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1.% or 2,522,330 of USA DMA Adults 18 or older Live in the ST. LOUIS, MO, DMA.
Typical Adults 18 or older who Live in the ST. LOUIS, MO, DMA are 49.7 years old (3.5% older than average)
and have a $106,111 (6.7% higher than average) annual household income.
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have a $107,224 (1.% higher than average) annual household income.

@ Percent of Market: Adults 25 - 54 ﬁl‘ Gender of Target vs. Market: Adults 25 - 54

.9% or 1,212,832 of USA DMA Adults 25 - 54 Live in the ST. LOUIS, MO, DMA.
Typical Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA are 40.2 years old (.5% older than average) and
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W25-54
@ Percent of Market: Women 25 - 54

|

ﬁl‘ Gender of Target vs. Market: Women 25 - 54

.8% or 605,108 of USA DMA Women 25 - 54 Live in the ST. LOUIS, MO, DMA.
Typical Women 25 - 54 who Live in the ST. LOUIS, MO, DMA are 40.2 years old (4.3% younger than average)
and have a $93,067 (5.1% lower than average) annual household income.
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@ Percent of Market: Men 25 - 54

.9% or 607,724 of USA DMA Men 25 - 54 Live in the ST. LOUIS, MO, DMA.
Typical Men 25 - 54 who Live in the ST. LOUIS, MO, DMA are 40.1 years old (.6% older than average) and
have a $121,321 (6.% higher than average) annual household income.

ﬁl‘ Gender of Target vs. Market: Men 25 - 54 Ethnicity of Target vs. Market:

’ White
Black/African %
American ,
who Live in the ST. LOUIS
(1) = ‘
0.9% MO, DMA neion u. 2.6%
= Remainder of USA DMA Other I 0.6%
cCEM 0.0 _
I
Total Persons: 60,392,683 0.9% 7318%s 4 d
6 67,497,227 Men Men Women Women #who Live in the ST. LOUIS, MO, DMA BUSA
Average Age:

Age Cell Demographics of Target vs. Market:

E HHI of Target vs. Market:

Men 25 -54 - |

i # who Live in the ST. Lcu, MO, DMA musa <$35K HHI
$35K-$50K HHI

$50K-$75K HHI

! 4 $75K-$100K HHI
$100K-S150K HHI

$150K-5250K HHI

0.0% 0.0% 0.0% 0.0% 0.0% 0.0% $250K+ HHI

18-20 21-24 25-29 30-34 35-39 45-49 50-54 55-59 60-64 65-69 70+
# who Live in the ST. LOUIS, MO, DMA mUsA s
USA DMA Scarborough R2 2026: Aug25-Aug26 Qual Intab 1,943
All Graphs and HBIAI Data Modeling Ct ight © 2026 | Media That Connects, LLC. All rights reserved. )




.9% or 1,203,361 of USA DMA Adults 35 - 64 Live in the ST. LOUIS, MO, DMA.
Typical Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA are 50.2 years old (1.1% older than average) and
have a $119,478 (8.2% higher than average) annual household income.
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1.% or 2,522,330 of USA DMA Adults 18 or older Live in the ST. LOUIS, MO, DMA.

P18+ Adults 18 or older who Live in the ST. LOUIS, MO, DMA are 10.9% less likely to be a college graduate,
5.7% less likely to work full-time, 5.6% more likely to be married, 3.9% less likely to be a parent of 1 or

more children under 18.
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.9% or 1,212,832 of USA DMA Adults 25 - 54 Live in the ST. LOUIS, MO, DMA.

Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA are 18.4% less likely to be a college graduate, 5.7%
less likely to work full-time, .3% less likely to be married, 1.6% more likely to be a parent of 1 or more
children under 18.
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.8% or 605,108 of USA DMA Women 25 - 54 Live in the ST. LOUIS, MO, DMA.
Women 25 - 54 who Live in the ST. LOUIS, MO, DMA are 32.% less likely to be a college graduate, 17.1%
less likely to work full-time, 8.5% less likely to be married, .5% less likely to be a parent of 1 or more

children under 18.
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.9% or 607,724 of USA DMA Men 25 - 54 Live in the ST. LOUIS, MO, DMA.

Men 25 - 54 who Live in the ST. LOUIS, MO, DMA are 3.9% less likely to be a college graduate, 4.1% more
likely to work full-time, 7.1% more likely to be married, 7.8% more likely to be a parent of 1 or more

children under 18.
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.9% or 607,724 of USA DMA Men 25 - 54 Live in the ST. LOUIS, MO, DMA.

Men 25 - 54 who Live in the ST. LOUIS, MO, DMA are 3.9% less likely to be a college graduate, 4.1% more
likely to work full-time, 7.1% more likely to be married, 7.8% more likely to be a parent of 1 or more

children under 18.
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P18+

m Own/Rent/Other:Adults 18 or olden m%m Type of Home:Adults 18 or older

» who Live in the ST. LOUIS, MO, DMA

1.% or 2,522,330 of USA DMA Adults 18 or older Live in the ST. LOUIS, MO, DMA.
Adults 18 or older who Live in the ST. LOUIS, MO, DMA are 8.7% more likely to own their home, 26.2%

more likely to own a lower valued home, 20.2% more likely to have a single-family home, 19.6% more
likely to have a dog.
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.9% or 1,212,832 of USA DMA Adults 25 - 54 Live in the ST. LOUIS, MO, DMA.
Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA are 5.2% more likely to own their home, 23.4% more
likely to own a lower valued home, 25.4% more likely to have a single-family home, 26.8% more likely to

have a dog.

mﬁm Type of Home:Adults 25 - 54

Single Family House (unattached)

4.8%
Townhouse or attached Home
10.3%

~ 1.3%
Condominium
4.9%

6.0% 6.8%
e -
Own Rent Other Own Second Home bile Home or f d EI 4.8%
or Real Estate
Home
Proparty 3.4%
» who Live in the ST. LOUIS, MO, DMA mUsA # who Live in the ST, LOUIS, MO, DMA mUSA

‘ ¢ Pets in Home:Adults 25 - 54

Own a Dog

Own a Cat

Own other type of Pet

= who Live in the ST. LOUIS, MO, DMA mUsA

f_? Value of Owned Home: Adults 25 - 54

A Value of Owned Home:
in the ST. LOUIS, MO, DMA

USA 5439,323

9.7%

1.6%

<$150K $150K-5200K $200K-5250K $250K-$300K $300K-$350K $350K-$500K $500K-$750K  $750K-$1M
= who Live in the ST. LOUIS, MO, DMA mUSA
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have a dog.

.8% or 605,108 of USA DMA Women 25 - 54 Live in the ST. LOUIS, MO, DMA.
Women 25 - 54 who Live in the ST. LOUIS, MO, DMA are 5.2% less likely to own their home, 26.1% more
likely to own a lower valued home, 11.1% more likely to have a single-family home, 9.5% more likely to

b Own/Rent/Other:Women 25 - 54 MEM Type of Home:Women 25 - 54 4&'Pets in Home:Women 25 - 54

Single Family House (unattached) I \'" SVH
. 0

| 5.6%
Townhouse or attached Home g
|

] 1e%
Condominium ' a6
6.6% 7.1% 5.5% 14.5%
S s
Other Own Second Home bile Home or factured 7.6%
or Real Estate p
Home
Property I 3.8%
« who Live in the ST. LOUIS, MO, DMA mUSA » who Live in the ST, LOUIS, MO, DMA mUSA

e

OWn a DOE
41.8%
Own a Cat .
28.6%

Own other type of Pet

= who Live in the ST. LOUIS, MO, DMA mUsA

Value of Owned Home: Women 25 - 54
ot ths1.cous, o, ons [ SR00 B8

e 5419446 ]

7.0%

1.2%

4.0%

<$150K $150K-5200K $200K-$250K $250K-S300K S$300K-$350K $350K-S500K S$S500K-$750K  $750K-$1M SIMH+
= who Live in the ST. LOUIS, MO, DMA mUSA
USA DMA Scarborough R2 2026: Aug25-Aug26 Qual Intab 1,943 "
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: UIS, MC .9% or 607,724 of USA DMA Men 25 - 54 Live in the ST. LOUIS, MO, DMA.
b T Men 25 - 54 who Live in the ST. LOUIS, MO, DMA are 10.4% more likely to own their home, 18.7% more

likely to own a lower valued home, 34.3% more likely to have a single-family home, 42.7% more likely to
have a dog.

m Own/Rent/Other:Men 25 - 54 m%m Type of Home:Men 25 - 54 4™ Pets in Home:Men 25 - 54

Single Family House (unattached)
Own a Dog

Townhouse or attached Home

Condominium Own a Cat

5.5% 5.9% 45% 5.5% Apartment
Other Own Second Home LRe HoHa G . d i 2.1% Own other type of Pet
or Real Estate
Propary Home 2.8%
» who Live in the ST. LOUIS, MO, DMA musa » who Live in the ST. LOUIS, MO, DMA mUSA = who Live in the ST. LOUIS, MO, DMA mUSA
-~ L
24l Value of Owned Home: Men 25 - 54 @Home Loans:Men 25 - 54

A Value of Owned Home:
who Live in the ST. LOUIS, MO, DMA

usa $441,347

10.3%
7.9%

0.4%
$150K-5200K $200K-$250K $250K-S300K S$300K-$350K $350K-S500K S$S500K-$750K  $750K-$1M SIMH+

o

<$150K

Home Refinanced Home Equity Own

. Mortgage Home Loan/Home Home/Property
= who Live in the ST. LOUIS, MO, DMA mUSA Mortgage Improvement Outright (NO
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.9% or 1,203,361 of USA DMA Adults 35 - 64 Live in the ST. LOUIS, MO, DMA.

Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA are 2.2% more likely to own their home, 20.4% more
likely to own a lower valued home, 18.9% more likely to have a single-family home, 21.8% more likely to
have a dog.

