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1.7% or 4,524,611 of USA Adults 18 or older Live in the SEATTLE-TACOMA, WA, DMA.
Typical Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA are 48.3 years old (.8% younger than
average) and have a $124,869 (31.3% higher than average) annual household income.
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1.8% or 2,376,722 of USA Adults 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Typical Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 39.7 years old (.6% younger than
average) and have a $133,828 (33.% higher than average) annual household income.
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1.8% or 1,143,375 of USA Women 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Typical Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 39.9 years old (.3% younger than
average) and have a $123,737 (35.1% higher than average) annual household income.
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1.9% or 1,233,347 of USA Men 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Typical Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 39.6 years old (.9% younger than
average) and have a $143,183 (30.9% higher than average) annual household income.
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1.7% or 2,211,047 of USA Adults 35 - 64 Live in the SEATTLE-TACOMA, WA, DMA.
Typical Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA are 49.2 years old (1.2% younger than
average) and have a $135,802 (27.7% higher than average) annual household income.
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of 1 or more children under 18.

{ a.f’ Education Levels: Employment: Adults 18 or older
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1.7% or 4,524,611 of USA Adults 18 or older Live in the SEATTLE-TACOMA, WA, DMA.
Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA are 7.1% more likely to be a college
graduate, .4% less likely to work full-time, 2.9% more likely to be married, 10.7% more likely to be a parent
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1.8% or 2,376,722 of USA Adults 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 4.% more likely to be a college graduate,
5.4% less likely to work full-time, 5.5% more likely to be married, 2.9% more likely to be a parent of 1 or

more children under 18.
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1.8% or 1,143,375 of USA Women 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.

Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are .3% more likely to be a college graduate,
10.5% less likely to work full-time, 7.9% more likely to be married, 29.6% less likely to be a grandparent of 1
or more children under 18.
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1.9% or 1,233,347 of USA Men 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.

Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 6.9% more likely to be a college graduate,
2.4% less likely to work full-time, 3.3% more likely to be married, 8.2% more likely to be a parent of 1 or
more children under 18.
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1.7% or 2,211,047 of USA Adults 35 - 64 Live in the SEATTLE-TACOMA, WA, DMA.

Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA are 3.2% more likely to be a college graduate,
7.6% less likely to work full-time, 4.1% more likely to be married, 16.4% less likely to be a grandparent of 1
or more children under 18.
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1.7% or 4,524,611 of USA Adults 18 or older Live in the SEATTLE-TACOMA, WA, DMA.
+ Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA are 6.4% less likely to own their home, 90.%
more likely to own a higher valued home, 2.2% less likely to have a single-family home, 4.8% more likely to

have a dog.

h Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4u{® Pets in Home: Adults 18 or older
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1.8% or 2,376,722 of USA Adults 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 6.4% less likely to own their home, 82.7%

more likely to own a higher valued home, 2.7% less likely to have a single-family home, 6.1% more likely to

have a dog.

m Own/Rent/Other: Adults 25 - 54 mﬁm Type of Home: Adults 25 - 54 ‘&oPets in Home: Adults 25 - 54
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more likely to own a higher valued home, .7% more likely to
have a dog.

1.8% or 1,143,375 of USA Women 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 3.4% less likely to own their home, 83.5%

have a single-family home, 2.1% more likely to

Own/Rent/Other: Women 25 - 54 mﬁm Type of Home: Women 25 - 54
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6.3% 6.8%  63% 479
Apartment g
own Other Own Second Home Mobile Home or Manufactured 6.3%
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1.9% or 1,233,347 of USA Men 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 9.2% less likely to own their home, 82.1% more

likely to own a higher valued home, 5.8% less likely to have a single-family home, 11.% more likely to have a

dog.
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1.7% or 2,211,047 of USA Adults 35 - 64 Live in the SEATTLE-TACOMA, WA, DMA.
Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA are 2.8% less likely to own their home, 79.3%
more likely to own a higher valued home, 1.8% less likely to have a single-family home, 5.2% more likely to

have a dog.
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P18+

1.7% or 4,524,611 of USA Adults 18 or older Live in the SEATTLE-TACOMA, WA, DMA.

Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA are 6.1% more likely to look up D-I-Y
advice online, 28.% more likely to always vote in local elections, 2.3% less likely to belong to a gym, 6.4%
more likely to fly domestic past yr.

_Top-zo past 30-days Online Lifestyle Activites: Adults 18 or older
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likely to fly domestic past yr.

1.8% or 2,376,722 of USA Adults 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 4.9% more likely to look up D-I-Y advice
online, 32.7% more likely to always vote in local elections, 9.6% less likely to belong to a gym, 7.% more
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TTLE-TACOMA WA 1.8% or 1,143,375 of USA Women 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
TN Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 3.2% more likely to look up D-I-Y advice
online, 31.5% more likely to always vote in local elections, 3.4% less likely to belong to a gym, 4.8% more

likely to fly domestic past yr.

’Top-zo past 30-days Online Lifestyle Activites: Women 25 - 54

1 5.5
|

Political Activity: Women 25 - 54

f 83.6%

Registered to Vote Democrat / Lean  Republican /Lean Independent / None
(In District of Residence) Democrat i of These

presdenil Eectiors: Abweys T
Presidential Elections: Someti ]

- 7% T 23.5%
N |
ide Elections: Someti
te

Redpes/  Mealth  Onknephane Restaumnt OoivourseM Apparel/  Medicl  Finess/Dist  Mome/  MbSearch/  Camer  Education TakeOnline Momework  Religion/ Pamnting/ Eecronk  Photography Geneabogy Onine Dating St
Meal Planning information  /Video Call Information/  Advice  Besuty Mdeas Services/ Information Gawen ideas Postresume Development [Research Classes  (YovorvVour Spirtvality FamilyAdwice  Invil {snapfish, Service Loce g . m
Sugessons (skype, Reviews nformation Schosls, child's) shuttedly, K Elactions: Ay
T, sk, L Local Elections: Sometimes
<. inanding AR
® who Live in the SEATTLE-TACOMA, WA, DMA mUSA = who Live in the SEATTLE-TACOMA, WA, DMA mUSA

«
@_&Top—.?o past 12-months Active Lifestyle Activites: Women 25 - 54

i'

19.8%|
Gardening  lawnCare  Swimming S volnteer  Hiking - Bowling  Yoga-Pdates Joggmg-  Belonglo  Camping Gmupfitness  Fishing Boating
[Flowersor work  Backpacking Running  Health Club or Class

Cooking  vegetsbles) Gym

® who Live in the SEATTLE-TACOMA, WA, DMA

USA USA DMA Projection Scarborough R2 2025: Sep24-Jul25 Qual Intab 3,986

i
10.7%)
5.

