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1.8% or 4,873,436 of USA DMA Adults 18 or older Live in the PHOENIX, AZ, DMA.
Typical Adults 18 or older who Live in the PHOENIX, AZ, DMA are 49.1 years old (.5% older than average)
and have a $109,557 (10.7% higher than average) annual household income.
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1.8% or 2,373,694 of USA DMA Adults 25 - 54 Live in the PHOENIX, AZ, DMA.
Typical Adults 25 - 54 who Live in the PHOENIX, AZ, DMA are 39.7 years old (.6% younger than average) and
have a $116,517 (10.% higher than average) annual household income.
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1.7% or 1,161,337 of USA DMA Women 25 - 54 Live in the PHOENIX, AZ, DMA.
Typical Women 25 - 54 who Live in the PHOENIX, AZ, DMA are 39.9 years old (.3% younger than average)
and have a $96,378 (.8% higher than average) annual household income.
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1.8% or 1,212,357 of USA DMA Men 25 - 54 Live in the PHOENIX, AZ, DMA.

Typical Men 25 - 54 who Live in the PHOENIX, AZ, DMA are 39.6 years old (.9% younger than average) and
have a $135,809 (17.1% higher than average) annual household income.
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have a $121,822 (10.1% higher than average) annual household income.
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1.7% or 2,255,622 of USA DMA Adults 35 - 64 Live in the PHOENIX, AZ, DMA.
Typical Adults 35 - 64 who Live in the PHOENIX, AZ, DMA are 49.5 years old (.3% younger than average) and
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1.8% or 4,873,436 of USA DMA Adults 18 or older Live in the PHOENIX, AZ, DMA.
Adults 18 or older who Live in the PHOENIX, AZ, DMA are 18.7% less likely to be a college graduate, 8.1%
less likely to work full-time, 1.9% less likely to be married, 1.6% less likely to be a parent of 1 or more

children under 18.
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1.8% or 2,373,694 of USA DMA Adults 25 - 54 Live in the PHOENIX, AZ, DMA.
Adults 25 - 54 who Live in the PHOENIX, AZ, DMA are 20.2% less likely to be a college graduate, 4.9%
less likely to work full-time, 5.3% less likely to be married, .6% less likely to be a parent of 1 or more

children under 18.
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children under 18.
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1.7% or 1,161,337 of USA DMA Women 25 - 54 Live in the PHOENIX, AZ, DMA.
Women 25 - 54 who Live in the PHOENIX, AZ, DMA are 21.9% less likely to be a college graduate, 7.4%
less likely to work full-time, .% more likely to be married, 9.3% more likely to be a parent of 1 or more
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1.8% or 1,212,357 of USA DMA Men 25 - 54 Live in the PHOENIX, AZ, DMA.

Men 25 - 54 who Live in the PHOENIX, AZ, DMA are 18.9% less likely to be a college graduate, 3.5% less
likely to work full-time, 10.3% less likely to be married, 11.% less likely to be a parent of 1 or more
children under 18.
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1.7% or 2,255,622 of USA DMA Adults 35 - 64 Live in the PHOENIX, AZ, DMA.

Adults 35 - 64 who Live in the PHOENIX, AZ, DMA are 28.1% less likely to be a college graduate, 2.7%
less likely to work full-time, 3.6% less likely to be married, 18.% more likely to be a grandparent of 1 or
more children under 18.
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likely to have a dog.

1.8% or 4,873,436 of USA DMA Adults 18 or older Live in the PHOENIX, AZ, DMA.
Adults 18 or older who Live in the PHOENIX, AZ, DMA are 1.3% more likely to own their home, 25.3%

more likely to own a higher valued home, 10.9% more likely to have a single-family home, 22.9% more
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1.8% or 2,373,694 of USA DMA Adults 25 - 54 Live in the PHOENIX, AZ, DMA.
Adults 25 - 54 who Live in the PHOENIX, AZ, DMA are .4% less likely to own their home, 14.1% more likely

to own a higher valued home, 12.4% more likely to have a single-family home, 29.% more likely to have a

dog.

4
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1.7% or 1,161,337 of USA DMA Women 25 - 54 Live in the PHOENIX, AZ, DMA.

Women 25 - 54 who Live in the PHOENIX, AZ, DMA are 4.7% less likely to own their home, 14.5% more
likely to own a higher valued home, 13.3% more likely to have a single-family home, 26.% more likely to
have a dog.
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N 8% 42.0%
Townhouse or attached Home g
Condominium Own a Cat
I L% 29.0%

10.7%
8.1% -
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a dog.

1.8% or 1,212,357 of USA DMA Men 25 - 54 Live in the PHOENIX, AZ, DMA.
Men 25 - 54 who Live in the PHOENIX, AZ, DMA are 3.% more likely to own their home, 13.7% more likely

to own a higher valued home, 11.5% more likely to have a single-family home, 32.5% more likely to have

m Own/Rent/Other:Men 25 - 54

Single Family House (unattached)

5.9%
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10.3%
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Apartment
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1.7% or 2,255,622 of USA DMA Adults 35 - 64 Live in the PHOENIX, AZ, DMA.

Adults 35 - 64 who Live in the PHOENIX, AZ, DMA are 1.8% less likely to own their home, 24.6% more
likely to own a higher valued home, 7.7% more likely to have a single-family home, 20.7% more likely to
have a dog.
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h 3.8%

Apartment
Own Second Home bile Home or " d r 6.2% Own other type of Pet
or Real Estate
Propary Home 3.3%
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1.8% or 4,873,436 of USA DMA Adults 18 or older Live in the PHOENIX, AZ, DMA.

Adults 18 or older who Live in the PHOENIX, AZ, DMA are .1% less likely to look up D-I-Y advice online,
5.8% more likely to always vote in local elections, 2.8% more likely to belong to a gym, 2.8% more likely to
fly domestic past yr.
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1.8% or 2,373,694 of USA DMA Adults 25 - 54 Live in the PHOENIX, AZ, DMA.

Adults 25 - 54 who Live in the PHOENIX, AZ, DMA are 6.5% more likely to look up D-I-Y advice online, 7.1%
more likely to always vote in local elections, .7% more likely to belong to a gym, 2.5% less likely to fly
domestic past yr.

-gTop-ZO past 30-days Online Lifestyle Activites: Adults 25 - 54 Political Activity: Adults 25 - 54
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1.7% or 1,161,337 of USA DMA Women 25 - 54 Live in the PHOENIX, AZ, DMA.

Women 25 - 54 who Live in the PHOENIX, AZ, DMA are 2.6% less likely to look up D-I-Y advice online, 2.6%
more likely to always vote in local elections, 6.% more likely to belong to a gym, 5.8% less likely to fly
domestic past yr.
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1.8% or 1,212,357 of USA DMA Men 25 - 54 Live in the PHOENIX, AZ, DMA.