% Own/Rent/Other:Adults 35-64 | (M Type of Home:Adults 35-64  dg{WPets in Home:Adults 35 - 64

Single Family House (unattached)

Own a Dog
Townhouse or attached Home l %
. 9.5%
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I 265 wn a Cat
8.0%
33% 4.0% °58% Apartment %
RURCR s 227 30s] i
Other Own Second Home LRe HoHa G . d l 4.4% Own other type of Pet
or Real Estate
Propary Home 3.4%
« who Live in the 5T. LOUIS, MO, DMA musa # who Live in the ST. LOUIS, MO, DMA musA = who Live in the ST. LOUIS, MO, DMA musa
- |
24l Value of Owned Home: Adults 35 - 64 @Home Loans: Adults 35 - 64

A Value of Owned Home:
who Live in the ST. LOUIS, MO, DMA

USA 5455 669

10.3%
8.6%

<$150K
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1.% or 2,522,330 of USA DMA Adults 18 or older Live in the ST. LOUIS, MO, DMA.

Adults 18 or older who Live in the ST. LOUIS, MO, DMA are .7% more likely to look up D-I-Y advice online,
17.7% less likely to always vote in local elections, 2.9% less likely to belong to a gym, 12.4% less likely to fly
domestic past yr.

-JTop-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
Registered to Vote /lean  Republican / Lean / None
(In District of of These

Presidential Elections: Always

2 20.1% = F de | Elections: i m
e o ——
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ey - Local Elections: Sometimes
= who Live in the ST. LOUIS, MO, DMA mUSA wwho Live in the ST. LOUIS, MO, DMA BUSA
C
@mTop-BO past 12-months Active Lifestyle Activites: Adults 18 or older ‘N Past 12-months Domestic Airline Trips: Adults 18 or older
: 15.5%
Rl 10 591,703 16.2%
15.6%
Al 36 387 142 14.6%
o : 4.8%
AL 16 161268 6.5%
; 8.1%
5-9 trips 10.9%
3.2% Flew Domestic past year: < £
ol ALl 10,226,584 4.1% Avg. # Domestic Flights: :
119.5%]
12.8% 0% 6.4%
32% 8%
EE-EEE- o o i o S
Griling-  lawnCare Gamlening  Bicyding  Swimming  Vokunteer - Belmgto  Jogging- Bowlng  Camping ie'ngr Fishing :mnnllms Boating Yoga- pilates  pasketbal adult Followa  Competitive  Foothall  Caregiver of Tennis Softhall- snowskiimg- Organized  Humting.
Outdoor (Flowersor work mnmm; Health Clubor  Rumning Continuing  Weight Loss Videa Gaming Aging Parent Baseball Snowboarding Road Race
Cooking Vegetables) Gym Educaion  Program or Relative 5%,
‘Marathan,
= who Live in the ST. LOUIS, MO, DMA mUSA el
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P23-94

.9% or 1,212,832 of USA DMA Adults 25 - 54 Live in the ST. LOUIS, MO, DMA.
Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA are .5% less likely to look up D-I-Y advice online, 25.6%
less likely to always vote in local elections, 17.5% less likely to belong to a gym, 15.2% less likely to fly

domestic past yr.

-Top-ZO past 30-days Online Lifestyle Activites: Adults 25 - 54

Recipes / medical Home/  Jobsearch / lop“lf career

Education  Toke Onine  Homework  Religion /

Restaurant

EHectronic

Political Activity: Adults 25 - 54

84.9%
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LT T e
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Ptk prasiciay Local Elections: Sometimes 5%
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C
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.8% or 605,108 of USA DMA Women 25 - 54 Live in the ST. LOUIS, MO, DMA.
Women 25 - 54 who Live in the ST. LOUIS, MO, DMA are 5.1% less likely to look up D-I-Y advice online,
31.6% less likely to always vote in local elections, 13.9% less likely to belong to a gym, 23.8% less likely to

fly domestic past yr.

-gTop-ZO past 30-days Online Lifestyle Activites: Women 25 - 54 Political Activity: \WWomen 25 - 54
- S ol
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Cooking  Vegetables) Gym Edwation Program or Relative [E3
Marathon,
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domestic past yr.

Restaurant Do-t-Yoursel Onfine Phone  Health Redpes/  Fitness/Diet

information/  Advice  /VideoCall information Meal Planning Information
Reviews (skype, Suggestions
FaceTime,

.9% or 607,724 of USA DMA Men 25 - 54 Live in the ST. LOUIS, MO, DMA.
Men 25 - 54 who Live in the ST. LOUIS, MO, DMA are 2.8% more likely to look up D-I-Y advice online, 19.3%
less likely to always vote in local elections, 17.3% less likely to belong to a gym, 5.6% less likely to fly

282!
12.7%)
11.5%)

Political Activity: Men 25 - 54

85.8%
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.9% or 1,203,361 of USA DMA Adults 35 - 64 Live in the ST. LOUIS, MO, DMA.

Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA are 4.4% more likely to look up D-I-Y advice online,
23.7% less likely to always vote in local elections, 11.4% less likely to belong to a gym, 10.3% less likely to
fly domestic past yr.

Political Activity: Adults 35 - 64
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IMA

#25

to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older
= |
'

1time

2times

3 times

4 times

5 times

6-9times

10 times or more
# who Live in the ST. LOUIS, MO, DMA musA

Avg. Monthly QSR Meals:

82.9%
e EEE
0

Total Monthly QSR Users:
85.0%

1.% or 2,522,330 of USA DMA Adults 18 or older Live in the ST. LOUIS, MO, DMA.
Adults 18 or older who Live in the ST. LOUIS, MO, DMA are 2.5% more likely to use QSRs past mo., 1.7%
more likely to use Sit-Down Restaurants past mo., 6.1% less likely to use Casinos past yr., 41.2% more likely

1time

16.2%

2 times
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3 times 12.1%

4 times 9.4%
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# who Live in the ST. LOUIS, MO, DMA musa
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€
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cigarettes.

.9% or 1,212,832 of USA DMA Adults 25 - 54 Live in the ST. LOUIS, MO, DMA.
Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA are .9% more likely to use QSRs past mo., 2.9% less likely
to use Sit-Down Restaurants past mo., .7% more likely to use Casinos past yr., 52.5% more likely to smoke

Past 30-days QSR Users: Adults 25 - 54

‘.||[
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Top-10 Cuisines: Adults 25 - 54

(Sit-Down Restaurants Used Past 30-days)
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Past 30-days QSR Users: Women 25 - 54
T
-

1time

2times

3 times

4 times

5 times

# who Live in the ST. LOUIS, MO, DMA

6-9times

10 times or more
musA

Total Monthly QSR Users: Avg. Monthly QSR Meals:
84.1%

84.5%

,

cigarettes.

.8% or 605,108 of USA DMA Women 25 - 54 Live in the ST. LOUIS, MO, DMA.
Women 25 - 54 who Live in the ST. LOUIS, MO, DMA are .5% less likely to use QSRs past mo., 7.% less likely
to use Sit-Down Restaurants past mo., 3.2% less likely to use Casinos past yr., 48.7% more likely to smoke
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Top-10 Cuisines: Women 25 - 54

(Sit-| Restaurants Used Past 30-days)
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Past 12 months Casino Activities: Women 25 - 54

23,592,836 31.4%
8,070,178 lﬂ .8%
-
7.7%
B
XY 4.6%

20 58
Casinos visited past 12 months: Yes
mUSA

% 2.4%
2,074,790 %53
= who Live in the ST. LOUIS, MO, DMA

Used Past 30-days: Women 25 - 54

wil
N

—

Marijuana / Cannabis Cigarettes

# who Live in the ST. LOUIS, MO, DMA



M23-34

Past 30-days QSR Users: Men 25 - 54
= b
;o
3 tines
tmes
5tmes

6-9times -m
lu times ormore m
® who Live in the ST. LOUIS, MO, DMA musa

Total Monthly QSR Users: Avg. Monthly QSR Meals:
86.9%

85.1%

57,971,47

smoke cigarettes.

.9% or 607,724 of USA DMA Men 25 - 54 Live in the ST. LOUIS, MO, DMA.
Men 25 - 54 who Live in the ST. LOUIS, MO, DMA are 2.1% more likely to use QSRs past mo., 1.9% more
likely to use Sit-Down Restaurants past mo., 3.% more likely to use Casinos past yr., 50.1% more likely to

Past 30-days Sit-Down Restaurant Users: Men 25 - 54
€

1time

.
-
5 times -

6-9times '7_'1%

’
o
EY

10times or more

1%
u who Live in the ST. LOUIS, MO, DMA W USA

Total M

hly Sit-Down Ry Users:  Avg. Monthly Sit-Down R ant Meals:

& o - “

e GRIEE

Drank Past 30-days: Men 25 - 54

Any Type of Beer

34,136,417

Liquor

34,074,460

Imported Beer T

Domestic Regular Beer oty

Wine

21,149,110
Domestic Light Beer 2.120,450 v

Microbrew / Craft Beer

# who Live in the ST. LOUIS, MO, DMA musa

Scarborough R2 2026: Aug25-Aug26 Qual Intab

Top-10 Cuisines: Men 25 - 54

(Sit-Down Restaurants Used Past 30-days)

Mexicin  Chinese  Piara  Coffee  Wings/ Imlian  Bagel/ Steskhouse Upsale Sesfood

Mouse /  Burgers / Donut
Coffee Bar Sports Bar Bakery
mwho Live in the ST. LOUIS, MO, DMA musA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the ST. LOUIS, MG, DMA _ 22.2%

. G 25.5%

¢ Past 12 months Casino Activities: Men 25 - 54

Slot Machines

20,334,017 29.9%
Tl Gaes o, o, )
S S

Sports Betting 7,328,895
Upscale Restaurant
Stage Show / Concert
Spa

Other Gambling

Casinos visited past 12

Used Past 30-days: Men 25 - 54

16.2%

/ Cannabis

= wha Live in the ST. LOUIS, MO, DMA mUSA

1,943

UsA DMA
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.
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Past 30-days QSR Users: Adults 35 - 64

A e

2mes

"
s
s
o-otimes

10 times or more

12.8%
# who Live in the ST. LOUIS, MO, DMA muUsA

Total Monthly QSR Users: Avg. Monthly QSR Meals:
86.3%

83.7%

.9% or 1,203,361 of USA DMA Adults 35 - 64 Live in the ST. LOUIS, MO, DMA.

Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA are 3.1% more likely to use QSRs past mo., 3.3% more
likely to use Sit-Down Restaurants past mo., 2.6% more likely to use Casinos past yr., 52.1% more likely to
smoke cigarettes.

1time

4 times

5 times
6-9times
10times or more

u who Live in the ST. LOUIS, MO, DMA
Total Monthly Sit-Down R Users: Avg. M

Past 30-days Sit-Down Restaurant Users: Adults 35 - 64

17.1%

2 times 15.0%
A

B USA
hly Sit-Down Ry ant Meals:

73.4% 71.1%

————
|

Drank Past 30-days: Adults 35 - 64

Liquor

Any Type of Beer
Wine

Imported Beer
Domestic Regular Beer
Domestic Light Beer

Microbrew / Craft Beer

35,021,796 26.6%
33,807,033 25.7%

11.5%
712,869 12.7% i

# who Live in the ST. LOUIS, MO, DMA musa
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1,943

Table Games (Craps, Poker, etc.)

Slot Machines

‘
16,172,743 12.3%
J—

Stage Show / Concert §3%

Sports Betting

w
B
®

Other Gambling

= wha Live in the ST. LOUIS, MO, DMA

UsA DMA
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Top-10 Cuisines: Adults 35 - 64

(Sit-Down Restaurants Used Past 30-days)

II

Paza  Mesion Chmse Coffee  Maian  Wings/ Bagel/ Steskhouse Upseale Seafeod

Mouse / Burgers/  Donut/
Coftee Bar sporssar  Bakery
mwho Live in the ST. LOUIS, MO, DMA mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live inthe ST. LOUsS, Mo, ovA [ Z00FESINN  16.7%

o G 15.0%

: Past 12 months Casino Activities: Adults 35 - 64

38.6%

Casinos visited past 12 hs: Yes

Used Past 30-days: Adults 35 - 64

/ Cannabis Cigarettes

mUSA

# who Live in the ST. LOUIS, MO, DMA musa



ﬁ Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

P18+

have
Card.

1.% or 2,522,330 of USA DMA Adults 18 or older Live in the ST. LOUIS, MO, DMA.
Adults 18 or older who Live in the ST. LOUIS, MO, DMA are 4.4% less likely to have a 401K, 25.% more likely to

an Auto Loan, 14.5% less likely to Invest/Trade Stocks Online, 3.1% more likely to pay with their Debit

89,110,409 35.7%
67,461,207 27.0%

1 18.4%
43,224,841 17.3%

13.3%
13.8%
8.8%
9.9%

112,598,823 45.1%

5 7.9%
24,022,827 Y=
C 8.0%
20,100, 10 X4
1 7 5.7%
18,401,590 X v 1

# who Live in the ST. LOUIS, MO, DMA

WUSA

Financial Services Has and/or Uses: Adults 18 or older

TE% 66% a0 a0% 5.3% 3%

e R

Personal Loan

Checking  Debit or ATM
Account card

R e

Certi of
Deposit (CDs)

Money
Market
Account

17571
Online Bill
Paying

Moile
Banking

s
Online
Banking

i 12553744
Savings Credit Card
Account

Home
Home  Improvement

Mortgage Loan or Home

Equity Loan

Mortgage

® who Live in the ST. LOUIS, MO, DMA  ® USA

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Funeral pre-planning

= who Live in the ST. LOUIS, MO, DMA

DMA

Scarborough R2 2026: Aug25-Aug26

9.9%
24,362,252 9.8%
) 9.2%
17,651,761 71%
EWTERIE 3.4%
4.0%
Tl 3.1%

1.2%
1.0%

USA Qual Intab
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1,943

—

Past 3-Months Payment Methods Used: Adults 18 or older

1506 RATY 9.6% 9.2%

H -

4% 52%

Zelle

visa Debit Card Venmo

MasterCard  Apple Pay CashApp GooglePay  American Discover  Store Credit Square Cash  Facebook  Samsung Pay
Express card Messenger
# who Live in the ST. LOUIS, MO, DMA = USA



ﬁ Investments Owned: Adults 25 - 54
e ¢ )

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

# who Live in the ST. LOUIS, MO, DMA

9% or 1,212,832 of USA DMA Adults 25 - 54 Live in the ST. LOUIS, MO, DMA.
Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA are 7.7% less likely to have a 401K, 25.5% more likely to

have an Auto Loan, 21.2% less likely to Invest/Trade Stocks Online, 6.5% more likely to pay with their Debit
Card.

33,146,960 25.9%
139, 11.5%
17,000,181 EEERDT
10.3%
FEXEELT?] 10.6%
111, 9.2%
EENDETS 10.0%
5 6.2%
11,360, X113
5.1%
7.5%
60F.3%
3%

66,865,268 52.3%

WUSA

Financial Services Has and/or Uses: Adults 25 - 54

9.1% 8.2%

43% 55%  2.4% ;e

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Money  Certificates of Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

® who Live in the ST. LOUIS, MO, DMA  ® USA

Professional Services Used*: Adults 25 - 54

Tax Preparation Service

Online Investing / Stock Trading

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Funeral pre-planning

= who Live in the ST. LOUIS, MO, DMA

DMA

14,852 449 11.6%

10,126,818 7.9%
10,06 6.6%

6,703,172 5.2%

Scarborough R2 2026: Aug25-Aug26

2 8 17.9%

2 1 17.3%

8.2%

£ 4.9%
2,761,616 NN
2.6%
21%
1.0% (*Past 12 Months)
2.0%
m USA

Qual Intab

1,943

y'E'Past 3-Months Payment Methods Used: Adults 25 - 54

11.1%
ax 5% 7.5% 7.3% g%

Google Pay

DebitCard  ApplePay MasterCard

Cash App American Discover  Store Credit Square Cash  Facebook  Samsung Pay
Express card Messenger
# who Live in the ST. LOUIS, MO, DMA = USA

USA
All Graphs and HBIA! Data Modeling Copyright © Hubbard | Media That Connects, LLC. All rights reserved.



.8% or 605,108 of USA DMA Women 25 - 54 Live in the ST. LOUIS, MO, DMA.
Women 25 - 54 who Live in the ST. LOUIS, MO, DMA are 16.1% less likely to have a 401K, 11.4% more likely to

have an Auto Loan, 33.5% less likely to Invest/Trade Stocks Online, 9.6% more likely to pay with their Debit
Card.

ﬁ Investments Owned: Women 25 - 54
e ¢ )

401K Plan o e

3
23,272,537 31.0%
15,317,969 20.4%
55100 7.7%
8,068,913 QBLE: 3
5,44 7.5%
[ZDRGE 9.2%
7.5%
. 9.0%

14.6%
1.0%

03.7%
3%
,386%
g u.5%

# who Live in the ST. LOUIS, MO, DMA

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

WUSA

Financial Services Has and/or Uses: Women 25 - 54

5.7% 7.0%

45% 53% 349 38%

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto loan  Studentloan  Money  Certificates of Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

® who Live in the ST. LOUIS, MO, DMA  ® USA

Professional Services Used*: Women 25 - 54

Tx P partion service _
9,604,648 12.8%

Financial Planner

Online Investing / Stock Trading

8,993,579 12.0%
5.5%
5,779,698 7.7%
46,16 7.6%
4,858,884 6.5%

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

(*Past 12 Months)

Funeral pre-planning

= who Live in the ST. LOUIS, MO, DMA

DMA Scarborough R2 2026: Aug25-Aug26

mUSA

Qual Intab 1,943

T Past 3-Months Payment Methods Used: Women 25 - 54

¥

Apple Pay

Google Pay

MasterCard

Cash App American  Store Credit  Discover  Square Cash  Facebook  Samsung Pay
Express card Messenger
# who Live in the ST. LOUIS, MO, DMA = USA

USA
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ﬁ Investments Owned: Men 25 - 54
e ¢ )

IRA (Individual Retirement Account)

M23-24

.9% or 607,724 of USA DMA Men 25 - 54 Live in the ST. LOUIS, MO, DMA.
Men 25 - 54 who Live in the ST. LOUIS, MO, DMA are .4% less likely to have a 401K, 37.8% more likely to have
an Auto Loan, 8.6% less likely to Invest/Trade Stocks Online, 2.3% more likely to pay with their Debit Card.

Financial Services Has and/or Uses:

Men 25 -54

Stocks or Stock Options
Mutual Funds _ 1;5;:;
121%
Money Market Funds i
529 Plan / College Savings Plan - 1
7,765214 JEERE nex
Other (Crypto / NFTs / Metals, etc.) '7:‘0_6” 205 G1% 54% 5eq
i s e > L e 2 P
Bonds % ) 8.6% Checking Debitor ATM  Savings  CreditCard  Online Mohile Home Auto Loan Money  Studentloan Certificates of Personal Loan Refinanced Home
: Account card Account Banking  Banking Mortgage Market Deposit (CDs) Home  Improvement
Second Home or Real Estate Property uf?% Abeoa Mortgage "‘:;.:"; ';:‘e
# who Live in the ST. LOUIS, MO, DMA WUSA = who Live in the ST. LOUIS, MO, DMA  ®m USA

Professional Services Used*: Men 25 - 54

Online Investing / Stock Trading

Tax Preparation Service

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Funeral pre-planning

= who Live in the ST. LOUIS, MO, DMA

DMA

Scarborough R2 2026: Aug25-Aug26

14,403,136

13,717,066

8,768,495 12.9%

8.0%

5.6%
5.2%

6.8%

3,553,778

3.7%

RE
2

140.2%
7%

mUSA

Qual Intab

20.1%

(*Past 12 Months)

'

21.1%

Cash App

Google Pay

Zelle ApplePay MasterCard Debit Card

= who Live in the ST. LOUIS, MO, DMA
1,943

USA
All Graphs and HBIA! Data Modeling Copyright © Hubbard | Media That Connects, LLC. All rights reserved.

T Past 3-Months Payment Methods Used: Men 25 -

54

94%  91% 76% 7.4% gax

i 12,85 sl

American Discover  Store Credit Square Cash Samsung Pay Facebook
Express card Messenger
= USA



have
Card.

