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17.8% or 46,779,327 of USA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
Typical Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 54.6 years old
(11.7% older than average) and have a $94,586 (5.5% higher than average) annual household income.
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Special TV programs watched past 12 months: Macy’s Thanksgiving Day Parade




17.2% or 1,301,560 of CHI DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
&"A Typical Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 55.4 years old
CHICAGO (14.3% older than average) and have a $102,832 (.4% higher than average) annual household income.
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Special TV programs watched past 12 months: Macy’s Thanksgiving Day Parade




THANKSEIVING DAY
PARA

4&"5

WASHINGTON

21.1% or 1,190,574 of WDC DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
Typical Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 52.7 years old
(10.1% older than average) and have a $130,300 (1.6% higher than average) annual household income.
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Special TV programs watched past 12 months: Macy’s Thanksgiving Day Parade
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10.% or 447,240 of SEA DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
Typical Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 54.4 years old
(12.7% older than average) and have a $136,234 (14.9% higher than average) annual household income.
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Special TV programs watched past 12 months: Macy’s Thanksgiving Day Parade




Typical Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 54.8 years old

I L 22.1% or 1,017,844 of PHX DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
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(11.7% older than average) and have a $98,711 (6.1% higher than average) annual household income.
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Special TV programs watched past 12 months: Macy’s Thanksgiving Day Parade




17.8% or 46,779,327 of USA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.

&\"A U SA Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 5.% more likely to be a

NBC college graduate, 13.7% less likely to work full-time, 16.4% more likely to be married, 10.8% less likely to be
a parent of 1 or more children under 18.
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Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 4.9% more likely to be a
college graduate, 23.5% less likely to work full-time, 19.5% more likely to be married, 15.1% less likely to be
CHICAGO a parent of 1 or more children under 18.

17.2% or 1,301,560 of CHI DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
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21.1% or 1,190,574 of WDC DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 3.4% more likely to be a
%\"A college graduate, 14.6% less likely to work full-time, 13.8% more likely to be married, 15.1% less likely to be
WASHINGTON a parent of 1 or more children under 18.
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* \% Education Levels: Adults 18 or older
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Some High School or Less (not graduate)

10.% or 447,240 of SEA DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 5.9% less likely to be a
college graduate, 8.8% less likely to work full-time, 18.% more likely to be married, 21.4% less likely to be a
parent of 1 or more children under 18.
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parent of 1 or more children under 18.

Employment: Adults 18 or older
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22.1% or 1,017,844 of PHX DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
ﬁ'& Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 5.2% more likely to be a
KPNX college graduate, 17.5% less likely to work full-time, 9.7% more likely to be married, 2.6% less likely to be a
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Special TV programs watched past 12 months: Macy’s Thanksgiving Day Parade



17.8% or 46,779,327 of USA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 13.8% more likely to own

their home, 20.1% more likely to own a higher valued home, 8.4% more likely to have a single-family home,
3.4% more likely to have a dog.
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Special TV programs watched past 12 months: Macy’s Thanksgiving Day Parade



17.2% or 1,301,560 of CHI DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.

\"’ 5 Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 15.1% more likely to own
% their home, 5.1% more likely to own a lower valued home, 5.% more likely to have a single-family home,

CHICAGO 1.6% more likely to have a dog.

THANKSETVNG DAY
PARADE

Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older
f '

Single Family House (unattached)

Townhouse or attached Home 7.9%
8.1%

Own a Dog

Condominium 9-3% o C
S wn a Cat

7.9% 6.7%

Apartment

Own other type of Pet

Own Own Second Home Mobile Home or Manufactured | 1.2%
or Real Estate Home 2.1%
Property "
= who watch the MACY'S THANKSGIVING DAY PARADE on NBC mCHI » who watch the MACY'S THANKSGIVING DAY PARADE on NBC wmCHI * who watch the MACY'S THANKSGIVING DAY PARADE on NBC ®CHI

1w g Home Loans: Adults 18 or older

ff." Value of Owned Home: Adults 18 or older

Average Value of Owned Home:
who watch the MACY'S THANKSGIVING DAY PARADE on...

CHI 5369,783

408 04 468 04 87 29 3 68,2 8
<$150K $150K-$200K  $200K-$250K  $250K-$300K  $300K-$350K  $350K-$500K  $500K-$750K S750K-$1M S1vi+ Home Mortgage Refinanced Home Equity Own
mwho watch the MACY'S THANKSGIVING DAY PARADE on NBC mCHI Home Mortgage Loan/Home Home/Property
Improvement  Outright (No

CHI DMA Scarborough R1 2024: Feb23-Mar24 Qual Intab 656 = Loai Mortgages)
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC, All rights reserved.

Special TV programs watched past 12 months: Macy’s Thanksgiving Day Parade




21.1% or 1,190,574 of WDC DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 18.6% more likely to own
S

their home, 2.3% more likely to own a higher valued home, 15.4% more likely to have a single-family home,
WASHINGTON 9.% more likely to have a dog.
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L o 10.% or 447,240 of SEA DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
; L Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 7.8% more likely to own
their home, .7% more likely to own a higher valued home, 11.8% more likely to have a single-family home,

Seattle 12.5% more likely to have a dog.
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P 22.1% or 1,017,844 of PHX DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
R §”< 2 Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 6.5% more likely to own
PARADE + r

their home, 3.4% more likely to own a higher valued home, 2.6% more likely to have a single-family home,
.5% less likely to have a dog.
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17.8% or 46,779,327 of USA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.

Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are .1% less likely to look
up D-I-Y advice online, 22.4% more likely to always vote in local elections, 6.1% more likely to belong to a

gym, 4.9% more likely to fly domestic past yr.
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Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 9.6% less likely to look
up D-I-Y advice online, 11.6% more likely to always vote in local elections, 12.3% less likely to belong to a

CHICAGO gym, .2% less likely to fly domestic past yr.