\k Past 12-months Domestic Airline Trips: Women 25 - 54

: 16.8%
S 523 858 16.8%

14.5%
U 205511 14.8%
; 10.0%
3trips  GETLICED] 8.3%

) 6.1%
AU 090,183 6.4%

. g 12.2%
5-9 trips 6,792 531 10.6%

: C 3.9% Flew Domestic past year: 60.6%
10+ trips o ETVALVEEE. 3.8% Avg. # Domestic Flights:

20% % 2% 24%

Lo oo s e T T -]

Adult Follow a Basketball Colf Caregiver of Soccer Organized Tennis Competitive Football Soow Skiing-  Softball - Hunting
Continuing  Weight Loss Aging Parent Road Race Video Gaming Snowboarding  Baseball
Education  program ar Relative (5%,
Marathon,
WUSA e}

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, inc. LLC, All rights reserved. USA Projection Scarborough R2 2025: Feb24-Jul25 Qual Intab 25,445



likely to fly domestic past yr.

1.9% or 1,233,347 of USA Men 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 6.4% more likely to look up D-I-Y advice
online, 33.% more likely to always vote in local elections, 14.9% less likely to belong to a gym, 8.6% more

’Top-zo past 30-days Online Lifestyle Activites: Men 25 - 54

s4.9%] R
.,
25.5%)

Political Activity: Men 25 - 54

82.4%
oo [

Registered to Vote Democrat / Lean Republucan /lean Independent/ None
(In District of Residence) Democrat of These

Presidential Elections: Always

D= | Elections: S : B
5|
T LT LT Wt
ide Elections: P -

Restaurant Onfine Phone Do-tvouse  Meslth  Redpes/  Medical  Ftnesu/Diet obSearch/  Home/ Camer  cducation  Take Omine Momework  Hearonic  Religion/  Apparel/ v»nuupny eanabe/ ‘aumebi, Ghine S
information / /VideoCall  Adwice  Information Meal Planning Services/ Information Postresume Gamden ideas Development [Research Classes  [You or Your Invite Spirtualty Beauty deas  [Smapfish, Family Adwic g . m
Reviews [skype, Suggestions  Information Schools, child's) smnmﬂv Locai Elections: Always
R, Siecutss, sl Local Elections: Sometimes
e inanting .2
® who Live in the SEATTLE-TACOMA, WA, DMA mUSA = who Live in the SEATTLE-TACOMA, WA, DMA mUSA

«
@_&Top—.?o past 12-months Active Lifestyle Activites: Men 25 - 54 b

k Past 12-months Domestic Airline Trips: Men 25- 54

e
Saips m 6.5%

5-0 trips

. 6 Dom
10+ trips  SQIBABINN i Donentic post yeor —_m-

10.4%) X
10.5%

Gling-  lawnCare  Bicyding  Gamening  Swimming  Jogging-  Miking-  Camping  Bowling  Belonglo  Basketbal  Fishing Voluntesr  Boating Competitive  Football Emu;nmm Adur Tennis  Yoga-Pdstes Sofball- SnowsSkinz-  Henting  Followa  Sewing-  Camgverof Organized
Outdoor [Flowersor Running  Backpacking Health Club or wark Video Gaming Continuing Bassball  Snowboarding WeightLoss  Crfts  Aging Farent  Road Race
Ccooking vegetales) Gym Edueaton Progam or Relative (5K,
Marathon,
® who Live in the SEATTLE-TACOMA, WA, DMA WUSA ac)

USA USA DMA Projection Scarborough R2 2025: Sep24-Jul25 Qual Intab 3,986
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, inc. LLC, All rights reserved. USA Projection Scarborough R2 2025: Feb24-Jul25

Qual Intab 25,445



1.7% or 2,211,047 of USA Adults 35 - 64 Live in the SEATTLE-TACOMA, WA, DMA.
Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA are 7.6% more likely to look up D-I-Y advice
online, 27.9% more likely to always vote in local elections, 12.7% less likely to belong to a gym, 3.1% more

likely to fly domestic past yr.
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P18+

likely to smoke cigarettes.

1.7% or 4,524,611 of USA Adults 18 or older Live in the SEATTLE-TACOMA, WA, DMA.
Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA are 4.3% less likely to use QSRs past mo.,
3.1% less likely to use Sit-Down Restaurants past mo., 11.8% more likely to use Casinos past yr., 5.8% less
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TTLE-TACOMA, WA

smoke cigarettes.

1.8% or 2,376,722 of USA Adults 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 4.2% less likely to use QSRs past mo., .4%
less likely to use Sit-Down Restaurants past mo., 9.7% more likely to use Casinos past yr., 5.8% more likely to

Past 30-days QSR Users: Adults 25 - 54

1time

2tmes 11.8%

3times 11.4%

4 times 9.4%

Fomes 10.8%

6 -9times 18.0%

10times or more

—17.1%
mUSA

Avg. Monthly QSR Meals:

= who Live in the SEATTLE-TACOMA, WA, DMA

Total Monthly QSR Users:
82.7% 86.4%

e T I

Past 30-days Sit-Down Restaurant Users: Adults 25 - 54
€ w

1time

16.6%

2 times

16.7%

3 times

4 times

7.2%

5 times

6-9times 6.0%

10 times or more
® who Live in the SEATTLE-TACOMA, WA, DMA
Avg. Monthly Sit-Down R ant Meals:

72.0% 72.3%

I
2

EUSA
Total Monthly Sit-Down Restaurant Users:

Drank Past 30-days: Adults 25 - 54

Uguor
Any Type of Bee
Wine
imported Seer

Domestic Light Beer

Domestic Regular Beer

-
7%

X u

# who Live in the SEATTLE-TACOMA, WA, DMA

USA DMA Projection

Microbrew / Craft Beer

mUsA

USA Scarborough R2 2025: Sep24-Jul25

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-10 Cuisines: Adults 25 - 54

(Sit-Down Restaurants Used Past 30-days)

Bagel/  indian/ Steakhouse Upscale
Burgers/ Domet/  Thai/
SpomsBar Bakery  Other

asian

® who Live in the SEATTLE-TACOMA, WA, DMA

mUsA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
whoLive in the SEATTLE-TACOMA, WA, DA [SEETEANIIIIN 23.8%

o G 22.7%

Past 12 months Casino Activities: Adults 25 - 54
Slot Machines - 838 9%
Bar/ Nightclub

Upscale Restaurant

12.0%
10,275, 7.9%

Sports Betting

Stage Show / Concert

Spa

Other Gambling Casinos visited past 12 months: Yes
mUSA

u who Live in the SEATTLE-TACOMA, WA, DMA

3,986

USA Projection Searborough R2 2025: Feb24-Jul 25 Qual Intab 25,445

Used Past 30-days: Adults 25 - 54

Marijuana / Cannabis

Cigarettes

# who Livein the SEATTLE-TACOMA, WA, DMA



1.8% or 1,143,375 of USA Women 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 5.4% less likely to use QSRs past mo., .9%
less likely to use Sit-Down Restaurants past mo., 11.3% more likely to use Casinos past yr., 2.8% more likely

to smoke cigarettes.