.9% or 1,203,361 of USA DMA Adults 35 - 64 Live in the ST. LOUIS, MO, DMA.
Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA are .6% more likely to have a 401K, 28.4% more likely to

an Auto Loan, 22.4% less likely to Invest/Trade Stocks Online, 8.2% more likely to pay with their Debit

Investments Owned: Adults 35 - 64

mﬁﬁ
401K Plan
IRA (Individual Retirement Account)

17.4%
17.6%

Stocks or Stock Options

Mutual Funds

Money Market Funds

5 12.0%
17,646,463

13.4%
8.3%

13,056,320 3L X

Other (Crypto / NFTs [ Metals, etc.)

Financial Services Has and/or Uses: Adults 35 - 64

529 Plan / College Savings Plan 59";’;5 - 6.7% 4% 4o 65% 6.% 5%
i ; : s o = .
Bonds 1 03% Checking Debitor ATM  Savings  CreditCard  Online Mobile Cert of Personal Loan Home
= Account card Account Banking Banking Paying Market  Deposit {CDs) Home  Improvement
5.8% Account Mortgage Loan or Home
Second Home or Real Estate Property m 3.0% Equity toan
# who Live in the ST. LOUIS, MO, DMA WUSA ® who Live in the ST. LOUIS, MO, DMA  ® USA
Professional Services Used*: Adults 35 - 64 'm'Past 3-Months Payment Methods Used: Adults 35 - 64
o
Online Investing / Stock Trading AT e
00,421 8.3%
m
2 9.1%
Insurance Agent at a Local Office (not online) nz‘n. ‘
Real Estate Agent M 7:':% 8.5% 103% 8.2%
- 6.9% 600 5.1%
B 4.5%
. 2+0.5% Venmo Debit Card MasterCard  Apple Pay CashApp GooglePay American StoreCredit  Discover  SquareCash Facebook Samsung Pay
Funeral pre-planning 1.0% Express card Messenger
= who Live in the ST. LOUIS, MO, DMA mUSA = who Live in the ST. LOUIS, MO, DMA ®USA

DMA Scarborough R2 2026: Aug25-Aug26 Qual Intab 1,943
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Adults 18 or older who Live in the ST. LOUIS, MO, DMA spend an average of 3 days, 8 hours, 49 minutes and 58 seconds|
each week with All Forms of Media.

81.7% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA spend an avg. of 8 hours and 4 minutes each week listening to All Local
AM/FM Radio, representing 8.2% of total time spent with all forms of Media.

EXeo
Weekly
Reach %:

Avg. H:M:5/week with All Forms of Media:

Adults 18 or older
69:23:40
concurrent
usoge %: 57.0%
who Live in the ST. LOUIS, MO, usA
% of Total g
Weekly H:M;

DMA

= who Live in the ST. LOUIS, MO, DMA
USA Projection Scarborough R2 2026: Feb25-Aug26

H USA
Scarborough R2 2026: Feb25-Aug26

QuolIntab 24,319 H bb . d : = Share of Everythi
usA DMA Scarborough R2 2026: Aug25-Aug26 Qual Intab 1,943 U f : Soefa.al e Aviting
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Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 2 days, 18 hours, 15 minutes and 34 seconds
each week with All Forms of Media.

79.9% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an avg. of 8 hours and 36 minutes each week listening to All Local
AM/FM Radio, representing 10.4% of total time spent with all forms of Media.

Weekly 220N Avg. H:M:5/week with All Forms of Media:
Reach %: Adults 18 or older
.. . =

84.8%

2 N
- on 56.3%
usa

who Live in the ST. LOUIS, MO,
DMA

= who Live in the ST. LOUIS, MO, DMA H USA
Scorborough R2 2026: Feb25-Aug26 USA Projection Scarborough R2 2026: Feb25-Aug26 Quol Intab 24,319 H bbo d - R —
UsA DMA Searborough R2 2026: Aug25-Aug26 Qual Intab 1,943 U f : Soefa.al hirI'Eﬂru lﬂvtm):; .
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Women 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 2 days, 21 hours, 36 minutes and 8 seconds
each week with All Forms of Media.

76.3% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an avg. of 8 hours and 27 minutes each week listening to All Local
AM/FM Radio, representing 9.3% of total time spent with all forms of Media.

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

Sty 54.5%
usa

who Live in the ST. LOUIS, MO,
DMA

=

= who Live in the ST. LOUIS, MO, DMA H USA
Scarborough R2 2026: Feb25-Aug26 USA Projection Scarborough R2 2026: Feb25-Aug26 Quol Intab 24,319 H bbo d e - i Bk
UsA DMA Searborough R2 2026: Aug25-Aug26 Qual Intab 1,943 U f : SOEfa- h"'gorn lﬂv:':l):; .
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Men 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 2 days, 12 hours, 36 minutes and 44 seconds
each week with All Forms of Media.

83.5% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an avg. of 8 hours and 43 minutes each week listening to All Local
AM/FM Radio, representing 12.% of total time spent with all forms of Media.

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

b 48
concurrent
usage %:
usa

who Live in the ST. LOUIS, MO,
DMA

Weekly
Reach %:

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:
&
0\\@6‘
= who Live in the ST. LOUIS, MO, DMA H USA
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Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA spend an average of 3 days, 2 hours, 30 minutes and 42 seconds
each week with All Forms of Media.

85.6% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA spend an avg. of 9 hours and 16 minutes each week listening to All Local
AM/FM Radio, representing 10.6% of total time spent with all forms of Media.

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

Sty 51.3%
usa

who Live in the ST. LOUIS, MO,
DMA

o+ & Py S
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é':& &b‘:’ #\?Q ‘O\Q‘
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Adults 18 or older who Live in the ST. LOUIS, MO, DMA spend an average of 2 days, 13 hours, 22 minutes and 43
seconds each week with All Forms of Ad-Supported Media.

78.7% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA spend an avg. of 7 hours and 35 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 9.7% of total time spent with all forms of Ad-Supported Media.

EXo

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

52:30:34
Concurre
usage 59.4%
USA

who Live in the ST. LOUIS,
MO, DMA
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Scarborough R2 2026: Feb25-Aug26 USA Projection Scarborough R2 2026: Feb25-Aug26 Qual Intab 24,319 H d Shids i Eviythiiing
USA  DMA  Scarborough R2 2026: Aug25-Aug26  Qual intab 1,943 Ubbnf Soefa.al for Anything s

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. media that connects



> ST.10DIS, MD Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 1 days, 21 hours, 57 minutes and 19 seconds
el i each week with All Forms of Ad-Supported Media.

78.2% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an avg. of 8 hours and 12 minutes each week listening to Local Ad-

Supported AM/FM Radio, representing 14.% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

- 63.7%

who Live in the ST. LOUIS,
MO, DMA

Weekly
Reach %:

® who Live in the ST. LOUIS, MO, DMA B USA
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- ST L0UIS, MO, | Women 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 2 days, 1 hours, 42 minutes and 33 seconds

; each week with All Forms of Ad-Supported Media.
ima 74.8% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an avg. of 8 hours and 6 minutes each week listening to Local Ad-

Supported AM/FM Radio, representing 12.2% of total time spent with all forms of Ad-Supported Media.

95.8%

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

46:55:00
Concurrel
usage 60.5%
usa

who Live in the ST. LOUIS,
MO, DMA
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| Men 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 1 days, 18 hours, 54 minutes and 11 seconds

ST I.llI]IS MO,
ot each week with All Forms of Ad-Supported Media.
- . nm 81.6% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an avg. of 8 hours and 17 minutes each week listening to Local Ad-
#23 Supported AM/FM Radio, representing 15.8% of total time spent with all forms of Ad-Supported Media.
EXT .
Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

wrilianed [

who Live in the ST. LOUIS,
MO, DMA

Weekly
Reach %:

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:

® who Live in the ST. LOUIS, MO, DMA m USA
Hubbard: soefa.ai »:-.cm

Qual Intab 24,319
media that connects

USA Projection

Scarborough R2 2026: Feb25-Aug26 Scarborough R2 2026: Feb25-Aug26
USA DMA Scarborough R2 2026: Aug25-Aug26 Qual Intab 1,943
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.



Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA spend an average of 2 days, 5 hours, 31 minutes and 23 seconds
each week with All Forms of Ad-Supported Media.

82.9% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA spend an avg. of 8 hours and 51 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 13.7% of total time spent with all forms of Ad-Supported Media.

o7 g

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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65.1 minutes/day.

' Adults 18 or older who Live in the ST. LOUIS, MO, DMA spend an average of 8 hours and 46 minutes
each day with All Forms of Ad-Supported Media. 78.7% listen to Local AM/FM Radio for an avg. of

(Local Radio delivers 9.7% of Time with Ad-Supported Media.)
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I Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 6 hours and 33 minutes each
day with All Forms of Ad-Supported Media. 78.2% listen to Local AM/FM Radio for an avg. of 70.3
minutes/day.

Top-13 All Forms of Medm (Persons & % Reach): Adults 25 - 54
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Top-13 All Forms of Media (Persons & % Reach): Women 25 - 54
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I Women 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 7 hours and 6 minutes each
day with All Forms of Ad-Supported Media. 74.8% listen to Local AM/FM Radio for an avg. of 69.5

(Local Radio delivers 12.2% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach): Men 25 - 54

{Average week]
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ing/ i Estate
Billboards & Signs (Weekly Drivers)
News/Weather /Sports (Websites/Apps)
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Facebook
Instagram
YouTube Video
Shopping (incl. Food/Auctions/Travel, etc.)

Netflix

minutes/day.

Men 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 6 hours and 7 minutes each day
with All Forms of Ad-Supported Media. 81.6% listen to Local AM/FM Radio for an avg. of 71.1

(Local Radio delivers 15.8% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach): Adults 35 - 64

{Average week]
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minutes/day.

' Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA spend an average of 7 hours and 38 minutes each
day with All Forms of Ad-Supported Media. 82.9% listen to Local AM/FM Radio for an avg. of 75.9

(Local Radio delivers 13.7% of Time with Ad-Supported Media.)
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1,984,156 or 78.7% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 65.1 minutes every day representing 44.4% of all time spent
daily with Ad-Supported Audio.
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948,378 or 78.2% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 70.3 minutes every day representing 39.4% of all time spent daily
with Ad-Supported Audio.

