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Grocery stores shopped past 7 days (HHLD): Troder Joe's




12.3% or 32,315,079 of USA Adults 18 or older Shopped at TRADER JOE'S for Groceries past 7 days.
Typical Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days are 47.9 years old (2.%
younger than average) and have a $118,797 (28.5% higher than average) annual household income.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's
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12.4% or 939,547 of CHICAGO DMA Adults 18 or older Shopped at TRADER JOE'S for Groceries past 7 days.
Typical Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days are 46.5 years old (3.8%
younger than average) and have a $130,439 (22.4% higher than average) annual household income.
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10.6% or 410,295 of MINNEAPOLIS DMA Adults 18 or older Shopped at TRADER JOE'S for Groceries past 7 days
Typical Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days are 47.8 years old (2.%
younger than average) and have a $123,348 (15.2% higher than average) annual household income.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



6.1% or 153,085 of ST. LOUIS DMA Adults 18 or older Shopped at TRADER JOE'S for Groceries past 7 days.
Typical Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days are 51.1 years old (3.2%
older than average) and have a $141,036 (49.4% higher than average) annual household income.
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13.2% or 752,315 of WASHINGTON, DC DMA Adults 18 or older Shopped at TRADER JOE'S for Groceries past 7...
Typical Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days are 48.2 years old (1.2%
older than average) and have a $175,612 (31.9% higher than average) annual household income.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



12.3% or 32,315,079 of USA Adults 18 or older Shopped at TRADER JOE'S for Groceries past 7 days.

Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days are 56.5% more likely to be a
college graduate, 14.6% more likely to work full-time, 8.1% more likely to be married, 6.4% less likely to be
a parent of 1 or more children under 18.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



12.4% or 939,547 of CHICAGO DMA Adults 18 or older Shopped at TRADER JOE'S for Groceries past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days are 66.9% more likely to be a
college graduate, 17.1% more likely to work full-time, 19.6% more likely to be married, 6.% less likely to be

a parent of 1 or more children under 18.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



a parent of 1 or more children under 18.

10.6% or 410,295 of MINNEAPOLIS DMA Adults 18 or older Shopped at TRADER JOE'S for Groceries past 7 days|
Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days are 54.3% more likely to be a
college graduate, 19.8% more likely to work full-time, 8.% more likely to be married, 11.6% less likely to be
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6.1% or 153,085 of ST. LOUIS DMA Adults 18 or older Shopped at TRADER JOE'S for Groceries past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days are 99.5% more likely to be a
college graduate, 21.3% more likely to work full-time, 30.2% more likely to be married, 4.1% less likely to be
a parent of 1 or more children under 18.
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13.2% or 752,315 of WASHINGTON, DC DMA Adults 18 or older Shopped at TRADER JOE'S for Groceries past 7./
Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days are 56.5% more likely to be a
college graduate, 12.5% more likely to work full-time, 15.7% more likely to be married, 7.% more likely to

be a parent of 1 or more children under 18.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



12.3% or 32,315,079 of USA Adults 18 or older Shopped at TRADER JOE'S for Groceries past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days are 1.7% more likely to own their

home, 61.2% more likely to own a higher valued home, 2.8% less likely to have a single-family home, 4.5%
less likely to have a dog.

& Own/Rent/Other: Adults 18 or older MEM Type of Home: Adults 18 or older 4 {®™pPets in Home: Adults 18 or older

Single Family House (unattached) _?ﬂ 32.6%
OwnaDog g -
10.3% 34.1%

Townhouse or attached Home g
B sox

Condominium [ Co% Own a Cat
'wnatla
11.5% i W s 23.8%
4.4% 4.8% Apartment :
D22 Me0,223,020 PRI 32,702,041 JERTER 270 20,772,707 ' a
i 40,223, a1 FERZTd 20,772,790 4.8%
Rent Other Own Second Home Mobile Home or Manufactured 1.5% Own other type of Pet
or Real Estate Home . 4.0% 7.3%
Property .
who Shopped at TRADER JOE'S for Groceries past 7 days WUSA who shopped at TRADER JOE'S for Groceries past 7 days mUSA who shopped at TRADER JOE'S for Groceries past 7 days BUSA
-~
¢~ Value of Owned Home: Adults 18 or older &Home Loans: Adults 18 or older
Average Value of Owned Home:
who Shopped at TRADER JOE'S for Groceries past 7 days. m
usa
15.9%

14.3%

8.9%

<$150K $150K-$200K  $200K-$250K  $250K-$300K  $300K-$350K  $350K-$500K  $500K-$7

# who Shopped at TRADER JOE'S for Groceries past 7 days W USA

50K  $750K-S1M

Refinanced Home Equity Oown
Home Mortgage Loan/Home Home/Property

= Improvement  Outright (No
UsA USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 3,021 é Loan Mortgages)
All Graphs and HBIAI Data Modeling Copyright @ 2024 Hubbard Broadcasting, Inc. LLC. Al rights reserved. USA Projection Scarborough R1 2024: Jan23-Aug24 Qudl Intab 23,243

Home Mortgage

Grocery stores shopped past 7 days (HHLD): Trader Joe's



12.4% or 939,547 of CHICAGO DMA Adults 18 or older Shopped at TRADER JOE'S for Groceries past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days are 3.6% more likely to own their

home, 20.6% more likely to own a higher valued home, 2.6% less likely to have a single-family home, 1.8%
less likely to have a dog.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



10.6% or 410,295 of MINNEAPOLIS DMA Adults 18 or older Shopped at TRADER JOE'S for Groceries past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days are 7.% less likely to own their
home, 18.9% more likely to own a higher valued home, 4.1% less likely to have a single-family home, 4.9%

more likely to have a dog.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



6.1% or 153,085 of ST. LOUIS DMA Adults 18 or older Shopped at TRADER JOE'S for Groceries past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days are 17.% more likely to own their

home, 50.4% more likely to own a higher valued home, .3% more likely to have a single-family home, 11.3%
more likely to have a dog.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



