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21.1% or 55,238,813 of USA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days!
Typical Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 45. years

old (8.% younger than average) and have a $107,012 (16.7% higher than average) annual household income.
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30.2% or 2,282,067 of CHI DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7..‘
Typical Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 46.6
years old (3.7% younger than average) and have a $108,211 (1.6% higher than average) annual household...
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30.9% or 1,746,865 of WDC DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days.
Typical Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 44.6
years old (7.% younger than average) and have a $119,137 (7.1% lower than average) annual household...
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14.7% or 660,147 of SEA DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 da‘ys.
Typical Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 41.6
years old (13.9% younger than average) and have a $103,361 (15.7% lower than average) annual...
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5.7% or 263,874 of PHX DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days.
Typical Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 41.1
years old (16.9% younger than average) and have a $88,275 (10.7% lower than average) annual household...
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21.1% or 55,238,813 of USA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days.
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 13.1% less likely
to be a college graduate, 10.8% more likely to work full-time, 7.3% less likely to be married, 28.1% more

likely to be a parent of 1 or more children
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30.2% or 2,282,067 of CHI DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7...
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 4.7% less likely
to be a college graduate, 18.6% more likely to work full-time, 12.2% more likely to be married, 36.6% more

likely to be a parent of 1 or more children
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| 30.9% or 1,746,865 of WDC DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days.
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 19.8% less likely
to be a college graduate, 1.4% more likely to work full-time, 9.1% less likely to be married, 8.% more likely

| to be a parent of 1 or more children un
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likely to be a parent of 1 or more children
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14.7% or 660,147 of SEA DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days.
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 39.9% less likely
to be a college graduate, 2.2% more likely to work full-time, 11.8% less likely to be married, 43.6% more

35.3%



5.7% or 263,874 of PHX DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days.
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 53.2% less likely

to be a college graduate, 7.4% more likely to work full-time, 39.% less likely to be married, 27.7% more

likely to be a parent of 1 or more children
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m Own/Rent/Other: Adults 18 or older

21.1% or 55,238,813 of USA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days.
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 13.5% less likely

to own their home, 10.1% more likely to own a higher valued home, 8.6% less likely to have a single-family
home, 8.7% more likely to have a dog.
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30.2% or 2,282,067 of CHI DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days.
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 2.2% less likely to

own their home, 4.8% more likely to own a lower valued home, 1.7% more likely to have a single-family

home, 17.7% more likely to have a dog.
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30.9% or 1,746,865 of WDC DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past I days.
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 14.2% less likely

to own their home, 5.5% more likely to own a lower valued home, 5.9% less likely to have a single-family

} home, 20.9% more likely to have a dog.
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Single Family House (unattached) 32.1’5 1

OwnaDog
17.8% Al

Townhouse or attached Home

Condominium Own a Cat
7.8% 18.9%
9.7% 9.8% — i
2.7% 3.0% Apartment 253’6
RUEITE 16750, JEVECHE 50 7.8%
Other Own Second Home Mobile Home or Manufactured 2.5% Own other type of Pet oy
or Real Estate Home I 1.9%
Property
who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days mWDC who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days mWDC who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days = WDC
-
¢~ Value of Owned Home: Adults 18 or older Home Loans: Adults 18 or older
Average Volue of Owned Home:
who made a purchase at a 7-ELEVEN or SPEEDWAY in... M
e 5634257 |
13.8% 14.6%

L% mre G

<$150K $150K-5200K  $200K-5250K

g L c07 3

2 57,476 Wi LR rl] 65,590 £og
$250K-$300K  $300K-$350K

$750K-51M S1mv+ Home Mortgage Refinanced Home Equity Own

Home Mortgage Loan/Home Home/Property
# who madea purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days mWDC Improvement  Outright (No
el U

wbDC DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab 1,455 . Loan Mortgages)
All Graphs and HBIAIl Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

$350K-5500K  $500K-S750K

(Convenience stores bought any item past 7 days (HHLD): 7-Eleven OR Convenience stores bought any item past 7 days (HHLD): Speedway)



14.7% or 660,147 of SEA DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days.
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 28.4% less likely

to own their home, 5.1% more likely to own a lower valued home, 11.8% less likely to have a single-family

home, 2.2% more likely to have a dog.

mﬁm Type of Home: Adults 18 or older 4 t®p Pets in Home: Adults 18 or older
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5.7% or 263,874 of PHX DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days.
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 39.6% less likely

to own their home, 10.3% more likely to own a lower valued home, 27.4% less likely to have a single-family
home, 5.3% less likely to have a dog.
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21.1% or 55,238,813 of USA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days.
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are .3% less likely
to look up D-I-Y advice online, 10.4% less likely to always vote in local elections, 1.5% more likely to belong

to a gym, 4.9% more likely to fly domes
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30.2% or 2,282,067 of CHI DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7..
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 1.7% less likely

to look up D-I-Y advice online, 3.9% less likely to always vote in local elections, 4.5% more likely to belong

to a gym, 16.5% more likely to fly dome
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30.9% or 1,746,865 of WDC DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 7.5% less likely
to look up D-I-Y advice online, 8.7% less likely to always vote in local elections, 15.2% less likely to belong

| toa gym, 9.% less likely to fly domes
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14.7% or 660,147 of SEA DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7...
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 1.6% more
likely to look up D-I-Y advice online, 18.6% less likely to always vote in local elections, .4% less likely to

belong to a gym, .9% more likely to fly domest
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5.7% or 263,874 of PHX DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7...
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 20.1% more
likely to look up D-I-Y advice online, 32.9% less likely to always vote in local elections, 3.9% less likely to
belong to a gym, 10.3% more likely to fly do
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5-0 trips -
] . ; : 6.5%lew Domestic past year:
1 104+ tri past y ¥
: o 2.9% Avg. # Domestic Flights: s BT S
13. 2%
i - N . .
Golling - Gandening Lawn Care Swimming Hiking - Bicyding Volunteer Belongto Sewing - Camping. Joggmg- Bowling Gmulllmns Fishing Yoga- Piates Boating Adult Caregiverof  Basketball Follow a Soccer Organized Football Competitive Hunting Softball -  Snow Sking. Tennis
Outdoor [Flowersor Backpacking work Health Club or Crafts Running Continuing  Aging Parent Weight Loss Road Race Video Gaming, Baseball  Snowboarding
Coolng  vegetabies) ‘Eveaton  orReative et %,
Marathon,
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Past 30-days QSR Users: Adults 18 or older