Avg. Week AII Audlo {Persans & % Reach): Adults 25-54

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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Avg. Week All Augio (Persons & % Reach): Women 25-54
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452,669 or 74.8% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 69.5 minutes every day representing 39.% of all time spent
daily with Ad-Supported Audio.
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495,601 or 81.6% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 71.1 minutes every day representing 39.1% of all time spent daily
with Ad-Supported Audio.
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Avg. Week AII Audlo {Persans & % Reach): Adults 35 - 64
R S

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

% Time Spent:

998,024 or 82.9% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 75.9 minutes every day representing 41.2% of all time spent daily
with Ad-Supported Audio.
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1,984,156 or 78.7% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 65.1 minutes every day representing 44.4% of all time spent
daily with Ad-Supported Audio.
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948,378 or 78.2% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local

P25-54 AM/FM Radio for an average of 70.3 minutes every day representing 39.4% of all time spent daily
with Ad-Supported Audio.
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452,669 or 74.8% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 69.5 minutes every day representing 39.% of all time spent
daily with Ad-Supported Audio.
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495,601 or 81.6% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 71.1 minutes every day representing 39.1% of all time spent daily
with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
Audio: Men 25 - 54

“"Share of Ad-Supported Audio” - 2:51

who Live in the ST. LOUIS, USA
MO, DMA
% of Weel
Time Spen
Ad-Suppo
Audio
35.2% 33.8%
29.6%
22.5%
19.2%
19.3%
13.3%
9.3% 8.9% 9.6% 8.8%
9 6.4%
Weekly 6.1% aa% 43% 53% °4% 4.5%
Total 7.5% 1 40/ '
Pesdhd g e
L |
Reached: 755 601 49,025,691 179,585 23,004,647 116,496 9,036,159 136,670 12,191,120 56,400 6,078,727 36,837 ,740 26,763 2,904,096 32,112 4,365,339 9,801 979,355 27,546 6,005,225
Local AM/FM Podcasts YouTube Music TV Music All Others Spotify iHeartRadio = Amazon Music SiriusXM Pandora
::i'l;"M" Radio Channels

¥ who Live in the ST. 2 . | |

USA DMA Scarborough R2 2026: Aug25-Aug26 Qual Intab 1,943 Scarborough R2 2026: Feb25-Aug26 USA Projection Scarborough R2 2026: Feb25-Aug26 Qual Intab 24,319 E ® Share of Everything
-

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. for Anything . ©



998,024 or 82.9% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local

P35.64 AM/FM Radio for an average of 75.9 minutes every day representing 41.2% of all time spent daily
with Ad-Supported Audio.
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1,984,156 or 78.7% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Classic Hits, Classic Rock, Adult Contemporary, Adult Hits, and
News/Talk/Information.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 54

{average week)
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Local AM/FM Radio Formats (Persons & % Reach): Women 25 - 54

{average week)
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452,669 or 74.8% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Hot AC, Adult Hits, Classic Hits, Adult Contemporary, and Pop

Contemporary Hit Radio.
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495,601 or 81.6% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Classic Rock, Adult Hits, Alternative, Adult Contemporary, and
Urban AC.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 35 - 64
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998,024 or 82.9% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Classic Rock, Classic Hits, Adult Hits, Adult Contemporary, and

% Time spent:

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 35 - 64

mUSA

*

who Live in the ST. LOUIS,
MO, DMA

® who Live in the ST. LOUIS, MO, DMA

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

(average Day)

Alternative
34.4

News/Talk/Infor
mation
29.1

Adult
Contemporary

25.7
Adult Hits

29.9

Contem
porary
Christia

Pop
Contemporary
Hit Radio
299

Classic Hits
26.5

All News
426

All Sports
40.6

News/Talk/Infor
mation
42,5

Adult Hits
40.3

Country
40.2

Classic Hits
39.1

Pop
Contemporar
y Hit Radio
372

Hot AC
39.8

Urban
AC
37.1

® who Live in the ST. LOUIS, MO, DMA

HUSA

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 35 - 64

(averoge week)

Adult Contemporary
Classic Hits

Pop Contemporary Hit Radio

Total Persons:

P e T 57%

.
1=H

i

= H
s

comtry P i —r
Hotac R
Attemative  [ISTEET S PP 2RO Avg. Hours+Minutes/day with Ad-
- o Wﬁd Local AM/FM Radio:
bl Adults 35 - 64
News/Talk/Information m
e mm’ - -
wanac e
o m who Live in the ST. LOUIS,
= who Live in the ST. LOUIS, MO, DMA mUSA
USA DMA Scarborough R2 2026: Aug25-Aug26 Qual Intab 1,943

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Ad-Supported Local AM/FM Radio Formats (% Time Spent
Taverage poy

& Avg. Minutes/day Spent): Adults 35 - 64

All News

Alternative
34.4

Active Rock
329

Pop
Contemporary
Hit Radio
29.9

News/Talk/Infor
mation
29.1

Classic Rock
287

All Sports
30.2

Adult
Contem

porary
257

Classic
Hits
26.5

Adult Hits
299

Urban AC
225

Country
278

Classic Rock
42.0

Alternative
434

All News
426

Active Rock
41.6

News/Talk/Infor
mation
42.5

All Sports
40.6

Adult Hits
40.3

Classic Hits
39.1

Country
40.2

Pop
Contemp
orary Hit: Urban
Radio AC

372 3721

Adult Contemporary
36.4

= who Live in the ST. LOUIS, MO, DMA

mUSA

* Share of Everything

for Anything _
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1,628,219 or 64.6% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA watch Ad-Supported
Local TV Stations for an average of 140.5 minutes every day representing 37.8% of all time spent
daily with Ad-Supported Video.
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677,750 or 55.9% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local
TV Stations for an average of 66.7 minutes every day representing 35.3% of all time spent daily with
Ad-Supported Video.
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Avg. Week A':’m,‘,(‘,iﬂ.e" (Persons & % Reach): Women 25 - 54
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292,208 or 48.3% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local
TV Stations for an average of 77. minutes every day representing 32.8% of all time spent daily with
Ad-Supported Video.
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385,117 or 63.4% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local TV
Stations for an average of 58.9 minutes every day representing 40.2% of all time spent daily with Ad-
Supported Video.
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820,833 or 68.2% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local
TV Stations for an average of 100.9 minutes every day representing 37.9% of all time spent daily
with Ad-Supported Video.
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1,628,219 or 64.6% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA watch Ad-Supported

Local TV Stations for an average of 140.5 minutes every day representing 37.8% of all time spent
daily with Ad-Supported Video.
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S_T.ll!l_l!S,_M_ 677,750 or 55.9% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local
b TR P25-54 TV Stations for an average of 66.7 minutes every day representing 35.3% of all time spent daily with
Ad-Supported Video.
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292,208 or 48.3% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local

TV Stations for an average of 77. minutes every day representing 32.8% of all time spent daily with
Ad-Supported Video.
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385,117 or 63.4% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local TV
Stations for an average of 58.9 minutes every day representing 40.2% of all time spent daily with Ad-
Supported Video.
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820,833 or 68.2% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local
TV Stations for an average of 100.9 minutes every day representing 37.9% of all time spent daily
with Ad-Supported Video.
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’ 60.0%
57.5%
25.8%
Weekly
Total
Persons
Reached:

who Live in the ST. LOUIS,
"820,833 81,208,178 722,224 /5,609,951

453% . 0 MO, DMA

36.6%

31.8%

29.9%
25.4%

22.8% 22.1%

20.8%

19.7%

13.8% 12.1%

3.2% 3.5%
| 32% | E

305,411 25,955,400 166,109 15,907,350 250,823 19 509,495

10.9%

8.1%

4.4

382,381 39,345,482 130,631 10 670,912

544,751 57,129,209 413,885 48,087,282

274,829 29,131,835
Local TV Cable TV Amazon YouTube TikTok AppleTV+ Hulu Netflix Paramount+ Roku

Average
Daily Mii

¥ who Live in the ST. LOUIS, MO, DMA H USA

UsA DMA Scarborough R2 2026: Aug25-Aug26 Qual intab 1,943 Scarborough R2 2026: Feb25-Aug26 USA Projection Scarborough R2 2026: Feb25-Aug26 Qual Intab 24,319 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. Eﬁ. for Anything =



1,628,219 or 64.6% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Comedies, Local News -
Morning, Movies, and Game Shows.
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{average week) Total persons: % vime spent: (Averoge Day)

toce News - Evening T R Tl 105
sports T — V1
Comedies m 40,20
tocal News -worring. - (SRR AU
movies R —_TT

Dramas

Game Shows
Game Shows Comedies 23.8
30.0 29.4
S

Local News - Local News -

o Mystery/Suspens Morning
Mosming 371 Sports Mystery/

Game Shows Avg. Hours+Minutes/day with Local

= 34.0 Court Suspense
TV Stations: Adults 18 or older

Local News - Movies

National /Network News - Court Shows Shows /Crime
Evenig 276 217 202 17.0
Food/Cooking Shows m 333 pe———=—=2 Nationa | ¥

1/N Food Doc
Local Nees -1 ote m k News > National /Coo ume
Mystery/Suspense/Crime m Local News - .0 Local News-  Local News- /Networ king ntari
= who Live in the ST. LOUIS, i Late . | Evening Late k News = Sho es

Documentaries SO (1o ] 26.4 ntari... 26.9 205 133 ws. 90

Cout shows M (s |
w who Live in the ST, LOUIS, MO, DMA BUSA u who Live in the ST. LOUIS, MO, DMA mUSA
Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older Ad-Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(average week) Total persons: ® Time Spent.”[Averoge ay)

Local News - Evening  gEASEN 42.5% 171.9%!
Srorts e T M
54,909 11 B 2% i Game Shows Game Shows Movies
Movies PRI : Lotal News -
Local News - Nomin
Dram .  — Morning &

10.0%!
371 B
Game Shows M 27.5% Avg. Hours+Minutes/day with Ad- 48.2 . Local Mystery/ 34.1 . MV

= Supported Local TV Stations: Adults Comedies News - Suspense i Court Suspens
National /Network News m 8 or older @ 280 Late /Crime { Shows e/Crime

Local News - Late R0 o M 26.4 23.8 20.2 17.8

Mystery/Suspense/crime m Nation Foo Nation | Late Night

Food/Cooking Shows m Local News - al/Net i d/c Local News-  Local News-  al/Net Jalke

who Live in the ST. LOUIS, usA i S ork ooki g i work
Evening Court Shows wor Evening Late
SomEShe M 17.7% it @ 35.2 276 New... ) Ng... £ 282 205 New...  Food/Coo...
e PR W i
# who Live in the ST. LOUIS, MO, DMA mUSA = who Live in the ST. LOUIS, MO, DMA mUSA

USA DMA Scarborough R2 2026: Aug25-Aug26 Qual Intab 1,943 So ai
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. -

Share of Everything
for Anything _



B === L
Local TV Station Programs (Persons & % Reach): Adults 25 - 54
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| 677,750 or 55.9% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News - Morning, Comedies,
Movies, and Game Shows.
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292,208 or 48.3% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Comedies, Local News - Evening, Local News - Morning, Sports,
Game Shows, and Movies.