Men 25 - 54 who Live in the PHOENIX, AZ, DMA are 14.2% more likely to look up D-I-Y advice online, 10.5%
- more likely to always vote in local elections, 3.7% less likely to belong to a gym, .3% more likely to fly

domestic past yr.
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1.7% or 2,255,622 of USA DMA Adults 35 - 64 Live in the PHOENIX, AZ, DMA.
Adults 35 - 64 who Live in the PHOENIX, AZ, DMA are 3.1% more likely to look up D-I-Y advice online, 5.9%
more likely to always vote in local elections, 1.5% less likely to belong to a gym, 2.7% more likely to fly

domestic past yr.
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Past 30-days QSR Users: Adults 18 or older

‘.||[

1time

8.7%

2times

3 times

4 times

5 times

6-9times

10 times or more

= who Live in the PHOENIX, AZ, DMA

Total Monthly QSR Users: Avg. Monthly QSR Meals:
8

83.4%

e o SN

1.8% or 4,873,436 of USA DMA Adults 18 or older Live in the PHOENIX, AZ, DMA.
Adults 18 or older who Live in the PHOENIX, AZ, DMA are 2.% more likely to use QSRs past mo., .5% more
likely to use Sit-Down Restaurants past mo., 36.7% more likely to use Casinos past yr., 3.1% more likely to

smoke cigarettes.
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Past 30-days QSR Users: Adults 25 - 54
L e
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5 times 10.5%

10 times or more 16.3%

.0%
BUSA

Avg. Monthly QSR Meals:

= who Live in the PHOENIX, AZ, DMA

Total Monthly QSR Users:
87.9% 85.7%

cigarettes.

1.8% or 2,373,694 of USA DMA Adults 25 - 54 Live in the PHOENIX, AZ, DMA.
Adults 25 - 54 who Live in the PHOENIX, AZ, DMA are 2.6% more likely to use QSRs past mo., 1.3% less likely
to use Sit-Down Restaurants past mo., 36.1% more likely to use Casinos past yr., 1.5% more likely to smoke
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Top-10 Cuisines: Adults 25 - 54

(Sit-Down Restaurants Used Past 30-days)
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Past 30- days QSR Users: Women 25 - 54

o e
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1.7% or 1,161,337 of USA DMA Women 25 - 54 Live in the PHOENIX, AZ, DMA.
Women 25 - 54 who Live in the PHOENIX, AZ, DMA are 4.8% more likely to use QSRs past mo., 1.5% less

likely to use Sit-Down Restaurants past mo., 40.7% more likely to use Casinos past yr., 4.2% less likely to
smoke cigarettes.
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1.8% or 1,212,357 of USA DMA Men 25 - 54 Live in the PHOENIX, AZ, DMA.
Men 25 - 54 who Live in the PHOENIX, AZ, DMA are .5% more likely to use QSRs past mo., 1.1% less likely to

use Sit-Down Restaurants past mo., 31.9% more likely to use Casinos past yr., 6.9% more likely to smoke
cigarettes.
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Past 30-days QSR Users: Adults 35 - 64
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1.7% or 2,255,622 of USA DMA Adults 35 - 64 Live in the PHOENIX, AZ, DMA.
Adults 35 - 64 who Live in the PHOENIX, AZ, DMA are .1% more likely to use QSRs past mo., 6.% less likely to
use Sit-Down Restaurants past mo., 28.6% more likely to use Casinos past yr., 1.1% less likely to smoke
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P18+

1.8% or 4,873,436 of USA DMA Adults 18 or older Live in the PHOENIX, AZ, DMA.
Adults 18 or older who Live in the PHOENIX, AZ, DMA are 10.1% less likely to have a 401K, .2% less likely to

have an Auto Loan, 11.8% less likely to Invest/Trade Stocks Online, 5.8% more likely to pay with their Debit
Card.
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1.8%

or 2,373,694 of USA DMA Adults 25 - 54 Live in the PHOENIX, AZ, DMA.

Adults 25 - 54 who Live in the PHOENIX, AZ, DMA are 5.8% less likely to have a 401K, 7.5% more likely to have
an Auto Loan, 14.4% less likely to Invest/Trade Stocks Online, 15.8% more likely to pay with their Debit Card.
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W23-34

1.7% or 1,161,337 of USA DMA Women 25 - 54 Live in the PHOENIX, AZ, DMA.
Women 25 - 54 who Live in the PHOENIX, AZ, DMA are 13.% less likely to have a 401K, 8.4% more likely to

have an Auto Loan, 26.% less likely to Invest/Trade Stocks Online, 12.8% more likely to pay with their Debit
Card.
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M23-24

1.8% or 1,212,357 of USA DMA Men 25 - 54 Live in the PHOENIX, AZ, DMA.
Men 25 - 54 who Live in the PHOENIX, AZ, DMA are .5% less likely to have a 401K, 6.6% more likely to have an
Auto Loan, 9.7% less likely to Invest/Trade Stocks Online, 19.3% more likely to pay with their Debit Card.
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1.7% or 2,255,622 of USA DMA Adults 35 - 64 Live in the PHOENIX, AZ, DMA.

Adults 35 - 64 who Live in the PHOENIX, AZ, DMA are 10.% less likely to have a 401K, 5.3% more likely to have
- an Auto Loan, 9.5% less likely to Invest/Trade Stocks Online, 11.3% more likely to pay with their Debit Card.
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Adults 18 or older who Live in the PHOENIX, AZ, DMA spend an average of 2 days, 20 hours, 47 minutes and 51 seconds|
each week with All Forms of Media.

77.8% of Adults 18 or older who Live in the PHOENIX, AZ, DMA spend an avg. of 7 hours and 44 minutes each week listening to All Local
AM/FM Radio, representing 8.7% of total time spent with all forms of Media.
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Adults 25 - 54 who Live in the PHOENIX, AZ, DMA spend an average of 2 days, 11 hours, 47 minutes and 55 seconds
each week with All Forms of Media.

76.4% of Adults 25 - 54 who Live in the PHOENIX, AZ, DMA spend an avg. of 8 hours and 17 minutes each week listening to All Local
AM/FM Radio, representing 10.6% of total time spent with all forms of Media.
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Women 25 - 54 who Live in the PHOENIX, AZ, DMA spend an average of 2 days, 16 hours, 42 minutes and 53 seconds
each week with All Forms of Media.

73.6% of Women 25 - 54 who Live in the PHOENIX, AZ, DMA spend an avg. of 8 hours and 36 minutes each week listening to All Local
AM/FM Radio, representing 9.8% of total time spent with all forms of Media.
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Men 25 - 54 who Live in the PHOENIX, AZ, DMA spend an average of 2 days, 5 hours, 50 minutes and 59 seconds each
week with All Forms of Media.

79.% of Men 25 - 54 who Live in the PHOENIX, AZ, DMA spend an avg. of 8 hours and 0 minutes each week listening to All Local AM/FM
Radio, representing 11.8% of total time spent with all forms of Media.
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Adults 35 - 64 who Live in the PHOENIX, AZ, DMA spend an average of 2 days, 12 hours, 28 minutes and 15 seconds
each week with All Forms of Media.

82.9% of Adults 35 - 64 who Live in the PHOENIX, AZ, DMA spend an avg. of 8 hours and 14 minutes each week listening to All Local
AM/FM Radio, representing 11.3% of total time spent with all forms of Media.
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Adults 18 or older who Live in the PHOENIX, AZ, DMA spend an average of 2 days, 4 hours, 7 minutes and 51 seconds
each week with All Forms of Ad-Supported Media.

