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o 46.1% or 120,957,697 of USA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS.
e Typical Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 55.2
e, years old (13.1% older than average) and have a $86,133 (4.% lower than average) annual household....
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45.8% or 1,762,704 of MSP DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV. NEWS.
Typical Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 55.5
years old (13.8% older than average) and have a $109,571 (2.9% higher than average) annual household...
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48.1% or 1,205,694 of STL DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS.
Typical Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 55.7
years old (12.4% older than average) and have a $91,826 (3.% lower than average) annual household...
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47.7% or 908,633 of CIN DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS.
Typical Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 55.4
years old (13.4% older than average) and have a $94,270 (.5% lower than average) annual household...
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46.9% or 881,816 of WPB DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS.
Typical Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 60.3
years old (12.4% older than average) and have a $97,145 (.2% higher than average) annual household...
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46.1% or 120,957,697 of USA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV...
Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 11.4% less
likely to be a college graduate, 14.2% less likely to work full-time, 8.1% more likely to be married, 18.9% less
likely to be a parent of 1 or more children

e
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45.8% or 1,762,704 of MSP DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS.
Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 8.5% less
likely to be a college graduate, 13.2% less likely to work full-time, 10.6% more likely to be married, 25.8%

less likely to be a parent of 1 or more children
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48.1% or 1,205,694 of STL DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS.
Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 4.8% less
likely to be a college graduate, 13.3% less likely to work full-time, 6.6% more likely to be married, 20.% less

likely to be a parent of 1 or more children un
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47.7% or 908,633 of CIN DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS.
Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 13.7% less

likely to be a college graduate, 16.7% less likely to work full-time, 13.5% more likely to be married, 17.6%
less likely to be a parent of 1 or more children
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46.9% or 881,816 of WPB DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS.
Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 5.3% more

likely to be a college graduate, 20.3% less likely to work full-time, 10.9% more likely to be married, 25.1%

less likely to be a parent of 1 or more children
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46.1% or 120,957,697 of USA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS.
Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 7.8% more
likely to own their home, 15.9% more likely to own a higher valued home, 5.5% more likely to have a single-

family home, 1.2% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older ﬁﬁm Type of Home: Adults 18 or older 4t Pets in Home: Adults 18 or older
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45.8% or 1,762,704 of MSP DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL NEWS.
Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 11.6% more

likely to own their home, 2.5% more likely to own a higher valued home, 9.9% more likely to have a single-

| family home, 2.8% more likely to have a dog.
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48.1% or 1,205,694 of STL DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS.
Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 7.1% more
likely to own their home, 2.8% more likely to own a lower valued home, 7.6% more likely to have a single-

| family home, .2% more likely to have a dog. |
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47.7% or 908,633 of CIN DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS.
Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 11.1% more

likely to own their home, 5.2% more likely to own a higher valued home, 6.% more likely to have a single-
family home, 7.2% more likely to have a dog.
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46.9% or 881,816 of WPB DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TVI
Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 8.2% more

likely to own their home, 2.2% more likely to own a higher valued home, 5.% more likely to have a single-
family home, 2.5% less likely to have a dog.
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46.1% or 120,957,697 of USA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV...
Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 4.5% less

likely to look up D-I-Y advice online, 14.5% more likely to always vote in local elections, 2.5% less likely to
belong to a gym, 4.9% less likely to fly domes
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45.8% or 1,762,704 of MSP DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS.
Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 2.7% less
likely to look up D-I-Y advice online, 10.5% more likely to always vote in local elections, .% less likely to

belong to a gym, 1.6% less likely to fly domesti
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48.1% or 1,205,694 of STL DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS.
Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 1.3% less
likely to look up D-I-Y advice online, 20.6% more likely to always vote in local elections, 4.8% more likely to

| belong to a gym, 3.4% less likely to fly domes

al Activity: Adults 18 or older

m i 36.9% i

Registered to Vote Democrat/ Lean  Republican /Lean Independent / None
(In District of Resi i of These

Presidential Elections: Always | Fe ™

» —— ey
'ﬂ S —
- ﬂ 7 Statewide Elections: Sometimes

Recpes/  Medm  Restaumnt DotYousef OninePhone  Madicll  Home/  FRmess/Dist Appaml/ lobSaarch/ Relgion/  Camer  Gesealogy TakeOnmkne Educaton  Hearonic Photography Momework Pamnting/ Onine Dating
Meal Planning information information /  Advice IvideoCall  Services/ Garden ideas information Besuty ideas Postresume  Spirtuality Development Classes [Research nvite {snapfish, [Youoryour FamilyAdvice Service . m
sumsions Revivws Ishpe,  lnformation schoots, shutedl,  chig'y Local Elections: Always g
s, Apphcatng, e Local Elections: Sometimes m
etc) Finandng)
® who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS ESTL ® who Watch Early AM and/for Early PM and/or Late PM LOCAL TV NEWS. mSTL

u Past 12-months Domestic Airline Trips: Adults 18 or older

i
Zvips 10.7%
e ey 014
aios B SO
59 s 515

(9
W_&Top-éw past 12-months Active Lifestyle Activites: Adults 18 or older

10+ trips .5% Flew Domestic past year: 46.7%
Ll 0. 952 2.0% Avg. # Domestic Flights: SSIER NN TN
19.6%) 19.3%)
N 7.9% % + 0% L%
Giling-  Lawncare Gadening  Swimming  Valmteer  Bicyding Fishing camping wiking - Bowling sewing Belongta Boating gz - colf Basketbal GroupFimess voga- Pllates Cagiverof  Aduk  Competiive  Hunting Follow s Football  safthal soceer Tennis Organited  Snow skiing -
Outdoor {Flowersor ‘work sackpacking crafus Health Club or Running Class, Aging Pareat  Contiouing  Video Gaming ‘weight lass saseball Road Race  Snowboarding
Cooking Vegetables) Gym of Relative education Pogam 3%,
Marathon,
m who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS mSTL e