\ 1time
% 2times
3 times

4 times

5 times

6-9times

10times or more

= who madea purchaseat a 7-ELEVEN or SPEEDWAY in the past 7 days

Total Monthfy QSR Users: o Avg. Monthly QSR Meals:

e e N

mUSA

21.1% or 55,238,813 of USA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days.
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 7.2% more likely
to use QSRs past mo., 5.4% more likely to use Sit-Down Restaurants past mo., 13.8% more likely to use

Casinos past yr., 56.% more likely to smoke ciga

Past 30-days Sit-Down Restaurant Users. Adults 18 or older

(] w 1time - 15.5%
2 times 15.5%

3 times

4 times

S5 times

6 -9times

10times or more

= who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days
A

mUSA

Total Monthly Sit-Down Restaurant Users: wn Restaurant Meals:
78.9% 74.9%

=T 8 |

Drank Past 30-days. Adults 18 or older

Liquor

Any Type of Beer
Wine

Domaestic Regular Beer

Domestic Light Beer

Imported Beer
Microbrew / Craft Beer

Casinos visited past 12 hs: Yes Miarij
wwho madea purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days mUSA m who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days mUSA
usA USA Projection Scarborough R2 2024: Aug23-Sep24 Qual Intab 4,429
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, inc. LLC. All rights reserved. USA Projection Secarborough R2 2024: Aug23-Sep24 Qual Intab 23,097

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Wl Wl (WHT, | OAGH ek
i/ Burgers/ Donut/
sports g1 Bakery

ml--.

mmr
asian

# who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days

Used Restaurant Delivery Service Past 30-da; hub, Uber Eats, etc.)
whomade apurchase at a 7-ELEVEN or SPEEDWAY in... 26.9%

usa 18.6%

musa

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

66,357,577 25.3%

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Other Gambling

Used Past 30-days: Adults 18 or older

%

[ Cannabis Cigarettes

#who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days

(Convenience stores bought any item past 7 days (HHLD): 7-Eleven OR Convenience stores bought any item past 7 days (HHLD): Speedway)



Past 30-days QSR Users: Adults 18 or older
=-‘-kl\: 1time &

e

-

11.3%
8.8
#who madea purchaseat a 7-ELEVEN or SPEEDWAY in the past 7 days

Total lgg%gfy QSR Users: o

1 .. B
6792616

2times

3 times

4 times

5 times
6 -9times

10times or more

mCHI
Avg. Monthly QSR Meals:

to use QSRs past mo., 7.9% more likely to use Sit-Down Restaurants
Casinos past yr., 26.7% more likely to smoke cigar

30.2% or 2,282,067 of CHI DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 déys.
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 6.% more likely

past mo., 21.% more likely to use

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
o <

1time

14.1%

2 times

13.1%

3 times

14.8%

4 times 10.0%

5 times 6.6% |

6-9times

10 times or more 5.8%

® who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days
Total Monthly Sit-Down Restaurant Users:
80.5% 74.6%

B CHI

ly Sit-Down

Avg. ant Meals:

Drank Past 30-days: Adults 18 or older

2,638,960

Liquor

Any Type of Beer

Wine 34.9%
Imported Beer 24.6%

Domestic Light Beer

S——— -V
i I 9.2%
Microbrew / Craft Beer 10.4% i
»who made a purchaseat a 7-ELEVEN or SPEEDWAY in the past 7 days mCHI
CHI DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Cchinese

wings
Burgers /| Donut /
Bakery

Pz

Ccatee
House /

Coffee Bar

matan

indian/  Upscale steakhouse
Thai/
Other
Asian

= who madea purchase ata 7-ELEVEN or SPEEDWAY in the past 7 days nCHI

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who made apurchase at a 7-ELEVEN or SPEEDWAY in... [SETZAN 22.9%

al 1.603,7M 21.2%

Past 12 months Casino Activities: Adults 18 or older
Slot Machines

Table Games (Craps, Poker, etc.)
Bar [ Nightclub

Upscale Restaurant

Sports Betting

Stage Show / Concert

Other Gambling

Spa Casinos visited past 12 months: Yes

= who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days HCHI

933
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(Convenience stores bought any item past 7 days (HHLD): 7-Eleven OR Convenience stores bought any

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

= who made a purchase ata 7-ELEVEN or SPEEDWAY in the past 7 days =CHI

item past 7 days (HHLD): Speedway)



g 1time

2 times
3times
4 times
S5 times
6-9times

10times or more

= who madea purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days mWDC

Total Monthly QSR Users: Avg. Monthly QSR Meals:
 semem |___sosog0a | “

Casinos past yr., 42.8% more likely to smoke cig

30.9% or 1,746,865 of WDC DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 7.7% more likely
to use QSRs past mo., 5.3% more likely to use Sit-Down Restaurants past mo., 24.1% more likely to use

days.

Past 30-days Sit-Down Restaurant Users. Adults 18 or older

1time

12.7%

2 times

3 times

4 times

3 times

6-9times

10times or more

5 5%
= who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 davs

Total Monthly Sit-Down Restaurant Users:
80.1% 76.1%

A

Drank Past 30- days. Adults 18 or older

Liquor

Wine

Any Type of Beer
Imported Beer

Domestic Regular Beer

Domestic Light Beer 851557 15.1% | - v
Microbrew / Craft Beer s 5’; 5% | |
= who madea purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days BWDC

WDC DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab

mWDC

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

chinese it Uy | BN Sioe St
e
ot i
asian

Merican S ma

mm.
#who madea purchase 8t a 7-ELEVEN or SPEEDWAY in the past 7 days mWDC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
whomade apurchase at o 7-ELEVEN or SPEEDWAY in...

woc [EEECEECHENN 25.4%

35.8%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Paker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting 1‘.3%
Spa ¥
Other Gambling 3 1_7;9%*

= who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days
1,455
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16.7%

Casinos visited past 12 months: Yes

mWDC

Used Past 30-days: Adults 18 or older

1\

Marijuana / Cannabis Cigarettes Vape

= who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days =WDC

(Convenience stores bought any item past 7 days (HHLD): 7-Eleven OR Convenience stores bought any item past 7 days (HHLD): Speedway)



Past 30-days QSR Users: Adults 18 or older

q 1time

2times

3 times

4 times

5 times

6 -9times

10times or more

= who madea purchaseat a 7-ELEVEN or SPEEDWAY in the past 7 days WSEA

Total nggg\:’gﬂy QSR Users: Avg. Monthly QSR Meals:

83.4%

e PR ¢
3,756,709

14.7% or 660,147 of SEA DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 da\ﬁ ;
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 11.9% more

likely to use QSRs past mo., 4.2% more likely to use Sit-Down Restaurants past mo., 29.2% more likely to use
Casinos past yr., 165.9% more likely to smoke ¢

1time

3 times
5 times
10 times or more -

Total Monthly Sit-Down Restaurant Users:  Avg.