75.6% of Adults 18 or older who Live in the PHOENIX, AZ, DMA spend an avg. of 7 hours and 13 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 10.5% of total time spent with all forms of Ad-Supported Media.
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Adults 25 - 54 who Live in the PHOENIX, AZ, DMA spend an average of 1 days, 14 hours, 51 minutes and 54 seconds
each week with All Forms of Ad-Supported Media.

74.5% of Adults 25 - 54 who Live in the PHOENIX, AZ, DMA spend an avg. of 7 hours and 42 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 14.8% of total time spent with all forms of Ad-Supported Media.
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Women 25 - 54 who Live in the PHOENIX, AZ, DMA spend an average of 1 days, 19 hours, 5 minutes and 42 seconds
each week with All Forms of Ad-Supported Media.

71.8% of Women 25 - 54 who Live in the PHOENIX, AZ, DMA spend an avg. of 8 hours and 5 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 13.5% of total time spent with all forms of Ad-Supported Media.
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Men 25 - 54 who Live in the PHOENIX, AZ, DMA spend an average of 1 days, 11 hours, 15 minutes and 14 seconds each
week with All Forms of Ad-Supported Media.

77.1% of Men 25 - 54 who Live in the PHOENIX, AZ, DMA spend an avg. of 7 hours and 22 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 16.1% of total time spent with all forms of Ad-Supported Media.
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Adults 35 - 64 who Live in the PHOENIX, AZ, DMA spend an average of 1 days, 17 hours, 56 minutes and 57 seconds
each week with All Forms of Ad-Supported Media.

80.3% of Adults 35 - 64 who Live in the PHOENIX, AZ, DMA spend an avg. of 7 hours and 39 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 14.7% of total time spent with all forms of Ad-Supported Media.
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P18+

minutes/day.

' Adults 18 or older who Live in the PHOENIX, AZ, DMA spend an average of 7 hours and 26 minutes
each day with All Forms of Ad-Supported Media. 75.6% listen to Local AM/FM Radio for an avg. of 62.

(Local Radio delivers 10.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{Average Wieek] Total Persons: % Time Spent:
B ]
Search (Google, Bing, etc)) M 86.6%

Billboards & Signs (Weekly Drivers)

king/Financial/Real Estate (Websites/Apps)

News/Weather /Sports (Websites/Apps)
Email/Text/IM/Zoom,etc. (Personal & Work)
Local AM/FM Radio

Facebook

Games/Fantasy/Betting Sites

Local TV Stations.

Non-Premium Cable TV Networks

Instagram

Netflix

P —— T
D e 11V
m;—mr

Avg. Hours+Minutes/day with All
Forms of Media: Adults 18 or older

""'“'"'-
usage

who Live in the PHOENIX,
AZ, DMA

D.8%4

U
=]
E

o e o-fo
o 5 io
B2 ER R-RR R R R R R

_mr

® who Live in the PHOENIX, AZ, DMA mUSA

(average pay

Local TV Stations
93.0

TV Networks
7438

| Signs (Weekly

Non-Premium Cable

Local AM/FM Radio
66.3

Facebook
63.4

Search
(Google,

Billboards &
Bing, etc.)
Drivers) 297
54.5
News/We
ather/s...

Instagram
41.4

Local TV Stations
108.7

Networks
85.7

Non-Premium Cable TV

Local AM/FM Radio
69.1

Facebook
56.7

Search
(Google,
Bing, etc.)
30.3

Billboards &
Signs (Weekly
Drivers)
47.6

Instagram
313

Games/  News
Fantasy /Wea
/Betti... | the..

Email/Text/IM/
Zoom,etc.
(Personal &
Work]...

Netflix

283 Groce.. Ban..

u who Live in the PHOENIX, AZ, DM,

A

u USA

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older

(averoge Week)
Grocery Stores.

Search {Google, Bing, etc)

Billboards & Signs (Weekly Drivers)

s ts
Local AM/FM Radio

Facebook

Email/Text/IM/Zoom,etc. (Personal & Work)
Local TV Stations

Non-Premium Cable TV Networks

Shopping (indl. Food/ Auctions/Travel, etc.)
Instagram

(Gas Stations/Convenience Stores

Amazon Prime/IMDb/FireTV

USA

Torol persons:

PR, I— T
2 as &
333718 z Lo

Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:
Adults 18 or older

458 7 37
whe Live in the PHOENIX, usa
P o z, oo (035
B
= who Live in the PHOENIX, AZ, DMA mUSA
DMA Scarborough R2 2026: Aug25-Jul26 Qual intab 2,408

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Top-13 All Forms of Ad-Supported Media (% Time Spent &
- (Average Doy

Avg. Minutes/day Spent): Adults 18 or older

Local TV Stations
894

Non-Premium
Cable TV Networks
719

Local AM/FM Radio
62.0

Email/Text/I

M/Zoom,etc.
Billboards & (Personal &

Signs (Weekly Work)...
Drivers)
54.5

Instagram
31.2
Shopp | News/
Weat...

Search
(Google, | M8
Bing, (incl .
etc.) Food/ | Groc |G
297 Auct... ery.. |a

Amazon
Prime/IMDb/Fire
v
39.5

Local TV St
103.3

Non-Premium Cable
TV Networks
81.4

Local AM/FM Radio
63.7

Facebook
53.6

Email/Text/|

M/Zoom,etc.

(Personal &
Work)...

Search
(Google,
Bing, etc.)
303

Billboards &
Signs (Weekly
Drivers)
47.6

Shopp
ing
(incl.
Food/
Auct..

News/
Amazon Weat...
Prime/IMDb/Fir
eTv
44.4

Instagr
am
241

Groe G
ery.. a

= who Live in the PHOENIX, AZ, DMA

soefa.ai

= USA
® Share of Everything
for Anything




Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 54
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I Adults 25 - 54 who Live in the PHOENIX, AZ, DMA spend an average of 5 hours and 33 minutes each
day with All Forms of Ad-Supported Media. 74.5% listen to Local AM/FM Radio for an avg. of 66.1

(Local Radio delivers 14.8% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach): Women 25 - 54
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minutes/day.