Past 30-days QSR Users: Women 25 - 54

1time

2times

3times

4 times

S5times

6 -9times

10times or more

= who Live in the SEATTLE-TACOMA, WA, DMA musA
Avg. Monthly QSR Meals:

Total Monthly QSR Users:
82.1%

e B eEm I

Past 30-days Sit-Down Restaurant Users: Women 25 - 54
€ ¥ itme 18.9%

2times
3 times
10 times or more E

® who Live in the SEATTLE-TACOMA, WA, DMA EUSA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R ant Meals:

e S

12.5%

Top-10 Cuisines: Women 25 - 54

(Sit-Down Restaurants Used Past 30-days)

ii i i

Indian / Steakhouse Upscale
Thai/
Other
asian

Cofen ar  Bakery
® who Live in the SEATTLE-TACOMA, WA, DMA mUsA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the SEATTLE-TACOMA, wA, ovA  [ZEBTSSINN 23.5%

v R 25.5%

Drank Past 30-days: Women 25 - 54

Liquor 28,972,734 45.1%
‘ .

Wine

2. 5.
——

Domestic Light Beer

Domestic Regular Beer
Imported Beer

Microbrew / Craft Beer

® wheo Live in the SEATTLE-TACOMA, WA, DMA mUsA

USA USA DMA Projection Scarborough R2 2025: Sep24-Jul25

£ Past 12 months Casino Activities: Women 25 - 54

Table Games (Craps, Poker, etc.) prnyes 9.6%

Upscale Restaurant

Qualintab 3,986
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Stage Show / Concert
Spa
Sports Betting
Other Gambling Casinos visited past 12 months: Yes
u who Live in the SEATTLE-TACOMA, WA, DMA mUSA
USA Projection Searborough R2 2025: Feb24-Jul 25 Qual Intab 25,445

Used Past 30-days: Women 25 - 54

11.4%

Marijuana / Cannabis

Cigarettes

% who Live in the SEATTLE-TACOMA, WA, DMA mUsSA



to smoke cigarettes.

1.9% or 1,233,347 of USA Men 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 3.1% less likely to use QSRs past mo., .1%
more likely to use Sit-Down Restaurants past mo., 8.1% more likely to use Casinos past yr., 8.3% more likely

Past 30-days QSR Users: Men 25 - 54

1time

8.1%

2times

3times
4 times
5times
6 -9times 17.3%

10times or more

! 17.2%
= who Live in the SEATTLE-TACOMA, WA, DMA mUSA

Avg. Monthly QSR Meals:

Total Monthly QSR Users:
83.3% 86.0%

e EEEEE o I

Past 30-days Sit-Down Restaurant Users: Men 25 - 54
€ ¥

1time

14.4%

2 times

3 times 11.6%

9.2%
7.8%

5 times

® who Live in the SEATTLE-TACOMA, WA, DMA

Total Monthly Sit-Down Restaurant Users:
72.9% 72.8%

mUSA

Avg. Monthly Sit-Down Restaurant Meals:

Drank Past 30-days: Men 25 - 54
Ao Tpest s
tiquor

23,9

Imported Beer
Domestic Regular Beer
Domestic Light Beer
Wine

Microbrew / Craft Beer

12,790,659

® wheo Live in the SEATTLE-TACOMA, WA, DMA mUsA

USA USA DMA Projection Scarborough R2 2025: Sep24-Jul25

Top-10 Cuisines: Men 25 - 54

(Sit-Down Restaurants Used Past 30-days)

Coffes  Wings/ ialian  indian/ Bagel/ Steakhouse Upscale
House /  Burgers/ Thsi/  Donut/
Coffen 8¢ Sporms sar Other  Bakery

® who Live in the SEATTLE-TACOMA, WA, DMA mUsA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the SEATTLE-TACOMA, wA, ovA  [ZSSSSORII 24.0%

o AR 24.0%

Past 12 months Casino Activities: Men 25 - 54

Slot Machines pretere 30.0%

Bar/ Nightlob
Spars Buting
9
T i
S—— %
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. 2360 3.1% e
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Used Past 30-days: Men 25 - 54

Marijuana / Cannabis

Cigarettes

% who Live in the SEATTLE-TACOMA, WA, DMA mUsSA



to smoke cigarettes.

1.7% or 2,211,047 of USA Adults 35 - 64 Live in the SEATTLE-TACOMA, WA, DMA.
Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA are 4.5% less likely to use QSRs past mo., .4%
less likely to use Sit-Down Restaurants past mo., 12.7% more likely to use Casinos past yr., 1.3% more likely

Past 30-days QSR Users: Adults 35 - 64

1time 8.5%
2times
3times =
4 times

5times
6 -9times

10times or more
= who Live in the SEATTLETACOMA, WA, DMA

Total Monthly QSR Users: Avg. Monthly QSR Meals:
82.1% 86.0%

Past 30-days Sit-Down Restaurant Users: Adults 35 - 64
[ ] ) 1time

2 times

16.6%

17.0%

3 times
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10 times or more

® who Live in the SEATTLE-TACOMA, WA, DMA
Avg. Monthly Sit-Down R ant Meals:
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mUSA
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Drank Past 30-days: Adults 35 - 64
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Top-10 Cuisines: Adults 35 - 64

(Sit-Down Restaurants Used Past 30-days)
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P18+

1.7% or 4,524,611 of USA Adults 18 or older Live in the SEATTLE-TACOMA, WA, DMA.
Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA are 5.5% more likely to have a 401K, 5.3% less

likely to have an Auto Loan, 30.3% more likely to Invest/Trade Stocks Online, 13.1% more likely to pay with
their Debit Card.

Investments Owned: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)

Stocks or Stock Options :

69,586,093 26.5%

; 205%
Mutual Funds  pressyr 17.3%
) 18.0%
Money Market Funds %
6 12.7%
Bonds FEHCHTE o

Other (Crypto / NFTs / Metals, etc.) mu'l%
529 Plan / College Savings Plan 3%

1,105,959 KL

Second Home or Real Estate Property , :é:x

# who Live in the SEATTLE-TACOMA, WA, DMA mUSA

Financial Services Has and/or Uses: Adults 18 or older

T.2% 6.6% 6.2% 53% 4.8% 4.6%

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Personal Loan Refi d Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

m who Live in the SEATTLE-TACOMA, WA, DMA  mUSA

Professional Services Used*: Adults 18 or older

Tax Preparation Service

50,420,123 19.2%

Financial Planner

46, .575 218 17.8%

Online Investing / Stock Trading

37,216,218 14.2% )

9.8%
9.3%

Insurance Agent at a Local Office (not online) 5.6% . .
17,263 7.7%
4.0%
Real Estate Agent 3.5%
— R

Accountant

Divorce / Family Attorney !"i‘;‘e (Pastd Manths)
= who Live in the SEATTLE-TACOMA, WA, DMA m USA

=

USA USA DMA Projection Scarborough R2 2025: Sep24-Jul25
All Graphs and HBIA| Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. Al rights reserved.
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Past 3-Months Payment Methods Used: Adults 18 or older

§os 15500

| 11.4%10.8%

PayPal Debit Card Zelle Venmo MasterCard  ApplePay  CashApp  GooglePay American Store Credit  Discover  Square Cash  Facebook Samsung Pay
Express Card Messenger
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1.8% or 2,376,722 of USA Adults 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 6.3% more likely to have a 401K, 2.8% less

likely to have an Auto Loan, 27.3% more likely to Invest/Trade Stocks Online, 9.7% more likely to pay with

their Debit Card.

