WASHINGTON, DC, Metro - 5 P13+ Profiles of AUDACY RADIO Listeners!
Brand New Data as of Septemher 30, 2024!

Gomplete Demographic & Media Use Profiles

(Radio Stations: WDCH-FM OR Radio Stations: WIAD-FM OR Radio Stations: WJFK-FM OR Radio Stations: WLZL-FM OR Radio Stations: WPGC-FM
OR Radio Stations: WTEM-AM)
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o\ Audacy

27.1% or 1,274,830 of WASHINGTON, DC Metro Adults 18 or older listened to AUDACY RADIO in the past 7 days.
Typical Adults 18 or older who listened to AUDACY RADIO in the past 7 days are 43.7 years old (7.% younger
than average) and have a $138,506 (.5% lower than average) annual household income.
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11.3% or 529,330 of WASHINGTON, DC Metro Adults 18 or older listened to WIAD-FM in the past 7 days.
Typical Adults 18 or older who listened to WIAD-FM in the past 7 days are 46.4 years old (1.2% younger than
average) and have a $160,857 (15.5% higher than average) annual household income.
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4.% or 189,954 of WASHINGTON, DC Metro Adults 18 or older listened to WIFK-FM in the past 7 days.
Typical Adults 18 or older who listened to WIFK-FM in the past 7 days are 49.8 years old (6.1% older than
average) and have a $169,080 (21.4% higher than average) annual household income.
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4.3% or 201,649 of WASHINGTON, DC Metro Adults 18 or older listened to WLZL-FM in the past 7 days.
Typical Adults 18 or older who listened to WLZL-FM in the past 7 days are 30.7 years old (34.7% younger
cg than average) and have a $94,574 (32.1% lower than average) annual household income.
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w 8.7% or 410,507 of WASHINGTON, DC Metro Adults 18 or older listened to WPGC-FM in the past 7 days.
Typical Adults 18 or older who listened to WPGC-FM in the past 7 days are 40.1 years old (14.7% younger

Pz 95.5 FM than average) and have a $103,620 (25.6% lower than average) annual household income.
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Adults 18 or older who listened to AUDACY RADIO in the past 7 days are 6.7% less likely to be a college
graduate, 10.9% more likely to work full-time, 2.5% less likely to be married, 21.5% more likely to be a

27.1% or 1,274,830 of WASHINGTON, DC Metro Adults 18 or older listened to AUDACY RADIO in the past 7 day
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11.3% or 529,330 of WASHINGTON, DC Metro Adults 18 or older listened to WIAD-FM in the past 7 days.
Adults 18 or older who listened to WIAD-FM in the past 7 days are 22.7% more likely to be a college
graduate, 16.1% more likely to work full-time, 21.1% more likely to be married, 15.4% more likely to be a
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or more children under 18.

4.% or 189,954 of WASHINGTON, DC Metro Adults 18 or older listened to WIFK-FM in the past 7 days.
Adults 18 or older who listened to WIFK-FM in the past 7 days are 4.8% more likely to be a college graduate,
20.4% more likely to work full-time, 27.8% more likely to be married, 34.4% more likely to be a parent of 1
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4.3% or 201,649 of WASHINGTON, DC Metro Adults 18 or older listened to WLZL-FM in the past 7 days.
Adults 18 or older who listened to WLZL-FM in the past 7 days are 27.3% less likely to be a college graduate,
10.2% more likely to work full-time, 31.1% less likely to be married, 103.2% more likely to be a parent of 1
or more children under 18.
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who listened to WPGC-FM in the past 7 days

8.7% or 410,507 of WASHINGTON, DC Metro Adults 18 or older listened to WPGC-FM in the past 7 days.
Adults 18 or older who listened to WPGC-FM in the past 7 days are 53.% less likely to be a college graduate,
4.1% less likely to work full-time, 43.2% less likely to be married, 14.9% less likely to be a parent of 1 or
more children under 18.
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to have a dog.

