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21.1% or 55,238,813 of USA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days!
Typical Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 45. years

old (8.% younger than average) and have a $107,012 (16.7% higher than average) annual household income.
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17.6% or 679,893 of MSP DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 d‘ VS
Typical Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 44.5
years old (8.8% younger than average) and have a $107,879 (.8% higher than average) annual household ...
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6.2% or 154,562 of STL DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days.
Typical Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 41.4
years old (16.5% younger than average) and have a $85,260 (9.7% lower than average) annual household...
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28.1% or 538,159 of CIN DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days.
Typical Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 44.7
years old (8.5% younger than average) and have a $92,526 (3.2% lower than average) annual household...
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26.9% or 505,578 of WPB DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 déys.
Typical Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 48. years
old (10.5% younger than average) and have a $95,157 (1.8% lower than average) annual household income.
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21.1% or 55,238,813 of USA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days.
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 13.1% less likely
to be a college graduate, 10.8% more likely to work full-time, 7.3% less likely to be married, 28.1% more

likely to be a parent of 1 or more children
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17.6% or 679,893 of MSP DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7...
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 2.7% more
likely to be a college graduate, 4.2% more likely to work full-time, 17.6% less likely to be married, 27.1%

more likely to be a parent of 1 or more children
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6.2% or 154,562 of STL DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days.
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 26.5% less likely
to be a college graduate, 8.% more likely to work full-time, 40.3% less likely to be married, 11.8% more

likely to be a parent of 1 or more children
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28.1% or 538,159 of CIN DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days.
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 36.6% less likely
to be a college graduate, 12.5% more likely to work full-time, 14.1% less likely to be married, 15.9% more

likely to be a parent of 1 or more childre
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26.9% or 505,578 of WPB DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7...
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 10.% less likely

to be a college graduate, 8.% more likely to work full-time, 1.1% less likely to be married, 39.8% more likely

to be a parent of 1 or more children un
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* 2 Education Levels: Adults 18 or older Employment: Adults 18 or older ( h ) Marital Status: Adults 18 or older
\
Some High School or Less (not graduate) = 55;;{’ Employed Full-Time or Part-Time "‘ Single, Never Married ’5
High School Graduate (12th grade or GED) ‘ Employed Full-Time (35 hours or more) 4 Married 48.8%
Some College Credit [no degree) o Employed Part-Time (less than 35 hours) [13.'% Legally Separated ﬁ'éié
7% "
o 17.7% ; 38.4% . 10.9%
Associate's Degree (AA, AS, etc.) 16.0% White Collar 38.1% Divorced 13.7%
17.7% 25.7% 2 4.1%
College Graduate (4 year college) 20.6% Blue Collar 18.3% Widowed B 0%
Postgraduate Degree Work From Home (most of the time or always) Elg!f% LGBTQ+ (net) - ;g;z
who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days mWPB who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days =WPB who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days = WPB
Top-20 Occupations: Adults 18 or older Entrepreneurs/Military Experience 14t b Stage in Life: Adults 18 or older
30.5%
58% 54%  6.3% 76%
4.2% 4.4% Parent of 1 or more Children under 18 29.8%
[ [ — I 21.4%
Working Mothers 13.6%
Small Business Seif-Employed  Current or Former e _ 8.9%
Owner Military Service 1.8%
11sB7% 750 2 7% 10 - Parent of 1 or more Children Under Age 2 =] 2-.5;6
4.333.8% 42% a4.2%
25%01% SO% “Toan pposn T 23% 93k Mok e P f hild -5 10.3%
9% 5 d6% 10%14% 09:d4% 12%14% 00%1.0% 14%.9% 15% 0% 1.1%0.8% 'arent of 1 or more Children Age 2-5
. Hoom N B e W B Wl o o o e s e s s i 89%
& o s & & & & & & P & & & & < Parent of 1 Children Age 6- 11 =
Qvé'\@b 4\7-6‘1 ,gQ?aé ¥ Qvn. d#?a" 5‘#“0 b‘ﬂé“ &-@*‘L “&o") & é’d‘\ b@f ‘Nf &bfo \5‘#& g\s& ‘&Sy '1"8# o Hﬁf §‘l"b e _ 22.0%
. £) & o £
& o d.“"' e & @"“ ‘\3"‘ & $&% %‘4- '@& % ‘5“’. @g’y & .g.b& v&"& ‘9? Parent of 1 or more Children Age 12 - 17 23.0%
@?’L & & @v ol d‘F & ‘.é‘&\ @“ @@B & (“b < ~z~‘?¢ bl M 15.2%
& & S . & & & &
\éé" é\tg"f f& qu “_0 (&é\ bfs i ,p°° &é” éf f” \4“" Parent of 1 or more Children in College -' 23957%
A A i o o T < & =
§ & a
& ,be‘!‘" “ & & Grandparent of 1 or more Children under 18 26.5%
& o & I 29.2%
& & &

&
who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days = WPB who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days = WPB

wPB DMA Scarborough R2 2024: Aug23-Aug24 Qual intab 584
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Convenience stores bought any item past 7 days (HHLD): 7-Eleven OR Convenience stores bought any item past 7 days (HHLD): Speedway)



m Own/Rent/Other: Adults 18 or older

21.1% or 55,238,813 of USA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days.
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 13.5% less likely

to own their home, 10.1% more likely to own a higher valued home, 8.6% less likely to have a single-family
home, 8.7% more likely to have a dog.

mﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older

Single Family House (unattached) 36.4%
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Property .
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1
17.6% or 679,893 of MSP DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days.
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 19.5% less likely

to own their home, .6% more likely to own a lower valued home, 12.7% less likely to have a single-family
home, 17.6% more likely to have a dog.
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6.2% or 154,5
Adults 18 or o

62 of STL DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 da\ls.
Ider who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 23.8% less likely

to own their home, 3.5% more likely to own a lower valued home, .2% more likely to have a single-family
home, 13.% more likely to have a dog.

mﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older
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28.1% or 538,159 of CIN DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days.
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 12.1% less likely

to own their home, 15.7% more likely to own a lower valued home, 6.4% less likely to have a single-family
home, 10.% more likely to have a dog.

Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older
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26.9% or 505,578 of WPB DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 n!:lays.
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 11.4% less likely

to own their home, 13.4% more likely to own a lower valued home, 1.% less likely to have a single-family
home, 31.4% more likely to have a dog.
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21.1% or 55,238,813 of USA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days.
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are .3% less likely
to look up D-I-Y advice online, 10.4% less likely to always vote in local elections, 1.5% more likely to belong

to a gym, 4.9% more likely to fly domes
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17.6% or 679,893 of MSP DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7...
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 4.7% less likely
to look up D-I-Y advice online, 8.4% less likely to always vote in local elections, 9.7% more likely to belong

to a gym, 10.6% more likely to fly dome

_Tap-20 past 30-days Online Lifestyle Activites: Adults 18 or older

se.anfll
51.3%)
' 1

o0, on
18.7%)

Apparel/ JobSearch/  Career

Recipes | Health  Restaumnt Do-t-YourseM Onfine fhone  Medical Home/  Fitness/Diet
Miedl Plamning information Information/  Advice  /VideoCall Services/ Gadlenldeas Information Beauly deas Postresume Development
Sugzestions Reviews [skype,  Information

FaceTime,
etc)

el =
15.0%) 14.6% 120l liaox) 13.4%) 13.%) m

Hectronic  Photography Take Online Homework Parenting/ Online Dating
¥ou orYour Famity Advice

Religion /
spituaity

Education
[Research
schoals,

Appication,

Financing)

Genealogy

 who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days

Imvite

uMSP

(snapfisk,
shuttedly,

)

Classes

Political Activity: Adults 18 or older

89.9%
-

Registered to Vote Democrat / Lean  Republican /Lean Independent / None

(In District of Residence) Democrat of These
Presidential Elections: Always
Presidential Elections: ] e

Statewide Elections: Always m
ide Elections: i
Local Elections: Always |
Local Elections: Sometimes

= who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days

Service
chikt's)

nMSsP

@ﬁTopéO past 12-months Active Lifestyle Activites: Adults 18 or older

TE
s a5

Giling-  lawnCare Gmening  Sicyding  Fshng  Swimming  Goatng  vokmweer  Hiking-
outdoor [Flowersor work  Backpacking

coniing vezembles)

MSP DMA Scarborough R2 2024: Jul23-Aug24 Qual intab 317

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, inc. LLC, All rights reserved.

Bowling

Gait

Balongto
Health Clubor  Runaing
Gym

® who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days

sogging -

> 17.2%)
x 15.4% 3 el -
o e 5
s 10.7%| 10.6%
@

Baskethall voga-Pilates  Mumting  Groupfitness

N Past 12-months Domestic Airline Trips: Adults 18 or older

e 18.5%
luip rykry) 18.8%

2tips (AR 1o BA%
3twips grtiprn
4wips (AN s

sotrips BYRER 7%

Flew Domestic past year:
Avg. # Domestic Flights:

. 12078 1.8%
10+ trps T

3.9% 3%

Aduk  Smowsking- Foothall  followa Camguerof  Soccsr  Compstiive  Tenmis  Softball-  Organized

Class  Continuing Snowboarding Weight Loss  Aging Parant Vides Gaming Baseball  Road mace
Education Pogem  orRehtive sk,

Marathon,

e

u MSP

(Convenience stores bought any item past 7 days (HHLD): 7-Eleven OR Convenience stores bought any item past 7 days (HHLD): Speedway)



6.2% or 154,562 of STL DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7...
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 3.2% less likely
to look up D-I-Y advice online, 4.5% more likely to always vote in local elections, 21.9% more likely to
belong to a gym, 2.5% more likely to fly dome

,Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older

86.4% =
i I Bl 31.6%EINL  30.6%ETAVA 1130.3%

Registered to Vote Democrat / Lean  Republican /Lean Independent / None
(In District of Residence) Democrat Republican of These

Presidential Elections: Always

Presidential Elections: ] -
ool D o e
g "

rimmt sonmunt i it el i il Mbiort{ sdgm{ Gmo e ik D v Sowion vevtni! svgray ey —
uea Dlimn‘ mvm...b.. nformation /  Advice /VideoCall  Services/ Gamien ideas Information newlv»dm Post resume  Spirtusity Development [Research Classes  [You or Your Family advice  [Snapfis = m
Suggestions Reviews [skype,  Information Schools, child's) sm.u.mv Local Elections: Always
FaceTime, Applcation, L Local Elections: Sometimes
ete) Financing) 2%
# who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days mSTL = who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days msTL

«
@ﬁTop—s’o past 12-months Active Lifestyle Activites: Adults 18 or older ‘u Past 12-months Domestic Airline Trips: Adults 18 or older
1w m 18.2%

8.1%
2trips 11.4%
: 6.6%
3trips (ELWEL] 6.3%
4 trips m 13.5%
5-0 trips boo 8.0% 9.7%
o 2.5% Domestic past year:
.~ 101 trios EF Y 2 5o . # Domestic Flights-
19. 4% -
ol ol o
| U8 R P e o S e i
08% 2%

Crilling - Lawn Care Gardening Swimming Volunteer Bicyding Campmng Sewing - Hiking - Bowling Belongto loggmg - Basketball Yoga- Pdates GroupFitness Caregiver of Adult Hunting Follow a Competitive Football Softball Tennis. Organized Snow Skiing -
Outdoor (Flowers or waork Crfts Backpacking Health Clubor  Running Class Aging Parent  Continuing ‘Weight Loss Video Gaming Baseball Road Race Snowboarding
cooking vegetables) ormetative  Education PogRm (5%,
Marathen,
# who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days WSTL )

STL DMA Scarborough R2 2024: jul23-Aug24 Qual Intab 109
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, inc. LLC, All rights reserved.