Local TV Station Programs (Persons & % Reach): Women 25 - 54

[Average week} Total Persons:
Local News - Evening m 40.0%

Local News - Morning

Game Shows

Dramas

Food/Cooking Shows
Local News - Late
Movies

National /Network News
Court Shows

who Live in the ST.

Documentaries MO, DMA

15 3%

W who Live in the ST. LOUIS, MO, DMA

Mystery/Suspense/Crime

Avg. Hours+Minutes/day with Local
TV Stations: Women 25 - 54

wous,

BUSA

% Time spent:

fasecsge o)

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54

- Morning

344

usa

Local News -

Local News -
Evening
22.7

Game Shows
19.4

Local News -
Late
17.1

Suspens
e/Crime
| 138

Docu
menta
ries
7.8

Nationa

|/Netw
ork

| News...

Movies
16.9

Court Shows
21.7

Local News -
Morning
263
Local News -
Evening

18.9

Game Shows
17.0

Court Shows

15

Local News -
Late

15

Mystery/
Suspense
[fCrime
11.4

Comedies
8 153

Movies
1 13.9

Food/Cooki
ng Shows...

Nation
al/Net
work
News
8.4

Documenta
ries...

m who Live in the ST. LOUIS, MO, DMA

mUSA

Ad-Supported Local TV Station Programs {Persons &% Reach}: Women 25 - 54

Total Persons:

—-mvu
Capsaze gy ]
R —T
ERER) I ¥ v

(average week)
Local News - Evening

Sports

Local News - Morning
Comedies

Game Shows

Dramas

Local News - Late

R Supported Local TV Stations:
woves  ERTIRLT) E— VT Women 25 - 54 M
Cout shows —
National /Network News
who Live in the ST. LOUIS,
ysensupenselcime 78 o
Daytime Tak Shows -&m

# who Live in the ST. LOUIS, MO, DMA EUSA

USA DMA Scarborough R2 2026: Aug25-Aug26 Qual Intab 1,943

Avg. Hours+Minutes/day with Ad-

»
2
3
¥
.=,

Ad-Supported Local TV Station Programs (% Time Spent &
[arerege o))

A

vg. Minutes/day Spent): Women 25 - 54

WWEE
R R 3

Local News -
Evening
26.8

Movies
20.0

Daytime Talk
Shows
17.6

Game Shows

19.4
Comedies

242
National/

Networ...
Local

News -
Late
17.1

Mystery/
Suspense
/Crime
16.3

Food/Co
oking...

Court Shows
21.7

Sports
21.2

Local News -
Evening
20.5

Game Shows
17.0

Daytime Talk
Shows
16.8

Local News
Late
15.1

Comedies

15.0

Court Shows
15.8

Movies
15.1

National
/Networ
Mystery k..
/Suspen
se/Crime
12.3

Food/Co
oking..

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

= who Live in the ST. LOUIS, MO, DMA

mUSA

SO

® Share of Everything
for Anything



Local TV Station Programs (Persons & % Reach): Men 25 54

(average week)
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' 385,117 or 63.4% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local TV
Stations. The Top 6-Programs are Sports, Local News - Evening, Movies, Local News - Morning,
Comedies, and Game Shows.
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Local TV Station Programs (Persons & % Reach): Adults 35 - 64

{average Week]
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820,833 or 68.2% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Local News - Evening, Sports, Comedies, Local News - Morning,
Game Shows, and Movies.
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Avg. Week All D.rg:tal {Persons & % Reach): Adults 18 or older

OTT TV Streaming Services

Search (Google, Bing, etc]

ing/Fi i Estate

Sodial Media

Email/Text/IM/Zoom,etc. (Personal & Work)

Streaming Audio (Local Radiof
Podcasts/Streaming Services)

Games{Fantasy/Betting Sites

Shopping (incl. Food/Auctions/Travel, etc.)
YouTube/TikTok, etc.

Online Classes, Schools, Colleges, Universities

Local TV Streaming

Cable

' 1,880,200 or 74.5% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA use Ad-Supported
Social Media for an average of 153.1 minutes every day representing 26.% of all time spent daily

with Ad-Supported Digital Media.
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_ST.LODIS, MO,

I 922,086 or 76.% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA use Ad-Supported Social
Media for an average of 172. minutes every day representing 32.3% of all time spent daily with Ad-
Supported Digital Media.
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[ 488,308 or 80.7% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA use Ad-Supported Social
Media for an average of 202.6 minutes every day representing 33.8% of all time spent daily with Ad-
Supported Digital Media.

Avg. Week All Qigital (Persons & % Reach): Women 25 - 54
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| 433,778 or 71.4% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA use Ad-Supported Social
Media for an average of 139.8 minutes every day representing 30.2% of all time spent daily with Ad-
Supported Digital Media.

Avg. Week All D.rg:tal {Persons & % Reach): Men 25 54 Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54
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Avg. Week All Qigital (Persons & % Reach): Adults 35 - 64
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Supported Digital Media.

924,715 or 76.8% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA use Ad-Supported Social
Media for an average of 140.3 minutes every day representing 26.6% of all time spent daily with Ad-
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[ 1,880,200 or 74.5% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA use Ad-Supported
Facebook for an average of 59.3 minutes every day representing 38.8% of all time spent daily with
Ad-Supported Social Media.

Avg. Week All Socml Med:a (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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[ 922,086 or 76.% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA use Ad-Supported Facebook
for an average of 59.5 minutes every day representing 35.8% of all time spent daily with Ad-
Supported Social Media.

Avg. Week All Socml Medm (Persons & % Reach): Adults 25 - 54
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Avg. Week AM Socml Medm (Persons & % Reach): Women 25 - 54
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[ 488,308 or 80.7% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA use Ad-Supported
Facebook for an average of 66.9 minutes every day representing 33.1% of all time spent daily with
Ad-Supported Social Media.
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[ 433,778 or 71.4% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA use Ad-Supported Facebook
for an average of 47.6 minutes every day representing 36.3% of all time spent daily with Ad-
Supported Social Media.

Avg. Week All social Media (Persons & % Reach): Men 25 - 54 Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54
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[ 924,715 or 76.8% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA use Ad-Supported Facebook
for an average of 51.4 minutes every day representing 37.7% of all time spent daily with Ad-
#25 Supported Social Media.
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1,880,200 or 74.5% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA use Ad-Supported
Facebook for an average of 59.3 minutes every day representing 38.8% of all time spent daily with
Ad-Supported Social Media.
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922,086 or 76.% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA use Ad-Supported Facebook
for an average of 59.5 minutes every day representing 35.8% of all time spent daily with Ad-
Supported Social Media.
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488,308 or 80.7% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA use Ad-Supported
Facebook for an average of 66.9 minutes every day representing 33.1% of all time spent daily with
Ad-Supported Social Media.
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433,778 or 71.4% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA use Ad-Supported Facebook
for an average of 47.6 minutes every day representing 36.3% of all time spent daily with Ad-
Supported Social Media.
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Reach % 71.4% Social Media: Men 25 - 54
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924,715 or 76.8% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA use Ad-Supported Facebook
for an average of 51.4 minutes every day representing 37.7% of all time spent daily with Ad-
Supported Social Media.
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P18+

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 147,853;
Local Radio: 123,399; Social Media: 110,810; Non-Prem. Cable: 50,607; Local TV: 47,668
reaching Adults 18 or older who Live in the ST. LOUIS, MO, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Live in the ST. LOUIS, MO, DMA
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 61,777,
Local Radio: 59,553; Social Media: 49,229; Non-Prem. Cable: 19,690; Local TV: 18,605
reaching Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 32,428;
Local Radio: 28,340; Social Media: 27,076; Non-Prem. Cable: 8,711; Local TV: 8,382
reaching Women 25 - 54 who Live in the ST. LOUIS, MO, DMA.
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Digital Media: 28,910; Social Media: 22,017; Non-Prem. Cable: 10,740; Local TV: 9,981
reaching Men 25 - 54 who Live in the ST. LOUIS, MO, DMA.

Local Radio: 31,038; All Other
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 64,021;
Local Radio: 63,147; Social Media: 49,643; Local TV: 22,678; Non-Prem. Cable: 22,636
reaching Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA

350,000

300,000

250,000

200,000

150,000

100,000

P - R R R
o7 E S E ISPl

s Mon-Fri Local AM/FM Radio AQH e Mon-Fri Local TV Station AQH
s Mon-Fri Non-Premium Cable TV AQH e Mon-Fri Social Media AQH
e Mon-Fri Digital Media (Less Social) AQH

.y“

40,000,000

35,000,000

30,000,000

25,000,000

20,000,000

15,000,000

10,000,000

5,000,000

o T

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Adults 35 - 64

NP R R PP A PP \?'\9&'\9“3»96:96'\‘*%9*09-&@
& v«ﬁw»ﬁw«,«b«wa*@@’

s Mon-Fri Local AM/FM Radio AQH s | o1- Fri Local TV Station AQH

e \lon-Fri Non-Premium Cable TV AQH e V] on-Fri Social Media AQH

@ \on-Fri Digital Media (Less Social) AQH

usA DMA Scarborough R2 2026: Aug25-Aug26 Qual intab 1,943
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

* Share of Everything




Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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of-Home Media: Adults 18 or older
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2,215,505 or 87.8% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA spend an average of
56.4 minutes per day driving, seeing Billboards and Signs. 65.8% Listen to Local Radio Stations Out-
of-Home for an average of 39.5 minutes/day.
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of -Home Medm (Persons & % Reach): Adults 25 - 54

(average week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

Podcasts

Spotify

Retail Stores.

