CINCINNATI, OH, Metro - 4 P18+ Profiles of HUBBARD RADIO Listeners!

Brand New Data as of l\lIglISI 31, 2024!

(Radio Stations: WKRQ-FM OR Radio Stations: WREW-FM OR Radio Stations: WUBE-FM OR Radio Stations: WYGY-FM)
Radio Stations: WKRQ-FM

Radio Stations: WREW-FM

(Radio Stations: WUBE-FM OR Radio Stations: WYGY-FM)




HUBBARD
RADIO

36.5% or 635,725 of CINCINNATI Metro Adults 18 or older listened to HUBBARD RADIO in the past 7 days.
Typical Adults 18 or older who listened to HUBBARD RADIO in the past 7 days are 47.7 years old (1.8%
younger than average) and have a $98,919 (1.5% higher than average) annual household income.
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36.5%

Total Persons:

1,106,122

Men Men Women Women

Age Cell Demographics of Target vs. Market: Average Age:

Aduits 18 or older

" who listened to HUBBARD RADIO in the past 7 days

9.4%
a,
8.3% 7-8% 7.9%

35-39 40-44 45-49 50-54 55-59 60-64 65-69 70+
B CINCINNATI

B CINCINNATI

8.7%

18-20 21-24 25-29

30-34
B who listened to HUBBARD RADIO in the past 7 days

CINCINNATI Metro Scarborough R2 2024: Aug23-Aug24 Qual Intah 644
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

White

82.9%

Black/African 5%
American
= who listened to HUBBARD
RADIO in the past 7 days Asian | 1:2%
48.2%
® Remainder of CINCINNATI Other 1.2%
Metro
48-8 48-4 Hispanic 1.4%
838,793 903,054 ?

= who listened to HUBBARD RADIO in the past 7 days  m CINCINNATI

._= HHI of Target vs. Market:

<535K HHI
$35K-$50K HHI
$50K-575K HHI
$75K-$100K HHI
$100K-5$150K HHI
$150K-5250K HHI

$250K+ HHI

Avg HHI:

(Radio Stations: WKRQ-FM OR Radio Stations: WREW-FM OR Radio Stations: WUBE-FM OR Radio Stations: WYGY-FM)
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l CINCINNATI'S
HIT MUSIC

14.6% or 254,312 of CINCINNATI Metro Adults 18 or older listened to WKRQ-FM in the past 7 days.
Typical Adults 18 or older who listened to WKRQ-FM in the past 7 days are 43.7 years old (10.% younger
than average) and have a $98,576 (1.2% higher than average) annual household income.

@ Percent of Market: Adults 18 or older lk*ﬁ‘ender of Target vs. Market: Adults 18 or older
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Radio Stations: WKRQ-FM

Ethnicity of Target vs. Market:
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13.5% or 234,740 of CINCINNATI Metro Adults 18 or older listened to WREW-FM in the past 7 days.
Typical Adults 18 or older who listened to WREW-FM in the past 7 days are 47.6 years old (2.1% younger
than average) and have a $99,626 (2.3% higher than average) annual household income.
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Radio Stations: WREW-FM
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17.7% or 308,573 of CINCINNATI Metro Adults 18 or older listened to WUBE-FM/WYGY-FM in the past 7 days.
Typical Adults 18 or older who listened to WUBE-FM/WYGY-FM in the past 7 days are 49.8 years old (2.4%
older than average) and have a $94,821 (2.7% lower than average) annual household income.

@ Percent of Market: Adults 18 or older **Gender of Target vs. Market: Adults 18 or older
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(Radio Stations: WUBE-FM OR Radio Stations: WYGY-FM)
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HUBBARD
RADIO

36.5% or 635,725 of CINCINNATI Metro Adults 18 or older listened to HUBBARD RADIO in the past 7 days.
Adults 18 or older who listened to HUBBARD RADIO in the past 7 days are 1.2% more likely to be a college
graduate, 15.3% more likely to work full-time, 3.2% more likely to be married, 15.8% more likely to be a
parent of 1 or more children under 18.

iy o,
*.”f Education Levels: Adults 18 or older Employment: Adults 18 or older |( \Q ) Marital Status: Adults 18 or older
. 5.1% . ) 69.4% . " 32.1%
Some High School or Less (not graduate) B as% Employed Full-Time or Part-Time 62.6% Single, Never Married 31.5%
. 31.8% . 57.7% . 53.3%
High School Graduate (12th grade or GED) 34.69% Employed Full-Time (35 hours or more) 50.0% Married 51.6%
. 20.5% ’ 11.7% 2.2%
Some College Credit (no degree) 19.2% Employed Part-Time (less than 35 hours) 12.5 Legally Separated I18%
e 9.2% . 48.9% - 8.0%
Associate's Degree (AA, AS, etc.) White Collar Divorced m
21.5% 20.4% . 4.4%
College Graduate (4 year college) 20.7% Blue Collar 19.2% Widowed B 5s5%
12.0% . 14.7% 11.4%
Postgraduate Degree 12.3% Work From Home [most of the time or always) LGBTQ+ (net) Bl o2
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142 .
’ . Working Mothers 13.9%
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dsg‘ & ﬁ@{@“ ‘;}ip éaq(l‘i) & & “d’b (ﬁt\é& %\{ﬁéb & o cf" (_f((é\ 6’(‘?&‘ ¢ &e&g < Parent of 1 or more Children in College B .15
& & @ ¢ a
P & > h y 21.9%
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Adults 18 or older who listened to WKRQ-FM in the past 7 days are 3.1% more likely to be a college

102 - 14.6% or 254,312 of CINCINNATI Metro Adults 18 or older listened to WKRQ-FM in the past 7 days.

' ﬁ'ﬁc'ﬂﬁ‘gfé parent of 1 or more children under 18.

graduate, 27.2% more likely to work full-time, 10.6% more likely to be married, 50.4% more likely to be a

iy 9.
*.”f' Education Levels: Adults 18 or older Employment: Adults 18 or older | ( b ) Marital Status: Adults 18 or older
. 2.3% . ) 72.8% . - 32.8%
Some High School or Less (not graduate) B s Employed Full-Time or Part-Time 62.6% Single, Never Married 31.5%
. 33.3% § 63.7% . 57.1%
High School Graduate (12th grade or GED) 34.6% Employed Full-Time (35 hours or more) 50.0% Married 51.6%
. 21.5% ’ 9.1% 0.3%
Some College Credit (no degree) 19 2% Employed Part-Time (less than 35 hours) Legally Separated I18%
. 8.8% . 54.9% . 7.2%
Associate's Degree (AA, AS, etc.) White Collar 43.3% Divorced :
20.8% 17.9% . 2.6%
College Graduate (4 year college) o Blue Collar 10.2% Widowed B 55
Postgraduate Degree 1 Work From Home (most of the time or always) f% LGBTQ+ (net) EE 9.2:;'?'7%
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more children under 18.

13.5% or 234,740 of CINCINNATI Metro Adults 18 or older listened to WREW-FM in the past 7 days.
Adults 18 or older who listened to WREW-FM in the past 7 days are 4.9% less likely to be a college graduate,
17.7% more likely to work full-time, 1.2% less likely to be married, 15.8% more likely to be a parent of 1 or

iy 9.
".?. Education Levels: Adults 18 or older Employment: Adults 18 or older ( \Q )Manta! Status: Adults 18 or older
. 5.6% . ) 75.3% " " 34.9%
Some High School or Less (not graduate) B as% Employed Full-Time or Part-Time 62.6% Single, Never Married 31.5%
. 33.9% . 58.9% : 51.0%
High School Graduate (12th grade or GED) 30.6% Employed Full-Time (35 hours or more) 50.0% Married 51.6%
Some College Credit (no degree) 192 Employed Part-Time (less than 35 hours) % Legally Separated I:’;:
o 7.2% . 50.3% . 7.3%
Associate's Degree (AA, AS, etc.) White Collar 43.3% Divorced :
19.4% 25.0% . 2.7%
College Graduate (4 year college) 20.7% Blue Collar 19.2% Widowed B 55%
12.1% - 13.1% 13.1%
Postgraduate Degree 12.3% Work From Home (most of the time or always) LGBTQ+ (net) 0.2%
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Top-20 Occupatlons: Adults 18 or older Entrepreneurs/Military Experience it 'M ] Stage in Ll_fe.' Adults 18 or older
. 11.4%
96 4.7% 5.5% 5.9% 5.7% Parent of 1 or more Children under 18 29.3%
3.4% I 25.3%
18.3% — I I ) 16.1%
12.3 Small Business Self-Employed  Current or Former Working Mothers B o5
105%0.3% Owner Military Service 5.8%
7.2% 7.3% Parent of 1 or more Children Under Age 2 y
6.0%
I I I SO g ABA ATk e 2.8%2.6% . = 432{,4%
R 220235 22% 24%.1% 17%.6% 1.3% 1.0%1.1% 1.0%.8% 0.8%.7% 1 17 P tof 1 Child - :
. 0%l 0%, B3, 0% 6% 1% 6% arent of 1 or more Children Age 2-5 B 7%
HUH o oom [ v o o7 T T 2T e :
N : ) 11.8%
é}&b (&fg& ‘Jﬁo{k R sﬁ& Q‘n@& ‘?{@ \_"@d . 6}& f’} P #& ebégn\ p & ¢ $& o & ,,e’iﬁ ‘fy b“e‘gp Q\d@s o ﬁa Parent of 1 or more Children Age 6- 11 N 116
& A Y & & ¢ > & ® ; 15.0%
+F & ; qh?& @5‘& \D(&“’@Q @\“@ @@o . &é (:.5‘.'& $o°‘° &-»*b ef-& &9 é\s"’& @f &Q. R & Parent of 1 or more Children Age 12 - 17 I 1:s
Ps & A TS & & A = & * &
Ly o i & & NS Qs& & é-és & o & & & qé’o Parent of 1 or more Children in College 11.7%
l : 4\%@ & ,_;pi’ ‘a—‘b*‘s‘ @3’6500 & o @’*&4’ ¢ ¥ d\d‘? ¢ & @&ﬁ 5 ¢ B 6.1%
< & > \ - 21.0%
o \&&@Q Qﬁ':f @bo*‘ Grandparent of 1 or more Children under 18 T e
&S Y#‘ @,5?
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17.7% or 308,573 of CINCINNATI Metro Adults 18 or older listened to WUBE-FM/WYGY-FM in the past 7 days.
Adults 18 or older who listened to WUBE-FM/WYGY-FM in the past 7 days are 3.3% more likely to be a
college graduate, 9.6% more likely to work full-time, 2.% less likely to be married, 4.3% more likely to be a

