 minutes/day. (Local Radio delivers 10.6% of Time with Ad-Supported Media.)
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38,667,744 or 82.7% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on
NBC listen to Ad-Supported Local AM/FM Radio for an average of 69.2 minutes every day
representing 44.% of all time spent daily with Ad-Supported Audio.
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Minneapolis 40.8% of all time spent daily with Ad-Supported Audio.

[ 470,883 or 85.6% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
listen to Ad-Supported Local AM/FM Radio for an average of 67.3 minutes every day representing
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

[ 370,193 or 84.2% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC

ST. LOUIS 2 : g :
listen to Ad-Supported Local AM/FM Radio for an average of 74. minutes every day representing
B ey 43.4% of all time spent daily with Ad-Supported Audio.
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[ 303,659 or 83.5% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
listen to Ad-Supported Local AM/FM Radio for an average of 65.5 minutes every day representing
45.5% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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[ 414,326 or 87.3% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
listen to Ad-Supported Local AM/FM Radio for an average of 75.7 minutes every day representing
46.6% of all time spent daily with Ad-Supported Audio.
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38,667,744 or 82.7% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on
NBC listen to Ad-Supported Local AM/FM Radio for an average of 69.2 minutes every day
representing 44.% of all time spent daily with Ad-Supported Audio.

Weekly 82.0% 80.3% Avg. Hours+Minutes/day with Ad-Supported

Reach % Audio: Adults 18 or older

“"Share of Ad-Supported Audio” - m

who watch the MACY'S
THANKSGIVING DAY
PARADE on NBC

21.8% 22.7%

14.6% 15.4%
10.6% g 5o

9.4% 9.8%
7.3% 7.7% " 69%  S7% sy 76% 6.1%
Weekly T 4.0% 2.9%
Total 9% 1.7%
Persons 6.4% . 4.6% ﬁ_
Reachedsg 6 10,473,456 10,203,5989,622,491 6,852,39510,453,126 6,95924,859,696 3,406,35420,299,368 4,384,13518,020,102 4, 6,926,993 3,553,50! 5790 322 2,834,01210,541,656 1,365,1084,353,991
Local AM/FM Podcasts YouTube Music Pandora Spotify Amazon Music All Others TV Music iHeartRadio SiriusXM

Ausrage Radio

Dty M Channels
® who watch the MACY'S THANKSGIVING DAY PARADE on NBC m USA

USA USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 4,670

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 23,333 soeﬁ al for Anything _
-

Special TV programs watched past 12 months: Macy’s Thanksgiving Day Parade



‘!__ ?
S 7
THANKSEING DY (805
mace G0y
B g

85.6%

Minneapolis

Weekly
Reach %

81.1%

27.3%

KARE PP

470,883 or 85.6% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
listen to Ad-Supported Local AM/FM Radio for an average of 67.3 minutes every day representing
40.8% of all time spent daily with Ad-Supported Audio.
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P 370,193 or 84.2% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
’ listen to Ad-Supported Local AM/FM Radio for an average of 74. minutes every day representing
ON YOUR SIDE 43.4% of all time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older

"Share of Ad-Supported Audio" w0

who watch the MACY"
THANKSGIVING DAY
PARADE on NBC

23.6%

14.6% 153%  q14.1%

o 1L7% 12.8%
I 10.5% ' , ooy 850  102% emm—
l'g Q.2 /0 6.6% 7.2%
0,

Tw;::lkly 9.3% » : 4.0% 2.0% 4.2% 3.4%
e 6.6% 4.9% *____ q-mm
Reached: 370,193 2,075,806 92,217 590,853 270 383,813 62,003 262,079 186,671 = 34,752 211,810 955 320,417 = 28,916 181,269 = 17,563 50,627 18, 84,930

Local AM/FM Podcasts YouTube Music Pandora Amazon Music Spotify TV Music All Others SiriusXm iHeartRadio
Average H
Dally Minutas 2010 Channels

® who watch the MACY'S THANKSGIVING DAY PARADE on NBC W STL

STL DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab 365 ST. LOUIS DMA Scarborough R1 2024: Jan23-Dec23 Qual Intab 1,952
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

l:; * Share of Everything
.al for Anything _ ©

Special TV programs watched past 12 months: Macy’s Thanksgiving Day Parade



All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

303,659 or 83.5% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
listen to Ad-Supported Local AM/FM Radio for an average of 65.5 minutes every day representing
45.5% of all time spent daily with Ad-Supported Audio.
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g 414,326 or 87.3% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
NS o é e (2N WPTV listen to Ad-Supported Local AM/FM Radio for an average of 75.7 minutes every day representing
/ ‘ 46.6% of all time spent daily with Ad-Supported Audio.
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38,667,744 or 82.7% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Country, Classic Rock, and Pop Contemporary Hit Radio.