YouTube Music

Drug Stores

Movie Theaters

m.
mm

2ozt 7o

# who Live in the ST. LOUIS, MO, DMA mUSA

Concurrent
Usage %:
who Live in the ST. LOUIS,
MO, DMA

1,042,647 or 86.% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 58.4
minutes per day driving, seeing Billboards and Signs. 68.9% Listen to Local Radio Stations Out-of-
Home for an average of 49.7 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
e ‘“'ﬁ'm

Billboards & Signs (Weekly Drivers)
58.4

AM/FM Radio
52.2
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19.7 18.2
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Drivers)
53.0
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Cities, Downtown
Areas Shopping Malls
22.2 215
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Restaurants Stores Podcasts
& Bars 113 9.6
16.0
Retail Spotify
Stor... 6.0
Movie
Theaters YouTube Gas
14.2 Music...

u who Live in the ST. LOUIS, MO, DMA

mUSA

Top-13 Ad—Sug@rted Out-of—Home Media (Persons & % Reach): Adults 25 - 54
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Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...
AM/FM Radio
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Retail Stores
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Movie Theaters

TV Music Channels

Health Clubs/Gyms

DMA

% Time Spent:

Avg. Hours+Minutes/day with Ad-
Supported Out-of-Home Media:
Adults 25 - 54

_— m
teoge X: 36.4%
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(Average Day)

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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Top-13 Out-of -Home Media (Persons & % Reach): Women 25-54

(average week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

Podcasts

Spotify

Drug Stores

YouTube Music

Retail Stores

TV Music Channels

Total Persons:

906 .05

F e T
M'
mm

ozzas 1a6%

who Live in the ST. LOUIS,
MO, DMA

# who Live in the ST. LOUIS, MO, DMA mUSA

500,630 or 82.7% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 45.8
minutes per day driving, seeing Billboards and Signs. 65.4% Listen to Local Radio Stations Out-of-
Home for an average of 46. minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54

Avg. Hours+Minutes/day with Out- m
of-Home Media: Women 25 - 54 m

r: (Average Day)
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Top-13 Ad-Supported Out-of—Home Media (Persons & % Reach): Women 25 - 54
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Top-13 Out-of Hame Medm (Persons & % Reach): Men 25-54

(average week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Spotify

Retail Stores.

Movie Theaters

YouTube Music

Drug Stores

Total Persons:

of-Home Media: Men 25 - 54

m
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# who Live in the ST. LOUIS, MO, DMA

who Live in the ST. LOUIS,
MO, DMA

mUSA

Avg. Hours+Minutes/day with Out-

rwlwm _ -

542,017 or 89.2% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 70.3
minutes per day driving, seeing Billboards and Signs. 72.4% Listen to Local Radio Stations Out-of-
Home for an average of 53.3 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54

r: (Average Day)
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Top-13 Ad—Sug@rted Out-of-Home Media (Persons & % Reach): Men 25 - 54
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 - 64

(average week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

Podcasts

Spotify

Drug Stores

SiriusXm

YouTube Music

Owned Music

pebbend
izt

of-Home Media: Adults 35 - 64

who Live in the ST. LOUIS,
MO, DMA

m

# who Live in the ST. LOUIS, MO, DMA mUSA

rwlwm _ -

1,083,180 or 90.% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA spend an average of 68.1
minutes per day driving, seeing Billboards and Signs. 72.4% Listen to Local Radio Stations Out-of-
Home for an average of 52.1 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64
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Top-13 Ad-Supported Out-of—Home Media (Persons & % Reach): Adults 35 - 64

(Averoge Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

Podcasts

Drug Stores

TV Music Channels

Retail Stores

Movie Theaters

YouTube Music

DMA

Totol Persons:

B R TV
_Mv.
_ﬂ!"

Adults 35 - 64

Concurrent
usage %:
who Live in the ST. LOUIS,

MO, DMA

T B

¥ who Live in the ST. LOUIS, MO, DMA
Scarborough R2 2026: Aug25-Aug26

W USA

Qual Intab 1,943

Avg. Hours+Minutes/day with Ad-
Supported Out-of-Home Media:

B2 R

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

.

-
o Lo o E
e e [ S
be; 8
l!ggg!

1%

t |
o b
R R

All Gruphs .'Jnd soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

(Average Day)

AM/FM Radio
521

Restaurants &
Bars
18.0

Movie
Theaters
12.7

Billboards & Signs
(Weekly Drivers)
68.1

Grocery
Stores
9.6

Shopping Malls
455

Walking in
Towns,
Cities,
Downtown
Areas
205

Retail
Stores
8.6

YouTu | Ga | TV

Billboards & Signs (Weekly
Drivers)
51.7

AM/FM Radio
46.7

Walking in Towns,
Cities, Downtown
Areas
211

Shopping Malls
17.4

Grocery  Podcast
Stores s
9.1 8.4

Restaurants &
Bars
155

YouTub G
e Music as
6.3

Retail

Movie Store
Theaters s

13.8 76 | V.. Dr.

#® who Live in the ST. LOUIS, MO, DMA

B USA

® Share of Everything

- for Anything _




2,215,505 or 87.8% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA spend an average of 56.4
minutes per day driving, seeing Billboards and Signs representing 39.9% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

o A "Share of Ad-Supported OOH Media"

96.9% 96.0%

.

87.8%

85.2%
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1,042,647 or 86.% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 58.4 minutes

P25-54 per day driving, seeing Billboards and Signs representing 35.9% of all Time Spent with Ad-Supported Out-
of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

. Out-of-Home Media: Adults 25 - 54
o A "Share of Ad-Supported OOH Media"

95.5% 95.1%
s
86.0% g45%

who Live in the ST. LOUIS, usAa
MO, DMA
74.3%
68.9%
% of Weekly 66.7%
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29.2%
16.7% 16.6%
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Total [Caax | m

Persons

Reached: Yillboards & Signs .~ AM/FM Radio  Walking in Towns,  'Grocery Stores - talls s€Bars  stadums&’Arenas  Movie mé‘.ié?s”ﬁ Heaith club‘s’ sé.?.‘s‘ ‘Podcasts
Average (Weekly Drivers) CIties, Downtown
Daily Minutes
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\500 630 or 82.7% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 45.8 minutes
per day driving, seeing Billboards and Signs representing 31.6% of all Time Spent with Ad-Supported Out-
iof—Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Women 25 - 54

o A "Share of Ad-Supported OOH Media"

84.5%
82.7% ° who Live in the ST. LOUIS, usA
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542,017 or 89.2% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 70.3 minutes
per day driving, seeing Billboards and Signs representing 38.9% of all Time Spent with Ad-Supported Out-
of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Men 25 - 54
o A "Share of Ad-Supported OOH Media"

96.4% g4 7% 2:27
89.2% :

who Live in the ST. LOUIS, usAa
MO, DMA

75.6% 773%

72.4%
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36.0% 37-7%

34.2%
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15.8% 15.0%
10.4% 8.29%
Weekly
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o0
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1,083,180 or 90.% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA spend an average of 68.1 minutes

per day driving, seeing Billboards and Signs representing 40.9% of all Time Spent with Ad-Supported Out-
of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 35 - 64
Weekly

Reach % "“"Share of Ad-Supported OOH Media"

97.3% 96.1%
90.0% gg 19

=
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590,688 or 23.4% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.4 minutes every day representing 30.1% of all time
spent daily with All forms of Print Media.

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Daily+Sunday)

Local Daily Newspaper(s) (Daily Local Daily Local Daily
Newspaper(s) Newspaper(s)
Local Daily Newspaper(s) (Sunday) USA Today (Daily) | (0aily+sunday) Hew York Times lJSll"-z (Daily) l['allv;s\’mdan
86 84 {Sunday) ¢
Books 118

New York Times (Daily+Sunday) m
New York Times (Daily) m m Avg. Hours+Minutes/day with All
New York Times (sunday) m m Print Media: Adults 18 or older
Wall street Journal (Daily) mw
All Local Weekly Newspapers M e
wouves FEPRIER S weemncsiiomne
co 0 e 334

Direct Mail
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Newspaper(s) (Daity (Daily)
78
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9.2 9.8

% o

Direct Mail Catalogs
Local Daily Local Daily Advertising 35
Newspaper(s) Wall Street Journal New York Newspaper(s) Wall Street Journal (excluding
(Sunday) (Daity) Magazines Times (Daily) (Sunday) {Daily) Magazines Catalogs)
116 9.0 73 7.0 g 123 95 7.5 75 i
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or olde g. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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e i i) BT P S
wall street Journal (0aily)  [ASPAEREN K Es Supported Print Media: Adults 18 or older

Wall Street Journal (Daily) | Direct Mail Advertising

9.0 {excluding Catalogs)
R . 2%,
(Daity) Magazines
usa Today (0aity) IR R [ocie] L &
& It New York Times New York Times Local Daily Newspaper(s)  Direct Mail Advertising (excluding
Catalogs m 26% who Live in the ST. LOUIS, MO, usa m {sunday) USA Today [Daily) Magazines (Daity) (Sunday) (Daily Catalogs)
< = 0.0% 28% DMA i s 86 7.3 7.0 118 8.1 75
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Direct Mail Advertising (exdluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) {Sunday)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

309,203 or 25.5% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.6 minutes every day representing 29.3% of all time
spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 25 - 54

who Live in the ST. LOUIS, MO,
DMA

2.2%

e and 3

w who Live in the ST. LOUIS, MO, DMA musa

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

Local Daily
Newspaper(s)
{Daily+Sunday)

New York Times
(Sunday)

Wall Street Journal
(Daily]

10.0 9.8 9.6

New York Times.
(Sunday)
105

New York Times s
(Daily+Sunday) Local Daily
9.6

Newspaper(s)

Direct Mail Adve
{excluding Catalogs) | Catalogs
6.8 31

New York Times (Daily] USA Today [Daily)
104

Local Daily
Wall Street Journal | New York Times Newspaper(s)
(Daily) (Daily+Sunday) (Sunday)
9.9 9.7 LY ]

Local Daily
Newspaper(s)
Iy

Local Daily
Newspaper(s)
(Daity+Sunday)
87

New York Times (Daily)
8.