27.1% or 1,274,830 of WASHINGTON, DC Metro Adults 18 or older listened to AUDACY RADIO in the past 7 day
Adults 18 or older who listened to AUDACY RADIO in the past 7 days are 5.7% less likely to own their home,

.6% more likely to own a lower valued home, 4.9% more likely to have a single-family home, 4.5% more likely
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NOBODY PLAYS MORE '80s

likely to have a dog.

11.3% or 529,330 of WASHINGTON, DC Metro Adults 18 or older listened to WIAD-FM in the past 7 days.
Adults 18 or older who listened to WIAD-FM in the past 7 days are 13.7% more likely to own their home,

4.7% more likely to own a higher valued home, 19.% more likely to have a single-family home, 12.4% more
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likely to have a dog.

4.% or 189,954 of WASHINGTON, DC Metro Adults 18 or older listened to WJFK-FM in the past 7 days.
Adults 18 or older who listened to WIFK-FM in the past 7 days are 21.9% more likely to own their home,

15.2% more likely to own a higher valued home, 32.8% more likely to have a single-family home, 3.% more
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4.3% or 201,649 of WASHINGTON, DC Metro Adults 18 or older listened to WLZL-FM in the past 7 days.
Adults 18 or older who listened to WLZL-FM in the past 7 days are 62.4% less likely to own their home, 29.5%

more likely to own a lower valued home, 33.2% less likely to have a single-family home, 9.9% less likely to
have a dog.
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have a dog.

8.7% or 410,507 of WASHINGTON, DC Metro Adults 18 or older listened to WPGC-FM in the past 7 days.
Adults 18 or older who listened to WPGC-FM in the past 7 days are 30.% less likely to own their home, 22.%

more likely to own a lower valued home, 13.3% less likely to have a single-family home, 2.8% less likely to
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0\ Audacy

27.1% or 1,274,830 of WASHINGTON, DC Metro Adults 18 or older listened to AUDACY RADIO in the past 7...
Adults 18 or older who listened to AUDACY RADIO in the past 7 days are 1.9% less likely to look up D-I-Y
advice online, 4.5% less likely to always vote in local elections, .3% more likely to belong to a gym, .9%

more likely to fly domestic past yr.
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11.3% or 529,330 of WASHINGTON, DC Metro Adults 18 or older listened to WIAD-FM in the past 7 days.
Adults 18 or older who listened to WIAD-FM in the past 7 days are 4.% less likely to look up D-I-Y advice
e D R I V E online, 2.6% less likely to always vote in local elections, 10.1% more likely to belong to a gym, 11.3% more
NOBODY PLAYS MORE '80s likely to fly domestic past yr.
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4.% or 189,954 of WASHINGTON, DC Metro Adults 18 or older listened to WJFK-FM in the past 7 days.
Adults 18 or older who listened to WIFK-FM in the past 7 days are 24.6% more likely to look up D-I-Y
advice online, 14.6% more likely to always vote in local elections, 8.5% more likely to belong to a gym,

11.2% more likely to fly domestic past yr.
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4.3% or 201,649 of WASHINGTON, DC Metro Adults 18 or older listened to WLZL-FM in the past 7 days.
Adults 18 or older who listened to WLZL-FM in the past 7 days are 15.6% more likely to look up D-I-Y
advice online, 58.5% less likely to always vote in local elections, 25.8% more likely to belong to a gym,
18.1% less likely to fly domestic past yr.
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Adults 18 or older who listened to WPGC-FM in the past 7 days are 16.1% less likely to look up D-I-Y advice
online, 2.4% less likely to always vote in local elections, 21.8% less likely to belong to a gym, 22.% less

pm 95.5 FM likely to fly domestic past yr.
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27.1% or 1,274,830 of WASHINGTON, DC Metro Adults 18 or older listened to AUDACY RADIO in the past 7 days
Adults 18 or older who listened to AUDACY RADIO in the past 7 days are 3.4% more likely to use QSRs past
mo., 4.9% more likely to use Sit-Down Restaurants past mo., 5.% more likely to use Casinos past yr, 13.4%
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Past 30-days QSR Users: Adults 18 or older
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11.3% or 529,330 of WASHINGTON, DC Metro Adults 18 or older listened to WIAD-FM in the past 7 days.
Adults 18 or older who listened to WIAD-FM in the past 7 days are 1.2% more likely to use QSRs past mo.,