(Convenience stores bought any item past 7 days (HHLD): 7-Eleven OR Convenience stores bought any item past 7 days (HHLD): Speedway)




28.1% or 538,159 of CIN DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7...
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 7.3% more

likely to look up D-I-Y advice online, 17.6% less likely to always vote in local elections, 9.8% more likely to
belong to a gym, 7.7% less likely to fly dome
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26.9% or 505,578 of WPB DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7...
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 7.4% less likely

to look up D-I-Y advice online, 3.4% less likely to always vote in local elections, 15.5% more likely to belong

to a gym, 7.% more likely to fly domes

,Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
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0,74}
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ormation Meal Plansing Rm"!r ’[:.;:, ..32...::1. Sibon Wt e ey Pk Femt Syl e Developmen 12:::’! l::u; smmm y Advice Local Elections: Always
FaceTime, Appication, wc) Local Elections: Sometimes
st} Financing) .
u who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days mWPB = who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days =WPB
«
@ﬁTop—s’D past 12-months Active Lifestyle Activites: Adults 18 or older ‘u Past 12-months Domestic Airline Trips: Adults 18 or older
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Past 30-days QSR Users: Adults 18 or older

\ 1time
% 2times
3 times

4 times

5 times

6-9times

10times or more

= who madea purchaseat a 7-ELEVEN or SPEEDWAY in the past 7 days

Total Monthfy QSR Users: o Avg. Monthly QSR Meals:

e e N

mUSA

21.1% or 55,238,813 of USA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days.
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 7.2% more likely
to use QSRs past mo., 5.4% more likely to use Sit-Down Restaurants past mo., 13.8% more likely to use

Casinos past yr., 56.% more likely to smoke ciga

Past 30-days Sit-Down Restaurant Users. Adults 18 or older

(] w 1time - 15.5%
2 times 15.5%

3 times

4 times

S5 times

6 -9times

10times or more

= who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days
A

mUSA

Total Monthly Sit-Down Restaurant Users: wn Restaurant Meals:
78.9% 74.9%

=T 8 |

Drank Past 30-days. Adults 18 or older

Liquor

Any Type of Beer
Wine

Domaestic Regular Beer

Domestic Light Beer

Imported Beer
Microbrew / Craft Beer

Casinos visited past 12 hs: Yes Miarij
wwho madea purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days mUSA m who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days mUSA
usA USA Projection Scarborough R2 2024: Aug23-Sep24 Qual Intab 4,429
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Wl Wl (WHT, | OAGH ek
i/ Burgers/ Donut/
sports g1 Bakery

ml--.

mmr
asian

# who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days

Used Restaurant Delivery Service Past 30-da; hub, Uber Eats, etc.)
whomade apurchase at a 7-ELEVEN or SPEEDWAY in... 26.9%

usa 18.6%

musa

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

66,357,577 25.3%

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Other Gambling

Used Past 30-days: Adults 18 or older

%

[ Cannabis Cigarettes
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17.6% or 679,893 of MSP DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days.
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 7.1% more likely

to use QSRs past mo., 1.% less likely to use Sit-Down Restaurants past mo., 16.7% more likely to use Casinos
past yr., 106.3% more likely to smoke cig

L

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users. Adults 18 or older| Top-10 Cuisines: Adults 18 or older

1time -Eﬂ [ ) 1 time (Sit-Down Restaurants Used Past 30-days)
e e T 3times |
Gk
6-9times 6-9times R
10times or more w 10times or more m s, il s o ::-' anlald

= who madea purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days mMSP # who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days = MSP = who made a purchase at a 7-ELEVEN ar SPEEDWAY in the past 7 days MsP
Total Agnnsfry QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
1.8 85.7% 72.4% 73.1% who made apurchase at o 7-ELEVEN or SPEEDWAY in... ETTASANII 26.1%

Drank Past 30-days. Adults 18 or older £ Past 12 months Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older
Any Type of Baer Slot Machines - ST 2
13,06 37.7% [

Liguor Table Games (Craps, Poker, eh:.)

Domestic Light Beer Bar / Nightclub §
Domestic Regular Beer Stage Show / Concert
Wine Upscale Restaurant
Imported Beer Sports Betting
Microbrew / Craft Beer Other Gambling = :
Spa Casinos visited past 12 Marij / Cannabis Cigarettes Vape
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Past 30-days QSR Users. Adults 18 or older

1time 9.0%
e
%

3 times
10.9%

wwho made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days

Total Agggsefy QSR Users: Avg. Monthly QSR Meals:

4 times

5times

6-9times

10times or more

mSTL

88.3%

Z 214,811

6.2% or 154,562 of STL DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 6.8% more likely

to use QSRs past mo., 2.4% more likely to use Sit-Down Restaurants past mo., 79.7% more likely to use
Casinos past yr., 68.8% more likely to smoke cig

L

Past 30-days Sit-Down Restaurant Users. Adults 18 or older
€ »

1time

2 times

3times

4 times

5 times

6-9times

10times or more

® who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days
Total Monthly Sit-Down Restaurant Users:  Avg.