STL DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab 1,057
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(TV programs - type watch on broadcast or cable/stream online: Local news - morning OR TV programs - type watch on broadcast or cable/stream online: Local news - evening OR TV programs - type watch on broadcast or cable/stream online: Local news - late)



WiwTe i m 47.7% or 908,633 of CIN DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV NéWS.
_ 3 NEWS CI N Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 2.6% less

; likely to look up D-I-Y advice online, 14.5% more likely to always vote in local elections, 6.9% less likely to

belong to a gym, 9.2% less likely to fly domes
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46.9% or 881,816 of WPB DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS.
Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 1.7% less

likely to look up D-I-Y advice online, 15.4% more likely to always vote in local elections, 16.7% less likely to

belong to a gym, 3.2% less likely to fly dome
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46.1% or 120,957,697 of USA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS.
Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 1.2% more
likely to use QSRs past mo., 4.% more likely to use Sit-Down Restaurants past mo., 11.8% more likely to use
Casinos past yr., 13.4% more likely to smoke cigar

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
B 1 time ¢ 1time e (Sit-Down Restaurants Used Past 30-days)

% 2times 10.3%
10times or more 10times or more 5.0%

2 times

16.2%

Bagel/  Upscale Steakhouse
Burgars/  Donut/
sports g1 Bakery

= who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS mUsA ® who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS m USA # who WatchEarly AM and for Early PM and/or Late PM LOCAL TV NEWS wusa
Total Agg;g?ly QSR Users: e Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

§

Used Restaurant Delivery Service Pn'sfi‘D-daﬁ ‘Wﬁub, Uber Eats, etc.)
79.1% who Watch Early AM and/or Early PM and/or Late PM... 15.3%
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older
tiquor slot Machines Sz ot |
Ao T o Tl Gaes cae P, ) if !
T 5 =)

Wine

Domaestic Regular Beer

86,777,886 33.1% Bar / Nightclub
Upscale Rasaurant

Domestic Light Beer Eaerneen 22.8% Stage Show / Concert .27;62%

Imported Beer - v Sports Betting 3‘?7326 5.6%
Microbrew / Craft Beer 11%2.‘?;" ' Other Gambling - 329‘;2" - : 1 14.586.75
spa m?):s Casinos visited past 12 hs: Yes Marij [ Cannabis Vape
w who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS musa ® who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS mUSA W who Watch Early AM and/or Early PM and/or Late PM LOCALTV NEWS ~ BUSA.
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Past 30-days QSR Users: Adults 18 or older

1time

gad

2 times
3 times
4 times
5 times
6 -9times 17.2%

10times or more

10.5%

= who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS nmsp

Total Montm’y QSR Users: T Avg. Monthly QSR Meals:

45.8% or 1,762,704 of MSP DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV

EWS.

Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 1.1% more
likely to use QSRs past mo., 6.9% more likely to use Sit-Down Restaurants past mo., 11.2% more likely to use

Casinos past yr., 10.8% less likely to smoke ciga

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ ] » 1time T
2 times 18.3%
Sthgs 12.4%
4 times
5 times

6-9times

10times or more

® who Watch Early AM and/or Early PM and/or Late PV LOCAL TV NEWS
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

u MSP

Drank Past 30-days. Adults 18 or older
ATt
1280427 EE 3% :
- v

17.3%
K v

= who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS

MsP DMA Scarborough R1 2024: Jan23-Jan24

Domestic Regular Beer
Wine

Domestic Light Beer

Imported Beer

Microbrew [ Craft Beer

mMsP

Qual Intab

(TV programs - type watch on broadcast or cable/stream online: Local news - morning OR TV programs - type watch on broadcast or cable/stream online: Local news - evening OR TV programs - type watch on broadcast or cable/stream online: Local news - late)

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mesican  Chinese

Maps ot il tedl

ugers/ Wouse/  Thal/  Demw/

Sports bar coffeetar  Other  Bakery
asian

upsale  makan  Steskhouse

mwho Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS

MsP

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Watch Early AM andyor Early PM and/or Late PM... 8.3%

msp -nr_l.su 10.7%

Past 12 manths Casino Activities: Adults 18 or older

.34«,“‘
MZ.S;E“
B

Slot Machines
Table Games (Craps, Poker, etc.)
Bar / Nightclub

Stage Show [ Concert
Upscale Restaurant
Sports Betting

Other Gambling

Casinos visited past 12 months: Yes

Spa

= who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS uMSP

929
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Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape
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48.1% or 1,205,694 of STL DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV N‘}EWS.
Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 1.8% more

likely to use QSRs past mo., 9.1% more likely to use Sit-Down Restaurants past mo., 9.8% more likely to use

Casinos past yr., 2.% more likely to smoke cigaret

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

= " . (Sit-Down Restaurants Used Past 30-days)
0.
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I

3 times
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4 times 11.5% 4 times 8.6%
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sugers £ Wouses Donaf M/
® who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS ST = who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS mSTL i Wartrh Early Al wid for Enly PAindfo¢ Lyt M LOCAL T MEVS mSTL
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
91.1% 89.4% 82.7% 75.8% who Watch Early At andor Early PM and/or Late ... (LSS 0a Il 10.7%
Drank Past 30-days: Adults 18 or older z Past 12 months Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older

Liquor  peprye 45.1% Slot Machines

sy Tiect e -

23.0%

Domestic Light Beer Table Games (Craps, Poker, etc.)
Domestic Regular Beer preiry 31.7% . Upscale Restaurant
Wine  gyeTs 30.6% Stage show / Concert. e a0 "
18,29 21 4.0%
bt e - Vv Sports Betting SR S 15

9 10.2% 2.9%
Microbrew / Craft Beer 10.3% | Spa 2,24 5 15,76 8 149,45 5
Other Gambling 115326 Casinos visited past 12 months: Yes Marijuana / Cannabis Cigarettes Vape
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ey 5 a | 47.7% or 908,633 of CIN DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS.
‘ Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 2.8% more
likely to use QSRs past mo., 4.3% more likely to use Sit-Down Restaurants past mo., .4% less likely to use
Casinos past yr., 24.% more likely to smoke cigaret