13.2% or 752,315 of WASHINGTON, DC DMA Adults 18 or older Shopped at TRADER JOE'S for Groceries past 7|days.
Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days are 8.2% more likely to own their

home, 24.2% more likely to own a higher valued home, 8.1% less likely to have a single-family home, 13.3%
less likely to have a dog.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



12.3% or 32,315,079 of USA Adults 18 or older Shopped at TRADER JOE'S for Groceries past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days are 5.6% more likely to look up
D-1-Y advice online, 13.4% more likely to always vote in local elections, 37.6% more likely to belong to a

gym, 31.4% more likely to fly domestic past
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



12.4% or 939,547 of CHICAGO DMA Adults 18 or older Shopped at TRADER JOE'S for Groceries past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days are 9.4% more likely to look up
D-I-Y advice online, 34.3% more likely to always vote in local elections, 5.3% more likely to belong to a

gym, 37.7% more likely to fly domestic past
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Grocery stores shopped past 7 days (HHLD): Trader Joe's




10.6% or 410,295 of MINNEAPOLIS DMA Adults 18 or older Shopped at TRADER JOE'S for Groceries past 7 days
Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days are 10.2% more likely to look
up D-I-Y advice online, 9.1% more likely to always vote in local elections, 67.9% more likely to belong to a

gym, 26.8% more likely to fly domestic past

-Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older al Activity: Adults 18 or older
¥5141.0% @ 2410%FEXTA
. Registeredtovote  Democrat / Lean  Republican /Lean  Independent / None
(In District of Residence) Democrat of These
= Presidertil lctons:Alecy: AT
- Presidential Elections: 7 =
- ide Elections:

Recipes / Health Restaurant  Do-it-Yourself Online Phone Medical Home/ Fitness/Diet  Apparel/  Job Search / Career Education Genealogy Hectronic  Photography Take Online Homework Parenting/ Online Dating
ol Planning information informaton/ Advice ] Video Call jces/ Gandenidess information Jdeas Post r Development spirtuality  [Research Tovite (snapfish, tass {¥ou or Your Family Advic v S

o, Moiotias, L Local Elections: Sometimes

etc) Finandng) .

® who Shopped at TRADER JOE'S for Groceries past 7 days = MINNEAPOLIS = who Shopped at TRADER JOE'S for Groceries past 7 days =MINNEAPOLIS

@ﬁTopaO past 12-months Active Lifestyle Activites: Adults 18 or older

Ghling-  LswnCare  Gamdening
outdeor (Flowarsor werk
cooking vegemsbles)

Backpading cafts

volntesr  Hiking - i Sewing -

palongto

Gym

Jogging -
Health Clubor  Runaing

¥ who Shopped at TRADER JOE'S for Groceries past 7 days

MINNEAPOLIS DMA Scarborough R2 2024: Jul23-Aug24 Qual Intab 203
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, inc. LLC, All rights reserved.

N Past 12-months Domestic Airline Trips: Adults 18 or older

Lip 757 3a2 1aex
3trips ) - s.2%
4 trips 5.0% 10.2%
5-9 trips BTE 14.5%
10+ trips T A

B el el R S o e

Baskethall voga-Pilates  Mumting Groupfiness  Adult

Snowsking-  football  followa Camgwerof  Soccsr  Compstive  Tennis  Sofball-  Organized
Class  Continuing Snowboarding Weight Loss  Aging Parant Vides Gaming Baseball  Road mace
Education Pogmm  orRehtive sk,
Marathon,
B MINNEAPOLIS etc)

Grocery stores shopped past 7 days (HHLD): Trader Joe's



6.1% or 153,085 of ST. LOUIS DMA Adults 18 or older Shopped at TRADER JOE'S for Groceries past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days are 10.9% more likely to look
up D-I-Y advice online, 20.7% more likely to always vote in local elections, 58.9% more likely to belong to a

gym, 61.3% more likely to fly domestic pas
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



13.2% or 752,315 of WASHINGTON, DC DMA Adults 18 or older Shopped at TRADER JOE'S for Groceries past 7...
Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days are 6.2% more likely to look up
D-1-Y advice online, 25.8% more likely to always vote in local elections, 36.5% more likely to belong to a
gym, 34.% more likely to fly domestic past
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



Past 30-days QSR Users: Adults 18 or older

[ i
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5 times

6-9times

16.7%

= who Shopped at TRADER JOE'S for Groceries past 7 days
Avg. Monthly QSR Meals:

10times or more

mUSA

Total Monthly QSR Users:
88.8%

57.9% less likely to smoke cigarettes.

12.3% or 32,315,079 of USA Adults 18 or older Shopped at TRADER JOE'S for Groceries past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days are 1.3% more likely to use QSRs
past mo., 14.4% more likely to use Sit-Down Restaurants past mo., 14.9% less likely to use Casinos past yr.,
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= who Shopped at TRADER JOE'S for Groceries past 7 days m USA
Avg. Monthiy Sit-Down Restaurant Meals:

3 times

4 times

S5 times
6 -9times

10times or more

Total Monthly Sit-Down Restaurant Users:

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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iz Chinese  Coffee  Makian  indian/ Wings/ Bagel/  Upscale Steskhouse
House / Thai/ Bergers/ Donut/
Caffee B3t Other  sports Bar  Bakery

asian

 who Shopped at TRADER JOE'S for Groceries past 7 days musa

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
TRADER JOE'S for jes past 7 days 22.9%

vsn R 15.6%
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Drank Past 30-days: Adults 18 or older Past 12 months