8.7% more likely to use Sit-Down Restaurants past mo., 6.1% more likely to use Casinos past yr., 42.7% less
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more

likely to smoke cigarettes.

4.% or 189,954 of WASHINGTON, DC Metro Adults 18 or older listened to WJFK-FM in the past 7 days.
Adults 18 or older who listened to WJFK-FM in the past 7 days are 6.5% more likely to use QSRs past mo.,
15.6% more likely to use Sit-Down Restaurants past mo., 12.6% less likely to use Casinos past yr., 156.2%

30-days QSR Users: Adults 18 or older
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Past 30-days QSR Users: Adults 18 or older
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4.3% or 201,649 of WASHINGTON, DC Metro Adults 18 or older listened to WLZL-FM in the past 7 days.
Adults 18 or older who listened to WLZL-FM in the past 7 days are 7.2% more likely to use QSRs past mo.,

20.6% less likely to use Sit-Down Restaurants past mo., 12.6% less likely to use Casinos past yr., 79.3% less
likely to smoke cigarettes.
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likely to smoke cigarettes.

8.7% or 410,507 of WASHINGTON, DC Metro Adults 18 or older listened to WPGC-FM in the past 7 days.
Adults 18 or older who listened to WPGC-FM in the past 7 days are 4.% more likely to use QSRs past mo.,

.3% less likely to use Sit-Down Restaurants past mo., 19.6% more likely to use Casinos past yr., 73.9% more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
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o\ Audacy

27.1% or 1,274,830 of WASHINGTON, DC Metro Adults 18 or older listened to AUDACY RADIO in the past 7...
Adults 18 or older who listened to AUDACY RADIO in the past 7 days are 1.7% more likely to have a 401K, .%
less likely to have an Auto Loan, 1.5% less likely to Invest/Trade Stocks Online, 4.% more likely to pay with
their Debit Card.

mﬁélnvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds
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o
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Equity Loan
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Tax Preparation Service
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Insurance Agent at a Local Office (not online) 5 5&‘1 4::;‘
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Divorce / Family Attorney 0.8%
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11.3% or 529,330 of WASHINGTON, DC Metro Adults 18 or older listened to WIAD-FM in the past 7 days.
Adults 18 or older who listened to WIAD-FM in the past 7 days are 16.7% more likely to have a 401K, 16.8%

b D R I v E more likely to have an Auto Loan, 11.% more likely to Invest/Trade Stocks Online, 5.8% less likely to pay with
NOBODY PLAYS MORE '80s . their Debit Card.
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IRA (Individual Retirement Account)

Stocks or Stock Options
29.8%

Money Market Funds gy 15_9;1'1%
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f'Past 3-Months Payment Methods Used: Adults 18 or older
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4.% or 189,954 of WASHINGTON, DC Metro Adults 18 or older listened to WJFK-FM in the past 7 days.
Adults 18 or older who listened to WIFK-FM in the past 7 days are 33.7% more likely to have a 401K, 4.8%

more likely to have an Auto Loan, 25.7% more likely to Invest/Trade Stocks Online, .1% more likely to pay with
their Debit Card.
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Stocks or Stock Options
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Money Market Funds
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Bonds

Investments Owned: Adults 18 or older

iz

=

Debit

Card.