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

2, \ IW 1time [ ] L] 1time (Sit-Down Restaurants Used Past 30-days)
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» who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS mCIN ® who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS mCIN = who Watch Early AM and /for Early PM and/or Late PM LOCAL TV NEWS LU
Total Mf" thly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
91.7% 89.1% 83.0% 79.6% who Wateh Early AV ond/or Eorly PM and/or Late poa... [EESTIANIII 12.5%
1,607,724 g
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older
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46.9% or 881,816 of WPB DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV N‘EWS,
Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 1.% less likely

to use QSRs past mo., 1.7% more likely to use Sit-Down Restaurants past mo., 6.4% more likely to use

Casinos past yr,, 17.1% more likely to smoke cigare

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
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Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. hly Sit-Down ant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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Investments Owned Adults 18 or older
401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

12.9%
30 ‘393 823 11.7%
11.6%
30,564,560

11.7%

9.9%
2,620,608 T

Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

46.1% or 120,957,697 of USA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV...
Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 4.6% less likely
to have a 401K, 1.6% less likely to have an Auto Loan, 8.6% less likely to Invest/Trade Stocks Online, 6.7%
more likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

7% A% 63y 6.7% 5% sox

32.6%
20.8%]
12.7% 13 ﬁg,,

Credit Card Online Online Bill

Checking  Debit or ATM

savings Mobile

Home Auto Loan Certificates of Studentloan Refinanced Personal Loan  Home

Account card Account Banking Banking Paying Mortgage Maﬂte! Deposit (CDs) Home Improvement
529 Plan / College Savings Plan [ 02% Account Mortgage 1o

, an

= who Watch Early AM and/orEarIy PM and/or Late PM LOCALTV NEWS ~ mUSA ® who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS HUSA
r— i
Professional Services Used*: Adults 18 or older | pyPast 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service U
Online Investing / Stock Trading
Insurance Agent at a Local Office (not online) o1 2 m;;,'i% . .
Real Estate Agent 5&?:6 5,59 10.0%
- 3.1% 38%  3.0% 3.3%
Exfate Plinntig E i ) ‘ o]

Debit Card  MasterCard ~ Venmo Zelle Apple Pay American

visA

Divorce/ Family Attorney 1:,:;: (*Past 12 Months) Cash App Qa;(r:ll;eﬁl Google Pay pircis n::‘::mr Square Cash Samsung Pay
m who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS mUSA m who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS mUSA
USA USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 11,560
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45.8% or 1,762,704 of MSP DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL NEWS.
Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 3.6% more

likely to have a 401K, 5.2% more likely to have an Auto Loan, 5.4% more likely to Invest/Trade Stocks Online,

6.2% more likely to pay with their Debit Card.

“ﬁ_ﬁlnvestments Oned: Adults 18 or oler

.: Financial Services Has and/or Uses: Adults 18 or older
401K Plan B

2,058,281 53.5%

27.4%

Mutual Funds
Money Market Funds
Bonds

Second Home or Real Estate Property

| M 8% 7.9% oy 7.3% T.6% g
: s LU o

- oo N ..., o - iy
Other (Crypto / NFTs / Metals, etc.) o3y Checking  Savings Debitor ATM CreditCard  Online Mobile  Online Bil Money  Certficates of Studentloan Refinanced Personal Loan  Home
o Account Account card Banking Banling Paying Mortgage Market  Deposit (CDs) Home Improvement
i — e Account M Loai H
529 Plan / College Savings Plan 5.5% o ortgage Eﬁm m“;““
= who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS ~ ® MSP = who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS u MSP

Professional Services Used*: Adults 18 or older | [ Past 3-Months Payment Methods Used: Adults 18 or older

' 4

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading  Fo e

Insurance Agent ata Local Office (not online) rry “15-39‘

2 11.3%
o, [ e o
20.8% 12.6%
Real Estate Agent .
- 4.0% EEART 0%
Estate Planni . 3.2% ETH A3 1 on 29%
serannie. IR 2 1 Lusao o o mm « o U s |
N g 19.9% (*Past 12 Months) VisA Debit Card Venmo MasterCard Zelle ApplePay  CashApp Store Credit GooglePay American Discover Facebook SamsungPay Square Cash
Divorce / Family Attomey 0.8% card Express Messenger
mwho Watch Early AM and/or Early PM and/or Late PMLOCAL TV NEWS = MSP w who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS = MSP
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48.1% or 1,205,694 of STL DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS.
Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are .9% less likely
to have a 401K, .% less likely to have an Auto Loan, 2.6% less likely to Invest/Trade Stocks Online, 4.3% more
likely to pay with their Debit Card.

Investments Owned Adults 18 or older
Stocks or Stock Options _

Financial Services Has and/or Uses: Adults 18 or older

Mutual Funds 28%
Money Market Funds Mngx
12.0%
Other (Crypto / NFTs / Metals, etc.) m %
4% 7.
Bt ._, o o M Ta% 7% 64% 6% 45 5.1%
529 Plan / College Savings Plan 2.9% Checking DebitorATM  Savings  Creditcard  Online  Online®ll  Mobile  Home  Autoloan  Money Cerbficates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home Iimprovement
Second Home or Real Estate Property - 0% Account Mortgage Loanor Home
6.9% Eeuity tod
= who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS mSTL = who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS mSTL

Professional Serw'ces Used*: Adults 18 or older

Tax Preparation Service 510 e o
Financial Planner
502, 75 3 20.0%
Online Investing / Stock Trading _

Past 3-Months Payment Methods Used: Adults 18 or older

‘a]