® who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€ w

18.3%

2 times 16.9%

W SEA

hly sit-Down

ant Meals:

73.6% 70.7%

Drank Past 30-days: Adults 18 or older

Liquor 46.6%

Any Type of Beer 2,948,381 43.3% .
Wine
imponsiBuer

Domestic Regular Beer

1, 59 25.6%
Domestic Light Beer Pt 19.9% v v
Microbrew / Craft Beer 12'”{’7 6% i
wwho madea purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days mSEA

SEA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab

Upscale Restaurant  permre 13.7% <A
Bar/ Nightclub

Table Games (Craps, Poker, etc.)

11.7%
Stage Show / Concert m"

Sports Betting  pefeen 5.3!‘517%

5.4%
ser R B.3%

Other Gambling 3.6%

® who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days
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o Past 12 months Casino Activities: Adults 18 or older

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Medan  piza

Chinese  indian/ Bagel/  malan  sesfood  wings/  Upscale
Thai/  Doaut/ Burgers /

Other  akery sports Bar
hsian
= who made a purchase ata 7-ELEVEN or SPEEDWAY in the past 7 days mSEA

whomade a purchase at o 7-ELEVEN or SPEEDWAY in... 25.7%

SEA 184.696 17.4%

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
aea0

2.4% Casinos visited past 12 months: Yes

W SEA

Used Past 30-days: Adults 18 or older

k.

Marijuana / Cannabis

Cigarettes Vape

/ho mad b

ta 7-ELEVEN o in the past 7 days mSEA

(Convenience stores bought any item past 7 days (HHLD): 7-Eleven OR Convenience stores bought any item past 7 days (HHLD): Speedway)



Past 30-days QSR Users: Adults 18 or older

il

2 times

3 times

4 times

5times

6-9times

10times or more

= who madea purchaseat a 7-ELEVEN or SPEEDWAY in the past 7 days mPHX

Total Agg}ggffy QSR Users: Avg. Monthly QSR Meals:

89.9%

4,193,411

~ past yr,, 67.9% more likely to smoke ciga

L

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

®

1time

2 times

15.8%

3times

4 times

5 times

6-9times

10times or more

i

# who made a purchaseat a 7-ELEVEN or SPEEDWAY in the past 7 days

Total Monthly Sit-Down Restaurant Users:  Avg.
83.1% 77.2%

hly Sit-Down

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer

Wine Pty )
Imported Beer 1,080,909 23.2% ;
866,973 18.6% o

40.2%

Domestic Light Beer

Domestic Regular Beer - v
Microbrew / Craft Beer m 0;1'2% i
®who madea purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days WPHX
PHX DMA Scarborough R2 2024: Aug23-Aug24 Qual intab

5.7% or 263,874 of PHX DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 dayJ.
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 4.% less likely to

use QSRs past mo., 7.6% more likely to use Sit-Down Restaurants past mo., 66.4% more likely to use Casinos

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

[T

Mexican  Chinese  Paza  Coffee  mkan  wings/ indian/  Upscale Steskhouse seafood
Wouss / Burgers/  Tha[
Caffee Bar SportsBar  Other

Asian

= who madea purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days mPHX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who made apurchase at o 7-ELEVEN or SPEEDWAY in... [EE IS0 31.7%

165%

< Past 12 months Casino Activities: Adults 18 or older

Slot Machines

1,524,579

32.7%

Upscale Restaurant pepyrr 13.6%

Bar / Nightclub

Table Games (Craps, Poker, etc.) ;57_;%12.0%
Stage Show / Concert
Sports Betting

Other Gambling

Spa

Used Past 30-days: Adults 18 or older

Casinos visited past 12
® who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days W PHX
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(Convenience stores bought any item past 7 days (HHLD): 7-Eleven OR Convenience stores bought any

Marij /[ Cannabis

Cigarettes Vape

= who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days = PHX

item past 7 days (HHLD): Speedway)



21.1% or 55,238,813 of USA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are .4% less likely to
have a 401K, 14.7% more likely to have an Auto Loan, 4.8% less likely to Invest/Trade Stocks Online, 10.1%
more likely to pay with their Debit Card.

“ﬁ ﬁlnvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)  pressren

8,207,112 15.0%
49,321,488 18.8%
SA576780  10.0%
36,841,955 14.1%
5,040,5! 9.1%
30,312,415 11.6%

Stocks or Stock Options

Mutual Funds
Money Market Funds

Bonds

Financial Services Has and/or Uses: Adults 18 or older

10.2%
Other (Crypto / NFTs [ Metals, etc.) ‘“1’: - T2% T2% 68% 5y 5.0%
. 5,2 .5%
529 Plan / College Savings Plan sgs; Checking DebitorATM  Savings  Credit Card online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
= - Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property - :‘zg Account Mortgage L?;,—:,T.,me
- an
» who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days mUSA ® who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days mUSA
Professional Services Used*: Adults 18 or older Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service
Financial Planner
Online Investing / Stock Trading
Accountant
Insurance Agent at a Local Office (not online)
Real Estate Agent S:%m | 10.0% 8.2%
3.6% 3.8% 3.5% 3.4%
Estate Planning :;’:

!

MasterCard  Apple Pay

Divorce / Family Attorney !n;;: (*Past 12 Months) visA PayPal Debit Card Venmo 2elle Cash App  Google Pay Stnr:asredt Discover Aé:::’i:;n n:ii:gr Samsung Pay Square Cash
= who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days m USA = who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days mUSA
USA USA Projection Scarborough R2 2024: Aug23-Sep24 Qual Intab 4,429
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(Convenience stores bought any item past 7 days (HHLD): 7-Eleven OR Convenience stores bought any item past 7 days (HHLD): Speedway)



30.2% or 2,282,067 of CHI DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7.
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 8.4% more likely

to have a 401K, 28.% more likely to have an Auto Loan, 2.5% more likely to Invest/Trade Stocks Online, 3.8%
more likely to pay with their Debit Card.

mﬁﬂmvestments Owned: Adults 18 or older

401K Plan

Financial Services Has and/or Uses: Adults 18 or older

,529,025 46.6%

IRA (Individual Retirement Account)

,537

3,02. ) )
Mutual Funds s'::fsx
Money Market Funds ‘2:64_0%
Bonds M::.s%

Other (Crypto / NFTs / Metals, etc.) e

Stocks or Stock Options

11.0%

e - T

111.8%)

529 Plan / College Savings Pk B 10.8% - 111 e

g€ Savings Flan  rrev il s.6% Checking Debitor ATM  Savings Credit Card online Mobile Online Bill Home Autoloan Certificatesof Money  Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Deposit (CDs)  Market Home  Improvement
Second Home or Real Estate Property m 1E% Account Mortgage Loan or Home
6.8% Equity Loan
# who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days MCHI » who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days mCHI