I Women 25 - 54 who Live in the PHOENIX, AZ, DMA spend an average of 6 hours and 9 minutes each
day with All Forms of Ad-Supported Media. 71.8% listen to Local AM/FM Radio for an avg. of 69.3

(Local Radio delivers 13.5% of Time with Ad-Supported Media.)
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| Men 25 - 54 who Live in the PHOENIX, AZ, DMA spend an average of 5 hours and 2 minutes each day
with All Forms of Ad-Supported Media. 77.1% listen to Local AM/FM Radio for an avg. of 63.2

minutes/day. (Local Radio delivers 16.1% of Time with Ad-Supported Media.)
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I Adults 35 - 64 who Live in the PHOENIX, AZ, DMA spend an average of 5 hours and 59 minutes each
day with All Forms of Ad-Supported Media. 80.3% listen to Local AM/FM Radio for an avg. of 65.7

minutes/day. (Local Radio delivers 14.7% of Time with Ad-Supported Media.)
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3,685,376 or 75.6% of Adults 18 or older who Live in the PHOENIX, AZ, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 62. minutes every day representing 42.9% of all time spent
daily with Ad-Supported Audio.
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1,768,555 or 74.5% of Adults 25 - 54 who Live in the PHOENIX, AZ, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 66.1 minutes every day representing 37.5% of all time spent
daily with Ad-Supported Audio.
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833,807 or 71.8% of Women 25 - 54 who Live in the PHOENIX, AZ, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 69.3 minutes every day representing 37.% of all time spent daily
with Ad-Supported Audio.
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Avg. Week A{[rﬂggio (Persons & % Reach): Men 25 -54
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934,851 or 77.1% of Men 25 - 54 who Live in the PHOENIX, AZ, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 63.2 minutes every day representing 37.4% of all time spent daily
with Ad-Supported Audio.
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1,811,084 or 80.3% of Adults 35 - 64 who Live in the PHOENIX, AZ, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 65.7 minutes every day representing 41.5% of all time spent
daily with Ad-Supported Audio.
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3,685,376 or 75.6% of Adults 18 or older who Live in the PHOENIX, AZ, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 62. minutes every day representing 42.9% of all time spent
daily with Ad-Supported Audio.
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1,768,555 or 74.5% of Adults 25 - 54 who Live in the PHOENIX, AZ, DMA listen to Ad-Supported

P25-54 Local AM/FM Radio for an average of 66.1 minutes every day representing 37.5% of all time spent
daily with Ad-Supported Audio.
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833,807 or 71.8% of Women 25 - 54 who Live in the PHOENIX, AZ, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 69.3 minutes every day representing 37.% of all time spent daily
with Ad-Supported Audio.
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934,851 or 77.1% of Men 25 - 54 who Live in the PHOENIX, AZ, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 63.2 minutes every day representing 37.4% of all time spent daily
with Ad-Supported Audio.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 77.1% Audio: Men 25 - 54
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1,811,084 or 80.3% of Adults 35 - 64 who Live in the PHOENIX, AZ, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 65.7 minutes every day representing 41.5% of all time spent
daily with Ad-Supported Audio.
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3,685,376 or 75.6% of Adults 18 or older who Live in the PHOENIX, AZ, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic Hits, Hot AC, and Pop
Contemporary Hit Radio.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 54
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1,768,555 or 74.5% of Adults 25 - 54 who Live in the PHOENIX, AZ, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio, Hot AC, Country,
and Classic Hits.
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Local AM/FM Radio Formats (Persons & % Reach): Women 25 - 54
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833,807 or 71.8% of Women 25 - 54 who Live in the PHOENIX, AZ, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Hot AC, Adult Contemporary, Classic
Hits, and Country.
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Ad-Supported Local AM/FM Radio Formats (% Time Spent

& Avg. Minutes/day Spent): Women 25 - 54

Alternative

Mexican Regional
280

Adult Hits
278

Classic Rock
271

Pop
Contemporary
Hit Radio
26.4

Active Rock
26.2

All Sports
25.7

Adult
Contemporary
Country 24.1

pLE:]

Urban AC
218

Classic Hits

246 Urban...

Alternative
34.8

Active Rock
333

All Sports
33.2

Mexican
Regional
325

Country
323

Pop
Contemp
orary Hit

Radio

299

Classic Hits
31.8

Adult
Contemp
orary
299

Urban
Contemporary
274

Urban AC
30.5

= who Live in the PHOENIX, AZ, DMA

mUSA

* Share of Everything

i for Anything _




Classic Rock.

934,851 or 77.1% of Men 25 - 54 who Live in the PHOENIX, AZ, DMA listen to Ad-Supported Local AM/FM
Radio. The Top-5 Formats are Adult Contemporary, Country, Pop Contemporary Hit Radio, Adult Hits, and

Local AM/FM Radio Formats (Persons & % Reach): Men 25 - 54
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Local AM/FM Radio Formats (Persons & % Reach): Adults 35 - 64

{average week)
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1,811,084 or 80.3% of Adults 35 - 64 who Live in the PHOENIX, AZ, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Pop Contemporary Hit Radio, Classic
Hits, and Hot AC.
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Avg. Week AI{ Viﬁeo (Persons & % Reach): Adults 18 or older
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2,803,543 or 57.5% of Adults 18 or older who Live in the PHOENIX, AZ, DMA watch Ad-Supported
Local TV Stations for an average of 89.4 minutes every day representing 32.% of all time spent daily
with Ad-Supported Video.
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Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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1,150,511 or 48.5% of Adults 25 - 54 who Live in the PHOENIX, AZ, DMA watch Ad-Supported Local
TV Stations for an average of 35.8 minutes every day representing 32.6% of all time spent daily with
Ad-Supported Video.
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519,693 or 44.7% of Women 25 - 54 who Live in the PHOENIX, AZ, DMA watch Ad-Supported Local
TV Stations for an average of 38.3 minutes every day representing 28.1% of all time spent daily with
Ad-Supported Video.
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631,021 or 52.% of Men 25 - 54 who Live in the PHOENIX, AZ, DMA watch Ad-Supported Local TV
Stations for an average of 33.8 minutes every day representing 38.8% of all time spent daily with Ad-
Supported Video.
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1,240,091 or 55.% of Adults 35 - 64 who Live in the PHOENIX, AZ, DMA watch Ad-Supported Local TV
Stations for an average of 69.1 minutes every day representing 34.6% of all time spent daily with Ad-
Supported Video.
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P18 2,803,543 or 57.5% of Adults 18 or older who Live in the PHOENIX, AZ, DMA watch Ad-Supported

Local TV Stations for an average of 89.4 minutes every day representing 32.% of all time spent daily
with Ad-Supported Video.
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1,150,511 or 48.5% of Adults 25 - 54 who Live in the PHOENIX, AZ, DMA watch Ad-Supported Local
P25-54 TV Stations for an average of 35.8 minutes every day representing 32.6% of all time spent daily with
Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % i N llshare ofAd-supported video n Video: Adults 25 - 54
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519,693 or 44.7% of Women 25 - 54 who Live in the PHOENIX, AZ, DMA watch Ad-Supported Local
TV Stations for an average of 38.3 minutes every day representing 28.1% of all time spent daily with
Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % llshare ofAd-supported video" Video: Women 25 - 54
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631,021 or 52.% of Men 25 - 54 who Live in the PHOENIX, AZ, DMA watch Ad-Supported Local TV
M25.54 Stations for an average of 33.8 minutes every day representing 38.8% of all time spent daily with Ad-
Supported Video.

Weekly 53.8% 55.7% Avg. Hours+Minutes/day with Ad-Supported
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1,240,091 or 55.% of Adults 35 - 64 who Live in the PHOENIX, AZ, DMA watch Ad-Supported Local TV
Stations for an average of 69.1 minutes every day representing 34.6% of all time spent daily with Ad-
Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % 60.3% llshare ofAd-supported video" Video: Adults 35 - 64
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Local TV Station Programs (Persons & % Reach) Adults 18 or older

(Average week]
Local News - Evening

Sports.