10.8%

Insurance Agent at a Local Office (not onfine} 9_99é
Accountant 9_5’;"6”5"" () ®

Real Estate Agent 347;‘:6

Estate Planning m.a:sl%

Divorce / Family Attorney !«.1.3% (*Past 12 Months} Paypal  DebitCard MasterCard  Venmo Zelle CashApp  ApplePay  Discover S‘Iu;l;;ecﬂ GooglePay ~ Facebook  American Samsung Pay Square Cash

3.8% 3.3%  3.3% 3.2%

1.0% Messenger  Express
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47.7% or 908,633 of CIN DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS.
Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 4.4% more

likely to have a 401K, 5.1% more likely to have an Auto Loan, .2% less likely to Invest/Trade Stocks Online,
1.7% more likely to pay with their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older

401K Plan

Financial Services Has and/or Uses: Adults 18 or older

343,737 48.3%

IRA ndividus! .
Stocks or Stock Options
Mutual Funds 141.55’96%
Money Market Funds m;za.:%

Other (Crypto / NFTs / Metals, etc.) e

10.5%
Bonds 172,110 9.0%

529 Plan / College Savings Plan 7‘,?;;

- 5.0% 7.0% 7.5% 6.4% 58% 51%

Credit Card Online Online Bill Mobile Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home

Checking Debitor ATM  Savings

% Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property st Account Mortgage Loan or Home
[IRET 5.0% Equity Loan
w who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS mCIN

w who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS ECIN

Professional Services Used*: Adults 18 or older y'E'Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service

Financial Planner
Online Investing / Stock Trading
Accountant si‘}ﬁ%
Insurance Agent ata Local Office (not onfine) 99:‘5,6 @ .
Estate Planning Mz:ﬁm

! 12.6%12.4%
16.6% 5 16
3.3% 3.9% 5 g 3.4%

Real Estate Agent s ;:,:‘ e N o 3 = - — g
*Past 12 Month PayPal visa MasterCard ~ Venm: Zelle Cash Google P: P: Store Credit  Ameri Di Facebook re Cash Sa P
Divorce/ Family Attorney 7;,&6 (*Pas lonths) ayP, aster enmo App joogle Pay  Apple Pay :a o Ex;rn;n iscover MiE ested Square Casl msung Pay
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46.9% or 881,816 of WPB DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV I\‘IEWS.
Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 4.9% less likely

to have a 401K, 6.6% less likely to have an Auto Loan, 2.6% less likely to Invest/Trade Stocks Online, 4.2%

more likely to pay with their Debit Card.

— Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

Stocks or Stock Options

664,207 35.4%

2,748 20.7%
19.5%
—

Other (Crypto / NFTs / Metals, etc.) - S 1:':2’*
Bonds 1‘::;‘,‘ soe T 6.0% 5% 0 3oy
Second Home or Real Estate Property 111_:;’;% Checking Debitor ATM  savings  CreditCard  Online Mobile  Online Bill Home  Autoloan  Money Certificates of Personal Loan Studentloan  Home  Refinanced
Account card Account Banking Banking Paying Mortgage Market  Depaosit(CDs) Improvement  Home
529 Plan / College Savings Plan , 5;'3;:; Account Loan or Home ~ Mortgage

Equity Loan
m who Watch Early AM and/or Early PM and/or Late PMLOCALTV NEWS ~ mWPB

m who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS = WPB

l—

Professional Services Used*: Adults 18 or older

Py Past 3-Months Payment Methods Used: Adults 18 or older

Online Investing / Stock Trading  SIBRER8 TE

Financial Planner ;.z‘x
Insurance Agent at a Local Office (not online) 3;:-5% ® .
Real Estate Agent 5‘:_’:%
Estate Planning e

18.2%)| 8.8%
H - el e e
*Past 12 Month: VisA
Divorce / Family Attorney l“'l'ox [ lonths)

PayPal Zelle MasterCard ~ Venmo ~ ApplePay  CashApp StoreCredit American  Discover  Google Pay
1.2%

Facebook  Square Cash Samsung Pay
Card Express Messenger
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Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an average of 3 days,

6 hours, 59 minutes and 32 seconds each week with All Forms of Media.
87.5% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an avg. of 8 hours and 40

| minutes each week listening to All Local AM/FM Radio, representing 9.6% of total time spent with all forms of Media.
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Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an average of 3 days, 6|
hours, 26 minutes and 2 seconds each week with All Forms of Media.

88.7% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an avg. of 9 hoursand 13
minutes each week listening to All Local AM/FM Radio, representing 10.4% of total time spent with all forms of Media.
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Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an average of 3 days,

13 hours, 31 minutes and 1 seconds each week with All Forms of Media.
88.7% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an avg. of 8 hours and 35
| minutes each week listening to All Local AM/FM Radio, representing 8.9% of totaltime spent with all forms of Media.
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Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an average of 3 days,
19 hours, 0 minutes and 54 seconds each week with All Forms of Media.

85.6% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an avg. of 8 hoursand 12
minutes each week listening to All Local AM/FM Radio, representing 7.7% of total time spent with all forms of Media.
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Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an average of 3 days, 8

hours, 59 minutes and 9 seconds each week with All Forms of Media.
88.5% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an avg. of 9 hours and 39
| minutes each week listening to All Local AM/FM Radio, representing 10.6% of totaltime spent with all forms of Media.
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Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an average of 2 days,

13 hours, 26 minutes and 25 seconds each week with All Forms of Ad-Supported Media.
83.3% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an avg. of 8 hoursand 4
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 11.% of total time spent with all forms of Ad-Supported
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m;';_, Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an average of 2 days,

NEWS 12 hours, 39 minutes and 8 seconds each week with All Forms of Ad-Supported Media.
84.2% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an avg. of 8 hours and 30
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 11.8% of total time spent with all forms of Ad-Supporte
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Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an average of 2 days,
16 hours, 52 minutes and 52 seconds each week with All Forms of Ad-Supported Media.
84.7% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an avg. of 8 hoursand 9

| minutes each week listening to Local Ad-Supported AM/FM Radio, representing 10.6% of total time spent with all forms of Ad-
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Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an average of 2 days,
23 hours, 30 minutes and 13 seconds each week with All Forms of Ad-Supported Media.