CINCINNATI'S NEW COUNTRY! parent of 1 or more children under 18.
\d.f‘ Education Levels: Adults 18 or older Employment: Adults 18 or older
. 5.7% . ] 64.8%
Some High School or Less (not graduate) B a3% Employed Full-Time or Part-Time 62.6%
. 30.1% . 54.9%
High School Graduate (12th grade or GED) 34.6% Employed Full-Time (35 hours or more) 50.0%
Some College Credit (no degree) 15 Employed Part-Time (less than 35 hours)
2% !
e 11.6% . 45.2%
Associate's Degree (AA, AS, etc.) White Collar 43.3%
College Graduate (4 year college) 20 Blue Collar '
. 0 . 0
Postgraduate Degree 13 > Work From Home [most of the time or always) %
- 0 -0
who listened to WUBE-FM/WYGY-FM in the past 7 days B CINCINNATI who listened to WUBE-FIM/WYGY-FM in the past 7 days B CINCINNATI

®
(D Marital Status: Adults 18 or older
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Married
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2114 b Stage in Life: Adults 18 or older

Parent of 1 or more Children under 18
Working Mothers

Parent of 1 or more Children Under Age 2
Parent of 1 or more Children Age 2-5
Parent of 1 or more Children Age 6- 11
Parent of 1 or more Children Age 12 - 17

Parent of 1 or more Children in College

27.5%
I 25.9%

Grandparent of 1 or more Children under 18

who listened to WUBE-FM/WYGY-FM in the past 7 days m CINCINNATI

(Radio Stations: WUBE-FM OR Radio Stations: WYGY-FM)



36.5% or 635,725 of CINCINNATI Metro Adults 18 or older listened to HUBBARD RADIO in the past 7 days.
H U BBARD Adults 18 or older who listened to HUBBARD RADIO in the past 7 days are 3.1% more likely to own their

RAD |O home, 6.3% more likely to own a lower valued home, 2.9% more likely to have a single-family home, 5.8%
more likely to have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4 {® Pets in Home: Adults 18 or older

Singe Familv House ‘unattBChEd’
69.7% Own a Dog
2.7%
Townhouse or attached Home
2.9%
N 4.7%
Condominium Own a Cat
27.7% 3.7%
71.7% 7.3% 6.5% ;
5.5% Apartment
: e
482,773 126,609 95,570
Rent Other Own Second Home Mobile Home or Manufactured 3.2% Own other type of Pet
or Real Estate Home 3.4%
Property :
w who listened to HUBBARD RADIO in the past 7 days W CINCINNATI mwho listened to HUBBARD RADIO in the past 7 days m CINCINNATI

= who listened to HUBBARD RADIO in the past 7 days = CINCINNATI

yZ4l Value of Owned Home: Adults 18 or older

Average Value of Owned Home:

0 Home Loans: Adults 18 or older

who listened to HUBBARD RADIO in the past 7 days

CINCINNATI 5332,018

00 CREO

<$150K $150K-5200K  $200K-$250K

{ 20

$250K-$300K

S$300K-5350K  $350K-S500K  S500K-$750K  S750K-S1M S1VH+ Home Mortgage Refinanced Home Equity Own
mwho listened to HUBBARD RADIO in the past 7 days B CINCINNATI Home Mortgage Luaannme Hume{Pmperty
Improvement  Outright (No
CINCINNATI Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 644 R Loan Mortgages)
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14.6% or 254,312 of CINCINNATI Metro Adults 18 or older listened to WKRQ-FM in the past 7 days.
Adults 18 or older who listened to WKRQ-FM in the past 7 days are 4.9% more likely to own their home, 8.8%

more likely to own a lower valued home, 4.3% more likely to have a single-family home, 16.7% more likely to
CINCINNATI'S
HIT MUSIC have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4@'Pets in Home: Adults 18 or older

Single Familv House ‘unattEChEd’
69.7% Own a Dog

%

Condominium

2 8

Townhouse or attached Home I 3.3
l Own a Cat

8.8% 7.3y
6.6% 5,5% Apartment
- . 16.7%
12u so0 IERTTN o570 |

Other Own Second Home Mobile Home or Manufactured 3.7% Own other type of Pet
or Real Estate Home 3.4%
Property
wwhao listened to WKRQ-FM in the past Idays B CINCINNATI = who listened to WKRQ-+FM inthe past 7 days u CINCINNATI mwho listened to WKROQFM in the past 7 days u CINCINNATI
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13.5% or 234,740 of CINCINNATI Metro Adults 18 or older listened to WREW-FM in the past 7 days.
Adults 18 or older who listened to WREW-FM in the past 7 days are .4% more likely to own their home, 5.5%

more likely to own a lower valued home, 2.2% more likely to have a single-family home, 10.7% more likely to

have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4®'Pets in Home: Adults 18 or older

Single Familv House ‘unattBChEd’
69.7% Own a Dog

1.0%

Townhouse or attached Home h

2.9%
m 6.7%

Condominium r Own a Cat

3.7%

5.5% 4
3.2% rt t

o W e
Own Second Home Mobile Home or Manufactured = 1.5% Own other type of Pet

or Real Estate Home 3.4%

Property !
mwho listened to WREW-FM in the past7 days B CINCINNATI = who listened to WREW-FM in the past 7 days m CINCINNATI = who listened to WREW-FM in the past 7 days W CINCINNATI
-
¢Z4l Value of Owned Home: Adults 18 or older &Home Loans: Adults 18 or older
Averoge Vaolue of Owned Home:

who listened to WREW-FM in the past 7 days

CINCINNATI 5332,018
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17.7% or 308,573 of CINCINNATI Metro Adults 18 or older listened to WUBE-FM/WYGY-FM in the past 7 days.

9103 Adults 18 or older who listened to WUBE-FM/WYGY-FM in the past 7 days are 7.9% more likely to own their
SWOLF

home, 9.8% more likely to own a lower valued home, 2.6% more likely to have a single-family home, 1.2%

less likely to have a dog.

m Own/Rent/Other: Adults 18 or older ﬂﬁm Type of Home: Adults 18 or older 4 {® Pets in Home: Adults 18 or older

CINCINNATI'S NEW COUNTRY!

71.5%
70.1% Single Family House (unattached) . 42.1%
Own a Dog _
42.6%
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L. 5.0% 36.8%
Condominium I 3.7% Own a Cat
: 30.6%
5.6% 7:3%  7.9% 559 12.9%
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216,443 EREYN 482,77: 17,400 PIEY AN 05,570 10.6%
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Property :
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HUBBARD
RADIO

36.5% or 635,725 of CINCINNATI Metro Adults 18 or older listened to HUBBARD RADIO in the past 7 days.
Adults 18 or older who listened to HUBBARD RADIO in the past 7 days are 5.3% more likely to look up D-1-Y
advice online, 1.6% less likely to always vote in local elections, 1.4% less likely to belong to a gym, 6.6%
more likely to fly domestic past yr.