Liquor

118,796,101 45.3%
Any Type of Beer  primery 22.6%
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Domestic Regular Beer Fiyiire 24 D%
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Imported Beer

Microbrew / Craft Beer
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Casino Activities: Adults 18 or older

25.7%

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting :

Other Gambling

hs: Yes

Used Past 30-days: Adults 18 or older

%

[ Cannabis Cigarettes

Grocery stores shopped past 7 days (HHLD): Trader Joe's

Casinos visited past 12 Miarij
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® who Shopped at TRADER JOE'S for Groceries past 7 days



Past 30-days QSR Users: Adults 18 or older

i
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= who Shopped at TRADER JOE'S for Groceries past 7 days
Avg. Monthly QSR Meals:

5 times
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m CHICAGO

Total ngfgt,gﬂy QSR Users: o

s e N
6792616

12.4% or 939,547 of CHICAGO DMA Adults 18 or older Shopped at TRADER JOE'S for Groceries past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days are 2.1% more likely to use QSRs
past mo., 14.5% more likely to use Sit-Down Restaurants past mo., 21.3% less likely to use Casinos past yr,,

70.1% less likely to smoke cigarettes.
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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asian
= who Shopped at TRADER JOE'S for Groceries past 7 days ECHICAGO

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Shopped ot TRADER JOE'S for Groceries past 7 days  [ZSTj05 1N 31.7%

anerco 21.2%

o Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)

723,325
Bar/ Nightclub
4.7%

Upscale Restaurant
Sports Betting
Stage Show / Concert

Other Gambling

Spa

Casinos visited past 12 months: Yes
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Grocery stores shopped past 7 days (HHLD): Trader Joe's

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes

Vape

= who Shopped at TRADER JOE'S for Groceries past 7 days B CHICAGO



Past 30-days QSR Users: Adults 18 or older
= —
16.3% 3

12.5%
9.8%

# who Shopped at TRADER JOE'S for Groceries past 7 days u MINNEAPOLIS

|

2times

3 times
4 times
5 times
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10times or more

Total Jlgf%:’gﬂy QSR Users: Avg. Monthly QSR Meals:

85.7%

e IR 0
3,313 820

10.6% or 410,295 of MINNEAPOLIS DMA Adults 18 or older Shopped at TRADER JOE'S for Groceries past 7 days.

Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days are 7.1% more likely to use QSRs
past mo., 11.7% more likely to use Sit-Down Restaurants past mo., 24.6% less likely to use Casinos past yr.,

42.% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
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Grocery stores shopped past 7 days (HHLD): Trader Joe's

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape
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Past 30-days QSR Users: Adults 18 or older
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< Past 12 months

621,288 24.8%

= who Shopped at TRADER JOE'S for Groceries past 7 days

6.1% or 153,085 of ST. LOUIS DMA Adults 18 or older Shopped at TRADER JOE'S for Groceries past 7 days.

Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days are 1.4% less likely to use QSRs
past mo., 15.8% more likely to use Sit-Down Restaurants past mo., 24.5% less likely to use Casinos past yr.,
79.1% less likely to smoke cigarettes.

Top-10 Cuisines: Adults 18 or older

urants Used Past 30-days)

ii T

Chinese  pima  exican Bagel

makan  wings/ Steakhousa Coffee indian/  upseale

Burgers Wouse{ Donut/  Thail
Sports Bar cofeegar Bakery  Other
Asian
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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Casino Activities: Adults 18 or older

145,278 5.8%
5

Casinos visited past 12

Used Past 30-days: Adults 18 or older
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Grocery stores shopped past 7 days (HHLD): Trader Joe's

/[ Cannabis

Cigarettes Vape
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Past 30-days QSR Users: Adults 18 or older
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2 times
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= who Shopped at TRADER JOE'S for Groceries past 7 days = WASHINGTON, DC

Total Monthly QSR Users: Avg. Monthly QSR Meals:
90.1% 88.5%

13.2% or 752,315 of WASHINGTON, DC DMA Adults 18 or older Shopped at TRADER JOE'S for Groceries past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days are 1.8% more likely to use QSRs

past mo., 16.2% more likely to use Sit-Down Restaurants past mo., 14.2% less likely to use Casinos past yr.,

59.1% less likely to smoke cigarettes.
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
u Sfor t7days [EGININIIIN 29.1%

wAsHINGTON, DC BRI 25.1%

Past 12 months Casino Activities: Adults 18 or older

1,096,304 19.3%

PPCTEN 2.2%

Casinos visited past 12 months: Yes
B WASHINGTON, DC

Grocery stores shopped past 7 days (HHLD): Trader Joe's

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape
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401K Plan :

100,509,698 38.3%
75,428,761 28.8%
19,658,329 18.9%

21.6%
13.8%

19.2%

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds o 11.4%

09560 14.5%
29,009,608 KLY
15.3%
GOORIR -1
11.5%
4%

w who Shopped at TRADER JOE'S for Groceries past 7 days

Other (Crypto /[ NFTs / Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

mUSA

12.3% or 32,315,079 of USA Adults 18 or older Shopped at TRADER JOE'S for Groceries past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days are 26.3% more likely to have a

401K, 4.1% more likely to have an Auto Loan, 50.6% more likely to Invest/Trade Stocks Online, 3.5% less likely
to pay with their Debit Card.