17.2% or 1,301,560 of CHI DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
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21.1% or 1,190,574 of WDC DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.

S 2 ¢ Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 1.2% less likely to look
2 ; sk up D-I-Y advice online, 25.5% more likely to always vote in local elections, 16.5% more likely to belong to a

: WASHINGTON gym, 9.5% more likely to fly domestic past yr
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[ L >, 10.% or 447,240 of SEA DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
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THANKSEIVING DAY
PARADE

22.1% or 1,017,844 of PHX DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 13.6% more likely to
look up D-I-Y advice online, 30.4% more likely to always vote in local elections, 7.7% less likely to belong to

a gym, 2.5% more likely to fly domestic past yr

YTop-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

I

al Activity: Adults 18 or older

Republican / Lean Independent/ None
Republican of These

80.3%

Democrat / Lean
Democrat

Registered to Vote
(in District of Residence)

Presidential Elections: Always

Precide , . g, ;
Elections: i
15. 7%} P ’y
%) =
- - - T D | | ST — T
o 1 Blargi ; %
Retipes/ Restaurant Do-t-voumel Oniine Phome  Medicsl  Fitnesy/Dist  Mome/  apparel/ lobSearch/ Genealogy  Religion/  Take Onine Momework  Education Carer  Phatography  Electronic  Paresting/ Onfine Dating
Meal Planning mvr-maum information /  Advice  [VideoCall  Services/ Information Garden ideas Beauly ideas Post resume Spintuality Classes  (YovorVour ([Research Development (Snapfish, Invite  FamilyAdvice  Service - _
Sugessons Reviews (skype,  Information child's) Schoals, Shuttediy, LocalElectian: Aiys A8.0%
iy, Sopmcaton sl Local Elections: Sometimes
< inancing] 2
# who watch the MACY'S THANKSGIVING DAY PARADE on NBC W PHX mwho watch the MACY'S THANKSGIVING DAY PARADE on NBC mPHX

«
@_&Top-so past 12-months Active Lifestyle Activites: Adults 18 or older

w Past 12-months Domestic Airline Trips: Adults 18 or older

10.2%
602 464 13.1%
14.5%

1 trip

2 trips

- 1.9% Flew Domestic past year:
A0+ triga 2.1% Avg. # Domestic Flights:

i...hﬂﬂﬁhhmm "

Crilling - Gandening Lawn Care Hiking - Bicyding Swim ming Volunteer Belongto Sewing - Camping Joggmg- Bowling  Group Fitness Golf Fishing Adult Boating ¥Yoga-Piates Basketbal  Caregiver of Follow a Foothall ocer Competitive Softball Tennis: Hunting Snow Sking Organized
Outdoor [Flowersor Backpacking work Health Club or Crafts Running Class Continuing Aging Parent Weight Loss Video Gaming  Baseball Snowboarding  Road Race
cooking  vegetables) edueanon ormestive  progmm
marathan,
# who watch the MACY'S THANKSGIVING DAY PARADE on NBC W PHX etel
PHX DMA Scarborough R1 2024: lan23-Feb24 Qual intab 565

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, inc. LLC, All rights reserved.

Special TV programs watched past 12 months: Macy’s Thanksgiving Day Parade



e
NBC

Past 30-days QSR Users: Adults 18 or older
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past yr., 8.7% less likely to smoke cigarettes.

17.8% or 46,779,327 of USA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 5.3% more likely to use

QSRs past mo., 10.5% more likely to use Sit-Down Restaurants past mo., 12.4% more likely to use Casinos
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spa l};g Casinos visited past 12 hs: Yes Marij [ Cannabis Vape
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Special TV programs watched past 12 months: Macy’s Thanksgiving Day Parade

17.4%
v A 17.4%
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CHICAGO

THANKSEIVING DAY
PARADE

Past 30—days QSR Users: Adults 18 or older
-

2times

3 times

4 times

5 times

6 -9times

23.1%

= who watch the MACY'S THANKSGIVING DAY PARADE on NBC

10times or more

mCHI

Total lgg%!glv QSR Users: 0.5 Avg. Monthly QSR Meals:

7.0
6,865,033

yr., 19.7% more likely to smoke cigarettes.

17.2% or 1,301,560 of CHI DMA Adults 18 or older watch the MACY'
Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 4.8% more likely to use
QSRs past mo., 3.2% more likely to use Sit-Down Restaurants past mo., 15.% more likely to use Casinos past

S THANKSGIVING DAY PARADE on NBC.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

€ Atimg 16.1%

2 times

3 times

13.0%

4 times

5 times

6-9times

10times or more

® who watch the MACY'S THANKSGIVING DAY PARADE on NBC W CHI
Total ly Sit-Down ant Users:  Avg. hly sit-Down ant Meals:
78.2% 75.7%

A e D s

Drank Past 30-days: Adults 18 or older
m 11.3%

Liquor

Any Type of Beer
Wine

Domestic Light Beer
Imported Beer

Domestic Regular Beer

-v Vv
¥

Microbrew / Craft Beer

= who watch the MACY'S THANKSGIVING DAY PARADE on NBC

CHI DMA Scarborough R1 2024: Feb23-Mar24

wCHI

Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) a

malan  wings/  Bagel/
 who watch the MACY'S THANKSGIVING DAY PARADE on NBC

wilem, [Dply, Sadhnn
Burgers/ Donat/  Thai
spomts ar  sakery

wm
Asian

ncH
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who watch the MACY'S THANKSGIVING DAY PARADE... [ES1/000N 17.0%

an 200%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)

Bar [ Nightclub

Upscale Restaurant

Stage Show / Concert 3 msﬁ 1%
4.2%
Sports Batting  PGTETs 2
Other Gambling m 3.9%
4B 5%
Spa 2.1% Casinos visited past 12 months: Yes

Used Past 30-days: Adults 18 or older
=

16.0% == )