]'op-ZO past 30-days Online Lifestyle Activites:

63.4%|

Redpes Health Restaurant Do-lt-Yourself Online Phone  Medical Home / Fitness/Diet  Apparel / Religion /  Job Search /
Meal Planning Information information /  Advice  fvideocall  Services/ Garden ideas Information Beauty ideas  Spirituality  Post resume
Suggestions Reviews skype,  Information
FaceTime,

ete)

Adults 18 or older

] £ h m m

Take Online
Classes

M who listened to HUBBARD RADIOQ in the past 7 days

Homework Education  Camer  Photography Genealogy

(Youorvour (Research Development (snapfish,
child's) schools, Shutterfly,
Application, ete)
Finandng)
B CINCINNATI

Political Activity: Adults 18 or older

85.4%

27.6%

q q

Democrat [ Lean / Lean p / None
Democrat Republican of These

W CINCINNATI

Registered to Vote
(In District of Residence)

Presidential Elections: Always
Presidential Elections: Sometimes

h
P

Statewide Elections: Always
Statewide Elections: Sometimes
Local Elections: Always

Local Elections: Sometimes

mwho listened to HUBBARD RADIO in the past 7 days

Electronic
Invite

Pamenting/ Online Dating
Family advice  service

(9
@&Topao past 12-months Active Lifestyle Activites: Adults 18 or older

18.9%| 18. 7% 18.7%
B ~ H
Boating Golf

Bowling

Baskethall Adult
continuing
Education

Jogging -
RuUNning

u who listened to HUBBARD RADIO in the past 7 days

Grilling - lawn Care  Gandening  Swimming  Volunteer Hiking - Bicyding camping Belongto Sewing - Fishing
‘outdoor (Flowers or work Backpacking Health Clubor  crafs
Cooking Vegetables) Gym
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‘\k Past 12-months Domestic Airline Trips: Adults 18 or older
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16.6%

B 25 590

' 12.3%
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. 7.6%
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5-9 trips

6.1%
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. 2.7% Flew Domestic past year:
10+ trips M 2.9% Avg. # Domestic Flights-  [aia s I

4.1% 3.8%
17% 1.5%

Yoga- Pilates GroupFitness Competitive Cagiverof  Followa Football  Softball - Tennis Soccer Hunting  Organized  Snow Skiing-
class  video Gaming Aging Parent Weight Loss gaseball Rroad Race snowboarding
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Marathon,
etc)
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online, 12.6% less likely to always vote in local elections, 6.7% less likely to belong to a gym, 19.1% more
CINCINNATI'S

14.6% or 254,312 of CINCINNATI Metro Adults 18 or older listened to WKRQ-FM in the past 7 days.
]O:Z Adults 18 or older who listened to WKRQ-FM in the past 7 days are .5% more likely to look up D-I-Y advice
HIT MUSIC likely to fly domestic past yr.

‘_Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older

85.4%
] Registered to Vote Democrat [ Lean blican / Lean d dent / None
- - (In District of Residence) Democrat Republlcan Df These
presidentia Elections: Always
7. Presidential Elections: Sometimes

Statewide Elections: Sometimes
Redpes/ Health Restaurant Do-it-yourself Online Phone  Medical Home / Fitness/Diet  Apparel / Religion /  Job search/ Take Onfine Homework  Education Carer Photography Genealogy  Electronic Parenting/ Online Dating

Meal Planning information information f/  Advice  fvideocall  Services/ Garden ideas Information Beauty ideas Spirtuslity Postresume  Classes  (Youoryour (Research Development  [snapfish, imite  Familyadvice  Service - .
Sugzestions Reviews [skype, Information Child's) Schools, shutterfly, Local Elections: Always
FaceTime, Application, etal Local Elections: Sometimes
ete) Finandng) S
B who listened to WKRQ-FM in the past 7 days B CINCINNATI u who listened to WKRQ-FM in the past 7 days B CINCINNATI

«
@& Top-30 past 12-months Active Lifestyle Activites: Adults 18 or older % Past 12-months Domestic Airline Trips: Adults 18 or older

: 18.6%
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EL 1 06,769
4 trips 92 883 9.4%
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B -

- H -]
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more likely to fly domestic past yr.

13.5% or 234,740 of CINCINNATI Metro Adults 18 or older listened to WREW-FM in the past 7 days.
Adults 18 or older who listened to WREW-FM in the past 7 days are 1.% less likely to look up D-I-Y advice
online, 7.9% more likely to always vote in local elections, 19.8% more likely to belong to a gym, 11.8%

‘_Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

a8.4%|
'

20.4%|
14.9%) 14.3%) 13.5%| 13.3%|

12.5%) 7.6% (PR
- [ -

Political Activity: Adults 18 or older

85.4%
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(In District of Residence) Democrat Republlcan Df These

Presidential Elections: Always

Presidential Elections: Sometimes

Statewide Elections: Always
Statewide Elections: Sometimes

Redpes/ Health Restaurant Do-it-yourself Online Phone  Medical Home / Fitness/Diet  Apparel / Religion /  Job search/ Take Onfine Homework  Education Carer Photography Genealogy  Electronic Parenting/ Online Dating
Meal Planning information information f/  Advice  fvideocall  Services/ Garden ideas Information Beauty ideas Spirtuslity Postresume  Classes  (Youoryour (Research Development  [snapfish, imite  Familyadvice  Service - .
Sugzestions Reviews [skype, Information Child's) Schools, shutterfly, Local Elections: Always
FaceTime, Applcation, etcl Local Elections: Sometimes e oy
ete) Finanding] 35.0%
B who listened to WREW-FM in the past 7 days W CINCINNATI mwho listened to WREW-FM inthe past 7 days BCINCINMATI
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CINCINNATI Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 229

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Yoga - Pilates Gmup:umm Competitive Caregiver of
Video Gaming Aging Parent Weight Loss

B CINCINNATI

Radio Stations: WREW-FM

Foothall Softhall -

Baseball

Follow a

orRelstive  Program

% Past 12-months Domestic Airline Trips: Adults 18 or older

i 17.2%
R 20 590 16.6%
2 trips 10. 9?}.61 %
3 trips 6. f%?%
4 trips 5.3%
: 2.6% Flew Domestic past year: 49.9%
10+ trips M 2.9% Avg. # Domestic Flights: :
ﬂﬂhh hm-_mm”' =
L1% L5%
-

Organized  Snow Skiing-
Road Race  Snowboarding
15K,
Marathon,
ete)

Tennis Hunting



CINCINNATI'S NEW COUNTRY!

P

“_Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

48.4%)|
g a2.8%

17.7% or 308,573 of CINCINNATI Metro Adults 18 or older listened to WUBE-FM/WYGY-FM in the past 7 days.
Adults 18 or older who listened to WUBE-FM/WYGY-FM in the past 7 days are 10.4% more likely to look up
D-1-Y advice online, 1.% less likely to always vote in local elections, 10.2% less likely to belong to a gym,

8.9% less likely to fly domestic past yr.

Political Activity: Adults 18 or older

85.4%
° 31.1% 41.3% 27.6%

Registered toVote Democrat [ Lean /Lean Independent / None
(In District of Residence) Democrat Republican of These

Presidential Electons: Always

Presidential Elections: Sometimes

ki

12.19

Statewide Elections: Always m

Statewide Elections: Sometimes m

20.4%| 19, 5%
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meal Planning Information informaton / Advice fvideo call  Services/ Ganden ideas Information Beauty ideas Spirituzlity  Post resume Classes (rou orvour (Research Development ([Snapfish, Imite Family advice  Service : . m
Sugzestions Reviews [skype, Information Child's) Schools, shutterfly, Local Elections: Always
FaceTime, Applcation, etcl Local Elections: Sometimes
ete) Finandng) S
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HUBBARD
RADIO

30-days QSR Users: Adults 18 or older

Past

- 1time

2 times

10.3%

3 times

12.4%
10.5%
12.9%

4 times

5 times

6-9times

18.0%
10times or more 16.2%

mwheo listened to HUBBARD RADIC in the past 7 days B CINCINNATI

Total Agfﬂtg':,l ly QSR Users: Avg. Monthly QSR Meals:

more likely to smoke cigarettes.

36.5% or 635,725 of CINCINNATI Metro Adults 18 or older listened to HUBBARD RADIO in the past 7 days.
Adults 18 or older who listened to HUBBARD RADIO in the past 7 days are 3.8% more likely to use QSRs past
mo., 2.2% more likely to use Sit-Down Restaurants past mo., 20.8% more likely to use Casinos past yr., .6%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

2 times

3 times

4 times

5 times

6 - 9times

10 times or more

4.5%
® who listened to HUBBARD RADIO in the past 7 days

16.4%

14.9%

14.5%

B CINCINNATI

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
79.0%

80.7%

Drank Past 30-days: Adults 18 or older

Any Type of Beer

793,391 45.5%

Liquor

Domestic Regular Beer

Domestic Light Beer

Wine

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Piza  Mexican Chinese Wings/ Steakhouse Coffee  iian  Bagel /  Indian/

Burzers / House / Donut / Thai f
Sports Bar Coffes Bar Bakery  Other
Asian

mwho listened to HUBBARD RADIO in the past 7 days W CINCINNATI

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who listened to HUBBARD RADIO in the past 7 days 20.3%

oncanam 19.1%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines e

8.1%
5.5%

Table Games (Craps, Poker, etc.)
Bar / Nightclub
Sports Betting

Upscale Restaurant

Imported Beer e 22.0% - b L Stage Show / Concert
Microbrew / Craft Beer 1 :‘;;5% ' Other Gambling 3 2 35926%
3.2%
Spa E.B%
®who listened to HUBBARD RADIO in the past 7 days B CINCINNATI ¥ who listened to HUBBARD RADIOQ in the past 7 days
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27.9%

35.6%

9.973

Casinos visited past 12 months: Yes

H CINCINNATI

Used Past 30-days: Adults 18 or older

14.1%
11.3%
4 0 97.24

Cigarettes

Marijuana / Cannabis

Vape

mwho listened to HUBBARD RADIO in the past 7 days WCINCINNATI
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102

' CINCINNATI'S
HIT MUSIC

Past 30-days QSR Users: Adults 18 or older

 rime

2 times

3 times

4 times

5 times

6-9times

10times or more

m who listened to WKRQ-FM in the past 7 days B CINCINNATI

Total Agg%té%: ly QSR Users: Avg. Monthly QSR Meals:

1,533,541

14.6% or 254,312 of CINCINNATI Metro Adults 18 or older listened to WKRQ-FM in the past 7 days.
Adults 18 or older who listened to WKRQ-FM in the past 7 days are 4.2% more likely to use QSRs past mo.,
2.7% more likely to use Sit-Down Restaurants past mo., 32.1% more likely to use Casinos past yr., 7.% more

likely to smoke cigarettes.