N M Financial Services Has and/or Uses: Adults 18 or older

10.0%

h 5.7% 1-2% 6.4% 7.1% g g0
o

Checking  Debit or ATM Credit Card Mobile

savings online Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loanor Home
Equity Loan
= who Shopped at TRADER JOE'S for Groceries past 7 days mUSA

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

—

Past 3-Months Payment Methods Used: Adults 18 or older

3.3% 3.8% 3.7% 3.4%

American

; S
Debit Card

" i X *Past 12 Month: visa PayPal Venmo Zelle MasterCard  Apple Pa Cash Google Pay  Store Credit  Discover Facebook Samsung P: uare Cash
Divorce/ Family Attorney h:: e ot} ¥ PPN ESY i RPN, Cart Express Messenger e ey S
= who Shopped at TRADER JOE'S for Groceries past 7 days mUSA = who Shopped at TRADER JOE'S for Groceries past 7 days m USA
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



12.4% or 939,547 of CHICAGO DMA Adults 18 or older Shopped at TRADER JOE'S for Groceries past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days are 23.% more likely to have a
401K, 27.9% more likely to have an Auto Loan, 41.8% more likely to Invest/Trade Stocks Online, 4.5% less
likely to pay with their Debit Card.

mﬁ ‘Investments Owned: Adults 18 or older

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)

529 Plan / College Savings Plan

Second Home or Real Estate Property

= who Shopped at TRADER JOE'S for Groceries past 7 days m CHICAGO

Checking  Debit or ATM

Account card

Financial Services Has and/or Uses:

Adults 18 or older

savings Credit Card Online Mobile Online Bill Home Auto Loan Certificates of  Money

Account Banking Banking Paying Mortgage Deposit(CDs)  Market
Account

m who Shopped at TRADER JOE'S for Groceries past 7 days

Studentloan Personal Loan Refinanced Home

m CHICAGO

Home Improvement
Mortgage Loan or Home
Equity Loan

Professional Serwces Used*- Adults 18 or older

Tax Preparation Service
2,155,434
Financial Planner
' 1,340,882 17.8%

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

Estate Planning

¥
Divorce / Family Attorney E"E% (*Past 12 Months)
1.4%
% who Shopped at TRADER JOE'S for Groceries past 7 days W CHICAGO

CHICAGO DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 430
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VisA

Past 3-Months Payment Methods Used: Adults 18 or older

PayPal

Debit Card  MasterCard Zelle Venmo Apple Pay Cash App  Store Credit
Card

u who Shopped at TRADER JOE'S for Groceries past 7 days

Grocery stores shopped past 7 days (HHLD): Trader Joe's

Discover

Google Pay

m CHICAGO

American
Express

Facebook Samsung Pay Squire Cash
Messenger



10.6% or 410,295 of MINNEAPOLIS DMA Adults 18 or older Shopped at TRADER JOE'S for Groceries past 7 days,
Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days are 25.8% more likely to have a

401K, 15.6% less likely to have an Auto Loan, 51.2% more likely to Invest/Trade Stocks Online, .8% more likely
to pay with their Debit Card.

mﬁ 4 Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan z,}:;u,a'n 52.0%

IRA (Individual Retirement Account) sty 41.7%

Stocks or Stock Options

Mutual Funds 2 1%23'4"
Money Market Funds MJ;:'“%
Bonds ulmls.z% 39
] 25.5%) 9.2% ;
529 Plan / College Savings Plan MJJ"“ - h 6.5% sas 63% 5% gpu
Other (Crypto / NFTs / Metals, etc.) B 87% Checking savings Debitor ATM CreditCard  Online Mohile Online Bill Home Autoloan Certificatesof Money  Studentloan Persona Loan Refinanced Home

= Account Account card Banking Banking Paying Mortgage Deposit(CDs)  Market Home  Improvement
Second Home or Real Estate Property ol Account Mortgage Loan o Home

L 8.6% Equity Loan

w who Shopped at TRADER JOE'S for Groceries past 7 days = MINNEAPOLIS wu who Shopped at TRADER JOE'S for Groceries past 7 days ® MINNEAPOLIS

Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

Financial Planner
Online Investing / Stock Trading
Insurance Agent at a Local Office (not online)

Accountant

Real Estate Agent

Estate Planning m asx

3.4% (*Past 12 Months) VisA PayPal Venmo Debit Card MasterCard  Apple Pay Zelle Google Pay  Store Credit  Cash App. American Discover Facebook Samsung Pay Square Cash

Divorce / Family Attorney 1.2% Card Express Messenger
W who Shopped at TRADER JOE'S for Groceries past 7 days B MINNEAPOLIS m who Shopped at TRADER JOE'S for Groceries past 7 days m MINNEAPOLIS
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



ﬁ Investments Owned: Adults 18 or older
Lo i e 1 :

401K Plan

6.1% or 153,085 of ST. LOUIS DMA Adults 18 or older Shopped at TRADER JOE'S for Groceries past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days are 34.4% more likely to have a
401K, 1.9% less likely to have an Auto Loan, 65.9% more likely to Invest/Trade Stocks Online, 23.5% less likely
to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

1 52 42.
IRA (Individual Retirement Account)
Stocks or Stock Options
Money Market Funds m% 2
Bonds m 18.7% ) 20.2%
3 122.9%
5% N 8.4% B8.9% 5.8%
Other (Crypto / NFTs / Metals, etc.) E 08 . 5.2% 5.8% 51%
8.9% . 8.4%
529 Plan / College Savings Plan N 8.3% Checking Debitor ATM  Savings  CreditCard  Online online Bill Mobile Home Auto Loan Money  Certificates of Personal Loan Studentloan Refinanced Home

Account card Account Banking Paying Banking Mortgage Market  Deposit (CDs) Home  Improvement
Second Home or Real Estate Property Emu% Account Mortgage Loan or Home

o Equity Loan

w who Shopped at TRADER JOE'S for Groceries past 7 days mST. LOUIS = who Shopped at TRADER JOE'S for Groceries past 7 days W ST. LOUIS

Tax Preparation Service

Professional Services Used*: Adults 18 or older y'_'Past 3-Months Payment Methods Used: Adults 18 or older

Financial Planner

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)
Accountant

Real Estate Agent

Estate Planning

Divorce / Family Attorney

N
=

547,059 8%

481,643 10.2%

278,432 11.1%
15.3%

!