0

Vape

Marijuana / Cannabis Cigarettes

# who watch the MACY'S THANKSGIVING DAY PARADE on NBC mCHI

656
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WASHINGTON

Past 30-days QSR Users: Adults 18 or older
2 l\ | 1time

= who watch the MACY'S THANKSGIVING DAY PARADE on NBC =WDC

Total Aggﬁmﬂy QSR Users: Avg. Monthly QSR Meals:

89.5%
e = I

21.1% or 1,190,574 of WDC DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 5.1% more likely to use
QSRs past mo., 12.6% more likely to use Sit-Down Restaurants past mo., 14.3% more likely to use Casinos
past yr., 23.2% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adu!ts 18 or older

) (Sit-Down Restaurants Used Past 30-days,
[ W ltime a
1

12.7%

2 times

3times 13.2%

4 times 9.4%

5 times %
A

Chiness  pizza  mexin indian/ Cofes  makan  Upscale  Bagel/ Steskhouse seafood
™/ wewse! Denut

Other  coffes Bar Bakery

asian

6-9times 10.4%

{0
o

10times or more
® who watch the MACY'S THANKSGIVING DAY PARADE on NBC mWDC m who watch the MACY'S THANKSGIVING DAY PARADE on NBC mWDC
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Ri Meals:

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
85.7% 76.1% who watch the MACY'S mmmucmmma_ 26.0%

Drank Past 30-days: Adults 18 or older
wine
Any Type of Beer pysieyem 35.8%
Imported Beer
Domestic Regular Beer

Domestic Light Beer

Microbrew / Craft Beer m%lz-s% ¥

(
4

® who watch the MACY'S THANKSGIVING DAY PARADE on NBC EWDC

wboc DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab

Past 12 months Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older
et Mnciinee
Table Games (Craps, Poker, etc.)
Bar / Nightclub
Upscale Restaurant
Stage Show / Concert m 7.2%
Sports Betting @ %?&.
171,388 %:%32 65 108 494 136 433 848
Other Gambling MJ%&E% Casinos visited past 12 hs: Yes Mari / Cannabis Cigarettes Vape
® who watch the MACY'S THANKSGIVING DAY PARADE on NBC ®WDC = who watch the MACY'S THANKSGIVING DAY PARADE on NBC mwoC

v
°
o

1,250
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Past 30-days QSR Users: Adults 18 or older

3 times 12.2%
10times or more

# who watch the MACY'S THANKSGIVING DAY PARADE on NBC mSEA

Total Jl-;lg%gfv QSR Users: Avg. Monthly QSR Meals:

 ew PR 0
3,785,799

10.% or 447,240 of SEA DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 8.7% more likely to use
QSRs past mo., 15.7% more likely to use Sit-Down Restaurants past mo., 14.% more likely to use Casinos

past yr., 49.1% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

1time

2 times

3 times

4 times

5 times

6-9times

10times or more 3.3%

e \ |!
S

® who watch the MACY'S THANKSGIVING DAY PARADE on NBC

Total hly Sit-Down ant Users:

18.0%

18.9%

WSEA

Avg.

hly Sit-Down

ant Meals:

85.2% 73.6%

— 101 00

Drank Past 30-days: Adults 18 or older
Uguor
Any Type o Seer

Wine @

34.0%
Imported Beer

Domestic Regular Beer

Microbrew / Craft Beer ey e WA w
Domestic Light Beer 192 %92% i

® who watch the MACY'S THANKSGIVING DAY PARADE on NBC

SEA DMA Scarborough R1 2024: Jan23-Jan24

WSEA

Qual Intab

Slot Machines 1275793

Upscale Restaurant

Table Games (Craps, Poker, ec)

b
Stage Show / Concert m 10.4%
%

Sports Betting 168,517 5;‘9{
2.2%
Sps 2.4%
Other Gambling “izggﬁ

= who watch the MACY'S THANKSGIVING DAY PARADE on NBC
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Past 12 months Casino Activities: Adults 18 or older

28.4%

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

5

Coffee  Chinese  Indian/ Bagel/  msian  Wings/ sesfood  Upscale
House Thai/  Doaut/ Burgers /
Coffes mar Other  Bakery Sports Bar

Aasian

Medan  piza

= who watch the MACY'S THANKSGIVING DAY PARADE on NBC mSEA

ans
/

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who watch the MACY'S THANKSGIVING DAY PARADE... [TO/AZB I 15.7%

o EETI 15.6%

Casinos visited past 12 months: Yes
W SEA

Used Past 30-days: Adults 18 or older
wi |
=

i

Marijuana / Cannabis Cigarettes

Vape
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30-days QSR Users: Adults 18 or older

| 1time %{’

2times

3 times

4 times

5 times

6 -9times

10times or more

= who watch the MACY'S THANKSGIVING DAY PARADE on NBC m PHX

Total Jl-ggnssgﬂv QSR Users: Avg. Monthly QSR Meals:

90.7%

e s D I
4,184,809

past yr., .5% more likely to smoke cigarettes.

22.1% or 1,017,844 of PHX DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 3.2% more likely to use
QSRs past mo., 8.2% more likely to use Sit-Down Restaurants past mo., 19.4% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ ] 1time

14.8%

2 times

15.2%

3 times 15.0% |

4 times 9.0%

5 times

6-9times 0.8% .