10 times or more
® who listened to WKRQ-FM in the past 7 days
Total Monthly Sit-Down Restaurant Users: Awy it-

1time

2 times

3 times

4 times

5 times

6 - 9times

81.2%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

16.4%

14.9%

14.5%
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wn Restaurant Meals:

79.0%

Top-10 Cuisines: Adults 18 or older
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mwho listened to WKRQ-FM inthe past 7 days

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who listened to WKRG-FM iin the past 7 days 22.6%

oncanam 19.1%

Drank Past 30-days: Adults 18 or older

Any Type of Beer

793,391 45.5%

Liquor 43.8%

762,086

Domestic Regular Beer =grm

Domestic Light Beer e
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Imported Beer
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mwho listened to WKRQ-FM in the past 7 days W CINCINNATI
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Slot Machines

Table Games (Craps, Poker, etc.)

Bar / Nightclub
Sports Betting
Upscale Restaurant
Stage Show / Concert
Other Gambling

Spa

o

¥ who listened to WKRQ-FM in the past 7 days

Past 12 months Casino Activities: Adults 18 or older

486,113 27.9%

8.1%
5.5%
2 2.5%
2.5%

: 1.8%

35.6%

9.973

Casinos visited past 12 months: Yes
H CINCINNATI

Radio Stations: WKRQ-FM

Used Past 30-days: Adults 18 or older

Cigarettes Marijuana / Cannabis Vape

® who listened to WKRQ-+FM in the past 7 days W CINCINNATI



Past 30-days QSR Users: Adults 18 or older

1time

2 times

3 times

4 times

10.5%

5 times 12.9%

6 - 9times

18.0%

10times or more

m who listened to WREW-FM in the past 7 days B CINCINNATI

Total Monthly QSR Users:

88.0%

1,533 541

Avg. Monthly QSR Meals:

Adults 18 or older who listened to WREW-FM in the past 7 days are

likely to smoke cigarettes.

13.5% or 234,740 of CINCINNATI Metro Adults 18 or older listened to WREW-FM in the past 7 days.

2.9% more likely to use Sit-Down Restaurants past mo., 27.9% more likely to use Casinos past yr., 1.3% less

.8% more likely to use QSRs past mo.,

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

€ 1time T

2 times

14.9%

3 times

4 times 11.7%

5 times 8.7%

6-9times 8.4%

10times or more

® who listened to WREW-FM in the past 7 days

Total Monthly Sit-Down Restaurant Users: A
79.0%

H CINCINNATI
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81.3%

Drank Past 30-days: Adults 18 or older

Any Type of Beer
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Liquer P 43.8%
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wine
Imported Beer
Microbrew / Craft Beer 111392%

B who listened to WREW-FM in the past 7 days
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45.5%

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Pizza  Mexican Chinese  Wwings/ steakhouse coffee  malian Indian /  upscale
Burgers / House / Dumn.' Thai
Sports Bar Coffee Bar Bakery  Other
asian

mwho listened to WREW-FM in the past 7 days B CINCINNATI

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wholistened to WREW-FM in the past 7 days 20.8%

ancinnaT  [ERYRFES 19.1%

Past 12 months Casma Activities: Adults 18 or older

Slot Machines

486,113 27.9%
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Used Past 30-days: Adults 18 or older

Cigarettes Marijuana / Cannabis Vape

u who listened to WREW-FM in the past 7 days B CINCINNATI



CINCINNATI'S NEW COUNTRY!

e

17.7% or 308,573 of CINCINNATI Metro Adults 18 or older listened to WUBE-FM/WYGY-FM in the past 7 days.
Adults 18 or older who listened to WUBE-FM/WYGY-FM in the past 7 days are 8.3% more likely to use QSRs
past mo., 6.4% more likely to use Sit-Down Restaurants past mo., 18.1% more likely to use Casinos past yr,,

18.2% more likely to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older

10times or more

m who listened to WUBE-FM/WYGY-FM in the past 7 days B CINCINNATI

Avg. Monthly QSR Meals:
95.3% 88.0%

3 times

4 times

5 times

6-9times

Total Monthly QSR Users:

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time 16.4%

10 times or more

® who listened to WUBE-FM/WYGY-FM in the past 7 days
Avg. Monthly Sit-Down Restaurant Meals:

H CINCINNATI

Total Monthly Sit-Down Restaurant Users:
84.1% 79.0%

Top-10 Cuisines: Adults 18 or older

Sit-Down Restaurants Used Past 30-days)

Italian

Pizza

Bazel /
Donut /

Indian /
Thai /

Mexican  Chinese  Wings/ Steskhouse Coffee
Burgers / House |

Sports Bar Coffes Bar Bakery  Other
asizn
mwho listened to WUBE-FM/WYGY-FM in the past 7 days = CINCINNATI

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who listened to WUBE-FM/WYGY-FM in the past 7 days 18.0%

CINCINNATI Ry ey 19.1%

Drank Past 30-days: Adults 18 or older

Any Type of Beer prrermy 45.5%

Liquor
Domestic Regular Beer

Domestic Light Beer

Wine

Imported Beer

-v v

Microbrew / Craft Beer J:.I.]:.I.?fgﬁ i
m who listened to WUBE-FM/WYGY-FM in the past 7 days W CINCINNATI
CINCINNATI Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab

Table Games (Craps, Poker, etc.)

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

486,113 27.9%

9.0%
141,647 8.1%

7.2%
5.5%

Bar [ Nightclub

Sports Betting
Upscale Restaurant

Stage Show / Concert

96,117

i
B 15

= who listened to WUBE-FIMI/ WYGY-FM in the past 7 days

Other Gambling 35?’2

2.
2.
7

w
k-]
o

Casinos visited past 12 months: Yes
H CINCINNATI
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(Radio Stations: WUBE-FM OR Radio Stations: WYGY-FM)

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

B who listened to WUBE-FM/WYGY-FM in the past 7 days B CINCINNATI



36.5% or 635,725 of CINCINNATI Metro Adults 18 or older listened to HUBBARD RADIO in the past 7 days.
H U BBARD Adults 18 or older who listened to HUBBARD RADIO in the past 7 days are 11.5% more likely to have a 401K,
1 RAD Io 15.2% more likely to have an Auto Loan, 15.1% more likely to Invest/Trade Stocks Online, 11.9% more likely to
pay with their Debit Card.

Investments Owned: Adults 18 or older
401K Plan

Financial Services Has and/or Uses: Adults 18 or older

819,824 47.1%

IRA (Individual Retirement Account) et

Stocks or Stock Options

428,398 24.6%
14.8%
Mutual Funds T 15.8%

Money Market Funds 11123.5:%

Other (Crypto / NFTs [/ Metals, etc.) 91;;'69%
6.7%

9.3% 8.2%

Bonds 5.2% 4.0% 6.3% 1.9%

529 Plan / College Savings Plan 7.-2% Checking Debitor ATM  Savings  Credit Card Online Online Bill Mobile Home Auto Loan Money  Studentloan Certificates of Personal Loan Refinanced Home
o Account «card Account Banking Paying Banking Mortgage Market Deposit (CDs) Home Improvement
6.5 Account M L H
Second Home or Real Estate Property S5 cou lortgage :1]:]; h::e
® who listened to HUBBARD RADIQ in the past 7 days B CINCINNATI m who listened to HUBBARD RADIO in the past 7 days m CINCINNATI

Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Prepa . 354,471 20.4%
F I er 0 18.4%
inancial Plan 120,062 8.4%

Online Investing / Stock Trading

193,418 11.1%

9.1%
141,305 8.1%

7.7% .
Accountant 130,122 7.5% .

2.6%
Real Estate Agent 2.8%

Insurance Agent at a Local Office (not online)

3.6% 4.2% 1% 5 o0

. 2.9%
. . 2.4% (*Past 12 Months) PayPal VISA Debit Card  MasterCard Venmo Zelle Cash App ApplePay  Google Pay  American  Store Credit  Discover Facebook Samsung Pay Sguare Cash
Diverce / Family Attorney 11% Express card Messenger
® who listened to HUBBARD RADIOQ in the past 7 days W CINCINNATI = who listened to HUBBARD RADIO in the past 7 days m CINCINNATI

CINCINNATI Metro Scarborough R2 2024: Aug23-Aug24 Qual intab 644
All Graphs and HBIA| Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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14.6% or 254,312 of CINCINNATI Metro Adults 18 or older listened to WKRQ-FM in the past 7 days.
Adults 18 or older who listened to WKRQ-FM in the past 7 days are 12.9% more likely to have a 401K, 27.9%

more likely to have an Auto Loan, 8.4% more likely to Invest/Trade Stocks Online, 14.8% more likely to pay
with their Debit Card.

Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs [/ Metals, etc.)
Bonds

529 Plan [ College Savings Plan

Second Home or Real Estate Property

819,824

47.1%

584,764

428,398 24.6%

7%
15.8%

11.5%
11.3%

275,751

197,158
11.6%
170,614 9.8%

3 5.2%
7.6%

8.2%
126,20 M09
6.6%
EERY] 5.5%

o who listened to WKRQ-FM in the past 7 days

W CINCINNATI

Adults 18 or older

Financial Services Has and/or Uses:

8.2%
5.2% 4.9% 0% 409
Checking  Debitor ATM  Savings Credit Card Online Online Bill Mobile Home Auto Loan Money  Studentloan Certificates of Personal Loan Refinanced Home
Account card Account Banking Paying Banking Mortgage Market Deposit (CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan
m who listened to WKRQ-FM in the past 7 days m CINCINNATI

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)
Accountant

Real Estate Agent

Estate Planning

Divorce / Family Attorney

354,471 20.4%

320,062 18.4%
193,418

141,305

130,122

3.7%
LoWrrl 2.8%

1.2%
21%

r 3.4% (*Past 12 Months)

1.1%

 who listened to WKRQ-FM in the past 7 days B CINCINNATI
Scarborough R2 2024: Aug23-Aug24 Qual intab

CINCINNATI Metro

Py Past 3-Months Payment Methods Used: Adults 18 or older

‘ 9.4%
16.99 [

3.0% 2% A5% 5 g

PayPal VISA Debit Card  MasterCard Venmo Zelle Cash App Apple Pay  Google Pay  American  Store Credit — Discover Facebook Samsung Pay Sguare Cash
Express card Messenger
m who listened to WKRQ-FM in the past 7 days m CINCINNATI
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Radio Stations: WKRQ-FM




13.5% or 234,740 of CINCINNATI Metro Adults 18 or older listened to WREW-FM in the past 7 days.
Adults 18 or older who listened to WREW-FM in the past 7 days are 12.2% more likely to have a 401K, 10.3%

more likely to have an Auto Loan, 53.7% more likely to Invest/Trade Stocks Online, 7.4% more likely to pay
with their Debit Card.

mﬁﬂ Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan  prreem 47.1%

IRA (Individual Retirement Account)
Stocks or Stock Options
16.9%
Mutual Funds 15.8%

12.9%

Money Market Funds 11.3%

Other (Crypto / NFTs [/ Metals, etc.) a;,g;;
2.9%

8.6% 4.9%

) 12.0% . \ = 2
529 Plan / College Savings Plan m Checking Debitor ATM  Savings  Credit Card Online online Bill Mobile Home Auto Loan Money  Studentloan Certificates of Personal Loan Refinanced Home
Account «card Account Banking Paying Banking Mortgage Market Deposit (CDs) Home  Improvement

Second Home or Real Estate Property EZ% Account Mortgage Loan or Home
5.5% Equity Loan

m who listened to WREW-FM in the past 7 days = CINCINNATI u who listened to WREW-FM in the past 7 days W CINCINNATI

8.8% 8.2% 8.6% 7.7%

Professional Services Used*: Adults 18 or older | ‘pry'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

354,471 20.4%

Financial Planner =
320,062 18.4%

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)

Accountant

2.5%
Real Estate Agent
‘e Oyl 2.8%

0 9.4%
4796 - 4.2% 4.2% 5.% Z-m
! 21% L

1.9% (*Past 12 Months) PayPal VISA Debit Card  MasterCard Venmo Zelle Cash App ApplePay  GooglePay  American  Store Credit  Discover Facebook Samsung Pay Square Cash
: 11% Express Card Messenger

14.1%

Estate Planning 75,405

Diverce / Family Attorney

= who listened to WREW-FM in the past 7 days m CINCINNATI m who listened to WREW-FM in the past 7 days m CINCINNATI

CINCINNATI Metro Scarborough R2 2024: Aug23-Aug24 Qual intab 229
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CINCINNATI'S NEW COUNTRY!

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs [/ Metals, etc.)

RE

mﬁémvestments Owned: Adults 18 or older

17.7% or 308,573 of CINCINNATI Metro Adults 18 or older listened to WUBE-FM/WYGY-FM in the past 7 days.
Adults 18 or older who listened to WUBE-FM/WYGY-FM in the past 7 days are 2.% more likely to have a 401K,
8.% more likely to have an Auto Loan, 16.3% more likely to Invest/Trade Stocks Online, 13.5% more likely to
pay with their Debit Card.

819,824

584,764 33.6%

47.1%

428,398 24.6%

275,751
197,158

170,614

16.3%
15.8%

12.5%
11.3%

8.7%

Financial Services Has and/or Uses: Adults 18 or older

9.8%
Bonds 5.?‘32% T2 BB now 5% 4.0%
529 Plan / College Savings Plan 72% Checking  Debitor ATM  Savings Credit Card Online Online Bill Mobile Home Auto Loan Money  Studentloan Certificates of Personal Loan Refinanced Home
Account card Account Banking Paying Banking Mortgage Market Deposit (CDs) Home Improvement
Second Home or Real Estate Property M 7.9% Account Mortgage Loan or Home
5.5% Equity Loan
m who listened to WUBE-FM/WYGY-FM in the past 7 days B CINCINNATI m who listened to WUBE-FM/WYGY-FM in the past 7 days m CINCINNATI

Professional Services Used*: Adults 18 or older

Tax Preparation Service 354 471 20.4%
Financial Planner i 18.4%
193,418 11.1%

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)
Accountant

Real Estate Agent

Estate Planning

Divorce / Family Attorney

u who listened to WUBE-FM/WYGY-FM in the past 7 days

CINCINNATI Metro

B

5.3%

1.6%
1.1%

Scarborough R2 2024: Aug23-Aug24
All Graphs and HBIA| Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

2.8%
2.9%

B

.
141,305 8.1%

8.6%

(*Past 12 Months)

B CINCINNATI
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Py Past 3-Months Payment Methods Used: Adults 18 or older

3.6% 4.2% 5.0% 5 0

o [ ]
PayPal VISA Debit Card  MasterCard Venmo Zelle Cash App Apple Pay  Google Pay  American  Store Credit — Discover Facebook Samsung Pay Sguare Cash
Express Card Messenger
m who listened to WUBE-FM/WYGY-FM in the past 7 days m CINCINNATI
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Adults 18 or older who listened to HUBBARD RADIO in the past 7 days spend an average of 3 days, 14 hours, 6 minutes
H U B BAR D and 40 seconds each week with All Forms of Media.
R A D I O 100.% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days spend an avg. of 9 hours and 13 minutes each week
listening to All Local AM/FM Radio, representing 10.7% of total time spent with all forms of Media.

.

100.0%

Weekly

Avg. H:M:S/week with All Forms of Media:
Reach %:

Adults 18 or older

78:32:59
‘Concurrent
Vsage & who listened to HUBBARD CINCINNATI
m RADIO in the past 7 days
% of Total
Weekly H:M:

f 29.1%

B who listened to HUBBARD RADIO in the past 7 days B CINCINNATI

CINCINNAT! Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 644 CINCINNATI Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 1,716
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| Adults 18 or older who listened to WKRQ-FM in the past 7 days spend an average of 3 days, 8 hours, 49 minutes and 7
]O 2 seconds each week with All Forms of Media.

CINCINNATI'S 100.% of Adults 18 or older who listened to WKRQ-FM in the past 7 days spend an avg. of 9 hours and 49 minutes each week listening to
HIT MUSIC All Local AM/FM Radio, representing 12.2% of total time spent with all forms of Media.
.

Weekly
Reach %:

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

78:32:59

who listened to WKRQ-FM in CINCINNATI
the past 7 days

% of Total

Weekly H:M: i

'3’" OQ?
& <& fo
B who listened to WKRQ-FM in the past 7 days B CINCINNATI
CINCINNAT! Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 276 CINCINNATI Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 1,716
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Adults 18 or older who listened to WREW-FM in the past 7 days spend an average of 3 days, 11 hours, 24 minutes and
4 seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to WREW-FM in the past 7 days spend an avg. of 9 hours and 11 minutes each week listening
to All Local AMI/FM Radio, representing 11.% of total time spent with all forms of Media.

7.

Avg. H:M:5/week with All Forms of Media:

Weekly

Adults 18 or older
78:32:59
‘Concurrent
Use9e % o TisteBel B WREW-EM in CINCINNATI

the past 7 days
% of Total

Weekly H:M:

N 16.2%

® who listened to WREW-FM in the past 7 days H CINCINNATI
CINCINNATI Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 229 CINCINNATI Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 1716 HB Hubbdrd Share of Everything
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91 3 Adults 18 or older who listened to WUBE-FM/WYGY-FM in the past 7 days spend an average of 3 days, 18 hours, 20
B.los l ﬂ > minutes and 59 seconds each week with All Forms of Media.
"

CINCINNATI'S NEW COUNTRY!

100.% of Adults 18 or older who listened to WUBE-FM/WYGY-FM in the past 7 days spend an avg. of 10 hours and 8 minutes each week
listening to All Local AM/FM Radio, representing 11.2% of total time spent with all forms of Media.

..