270,769 10

10.0%

4.6%
3.0%

1.4%

i

2.6%

1% 8.3%

1.2% (*Past 12 Months) VisA PayPal Debit Card Venmo MasterCard Zelle Apple Pay Discover  GooglePay CashApp StoreCredit American Facebook Samsung Pay Square Cash
1.0% Card Express Messenger

® who Shopped at TRADER JOE'S for Groceries past 7 days WST. LOUIS = who Shopped at TRADER JOE'S for Groceries past 7 days mST. LOUIS
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



401K,

| 13.2% or 752,315 of WASHINGTON, DC DMA Adults 18 or older Shopped at TRADER JOE'S for Groceries past 7j
Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days are 37.4% more likely to have a

1.% more likely to have an Auto Loan, 30.6% more likely to Invest/Trade Stocks Online, .1% less likely to

| pay with their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older

401K Plan D%

IRA (Individual Retirement Account) 5 341.707 aT1%

33.2%
1,305,893
26.4%
13.0%

Other (Crypto / NFTs [ Metals, etc.) 1;;‘;%

14.2%
8.3%

® who Shopped at TRADER JOE'S for Groceries past 7 days

Stocks or Stock Options

Mutual Funds

Money Market Funds
529 Plan / College Savings Plan

Bonds

Second Home or Real Estate Property

B WASHINGTON, DC

Financial Services Has and/or Uses: Adults 18 or older

13.7%
Checking Debitor ATM  Savings Credit Card Online Mohbile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

w who Shopped at TRADER JOE'S for Groceries past 7 days ®WASHINGTON, DC

Professional Services Used*: Adults 18 or older

1 047,488 18.4%

Online Investing / Stock Trading
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



% of Total

Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days spend an average of 2 days, 21 hours, 57
minutes and 11 seconds each week with All Forms of Media.

81.6% of Aduilts 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days spend an avg. of 7 hours and 32 minutes each week
listening to All Local AM/FM Radio, representing 8.8% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

usage 54.0%
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days spend an average of 3 days, 1 hours, 50
minutes and 15 seconds each week with All Forms of Media.

87.8% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days spend an avg. of 7 hours and 47 minutes each week
listening to All Local AM/FM Radio, representing 9.3% of total time spent with all forms of Media.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days spend an average of 3 days, 5 hours, 5
minutes and 18 seconds each week with All Forms of Media.

82.7% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days spend an avg. of 7 hours and 50 minutes each week
| listening to All Local AM/FM Radio, representing 8.4% of totaltime spent with all forms of Media.
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45.1%
| 25.7%

O S ¢ & £ & & @
& ‘& obf o & & Q‘\ &5
6@9 LA & $¢,\v9 é\o" - f ‘>°°"

Avg. H:M:5/week with All Forms of Media:

- Adults 18 or older
90.8%
N
Concurrent
Usoge % \who ShDD%!Ed §?‘f’m ER JOE'S MINNEAPOLIS
for Groceries past 7 days

68.3%

*: 3:54]

&
& & &
& & Q“p" e &
& & o &F <
A &
6"# o K & &
« & W \‘
& °
&

® who Shopped at TRADER JOE'S for Groceries past 7 days ® MINNEAPOLIS

MINNEAPOLIS ~ DMA  Scarborough R2 2024:Jul23-Aug24  Qual Intab 203 MINNEAPOLIS-ST. PAUL DMA Scarborough R2 2024: Jul23-Aug24 ~ Qual Intab 1,862 HUbe rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. el oo s il o for Anything

Grocery stores shopped past 7 days (HHLD): Trader Joe's




Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days spend an average of 3 days, 15 hours, 28
minutes and 3 seconds each week with All Forms of Media.

84.8% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days spend an avg. of 8 hours and 1 minutes each week
listening to All Local AM/FM Radio, representing 7.8% of totaltime spent with all forms of Media.

B

Avg. H:M:S/week with All Forms of Media:
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days spend an average of 2 days, 18 hours, 8
minutes and 14 seconds each week with All Forms of Media.

78.3% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days spend an avg. of 6 hours and 41 minutes each week
listening to All Local AM/FM Radio, representing 7.9% of total time spent with all forms of Media.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days spend an average of 2 days, 4 hours, 0
minutes and 37 seconds each week with All Forms of Ad-Supported Media.

76.4% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days spend an avg. of 6 hours and 30 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.6% of total time spent with all forms of Ad-Supported Media.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days spend an average of 2 days, 8 hours, 4

minutes and 22 seconds each week with All Forms of Ad-Supported Media.
82.% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days spend an avg. of 6 hours and 41 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.8% of total time spent with all forms of Ad-Supported Media.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days spend an average of 2 days, 7 hours, 16

minutes and 19 seconds each week with All Forms of Ad-Supported Media.

76.5% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days spend an avg. of 6 hours and 21 minutes each week
| listening to Local Ad-Supported AM/FM Radio, representing 8.8% of total time spent with all forms of Ad-Supported Media.

 os7ERE
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days spend an average of 2 days, 19 hours, 5

minutes and 48 seconds each week with All Forms of Ad-Supported Media.
76.7% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days spend an avg. of 6 hours and 48 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 7.8% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Aduits 18 or older
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Grocery stores shopped past 7 days (HHLD): Trader Joe's




Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days spend an average of 1 days, 22 hours, 58
minutes and 37 seconds each week with All Forms of Ad-Supported Media.

71.9% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days spend an avg. of 5 hours and 31 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 8.4% of total time spent with all forms of Ad-Supported Media.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



| Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days spend an average of 7
hours and 25 minutes each day with All Forms of Ad-Supported Media. 76.4% listen to Local AM/FM
Radio for an avg. of 55.8 minutes/dayLocal Radio delivers 9.6% of Time with Ad-Supported Media.)