Comedies

Local News - Morning
Movies

Dramas

Game Shows
National/Network News
Food/Cooking Shows
Documentaries
Mystery/Suspense/Crime
Local News - Late

Court Shows

Total persons:

AZ, DMA

o

# who Live in the PHOENIX, AZ, DMA

who Live in the PHOENIX,

2,803,543 or 57.5% of Adults 18 or older who Live in the PHOENIX, AZ, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local News -
Morning, Movies, and Dramas.

Avg. Hours+Minutes/day with Local
TV Stations: Adults 18 or older
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Local TV Station Programs (Persons & % Reach): Adults 25 - 54

(average week)
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Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

1,150,511 or 48.5% of Adults 25 - 54 who Live in the PHOENIX, AZ, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Morning, Local News - Evening,
Dramas, and Movies.
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Local TV Station Programs (Persons & % Reach): Women 25 - 54

{average Week]
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' 519,693 or 44.7% of Women 25 - 54 who Live in the PHOENIX, AZ, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Comedies, Local News - Morning, Local News - Evening, Sports,
Movies, and Court Shows.
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L
Local TV Station Programs (Persons & % Reach): Men 25 - 54

' 631,021 or 52.% of Men 25 - 54 who Live in the PHOENIX, AZ, DMA watch Ad-Supported Local TV
Stations. The Top 6-Programs are Sports, Comedies, Local News - Morning, Local News - Evening,
Dramas, and Game Shows.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54
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Local TV Station Programs (Persons & % Reach): Adults 35 - 64

(Average week]
Sports
Comedies
Local News - Evening
Local News - Morning
Movies
Dramas
Game Shows
Food/Cooking Shows
National /Network News
Local News - Late
Documentaries
Mystery/Suspense/Crime

Court Shows

1,240,091 or 55.% of Adults 35 - 64 who Live in the PHOENIX, AZ, DMA watch Ad-Supported Local TV
Stations. The Top 6-Programs are Comedies, Sports, Local News - Evening, Local News - Morning,
Dramas, and Movies.
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| 3,554,714 or 72.9% of Adults 18 or older who Live in the PHOENIX, AZ, DMA use Ad-Supported
Social Media for an average of 163.1 minutes every day representing 29.9% of all time spent daily
with Ad-Supported Digital Media.
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| 1,786,292 or 75.3% of Adults 25 - 54 who Live in the PHOENIX, AZ, DMA use Ad-Supported Social
Media for an average of 184.7 minutes every day representing 38.3% of all time spent daily with Ad-
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I 912,871 or 78.6% of Women 25 - 54 who Live in the PHOENIX, AZ, DMA use Ad-Supported Social
Media for an average of 201. minutes every day representing 38.7% of all time spent daily with Ad-
Supported Digital Media.
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[ 873,421 or 72.% of Men 25 - 54 who Live in the PHOENIX, AZ, DMA use Ad-Supported Social Media
for an average of 168.2 minutes every day representing 37.7% of all time spent daily with Ad-
Supported Digital Media.
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1,633,188 or 72.4% of Adults 35 - 64 who Live in the PHOENIX, AZ, DMA use Ad-Supported Social
Media for an average of 139.4 minutes every day representing 29.7% of all time spent daily with Ad-
Supported Digital Media.
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[ 3,444,983 or 70.7% of Adults 18 or older who Live in the PHOENIX, AZ, DMA use Ad-Supported

Facebook for an average of 64.5 minutes every day representing 39.5% of all time spent daily with

Ad-Supported Social Media.
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[ 1,652,629 or 69.6% of Adults 25 - 54 who Live in the PHOENIX, AZ, DMA use Ad-Supported Facebook
for an average of 64.4 minutes every day representing 36.6% of all time spent daily with Ad-
Supported Social Media.
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[ 912,871 or 78.6% of Women 25 - 54 who Live in the PHOENIX, AZ, DMA use Ad-Supported Facebook
for an average of 68.9 minutes every day representing 35.5% of all time spent daily with Ad-
Supported Social Media.
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[ 706,612 or 58.3% of Men 25 - 54 who Live in the PHOENIX, AZ, DMA use Ad-Supported Facebook for
an average of 53.6 minutes every day representing 33.9% of all time spent daily with Ad-Supported
Social Media.
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Avg. Week All Sociql Media (Persons & % Reach): Adults 35 - 64
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[ 1,633,188 or 72.4% of Adults 35 - 64 who Live in the PHOENIX, AZ, DMA use Ad-Supported Facebook
for an average of 46.5 minutes every day representing 34.3% of all time spent daily with Ad-
Supported Social Media.
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3,444,983 or 70.7% of Adults 18 or older who Live in the PHOENIX, AZ, DMA use Ad-Supported
P18+ Facebook for an average of 64.5 minutes every day representing 39.5% of all time spent daily with
Ad-Supported Social Media.
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Reach % il Social Media: Adults 18 or older
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1,652,629 or 69.6% of Adults 25 - 54 who Live in the PHOENIX, AZ, DMA use Ad-Supported Facebook
P25-54 for an average of 64.4 minutes every day representing 36.6% of all time spent daily with Ad-
Supported Social Media.

Weekly 74.8% Avg. Hours+Minutes/day with Ad-Supported
Reach % Social Media: Adults 25 - 54
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912,871 or 78.6% of Women 25 - 54 who Live in the PHOENIX, AZ, DMA use Ad-Supported Facebook
for an average of 68.9 minutes every day representing 35.5% of all time spent daily with Ad-
Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % —_— 81.1% Social Media: Women 25 - 54
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706,612 or 58.3% of Men 25 - 54 who Live in the PHOENIX, AZ, DMA use Ad-Supported Facebook for
an average of 53.6 minutes every day representing 33.9% of all time spent daily with Ad-Supported
Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % Social Media: Men 25 - 54
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1,633,188 or 72.4% of Adults 35 - 64 who Live in the PHOENIX, AZ, DMA use Ad-Supported Facebook

for an average of 46.5 minutes every day representing 34.3% of all time spent daily with Ad-
Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 245,553;
Local Radio: 231,406; Social Media: 185,762; Non-Prem. Cable: 78,837; Local TV: 69,759
reaching Adults 18 or older who Live in the PHOENIX, AZ, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Live in the PHOENIX, AZ, DMA
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Digital Media: 104,143; Social Media: 81,794; Non-Prem. Cable: 29,006; Local TV: 25,432
reaching Adults 25 - 54 who Live in the PHOENIX, AZ, DMA.

Local Radio: 111,248; All Other

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 54 who Live in the PHOENIX, AZ, DMA
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 55,869;
Local Radio: 52,920; Social Media: 46,220; Non-Prem. Cable: 14,521; Local TV: 13,224
reaching Women 25 - 54 who Live in the PHOENIX, AZ, DMA.
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Digital Media: 46,139; Social Media: 34,311; Non-Prem. Cable: 13,086; Local TV: 11,362
reaching Men 25 - 54 who Live in the PHOENIX, AZ, DMA.