Local AM/FM Radto Formats (Persons & % Reach} Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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470,883 or 85.6% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Classic Hits, Hot AC, Classic Rock,
and Adult Contemporary.
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ON YOUR SIDE

370,193 or 84.2% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are New Country, Adult Contemporary, Classic
Hits, Classic Rock, and Adult Hits.
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i 303,659 or 83.5% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC listen
- to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary,
News/Talk/Information, Classic Hits, and Adult Hits.
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k WEST PALM BEACH

414,326 or 87.3% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Country,
Classic Rock, and Pop Contemporary Hit Radio.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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38,412,835 or 82.1% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on
NBC watch Ad-Supported Local TV Stations for an average of 111. minutes every day representing
28.8% of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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461,268 or 83.9% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
watch Ad-Supported Local TV Stations for an average of 107.6 minutes every day representing 29.9%
of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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372,750 or 84.7% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
watch Ad-Supported Local TV Stations for an average of 129.8 minutes every day representing
28.3% of all time spent daily with Ad-Supported Video.
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326,431 or 89.8% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
watch Ad-Supported Local TV Stations for an average of 128.6 minutes every day representing
28.8% of all time spent daily with Ad-Supported Video.
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425,047 or 89.5% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
watch Ad-Supported Local TV Stations for an average of 130.8 minutes every day representing 28.5%
of all time spent daily with Ad-Supported Video.
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38,412,835 or 82.1% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on
NBC watch Ad-Supported Local TV Stations for an average of 111. minutes every day representing
28.8% of all time spent daily with Ad-Supported Video.
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T 461,268 or 83.9% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
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¢ oo | 372,750 or 84.7% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC

watch Ad-Supported Local TV Stations for an average of 129.8 minutes every day representing 28.3%
ON YOUR SIDE of all time spent daily with Ad-Supported Video.
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326,431 or 89.8% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
watch Ad-Supported Local TV Stations for an average of 128.6 minutes every day representing 28.8%
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38,412,835 or 82.1% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on
NBC watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Movies, Local News - Morning, Comedies, and Game Shows.
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461,268 or 83.9% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local
News - Morning, National/Network News, Comedies, and Movies.
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372,750 or 84.7% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local
News - Morning, Movies, Comedies, and Dramas.
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326,431 or 89.8% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local
News - Morning, Movies, Dramas, and Game Shows.
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425,047 or 89.5% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
watch Ad-Supported Local TV Stations. The Top 6-Programs are Movies, Local News - Evening,

ews - Morning, Comedies, and Game Shows.
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35,303,734 or 75.5% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on
NBC use Ad-Supported Social Media for an average of 124.9 minutes every day representing 21.5%
of all time spent daily with Ad-Supported Digital Media.
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318,230 or 72.4% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
use Ad-Supported Social Media for an average of 107.1 minutes every day representing 17.6% of all
time spent daily with Ad-Supported Digital Media.
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271,715 or 74.8% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
use Ad-Supported Social Media for an average of 130.3 minutes every day representing 23.6% of all
time spent daily with Ad-Supported Digital Media.
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343,862 or 72.4% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
use Ad-Supported Social Media for an average of 106. minutes every day representing 19.% of all
time spent daily with Ad-Supported Digital Media.
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35,078,506 or 75.% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on
NBC use Ad-Supported Facebook for an average of 43.5 minutes every day representing 34.8% of all
time spent daily with Ad-Supported Social Media.
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404,660 or 73.6% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
use Ad-Supported Facebook for an average of 40.1 minutes every day representing 34.1% of all time
spent daily with Ad-Supported Social Media.
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167,699 or 38.1% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
use Ad-Supported YouTube Video for an average of 35.2 minutes every day representing 32.9% of all
time spent daily with Ad-Supported Social Media.
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271,715 or 74.8% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC

., use Ad-Supported Facebook for an average of 48.4 minutes every day representing 37.1% of all time
SRR spent daily with Ad-Supported Social Media.
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343,862 or 72.4% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
use Ad-Supported Facebook for an average of 36.7 minutes every day representing 34.6% of all time
spent daily with Ad-Supported Social Media.
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‘ 35,078,506 or 75.% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on
NBC use Ad-Supported Facebook for an average of 43.5 minutes every day representing 34.8% of all
| time spent daily with Ad-Supported Social Media.
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P L 404,660 or 73.6% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
i KARE 'Ek use Ad-Supported Facebook for an average of 40.1 minutes every day representing 34.1% of all time
Minneapolis spent daily with Ad-Supported Social Media.
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- ¢ oo 167,699 or 38.1% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
A ’ use Ad-Supported YouTube Video for an average of 35.2 minutes every day representing 32.9% of all

ik ON YOUR SDE time spent daily with Ad-Supported Social Media.
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271,715 or 74.8% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
use Ad-Supported Facebook for an average of 48.4 minutes every day representing 37.1% of all time
spent daily with Ad-Supported Social Media.
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E 343,862 or 72.4% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
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Local Radio: 30,364; Social Media: 26,908; Local TV: 18,365; Non-Prem. Cable: 16,662
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 40,487;
Local Radio: 23,537; Social Media: 23,230; Local TV: 15,591; Non-Prem. Cable: 13,279
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Special TV programs watched past 12 months: Macy’s Thanksgiving Day Parade
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 25,012;
3 Local Radio: 19,055; Social Media: 17,244; Local TV: 12,455; Non-Prem. Cable: 10,092
reaching Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on N
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Special TV programs watched past 12 months: Macy’s Thanksgiving Day Parade
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Local Radio: 27,232; Social Media: 23,053; Non-Prem. Cable: 19,016; Local TV: 16,137

: . reaching Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on N
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older

(average week)
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Podcasts

Spotify

SiriusXm

YouTube Music

Movie Theaters
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# who watch the MACY'S THANKSGIVING DAY PARADE on NBC

. 43,546,902 or 93.1% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on
NBC spend an average of 48.8 minutes per day driving, seeing Billboards and Signs. 69.1% Listen to

Local Radio Stations Out-of-Home for an average of 42. minutes/day

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or otder

(average week)
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® who watch the MACY'S THANKSGIVING DAY PARADE on NBC mMSP

529,645 or 96.3% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
3 spend an average of 59.3 minutes per day driving, seeing Billboards and Signs. 71.6% Listen to Local
Radio Stations Out-of-Home for an average of 40.8 minutes/day.
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older
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431,196 or 98.% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
spend an average of 57.4 minutes per day driving, seeing Billboards and Signs. 70.4% Listen to Local
Radio Stations Out-of-Home for an average of 44.8 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older

(average weex)
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352,561 or 97.% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
spend an average of 48. minutes per day driving, seeing Billboards and Signs. 69.8% Listen to Local
Radio Stations Out-of-Home for an average of 39.7 minutes/day.
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450,789 or 95.% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
WPTV spend an average of 43.7 minutes per day driving, seeing Billboards and Signs. 73.% Listen to Local
P MeETPAMEEACH Radio Stations Out-of-Home for an average of 45.8 minutes/day.
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\"’ = 43,546,902 or 93.1% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
f &Y %D U SA spend an average of 48.8 minutes per day driving, seeing Billboards and Signs representing 35.3% of all
NBC Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

s "Share of Ad-Supported OOH Media"

97.0% oc g0
93.1% i

87.9%

who watch the MACY'S USA
THANKSGIVING DAY
PARADE on NBC

76.0% 74 3%
69.1% 67 1%

61.4%

56.8%

41.6%

16.8%

14.2%

6:6% 4.9%

o o =
Persons | | M_ M“ [T m_ W-_— W’_
5,302 230568475 32, 175,945,285 A 155,763,583 45,394,787 251,515,099 15,345,295 95,049,234 B2 notsses TESTO0L s7ans 309, 12,757,988 751,851 148,825,066 3, 25,594,568
Billboards & Signs AM/FM Radio Walking in Towns, ‘Grocery Stores Reéstaurants & Bars Shopping Malls Movie Theaters Stadiums & Arenas Gas Health Clubs/Gyms
Avarage (Weekly Drivers) Cities, Downtown Stations/Convenience
Daily Minutes P Stores
with Ad-Supported

e ags [EEN 20 EXW 215 BEN s EEE 137 EEN 166 BEE o BEN 77 EEN 22 BN s EEA
® who watch the MACY'S THANKSGIVING DAY PARADE on NBC m USA