Professional Services Used*: Adults 18 or older | "pyPast 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

Financial Planner

OnlineInvesting / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent 71.8% 7.4%

2.7% 3.6%  3.0% 2.7%
Bl = B =

Estate Planning

PayPal Debitcard MasterCard Zelle Venmo Apple Pay

* Cash Store Credit  Di Google P; Ameri Facebook Sa P Cash
Divorce/ Family Attorney (*Past 12 Menths) App orcearde SCOVEr oogle Pay Ex:‘:;" Maecsenger msung Pay Square Casl
® who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days ECHI = who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days m CHI

CHI DMA Scarborough R2 2024: Aug23-Sep24 Qual intab 933
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30.9% or 1,746,865 of WDC DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days.
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 12.5% less likely

to have a 401K, 17.7% more likely to have an Auto Loan, 28.5% less likely to Invest/Trade Stocks Online,
| 18.7% more likely to pay with their Debit Ca

ﬁﬂlnvestments Owned Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan

IRA (Individual Reti A )

Stocks or Stock Options

1,866,
15.7%

Money Market Funds %5 e 17 %

529 Plan / College Savings Plan o
Bonds h 13.0%

11.2%10.8%
9.7% 2*

2 5.0% 4.6%

Other (Crypto / NFTs / Metals, etc.) 1a.e% Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bil Home Money  Autoloan Certificates of Studentloan Refinanced Persond Loan  Home
= Account card Account Banking  Banking Pajing  Mortgage  Market Deposit [CDs) Home Improvement
Second Home or Real Estate Propet 5 Accourt Mortgage Loan orHome
perty 554,916 9.8% Equity Loan
® who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days mWDC ® who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days mWDC

Tax Preparation Service

Professional Services Used*: Adults 18 or older y'm'Past 3-Months Payment Methods Used: Adults 18 or older

Online Investing / Stock Trading

Financial Planner

Accountant

578474 lﬂ 2%

Real Estate Agent _ ’72::‘ . .

7.5% 12.2%
Insurance Agent at a Local Office (not online) e 6.6% : 9.0%
3.7% 4.3% 3.8% 41%
Estate Planning %
3.6% e o PO o 70 oo i s sex (B coosll Lo suar ) B oo QET o |
s 2 1.2% (*Past 12 Months) paypal  Debit Card Zelle MasterCard ~ Venmo ~ ApplePay  CashApp GooglePay StoreCredit American  Discover  Facebook Samsung Pay Square Cash
Divorce / Family Attorney 2.9% Card Express Messenger

® who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days = WDC = who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days = WDC

wDC DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab 1,455
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14.7% or 660,147 of SEA DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7...
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 6.3% less likely to
have a 401K, 9.% less likely to have an Auto Loan, 1.1% less likely to Invest/Trade Stocks Online, 11.7% more
likely to pay with their Debit Card.

mﬁﬂmvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account) 39.3%

Stocks or Stock Options

L -
o

8.3

ll A%

8.5%
502,646 11.2%

7.1%
408,492 9.1%
B oo

 who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days

Mutual Funds

Money Market Funds

Other (Crypto / NFTs [ Metals, etc.)
Bonds

Second Home or Real Estate Property

529 Plan / College Savings Plan

W SEA

Financial Services Has and/or Uses: Adults 18 or older

7.0% 7.0%  6.1% 6.6% 49y 5.7%

120.3%
15.8%

. 3 8
Checking Debitor ATM  Savings Credit Card Online Mohbile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

w who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days mSEA

Professional Services Used*- Adults 18 or o!der

Tax P tion Servi y
ax Preparation ice  pp— 18.8%
BOG DQCI 17 9”v

Online Investing / Stock Trading

Financial Planner

3'6 399

289 630

-
3.0%

Accountant

Insurance Agent at a Local Office (not onfine)

Real Estate Agent

Estate Planning

1.2%
1.0%

(*Past 12 Months)

Divorce / Family Attorney

® who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days

W SEA
478
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L—

visA

Past 3-Months Payment Methods Used: Adults 18 or older

' 7.4% 7.7%

e

PayPal Debit card venmo Zelle MasterCard  ApplePay  GooglePay  Cash App American  Store Credit  Discover Facebook  Square Cash Samsung Pay
Express Card Messenger

m who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days mSEA

(Convenience stores bought any item past 7 days (HHLD): 7-Eleven OR Convenience stores bought any item past 7 days (HHLD): Speedway)



5.7% or 263,874 of PHX DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7...
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 1.5% more likely

to have a 401K, 8.7% more likely to have an Auto Loan, 2.7% more likely to Invest/Trade Stocks Online, 21.7%
more likely to pay with their Debit Card.
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Adults 18 or older who made a purchase ata 7-ELEVEN or SPEEDWAY in the past 7 days spend an average of 2 days, 23
hours, 4 minutes and 35 seconds each week with All Forms of Media.

85.1% of Aduilts 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an avg. of 8 hours and 23
minutes each week listening to All Local AM/FM Radio, representing 10.% of total time spent with all forms of Media.
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Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an average of 3 days, 0

hours, 50 minutes and 43 seconds each week with All Forms of Media.
88.7% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an avg. of 8 hours and 38
minutes each week listening to All Local AM/FM Radio, representing 10.5% of total time spent with all forms of Media.

o7

Weekly
Reach

who mzﬁasalgi?'ﬁthase ata CHI
ELEVEN or SPEEDWAY in th
past 7 days

® who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days H CHI

CHI  DMA  Scarborough R2 2024: Aug23-Sep24  Qual Intab 933 CHICAGO ~ DMA  Scarborough R2 2024: Aug23-Sep24 ~ Qual Intab 3,420 H bo rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything .

(Convenience stores bought any item past 7 days (HHLD): 7-Eleven OR Convenience stores bought any item past 7 days (HHLD): Speedway)



Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an average of 2 days, 20
hours, 22 minutes and 8 seconds each week with All Forms of Media.

85.% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an avg. of 7 hours and 58
minutes each week listening to All Local AM/FM Radio, representing 9.9% of total time spent with allm of Media.
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Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an average of 2 days, 17 |
hours, 52 minutes and 25 seconds each week with All Forms of Media.

75.3% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an avg. of 7 hours and 25
minutes each week listening to All Local AM/FM Radio, representing 8.5% of totaltime spent with all forms of Media.
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Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an average of 2 days, 13
hours, 43 minutes and 7 seconds each week with All Forms of Media.