81.8% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an avg. of 7 hours and 41
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 8.8% of total time spent with all forms of Ad-Supported
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Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an average of 2 days,

16 hours, 30 minutes and 25 seconds each week with All Forms of Ad-Supported Media.
85.8% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an avg. of 9 hours and 21
| minutes each week listening to Local Ad-Supported AM/FM Radio, representing 12.4% of total time spent with all forms of Ad-Supporte
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Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an
average of 8 hours and 46 minutes each day with All Forms of Ad-Supported Media. 83.3% listen to
Local AM/FM Radio for an avg. of 69.3 minutes/day. (Local Radio delivers 11.% of Time with Ad-Supported Media.)
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Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an
average of 8 hours and 39 minutes each day with All Forms of Ad-Supported Media. 84.2% listen to
Local AM/FM Radio for an avg. of 72.9 minutes/day. (Local Radio delivers 11.8% of Time with Ad-Suppor
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Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an
average of 9 hours and 16 minutes each day with All Forms of Ad-Supported Media. 84.7% listen to
Local AM/FM Radio for an avg. of 69.9 minutes/day. (Local Radio delivers 10.6% of Time with Ad-Suppor
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| Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an
average of 10 hours and 12 minutes each day with All Forms of Ad-Supported Media. 81.8% listen to
Local AM/FM Radio for an avg. of 65.9 minutes/day. (Local Radio delivers 8.8% of Time with Ad-. Supported Media.)
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Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an
average of 9 hours and 12 minutes each day with All Forms of Ad-Supported Media. 85.8% listen to
Local AM/FM Radio for an avg. of 80.2 minutes/day. (Local Radio delivers 12.4% of Time with Ad- Supporqed Media.)
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100,727,473 or 83.3% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS listen to Ad-Supported Local AM/FM Radio for an average of 69.3 minutes every
' day representing 45.9% of all time spent daily with Ad-Supported Audio
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older .
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7 1,484,042 or 84.2% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS listen to Ad-Supported Local AM/FM Radio for an average of 72.9 minutes every
day representing 43.% of all time spent daily with Ad-Supported Audio.
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1,021,285 or 84.7% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS listen to Ad-Supported Local AM/FM Radio for an average of 69.9 minutes every
day representing 45.9% of all time spent daily with Ad-Supported Audio.
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7 743,238 or 81.8% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL
TV NEWS listen to Ad-Supported Local AM/FM Radio for an average of 65.9 minutes every day
representing 45.7% of all time spent daily with Ad-Supported Audio.
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756,436 or 85.8% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL
TV NEWS listen to Ad-Supported Local AM/FM Radio for an average of 80.2 minutes every day
representing 48.8% of all time spent daily with Ad-Supported Audio.
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100,727,473 or 83.3% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS listen to Ad-Supported Local AM/FM Radio for an average of 69.3 minutes every
day representing 45.9% of all time spent daily with Ad-Supported Audio
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| 1,484,042 or 84.2% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS listen to Ad-Supported Local AM/FM Radio for an average of 72.9 minutes every
day representing 43.% of all time spent daily with Ad-Supported Audio.
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| 1,021,285 or 84.7% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS listen to Ad-Supported Local AM/FM Radio for an average of 69.9 minutes every
day representing 45.9% of all time spent daily with Ad-Supported Audio.
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743,238 or 81.8% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL
TV NEWS listen to Ad-Supported Local AM/FM Radio for an average of 65.9 minutes every day
representing 45.7% of all time spent daily with Ad-Supported Audio.
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| 756,436 or 85.8% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL
TV NEWS listen to Ad-Supported Local AM/FM Radio for an average of 80.2 minutes every day
R = representing 48.8% of all time spent daily with Ad-Supported Audio.
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' 100,727,473 or 83.3% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL
TV NEWS listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic
Hits, Classic Rock, Country, and Pop Contemporary Hit Ra

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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1,484,042 or 84.2% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV
NEWS listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Classic Hits, Hot AC,

Classic Rock, and Adult Contemporary.
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1,021,285 or 84.7% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV
NEWS listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are New Country, Classic Hits, Adult
Contemporary, Classic Rock, and News/Talk/Information
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743,238 or 81.8% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV
NEWS listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary,
News/Talk/Information, Classic Hits, and Adult Hits.

Lacal AM/FM Radlo Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Comtry R 1V
News/Talk/information  Frsgepy
i comempory P ——TO | B __ verock AR
oo P P m O Cesichits ¢ 2 262
Sl -M.
Classic Rock Avg. Hours+Minutes/day with Local & 2 News/Talk/ Cont
i e Caontempora...
Al Ovlonted Rock m AM/FM Radio: Adults 18 or older 8% lnfm)':.;lmn SE
28. .
Pop Contemporary Hit Radio mm‘ -

— _ .. s
Urban Contemporary m“‘- / Contemporary

‘who Watch Early AM N Classic Rock Hit Radio Country Urban AC

Urban AC 115 059 m ::df’:‘ElarlyPr;IGndlnr 9% 27.5 268 259

wwho Watch Early AM and/or Early PM and/or Late PMLOCALTV NEWS ~ mCIN ® who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS uCIN
Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Ad—Suggorted Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

[averoge week) % Time Spent:
oy e
T
e b N
ek FRA T R e |
Classic Rock mm Avg. Hours+Minutes/day with Ad- . News/Talk/ 5 Urban
5 Supported Local AM/FM Radio: Information Hot AC ¢ ””“"_”"”"‘
Aum Oriented Rock P e VA Aia el : e S 2.1 Adult
Pop Contemporary Hit Radio mmzﬂ & Conte. Alterna...