10times or more

® who watch the MACY'S THANKSGIVING DAY PARADE on NBC
Total

W PHX

hly Sit-Down ant Users:  Avg. Monthly Sit-Down Restaurant Meals:
83.5% 77.2%

Drank Past 30-days: Adults 18 or older

898,381 19.5%

7.1%
5.1%

Liquor

Any Type of Beer
Wine

Imported Beer
Domestic Light Beer
Domestic Regular Beer v v
Microbrew / Craft Beer i
= who watch the MACY'S THANKSGIVING DAY PARADE on NBC

PHX DMA Scarborough R1 2024: Jan23-Feb24

mPHX

Qual Intab

Top-10 Cuisines: Adults 18 or older

it-Down Restaurants Used Past 30-days) a

.5
a5

mexican indian/  wings/ Upscsie Steakhouse Bagelf
Thai/  Burgers ! Donut/
Bakery

chinese  pma

= who watch the MACY'S THANKSGIVING DAY PARADE on NBC - PHX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who watch the MACY'S THANKSGIVING DAY PARADE.. [HTZBIZNN Y 17.0%

o 1a.6%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

1,463,418

546,727 11.8%

31.7%

Upscale Restaurant

Bar [ Nightclub

Table Games (Craps, Poker, etc.)
Stage Show / Concert

Sports Betting

Other Gambling

w
°
H

Casinos visited past 12 months: Yes
mPHX

# who watch the MACY'S THANKSGIVING DAY PARADE on NBC
565
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Used Past 30-days: Adults 18 or older
=
=

Marijuana / Cannabis Cigarettes
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nee USA

17.8% or 46,779,327 of USA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 10.6% more likely to have
a 401K, 18.3% more likely to have an Auto Loan, 20.7% more likely to Invest/Trade Stocks Online, 7.2% more
likely to pay with their Debit Card.

l!..ﬁ"‘lnma'stments Owed: Adults 18 or older

401K Plan

IRA (individual Retirement Account)  grrerryen 38.8%

24.4%
48,234,549 18.4%
20.1%
14.1%

15.6%
11.6%

£ 15.2%
EDBCINOIN 11.5%

7,182| 9.8%
22,497,198 X7 3

11.4%
8.5%

® who watch the MACY'S THANKSGIVING DAY PARADE on NBC

Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property Checking  Debit or ATM
Account card
529 Plan / College Savings Plan

mUSA

¥ ll Financial Services Has and/or Uses: Adults 18 or older

11.6%

Money

8.2%
-

74% 6.7% 6.7% 499

savings Credit Card Online Mobile Online Bill Home Auto Loan Certificates of Studentloan Refinanced Personal Loan  Home
Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

¥ who watch the MACY'S THANKSGIVING DAY PARADE on NBC B USA

—J

Professional Services Used*: Adults 18 or older

Tax Preparation Service  peuee 25.5%
47,198,789 18.0%
41,243,790 15.7%

15.2%
11.2%
% @

Financial Planner

Online Investing / Stock Trading
Accountant

Insurance Agent at a Local Office (not online)

10.3%
201, 6.8%
Rea st gent o3
Estate Planning l.ﬂzﬂx
Divorce / Family Attorney 22;?6 (trastIzWGAths)
mwho watch the MACY'S THANKSGIVING DAY PARADE on NBC mUSA
USA USA Projection Scarborough R1 2024: lan23-Apr24 Qual Intab 4,670
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Past 3-Months Payment Methods Used: Adults 18 or older

ApplePay  Cash App

Zelle

Yo a1 , e
Debit Card  MasterCard ~ Venmo

Store Credit  Google Pay
Card

m who watch the MACY'S THANKSGIVING DAY PARADE on NBC

Discover American

Express

Facebook
Messenger

mUSA

Scarborough R1 2024: Jan23-Apr24 Qual Intab 23,333

Special TV programs watched past 12 months: Macy’s Thanksgiving Day Parade

4.2% 3.7% 49 34%
st FFP s TN
Square Cash Samsung Pay




THANKSEIVING DAY
* PARADE

E.‘ﬁ?‘hwestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs [ Metals, etc.)

529 Plan / College Savings Plan

17.2% or 1,301,560 of CHI DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 4.9% more likely to have a

401K, 13.5% more likely to have an Auto Loan, 17.6% more likely to Invest/Trade Stocks Online, 6.4% more
likely to pay with their Debit Card.

3,507,791 46.4°

2,963,364 39.2%

25.5%
18.2%
. 24.4%
1,086,152 14.4%

19.2%

1,078,483 14.3%

502 14.4%
793,040 10.5%
10.6%
L 7.4%

Financial Services Has and/or Uses: Adults 18 or older

7.1% 81%  7.3% 6.8% 6.1% 4.9%

17.2%) 1
13.1%] 12.8%)
of

Home

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill

Divorce / Family Attorney

Auto Loan Money  Cel Personal Loan  Home

. Account card Account Banking Banking Paying  Mortgage Market  Deposit[CDs) Home Improvement
Second Home or Real Estate Property 6.;:;% Account Mortgage l‘;“q;;’l":“e
; . o

m who watch the MACY'S THANKSGIVING DAY PARADE on NBC u CHI = who watch the MACY'S THANKSGIVING DAY PARADE on NBC m CHI

2 . [— .
Professional Services Used*: Adults 18 or older | gy Past 3-Months Payment Methods Used: Adults 18 or older
Online Investing / Stock Trading
Accountant 1 14 1‘.'91&7>§%
SRR —— s® @
Real Estate Agent M“’im 9.1% 10.2% .
1% 3.7%
12.3% 6% 2.5%
Estate Planning an:m‘ et —_ Lo —— 07 _ﬂ_i?b
3.9% (*Past 12 Months) visa Paypal Debit Card  MasterCard Zelle Venmo ApplePay  CashApp  Store c;edi( Discover  Google Pay  American Facebook  Square Cash Samsung Pay
Car

DMA

Scarborough R1 2024: Feb23-Mar24

1.9%

= who watch the MACY'S THANKSGIVING DAY PARADE on NBC = CHI

Qual Intab

656

Express Messenger

= who watch the MACY'S THANKSGIVING DAY PARADE on NBC mCHI

CHI
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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THANXSEIVING DAY
PARADE‘

A

WASHINGTON

21.1% or 1,190,574 of WDC DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 5.6% more likely to have a