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

Concurrent

Usage 5 who 1B2:24% wuse-
FM/WYGY-FM in the past 7
days

% of Total
Weekly H:M:

CINCINNATI

o 27.9%

agweey L EED B B O BHOBE O OH OO OEH N OB EH O OBEHOHEEOOE O BT OB O Um0y 035 035 KLY 0.3% K
Hours:Minutes: Fotudll] S 0ERY] L:A0eE) L0900 SH0AERE 9l Soapmms Sopdrd] LU S:51Eme) LiAopiRl StEsR) Ul S/ SO S0 Lrllpiiy) UnAdisy) 1:0h A0S Uilalr) UA0LGa 1IsmE
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B who listened to WUBE-FM/WYGY-FM in the past 7 days B CINCINNATI
CINCINNATI Metro
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Adults 18 or older who listened to HUBBARD RADIO in the past 7 days spend an average of 2 days, 17 hours, 55
H U B BAR D minutes and 30 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to HUBBARD RADIQO in the past 7 days spend an avg. of 8 hours and 54 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 13.5% of total time spent with all forms of Ad-Supported Media.

—— M';:m
Weekly
Reach %:

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

e 52.0%

who listened to HUBBARD CINCINNATI
RADIO in the past 7 days

% of Total
Weekly H:M:

m who listened to HUBBARD RADIO in the past 7 days H CINCINNATI
CINCINNATI Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab
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CINCINNATI’S
HIT MUSIC

100.0%

Weekly

Reach %:

% of Total
Weekly H:M:

CINCINNATI Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 276 CINCINNATI Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 1,716
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Adults 18 or older who listened to WKRQ-FM in the past 7 days spend an average of 2 days, 13 hours, 45 minutes and
49 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to WKRQ-FM in the past 7 days spend an avg. of 9 hours and 19 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 15.1% of totaltime spent with all forms of Ad-Supported Media.

o> g

EX oo

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

e 52.0%

who listened to WKRQ-FM CINCINNATI
in the past 7 days

B who listened to WKRQ-FM in the past 7 days H CINCINNATI

HB HUbbard Share of Everything
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Adults 18 or older who listened to WREW-FM in the past 7 days spend an average of 2 days, 14 hours, 54 minutes and
39 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to WREW-FM in the past 7 days spend an avg. of 8 hours and 56 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 14.2% of total time spent with all forms of Ad-Supported Media.

o0y

Weekly

Reach %

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

‘Concurr:
usage 52.0%

who listened to WREW-FM CINCINNATI
in the past 7 days

o7 7

% of Total

Weekly H:M: 65.2%

H who listened to WREW-FM in the past 7 days H CINCINNATI
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Adults 18 or older who listened to WUBE-FM/WYGY-FM in the past 7 days spend an average of 2 days, 22 hours, 25
B.Ios ' ﬁs II“ minutes and 35 seconds each week with All Forms of Ad-Supported Media.
. a,

CINCINNATI'S NEW COUNTRY!

100.% of Adults 18 or older who listened to WUBE-FM/WYGY-FM in the past 7 days spend an avg. of 9 hours and 40 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 13.7% of total time spent with all forms of Ad-Supported Media.

— m}%
Weekly o .

Reach %

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

Concurr:
usage 52.0%

who listened to WUBE- CINCINNATI
FM/WYGY-FM in the past
% of Total 7 days
Weekly H:M:

40.0%

Avg. Weekly
Hours:Minutes:

® who listened to WUBE-FM/WYGY-FM in the past 7 days B CINCINNATI
CINCINNATI Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 322 CINCINNATI Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 1,716 HB Hubbard Share of Everything
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1 HUBBARD
RADIO

for an avg. of 76.3 minutes/day.

Adults 18 or older who listened to HUBBARD RADIO in the past 7 days spend an average of 9 hours
and 25 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio

(Local Radio delivers 13.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top -13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

[Average Week]
Grocery Stores

Search (Google, Bing, etc.)

News/Weather /Sports (Websites/Apps)
Billboards & Signs (Weekly Drivers)
Banking/Financial /Real Estate (Websites/Apps)
Local AM/FM Radio

Facebook

Email/Text/IM/Zoom,etc. (Personal & Work)
Local TV Stations

Non-Premium Cable TV Networks
Games,/Fantasy/Betting Sites

Gas Stations/Convenience Stores

Instagram

Total Persons:

R
AERE
e
m m Avg. Hours+Minutes/day with All
m m Forms of Media: Adults 18 or older
PRLTET E—T Wl
PR e TR

Concurres

T —

11:13
50.3%

who listened to HUBBARD CINCINNATI
552670
m who listened to HUBBARD RADIO in the past 7 days B CINCINNATI

Local TV Stations
120.2

Billboard:s

Local AM/FM
Radio
62.4

Local TV Stations
127.8

B who listened to HUBBARD RADIO in the p

ast 7 days H CINCINNATI

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older

Total Persons:

WL I 7 L
| E— 1

[Averoge Week]
Grocery Stores

Search (Google, Bing, etc.)

MNews,/Weather /Sports (Websites/Apps)
Billboards & Signs [Weekly Drivers)

Local AM/FM Radio

Facehook

Email/Text /IM/Zoom,etc. [Personal & Work)
Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores

Shopping (incl. Food/Auctions/Travel, etc.)

PR —T

B e TSI o
fr —"
PRET I— N T
—m
PRIT7 | I—T P T
EIY T
T TR

4 00

Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:
Adults 18 or older

Concurre: 8.29
Usage %

52.0%

who listened to HUBBARD CINCINNATI
IEEET mm RADIOn the past 7 days
Amazon Prime/IMDb/FireTV g liy)
mwho listened to HUBBARD RADIO in the past 7 days H CINCINNATI
CINCINNATI Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 644

% Time Spent:

1.9%

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

{averoge pay)

Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Non-Premium Cable TV
Networks
121.5

Local AM/FM Radio

Facebook
56.0

Amazon Prime/
IMDb/FireTV
38.8

Billboards &

Local AM/FM Billboards &
Radio

59.4

Non-Premium Cable TV

12 ul)

Bing,
etc.)

Facebook

46.2 s

Sho.

[|rn l.

Me...
Insta... |[We..
19.0 | Sp

Amazon
Prime/IMDb/
FireTV
44.7

Grocery...

m who listened to HUBBARD RADIO in the past 7 days

H CINCINNATI
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avg. of 79.9 minutes/day.

Adults 18 or older who listened to WKRQ-FM in the past 7 days spend an average of 8 hours and 49
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

(Local Radio delivers 15.1% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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avg. of 76.7 minutes/day.

Adults 18 or older who listened to WREW-FM in the past 7 days spend an average of 8 hours and 59
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

(Local Radio delivers 14.2% of Time with Ad-Supported Media.)
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CINCINNATI'S NEW COUNTRY!

i

Adults 18 or older who listened to WUBE-FM/WYGY-FM in the past 7 days spend an average of 10
hours and 3 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM
Radio for an avg. of 82.9 minutes/day. (Local Radio delivers 13.7% of Time with Ad-Supported Media.)
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635,725 or 100.% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 76.3 minutes every day representing 46.9% of
all time spent daily with Ad-Supported Audio.
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254,312 or 100.% of Adults 18 or older who listened to WKRQ-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 79.9 minutes every day representing 44.% of all
time spent daily with Ad-Supported Audio.
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234,740 or 100.% of Adults 18 or older who listened to WREW-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 76.7 minutes every day representing 47.2% of all
time spent daily with Ad-Supported Audio.
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308,573 or 100.% of Adults 18 or older who listened to WUBE-FM/WYGY-FM in the past 7 days listen
to Ad-Supported Local AM/FM Radio for an average of 82.9 minutes every day representing 46.6%
of all time spent daily with Ad-Supported Audio.
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HUBBARD
RADIO

635,725 or 100.% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 76.3 minutes every day representing 46.9% of
all time spent daily with Ad-Supported Audio.
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254,312 or 100.% of Adults 18 or older who listened to WKRQ-FM in the past 7 days listen to Ad-

Supported Local AM/FM Radio for an average of 79.9 minutes every day representing 44.% of all
time spent daily with Ad-Supported Audio.
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234,740 or 100.% of Adults 18 or older who listened to WREW-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 76.7 minutes every day representing 47.2% of all
time spent daily with Ad-Supported Audio.
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308,573 or 100.% of Adults 18 or older who listened to WUBE-FM/WYGY-FM in the past 7 days
listen to Ad-Supported Local AM/FM Radio for an average of 82.9 minutes every day representing
46.6% of all time spent daily with Ad-Supported Audio.
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HUBBARD
RADIO

635,725 or 100.% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Country, Hot AC, Adult Hits, Classic Hits, and Adult
Contemporary.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Country, Adult Contemporary, Classic Hits,
and Pop Contemporary Hit Radio.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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234,740 or 100.% of Adults 18 or older who listened to WREW-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Hits, Classic Hits, Country, Adult
Contemporary, and News/Talk/Information.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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HUBBARD
RADIO

436,974 or 68.7% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days watch
Ad-Supported Local TV Stations for an average of 116.4 minutes every day representing 30.6% of all

time spent daily with Ad-Supported Video.
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172,529 or 67.8% of Adults 18 or older who listened to WKRQ-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 89.9 minutes every day representing 31.1% of all time

spent daily with Ad-Supported Video.
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148,018 or 63.1% of Adults 18 or older who listened to WREW-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 119.7 minutes every day representing 33.% of all time
spent daily with Ad-Supported Video.
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225,773 or 73.2% of Adults 18 or older who listened to WUBE-FM/WYGY-FM in the past 7 days
watch Ad-Supported Local TV Stations for an average of 124.3 minutes every day representing 30.%
of all time spent daily with Ad-Supported Video.
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Ad-Supported Local TV Stations for an average of 116.4 minutes every day representing 30.6% of all