75.4%

18.7%

10 2"’

W STL

Aonthly Sit-Down Meals:

73.6%

Drank Past 30-days. Adults 18 or older
Any Type of Beer
Liquor

Domestic Light Beer

Domestic Regular Beer

Wine
Imported Beer - v
Microbrew / Craft Beer i
® who madea purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days msTL
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Chiness  piza  mexian  makan wmpl steakhouse coften [bigd, (il Upscie
Wouse/  Donutf
spnrum« coee ur Bakery mk«
Asian
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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Past 12 months Casmo Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Sports Betting

Stage Show / Concert

Other Gambling

Spa
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621,288 24.8%
292,620 11.7% |
256,151 10.2%

17505! 0%

Casinos visited past 12

2.2%

Used Past 30-days: Adults 18 or older

Marij /[ Cannabis

Vape

mSTL

Cigarettes
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;.]‘hl“ 1time

3 times

4 times

12.5%
= who made a purchaseat a 7-ELEVEN or SPEEDWAY in the past 7 days

Total nggg\:’gﬂy QSR Users:

5 times

6 -9times

10times or more

mCiN

Avg. Monthly QSR Meals:
87.9%

e -“

28.1% or 538,159 of CIN DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 dayé,
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 6.1% more likely

to use QSRs past mo., 2.7% more likely to use Sit-Down Restaurants past mo., 19.% more likely to use

Casinos past yr., 38.2% more likely to smoke ciga

1time
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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7.0%
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= who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days
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Casinos visited past 12 months: Yes

uCIN

Used Past 30-days: Adults 18 or older
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= who made a purchase ata 7-ELEVEN or SPEEDWAY in the past 7 days =N

(Convenience stores bought any item past 7 days (HHLD): 7-Eleven OR Convenience stores bought any item past 7 days (HHLD): Speedway)



Past 30-days QSR Users: Adults 18 or older

1time

3 times
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6-9times

#who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days

Avg. Monthly QSR Meals:

10 times or more
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Cwew ETER 7
1,581,371

to use QSRs past mo., 3.1% more likely to use Sit-Down Restaurants
Casinos past yr., 46.6% more likely to smoke ciga

26.9% or 505,578 of WPB DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days.
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 8.7% more likely

past mo., 8.1% more likely to use

Past 30-days Sit-Down Restaurant Users. Adults 18 or older

[ ] 1time 36.8%

2 times 15.4%

3times 12.1%

4 times 11.5%

Stimes

9.8%
6-9times 10.6%
10times or more 8.1%
# who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days uWPB
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80.8%

78.4%

Top-10 Cuisines: Adults 18 or older
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mmn | Sieakhouse Seafood
™
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Drank Past 30-days. Adults 18 or older
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Any Type of Beer
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= WPB
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Past 12 months Casino Activities: Adults 18 or older
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21.1% or 55,238,813 of USA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are .4% less likely to
have a 401K, 14.7% more likely to have an Auto Loan, 4.8% less likely to Invest/Trade Stocks Online, 10.1%
more likely to pay with their Debit Card.

“ﬁ ﬁlnvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)  pressren

8,207,112 15.0%
49,321,488 18.8%
SA576780  10.0%
36,841,955 14.1%
5,040,5! 9.1%
30,312,415 11.6%

Stocks or Stock Options

Mutual Funds
Money Market Funds

Bonds

Financial Services Has and/or Uses: Adults 18 or older

10.2%
Other (Crypto / NFTs [ Metals, etc.) ‘“1’: - T2% T2% 68% 5y 5.0%
. 5,2 .5%
529 Plan / College Savings Plan sgs; Checking DebitorATM  Savings  Credit Card online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
= - Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property - :‘zg Account Mortgage L?;,—:,T.,me
- an
» who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days mUSA ® who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days mUSA
Professional Services Used*: Adults 18 or older Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service
Financial Planner
Online Investing / Stock Trading
Accountant
Insurance Agent at a Local Office (not online)
Real Estate Agent S:%m | 10.0% 8.2%
3.6% 3.8% 3.5% 3.4%
Estate Planning :;’:

!

MasterCard  Apple Pay

Divorce / Family Attorney !n;;: (*Past 12 Months) visA PayPal Debit Card Venmo 2elle Cash App  Google Pay Stnr:asredt Discover Aé:::’i:;n n:ii:gr Samsung Pay Square Cash
= who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days m USA = who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days mUSA
USA USA Projection Scarborough R2 2024: Aug23-Sep24 Qual Intab 4,429
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(Convenience stores bought any item past 7 days (HHLD): 7-Eleven OR Convenience stores bought any item past 7 days (HHLD): Speedway)



17.6% or 679,893 of MSP DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7...
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 2.7% more likely

to have a 401K, 23.6% more likely to have an Auto Loan, 21.3% less likely to Invest/Trade Stocks Online,
29.4% more likely to pay with their Debit Car

mﬁ 4 Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan 2,010,431 2.0

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

o —
852,732 2.1%
Money Market Funds 1“::_3%
Bonds m&iﬁm
529 Plan / College Savings Plan Mﬁﬂ?-m

5.8% 6.3% 6.1% 5.6%

11.2%
Other (Crypto / NFTs / Metals, etc.) m”x Checking savings  Debitor ATM CreditCard  Online Mobile online Bill Home Auto loan Certificatesof Money  Studentloan Personal Loan Refinanced  Home
o Account Account card Banking Banking Paying Mortgage Deposit(CDs)  Market Home  Improvement
& 2 Account Mort; Loan or Home
Second Home or Real Estate Property 8.5% o gage i Ut
m who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days u MsP ® who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days = MSP

Professional Services Used*: Adults 18 or older y'ﬂ_a'Past 3-Months Payment Methods Used: Adults 18 or older

Financial Planner A8 ! 19.0%
! 953,166 24.7%
Online Investing / Stock Trading
Insurance Agent at a Local Office (not online) 32 10.7%
429,621 11.1%
3 9.3%
Accountant g gl . .