79.% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an avg. of 8 hours and 52 minutes
each week listening to All Local AM/FM Radio, representing 11.4% of totaltime spent with all forms of Media.

Weekly
Reach

Avg. H:M:5/week with All Forms of Media:

Adults 18 or older
66:25:01
who nm?eza'gz-'}hase ata7- PHX
ELEVEN or SPEEDWAY in the
% of Total past 7 days
Weekly H:M:

® who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days W PHX

PHX ~ DMA  Scarborough R2 2024: Aug23-Aug24  Qual Intab 98 PHOENIX ~ DMA  Scarborough R2 2024: Aug23-Aug24  Qual Intab 2,268 @HU bord Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything

BROADCASTING

(Convenience stores bought any item past 7 days (HHLD): 7-Eleven OR Convenience stores bought any item past 7 days (HHLD): Speedway)



Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an average of 2 days, 5
hours, 5 minutes and 45 seconds each week with All Forms of Ad-Supported Media.

81.6% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an avg. of 7 hours and 43
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 11.9% of total time spent with all forms of Ad-Support

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

Concurr
usage 56.5%

who made a purchase ata USA
7-ELEVEN or SPEEDWAY in

% of Total the past 7 days

Weekly H:M:

M who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days H USA

tecti . X o Share of Everything
UsA USA Projection Scarborough R2 2024: Aug23-Sep24  Qual Intab 4,429 USA Projection Scarborough R2 2024: Aug23-Sep24 Qual Intab 23,097 bb 3
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. / g ¢ P !:IH S A ng s for Anything

(Convenience stores bought any item past 7 days (HHLD): 7-Eleven OR Convenience stores bought any item past 7 days (HHLD): Speedway)



Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an average of 2 days, 6

hours, 20 minutes and 27 seconds each week with All Forms of Ad-Supported Media.
84.8% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an avg. of 8 hoursand 1
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 12.5% of total time spent with all forms of Ad-Supporte

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Aduits 18 or older
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Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an average of 2 days, 3

hours, 47 minutes and 34 seconds each week with All Forms of Ad-Supported Media.
81.1% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an avg. of 7 hours and 26
minutes each week listening to Local Ad—SupportedAM/Wdia, representing 11.7% of total time spent with all forms of Ad-Support
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Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an average of 1 days, 22

hours, 59 minutes and 25 seconds each week with All Forms of Ad-Supported Media.
73.4% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an avg. of 6 hours and 35
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 10.3% of total time spent with all forms of Ad-Support
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Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an average of 1 days, 20

hours, 40 minutes and 20 seconds each week with All Forms of Ad-Supported Media.
76.6% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an avg. of 7 hours and 37
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 13.1% of total time spent with all forms of Ad-Support
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Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an
average of 7 hours and 34 minutes each day with All Forms of Ad-Supported Media. 81.6% listen to
Local AM/FM Radio for an avg. of 66.3 minutes/day. (Local Radic delivers 11.9% of Time with Ad-Supported Media.)
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Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an
average of 7 hours and 45 minutes each day with All Forms of Ad-Supported Media. 84.8% listen to
Local AM/FM Radio for an avg. of 68.8 minutes/day. (Local Radio delivers 12.5% of Time with Ad-. Suppor
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Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an
average of 7 hours and 23 minutes each day with All Forms of Ad-Supported Media. 81.1% listen to

Local AM/FM Radio for an avg. of 63.8 minutes/day. (Local Radio delivers 11.7% of Time with Ad- Supported Media.)
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Instagram

Amazon Prime/IMDb/FireTV
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Local TV Stations

Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an
average of 6 hours and 42 minutes each day with All Forms of Ad-Supported Media. 73.4% listen to
Local AM/FM Radio for an avg. of 56.4 minutes/day. (Local Radio delivers 10.3% of Time with Ad-Supported Media.)
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| Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an
average of 6 hours and 22 minutes each day with All Forms of Ad-Supported Media. 76.6% listen to
Local AM/FM Radio for an avg. of 65.3 minutes/day. (Local Radio delivers 13.1% of Time with Ad-Supported Media.)
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45,056,022 or 81.6% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days listen to Ad-Supported Local AM/FM Radio for an average of 66.3 minutes every day
representing 40.4% of all time spent daily with Ad-Supported Audio
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7 1,934,335 or 84.8% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days listen to Ad-Supported Local AM/FM Radio for an average of 68.8 minutes every day
representing 40.8% of all time spent daily with Ad-Supported Audio.
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7 1,417,244 or 81.1% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days listen to Ad-Supported Local AM/FM Radio for an average of 63.8 minutes every day
representing 44.6% of all time spent daily with Ad-Supported Audio.
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7 484,614 or 73.4% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days listen to Ad-Supported Local AM/FM Radio for an average of 56.4 minutes every day
representing 32.1% of all time spent daily with Ad-Supported Audio.
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202,215 or 76.6% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days listen to Ad-Supported Local AM/FM Radio for an average of 65.3 minutes every day
representing 38.9% of all time spent daily with Ad-Supported Audio.
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. 45,056,022 or 81.6% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days listen to Ad-Supported Local AM/FM Radio for an average of 66.3 minutes every day
representing 40.4% of all time spent daily with Ad-Supported Audio
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1,934,335 or 84.8% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days listen to Ad-Supported Local AM/FM Radio for an average of 68.8 minutes every day
representing 40.8% of all time spent daily with Ad-Supported Audio.
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1,417,244 or 81.1% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days listen to Ad-Supported Local AM/FM Radio for an average of 63.8 minutes every day
representing 44.6% of all time spent daily with Ad-Supported Audio.
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484,614 or 73.4% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days listen to Ad-Supported Local AM/FM Radio for an average of 56.4 minutes every day
representing 32.1% of all time spent daily with Ad-Supported Audio.

Weekly 73.4% . Avg. Hours+Minutes/day with Ad-Supported
Reach % 69.8% Audio: Adults 18 or older
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202,215 or 76.6% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days listen to Ad-Supported Local AM/FM Radio for an average of 65.3 minutes every day
representing 38.9% of all time spent daily with Ad-Supported Audio.
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Local AM/FM Radro Formats (Persons & % Reach): Adults 18 orolder Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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45,056,022 or 81.6% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past
7 days listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Country, Classic Hits, and Classic R
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1,934,335 or 84.8% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7
days listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Classic Rock, Urban Contemporary, and

Lacal AM/FM Radlo Formats (Persons & % Reach): Adults 18 orolder Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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1,417,244 or 81.1% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7
days listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Urban AC, Adult Contemporary,
Pop Contemporary Hit Radio, Classic Hits, and All News.