USA USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 4,670

A . . . L ; * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 23,333 Fon Knything . e
= ¢

Special TV programs watched past 12 months: Macy's Thanksgiving Day Parade



Pz 529,645 or 96.3% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend
m;f»:;a:':iwé A\ : IEk an average of 59.3 minutes per day driving, seeing Billboards and Signs representing 40.3% of all Time
Zsuh Minneapolis Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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&1 GOt 431,196 or 98.% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend
an average of 57.4 minutes per day driving, seeing Billboards and Signs representing 39.7% of all Time
ONYOUR SIDE Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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Special TV programs watched past 12 months: Macy's Thanksgiving Day Parade



e N an average of 48. minutes per day driving, seeing Billboards and Signs representing 37.2% of all Time Spent
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450,789 or 95.% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend
) WSTE;IE:CHV an average of 43.7 minutes per day driving, seeing Billboards and Signs representing 34.4% of all Time
. Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

e "Share of Ad-Supported OOH Media"

97.9% 96.9%
95.0% 92.3%

U
WPB

who watch the MACY'S
THANKSGIVING DAY

PARADE on NBC

73.0% o
70.8% 68.4% 67.8%

69.9% 70.7%

% of Weekly
Time Spent
Ad-Suppo
00H Media.
26.9% 38.3%
27.3%
0,
12.0% 12.9% 11.3% 13.1%
9.1% °
0,
Weekly 5.2% 2.9%
Total 3.4%
Persons R — ]
;i 1,708,262 1,310,726 1,308,420 464,778 1,793,698 B 605,681 i 430,463 53,730 5 1,254,199 ¥ 168,452 X 242,798
Billboards & Signs AMIFM Radio Walking in Towns, Grocery Stores Restaurants & Bars Shopping Malls stadiums & Arenas Gas Doctors’ Movie Theaters
Average (Weekly Drivers) Cities, Downtown Stations/Convenience  Offices/Hospitals
Daily Minutes Areas Stores
with Ad-Supported
OOH Media:
1
® who watch the MACY'S THANKSGIVING DAY PARADE on NBC m WPB
wes DMA Scarborough R1 2024: Jan23-Feb24 Qual Intab 714 WEST PALM BEACH-BOCA RATON ~ DMA  Scarborough R1 2024: Jan23-Feb24 ~ Qual Intab 2,465 * Share of Everything
All Graphs and soefa.al Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved, S()eﬁ_ for Anything _ ©

Special TV programs watched past 12 months: Macy's Thanksgiving Doy Parade



THANKSEYING DRY é
PARADE o
& [y

KARE JP

Minneapolis

529,645 or 96.3% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
spend an average of 59.3 minutes per day driving an average of 34.5 miles each day and are 96.2%
more likely to use MN 7 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Special TV programs watched past 12 months: Macy’s Thanksgiving Day Parade

Top-26 Employment Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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431,196 or 98.% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
spend an average of 57.4 minutes per day driving an average of 33.4 miles each day and are 91.2%
more likely to use Stan Musial Veterans Memorial Bridge than the Met
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Top-26 Employment Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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more likely to use Route 747 than the Metro average.

352,561 or 97.% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
spend an average of 48. minutes per day driving an average of 27.9 miles each day and are 71.5%

Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or olde
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450,789 or 95.% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
spend an average of 43.7 minutes per day driving an average of 25.5 miles each day and are 28.7%
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more likely to use Atlantic Avenue than the Metro average.
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Top Residential Zip Codes: (Adults 18 or older who watch the MACY’S THANKSGIVING DAY PARADE on NBC)
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Special TV programs watched past 12 months: Macy’s Thanksgiving Day Parade
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Special TV programs watched past 12 months: Macy’s Thanksgiving Day Parade
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18,018,061 or 38.5% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on
NBC read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.8 minutes every day
representing 35.4% of all time spent daily with All forms of Print Media.
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250,810 or 45.6% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10. minutes every day representing
35.5% of all time spent daily with All forms of Print Media.
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Avg. Week All Print nieya (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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187,892 or 42.7% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.5 minutes every day representing
35.6% of all time spent daily with All forms of Print Media.
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153,111 or 42.1% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 12.9 minutes every day representing
36.6% of all time spent daily with All forms of Print Media.
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169,306 or 35.7% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 14.4 minutes every day representing
37.% of all time spent daily with All forms of Print Media.
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