Local Radio: 57,984; All Other
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M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 114,972; All Other
Digital Media: 105,417; Social Media: 78,044; Non-Prem. Cable: 31,085; Local TV: 29,442
reaching Adults 35 - 64 who Live in the PHOENIX, AZ, DMA.

700,000

600,000

500,000

400,000

300,000

200,000

100,000

]

0&

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 35 - 64 who Live in the PHOENIX, AZ, DMA

WP aP R P P AP P P S R AR R R R R AR R R
R K .;-,e&qﬁ»ﬁoﬂf‘f&*f&qqeq‘
s Mon-Fri Local AM/FM Radio AQH s Vlon-Fri Local TV Station AQH
e Mon-Fri Non-Premium Cable TV AQH s Mon-Fri Social Media AQH

@ Mon-Fri Digital Media (Less Social) AQH

_O;P

40,000,000

35,000,000

30,000,000

25,000,000

20,000,000

15,000,000

10,000,000

5,000,000

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Adults 35 - 64

“?'1?'5".@%”9’\"'!?%” '~?'\$‘s'\9'»ﬁu?49@'\‘2$9°ﬁ &

ST EE P& Q?q@‘» ..}NQ"\?”FDQ'Q'G’Q'%Q‘*’QQNQ‘Q

e Mon-Fri Local AM/FM Radio AQH e Mon-Fri Local TV Station AQH
e Mon-Fri Non-Premium Cable TV AQH s M on-Fri Social Media AQH
s on-Fri Digital Media (Less Social) AQH

Usa DMA Scarborough R2 2026: Aug25-Jul26 Qual Intab 2,408

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

* Share of Everything




4,350,368 or 89.3% of Adults 18 or older who Live in the PHOENIX, AZ, DMA spend an average of
54.5 minutes per day driving, seeing Billboards and Signs. 63.2% Listen to Local Radio Stations Out-
of-Home for an average of 37.5 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 54
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2,074,088 or 87.4% of Adults 25 - 54 who Live in the PHOENIX, AZ, DMA spend an average of 62.2
minutes per day driving, seeing Billboards and Signs. 65.6% Listen to Local Radio Stations Out-of-
Home for an average of 46.7 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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Top-13 Out-of-Home Media (Persons & % Reach): Women 25 - 54

(average week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars
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Podcasts
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TV Music Channels
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(Averoge Day,

998,879 or 86.% of Women 25 - 54 who Live in the PHOENIX, AZ, DMA spend an average of 47.
minutes per day driving, seeing Billboards and Signs. 62.8% Listen to Local Radio Stations Out-of-
Home for an average of 45.9 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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Top-13 Out-of-Home Media (Persons & % Reach): Men 25-54

(average week]
Grocery Stores

Billboards & Signs (Weekly Drivers)
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of-Home Media: Men 25 - 54

AZ, DMA
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1,075,209 or 88.7% of Men 25 - 54 who Live in the PHOENIX, AZ, DMA spend an average of 76.6
minutes per day driving, seeing Billboards and Signs. 68.4% Listen to Local Radio Stations Out-of-
Home for an average of 47.4 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 - 64
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2,032,134 or 90.1% of Adults 35 - 64 who Live in the PHOENIX, AZ, DMA spend an average of 60.3
minutes per day driving, seeing Billboards and Signs. 70.1% Listen to Local Radio Stations Out-of-
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4,350,368 or 89.3% of Adults 18 or older who Live in the PHOENIX, AZ, DMA spend an average of 54.5

minutes per day driving, seeing Billboards and Signs representing 39.8% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
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2,074,088 or 87.4% of Adults 25 - 54 who Live in the PHOENIX, AZ, DMA spend an average of 62.2 minutes

per day driving, seeing Billboards and Signs representing 36.8% of all Time Spent with Ad-Supported Out-
of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 25 - 54
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998,879 or 86.% of Women 25 - 54 who Live in the PHOENIX, AZ, DMA spend an average of 47. minutes

per day driving, seeing Billboards and Signs representing 30.6% of all Time Spent with Ad-Supported Out-
of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Women 25 - 54
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1,075,209 or 88.7% of Men 25 - 54 who Live in the PHOENIX, AZ, DMA spend an average of 76.6 minutes

per day driving, seeing Billboards and Signs representing 41.5% of all Time Spent with Ad-Supported Out-
of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

IT] . Out-of-Home Media: Men 25 - 54
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2,032,134 or 90.1% of Adults 35 - 64 who Live in the PHOENIX, AZ, DMA spend an average of 60.3 minutes

per day driving, seeing Billboards and Signs representing 38.9% of all Time Spent with Ad-Supported Out-
of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 35 - 64
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Direct Mail Advertising (exdluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) {Sunday)
Books

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

All Local Weekly Newspapers
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Avg. Hours+Minutes/day with All

who Live in the PHOENIX, AZ,

817,410 or 16.8% of Adults 18 or older who Live in the PHOENIX, AZ, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.4 minutes every day representing 27.8% of all time
spent daily with All forms of Print Media.
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Avg. Week All Print Medm (Persons & % Reach): Adults 25 - 54
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New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Magazines

Catalogs

Totol Per

L ——
B i — v
M-ﬂ
-m
(gasd

R —5 ™
[5i7i5:d ety

®who Live in the PHOENIX, AZ, DMA

who Live in the PHOENIX, AZ,
MA

mUSA

353,527 or 14.9% of Adults 25 - 54 who Live in the PHOENIX, AZ, DMA read Local Daily Newspaper(s)
(Daily+Sunday) for an average of 8.2 minutes every day representing 22.1% of all time spent daily

with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 25 - 54

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

New York Times.
(Daily+Sunday)
9.4

New York Times {Sunday)
10.0

- B D - = =

. = e

3R 8 To8 toR IR o =R
R e

New York Times (Daily)

Wall Street lournal

(Daily)
9.1

Magazines

Local Daily Local Daily
Newspaper(s) Newspaper(s)
[Daily+Sunday) {Daily

8.2 7.7

Direct Mail Advertising
[excluding Catalogs) Catalogs
7.3 32

Wall Street Journal
(Daily)
9.6

New York Times
(sunday)
10.3

New York Times
{Daily)

(s)
manwmndan

USA Today [Daily)
10.0 8.6

Local Daily
Newspaper(s)

New York Times
(Daily+Sunday)
95

Local Daily
Newspaper(s)
Magazines (Daily
86 7.9

Direct Mail ol
Advertising 31
{excluding Catalogs)

66 All Local...

m who Live in the PHOENIX, AZ, DMA

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 25 - 54

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

Books

DMA

USA
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Totof persans:

who Live in the PHOENIX, AZ,
DMA

0.0%

= who Live in the PHOENIX, AZ, DMA

Scarborough R2 2026: Aug25-lui26 Qual Intab

Avg. Hours+Minutes/day with Ad- L2l
Supported Print Media: Adults 25 - 54

BUSA

Avg.