Top-13 All Form's of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days spend an average of 8
hours and 0 minutes each day with All Forms of Ad-Supported Media. 82.% listen to Local AM/FM
Radio for an avg. of 57.3 minutes/day. (Local Radio delivers 9.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days spend an average of 7
hours and 53 minutes each day with All Forms of Ad-Supported Media. 76.5% listen to Local AM/FM
Radio for an avg. of 54.5 minutes/day. (Local Radio delivers 8.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



| Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days spend an average of 9
hours and 35 minutes each day with All Forms of Ad-Supported Media. 76.7% listen to Local AM/FM
Radio for an avg. of 58.4 minutes/day. (Local Radio delivers 7.8% of Time with Ad-Supported Media.)
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24,697,837 or 76.4% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days
listen to Ad-Supported Local AM/FM Radio for an average of 55.8 minutes every day representing
38.5% of all time spent daily with Ad-Supported Audio.
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770,247 or 82.% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days listen
to Ad-Supported Local AM/FM Radio for an average of 57.3 minutes every day representing 40.7%
of all time spent daily with Ad-Supported Audio.
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313,946 or 76.5% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days
listen to Ad-Supported Local AM/FM Radio for an average of 54.5 minutes every day representing
36.% of all time spent daily with Ad-Supported Audio.
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39.% of all time spent daily with Ad-Supported Audio.

[ 117,453 or 76.7% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days
listen to Ad-Supported Local AM/FM Radio for an average of 58.4 minutes every day representing
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7 540,579 or 71.9% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days
listen to Ad-Supported Local AM/FM Radio for an average of 47.3 minutes every day representing
38.8% of all time spent daily with Ad-Supported Audio.
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24,697,837 or 76.4% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days
listen to Ad-Supported Local AM/FM Radio for an average of 55.8 minutes every day representing
| 38.5% of all time spent daily with Ad-Supported Audio.
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770,247 or 82.% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days listen
to Ad-Supported Local AM/FM Radio for an average of 57.3 minutes every day representing 40.7%
of all time spent daily with Ad-Supported Audio.
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313,946 or 76.5% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days
listen to Ad-Supported Local AM/FM Radio for an average of 54.5 minutes every day representing
36.% of all time spent daily with Ad-Supported Audio.
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| 117,453 or 76.7% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days
listen to Ad-Supported Local AM/FM Radio for an average of 58.4 minutes every day representing
39.% of all time spent daily with Ad-Supported Audio.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



| 540,579 or 71.9% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days
listen to Ad-Supported Local AM/FM Radio for an average of 47.3 minutes every day representing
38.8% of all time spent daily with Ad-Supported Audio.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



24,697,837 or 76.4% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit
Radio, Classic Hits, Country, and Classic Rock.

Local AM/FM Rad:o Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| 770,247 or 82.% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit
Radio, Album Adult Alternative, Hot AC, and Classic Rock.

cal AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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313,946 or 76.5% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Country, Adult Contemporary, Classic
Hits, and Pop Contemporary Hit Radio.

Local AM/FM Rad:o Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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117,453 or 76.7% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are New Country, Classic Hits, Adult Contemporary,
Classic Rock, and Adult Hits.
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540,579 or 71.9% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are All News, Adult Contemporary, Classic Hits,
Urban AC, and Pop Contemporary Hit Radio.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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19,120,865 or 59.2% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days
watch Ad-Supported Local TV Stations for an average of 90.9 minutes every day representing 29.%
of all time spent daily with Ad-Supported Video.
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608,908 or 64.8% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days
watch Ad-Supported Local TV Stations for an average of 98.4 minutes every day representing 31.4%
of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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237,907 or 58.% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days
watch Ad-Supported Local TV Stations for an average of 107.5 minutes every day representing 31.7%
of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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94,953 or 62.% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days watch
Ad-Supported Local TV Stations for an average of 137.9 minutes every day representing 29.6% of all
time spent daily with Ad-Supported Video.
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455,147 or 60.5% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days
watch Ad-Supported Local TV Stations for an average of 59.3 minutes every day representing 22.9%
of all time spent daily with Ad-Supported Video.
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19,120,865 or 59.2% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days
watch Ad-Supported Local TV Stations for an average of 90.9 minutes every day representing 29.%
of all time spent daily with Ad-Supported Video.
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608,908 or 64.8% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days
watch Ad-Supported Local TV Stations for an average of 98.4 minutes every day representing 31.4%
of all time spent daily with Ad-Supported Video.
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237,907 or 58.% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days
watch Ad-Supported Local TV Stations for an average of 107.5 minutes every day representing 31.7%
of all time spent daily with Ad-Supported Video.
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94,953 or 62.% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days watch
Ad-Supported Local TV Stations for an average of 137.9 minutes every day representing 29.6% of all
time spent daily with Ad-Supported Video.
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455,147 or 60.5% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days