Urban Contemporary

Pop

Contemporary
News/Talk/ C Hit Radio

Information 3 253

30.0

Urban Adult

" ey Contempor...
Adult Hits C ¥ 253

Alterna...
245

Country Urban AC
23.1

Pop
Contemporary
News/Talk/ lassic Rock ‘hl Radio
Information A &
30.0

Adult
Contempor... Album
253 ( nted
Alterna...
245

Urban
Adult Hits Contemporary
27.0

Pop

Contemporary
who Watch Early AM an ( i Hit Radio Country Urban AC

usan ac - PR PR e oca T vews = =
: |
Atternative  gHEWR m

® who Watch Early AM and/or Early PM and/or Late PM LOCALTV NEWS W CIN w who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS mCIN
[a1)] DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab 998 smﬁ ai Share of Everything
-

Classic Hits Country Urban AC
26.7 25.6 g 23.1

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything .

(TV programs - type watch on broadcast or cable/stream online: Local news - morning OR TV programs - type watch on broadcast or cable/stream online: Local news - evening OR TV programs - type watch on broadcast or cable/stream online: Local news - late)



FOX 28 News 410
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756,436 or 85.8% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV
NEWS listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic
Hits, Country, Classic Rock, and Urban AC.

Lacal AM/FM Radlo Formats {Persons &% Reach} Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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107,873,013 or 89.2% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS watch Ad-Supported Local TV Stations for an average of 102.5 minutes every day
— representing 27.9% of all time spent daily with Ad-Supported Video.

Avg. Week All Video (Persons & % Reach): Adults 18 or older _Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

 Time Jint

Local TV Stations

Non-Premium Cable TV... m Amazon YouTube
YouTube Video m Netflix Prime/IMDb/ Netflix Video
329 FireTV 30.7 27.2
Netflix R
Amazon Prime/IMDb/FireTV & 40 A P"I‘;"””“'" :‘"’I“ L s | Amazon . o
etworks Premium 2 pple Local TV Stations Prime/ Roku + ulu/
Roku + The Roku Channel M 110.3 Video +,fubo,... 103.0 The Roku Hulu +
m Cable TV — : 3. IMDb/
TikTok Avg. Hours+Minutes/day with va Networ... : | FireTV Channe| | Live TV...
AppleTV+ fubo,Pluto, Tubi, etc. 83 2 09 Video: Adults 18 or older m 27.5 il Hulu/ . 26.6 AppleTV  Disney+
Hulu/Hulu + Live TV (any Hulu) m Hulu + Disney+ | +,fubo,... 12.8
Disney+ m Roku + Live TV. Premium etc.
. . The Non-Premium Cable TV Cable TV
P Cable TV Networks ao
TEmm < e m Local TV Stations Roku P Networks INBOWORKSY TikTok
Peacock c3 ; iyt [ 2o | 108.7 Channel 99.5 RAGN 132
Paramount+ 629 3 Late PMLOCAL TV NEWS 2.7% =
® who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS W USA ® who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS W USA
Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Tom! Persons. % Time Spent
Local TV Stations 64 m
Non-Premium Cable TV... FRSstveiie 9.6% m
VouTube video R i 5, m &
Amazon Prime/IMDb/FireTV m Amazon
TikTok m Amazon Prime/ | YouT... Prime/IMDb/ | YouTube
Hulu/Hulu +Live TV {any Hulu) m IMDb/FireTV' | Video FireTV Video
d : 51.9 23.8 23.0 27.2
AppleTV+,fube,Pluto, Tubi, etc. m
Peacock 9.655.2 ¢ Avg. Hours+Minutes/day with Ad- m i Hulu/ . App.
Netflix 0.09 Supported Video: Adults 18 or older M Netflix Hulu Netflix +,fu..
£ - e 15.8 TikTok [SEENE ; 14.9 TikT ot
Paramount+ m Non-Premium 150 I Non-Premium e e
Disney+ m Cable TV AppleTV _ Cable TV Hulu/Hulu 13.2 12.5
Networks Local TV Stations | +,fubo,P... Local TV Stations Networks + Live TV
Roku +The Roku Channel 104. 102.5 etc. | Rokut.. |D.. 98.2 94.9 (any HUIW)| Roku... Dis...
Premium Cable TV Networks Bg‘;ﬁﬁ am.:.t:: ::; ?nmr U 0.0%
Late PM LOCAL TV NEWS
# who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS B USA ® who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS HUSA
usa USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 11,560 eﬁ * Share of Ever"yt.?\ing
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. Al rights reserved, USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 23,332 SO o for Anything .

(TV programs - type watch on broadcast or cable/stream online: Local news - morning OR TV programs - type watch on broadcast or cable/stream online: Local news - evening OR TV programs - type watch on broadcast or cable/stream online: Local news - late)



1,599,318 or 90.7% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS watch Ad-Supported Local TV Stations for an average of 113.7 minutes every day
representing 30.1% of all time spent daily with Ad-Supported Video.

Avg. Week All Video (Persons & % Reach) Adults 18 or older . Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| 1,062,409 or 88.1% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS watch Ad-Supported Local TV Stations for an average of 115.9 minutes every day
representing 27.% of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach) Adults 18 or older

Non-Premium Cable TV... m

Local TV Stations

YouTube Video

Netflix

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
TikTok

AppleTV+ fubo,Pluto, Tubi, etc.
Premium Cable TV Networks
Hulu/Hulu + Live TV (any Hulu)
Disney+

Peacock

Paramount+

w who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS

785,715 or 89.1% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL
TV NEWS watch Ad-Supported Local TV Stations for an average of 110.4 minutes every day
representing 27.3% of all time spent daily with Ad-Supported Video.
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107,873,013 or 89.2% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS watch Ad-Supported Local TV Stations for an average of 102.5 minutes every day
representing 27.9% of all time spent daily with Ad-Supported Video.