% Time Spent:

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

New York Times
(Dally+Sunday)
9.4

USA Today (Daity)

Wall Street Journal (Daily)
9.1

New York Times
(sunday) Magazines
10.0 9.1

Local Daily
Newspaper(s)
(Sunday]
88

Local Daily Newspaper(s)
(Daily+Sunday)
82 :
Direct
Mail
Advertisin

Local Daily Newspaper(s) | (excluding
(Daily Catalogs)
7.1 13

Wall Street Joumal (Daily)
9.6

New York Times.
(Sunday)
10.3

New York Times
{Daily+Sunday)
9.5

Local Daily Newspaper(s)
(Sunday)

USA Today (Daily)
10.0 94

Local Daily
Newspaper(s)
{Daily+Sunday}

8.6

Magazines
86

Advertisi
ng
{excludin
Local Daily Newspaper(s)
(Daily Catalogs)
79 66

= who Live in the PHOENIX, AZ, DMA
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soefa.ai

= USA

® Share of Everything
for Anything é



393,931 or 33.9% of Women 25 - 54 who Live in the PHOENIX, AZ, DMA read Direct Mail Advertising
(excluding Catalogs) for an average of 7.3 minutes every day representing 25.1% of all time spent
daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Women 25 - 54

Direct Mail Advertising (exdluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) {Sunday)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

Totol Persons.

6 &l 8 6%
(112512 los

®who Live in the PHOENIX, AZ, DMA

Avg. Hours+Minutes/day with All
Print Media: Women 25 - 54

mUSA

s

[=E = I3 B i
o b s Mo 7 oo =
T EEEEEEEERE

USA Today [Daily)
10.8

Wall Street Journal

Local Daity
Newspaper(s)
(Daity+Sunday)
8.0

Local Daily
Newspaperis)
(Sunday)
87

New York Times
(Daily)
14

Direct Mail Advertising
{excluding Catalogs)
73

Magazines
85

Local Daily
Newspaper(s)
(Daily

7.3

Catalogs
2.8

Wall Street
Journal (Daily)
124

USA Today (Daily)
87

Local Daily
Newspaper(s)
(Sunday)
85

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54

Local Daily

Newspaper(s)

(Daily+Sunday)
7.9

Local Daily
Newspaper(s) (Daily
12
Magarines
7.7
Direct Mail
Advertising (excluding
Catalogs)
63

New York Times
{Daily) Catalogs
74 29

m who Live in the PHOENIX, AZ, DMA

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Women 25 - 54

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

All Local Weekly Newspapers

Magazines

Catalogs

Books

DMA

Totof persans:

Avg. Hours+Minutes/day with Ad-

Supported Print Media: Women 25 - 54

P
P 58

= who Live in the PHOENIX, AZ, DMA

Scarborough R2 2026: Aug25-lui26

who Live in the PHOENIX, AZ,
DMA

mysa
Qual Intab

USA 2,408
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54

Time Spent:

E*

o
[
R

USA Today (Daily)
10.8

New York Times
{Sunday)
10.2

New York Times
(Daily+Sunday)
8.8

Local Daily

Wall Street
loumnal (Daily)
83

Newspaper(s)
{Daily+Sunday}

8.0

USA Today (Daily)
87

Wall Street Journal
{Daily)

Local Daily

Newspaper(s]
(Daily+Sunday) Magazines.
79 7.7

Local Daily Newspaper(s)
(Sunday)

124 Local Daily Newspaper(s)

(Sunday)

8.7 New York Times (Daily)
7.4

Direct Mail

Advertisin

Magazines
85

85

New York Times (Daily)

74

Direct

Mail
Advertisi
ng
{excludin
New York Times New York Times. Local Daily Newspaper(s) E
(Sunaay) (Dalty+Sunday) (Daily Catalogs)
B8 81 7.2 (]

= who Live in the PHOENIX, AZ, DMA

= USA
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201,104 or 16.6% of Men 25 - 54 who Live in the PHOENIX, AZ, DMA read Local Daily Newspaper(s)
(Daily+Sunday) for an average of 8.6 minutes every day representing 22.6% of all time spent daily
with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Men 25 - 54 Avg. Day All Print Media {% Time Spent & Avg Minutes/day Spent): Men 25 - 54

Totol Pes

Local Daily Newspaper(s) (Daily+Sunday) a 7o
Direct Mail Advertising {excluding Catalogs) m 4.0%
LocalDaily Newspaperte) (Daily i — Y/
tocalDaity Newspaperts) sunday) P A — 7
e P 2
new vork Times (Daily) [ i
s 1 o

Local Daily
New York Times Newspaper(s}
(Daily+5unday) (Sunday}
11 10.6

New York Times New York Times. New York Times (Sunday)
{Daily+Sunday) (Sunday)
10.0 100

Avg. Hours+Minutes/day with All
Print Media: Men 25 - 54

New York Times (Daily+Sunday)

Wall Street Journal Local Daily

New York Times (Sunday) (Daily) Local Daily Local Daily USA Today (Daily) Newspaper(s) Local Daily Wall Street
10.1 i Newspaperis) Newspaper(s) 1.7 (Daily+Sunday) ) Jour
Wall Street Journal (Daily) (Daity+Sunday) (Daily 9.7 i (Daily)
86 8.2 .. 71
USA Today (Daily)
Local Daily Direct Mail Advertising | caralogs Advertising 32
Magazines who Live in the PHOENIX, AZ, USA Today [Daily) Newspaper{s) (Sunday) (excluding Catalogs) Magazines {excluding Catalogs)
101 2.0 X ] L 9.4 68 All Local..
Catalogs y
= who Live in the PHOENIX, AZ, DMA HUSA m who Live in the PHOENIX, AZ, DMA mUSA
Avg. Week Ad-Supported All Print Media (Persons & % Reach): Men 25 - 54 Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54
Total Persans: V!'Nw
tocalpally Newspaperts) (Daissunday) e —— 17
Direct Mil Advertising (excluding Catalogs)  [BEPRIFS o

ety wewsape) 0o 1

Local Daily Newspaper(s) (Sunday) - gVRpTY:} m godi ] W streetoumal aity) New Yark Times
(Daily)
New York Times {Daily) m m New York Times New York Times 10.2
(Daily+Sunday) (Sunday) Magazines Mew York Times
New York Times (Daily+Sunday) M 10.0 10.0 56 (Sunday)
1 121
New York Times (Sunday) e
Avg. Hours+Minutes/day with Ad- & 7
Wall Street Journal (Daily) Supported Print Media: Men 25 - 54 m USA Today (Daily) Wall 5:;:;1 Journal
= 10.1 Local Daily Newspaper(s) (Daily)
USA Today (Daily) m ail 7.1
s B
Magazines O m A8 Locai Daily ) Lacal Daily Advertisng
= Newspaper(s) il isi Newspaper(s) Local Daily Newspaper(s) ~ (excluding
Catalogs who Live in the PHOENIX, AZ, usa M New York Times (Daily) {sunday) ] . USA Today (Daily) (sunday) {Daily Catalogs)
DMA s 101 9.0 ; 117 10.6 B8 6.8
L 0.0%
=who Live in the PHOENIX, AZ, DMA mysa # who Live in the PHOENIX, AZ, DMA ®USA

USA DMA Scarborough R2 2026: Aug25-Jul26 Qual Intab 2,408 ' Share of Everything
All Graphs and soefo.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. SO for Anything



326,851 or 14.5% of Adults 35 - 64 who Live in the PHOENIX, AZ, DMA read Local Daily Newspaper(s)
(Daily+Sunday) for an average of 8.7 minutes every day representing 24.7% of all time spent daily
with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 35 - 64

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

Totol Per

mm
m—zm—'—
s 8

m

Avg. Hours+Minutes/day with All
Print Media: Adults 35 - 64

0 %
MM
m-a %

2.7%
®who Live in the PHOENIX, AZ, DMA

Mnmemmzmmx,nz,

mUSA

Avg. Day All Print Media {% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

i!agggg agaa
~ B 0o ko jon -
R [RER R £ L2 4E

Local Daily
Newspaper(s)
(Sunday)
95

Magazines
89

New York Times
(Sunday)
86

New York Times
(Daily+sunday)

USA Today (Daily)
85
Direct Mail
New York Times.