watch Ad-Supported Local TV Stations for an average of 59.3 minutes every day representing 22.9%
of all time spent daily with Ad-Supported Video.
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Local TVStatmn Programs (Persons & % Reach): Adults 18 or older
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19,120,865 or 59.2% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Movies, Local News - Morning, Comedies, and National/Network News.
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Local TVStatmn 1 Programs (Persons & % Reach): Adults 18 or older
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608,908 or 64.8% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local
News - Morning, Movies, Comedies, and Local News - Late.
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Local TVStatmn 1 Programs (Persons & % Reach): Adults 18 or older
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237,907 or 58.% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, National/Network News, and Movies.
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94,953 or 62.% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Local News -
Evening, Comedies, Sports, Movies, and Dramas.
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Local TVStatmn 1 Programs (Persons & % Reach) Adults 18 or older
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455,147 or 60.5% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
National/Network News, Local News - Morning, Comedies, and Movies.
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23,981,400 or 74.2% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days
use Ad-Supported Social Media for an average of 119.5 minutes every day representing 22.1% of all
time spent daily with Ad-Supported Digital Media.
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[ 709,591 or 75.5% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days use
Ad-Supported Social Media for an average of 146.1 minutes every day representing 25.3% of all time
spent daily with Ad-Supported Digital Media.
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288,880 or 70.4% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days use
Ad-Supported Social Media for an average of 143.2 minutes every day representing 23.4% of all time
spent daily with Ad-Supported Digital Media.
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122,447 or 80.% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days use
Ad-Supported Social Media for an average of 129.1 minutes every day representing 20.3% of all time
spent daily with Ad-Supported Digital Media.
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551,402 or 73.3% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days use
Ad-Supported Social Media for an average of 107.3 minutes every day representing 21.7% of all time
spent daily with Ad-Supported Digital Media.
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23,981,400 or 74.2% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days
use Ad-Supported Facebook for an average of 38.7 minutes every day representing 32.4% of all time
spent daily with Ad-Supported Social Media.
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709,591 or 75.5% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days use
Ad-Supported Facebook for an average of 45.5 minutes every day representing 31.1% of all time
spent daily with Ad-Supported Social Media.
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288,880 or 70.4% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days use
Ad-Supported Facebook for an average of 52.9 minutes every day representing 37.% of all time
spent daily with Ad-Supported Social Media.
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121,483 or 79.4% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days use
Ad-Supported Facebook for an average of 45.4 minutes every day representing 35.2% of all time
spent daily with Ad—Supported Social Media.
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551,402 or 73.3% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days use
Ad-Supported Facebook for an average of 36.1 minutes every day representing 33.6% of all time
spent daily with Ad~Supported Social Media.

mm Avg. Hours+Minutes/day with all m
m m Social Media: Adults 18 or older m
Y . |
m.'ﬁx— Gl

28 O forGrocees post e

B WASHINGTON, DC

! LinkedIn

Instagram
nstagrar 14.4

22.0

TikTok
8.0

WhatsApp

Reddit
Sl
I
X
YouTube Video (Forme...

210

Facebook
37.0

5.1

Yinterest

4.7

SIWItte Bl...

TikTok
12.3

LinkedIn
11.2

Instagram

28.2 i

(Formerly
"Twitter")

Reddit

6.5

Facebook
50.3

YouTube Video
211

Pint...  Wh..
| 5.5

m who Shopped at TRADER JOE'S for Groceries past 7 days

m WASHINGTON, DC

Avg. Week Ad- Suggorted Social Media (Persons & % Reach): Adults 18 or older

Facebook

Instagram

YouTube Video

Linkedin

TikTok

Reddit

X (Formerly "Twitter")

WhatsApp

Pinterest

Snapchat
Others(Rumble, Twitch, Gab, Pa...
Blogs/Message Boards (read...

tumblr

di
w who Shopped at TRADER JOE'S for Groceries past 7 da;:s

WASHINGTON, DC

All Graphs and soefa.al Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Sral Persans:
4.154.16 0%

e — LT o

‘doa3AE 0 7E

m m Avg. Hours+Minutes/day with Ad-

m m Supported Social Media: Adults 18

e ot

2asga | e G

EPRE 1% e

= WASHINGTON, DC

DMA Scarborough R2 2024: Aug23-Sep24 Qual intab 797

=,
e =
R

Avg. Day Ad-Supported Social Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

= o -,
or finc oo o o i
a2 Pl ks Lk i

YouTube Video
213

X
(Formerly
"Twitter")

TikTok
8.0

Linkedin
7.3

Facebook
36.1

Instagram
16.4

Reddit

YouTube Video
21.2

Instagram
218

Pinter... | Reddit

Linkedin
53 4.3

1.5

Sna.. O..
TikTok X W... T

12:3 (Formerlsy| 3.4

Facebook
47.8

Blog...

= who Shopped at TRADER JOE'S for Groceries past 7 days

Grocery stores shopped past 7 days (HHLD): Trader Joe's

B WASHINGTON, DC
* Share of Everything



23,981,400 or 74.2% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days
use Ad-Supported Facebook for an average of 38.7 minutes every day representing 32.4% of all time
| spent daily with Ad-Supported Social Media.
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709,591 or 75.5% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days use
Ad-Supported Facebook for an average of 45.5 minutes every day representing 31.1% of all time
spent daily with Ad-Supported Social Media.
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288,880 or 70.4% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days use
Ad-Supported Facebook for an average of 52.9 minutes every day representing 37.% of all time
spent daily with Ad-Supported Social Media.
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121,483 or 79.4% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days use
Ad-Supported Facebook for an average of 45.4 minutes every day representing 35.2% of all time
spent daily with Ad-Supported Social Media.

Weekly 79.4% Avg. Hours+Minutes/day with Ad-Supported

Social Media: Adults 18 or older
"Share of Ad-Supported Social Media"

e T

who Shopped at TRADER ST.LOUIS
JOE'S for Groceries past 7

% of Weekly
Time Spent wi d ays
Ad-Supported

37.8% 38.4% 40.0%

34.2%

32.3%
28.0% 28.2%

23.7%

21.9% 22.0% .
: il 18.4%

0, 13.5%
12.9% ' 10.6% 10.7%
[ 37% | [&:3%

33,710 594,215 19,821 510,254 20,644 460,894 16,241 269,401

Weekly
Total
Persons

5.0%

121,483 1,877,540 52,414 948,907 58,826 1,004,405

42,934 707,304

49,488 716,763

33,527 489,342
Instagram TikTok LinkedIn Pinterest Reddit X (Formerly Snapchat WhatsApp