Direct
Advertising
Miagazines {excluding Catalogs)

8.9

m who Live in the ST, LOUIS, MO, DMA

m USA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 25 - 54

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

Books

DMA

USA
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. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

0.0%

Local Dally
Newspaper(s)
(Sunday)
107

USA Today [Daily)
10.6

New York Times (Sunday)
100

New York Times
(Daily)
9.3

New York Times

(Daifv;sznﬂﬂv) New York Times

(Sunday)
105

Wall Street Journal (Daily)
9.8

Magazines .
86 Di
Mail
Advertisi
ng
(excludin
Local Daily Newspaper(s) | Local Daily Newspaper(s) ]
(Daily+Sunday) (Daity Catalogs)

USA Today (Daily)
96 8.6 6.8 10.4

Wall Street Journal (Daily)
9.9 New York Times
{Daily) Magazines

89 839

New York Times
mam;.s-; ol Local Daily
Newspaperis) (Daily
80
Local Daily
Newspaper(s

Local Daity Newspaper(s) (Daily+Sund ail Advertising
(Sunday) ay) (excluding Catalogs)
9.4 8.7 6.6
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97,322 or 16.1% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.2 minutes every day representing 27.5% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Women 25 - 54

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Daily+Sunday)

Totol Pes

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54

Local Daily Newspaper(s) (Daily . —
F et Local Daily
Local Daily Newspa [ Sund; Newspaper(s}
L perls) (sunday) - [FPRTERT: < 17.2% (Sunday) Wall Street Journal {Daily} "E(::i:z:;‘s‘ T
sooks  [TRT AT | 108 e o
—1

New York Times (Daily+Sunday)

Avg. Hours+Minutes/day with All

Wall Street Journal

Direct Mail
Advertising

RES—— - |
(Daily) Print s W 25.54 (Daily) Local Daily (excluding Catalogs) Local Daily
New York Times (Sunday) m mﬂ o < s = Newspapests) New York Times 59 [ —— Local Daily
(Dally+ Sunday) (DailysSunday] | (Daily+Sunday) Newspaper(s) New York Times
USA Today (Daily) 2.2 67 2.0 (I;a:v {D’sll!vl

Wall Street Journal (Daily)

All Local Weekly Newspapers

Local Daily

New York Times
(Daily)
5.7

Direct

s Catalogs
Advertising

31

™ e m- 2 7% whao Live in the ST. LOUIS, MO, USA Today [Daily} Newspaper{s}) {Daily | Magazines Magazines {excluding Catalogs)
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catalogs  PRETRTC W 200
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Women 25 - 54

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)

Local Daily Newspaper(s) (Daily
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. Day Ad-Supported Print Media (% Time Spent & Avi

g. Minutes/day Spent): Women 25 - 54
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Avg. Week All Print Medm (Persons & % Reach): Men 25 - 54
m_uu—"" )
M”‘
ipes ol paaaee

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) {Sunday)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

with All forms of Print Media.

T
mn-wu

w who Live in the ST. LOUIS, MO, DMA

Avg. Hours+Minutes/day with All

who Live in the ST. LOUIS, MO,

218,536 or 36.% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA read Local Daily Newspaper(s)
(Daily+Sunday) for an average of 13.4 minutes every day representing 30.8% of all time spent daily

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54

New York Times
[Daily+Sunday)
USA Today (Daily)

Local Daily 25

Newspaper(s)
(Sunday)
15.5
Print Media: Men 25 - 54 tocalDolly {excluding
New York Times (Sunday) - Catalogs)

A Newspaper{s) (Daily 7

Wall Street
Journal (Daily)
5.5

Local Daily Newspaper(s)
(Daily+Sunday)
13.4

New York Times (Sunday)

11.3

USA Today (Daily)
111

Local Daily
Newspaper(s)
(Sunday)
104

New York Times
{Daily+Sunday)
10.7

Local Daily
Newspaper(s) Local Daily
(Daily+Sunday) Newspaperls) Wall Street
9.5 i Journal (Daily)
76

Catalogs
32
Magazines {excludi (alalngs)

9.1 6.8 Al Local...

musa

m who Live in the ST, LOUIS, MO, DMA

m USA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Men 25 - 54

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

Books

DMA

USA
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Direct Mail

Advertising
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Catalogs)
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Local Daily Newspaper(s)
(Daily
113

New York Times
(Daily)
141

Wall Street
Magazines Journal (Daily)
1n.2 55

Mew York Times
(Sunday)
13.6

=
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New York Times.
(Sunday)
113

USA Today (Daily)
1.1

Local Daily Newspaper(s)
(Sunday)
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104 Wall Street Journal

(Daily)
7.6
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291,998 or 24.3% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA read Local Daily

Newspaper(s) (Daily+Sunday) for an average of 10.2 minutes every day representing 31.9% of all
time spent daily with All forms of Print Media.

Avg. Week All Prmt a (Persons & % Reach): Adults 35 - 64

Direct Mail Advertising (exdluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) {Sunday)

Books

New York Times (Daily+Sunday)

New York Times (Daily)

Totol Per

E S —ry
HETE

Avg. Hours+Minutes/day with All
Print Media: Adults 35 - 64

Avg. Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 35 - 64

New York Times

(Sunday)
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Local Daily
Newspaper(s} (Daily
9.0

USA Today (Daily)

USA Today (Daily)
8.3

New York Times
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All Local Weekly Newspapers m Advertising Canalogs)
i (excluding Catalogs) 7.2
USA Today (Daily) _ m m Local Daily 66 Local Daity
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DMA d 1.4 9.2 81 110 89 8.1 35
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Local Daily Newspaper(s) (Sunday)
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Wall Street Journal (Daily)
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Magazines
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Books
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Newspaper(s)
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114

New York Times
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9.0
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Newspaper(s)
(Daily
9.0

Wall Street
Journal {Daity)
86

Magazines

Hew York
Times
(Daity)

8.1
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Newspaper(s)
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Local Daily

Newspaper(s)
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New York Times (Sunday)
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Magazines
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P.la + "Advertising Actions"
P18+ who Live in the ST. LOUIS, MO, DMA (Shopped/Visited/Bought past 3mos Due to Ads

on %)
Social Media 110,555,656 40.3%
Websites 99,371,391 36.2%
Direct Mail

81,288,160 29.6%

Broadcast, Cable, & SatTV ey 23.9%

Video Streaming Services 45,644 777 pr

Local Broadcast TV 40,482,001 14.8%
Podeasts
Newspapers
Billboards 27,923,508 10.2% USA
Audio Streaming Services gSESESn 11.4%

® P18+ who Live in the ST. LOUIS, MO, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %) B P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA Scarborough R2 2026: Aug25-Aug26 Quallntab: 24319 f' * Share of Everything
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P25-94

"Advertising Actions”

P25-54 who Live in the ST. LOUIS, MO, DMA (Shopped/Visited/Bought past 3mos Due to
Ads on %)

61,247,661 45.0%

Audio Streaming Services

14,880,073 10.9%

USA

19,201,597 14.1%

Social Media
Websites 50,231,971 359%
Direct Mail 58,435,539 28.3%
Video Streaming Services gFSsie 19.3%
Broadcast, Cable, & Sat TV gieprresss 21.5%
Podcasts 22238884 16.4%
Billboards
Cable TV Networks
Local Broadcast TV
P ——y
O —

Newspapers

13,040,562 9.6%
m P25-54 who Live in the ST. LOUIS, MO, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA Scarborough R22026: Aug25-Aug26 QualIntab: 11173 * Share of Everything
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions"

W25-54 who Live in the ST. LOUIS, MO, DMA (Shopped/Visited/Bought past 3mos Due to
Ads on %)

33,751,090 50.1%
25,105,808 37.3% |

19,120,636 28.4%

12,865,383 19.1%

12,778,189 19.0%

Local AM/FM Radio

10,053,854 14.9%

Podcasts

Billboards

Local Broadcast TV

Audio Streaming Services
Cable TV Networks

Newspapers

10,544,508
7,660,544

6,189,413

9,325,552

USA

6,701,915

5,206,414 7.7%
m W25-54 who Live in the ST. LOUIS, MO, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
m W25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA Scarborough R2 2026: Aug25-Aug26  Qualintab: 6459 * Share of Everything
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Social Media

Websites

Direct Mail

Video Streaming Services
Broadcast, Cable, & Sat TV
Podcasts

Billboards

"Advertising Actions"

M25-54 who Live in the ST. LOUIS, DMA (Shopped/Visited/Bought past 3mos Due to Ads
on %)

27,496,571 40.1%

25,126,164

19,316,204 28.1%

13,426,503

16,415,222 23.9%

11,694,376

8,582,402

Local AM/FM Radio

11,242,017

Cable TV Networks
Local Broadcast TV
Audio Streaming Services

Newspapers

9,260,989 13.5%

8,690,660 12.7%

9,876,045 14.4%

7,834,148 O 11.4%

® M25-54 who Live in the ST. LOUIS, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %) m M25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA Scarborough R2 2026: Aug25-Aug26  Qual Intab: 4714

Share of Everything

.
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"Advertising Actions”

P35-64 who Live in the ST. LOUIS, MO, DMA (Shopped/Visited/Bought past 3mos Due to
Ads on %)

Social Media

57,213,812 43.2%

Websites 49,649,646 37.5%

Direct Mail 36,962,147 27.9%

Broadcast, Cable, & Sat TV  gimon 24.4%

Video Streaming Services gyt e

Local Broadcast TV greieern 15.0%

Cable TV Networks

19,324,390 14.6%

Local AM/FM Radio ST o
Billboards 1’ 4,605,589 T
Podcasts

18,339,322 13.8%

. : ; , USA
Audio Streaming Services giRrrs. 12.1%

Newspapers

13,805,774 10.4%
m P35-64 who Live in the ST. LOUIS, MO, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P35-64 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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