401K, 31.8% more likely to have an Auto Loan, 15.2% more likely to Invest/Trade Stocks Online, 10.2% more
likely to pay with their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older

401K Plan

2,941,192 52.0%

IRA (Individual Retirement Account)

2,514,605 24.5%

Stocks or Stock Options 1,866,851 T

25.9%
1,257,073 22.2%
4 20.7%

965,634 17.1%

17.9%
789,189 14.0%

16.5%

757,619 13.4%

18.0%

Other (Crypto / NFTs / Metals, etc.) o)
9.9%

Second Home or Real Estate Property btk
= who watch the MACY'S THANKSGIVING DAY PARADE on NBC

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan

Bonds

=WDC

# d Financial Services Has and/or Uses: Adults 18 or older

9% 300 ¢ o -

16.6%
7% 10.8%

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Money Auto loan Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan
® who watch the MACY'S THANKSGIVING DAY PARADE on NBC ®mWDC

Professional Service Used*: Adults 18 or older

Tax Preparation Service
1, 343
1,090,586 19.3%
999,996 17.7%
578,474 .
9.2% o
420,222 1.4

27.5%

Online Investing / Stock Trading

Financial Planner

Accountant

Real Estate Agent

%
Insurance Agent at a Local Office (not online) 5.6% 1L0%:
Estate Planning E 652-8%
Divorce/ Family Attomey ‘:;: (*Past 12 Months)
m who watch the MACY'S THANKSGIVING DAY PARADE on NBC = WDC

DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab 1,250

;E'Past 3-Months Payment Methods Used: Adults 18 or older

2% 43%  4.4% 2.1%
B o

Google Pay  Store Credit  American

9.0%
_7.8“

ApplePay  Cash App

MasterCard ~ Venmo

Discover Facebook Samsung Pay Square Cash
Card Express Messenger
w who watch the MACY'S THANKSGIVING DAY PARADE on NBC mWDC

wi
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THANKSEIVING DAY
PARADE

“ﬁélnvestments Owned: Adults 18 or older

401K Plan  pyeiprss 6.7

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs [ Metals, etc.)
Bonds

Second Home or Real Estate Property

529 Plan / College Savings Plan

505,628

.
“in.'y
Seattle

26.5%
19.5%
22.0%
13.7%
ERER 200

15.9%

13.8%

11.3%
9

419,601 [E¥S
12.3%
7.8%

® who watch the MACY'S THANKSGIVING DAY PARADE on NBC

10.% or 447,240 of SEA DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.

likely to pay with their Debit Card.

Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 19.1% more likely to have
a 401K, 31.8% more likely to have an Auto Loan, 6.5% more likely to Invest/Trade Stocks Online, 11.% more

WSEA

ﬂ Financial Services Has and/or Uses: Adults 18 or older

Credit Card Online Bill Mobile Home

® who watch the MACY'S THANKSGIVING DAY PARADE on NBC W SEA

11.6%
h 8.6% 83% gy 8.0% gy

Checking Debitor ATM  Savings Online Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

Professional Services Used*: Adults 18 or older

Tax Preparation Senvice | e 19.3%
796,842 17.8%

-
9.0%
6.1%
8.0%
5.5%

Financial Planner
Online investing / Stock Trading
Accountant

online)

Agent at a Local Office (;
Real Estate Agent
Estate Planning

Divorce / Family Attorney

13.1%

4.5%

3.3%

0.7%
2.9%

= who watch the MACY'S THANKSGIVING DAY PARADE on NBC

SEA DMA

Scarborough R1 2024: Jan23-fan24

mSEA
Qual Intab

fpy'Past 3-Months Payment Methods Used: Adults 18 or older

11.2% 9.9%

MasterCard ~ Apple Pay

(*Past 12 Months) visa PayPal Debit Card Venmo Zelle CashApp  GooglePay American Store Credit  Facebook Discover
Express Card Messenger
w who watch the MACY'S THANKSGIVING DAY PARADE on NBC W SEA
459
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THANKSEIV16 DAY
PARADE "

22.1% or 1,017,844 of PHX DMA Adults 18 or older watch the MACY'S THANKSGIVING DAY PARADE on NBC.
Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC are 9.8% more likely to have a

401K, 8.5% more likely to have an Auto Loan, 37.4% more likely to Invest/Trade Stocks Online, 3.1% less likely
to pay with their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older
401K Plan
13.3%

15.2%
596,536 12.9%

15.2%

IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds

Other (Crypto / NFTs [ Metals, etc.)

Financial Services Has and/or Uses: Adults 18 or older

Money Market Funds 362 10.5% 7% -
i 20.3%} 8.4%
Second Home or Real Estate Property  preers mlszf,:"’ - h h 59% 5.5% 5.3% 4,09
Bonds 7.4% : Checking Debitor ATM  Savings  Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
529 Plan / College Savings Plan m_; 8;8% Account Mortgage L?n_; E]DME
3 quity Loan
= who watch the MACY'S THANKSGIVING DAY PARADE on NBC u PHX = who watch the MACY'S THANKSGIVING DAY PARADE on NBC B PHX
Professional Services Py Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service
Financial Planner
Online investing / Stock Trading
Insurance Agent at a Local Office (not online)
Accountant
Real Estate Agent o
415.5%) 15.39 i 41% 34% 6% 3.3%
Estate Planning icam L [

(*Past 12 Months) visa Debit Card

Divorce / Family Attorney

1.9%
0.8%

= who watch the MACY'S THANKSGIVING DAY PARADE on NBC

m PHX

PHX DMA Scarborough R1 2024: jan23-Feb24 Qual Intab 565
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Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an average of 3 days, 9 hours, 38
minutes and 31 seconds each week with All Forms of Media.

88.7% of Aduilts 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an avg. of 8 hours and 49 minutes each
week listening to All Local AM/FM Radio, representing 9.6% of total time spent with all forms of Media.