Average Facebook YouTube Video
Daily Minutes

"Twitter")

m ST. LOUIS

g oo | 52 [N oo NN 2 N
= who Shopped at TRADER JOE'S for Groceries past 7 days

ST. LoUIS DMA Scarborough R2 2024: Jul23-Aug24 Qual Intab 155 ST. LouIs DMA Searborough R2 2024: Jul23-Aug24 Qual Intab 1,933 ﬁ
-

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

for Anything _ =

Grocery stores shopped past 7 days (HHLD): Trader Joe's



Weekly 73-3% 73.0%
Reach %

% of Weekly 45.9%

Time Spent wi
Ad-Supporte
Social Media:

Weekly
Total

Persons
Reached: 551,402 4,154,162

345,372 2,266,908
Average Facebook YouTube Video
Daily Minutes

Using Ad-Sup

WASHINGTON, DC DMA

Scarborough R2 2024: Aug23-Sep24
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

551,402 or 73.3% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days use
Ad-Supported Facebook for an average of 36.1 minutes every day representing 33.6% of all time
spent daily with Ad-Supported Social Media.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's




M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 49,531; Social Media: 46,367; Non-Prem. Cable: 23,191; Local TV: 22,277
reaching Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7

All Other Digital Media: 77,401;
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Grocery stores shopped past 7 days (HHLD): Trader Joe's




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 26,330;
Local Radio: 19,728; Social Media: 17,152; Local TV: 8,047; Non-Prem. Cable: 7,482
reaching Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 da
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 13,239;
Social Media: 8,520; Local Radio: 7,447; Local TV: 3,921; Non-Prem. Cable: 3,870 reaching
Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 49,628;
Local Radio: 33,413; Social Media: 32,852; Non-Prem. Cable: 19,576; Local TV: 17,031
reaching Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7
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Grocery stores shopped past 7 days (HHLD): Trader Joe's




' 29,094,590 or 90.% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days

spend an average of 46.6 minutes per day driving, seeing Billboards and Signs. 63.9% Listen to Local

Radio Stations Out-of-Home for an average of 33.8 minutes/d

Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
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Billboards & Signs (Weekly Drivers)
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805,718 or 85.8% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days
spend an average of 43.5 minutes per day driving, seeing Billboards and Signs. 68.5% Listen to Local
Radio Stations Out-of-Home for an average of 34.7 minutes/day
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores

369,039 or 89.9% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days
spend an average of 55.2 minutes per day driving, seeing Billboards and Signs. 64.% Listen to Local
Radio Stations Out-of-Home for an average of 33. minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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(average week)
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147,058 or 96.1% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days
spend an average of 61.4 minutes per day driving, seeing Billboards and Signs. 64.1% Listen to Local

Radio Stations Out-of-Home for an average of 35.4 minutes/day
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663,637 or 88.2% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days
spend an average of 54.4 minutes per day driving, seeing Billboards and Signs. 60.1% Listen to Local
Radio Stations Out-of-Home for an average of 28.7 minutes/day
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29,094,590 or 90.% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days spend an
average of 46.6 minutes per day driving, seeing Billboards and Signs representing 32.6% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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805,718 or 85.8% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days spend an
average of 43.5 minutes per day driving, seeing Billboards and Signs representing 29.6% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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369,039 or 89.9% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days spend an
average of 55.2 minutes per day driving, seeing Billboards and Signs representing 34.9% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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147,058 or 96.1% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days spend an

average of 61.4 minutes per day driving, seeing Billboards and Signs representing 41.2% of all Time Spent
- with Ad-Supported Out-of-Home Media.
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663,637 or 88.2% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days spend an
average of 54.4 minutes per day driving, seeing Billboards and Signs representing 35.2% of all Time Spent
- with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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805,718 or 85.8% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days
spend an average of 43.5 minutes per day driving an average of 25.3 miles each day and are 70.4%
more likely to use Ronald Reagan Memorial Tollway (I-88) than the

Top-26 Employment Zip Codes: Adults 18 or older

60611
60601
60606
60452
60402
60030
60064
60604
60560
60637
78741
60607
60654
60118

60628
60563
60624
60515

4.20%
93,844 1.24%

2.18%
1.61%

2 2.17%
133 580 1.77%

F 1.96%

(1.24%

r 1.90%
it 0.49%

1.88%

B, oo
0.101_pricaie
m 0.90%
m 0.89%
oSt oss%
o.gs'gsm

Ii = Share of Everything
.al for Anything _



Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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369,039 or 89.9% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days
spend an average of 55.2 minutes per day driving an average of 32.1 miles each day and are 92.9%
more likely to use Lake Street than the Metro average.
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147,058 or 96.1% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days
spend an average of 61.4 minutes per day driving an average of 35.7 miles each day and are 123.5%
more likely to use Manchester Road/Highway 100 than the Metro av
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663,637 or 88.2% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days
spend an average of 54.4 minutes per day driving an average of 31.7 miles each day and are 136.4%
more likely to use Constitution Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top Residential Zip Codes: (Adults 18 or older who Shopped at TRADER JOE’S for Groceries past 7 days) . SUM(Adults 18 or older ...
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% Time spent.

11,530,346 or 35.7% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.9 minutes every day representing
31.7% of all time spent daily with All forms of Print Media.
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300,401 or 32.% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 10. minutes every day representing 32.7%
of all time spent daily with All forms of Print Media.
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153,968 or 37.5% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.6 minutes every day representing 33.3%
of all time spent daily with All forms of Print Media.
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75,907 or 49.6% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 12.4 minutes every day representing
| 27.6% of all time spent dai!y with All forms of Print Media.
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338,346 or 45.% of Adults 18 or older who Shopped at TRADER JOE'S for Groceries past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.5 minutes every day representing
32.9% of all time spent daily with All forms of Print Media.
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