Investments Owned: Adults 25 - 54

401K Plan g= T 51.69
IRA (Individual Retirement Account)
Stocks or Stock Options  Eryfere 5.4 .

Mutual Funds gy 13.5
,981 15.2%
Money Market Funds 0%

529 Plan / College Savings Plan TETET 2'_2:;
Bonds 3 _,_E;D‘s%
Other (Crypto / NFTs / Metals, etc.) m%n"%
Second Home or Real Estate Property e 2;6%
= who Live in the SEATTLE-TACOMA, WA, DMA mUSA

Financial Services Has and/or Uses: Adults 25 - 54

{123.3%) 2.6%
h uafl enp = _m e
12 -

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Studentloan Certificates of Personal Loan Refinanced Home

Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan
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Professional Services Used*: Adults 25 - 54

Tax Preparation Service
Online Investing / Stock Trading
Financial Planner

Accountant
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3.5%
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e R
. 2.7%
—

Divorce / Family Attorney !’ j:: fRartiy Manths)
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™ Past 3-Months Payment Methods Used: Adults 25 - 54

11.2%10.9%
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DebitCard  ApplePay MasterCard CashApp  GooglePay  American Discover  Store Credit SquareCash  Facebook Samsung Pay
Express Card Messenger
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1.8% or 1,143,375 of USA Women 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 11.4% more likely to have a 401K, 14.3%

more likely to have an Auto Loan, 29.5% more likely to Invest/Trade Stocks Online, 8.8% more likely to pay

with their Debit Card.

mﬁélnvestments Owned: Women 25 - 54

401K Plan 30,925,726
IRA (Individual Retirement Account)
Stocks or Stock Options  pag 3;'4“9 19.2%

10.9%
Mutual Funds T 9.4%

529 Plan / College Savings Plan MEG-U;:%

10.2%
Money Market Funds M-F%

Financial Services Has and/or Uses: Women 25 - 54
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7.9%
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~ % Equity Loan
® who Live in the SEATTLE-TACOMA, WA, DMA mUSA m who Live in the SEATTLE-TACOMA, WA, DMA  mUSA
. . 3 [
Professional Services Used*: Women 25 - 54 Y Past 3-Months Payment Methods Used: Women 25 - 54
Online Investing / stock Trading
6 5.7%
i o
Insurance Agent at a Local Office (not online) m 28% . .
3 3.8% 0%
Real Estate Agent 3.4% R
g 2.8% .
state Planning mm L - . g ﬂ L
. X *Past 12 Months) Zelle Debit Card lePay MasterCard  Cash Google Pay  Store Credit  American Discover uare Cash  Facebook Samsung P:
Divorce / Family Attorney E :::’ ( 4 Appiaiay Aep ey Card Express - Messenger g
= who Live in the SEATTLE-TACOMA, WA, DMA m USA = who Live in the SEATTLE-TACOMA, WA, DMA mUSA
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1.9% or 1,233,347 of USA Men 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.

Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 1.8% more likely to have a 401K, 18.9% less
likely to have an Auto Loan, 24.6% more likely to Invest/Trade Stocks Online, 11.1% more likely to pay with
their Debit Card.

Investments Owned: Men 25 - 54 Financial Services Has and/or Uses: Men 25 - 54
401K Plan oo

36,173,561 55.1%

24,055,132 36.6%

Stocks or Stock Options 2

21.1%
Mutual Funds  FrERe I
14,9 19.9%
Money Market Funds

IRA (Individual Retirement Account)

529 Plan / College Savings Plan 15 T mi:;%
9 7.6% 7.9%
D o s i
584, X 10.4%|
Othi 16.8% n— -k R et : = eATEE bz sen 8031 ey R
er (Crypto / NFTs / Metals, etc.) = 9.1% Checking Debitor ATM  Savings  CreditCard  Online Moile Home Online Bl Auwtoloan  Money  Studentloan Certificates of Personal Loan Refinanced  Home

Account card Account Banking Banking Mortgage Paying Market Deposit (CDs) Home Improvement
Second Home or Real Estate Property mﬁ‘:“ Account Mortgage l::; ; Hm‘:‘le

= who Live in the SEATTLE-TACOMA, WA, DMA mUSA m who Live in the SEATTLE-TACOMA, WA, DMA mUSA

. - a [ — .
Professional Services Used*: Men 25 - 54 Past 3-Months Payment Methods Used: Men 25 - 54

Online Investing / Stock Tradil -
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Estate Planning EZJ%

!mns% (*Past 12 Months) VISA PayPal

94% 98% 0.0% 8.0% 7.a%

3.89 4.8%
. D e

Discover  Store Credit SquareCash  Facebook Samsung Pay

16.3%|

Venmo Zelle American

DebitCard MasterCard  Apple Pay  Google Pay  Cash App

Divorce / Family Attorney 0% Express card Messenger
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1.7% or 2,211,047 of USA Adults 35 - 64 Live in the SEATTLE-TACOMA, WA, DMA.
Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA are 1.8% more likely to have a 401K, 6.% less

likely to have an Auto Loan, 24.8% more likely to Invest/Trade Stocks Online, 11.7% more likely to pay with

their Debit Card.

Investments Owned: Adults 35 - 64

401K Plan 67,538,239

46,086,764 36.3%

53.3%
IRA (Individual Retirement Account)

Stocks or Stock Options
Mutual Funds
Money Market Funds

529 Plan / College Savings Plan

9.7%
PERSCREY 10.3%
12.8%
9.4%
14.3%
9.2%

Home Auto Loan Money  Certificates of Studentlcan Personal Loan Refinanced Home
% Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
1 9.3 Account Mort; L H
Second Home or Real Estate Property 7.8% « gage :::‘; m‘::e
® who Live in the SEATTLE-TACOMA, WA, DMA mUSA m who Live in the SEATTLE-TACOMA, WA, DMA mUSA

Bonds

Other (Crypto / NFTs / Metals, etc.)