Weekly

89.2% Avg. Hours+Minutes/day with Ad-Supported
Reach %

"Share of Ad-Supported Video" -“‘“ﬁ

who Watch Early AM
and/or Early PM and/or
Late PM LOCAL TV NEWS

28.9% 40.1%
35.7% 34.8%

28.8%
25.3%

17.9%
15.4% 14.8% 15.8% =

10.0% 10.4% 12.3% 1139

7.8%
Weekly 6.2%
Total =
Fasta e - - —
Reachedgg,684,27856,330,219107,873,01$9,047,148 ,20805,231,673 12,1 7,306,353 18,636,8588,843,28) 30,632,3465,531,472 19,108,8396,928,848 9,396,90016,314,969 14,936,4329,655,235
Cable TV Local TV YouTube Netflix AppleTV+ TikTok Hulu Roku Peacock

Average
Daily Mi

® who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS m USA

usA USA Projection Scarborough R1 2024: lan23-Aug24 Qual Intab 11,560 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 23,332 soeﬁ al for Anything _
-

(TV programs - type watch on broadcast or cable/stream online: Local news - morning OR TV programs - type watch on broadcast or cable/stream online: Local news - evening OR TV programs - type watch on broadcast or cable/stream online: Local news - late)



| 1,599,318 or 90.7% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS watch Ad-Supported Local TV Stations for an average of 113.7 minutes every day
representing 30.1% of all time spent daily with Ad-Supported Video.
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1,062,409 or 88.1% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS watch Ad-Supported Local TV Stations for an average of 115.9 minutes every day
representing 27.% of all time spent daily with Ad-Supported Video.
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812,426 or 89.4% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL
TV NEWS watch Ad-Supported Local TV Stations for an average of 129.9 minutes every day
representing 28.2% of all time spent daily with Ad-Supported Video.
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785,715 or 89.1% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL
TV NEWS watch Ad-Supported Local TV Stations for an average of 110.4 minutes every day
representing 27.3% of all time spent daily with Ad-Supported Video.
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1,599,318 or 90.7% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News -
Evening, Local News - Morning, Sports, Comedies, Movies, and National/Networ
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1,062,409 or 88.1% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News -
Evening, Local News - Morning, Sports, Movies, Comedies, and Game Shows.
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812,426 or 89.4% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL
TV NEWS watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local
News - Morning, Sports, Movies, Dramas, and Comedies.
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Local TV Station Programs (Persons & % Reach) Adults 18 or older
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785,715 or 89.1% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL
TV NEWS watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local
News - Morning, Movies, Sports, Comedies, and Game Shows.
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87,202,485 or 72.1% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS use Ad-Supported Social Media for an average of 136.8 minutes every day
representing 24.1% of all time spent daily with Ad-Supported Digital Media.
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Avg. Week All Dlgrtal (Persons & % Reach) Adults 18 or older

1,202,128 or 68.2% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS use Ad-Supported Social Media for an average of 119.7 minutes every day
representing 22.5% of all time spent daily with Ad-Supported Digital Media.
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856,746 or 71.1% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL
TV NEWS use Ad-Supported Social Media for an average of 126.9 minutes every day representing
22.3% of all time spent daily with Ad-Supported Digital Media.
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674,128 or 74.2% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL
TV NEWS use Ad-Supported Social Media for an average of 133. minutes every day representing
L 23.6% of all time spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % R

Search (Google, Bing, etc.)

(Websites/Apps)

OTT TV Streaming Services

g/

Email/Text/IM/Zoom,etc. (Personal & Work)
Social Media

Games/Fantasy/Betting Sites

4 Avg. Hours+Minutes/day with

Streaming Audio (Local Radio/... Digital: Adults 18 or older

Local TV Streaming

Shopping (incl. Food/Auctions/Travel, etc.)

YouTube/TikTok, etc. = 3 A4 40
and/or Early PM and/or
Online Classes, Schools, Colleges, Universities LW Ty m Late PM LOCAL TV NEWS 3

Non
Premium
+Premium

Cable
Streaming

Social Media
146.0

Local TV
Streaming
379

Streaming Audio (Local
Radio/ Podcasts/
Streaming Services)
123.0

OTT TV Streaming
Services
214.5

Search
gl

Online
Classes,
Schools,
Colleges,

Universiti...

Gam...
Fant

each): Adults 18 or older Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

OTT TV Stream
1

Social Media
158.4

Non
Premium
Streaming Audio (Local +Premium
Radio/ Podcasts/ Cable
Streaming Services) Streaming
116.6

Local TV YouTub
Streaming

51.4

Online
Classes,
schools,

Colleges,...

= who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS mCIN

= who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS

mCIN

Avg. Week Ad-Supported Digital (Persons & % Reach): Adults 18 or olderq MAVQ.

search (Google, Bing, etc.)

News/Weather/Sports (Websites/Apps)

Email/Text/IM/Zoom,etc. (Personal & Work)
Social Media

OTT TV Streaming Services

Local TV Streaming

Shopping (incl. Food/Auctions/Travel, etc.)

YouTube/TikTok, etc. Avg. Hours+Minutes/day with Ad-

Streaming Audio (Local Radiof.... Supported Digital: Adults 18 or older

Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

N i ium Cable
‘Games/Fantasy/Betting Sites m
e ) — R
Online Classes, Schools, Colleges, Universities [AREE)  0-0% Roipdisesinlio o 0.0%

Late PM LOCAL TV NEWS
m who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS

CIN DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab 998
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

mCIN

Streaming Audio
(Local Radio/
Podcasts/Streaming
Services)

.2

OTT TV Streaming Services
145.1
YouTube/
TikTok, etc.
36,7

Local TV
Streaming
36.4

Social Media
133.0

Shoppi...
(incl.
Food...