Real Estate Agent &é‘nﬁ% o) 134%; 19
- B 17.0%
0% > 43% 3.6% 20 27%
Estate Planning 2

0.8% (*Past 12 Months) VisA PayPal Venmo Debit Card MasterCard  Apple Pay Zelle Google Pay  Store Credit  Cash App American Discover Facebook Samsung Pay Square Cash

Divorce / Family Attorney B” 1.2% Card Express Messenger
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6.2% or 154,562 of STL DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7...
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 4.2% less likely to

have a 401K, 3.4% less likely to have an Auto Loan, 33.8% more likely to Invest/Trade Stocks Online, 8.8% less
likely to pay with their Debit Card.

mﬁ 4 Investments Owned: Adults 18 Ider
401K Plan gy YT

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.) m 8.9%
5,764 a.4%
203,005 JEETT

4.7%
i 6.0%

» who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days

529 Plan / College Savings Plan

Second Home or Real Estate Property

mSTL

Financial Services Has and/or Uses: Adults 18 or older

11.2% 11.4%
. By 5.2% 5.8% 5.1%
Checking Debitor ATM  Savings Credit Card online Online Bill Mobile Home Auto Loan Money  Certificates of Personal Loan Studentloan Refinanced Home
Account card Account Banking Paying Banking Mortgage Market  Deposit (CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

w who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days mSTL

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)
Accountant

Real Estate Agent

3.8%
2.6%

2 0,0%
B 10%
W who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days HSTL
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Estate Planning

(*Past 12 Months)

Divorce / Family Attorney

'E'Past 3-Months Payment Methods Used: Adults 18 or older

3.2% 37%  27% 2.7%
- =

14.4%
T I 8.3%

CashApp  Store Credit  American

Zelle

Debit Card MasterCard Google Pay

Venmo Apple Pay Discover Facebook Samsung Pay Square Cash
Card Express Messenger
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28.1%

or 538,159 of CIN DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7...

Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are .4% less likely to
have a 401K, 13.3% more likely to have an Auto Loan, 6.4% more likely to Invest/Trade Stocks Online, 19.5%
| more likely to pay with their Debit Card.

mﬁﬂmvestments Owned: Adults 18 or older

401K Plan

875,278 45.7%
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds 13'155%1,‘
7.9%
Money Market Funds M 10.8%
Other (Crypto / NFTs [ Metals, etc.) 8‘;?95
. 7 6.9%
529 Plan / College Savings Plan 7.2%
Second Home or Real Estate Property M : ':.;:
# who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days uCIN

Financial Services Has and/or Uses: Adults 18 or older

11.1%

8.1%

5.6% 5.1% 5.2% 4.7%

Checking Debitor ATM  Savings Credit Card Online Online Bill Mohbile Home Auto Loan Money  Studentloan Certificates of Personal Loan  Home Refinanced
Account card Account Banking Paying Banking Mortgage Market Deposit (CDs) Improvement  Home
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26.9% or 505,578 of WPB DMA Adults 18 or older made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7.
Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days are 6.3% less likely to

have a 401K, 23.1% more likely to have an Auto Loan, 7.3% more likely to Invest/Trade Stocks Online, 5.4%
| more likely to pay with their Debit Card.
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Adults 18 or older who made a purchase ata 7-ELEVEN or SPEEDWAY in the past 7 days spend an average of 2 days, 23
hours, 4 minutes and 35 seconds each week with All Forms of Media.

85.1% of Aduilts 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an avg. of 8 hours and 23
minutes each week listening to All Local AM/FM Radio, representing 10.% of total time spent with all forms of Media.
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Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an average of 3 days, 4
hours, 1 minutes and 4 seconds each week with All Forms of Media.

82.2% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an avg. of 8 hours and 10
minutes each week listening to All Local AM/FM Radio, representing 8.8% of total time spent with all forms of Media.
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Adults 18 or older who made a purchase ata 7-ELEVEN or SPEEDWAY in the past 7 days spend an average of 3 days, 0
hours, 52 minutes and 26 seconds each week with All Forms of Media.

89.9% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an avg. of 8 hours and 7 minutes
each week listening to All Local AM/FM Radio, representing 10.% of totaltime spent with all forms of Media.
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Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an average of 3 days, 7
hours, 48 minutes and 50 seconds each week with All Forms of Media.

80.5% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an avg. of 8 hours and 6 minutes
each week listening to All Local AM/FM Radio, representing 8.2% of total time spent with all forms of Media.
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Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an average of 3 days, 3
hours, 28 minutes and 41 seconds each week with All Forms of Media.

92.% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an avg. of 10 hours and 10
minutes each week listening to All Local AM/FM Radio, representing 12.4% of total time spent with all forms of Media.
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Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an average of 2 days, 5
hours, 5 minutes and 45 seconds each week with All Forms of Ad-Supported Media.