Financial Services Has and/or Uses: Adults 35 - 64

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill

92% 78% 4% gox 6o 5aw

Professional Services Used*: Adults 35 - 64

Tax Preparation Servic - =
FRPAEH ol 24522500 10.4%

Financial Planner

21,848 961 17.2%
6,0 9.8%
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1 5 7.0%
9,372,576 7.4%
3 4.3%
EWPORYE 3.7%

3.9%

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

Estate Planning

'E'Past 3-Months Payment Methods Used: Adults 35 - 64

Google Pay  American

Venmo DebitCard  MasterCard  Apple Pay

11.7%11.0%
6.3% 7.5%

19.1%
O o o

. % *Past 12 Months) Visa Cash Store Credit  Discover uare Cash  Facebook Samsung P:
Divorce / Family Attorney E ig ( 4 Aep Express Ccard - Messenger g
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Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 2 days, 17 hours, 3 minutes and 57

seconds each week with All Forms of Media.
73.% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 7 hours and 21 minutes each week listening to

All Local AM/FM Radio, representing 8.3% of total time spent with all forms of Media.

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older

usoge 55.3%
UsA

who Live in the SEATTLE-
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Weekly H:M:
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Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 2 days, 15 hours, 2 minutes and 49
seconds each week with All Forms of Media.

70.3% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 6 hours and 15 minutes each week listening to All
Local AM/FM Radio, representing 7.% of total time spent with all forms of Media.

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older

61:0/:10

concurr

usoge 55.8%
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Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 2 days, 14 hours, 44 minutes and 38

seconds each week with All Forms of Media.
69.1% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 6 hours and 36 minutes each week listening to

All Local AM/FM Radio, representing 7.3% of total time spent with all forms of Media.

96.9%

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older
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UsA
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Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 2 days, 13 hours, 43 minutes and 0
seconds each week with All Forms of Media.

71.5% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 5 hours and 56 minutes each week listening to All
Local AM/FM Radio, representing 6.9% of total time spent with all forms of Media.

96.7%

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older
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Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 2 days, 19 hours, 27 minutes and 26

seconds each week with All Forms of Media.
77.4% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 7 hours and 34 minutes each week listening to All
Local AM/FM Radio, representing 8.7% of total time spent with all forms of Media.
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Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 2 days, 0 hours, 27 minutes and 19
seconds each week with All Forms of Ad-Supported Media.

70.8% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 6 hours and 40 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 9.8% of total time spent with all forms of Ad-Supported Media.

97.3%
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Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 1 days, 17 hours, 22 minutes and 39
seconds each week with All Forms of Ad-Supported Media.

68.7% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 5 hours and 40 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 9.4% of total time spent with all forms of Ad-Supported Media.

96.8%
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Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 1 days, 17 hours, 46 minutes and 38
seconds each week with All Forms of Ad-Supported Media.

67.6% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 6 hours and 3 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 9.8% of total time spent with all forms of Ad-Supported Media.
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Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 1 days, 17 hours, 6 minutes and 30

seconds each week with All Forms of Ad-Supported Media.
69.8% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 5 hours and 19 minutes each week listening to Loca
Ad-Supported AM/FM Radio, representing 9.1% of total time spent with all forms of Ad-Supported Media.
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Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 1 days, 23 hours, 45 minutes and 35
seconds each week with All Forms of Ad-Supported Media.

75.2% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 6 hours and 48 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 10.7% of total time spent with all forms of Ad-Supported Media.
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avg. of 57.3 minutes/day.

| Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 6 hours and 55
minutes each day with All Forms of Ad-Supported Media. 70.8% listen to Local AM/FM Radio for an
(Local Radio delivers 9.8% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 54
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| Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 5 hours and 54
minutes each day with All Forms of Ad-Supported Media. 68.7% listen to Local AM/FM Radio for an

(Local Radio delivers 9.4% of Time with Ad-Supported Media.)
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Top-13 AH Forms of Media (Persons & % Reach): Women 25 - 54
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| Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 5 hours and 58
minutes each day with All Forms of Ad-Supported Media. 67.6% listen to Local AM/FM Radio for an

(Local Radio delivers 9.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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Top-13 AH Forms of Media (Persons & % Reach): Men 25-54
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avg. of 45.7 minutes/day.

Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 5 hours and 52
minutes each day with All Forms of Ad-Supported Media. 69.8% listen to Local AM/FM Radio for an

(Local Radio delivers 9.1% of Time with Ad-Supported Media.)
Top-13 All Forms of Media (V Time Spent & Avg. Minutes/day Spent): Men 25 - 54
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Top-13 All Forms of Media (Persons & % Reach): Adults 35 - 64
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| Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 6 hours and 49
minutes each day with All Forms of Ad-Supported Media. 75.2% listen to Local AM/FM Radio for an
(Local Radio delivers 10.7% of Time with Ad-Supported Media.)
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3,202,746 or 70.8% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 57.3 minutes every day representing 38.4% of all

s g time spent daily with Ad-Supported Audio.
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1,633,956 or 68.7% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 48.7 minutes every day representing 32.8% of all
time spent daily with Ad-Supported Audio.
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773,004 or 67.6% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 52. minutes every day representing 32.7% of all
time spent daily with Ad-Supported Audio.
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Local AM/EM Radio
Podcasts

Spotify

YouTube Music
Owned Music
SiriusXM

860,915 or 69.8% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 45.7 minutes every day representing 32.7% of all
time spent daily with Ad-Supported Audio.
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1,662,157 or 75.2% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 58.4 minutes every day representing 37.8% of all
time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 35 - 64 Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64
S0N5: % Time Spent:
Loca Ast/emRache. i e Y
Podcasts m Amazon
i : SiriusXm Music - YouTube
Spotify i 112 4 SiriusXM Music
SiriusXM £l : : 18.7 14.9
YouTube Musrc m YouTube -
Owned Music 9.823 09 g = qic | e Music... Podcasts %% Pando
TV Music Channels mm Avg. Hours+Minutes/day with m 289 | . | 25.6 L
Audio: Adults 35 - 64 : 11.1
P i P s
Pandora mm m Chann... Other ple Appl
; ' el (ocal AM/FM Local AM/FM
Appls Music mm aics Ui e SRR LS4 m Radio Pandora ] Radio
3: .
iHeartRadio m‘ g%% TACOMA, WA, DMA m 64.9 5 11.0 69.1 els... i
: Pl Audiob...
Audicbooks ' 4.8% 1.8% - -
u who Live in the SEATTLE-TACOMA, WA, DMA W USA u who Live in the SEATTLE-TACOMA, WA, DMA mUSA

Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 35 - 64 Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

Local AM/FM Radio  BXSE23F ! o

Podcasts
TV Music Ch: | .
usic Channels s
YouTube Music Podcasts Channels HEAEE Eandoe
Pandora 26.5 11.8 23.9 12.7
Spotify
Amazon Music Avg. Hours+Minutes/day with Ad- Amazon YouTube Amazon
All Others Supported Audio: Adults 35 - 64 ’ Music YouTube Music Spotify Music
L320 Pandora Music 12.4 106 96
iHeartRadio § 106 10.5 : :
SiriusXM | . e n
Audiobook g 5 i 3 S - - B
UCraoe _s EEE—— oA A Local AM/FM Radio All Others Local AM/FM Radio Channels Other —art  us
Owned Music TACOMA, WA, DMA 0. 0% 58.4 I 7.8 64.2 12.0 S R X..
Apple Music -
® who Live in the SEATTLE-TACOMA, WA, DMA mUSA # who Live in the SEATTLE-TACOMA, WA, DMA B USA