Local AMI/FM Radm Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{Average Week]
News/Talk/Information

Adult Contemporary

All News

Classic Hits

Urban AC

Country

Pop Contemporary Hit Radio
Classic Rock

Contemporary Christian
Rhythmic Contemporary Hit Radio
Alternative

Urban Contemporary

All Sports

545 357 _a im

B S —
S RRTITN.vc.- e oy Lo

AM/FM Radio: Adults 18 or older

who made a purchase at a WwoC
7-ELEVEN or SPEEDWAY in
the past 7 days

# who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days B WDC

% Time ’Em

2%

All Sports
26.3

News/Talk/
Information
22.8

Classic Hits

Contemporary
Christia

Rhythmic
Contempor...

Hit Radio

18.0

Urban
Contempoi
179

Adult
Contemporary
18.3

Pop
Cont
Hit
Radio

All Sports
22.7

Classic Hits
21.2

News/Talk/
Information
205

Contemporary

Christian
19.7

Urban AC
18.1

Adult
Contempor...
12.7

Alternative
17.6

All News
17.9

Rhyth...
Conte
Urban
Conte..

16.3

Pop Con
Hi

® who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days

EWDC

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

(Averoge Week)
Adult Contemporary

All News

Classic Hits

Urban AC

Country

Pop Contemporary Hit Radio
Classic Rock

Rhythmic Contemporary Hit Radio
Alternative

Urban Contemporary
News/Talk/Information

All Sports

Hot AC

it

Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:
Adults 18 or older

who made a purchase ata
7-ELEVEN or SPEEDWAY in
the past 7 days

m who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days mWDC

wpc

Scarborough R1 2024: Feb23-Apr24

Qual Intab 1,455

pent:
11.1%

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved.

{Averege Doyl

Ad-Supported Local AM/FM Radio Formats (% Time Spent

& Avg. Minutes/day Spent): Adults 18 or older

All Sports
26.3

Country
PEN

Classic Hits

Hot AC
19.2

All News
18.6

Rhythmic

Contempor...

Hit Radio
18.0

Urban

Contempor...

179

Adult
Contemporary
18.3

Urban AC
17.8

Pop
Cont...

Hit
Alterna... SRadio
16.9 13.4

All Sports
22.7

Country
223

Classic Hits
21.2

News/Talk/
Information
20.5

Urban AC
181

Adult
Contempor...
12.7

Alternative
17.6

All News
17.9

Rhyth...
Con

it Urban
Radio

Pop Cantemporary
Hit Radio

® who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days

(Convenience stores bought any item past 7 days (HHLD): 7-Eleven OR Convenience stores bought any item past 7 days (HHLD): Speedway)

mWDC

* Share of Everything

soefa.ai

for Anything _




484,614 or 73.4% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7
days listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Classic Hits, Active Rock, and All Spor
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Lacal AM/FM Radlo Formats {Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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202,215 or 76.6% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7
days listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Hits, Country, Mexican
Regional, Hot AC, and Active Rock.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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36,537,715 or 66.1% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days watch Ad-Supported Local TV Stations for an average of 81.1 minutes every day
representing 29.% of all time spent daily with Ad-Supported Video.
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1,645,258 or 72.1% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days watch Ad-Supported Local TV Stations for an average of 92.3 minutes every day
representing 32.7% of all time spent daily with Ad-Supported Video.
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1,119,037 or 64.1% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days watch Ad-Supported Local TV Stations for an average of 64. minutes every day
representing 24.8% of all time spent daily with Ad-Supported Video.
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371,694 or 56.3% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days watch Ad-Supported Local TV Stations for an average of 57. minutes every day
representing 24.7% of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older

202,752 or 76.8% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days watch Ad-Supported Local TV Stations for an average of 52.4 minutes every day
representing 29.6% of all time spent daily with Ad-Supported Video.
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36,537,715 or 66.1% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days watch Ad-Supported Local TV Stations for an average of 81.1 minutes every day
representing 29.% of all time spent daily with Ad-Supported Video.
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| 1,645,258 or 72.1% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days watch Ad-Supported Local TV Stations for an average of 92.3 minutes every day
representing 32.7% of all time spent daily with Ad-Supported Video.
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1,119,037 or 64.1% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days watch Ad-Supported Local TV Stations for an average of 64. minutes every day
representing 24.8% of all time spent daily with Ad-Supported Video.
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371,694 or 56.3% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days watch Ad-Supported Local TV Stations for an average of 57. minutes every day
representing 24.7% of all time spent daily with Ad-Supported Video.
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202,752 or 76.8% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days watch Ad-Supported Local TV Stations for an average of 52.4 minutes every day
representing 29.6% of all time spent daily with Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % Video: Adults 18 or older

76.8% . — "Share of Ad-Supported Video" n

who made a purchase ata
7-ELEVEN or SPEEDWAY in
the past 7 days

44.1%
20.7% 41.3%

34.0%

26.0%

24.4%

16.8%

16.2%
13.4% 13 3%

10.0%

m.
I

68,561 787,338 64,454 467,691 107,442 1,925,751

Weekly
Total

Persons .. ..

Reached: 202,752 2,921,685 194,057 2,971,774 116,485 1 440,672

132

35,456 621 126 44,267 1,587,840

42,654 435,508 23,588 423,405
Local TV Cable TV TikTok Hulu Peacock YouTube Paramount+ Netflix AppleTV+ Amazon

Average

Daily Minut

® who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days m PHX

PHX DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 98 PHOENIX — DMA  Scarborough R22024: Aug23-Aug24  QualIntab 2,268 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved, soeﬁ_ for Anything _ =

(Convenience stores bought any item past 7 days (HHLD): 7-Eleven OR Convenience stores bought any item past 7 days (HHLD): Speedway)