81.6% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an avg. of 7 hours and 43
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 11.9% of total time spent with all forms of Ad-Support

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an average of 2 days, 6

hours, 25 minutes and 46 seconds each week with All Forms of Ad-Supported Media.
77.1% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an avg. of 7 hours and 8
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 10.1% of total time spent with all forms of Ad-Supporte

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an average of 2 days, 4

hours, 1 minutes and 6 seconds each week with All Forms of Ad-Supported Media.
86.6% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an avg. of 7 hours and 5
| minutes each week listening to Local Ad-Supported AM/FM Radio, representing 11.8% of total time spent with all forms of Ad-Supporte

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an average of 2 days, 11

hours, 53 minutes and 6 seconds each week with All Forms of Ad-Supported Media.
78.6% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an avg. of 7 hours and 47
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 10.2% of total time spent with all forms of Ad-Support
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Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an average of 2 days, 8

hours, 55 minutes and 5 seconds each week with All Forms of Ad-Supported Media.
89.7% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an avg. of 9 hours and 36
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 15.2% of total time spent with all forms of Ad-Support

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Aduits 18 or older
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Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an
average of 7 hours and 34 minutes each day with All Forms of Ad-Supported Media. 81.6% listen to
Local AM/FM Radio for an avg. of 66.3 minutes/day. (Local Radic delivers 11.9% of Time with Ad-Supported Media.)
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Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an
average of 7 hours and 46 minutes each day with All Forms of Ad-Supported Media. 77.1% listen to
Local AM/FM Radio for an avg. of 61.2 minutes/day. (Local Radio delivers 10.1% of Time with Ad-Supported Media.)

Top-13 A!I Forms o_f Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an
average of 7 hours and 25 minutes each day with All Forms of Ad-Supported Media. 86.6% listen to
Local AM/FM Radio for an avg. of 60.8 minutes/day. (Local Radio delivers 11.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top 13 AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an
average of 8 hours and 33 minutes each day with All Forms of Ad-Supported Media. 78.6% listen to
Local AM/FM Radio for an avg. of 66.8 minutes/day. (Local Radio delivers 10.2% of Time with Ad-Supported Media.)
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Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days spend an
average of 8 hours and 7 minutes each day with All Forms of Ad-Supported Media. 89.7% listen to

Local AM/FM Radio for an avg. of 82.4 minutes/day. (Local Radio delivers 15.2% of Time with Ad-Suppor
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45,056,022 or 81.6% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days listen to Ad-Supported Local AM/FM Radio for an average of 66.3 minutes every day
representing 40.4% of all time spent daily with Ad-Supported Audio
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/EM Radio
Podcasts

Spotify

SiriusXm

YouTube Music
Owned Music

All Others

TV Music Channels
Pandora

Amazon Music
Apple Music
iHeartRadio
Audiobooks

® who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days

7 523,901 or 77.1% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days listen to Ad-Supported Local AM/FM Radio for an average of 61.2 minutes every day
representing 38.2% of all time spent daily with Ad-Supported Audio.
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7 133,789 or 86.6% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days listen to Ad-Supported Local AM/FM Radio for an average of 60.8 minutes every day
representing 34.1% of all time spent daily with Ad-Supported Audio.
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423,226 or 78.6% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days listen to Ad-Supported Local AM/FM Radio for an average of 66.8 minutes every day
representing 42.1% of all time spent daily with Ad-Supported Audio.
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7 453,532 or 89.7% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days listen to Ad-Supported Local AM/FM Radio for an average of 82.4 minutes every day
representing 42.% of all time spent daily with Ad-Supported Audio.
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. 45,056,022 or 81.6% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days listen to Ad-Supported Local AM/FM Radio for an average of 66.3 minutes every day
representing 40.4% of all time spent daily with Ad-Supported Audio
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523,901 or 77.1% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days listen to Ad-Supported Local AM/FM Radio for an average of 61.2 minutes every day
representing 38.2% of all time spent daily with Ad-Supported Audio.

Weekly 9.7% Avg. Hours+Minutes/day with Ad-Supported
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| 133,789 or 86.6% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days listen to Ad-Supported Local AM/FM Radio for an average of 60.8 minutes every day
representing 34.1% of all time spent daily with Ad-Supported Audio.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 86.6% Audio: Adults 18 or older
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| 423,226 or 78.6% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days listen to Ad-Supported Local AM/FM Radio for an average of 66.8 minutes every day
representing 42.1% of all time spent daily with Ad-Supported Audio.

Weekly 80.3%
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453,532 or 89.7% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days listen to Ad-Supported Local AM/FM Radio for an average of 82.4 minutes every day
representing 42.% of all time spent daily with Ad-Supported Audio.
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Local AM/FM Radro Formats (Persons & % Reach): Adults 18 orolder Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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45,056,022 or 81.6% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past
7 days listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Country, Classic Hits, and Classic R
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523,901 or 77.1% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7
days listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Country, Classic Hits, Pop
| Contemporary Hit Radio, and Adult Contemporary
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133,789 or 86.6% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7
days listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are New Country, Classic Hits, Urban
AC, Classic Rock, and Urban Contemporary.
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Lacal AM/FM Radlo Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent):
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423,226 or 78.6% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7
days listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Classic Hits, Adult
Contemporary, Album Oriented Rock, and Adult Hits.
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453,532 or 89.7% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7
days listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Classic Hits, Country, and Urban AC.
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36,537,715 or 66.1% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days watch Ad-Supported Local TV Stations for an average of 81.1 minutes every day
representing 29.% of all time spent daily with Ad-Supported Video.
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415,058 or 61.% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past
7 days watch Ad-Supported Local TV Stations for an average of 96.6 minutes every day representing
28.7% of all time spent daily with Ad-Supported Video.
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118,730 or 76.8% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days watch Ad-Supported Local TV Stations for an average of 57.2 minutes every day
representing 24.% of all time spent daily with Ad-Supported Video.
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322,085 or 59.8% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days watch Ad-Supported Local TV Stations for an average of 115.8 minutes every day
representing 30.6% of all time spent daily with Ad-Supported Video.
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324,038 or 64.1% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days watch Ad-Supported Local TV Stations for an average of 85.7 minutes every day
representing 28.3% of all time spent daily with Ad-Supported Video.
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36,537,715 or 66.1% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days watch Ad-Supported Local TV Stations for an average of 81.1 minutes every day
representing 29.% of all time spent daily with Ad-Supported Video.
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415,058 or 61.% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past
7 days watch Ad-Supported Local TV Stations for an average of 96.6 minutes every day representing