Ex=..

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

- e

concurr

usage 53.8%
usa

who watch the MACY'S
THANKSGIVING DAY
PARADE on NBC

% of Total
Weekly H:M:

50.5%

® who watch the MACY'S THANKSGIVING DAY PARADE on NBC H USA
USA  USA Projection  Scarborough R12024: Jan23-Apr24  Qual Intab 4,670 USA Projection  Scarborough R12024:Jan23-Apr24 ~ Qual Intab 23,333 Hubbqrd Share-ar Everything
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il Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an average of 3 days, 7 hours, 28
AR bk, \"’ minutes and 14 seconds each week with All Forms of Media.
>\ oY e 88.3% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an avg. of 9 hours and 2 minutes each
CHICAGO week listening to All Local AM/FM Radio, representing 10.1% of total time spent with all forms of Media.
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Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an average of 3 days, 5 hours, 39
minutes and 9 seconds each week with All Forms of Media.

86.8% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an avg. of 9 hours and 3 minutes each
week listening to All Local AM/FM Radio, representing 10.1% of total time spent with all forms of Media.
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Special TV programs watched past 12 months: Macy’s Thanksgiving Day Parade




Ll - Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an average of 3 days, 15 hours,
S o 7 L 53 minutes and 11 seconds each week with All Forms of Media.

P g S "“Iﬁ' 84.3% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an avg. of 7 hours and 44 minutes each
Seattle week listening to All Local AM/FM Radio, representing 7.4% of total time spent with all forms of Media.
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Special TV programs watched past 12 months: Macy’s Thanksgiving Day Parade




Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an average of 3 days, 3 hours, 23
£\ minutes and 22 seconds each week with All Forms of Media.
KPNX 89.5% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an avg. of 8 hours and 27 minutes each
week listening to All Local AM/FM Radio, representing 10.% of total time spent with all forms of Media.
B
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Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an average of 2 days, 15 hours,
19 minutes and 50 seconds each week with All Forms of Ad-Supported Media.

82.7% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an avg. of 8 hours and 4 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.5% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an average of 2 days, 14 hours,
\"’ 13 minutes and 32 seconds each week with All Forms of Ad-Supported Media.
N 7.

81.6% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an avg. of 8 hours and 5 minutes each
CHICAGO week listening to Local Ad-Supported AM/FM Radio, representing 10.6% of total time spent with all forms of Ad-Supported Media.
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56 minutes and 23 seconds each week with All Forms of Ad-Supported Media.
80.2% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an avg. of 8 hours and 13 minutes each
WASHINGTON week listening to Local Ad-Supported AM/FM Radio, representing 11.2% of total time spent with all forms of Ad-Supported Media.
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@~ - Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an average of 2 days, 20 hours,
G ; d 23 minutes and 11 seconds each week with All Forms of Ad-Supported Media.

o S/ “J 79.8% of Aduits 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an avg. of 7 hours and 1 minutes each
Seattle week listening to Local Ad-Supported AM/FM Radio, representing 8.2% of total time spent with all forms of Ad-Supported Media.
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o

Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an average of 2 days, 12 hours,
17 minutes and 25 seconds each week with All Forms of Ad-Supported Media.

83.5% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an avg. of 8 hours and 0 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.1% of total time spent with all forms of Ad-Supported Media

EXT...

% of Total

m who watch the MACY'S THANKSGIVING DAY PARADE on NBC

PHX MA  Scarborough R12024: Jan23-Feb24  Qual Intab 565 PHOENIX DMA Scarborough R1 2024: Jan23-Feb24 Qual Intab 2265
All Graphs andsoefa ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved,

m PHX

Special TV programs watched past 12 months: Macy’s Thanksgiving Day Parade

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

53.1%

who watch the MACY'S
THANKSGIVING DAY
PARADE on NBC

Hubbqr Share of Everything

BROADCASTING

for Anything




Top-13 All Form.
)

{averoge week]

Grocery Stores
Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc.)

Local AM/FM Radio

Email/Text M/Zoom,etc. (Personal & Work)

News/Weather /Sports (Websites/Apps)

Facebook

Local TV Stations
Games/Fantasy/Betting Sites
Non-Premium Cable TV Networks
Gas Stations/Convenience Stores

Instagram

Totol Persons:

® who watch the MACY'S THANKSGIVING DAY PARADE on NBC

who watch the MACY'S
THANKSGIVING DAY
PARADE on NBC

Avg. Hours+Minutes/day with All
Forms of Media: Adults 18 or older

W USA

Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an average of 9
hours and 2 minutes each day with All Forms of Ad-Supported Media. 82.7% listen to Local AM/FM
Radio for an avg. of 69.2 minutes/day. (Local Radio delivers 10.5% of Time with Ad-Supported Media.)
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CHICAGO

Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an average of 8
hours and 53 minutes each day with All Forms of Ad-Supported Media. 81.6% listen to Local AM/FM
Radio for an avg. of 69.4 minutes/day. (Local Radio delivers 10.6% of Time with Ad-Supported Media.)
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WASHINGTON

Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an average of 8
hours and 25 minutes each day with All Forms of Ad-Supported Media. 80.2% listen to Local AM/FM
Radio for an avg. of 70.5 minutes/day. (Local Radio delivers 11.2% of Time with Ad-Supported Media.)
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| Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an average of 9
hours and 46 minutes each day with All Forms of Ad-Supported Media. 79.8% listen to Local AM/FM
Radio for an avg. of 60.2 minutes/day (Loca.’ Radio delivers 8.2% of Time with Ad-Supported Media.)
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Radio for an avg. of 68.6 minutes/day.

Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend an average of 8
hours and 36 minutes each day with All Forms of Ad-Supported Media. 83.5% listen to Local AM/FM
(Local Radio delivers 11.1% of Time with Ad-Supported Media.)
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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38,667,744 or 82.7% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on
NBC listen to Ad-Supported Local AM/FM Radio for an average of 69.2 minutes every day
representing 44.% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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1,062,622 or 81.6% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on
NBC listen to Ad-Supported Local AM/FM Radio for an average of 69.4 minutes every day
representing 41.9% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

955,375 or 80.2% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
listen to Ad-Supported Local AM/FM Radio for an average of 70.5 minutes every day representing
42.1% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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[ 356,910 or 79.8% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
listen to Ad-Supported Local AM/FM Radio for an average of 60.2 minutes every day representing
40.8% of all time spent daily with Ad-Supported Audio.
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849,447 or 83.5% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
listen to Ad-Supported Local AM/FM Radio for an average of 68.6 minutes every day representing
51.5% of all time spent daily with Ad-Supported Audio.
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38,667,744 or 82.7% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on
NBC listen to Ad-Supported Local AM/FM Radio for an average of 69.2 minutes every day
representing 44.% of all time spent daily with Ad-Supported Audio.
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1,062,622 or 81.6% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on
&"A NBC listen to Ad-Supported Local AM/FM Radio for an average of 69.4 minutes every day
CHICAGO representing 41.9% of all time spent daily with Ad-Supported Audio.
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955,375 or 80.2% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
sk listen to Ad-Supported Local AM/FM Radio for an average of 70.5 minutes every day representing
WASHINGTON 42.1% of all time spent daily with Ad-Supported Audio.
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L LL R 356,910 or 79.8% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
TRAMESEI oA an ‘,t; listen to Ad-Supported Local AM/FM Radio for an average of 60.2 minutes every day representing
Seattle 40.8% of all time spent daily with Ad-Supported Audio.
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849,447 or 83.5% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
%&’rﬁx listen to Ad-Supported Local AM/FM Radio for an average of 68.6 minutes every day representing
51.5% of all time spent daily with Ad-Supported Audio.

L I

83.5%

Weekly 80.8% Avg. Hours+Minutes/day with Ad-Supported
Reach %

Audio: Adults 18 or older
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38,667,744 or 82.7% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Country, Classic Rock, and Pop Contemporary Hit Radio.

Local AM/FM Radto Formats (Persons & % Reach} Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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CHICAGO

1,062,622 or 81.6% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, All News, Pop
Contemporary Hit Radio, Hot AC, and Classic Rock.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local AM/FM Radlo Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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WASHINGTON

955,375 or 80.2% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, All News,

Urban AC, and Country.
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®f > 356,910 or 79.8% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC listen
an # & to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Classic
Seattle Hits, Pop Contemporary Hit Radio, and All Sports.

LocalL AI\%FM Radm Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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849,447 or 83.5% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Classic Hits, Adult Contemporary,
Adult Hits, and Classic Rock.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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38,412,835 or 82.1% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on
NBC watch Ad-Supported Local TV Stations for an average of 111. minutes every day representing
28.8% of all time spent daily with Ad-Supported Video.
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1,130,794 or 86.9% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on
&"A NBC watch Ad-Supported Local TV Stations for an average of 117.5 minutes every day representing
CHICAGO 32.6% of all time spent daily with Ad-Supported Video.
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899,174 or 75.5% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
watch Ad-Supported Local TV Stations for an average of 82.1 minutes every day representing 25.3%

of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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¥, 348,432 or 77.9% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
watch Ad-Supported Local TV Stations for an average of 105.4 minutes every day representing
24.8% of all time spent daily with Ad-Supported Video.
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787,152 or 77.3% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
watch Ad-Supported Local TV Stations for an average of 113.4 minutes every day representing 30.7%
of all time spent daily with Ad-Supported Video.
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38,412,835 or 82.1% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on
NBC watch Ad-Supported Local TV Stations for an average of 111. minutes every day representing
28.8% of all time spent daily with Ad-Supported Video.
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1,130,794 or 86.9% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on
L ol &"A NBC watch Ad-Supported Local TV Stations for an average of 117.5 minutes every day representing
7 CHICAGO 32.6% of all time spent daily with Ad-Supported Video.
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4 899,174 or 75.5% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
A

Ao watch Ad-Supported Local TV Stations for an average of 82.1 minutes every day representing 25.3%
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et V’L 348,432 or 77.9% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC

Wl e watch Ad-Supported Local TV Stations for an average of 105.4 minutes every day representing 24.8%
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| 787,152 or 77.3% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
A watch Ad-Supported Local TV Stations for an average of 113.4 minutes every day representing 30.7%
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38,412,835 or 82.1% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on
NBC watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Movies, Local News - Morning, Comedies, and Game Shows.
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1,130,794 or 86.9% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on
NBC watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Movies, Local News - Morning, Game Shows, and Comedies.
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899,174 or 75.5% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News -
Evening, Comedies, Local News - Morning, and Dramas.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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348,432 or 77.9% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
National/Network News, Local News - Morning, Comedies, and Movies.
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787,152 or 77.3% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News -
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35,303,734 or 75.5% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on
NBC use Ad-Supported Social Media for an average of 124.9 minutes every day representing 21.5%
of all time spent daily with Ad-Supported Digital Media.
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CHICAGO

951,718 or 73.1% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
use Ad-Supported Social Media for an average of 135.4 minutes every day representing 24.6% of all
time spent daily with Ad-Supported Digital Media.
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916,445 or 77.% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
use Ad-Supported Social Media for an average of 127.6 minutes every day representing 22.8% of all
time spent daily with Ad-Supported Digital Media.