' 36,537,715 or 66.1% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Movies, Local News - Morning, Comedies, and Local News -
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Local TVStatmn 1 Programs (Persons & % Reach): Adults 18 or older
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1,645,258 or 72.1% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Local News - Morning, Movies, Comedies, and Local News - L
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Local TVStatlon Pragrams (Persons & % Reach): Adults 18 or older
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1,119,037 or 64.1% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days watch Ad-Supported Local TV Stations. The Top 6-Programs are Movies, Sports,
Comedies, Local News - Evening, Local News - Morning, and Dramas.
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Local TVStatmn 1 Programs (Persons & % Reach): Adults 18 or older
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371,694 or 56.3% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Morning, Local News - Evening, Game Shows, Comedies, and Movies.
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Local TVStatmn 1 Programs (Persons & % Reach): Adults 18 or older
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202,752 or 76.8% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Late, Local News - Evening, Local News - Morning, Novelas, and Food/C
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‘ 41,759,713 or 75.6% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days use Ad-Supported Social Media for an average of 164.4 minutes every day representing
29.3% of all time spent daily with Ad-Supported Digital Media.
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Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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1,628,366 or 71.4% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days use Ad-Supported Social Media for an average of 169.8 minutes every day representing
30.3% of all time spent daily with Ad-Supported Digital Media.
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1,346,453 or 77.1% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days use Ad-Supported Social Media for an average of 168.9 minutes every day representing
30.6% of all time spent daily with Ad-Supported Digital Media.
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504,978 or 76.5% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days use Ad-Supported Social Media for an average of 151.9 minutes every day representing
27.% of all time spent daily with Ad-Supported Digital Media.
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229,865 or 87.1% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days use Ad-Supported Social Media for an average of 197.9 minutes every day representing
36.5% of all time spent daily with Ad-Supported Digital Media.
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41,759,713 or 75.6% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days use Ad-Supported Facebook for an average of 60.8 minutes every day representing 37.%
of all time spent daily with Ad-Supported Social Media.
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1,628,366 or 71.4% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days use Ad-Supported Facebook for an average of 60.7 minutes every day representing
35.8% of all time spent daily with Ad—Supported Social Media.
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1,326,950 or 76.% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days use Ad-Supported Facebook for an average of 64.5 minutes every day representing
38.2% of all time spent daily with Ad-Supported Social Media.
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481,697 or 73.% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past
7 days use Ad-Supported Facebook for an average of 54.3 minutes every day representing 35.8% of
all time spent daily with Ad-Supported Social Media.
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180,425 or 68.4% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days use Ad-Supported Facebook for an average of 55. minutes every day representing 27.8%
of all time spent daily with Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook

Instagram W T o 18.4%
Boards (read and/or
TikTok  PPSAESS X o0 ] TikTok

post)

Linkedin T R B 29. 220
arabiook Instagram YouTube Video
28.9 26.0

X (Formerly "Twitter”) P SFPY] —v O o L]
Pinterest mm m 2.8 YouTube
Reddit mm Avg. Hours+Minutes/day with all m Twitter") Video 4 ',nhh ‘ :
Snapchat mw Social Media: Adults 18 or older 16.0 = : g nge:ln I—‘ul:lr; = Ih“\;i‘(:e:

Whatsapp ST RO
Others{Rumble, Twitch, Gab, Par... . — .
( (osizea 11302 - m Instagram Linkedin ... | Sna.. Facebook TikTok X (Formerly | S..

Blogs/Message Boards (read.. mm. = it — 36.7 131 x: 4 |Re 52.7 14.2 Sitter 33 Blo..
tumblr m 20:0% ?ELEVENar:EEDWA'(m U 4%
= who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days u PHX ® who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days o PHX
Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
% Time Spent:
Facebook a0 a 9% | m
Instagram P | —— L o
YouTube Video B —C {5 5
TikTok A —w 1% (Formerlyd| YouTube
140 0 70 104

Linkedin

YouTube Video Instagram

X (Formerly "Twitter") e 8% m | it
25.6 i
T a—C 2%y nstagam 6
Pinterest Y W Avg. Hours+Minutes/day with Ad-  EWT : Linkedin | Pint... , i
Snapchat mm Supported Social :\;edia: Adults 18 m 10.7 6.1 nge;m “:‘ q' .
whstsaor PR e “ T '
m% m X Wh
Others(Rumble, Twitch, Gab, Pa.., 4 Wh...
( ; T 16.6% m o TikTok Sna.. | Wh... | Re.. aceb TikTok (Formerly S...
Blogs/Message Boards (read... m 3.9% . m 22.0 5.4 52 A7 9.7 14.2 Ewittery| 2.7 Blo..
2 % who made a purchase ata PHX "
tumblr m 10.4% 7-ELEVEN or SPEEDWAY in
s who made a purchase at a 7-ELEVEN or SPEEDWAY 1n the past 7days 8 PHX # who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days H PHX

PHX  DMA  Scarborough R2 2024: Aug23-Aug24  Qual Intab 98 soeﬁ = Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. .al for Anything _

(Convenience stores bought any item past 7 days (HHLD): 7-Eleven OR Convenience stores bought any item past 7 days (HHLD): Speedway)



41,759,713 or 75.6% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days use Ad-Supported Facebook for an average of 60.8 minutes every day representing 37.%
| of all time spent daily with Ad-Supported Social Media.
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1,628,366 or 71.4% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days use Ad-Supported Facebook for an average of 60.7 minutes every day representing
35.8% of all time spent daily with Ad-Supported Social Media.
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1,326,950 or 76.% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days use Ad-Supported Facebook for an average of 64.5 minutes every day representing
38.2% of all time spent daily with Ad-Supported Social Media.
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481,697 or 73.% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past
7 days use Ad-Supported Facebook for an average of 54.3 minutes every day representing 35.8% of
all time spent daily with Ad-Supported Social Media.
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180,425 or 68.4% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days use Ad-Supported Facebook for an average of 55. minutes every day representing 27.8%
of all time spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 2,859,723; Social Media: 2,765,044; Non-Prem. Cable: 1,525,474; Local TV:
1,371,687 reaching Adults 18 or older who made a purchase at a 7-ELEVEN

All Other Digital Media: 3,924,449;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 124,258; Social Media: 110,016; Local TV: 64,827; Non-Prem. Cable: 64,803
| reaching Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY

All Other Digital Media: 174,333;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who made a purchase at a 7-ELEVEN or
SPEEDWAY in the past 7 days
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 113,595;
Local Radio: 89,566; Social Media: 83,260; Non-Prem. Cable: 45,489; Local TV: 40,306
reaching Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who made a purchase at a 7-ELEVEN or
SPEEDWAY in the past 7 days
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 46,318;
Social Media: 34,680; Local Radio: 30,137; Non-Prem. Cable: 18,865; Local TV: 14,081
reaching Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who made a purchase at a 7-ELEVEN or
SPEEDWAY in the past 7 days
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 19,769;
Social Media: 17,235; Local Radio: 12,753; Non-Prem. Cable: 8,686; Local TV: 7,655
reaching Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in th
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' 46,740,634 or 84.6% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days spend an average of 63.2 minutes per day driving, seeing Billboards and Signs. 68.2%
Listen to Local Radio Stations Out-of-Home for an average of 40
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
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1,941,286 or 85.1% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days spend an average of 67.1 minutes per day driving, seeing Billboards and Signs. 70.9%
Listen to Local Radio Stations Out-of-Home for an average of 41.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