28.7% of all time spent daily with Ad-Supported Video.
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| 118,730 or 76.8% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days watch Ad-Supported Local TV Stations for an average of 57.2 minutes every day

representing 24.% of all time spent daily with Ad-Supported Video.
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322,085 or 59.8% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days watch Ad-Supported Local TV Stations for an average of 115.8 minutes every day
representing 30.6% of all time spent daily with Ad-Supported Video.
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| 324,038 or 64.1% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days watch Ad-Supported Local TV Stations for an average of 85.7 minutes every day
representing 28.3% of all time spent daily with Ad-Supported Video.
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' 36,537,715 or 66.1% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Movies, Local News - Morning, Comedies, and Local News -
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415,058 or 61.% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past
7 days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Local News - Morning, Comedies, Game Shows, and Movies.
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118,730 or 76.8% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Morning, Movies, Local News - Evening, Comedies, and Court Shows.
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Local TVStatmn 1 Programs (Persons & % Reach): Adults 18 or older
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324,038 or 64.1% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local
News - Evening, Comedies, Dramas, and Local News - Morning.
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‘ 41,759,713 or 75.6% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days use Ad-Supported Social Media for an average of 164.4 minutes every day representing
29.3% of all time spent daily with Ad-Supported Digital Media.
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519,101 or 76.4% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days use Ad-Supported Social Media for an average of 163.9 minutes every day representing
26.6% of all time spent daily with Ad-Supported Digital Media.
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137,399 or 88.9% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days use Ad-Supported Social Media for an average of 137.4 minutes every day representing
25.8% of all time spent daily with Ad-Supported Digital Media.
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400,098 or 74.3% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days use Ad-Supported Social Media for an average of 158.4 minutes every day representing
25.4% of all time spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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397,983 or 78.7% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days use Ad-Supported Social Media for an average of 140.4 minutes every day representing
23.7% of all time spent daily with Ad-Supported Digital Media.
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41,759,713 or 75.6% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days use Ad-Supported Facebook for an average of 60.8 minutes every day representing 37.%
of all time spent daily with Ad-Supported Social Media.
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519,101 or 76.4% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days use Ad-Supported Facebook for an average of 61.2 minutes every day representing
37.3% of all time spent daliy with Ad- Supported Social Media.
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117,443 or 76.% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past
7 days use Ad-Supported Facebook for an average of 50. minutes every day representing 36.4% of all
time spent daily with Ad-Supported Social Media.
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400,098 or 74.3% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days use Ad-Supported Facebook for an average of 55.8 minutes every day representing
35.2% of all time spent daily with Ad—Supported Social Media.
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397,983 or 78.7% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days use Ad-Supported Facebook for an average of 52.4 minutes every day representing
37.3% of all time spent daily with Ad-Supported Social Media.
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41,759,713 or 75.6% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days use Ad-Supported Facebook for an average of 60.8 minutes every day representing 37.%
| of all time spent daily with Ad-Supported Social Media.
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519,101 or 76.4% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days use Ad-Supported Facebook for an average of 61.2 minutes every day representing
37.3% of all time spent daily with Ad-Supported Social Media.
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117,443 or 76.% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past
7 days use Ad-Supported Facebook for an average of 50. minutes every day representing 36.4% of all
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400,098 or 74.3% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days use Ad-Supported Facebook for an average of 55.8 minutes every day representing
35.2% of all time spent daily with Ad-Supported Social Media.
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397,983 or 78.7% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days use Ad-Supported Facebook for an average of 52.4 minutes every day representing
37.3% of all time spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 2,859,723; Social Media: 2,765,044; Non-Prem. Cable: 1,525,474; Local TV:
1,371,687 reaching Adults 18 or older who made a purchase at a 7-ELEVEN

All Other Digital Media: 3,924,449;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 47,141;
Social Media: 33,661; Local Radio: 32,604; Non-Prem. Cable: 14,950; Local TV: 14,562
reaching Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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SPEEDWAY in the past 7 days
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| M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 13,936;
Social Media: 11,017; Local Radio: 8,384; Non-Prem. Cable: 6,049; Local TV: 5,202
reaching Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who made a purchase at a 7-ELEVEN or
SPEEDWAY in the past 7 days
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| M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 26,473; Social Media: 25,922; Non-Prem. Cable: 15,221; Local TV: 12,019
reaching Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in

All Other Digital Media: 37,108;
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 34,562;
Local Radio: 29,336; Social Media: 26,689; Non-Prem. Cable: 17,284; Local TV: 12,386
reaching Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in
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' 46,740,634 or 84.6% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days spend an average of 63.2 minutes per day driving, seeing Billboards and Signs. 68.2%
Listen to Local Radio Stations Out-of-Home for an average of 40
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584,479 or 86.% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past
7 days spend an average of 57.6 minutes per day driving, seeing Billboards and Signs. 64.4% Listen to
Local Radio Stations Out-of-Home for an average of 37.1 m
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or otder