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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335,899 or 75.1% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
use Ad-Supported Social Media for an average of 130. minutes every day representing 21.6% of all
time spent daily with Ad-Supported Digital Media.
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823,331 or 80.9% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
use Ad-Supported Social Media for an average of 125.7 minutes every day representing 24.7% of all
time spent daily with Ad-Supported Digital Media.
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35,078,506 or 75.% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on
NBC use Ad-Supported Facebook for an average of 43.5 minutes every day representing 34.8% of all
time spent daily with Ad-Supported Social Media.
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951,718 or 73.1% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
use Ad-Supported Facebook for an average of 50.4 minutes every day representing 37.2% of all time
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886,843 or 74.5% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
use Ad-Supported Facebook for an average of 48.4 minutes every day representing 38.% of all time
spent daily with Ad-Supported Social Media.
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[ 1 ] = 321,112 or 71.8% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC

i G5, 7 an ﬂt use Ad-Supported Facebook for an average of 47.7 minutes every day representing 36.7% of all time
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715,069 or 70.3% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
use Ad-Supported Facebook for an average of 43.9 minutes every day representing 34.9% of all time
spent daily with Ad-Supported Social Media.
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‘ 35,078,506 or 75.% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on
NBC use Ad-Supported Facebook for an average of 43.5 minutes every day representing 34.8% of all
| time spent daily with Ad-Supported Social Media.
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951,718 or 73.1% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
&"A use Ad-Supported Facebook for an average of 50.4 minutes every day representing 37.2% of all time
CHICAGO spent daily with Ad-Supported Social Media.
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use Ad-Supported Facebook for an average of 48.4 minutes every day representing 38.% of all time

Tl 886,843 or 74.5% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
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[ Lo «'L 321,112 or 71.8% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC

L =

use Ad-Supported Facebook for an average of 47.7 minutes every day representing 36.7% of all time
Seattle spent daily with Ad-Supported Social Media.
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715,069 or 70.3% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
I?P%X use Ad-Supported Facebook for an average of 43.9 minutes every day representing 34.9% of all time
spent daily with Ad-Supported Social Media.
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older

(average week)
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. 43,546,902 or 93.1% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on
NBC spend an average of 48.8 minutes per day driving, seeing Billboards and Signs. 69.1% Listen to

Local Radio Stations Out-of-Home for an average of 42. minutes/day

Avg. Hours+Minutes/day with Out-
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or otder

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
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Gas Stations/Convenience Stores
Restaurants & Bars

Drug Stores

Shopping Malls

Spotify

Podcasts

Movie Theaters

YouTube Music
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ab

CHICAGO

1,195,637 or 91.9% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on
NBC spend an average of 50.6 minutes per day driving, seeing Billboards and Signs. 68.2% Listen to
Local Radio Stations Out-of-Home for an average of 42.1 minutes/day
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or otder

(average week)
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WASHINGTON

1,069,809 or 89.9% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on
NBC spend an average of 46.4 minutes per day driving, seeing Billboards and Signs. 67.1% Listen to

Local Radio Stations Out-of-Home for an average of 42.7 minutes/day
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or otder

(average week)
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405,020 or 90.6% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
spend an average of 33.2 minutes per day driving, seeing Billboards and Signs. 66.7% Listen to Local
Radio Stations Out-of-Home for an average of 36.5 minutes/day.
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KPNX

950,600 or 93.4% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
spend an average of 49.2 minutes per day driving, seeing Billboards and Signs. 69.8% Listen to Local
Radio Stations Out-of-Home for an average of 41.6 minutes/day.
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\"’ = 43,546,902 or 93.1% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
f &Y %D U SA spend an average of 48.8 minutes per day driving, seeing Billboards and Signs representing 35.3% of all
NBC Time Spent with Ad-Supported Out-of-Home Media.
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Special TV programs watched past 12 months: Macy's Thanksgiving Day Parade



1,195,637 or 91.9% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
s’& spend an average of 50.6 minutes per day driving, seeing Billboards and Signs representing 33.8% of all
CHICAGO Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
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Special TV programs watched past 12 months: Macy's Thanksgiving Day Parade
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1,069,809 or 89.9% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
sk spend an average of 46.4 minutes per day driving, seeing Billboards and Signs representing 32.5% of all
WASHINGTON Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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¢ *tn 405,020 or 90.6% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend
L o é, 3 W M- an average of 33.2 minutes per day driving, seeing Billboards and Signs representing 28.5% of all Time
Ze Seattle Spent with Ad-Supported Out-of-Home Media.
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950,600 or 93.4% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC spend
an average of 49.2 minutes per day driving, seeing Billboards and Signs representing 36.9% of all Time
Spent with Ad-Supported Out-of-Home Media.
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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a»b

CHICAGO

1,195,637 or 91.9% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on
NBC spend an average of 50.6 minutes per day driving an average of 29.5 miles each day and are
39.2% more likely to use US 83 than the Metro average.

Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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WASHINGTON

1,069,809 or 89.9% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on
NBC spend an average of 46.4 minutes per day driving an average of 27. miles each day and are
31.5% more likely to use Route 28 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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more likely to use South Tacoma Way than the Metro average.

405,020 or 90.6% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
spend an average of 33.2 minutes per day driving an average of 19.3 miles each day and are 74.2%

Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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950,600 or 93.4% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
spend an average of 49.2 minutes per day driving an average of 28.6 miles each day and are 11.4%
more likely to use Grand Avenue (W Hwy 60) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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18,018,061 or 38.5% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on
NBC read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.8 minutes every day
representing 35.4% of all time spent daily with All forms of Print Media.
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582,306 or 44.7% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.4 minutes every day representing
36.3% of all time spent daily with All forms of Print Media.
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424,854 or 35.7% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.1 minutes every day representing
36.2% of all time spent daily with All forms of Print Media.
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203,163 or 45.4% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.6 minutes every day representing
34.8% of all time spent daily with All forms of Print Media.
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256,773 or 25.2% of Adults 18 or older who watch the MACY'S THANKSGIVING DAY PARADE on NBC
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.8 minutes every day representing
31.3% of all time spent daily with All forms of Print Media.
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