(Daily)
79

Wall Street Journal
(Daity)
6.7

Catalogs

Local Daily

Newspaper(s)

(Sunday)
10.8

Local Daily
Newm:;winﬂv

Mew York Times
(Sunday)
9.2

Wall Street Journal
(Daily)
9.0

USA Today (Daily)
8.7

New York Times
(Daily)
7.4

Magazines

84
Direct Mail
Advertising (excluding
Catalogs}
69

New York Times
(Daily+Sunday)

Catalogs
8.3 33

m who Live in the PHOENIX, AZ, DMA

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 35 - 64

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Magazines

Catalogs

Books

DMA

Totof persans:

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 35 - 64

P % e ™

0.0%
0.0%

= who Live in the PHOENIX, AZ, DMA
Scarborough R2 2026: Aug25-lui26
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USA 2,408
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Avg. Day Ad-Supported Print Media (% Time Spent & A

% Time Spent:

&

o
[
R

vg. Minutes/day Spent): Adults 35 - 64

Local Daily
Newspaper(s)
(Sunday)
9.5

Magazines
89

Local Daily Newspaper(s)
(Daily+Sunday)
8.7

New York Times (Sunday)
86

New York Times New York Times
(Daily+Sunday) (Daily)
83 7.9

Local Daily Newspaper(s)
(Daity
7.8

wall
Street
Direct Mail Advertising Journal
(excluding Catalogs) (Daily)
7.0 6.7

Local Daily
Newspaper(s)
(Sunday)
108

Local Daily
Newspaper(s)
(Daily+Sunday)

9.8

New York Times (Sunday)
9.2

Wall Street Journal (Daily)
9.0

Local Daily Newspaper(s)
(Daily.
B8

Magazines

USA Today (Daily)
87 8.4

New York Times
(Daily+Sunday)

b Diret

Mail
Advertisin
-4

(excluding
Catalogs)

New York Times (Daly)
7.4 6.9

who Live in the PHOENIX, AZ, DMA
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P18+

Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions"

P18+ who Live in the PHOENIX, AZ, DMA (Shopped/Visited/Bought past 3mos Due to Ads
on %)

108,933,766 39.8%
98,297,760 35.9%

80,039;366 29.2%

65,032,271 23.7%

44,354,580 16.2%

Local Broadcast TV gresistns 14.8%

GablaT¥ Hntworks

Lot AMTER Rl
Podcasts

Audio Streaming Services
Newspapers

Billboards

34,270,906 12.5%

30,023,582 11.0%

29,959,464 10.9%

27,865,306 10.2%

® P18+ who Live in the PHOENIX, AZ, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %) B P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA Scarborough R2 2026: Aug25-Jul26  Qualintab: 24331 f' * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright ® 2026 Hubbard |Media That Connects, LLC. All rights reserved. S 0 e a 4 al for Anything =



P25.54 "Advertising Actions"

P25-54 who Live in the PHOENIX, AZ, DMA (Shopped/Visited/Bought past 3mos Due to

Ads on %)
Social Media 60,465,333 44.5%
Websites 49,315,118 36.3%
Direct Mail

37,945,558 27.9%

Broadcast, Cable, & Sat TV grven 22.1%

Video Streaming Services 25,494,750 T

Podcasts 21,817,616 16.1%

£
=3

Audio Streaming Services
Biltboards
Cable TV Networks
Local Broadcast TV e

m P25-54 who Live in the PHOENIX, AZ, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA Scarborough R2 2026: Aug25-Jul26  Qual Intab: 11150 Share of Everything

.
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Social Media

Websites

Direct Mail

Video Streaming Services
Broadcast, Cable, & Sat TV

Audio Streaming Services

"Advertising Actions"

W25-54 who Live in the PHOENIX, AZ, DMA (Shopped/Visited/Bought past 3mos Due to
Ads on %)

33,381,011 . 49.6%
24,383,129 36.3%

18,61’4,548 27.7%

12,404,111 18.4%

12,831,819 19.1%

9,186,863 13.7%

Local AM/FM Radio

9,608,932 14.3%

Podcasts
Billboards

Cable TV Networks
Local Broadcast TV

Newspapers

10,161,972 15.1%

7,336,205 10.9%

6,614,153 9.8%

USA

5,938,986 8.8%

5,090,109 7.6%

m W25-54 who Live inthe PHOENIX, AZ, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
m W25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA Scarborough R2 2026: Aug25-Jul26  Qualintab: 6516 * Share of Everything
All Graphs and soefa.ai Data Modeling Capyright © 2026 Hubbard |Media That Connects, LLC. All rights reserved. S o e a . al for Anything =



Websites

Social Media

Broadcast, Cable, & Sat TV
Direct Mail

Video Streaming Services
Podcasts

Audio Streaming Services

"Advertising Actions"

M25-54 who Live in the PHOENIX, AZ, DMA (Shopped/Visited/Bought past 3mos Due to
Ads on %)

24,931,989

27,084,321

17,125,831 25.0%
19,331,d11 28.2%
13,090,639 19.1%

1i,655,643 17.0%

9,324,388 13.6%

Local AM/FM Radio

| 12,094,325 17.6%

Cable TV Networks
Local Broadcast TV
Billboards

Newspapers

9,886,598 14.4%

9,651,226 14.1%

9,175,263 13.4%

~ <
3

8,103,644 11.8%
m M25-54 who Live in the PHOENIX, AZ, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
m M25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA Scarborough R2 2026: Aug25-Jul26  Qual Intab: 4634 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard |Media That Connects, LLC. All rights reserved. SO e a . al for Anything o



Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions”

P35-64 who Live in the PHOENIX, AZ, DMA (Shopped/Visited/Bought past 3mos Due to
Ads on %)

56,962,586

48,957,620 37.0%

36,601,483 27.6%

32,325,098 24.4%

22,583,768

Local AM/FM Radio

Podcasts

Audio Streaming Services
Local Broadcast TV

Cable TV Networks
Billboards

Newspapers

24,026,249
13.6%

15,362,639 11.6%

19,992,376

19,294,281 14.6%

USA

—
S0
(=7
Py

14,672,444 11.1%

13,632,607 10.3%

m P35-64 who Live in the PHOENIX, AZ, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P35-64 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA Scarborough R2 2026: Aug25-Jul26  QualIntab: 12366 ® Share of Everything
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