(average week)
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127,945 or 82.8% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days spend an average of 57.9 minutes per day driving, seeing Billboards and Signs. 72.4%
Listen to Local Radio Stations Out-of-Home for an average of 36.9
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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464,492 or 86.3% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days spend an average of 65.7 minutes per day driving, seeing Billboards and Signs. 65.7%
Listen to Local Radio Stations Out-of-Home for an average of 40.5
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476,897 or 94.3% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days spend an average of 68.3 minutes per day driving, seeing Billboards and Signs. 75.%
Listen to Local Radio Stations Out-of-Home for an average of 49.9 m
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46,740,634 or 84.6% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7
days spend an average of 63.2 minutes per day driving, seeing Billboards and Signs representing 36.5% of
all Time Spent with Ad-Supported Out-of-Home Med
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584,479 or 86.% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days
spend an average of 57.6 minutes per day driving, seeing Billboards and Signs representing 36.8% of all
Time Spent with Ad-Supported Out-of-Home Media.
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127,945 or 82.8% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7
days spend an average of 57.9 minutes per day driving, seeing Billboards and Signs representing 32.8% of
all Time Spent with Ad-Supported Out-of-Home Media.
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464,492 or 86.3% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7
days spend an average of 65.7 minutes per day driving, seeing Billboards and Signs representing 39.8% of
- all Time Spent with Ad-Supported Out-of-Home Media.
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476,897 or 94.3% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7
days spend an average of 68.3 minutes per day driving, seeing Billboards and Signs representing 41.4% of
all Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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584,479 or 86.% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past
7 days spend an average of 57.6 minutes per day driving an average of 33.5 miles each day and are
102.6% more likely to use MN 65 (Central Avenue) than the Met

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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127,945 or 82.8% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days spend an average of 57.9 minutes per day driving an average of 33.7 miles each day and
are 281.% more likely to use Martin Luther King Bridge than the
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| 464,492 or 86.3% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days spend an average of 65.7 minutes per day driving an average of 38.2 miles each day and
are 67.9% more likely to use Route 747 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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| 476,897 or 94.3% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days spend an average of 68.3 minutes per day driving an average of 39.7 miles each day and
are 39.5% more likely to use Blue Heron Blvd than the Metro aver

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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= who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days

19,938,991 or 36.1% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the
past 7 days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.3 minutes every day
representing 32.1% of all time spent dally with All forms of P

Avg. Hours+Minutes/day with All
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333,293 or 49.% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past
7 days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.1 minutes every day
representing 35.2% of all time spent daily with All forms of Prin

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

Direct Mail Advertising (excluding Catalogs)
Books

New York Times (Daily+Sunday)

New York Times (Sunday) Avg. Hours+Minutes/day with All

Print Media: Adults 18 or older

e

Mmsp

New York Times (Daily)
Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers
who made a purchase ata 7-

®
o’ o o

te 5 e

T T T S R XY

Local Daily

Newspaper(s)
(Daily+Sunday)
10.1

Wall Street Journal New York Times
(Daily) (Daily)
12.0 9.7

o

Y
{s) (Daily | Catalogs

Wall Stre
{0e
10.1

Journal

Local Daily
Newspaper(s)

Local Daily
Newspaper(s) (Daily

USA Today (Daily)
83

Direct Mail

Locel Daily

Times

catalogs m'S%?G% ELEVEN mspsin::” i thet ot 0.2: usa |n;|‘:.‘\‘,':n.nly) .m.M (Sa;r:l;w] tsu;::-w] u);.l.:y] [.nl;.l:;:\
T M
= who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days. mMsP ® who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days = MSP
Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total_persons: 5 Time Spent:

Local Daily Newspaper(s) (Daily+Sunday)

Local Daily Newspaper(s) (Sunday)  gRER¥ 38
Local Daily Newspaper(s) (Daily M

Direct Mail Advertising (excluding Catalogs)

l

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)
Avg. Hours+Minutes/day with Ad-

Wall Street Journal (Daily) Supported Print Media: Adults 18 or alderm

USA Today (Daily)
All Local Weekly Newspapers

Catalogs

Magazines

Books

MSP DMA

» who madea purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days
Scarborough R2 2024: Jul23-Aug24

who made a purchase ata 7-
ELEVEN or SPEEDWAY in the
past 7 days

uMSP

Qual Intab

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Local Daily
Newspaper(s)
(sunday)
14.2

New York Times

(sunday)
14.0

tocal Dail
New York Times (Daily | Nevespaper(
+Sunday) +Sunday)
11.8 10.1

New Yukluw (Daily}

Direct Mail

Local Daily
[T—
{Sunday)
131

New York Times New York Times [Daily
(Sunday) +Sunday)
1.2 9.4

USA Taday (Daily)
9.3

New York Times (Daily)
7.7

Direct Mail Advertising
(excluding Catalogs) Maga
1.2 7.1

= who made a purchase at a 7-ELEVEN or SPEEDWAY in the past 7 days

soefa.ai

(Convenience stores bought any item past 7 days (HHLD): 7-Eleven OR Convenience stores bought any item past 7 days (HHLD): Speedway)

u MSP

® Share of Everything
for Anything _



Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspa per(s) (Sunday)
Direct Mail Advertising (excluding Catalogs)
New York Times (Daily+Sunday)

Wall Street Journal (Daily)

New York Times (Sunday)

USA Today (Daily)

New York Times (Daily)

Books

Magazines

All Local Weekly Newspapers

Catalogs

93,355 or 60.4% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past
7 days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.9 minutes every day
representing 25.3% of all time spent daily with All forms of Prin
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177,076 or 32.9% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past
7 days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day
representlng 29.7% of all time spent dally with All forms of Prin
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160,025 or 31.7% of Adults 18 or older who made a purchase at a 7-ELEVEN or SPEEDWAY in the past
7 days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9. minutes every day
representing 29.5% of all time spent daily with All forms of Print
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New York Times (Sunday)
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Magazines
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Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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