I HU BBARD 436,974 or 68.7% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days watch
RADIO time spent daily with Ad-Supported Video.
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102 172,529 or 67.8% of Adults 18 or older who listened to WKRQ-FM in the past 7 days watch Ad-

Supported Local TV Stations for an average of 89.9 minutes every day representing 31.1% of all time
l g'lNTﬂm"L'fgl"g spent daily with Ad-Supported Video.
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148,018 or 63.1% of Adults 18 or older who listened to WREW-FM in the past 7 days watch Ad-

Supported Local TV Stations for an average of 119.7 minutes every day representing 33.% of all time
spent daily with Ad-Supported Video.
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CINCINNATI'S NEW COUNTRY!
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225,773 or 73.2% of Adults 18 or older who listened to WUBE-FM/WYGY-FM in the past 7 days
watch Ad-Supported Local TV Stations for an average of 124.3 minutes every day representing 30.%
of all time spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(Averoge week)
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Local News - Evening
Comedies

Movies

Local News - Morning
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Documentaries
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National/Network News
Local News - Late

Court Shows

HUBBARD
RADIO

| 436,974 or 68.7% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Movies, and Dramas.
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172,529 or 67.8% of Adults 18 or older who listened to WKRQ-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Morning, Comedies, Local
News - Evening, Movies, and Dramas.

Local TV Station Programs (Persons & % Reach): Adults 18 or older
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148,018 or 63.1% of Adults 18 or older who listened to WREW-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Morning, Local News -
Evening, Comedies, Movies, and Dramas.

Local TV Station Programs (Persons & % Reach): Adults 18 or older

{(Average week) Totol Persons:

Sports

i
bl

997,

Local News - Evening

N e —
o R Y n
e

I~
r
=

] s

Avg. Hours+Minutes/day with Local o
TV Stations: Adults 18 or older

Game Shovs i _mr

Documentaries

fouconkingshows m—un-

who listened to WREW-FM CINCINNATI
Court Shows  pLrgby) 3.1%
mwho listened to WREW-FM in the past 7 days H CINCINNATI

{auesoge Du)

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local News -
Morning
33.4

Dramas
29.3

Local News
Evening
22.4

Sports
27.4
Court Shows

Comedies
20.9

Local News -

Morning
35.1

Dramas
32.7

Comedies
231

Sports

> Shows | Court Shows
24.1 20.4

® who listened to WREW-FM in the past 7 days

B CINCINNATI

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older

Total Persons:

[Average Week) % Time Spent:

Sports o s W T
Local News - Evening . Wt
Local News - Morning By TR LTl

o — V)
Comedies " Tl A
ormes P —T A

Mystery/Suspense/Crime m Avg. Hours+Minutes/day with Ad-

came shows  RRERTS m Supported!.m:i:'vsmtmns Adufts

TR I T ¥

National/Network News m;.
Food/Cooking Shows

=

=

?:
=
SR

o
el
S

g

Local News - Late

=
s
=

-
L3
=

who listened to WREW-FM CINCINNATI .
Science Fiction  @R¥IC 14 0.7%
m who listened to WREW-FM in the past 7 days M CINCINNATI

CINCINNATI Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 229
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Ad-Supported Local TV Station Programs (% Time Spent &
TAtsigss pal

Avg. Minutes/day Spent): Adults 18 or older

Local News -
Morning
EER]

Comedies
21.0

Local News

ning Court She
19.1

Local News -

Morning
35.1

Dramas
34.9

Sports
32.4
Comedies
2223

Court Sh
20.4 Science...

H who listened to WREW-FM in the past 7 days

Radio Stations: WREW-FM

H CINCINNATI
* Share of Everything
for Anything



CINCINNATI'S NEW COUNTRY!

Local TV Station Programs (Persons & % Reach} Adults 18 or older
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225,773 or 73.2% of Adults 18 or older who listened to WUBE-FM/WYGY-FM in the past 7 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News -
Morning, Sports, Comedies, Movies, and Dramas.
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HUBBARD
RADIO

474,489 or 74.6% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days use Ad-
Supported Social Media for an average of 155.7 minutes every day representing 26.3% of all time
spent daily with Ad-Supported Digital Media.
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210,082 or 82.6% of Adults 18 or older who listened to WKRQ-FM in the past 7 days use Ad-
Supported Social Media for an average of 158.7 minutes every day representing 28.5% of all time
spent daily with Ad-Supported Digital Media.
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Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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165,602 or 70.5% of Adults 18 or older who listened to WREW-FM in the past 7 days use Ad-
Supported Social Media for an average of 159.2 minutes every day representing 26.1% of all time
spent daily with Ad-Supported Digital Media.
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238,317 or 77.2% of Adults 18 or older who listened to WUBE-FM/WYGY-FM in the past 7 days use
Ad-Supported Social Media for an average of 146.8 minutes every day representing 24.6% of all time
spent daily with Ad-Supported Digital Media.
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Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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474,489 or 74.6% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days use Ad-
Supported Facebook for an average of 56. minutes every day representing 36.% of all time spent
daily with Ad-Supported Social Media.
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200,801 or 79.% of Adults 18 or older who listened to WKRQ-FM in the past 7 days use Ad-
Supported Facebook for an average of 55.5 minutes every day representing 35.% of all time spent
daily with Ad-Supported Social Media.
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Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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165,602 or 70.5% of Adults 18 or older who listened to WREW-FM in the past 7 days use Ad-
Supported Facebook for an average of 57.9 minutes every day representing 36.4% of all time spent
daily with Ad-Supported Social Media.
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238,317 or 77.2% of Adults 18 or older who listened to WUBE-FM/WYGY-FM in the past 7 days use
Ad-Supported Facebook for an average of 53.5 minutes every day representing 36.4% of all time

CINCINNATI'S NEW COUNTRY!
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spent daily with Ad-Supported Social Media.
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Supported Facebook for an average of 56. minutes every day representing 36.% of all time spent

I HU BBAHD 474,489 or 74.6% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days use Ad-
RAD'O daily with Ad-Supported Social Media.
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Reach % 72.2% Social Media: Adults 18 or older
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200,801 or 79.% of Adults 18 or older who listened to WKRQ-FM in the past 7 days use Ad-
Supported Facebook for an average of 55.5 minutes every day representing 35.% of all time spent
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165,602 or 70.5% of Adults 18 or older who listened to WREW-FM in the past 7 days use Ad-
Supported Facebook for an average of 57.9 minutes every day representing 36.4% of all time spent
daily with Ad-Supported Social Media.
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238,317 or 77.2% of Adults 18 or older who listened to WUBE-FM/WYGY-FM in the past 7 days use
Ad-Supported Facebook for an average of 53.5 minutes every day representing 36.4% of all time
spent daily with Ad-Supported Social Media.
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I HUBBARD M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 44,702;
I ‘ Local Radio: 40,178; Social Media: 31,721; Non-Prem. Cable: 18,089; Local TV: 17,039

RADIO reaching Adults 18 or older who listened to HUBBARD RADIO in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who listened to HUBBARD RADIO in the
past 7 days
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 18,425;
Local Radio: 15,914; Social Media: 14,516; Non-Prem. Cable: 7,355; Local TV: 6,721

ﬁ'l""Tc'ngTl"g reaching Adults 18 or older who listened to WKRQ-FM in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 15,542;
Local Radio: 14,898; Social Media: 11,271; Non-Prem. Cable: 6,460; Local TV: 5,883
reaching Adults 18 or older who listened to WREW-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 22,994,
Local Radio: 19,529; Social Media: 15,880; Non-Prem. Cable: 9,404; Local TV: 8,912

CINCINNATI'S NEW COUNTRY! ﬂ reaching Adults 18 or older who listened to WUBE-FM/WYGY-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who listened to WUBE-FM/WYGY-FM in
the past 7 days
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H U BBARD 574,367 or 90.3% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days spend an
average of 65.5 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
RADIO Stations Out-of-Home for an average of 46.3 minutes/day.
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older
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237,147 or 93.3% of Adults 18 or older who listened to WKRQ-FM in the past 7 days spend an
average of 66.2 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 48.4 minutes/day.
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204,995 or 87.3% of Adults 18 or older who listened to WREW-FM in the past 7 days spend an
average of 71.9 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 46.4 minutes/day.
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CINCINNATI'S NEW COUNTRY!
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288,483 or 93.5% of Adults 18 or older who listened to WUBE-FM/WYGY-FM in the past 7 days
spend an average of 57.9 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local
Radio Stations Out-of-Home for an average of 50.2 minutes/day.
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average of 65.5 minutes per day driving, seeing Billboards and Signs representing 39.1% of all Time Spent

I HU BBARD 574,367 or 90.3% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days spend an
RAD'O with Ad-Supported Out-of-Home Media.
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237,147 or 93.3% of Adults 18 or older who listened to WKRQ-FM in the past 7 days spend an average of
66.2 minutes per day driving, seeing Billboards and Signs representing 38.6% of all Time Spent with Ad-
Supported Out-of-Home Media.
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204,995 or 87.3% of Adults 18 or older who listened to WREW-FM in the past 7 days spend an average of

71.9 minutes per day driving, seeing Billboards and Signs representing 40.6% of all Time Spent with Ad-
Supported Out-of-Home Media.
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91 3 288,483 or 93.5% of Adults 18 or older who listened to WUBE-FM/WYGY-FM in the past 7 days spend an
.llos ' muwﬁlf average of 57.9 minutes per day driving, seeing Billboards and Signs representing 35.9% of all Time Spent
" F with Ad-Supported Out-of-Home Media.