UsA USA DMA Projection Scarborough R2 2025: Sep24-Jul25 Qual Intab 3,986 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.Scarborough R2 2025: Feb24-Jul25  USA Projection  Scarborough R2 2025: Feb24-Jul25  Qual Intab 25,445 Swﬁ- for Anything _



3,202,746 or 70.8% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
P18+ Supported Local AM/FM Radio for an average of 57.3 minutes every day representing 38.4% of all
| time spent daily with Ad-Supported Audio.
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1,633,956 or 68.7% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 48.7 minutes every day representing 32.8% of all
time spent daily with Ad-Supported Audio.
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773,004 or 67.6% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 52. minutes every day representing 32.7% of all
| time spent daily with Ad-Supported Audio.
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860,915 or 69.8% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 45.7 minutes every day representing 32.7% of all
| time spent daily with Ad-Supported Audio.
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1,662,157 or 75.2% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 58.4 minutes every day representing 37.8% of all
| time spent daily with Ad-Supported Audio.
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3,202,746 or 70.8% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Country, Classic Rock, and Alternative.
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Local AM/FM Radto Formats (Persons & % Reach): Adults 25 - 54
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1,633,956 or 68.7% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary,
Alternative, Country, and Classic Rock.

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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Local AM/FM Radto Formats (Persons & % Reach): Women 25 - 54
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773,004 or 67.6% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary,
Alternative, Country, and Classic Rock.

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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860,915 or 69.8% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Alternative, Adult Contemporary, Pop Contemporary Hit
Radio, Active Rock, and Adult Hits.

Local AM/FM Radto Formats (Persons & % Reach): Men 25 - 54 Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54
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1,662,157 or 75.2% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Alternative, Classic Rock, and Country.

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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2,170,788 or 48.% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
Supported Local TV Stations for an average of 81.9 minutes every day representing 28.3% of all time

spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 25 - 54
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878,392 or 37.% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-Supported
Local TV Stations for an average of 43.1 minutes every day representing 23.% of all time spent daily
with Ad-Supported Video.
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Avg. Week All Vfdeo (Persons & % Reach): Women 25 - 54 Avg.

Day All Video (% Time Spent & Avg. Mmutes/day Spent): Women 25 - 54

399,221 or 34.9% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
Supported Local TV Stations for an average of 47.4 minutes every day representing 25.2% of all time
spent daily with Ad-Supported Video.

‘ﬁ'lwsgﬂt
(75 |
154

Netflix m
Amazon Prime/IMDb/FireTV m
Non-Premium Cable TV... m a9
YouTube Video m 48.6
Local TV Stations m a2
TikTok  AREAART
Hulu/Hulu + Live TV (any Hulu) m”nﬁ’fMlﬂUtﬂ/dd}/ with
Roku + The Roku Channel M_Wideo Women 25-54
AppleTV+,fubo,Pluto, Tubi, etc. mm
Disney: T T
Peacock  FEORY, W L
paramouns: S " 15y,  vio e s

4:48

usa

3.8%

Amazon
Prime/IM
Db/FireT
Vv
19.6

YouTube
Video
18.8

Netflix
25.7

Netflix

22.4
Local TV Stations

48.7

Local TV Stations
Pre 62.8
miu

Hulu/Hul
u + Live
TN

| Hulu/Hul
u + Live

AppleT
V+,fub
o,Plu...

Disn
ey+
Ca...
Roku +
The
Roku...

Roku +
The Roku
Channe...

Non-Premium Cable TV
Networks
53.0

Non-Premium Cable
TV Networks
45.5

TikTok
14.0

Amazon

Prime/|

MDb/Fir
eTv
22.4

YouTub
e Video
21.1

Pre

) miu
TikTok

14.3

AppleT
V+,fub
o,Plu...

TACOMA, WA, DMA
Premium Cable TV Networks M- f{? ﬁz’

= who Live in the SEATTLE-TACOMA, WA, DMA uUSA

® who Live in the SEATTLE-TACOMA, WA, DMA HUSA

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54

Avg. Week Ad—SuEEorted Video (Persons & % Reach): Women 25 - 54 i Avg.
Non-Premium Cable TV... gt

Local TV Stations

TikTok

Amazon Prime/IMDb/FireTV
YouTube Video

Hulu/Hulu + Live TV {any Hulu)

Peacock

L —TT
PER PR ———
FEREEE — .

AppleTV+ fubo, Pluto, Tubi, etc. Avg. Hours+Minutes/day with Ad-

Supported Video: Women 25 - 54

Paramount+ mm
Netfix - AR
Roku + The Roku Channel ‘.859(&%

Amazon
Prime/IMDb/Fir
eTV
259

YouTube
Video

Local TV Stations
19.0

47.4 Non-Premium Cable
TV Networks

513

Hulu/Hulu
+ Live TV
(any...

Apple
TV

Dis... Local TV
Stations

60.8

Amazon
Prime/IMDb/FireTV
28.4

Non-Premium Cable TV
Networks
443

TikTok
14.0

Netflix

8.8 Pea...

YouTube
Video
21.6

TikTo
k
14.3

Hulu/Hul
u+ Live

Netfli
X

Pea
C-

Apple
e

Premium Cable TV Networks 83‘;‘5 Mac“;mﬁ‘:f;&m 0%
® who Live in the SEATTLE-TACOMA, WA, DMA u USA
USA USA DMA Projection Scarborough R2 2025: Sep24-Jul25 Qual intab 3,986

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. Al rights reserved,

¥ who Live in the SEATTLE-TACOMA, WA, DMA HUSA

USA Projection Scarborough R2 2025: Feb24-jul 25 Qual Intab 25,445

soefa.ai

* Share of Everything
for Anything _



YouTube Video

Non-Premium Cable TV...