+Premium
Cable

Streaming
49.0

Social Media
140.0

OTT TV Streaming Services
1221

Streaming Audio
(Local Radio/
Podcasts/
Streaming
Services)
65.9

Non-Premium
+Premium Cable
Streaming

Local TV (G

Streaming Bing

49.5

YouTube/TikTok,
etc. A

44.2 Food...  panki.

® who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS

mCIN
* Share of Everything

i for Anything _

(TV programs - type watch on broadcast or cable/stream online: Local news - morning OR TV programs - type watch on broadcast or cable/stream online: Local news - evening OR TV programs - type watch on broadcast or cable/stream online: Local news - late)



574,126 or 65.1% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL
TV NEWS use Ad-Supported Social Media for an average of 115.8 minutes every day representing
21.% of all time spent daily with Ad-Supported Digital Media.
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87,202,485 or 72.1% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS use Ad-Supported Facebook for an average of 51. minutes every day representing
37.3% of all time spent daily with Ad-Supported Social Media.
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1,202,128 or 68.2% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS use Ad-Supported Facebook for an average of 44.2 minutes every day representing
36.9% of all time spent daily with Ad-Supported Social Media.
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856,746 or 71.1% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL
TV NEWS use Ad-Supported Facebook for an average of 45.3 minutes every day representing 35.7%
of all time spent daily with Ad- Supported Social Media.
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674,128 or 74.2% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL
TV NEWS use Ad-Supported Facebook for an average of 52.1 minutes every day representing 39.2%
of all time spent daily with Ad- Supported Social Media.
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Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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574,126 or 65.1% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL
TV NEWS use Ad-Supported Facebook for an average of 38.8 minutes every day representing 33.5%
of all time spent daily with Ad-Supported Social Media.
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87,202,485 or 72.1% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS use Ad-Supported Facebook for an average of 51. minutes every day representing
| 37.3% of all time spent daily with Ad-Supported Social Media.
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1,202,128 or 68.2% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS use Ad-Supported Facebook for an average of 44.2 minutes every day representing
36.9% of all time spent daily with Ad-Supported Social Media.
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856,746 or 71.1% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL
TV NEWS use Ad-Supported Facebook for an average of 45.3 minutes every day representing 35.7%

of all time spent daily with Ad-Supported Social Media.
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674,128 or 74.2% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL
TV NEWS use Ad-Supported Facebook for an average of 52.1 minutes every day representing 39.2%

of all time spent daily with Ad-Supported Social Media.

Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older
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574,126 or 65.1% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL
TV NEWS use Ad-Supported Facebook for an average of 38.8 minutes every day representing 33.5%
of all time spent daily with Ad-Supported Social Media.

Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 8,755,302;
Local Radio: 6,447,492; Social Media: 5,905,559; Local TV: 4,170,016; Non-Prem. Cable:
3,860,853 reaching Adults 18 or older who Watch Early AM and/or Early PM
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 126,425;
Local Radio: 95,232; Social Media: 79,641; Local TV: 61,223; Non-Prem. Cable: 51,066
reaching Adults 18 or older who Watch Early AM and/or Early PM and/or Late P
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 97,080;
Local Radio: 64,631; Social Media: 60,955; Local TV: 42,366; Non-Prem. Cable: 38,373
reaching Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 62,425;
Local Radio: 46,807; Social Media: 46,728; Local TV: 31,383; Non-Prem. Cable: 30,337
reaching Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Watch Early AM and/or Early PM
and/or Late PM LOCAL TV NEWS
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reaching Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
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' 108,499,600 or 89.7% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS spend an average of 52.3 minutes per day driving, seeing Billboards and Signs.
69.6% Listen to Local Radio Stations Out-of-Home for an average of 42
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1,676,386 or 95.1% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS spend an average of 50.8 minutes per day driving, seeing Billboards and Signs.
70.4% Listen to Local Radio Stations Out-of-Home for an average of 44.2

Top-13 Out-of- Home Media {Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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Top-13 Out-of Home Media {Persons &% Reach} Adults 18 or otder
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1,147,033 or 95.1% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS spend an average of 56.9 minutes per day driving, seeing Billboards and Signs.
70.8% Listen to Local Radio Stations Out-of-Home for an average of 42.3
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Top-13 Out-of- Home Medra (Persons & % Reach} Adults 18 or older
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828,086 or 91.1% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL
TV NEWS spend an average of 53. minutes per day driving, seeing Billboards and Signs. 68.4% Listen
to Local Radio Stations Out-of-Home for an average of 39.9 mi
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806,861 or 91.5% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL
TV NEWS spend an average of 44.3 minutes per day driving, seeing Billboards and Signs. 71.7%
Listen to Local Radio Stations Out-of-Home for an average of 48.6 m
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108,499,600 or 89.7% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL
TV NEWS spend an average of 52.3 minutes per day driving, seeing Billboards and Signs representing
37.5% of all Time Spent with Ad-Supported Out-of-Home Med

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

el "Share of Ad-Supported OOH Media"
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7 1,676,386 or 95.1% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV
NEWS spend an average of 50.8 minutes per day driving, seeing Billboards and Signs representing 38.5% of
all Time Spent with Ad-Supported Out-of-Home Media

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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1,147,033 or 95.1% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV
NEWS spend an average of 56.9 minutes per day driving, seeing Billboards and Signs representing 42.% of
all Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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828,086 or 91.1% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV
NEWS spend an average of 53. minutes per day driving, seeing Billboards and Signs representing 39.3% of
all Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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806,861 or 91.5% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV
NEWS spend an average of 44.3 minutes per day driving, seeing Billboards and Signs representing 35.% of
all Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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1,676,386 or 95.1% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS spend an average of 50.8 minutes per day driving an average of 29.5 miles each day
and are 19.4% more likely to use MN 100 than the Metro average.
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1,147,033 or 95.1% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS spend an average of 56.9 minutes per day driving an average of 33.1 miles each day
and are 33.4% more likely to use Route 15 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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o 828,086 or 91.1% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL

NEWS

TV NEWS spend an average of 53. minutes per day driving an average of 30.9 miles each day and are
= == 38.% more likely to use Route 28 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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LOCAL TV NEWS read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.4 minutes every
day representing 36.5% of all time spent daily with All forms of P
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