CINCINNATI'S NEW COUNTRY!
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HUBBARD
RADIO

574,367 or 90.3% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days spend an
average of 65.5 minutes per day driving an average of 38.1 miles each day and are 29.2% more likely
to use Norwood Lateral Expressway than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adulis 18 or older
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237,147 or 93.3% of Adults 18 or older who listened to WKRQ-FM in the past 7 days spend an
average of 66.2 minutes per day driving an average of 38.5 miles each day and are 74.4% more likely

' CINCINNATES to use Queen City Avenue than the Metro average.
Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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204,995 or 87.3% of Adults 18 or older who listened to WREW-FM in the past 7 days spend an
average of 71.9 minutes per day driving an average of 41.8 miles each day and are 61.7% more likely
to use Norwood Lateral Expressway than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adulis 18 or older
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CINCINNATI'S NEW COUNTRY!

288,483 or 93.5% of Adults 18 or older who listened to WUBE-FM/WYGY-FM in the past 7 days

97.3 _ v . o
.llos.| ﬂm‘j spend an average of 57.9 minutes per day driving an average of 33.7 miles each day and are 39.7%

more likely to use State Road 125 (Beechmont Avenue/Ohio Pike) than

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older
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Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent
lﬁ\

Direct Mail Advertising (excluding Catalogs)
Local Daily Mewspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

USA Today (Daily)

New York Times (Daily)

New York Times (Daily+Sunday)

Books

‘Wall Street Journal (Daily)

Mew York Times (Sunday)

Magazines

Catalogs

All Local Weekly Newspapers

HUBBARD
RADIO

184,764 or 29.1% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day representing 28.2%
of all time spent daily with All forms of Print Media.
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Print Media: Adults 18 or older

m - 353& who listened to HUBBARD CINCINNATI
RADIOin the past 7 days
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mwho listened to HUBBARD RADIO in the past 7 days B CINCINNATI

Avg. Hours+Minutes/day with All

B

Local Daily
Newspaper(s)
(sunday)
11.9

New York Times
(Sunday)
11.5

New York Times (Daily
+Sunday)

9.5

USA Today (Daily)
2.0

Direct
Advertisi
(excludi

New York Times
(Daily)
ra

Wall Street Journal

New York Times

(sunday)
11.9

Books
14.4

New York Times (Daily
+Sunday)
9.9

Local Daily
Newspaper(s)
(Sunday) USA Today (Daily)
12.6 9.8

New York Times
(Daily)

(Daily)
9.5

Catalogs
7.8 3.6

m who listened to HUBBARD RADIO in the past 7 days

m CINCINNATI

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

USA Today (Daily)

New York Times (Daily)

New York Times (Daily+Sunday)

Wall Street Journal (Daily)

New York Times (Sunday)

Magazines

Catalogs

All Local Weekly Newspapers
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Local Daily
Newspaper(s)
(sunday)
11.9

New I’()rl( Times

New York Times (Daily
+Sunday)
9.5

USA Taday (Daily)
9.0

Wall Street Journal (Daily)
8.9

Local Daily

Local Daily

MNew York

New York Times (Daily
+Sunday)
9.9
Local Daily
Newspaper(s)
(Sunday)
12.6

USA Today (Daily)
9.8

New York Times

(Sunday) Wall Street Journal (Daily)
11.9 9.5

Local Daily Loc ly
Newspaper(s) Newspaper(s)
(Daily+Sunday) (Daily

9.0 8.4

New York Times [Daily)
1.8
Direct

Magazines
i4a

m who listened to HUBBARD RADIO in the past 7 days

m CINCINNATI
* Share of Everything

WREW-FM OR Radio Stations: WUBE-FM OR Radio Stations: WYGY-FM)
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Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent
- s

Direct Mail Advertising (excluding Catalogs)
Local Daily Mewspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

USA Today (Daily)

New York Times (Daily)

New York Times (Daily+Sunday)

Books

Wall Street Journal (Daily)

Mew York Times (Sunday)

Magazines

Catalogs

All Local Weekly Newspapers

HIT MUSIC
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 who listened to WKRQ-FM in the past 7 days

84,866 or 33.4% of Adults 18 or older who listened to WKRQ-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.9 minutes every day representing 25.3% of all time
spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

N

who listened to WKRQ-FM inthe CINCINNATI
past 7 days
0.2%

B CINCINNATI

New York Times.
(Sunday)
110

Lacal Daily

Wall Street Journal

(Daily)
95

New York Times (Daily
+sunday)
8.1

USA Today (Daily)
8.8

Newspape
74

Mew York Times
(Daily)

Local Daily

New York Times
(Sunday)
119

Books
14.4

New York Times (Daily
+Sunday)
9.9

Local Daily
Newspaper(s) New York Times
(Sunday) USA Today (Daily) (Daily) Catalogs
12.6 9.8 1.8 3.6

B who listened to WKRQ-FM in the past 7 days
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

USA Today (Daily)

MNew York Times (Daily)

New York Times (Daily+Sunday)

Wall Street Journal (Daily)

New York Times (Sunday)

Magazines

Catalogs

All Local Weekly Newspapers

Books

CINCINNAT! Metro
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New York Times
(Sunday)
11.0

Newspaper(s)
(Sunday)
10.8

Wall Street
Journal (Daily)
9.5

New York Times

(Daily+Sunday)
9.1

USA Today (Daily)
8.8

Magazines
1.6

Local Daily
Newspaper(s) (Daily

+Sunday)
79

Local Daily
Newspaper(s)
7.4

New York

Yaily

New York Times (Daily
+Sunday)
9.9
Local Daily

(Sunday)
12.6

USA Today (Daily)
9.8 New York Times (Daily)
7.8

New York Times
(Sunday)

Wall Street Journal (Daily)
11.9 8.5 7.4

Magazines

o who listened to WKRQ-FM in the past 7 days
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73,662 or 31.4% of Adults 18 or older who listened to WREW-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day representing 29.6% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Mewspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

USA Today (Daily)

New York Times (Daily)

New York Times (Daily+Sunday)

Books

Wall Street Journal (Daily)

Mew York Times (Sunday)

Magazines

Catalogs

All Local Weekly Newspapers
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mwho listened to WREW-FM in the past 7 days

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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Local Daily

(Sunday)
13.0

New York Times.
(Sunday)
12.4

New York Times
(Daily+Sunday)

Local Daily

per(s) (Daily
10.5 8.5

(Daily)

Wall Street Journal
New York Times {Daily)
(Sunday) 9.5
11.9

Books
14.4
New York Times (Daily

+Sunday)
9.9

Local Daily

USA Today (Daily)
9.8

B who listened to WREW-FM in the past 7 days
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

USA Today (Daily)

New York Times (Daily)

New York Times (Daily+Sunday)

Wall Street Journal (Daily)

Mew York Times (Sunday)

Magazines

Catalogs

All Local Weekly Newspapers

Books

CINCINNATI Metro
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Lacal Daily
Newspaper(s)
{Sunday)
13.0

MNew York Times
(Sul
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New York Times (Daily
+Sunday)
10.5

‘Wiall Street Journal (Daily)
9.3

Local Daily Newspaper(s)
(Daily+Sunday)
9.2

USA Today (Daily)
9.1

Local Daily N

New York Times (Daily
+Sunday) ¢
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USA Today (Daily)
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CINCINNATI'S NEW COUNTRY!
Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent
lﬁ\

Direct Mail Advertising (excluding Catalogs)
Local Daily Mewspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

USA Today (Daily)

New York Times (Daily)

New York Times (Daily+Sunday)

Books

‘Wall Street Journal (Daily)

Mew York Times (Sunday)

Magazines

Catalogs

All Local Weekly Newspapers
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2.6%

88,847 or 28.8% of Adults 18 or older who listened to WUBE-FM/WYGY-FM in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day representing 30.3%
of all time spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who listened to WUBE-
FMAAYGY-FM in the past 7 days
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(sunday)
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New York Times.
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New York Times

(sunday)
11.9

Books
14.4

New York Times (Daily
+Sunday)
9.9

Local Daily
Newspaper(s)
(Sunday) USA Today (Daily)
12.6 9.8

Wall Street Journal

(Daily)
9.5
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

USA Today (Daily)

New York Times (Daily)

New York Times (Daily+Sunday)

Wall Street Journal (Daily)

New York Times (Sunday)

Magazines

Catalogs
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Local Daily
Newspaper(s)
(sunday)
12.3

New I’()rl( Times

New York Times (Daily
+Sund
2.4

Wall Street Journal
(Daily}
89

New York Times (Daily
+Sunday)
9.9
Local Daily
Newspaper(s)
(Sunday)
12.6

USA Today (Daily)
9.8

New York Times

Local Daily Loc ly
Newspaper(s) Newspaper(s)
(Daily+Sunday) (Daily

9.0 8.4

New York Times [Daily)
1.8
Direct
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