Netflix

Local TV Stations

Amazon Prime/IMDb/FireTV
AppleTV+fubo,Pluto, Tubi, etc.
Roku + The Roku Channel
Hulu/Hulu + Live TV {any Hulu)
Disney+

TikTok

Peacock

Paramount+

Premium Cable TV Networks

. Hours+Minutes/day with
Video: Men 25 - 54

m—sﬁﬁﬂs&? P e s

= who Live in the SEATTLE-TACOMA, WA, DMA

uUSA

FFEEEFFEEREE

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54

479,345 or 38.9% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-Supported
Local TV Stations for an average of 39.6 minutes every day representing 21.1% of all time spent daily
with Ad-Supported Video.
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1,082,399 or 49.% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
Supported Local TV Stations for an average of 72.1 minutes every day representing 27.5% of all time
spent daily with Ad-Supported Video.
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2,170,788 or 48.% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
Supported Local TV Stations for an average of 81.9 minutes every day representing 28.3% of all time
spent daily with Ad-Supported Video.
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878,392 or 37.% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-Supported
Local TV Stations for an average of 43.1 minutes every day representing 23.% of all time spent daily
with Ad-Supported Video.
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399,221 or 34.9% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
Supported Local TV Stations for an average of 47.4 minutes every day representing 25.2% of all time
spent daily with Ad-Supported Video.
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Reach % "Share OfAd-SUppOftEd v"deo" Video: Women 25 - 54

47.7%

48.9%

46.5%
I 23.1%

Reached: 399,221 30,673,218 531,291 31,405,821 511,368 28,123,404 486,326 25,547,055 431,038 29,404,505 290,311 16,907,876 151,349 8,354,852
Local TV Cable TV Amazon YouTube TikTok Hulu Netflix

45.7%
44.7%

who Live in the SEATTLE- USA
TACOMA, WA, DMA

25.4% 26-3%

18.7%
16.6% 17.0%

13.2% 13.0% 12.1% 11.7%

4.3%

3.1%

189,452 10,921,853 138,783 7,544,878 188,988 12,044,139
AppleTV+ Disney+ Peacock

Averaga. N
i (BTN e RN (59 IEXN s [EEER [sao [EEEN o [EEEM es NEEM 5o NN (4o NEM e IEE
® who Live in the SEATTLE-TACOMA, WA, DMA H USA

USA USA DMA Projection Scarborough R2 2025: Sep24-Jul25 Qual Intab 3986 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection  Scarborough R2 2025: Feb24-Jul25 ~ Qual Intab 25,445 soeﬁ. for Anything _




479,345 or 38.9% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-Supported
Local TV Stations for an average of 39.6 minutes every day representing 21.1% of all time spent daily
with Ad-Supported Video.
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1,082,399 or 49.% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
Supported Local TV Stations for an average of 72.1 minutes every day representing 27.5% of all time
spent daily with Ad-Supported Video.
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Local TVStatlon Programs (Persons & % Reach): Adults 18 or older

(average week)
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Sports
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Local News - Morning
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National/Network News
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Mystery/Suspense/Crime
Local News - Late
Documentaries

Court Shows

2,170,788 or 48.% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local
News - Morning, Movies, and Dramas.
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Local TVStatmn Progmms {Persons & % Reach): Adults 25 - 54

(average week)
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878,392 or 37.% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local News -
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399,221 or 34.9% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Game Shows, and Dramas.
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479,345 or 38.9% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening, Local News -
Morning, Movies, and Mystery/Suspense/Crime.
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1,082,399 or 49.% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local
News - Morning, Movies, and Dramas.

Local TVStatlon Programs (Persons & % Reach): Adults 35 - 64
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Ad-Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64
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Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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YouTube/TikTok, etc.

Online Classes, Schoals, Colleges, Universities

Local TV Streaming

3,295,803 or 72.8% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA use Ad-
Supported Social Media for an average of 127.4 minutes every day representing 23.9% of all time
spent daily with Ad-Supported Digital Media.
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1,754,283 or 73.8% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
Social Media for an average of 170.1 minutes every day representing 33.3% of all time spent daily
with Ad-Supported Digital Media.
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911,146 or 79.7% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
Social Media for an average of 142.9 minutes every day representing 29.% of all time spent daily
with Ad-Supported Digital Media.
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843,137 or 68.4% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
Social Media for an average of 199. minutes every day representing 37.1% of all time spent daily
with Ad-Supported Digital Media.
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1,641,195 or 74.2% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
Social Media for an average of 132.4 minutes every day representing 26.3% of all time spent daily
with Ad-Supported Digital Media.
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® who Live in the SEATTLE-TACOMA, WA, DMA

3,295,803 or 72.8% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA use Ad-
Supported Facebook for an average of 45. minutes every day representing 35.3% of all time spent
daily with Ad-Supported Social Media.
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Avg. Week AII Socml edm (Persons & % Reach): Adults 25 - 54
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1,728,568 or 72.7% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
Facebook for an average of 52.4 minutes every day representing 33.5% of all time spent daily with
Ad-Supported Social Media.
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Avg. Week AII Socml Media (Persons & % Reach): Women 25 - 54
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893,111 or 78.1% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
Facebook for an average of 44.6 minutes every day representing 32.8% of all time spent daily with
Ad-Supported Social Media.
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® who Live in the SEATTLE-TACOMA, WA, DMA

835,457 or 67.7% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
Facebook for an average of 56.2 minutes every day representing 31.7% of all time spent daily with
Ad-Supported Social Media.
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1,082,399 or 49.% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local
News - Morning, Movies, and Dramas.

Local TVStatlon Programs (Persons & % Reach): Adults 35 - 64
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3,295,803 or 72.8% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA use Ad-
Supported Facebook for an average of 45. minutes every day representing 35.3% of all time spent
daily with Ad-Supported Social Media.

o 74.1%

Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older

"Share of Ad-Supported Social Media"”
o

49.6% who Live in the SEATTLE- usA
44.5% TACOMA, WA, DMA
[+
300%  9g5% 575 28.5%
25.4%
21.4%
19.7% 19.4%
17.1% C o 18.1% 171%  16.8%

94,234,009 2,063,151

2 ,46%6,554,169
Linkedin Reddit

=tz
§ 0,842,570 ,251 44,859,611 7 1,866,000
Pinterest WhatsApp Blogs/Message

Boards (read
33

® who Live in the SEATTLE-TACOMA, WA, DMA m USA

* Share of Everything
for Anything _



1,728,568 or 72.7% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
Facebook for an average of 52.4 minutes every day representing 33.5% of all time spent daily with
Ad-Supported Social Media.
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Avg. Hours+Minutes/day with Ad-Supported
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893,111 or 78.1% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
Facebook for an average of 44.6 minutes every day representing 32.8% of all time spent daily with
Ad-Supported Social Media.
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Reach % 78.1% Social Media: Women 25 - 54
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835,457 or 67.7% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
Facebook for an average of 56.2 minutes every day representing 31.7% of all time spent daily with
Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % 67.7% 67.6% Social Media: Men 25 - 54
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1,641,195 or 74.2% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
Facebook for an average of 43.2 minutes every day representing 34.9% of all time spent daily with
Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 76.5% Social Media: Adults 35 - 64
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 282,068;
Local Radio: 201,166; Social Media: 176,215; Non-Prem. Cable: 94,401; Local TV: 78,937
| reaching Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 138,905;
Local Radio: 103,703; Social Media: 88,714; Non-Prem. Cable: 38,868; Local TV: 28,935
reaching Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 48,932; Social Media: 47,689; Non-Prem. Cable: 19,308; Local TV: 13,584
reaching Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA.

All Other Digital Media: 69,747;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Women 25 - 54
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 54,402; Social Media: 40,924; Non-Prem. Cable: 19,422; Local TV: 15,198
reaching Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA.