SiriusXm

YouTube Music

Movie Theaters

® who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days

Totol Persons: % Time Spent:
!vl:!'.__vlylu!:l £6,0%

mm Avg. Hours+Minutes/day with Out- M

of-Home Media: Adults 18 or older m

0.4%

e NERON

who madea purchaseata
7-ELEVEN or SPEEDWAY in
the past 7 days

P

mWDC

1,438,804 or 82.4% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days spend an average of 57.4 minutes per day driving, seeing Billboards and Signs. 67.8%
Listen to Local Radio Stations Out-of-Home for an average of 38.
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Top-13 Out—of Home Media (Persons & % Reach): Adults 18 or older

(average
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506,684 or 76.8% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days spend an average of 64.3 minutes per day driving, seeing Billboards and Signs. 61.4%
Listen to Local Radio Stations Out-of-Home for an average of 34.2
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7-ELEVEN or SPEEDWAY in
the past 7 days

# who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days

Avg. Hours+Minutes/day with Out- m
of-Home Media: Adults 18 or older

icniyd _ m ;
e 29

SEA

mSEA

% Time Spent

vesage. 0ay)

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

0%

Walking in
Towns,
Cities,
Downtown
AM/FM Radio Areas
386 22.3

Grocery
Stores
10.8

Restaurants &
Bars
16.0

Billboards & Signs (Weekly
Drivers)
433

AM/FM Radio
348

Walking in Towns,

Cities, Downtown
Public Transit Areas
24.6 22.5

Grocery

Stores

Shopping Malls 9.2

YouTube G

Music
Retall

Stor...
7.3  Spotify

= who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days

mSEA

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older  Top

(Averoge Week]
Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...
AM/FM Radio

Shopping Malls

Gas Stations/Convenience Stores
Restaurants & Bars

Podcasts

Drug Stores

Public Transit

Retail Stores

Movie Theaters

YouTube Music

Torl persons

el 457
e
e R e
m-;m-
m
E!!!!E

who made a purchase ata
7-ELEVEN or SPEEDWAY in
the past 7 days

= who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days

SEA DMA

Scarborough R2 2024: Aug23-Aug24 Qual Intab 478

Avg. Hours+Minutes/day with Ad-
Supported Out-of-Home Media:
Adults 18 or older

= IS e Eﬂ‘
Usage %

mSEA

% Time spent

08%

[

(Averoge Day]

-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Billboards & Signs (Weekly
Dr )

Walking in
Towns, Cities,
Downtown
AM/FM Radio Areas
34.2 22.3

Movie
Shopping Theaters Podcasts
Malls 15.4 133
19.9 B .
e
Stores

Billboards & Sig
(Weekly Drivers)
433

AM/FM Radio
31.5

Walking in Towns,
Cities, Downtown
Areas
225

Public Transit

Grocery
Movie Theaters  Stores
Shopping Malls 14.1 9.2
17.6

YouTube

Music
Restaurants &

Bars (i Stor...
14.6 7.3 JGEEN D..

# who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days

(Convenience stores bought any item past 7 days (HHLD): 7-Eleven OR Convenience stores bought any item past 7 days (HHLD): Speedway)

B SEA
* Share of Everything
for Anything _



Top-13 Out-of-Home Media (Persons & % Reach) Adults 18 or older

(average week)
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Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls
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239,625 or 90.8% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days spend an average of 67.7 minutes per day driving, seeing Billboards and Signs. 64.1%
Listen to Local Radio Stations Out-of-Home for an average of 39.6
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46,740,634 or 84.6% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7
days spend an average of 63.2 minutes per day driving, seeing Billboards and Signs representing 36.5% of
all Time Spent with Ad-Supported Out-of-Home Med

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

"Share of Ad-Supported OOH Media"
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Weekly
Reach %

85.1%

82.8%

70.9% 70.7%

1,941,286 or 85.1% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7
days spend an average of 67.1 minutes per day driving, seeing Billboards and Signs representing 37.3% of
- all Time Spent with Ad-Supported Out-of-Home Medi

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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1,438,804 or 82.4% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7
‘days spend an average of 57.4 minutes per day driving, seeing Billboards and Signs representing 34.% of all
'Time Spent with Ad-Supported Out-of-Home Media

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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506,684 or 76.8% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7
days spend an average of 64.3 minutes per day driving, seeing Billboards and Signs representing 31.1% of
all Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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239,625 or 90.8% of Adults 18 or older who made a purchase ata 7-ELEVEN or SPEEDWAY in the past 7
days spend an average of 67.7 minutes per day driving, seeing Billboards and Signs representing 35.3% of
all Time Spent with Ad-Supported Out-of-Home Media.
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Out-of-Home Media: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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1,941,286 or 85.1% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days spend an average of 67.1 minutes per day driving an average of 39.1 miles each day and
are 66.6% more likely to use 1-57 than the Metro average.
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Top-26 Residential Zip Codes: Adults 18 or older
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1,438,804 or 82.4% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days spend an average of 57.4 minutes per day driving an average of 33.4 miles each day and
are 88.4% more likely to use Kenilworth Avenue than the Metro

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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[ 506,684 or 76.8% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days spend an average of 64.3 minutes per day driving an average of 37.4 miles each day and
are 107.7% more likely to use 1st Avenue (Seattle) than the Metr

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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239,625 or 90.8% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days spend an average of 67.7 minutes per day driving an average of 39.4 miles each day and
are 113.6% more likely to use Thomas Road than the Metro average

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

79.7%
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Thomas Road

7th Street
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Deer Valley Road

Washington Street
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Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

All Local Weekly Newspapers

New York Times (Sunday)

New York Times (Daily)

‘Wall Street Journal (Daily)

Magazines

Catalogs

USA Today (Daily)

= who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days

19,938,991 or 36.1% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.3 minutes every day
representing 32.1% of all time spent dally with All forms of P

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

All Local Weekly Newspapers

Books

Catalogs

Magazines

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall street Journal (Daily)

New York Times (Daily)

USA Today (Daily)

representing 34.5% of all time spent daily with All forms of Prin

833,170 or 36.5% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past
7 days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.5 minutes every day

Wall street Journal
(Daily)
10.9

New York Times (Daily
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(sunday)
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Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers
Magazines

New York Times (Daily+Sunday)

New York Times (Sunday)

Catalogs

New York Times (Daily)

Wall street Journal (Daily)

USA Today (Daily)

471,730 or 27.% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past
7 days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.7 minutes every day
representing 31.4% of all time spent daily with All forms of Print

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspa per(s) (Daily

Direct Mail Advertising (excluding Catalogs)
New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Books

Wall street Journal (Daily)

USA Today (Daily)

334,926 or 50.7% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past
7 days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.9 minutes every day
representing 30.4% of all time spent daily with All forms of Prin

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily
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62,193 or 23.6% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past
7 days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 12. minutes every day
representing 26.7% of all time spent dally with All forms of Print
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Print Media: Adults 18 or older
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