All Other Digital Media: 68,672;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Men 25 - 54
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 105,873; Social Media: 87,823; Non-Prem. Cable: 45,017; Local TV: 37,429
reaching Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA.

All Other Digital Media: 139,161;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Adults 35 - 64
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older

(average week)
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' 3,905,237 or 86.3% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an
average of 44.2 minutes per day driving, seeing Billboards and Signs. 59.2% Listen to Local Radio
Stations Out-of-Home for an average of 34.7 minutes/day.
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of-Home Media: Adults 18 or older
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Top-13 Out—of Home Medra (Persons & % Reach): Adults 25 - 54

(average week)
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AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Spotify

YouTube Music

Drug Stores
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' 2,058,047 or 86.6% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average
of 47.9 minutes per day driving, seeing Billboards and Signs. 60.6% Listen to Local Radio Stations
Out-of-Home for an average of 34.4 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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1,000,039 or 87.5% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an
average of 41.2 minutes per day driving, seeing Billboards and Signs. 59.1% Listen to Local Radio
Stations Out-of-Home for an average of 34.4 minutes/day.
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1,058,008 or 85.8% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of
54.1 minutes per day driving, seeing Billboards and Signs. 61.9% Listen to Local Radio Stations Out-
of-Home for an average of 34.3 minutes/day.
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 35 - 64

(average week)
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1,946,568 or 88.% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA spend an average
of 47. minutes per day driving, seeing Billboards and Signs. 65.6% Listen to Local Radio Stations Out-
of-Home for an average of 40.1 minutes/day.
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3,905,237 or 86.3% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an average of
44.2 minutes per day driving, seeing Billboards and Signs representing 33.5% of all Time Spent with Ad-
|Supported Out-of-Home Media.
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Out-of-Home Media: Adults 18 or older
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[2,058,047 or 86.6% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 47.9
|[minutes per day driving, seeing Billboards and Signs representing 32.6% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 25 - 54
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1,000,039 or 87.5% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of
41.2 minutes per day driving, seeing Billboards and Signs representing 30.5% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
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1,058,008 or 85.8% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 54.1
minutes per day driving, seeing Billboards and Signs representing 33.9% of all Time Spent with Ad-
| Supported Out-of-Home Media.
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1,946,568 or 88.% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 47.
minutes per day driving, seeing Billboards and Signs representing 34.% of all Time Spent with Ad-
| Supported Out-of-Home Media.
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Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

All Local Weekly Newspapers

Wall Street Journal (Daily)

USA Today (Daily)

Magazines

Catalogs

1,371,271 or 30.3% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9. minutes every day representing 31.1% of all
time spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

Magazines

All Local Weekly Newspapers

Catalogs

634,205 or 26.7% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day representing 26.4% of all time
spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 25 - 54
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Avg. Week All Print

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

Books

New York Times (Daily)

276,747 or 24.2% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.4 minutes every day representing 29.7% of all time
spent daily with All forms of Print Media.
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Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

Wall street Journal (Daily)

New York Times (Sunday)

USA Today (Daily)

Magazines

All Local Weekly Newspapers

Catalogs

361,413 or 29.3% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.4 minutes every day representing 24.2% of all time
spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Men 25 - 54
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Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)
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Avg. Hours+Minutes/day with All
Print Media: Adults 35 - 64

who Live in the SEATTLE-
TACOMA, WA, DMA

656,808 or 29.7% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10. minutes every day representing 31.2% of all time
spent daily with All forms of Print Media.
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Social Media
Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"

P18+ who Live inthe SEATTLE-TACOMA, WA, DMA (Shopped/Visited/Bought past 3mos Due
to Ads on %)

98,659,601

91,241,949 34.4%
76,594,804 28.9%
57,570,188 21.7%

-

Local AM/FM Radio

40,895,463

Video Streaming Services
Podcasts

Cable TV Networks

Local Broadcast TV

Audio Streaming Services
Newspapers

Billboards

38,939,844

31,391,096 11

458

m P18+ who Live in the SEATTLE-TACOMA, WA, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

35,956,696 13.6%
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Podcasts

Video Streaming Services

"Advertising Actions”

P25-54 who Live in the SEATTLE-TACOMA, WA, DMA (Shopped/Visited/Bought past 3mos
Due to Ads on %)

54,570,301 41.5%

45,529,215

36,767,964 28.0%

26,570,510 20.2%

20,344,449 15.5%
21,812,229 16.6%

Local AM/FM Radio

21,378,075 16.3%

Audio Streaming Services
Billboards

Newspapers

Cable TV Networks

Local Broadcast TV

17,833,033 13.6%

16,310,072 12.4%

11,935,527 9.1%

14,935,179 11.4%

USA

m P25-54 who Live in the SEATTLE-TACOMA, WA, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Video Streaming Services

Podcasts

"Advertising Actions"

W25-54 who Live in the SEATTLE-TACOMA, WA, DMA (Shopped/Visited/Bought past 3mos
Due to Ads on %)

32,337,098 49.7%

22,214,645 34.2%

18,187,060 28.0%

11,999,053 18.5%

11,196,446

9,878,408 15.2%

Local AM/FM Radio

Audio Streaming Services
Billboards

Cable TV Networks
Newspapers

Local Broadcast TV

9,681,992 14.9%

9,024,299 13.9%

7,869,168 12.1%

6,248,120 9.6%

USA

=

5,207,565 8.09

6.177.316 9.5%
B 'W25-54 who Live inthe SEATTLE-TACOMA, WA, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
W W25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV

Podcasts

"Advertising Actions”

M25-54 who Live in the SEATTLE-TACOMA, WA, DMA (Shopped/Visited/Bought past 3mos
Due to Ads on %)

22,233,203

w
(3]
e

23,314,570
18,580,904 28.0%

14,571,457 21.9%

10,466,041 15.8%

Local AM/FM Radio

11,696,083 17.6%

Video Streaming Services
Audio Streaming Services
Newspapers

Billboards

Cable TV Networks

Local Broadcast TV

10,615,783 16.0%

8,808,734

6,727,962

8.440.903

USA

8,687,059 13.1%

8.569.468 12.9%

m M25-54 who Live in the SEATTLE-TACOMA, WA, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
W M25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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"Advertising Actions”

P35-64 who Live in the SEATTLE-TACOMA, WA, DMA (Shopped/Visited/Bought past 3mos
Due to Ads on %)

Social Media

50,851,993

Websites 46,130,983

Direct Mail

36,739,832

Broadcast, Cable, & Sat TV

28,934,715
Video Streaming Services gepnsrn 16.4%
Local AM/FM Radio  [SSSi8a18 17.2%
Podcasts 15.915.856 12.
Cable TV Networks 18.36 4.65'2 14.3%

Audio Streaming Services 15,100,512

Local Broadcast TV
Newspapers ppgaetse 10.0%

Billboards

13,885,308 10.8%

m P35-64 who Live in the SEATTLE-TACOMA, WA, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P35-64 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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