4.3% or 201,649 of WASHINGTON, DC Metro Adults 18 or older listened to WLZL-FM in the past 7 days.
Adults 18 or older who listened to WLZL-FM in the past 7 days are 62.3% less likely to have a 401K, 40.4% less
likely to have an Auto Loan, 33.5% less likely to Invest/Trade Stocks Online, 13.5% less likely to pay with their

|
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their Debit

8.7% or 410,507 of WASHINGTON, DC Metro Adults 18 or older listened to WPGC-FM in the past 7 days.
Adults 18 or older who listened to WPGC-FM in the past 7 days are 9.3% less likely to have a 401K, 12.8% less

likely to have an Auto Loan, 23.5% less likely to Invest/Trade Stocks Online, 21.9% more likely to pay with

Card.

ﬁ Investments Owned: Adults 18 or older
Ly 3¢ |
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10.6%
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6 11.2%
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Financial Services Has and/or Uses: Adults 18 or older
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Professional Services Used*: Adults 18 or older

Tax Preparation Service 22.7%
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Past 3-Months Payment Methods Used: Adults 18 or older
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Adults 18 or older who listened to AUDACY RADIO in the past 7 days spend an average of 3 days, 0 hours, 27 minutes

and 6 seconds each week with All Forms of Media.
o\ Audacy

100.% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days spend an avg. of 8 hours and 16 minutes each week
listening to All Local AM/FM Radio, representing 11.4% of total time spent with all forms of Media.

Weekly
Reach

Avg. H:M:5/week with All Forms of Media:
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Concurrent
ssge % o ik aupacy WASHINGTON, DC

RADIO in the past 7 days
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Adults 18 or older who listened to WIAD-FM in the past 7 days spend an average of 3 days, 4 hours, 14 minutes and 41
seconds each week with All Forms of Media.

Lo D R I v E 100.% of Adults 18 or older who listened to WIAD-FM in the past 7 days spend an avg. of 9 hours and 14 minutes each week listening to
NOBODY PLAYS MORE "80s All Local AM/FM Radio, representing 12.1% of total time spent with all forms of Media.

100.0%

mﬁ" Avg. H:M:S/week with All Forms of Media:
Adults 18 or older
65:19:49
Concurrent
vsege % \who listéned to WIAD-FM in WASHINGTON, DC
the past 7 days

% of Total
Weekly H:M:
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Adults 18 or older who listened to WJFK-FM in the past 7 days spend an average of 2 days, 20 hours, 10 minutes and 59
seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to WIFK-FM in the past 7 days spend an avg. of 9 hours and 21 minutes each week listening to
All Local AM/FM Radio, representing 13.7% of total time spent with all forms of Media.

Avg. H:M:5/week with All Forms of Media:

Adults 18 or older
Concurrent
Ussge B ks st ad T WIFK M in WASHINGTON, DC
the past 7 days
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Adults 18 or older who listened to WLZL-FM in the past 7 days spend an average of 3 days, 8 hours, 57 minutes and 29
seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to WLZL-FM in the past 7 days spend an avg. of 5 hours and 23 minutes each week listening to
All Local AM/FM Radio, representing 6.7% of total time spent with all forms of Media.

100.0%

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

65:19:49
Concurrent

vsege % who listened to WIZLFM in WASHINGTON, DC
the past 7 days
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Adults 18 or older who listened to WPGC-FM in the past 7 days spend an average of 3 days, 6 hours, 59 minutes and 47
w seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to WPGC-FM in the past 7 days spend an avg. of 8 hours and 20 minutes each week listening to
W 95.5 FM All Local AM/FM Radio, representing 10.6% of total time spent with all forms of Media.
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Adults 18 or older who listened to AUDACY RADIO in the past 7 days spend an average of 2 days, 5 hours, 19 minutes

and 42 seconds each week with All Forms of Ad-Supported Media.
. Au d a cy 100.% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days spend an avg. of 7 hours and 20 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 13.8% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who listened to WIAD-FM in the past 7 days spend an average of 2 days, 7 hours, 30 minutes and 51
seconds each week with All Forms of Ad-Supported Media.

Lo D R I V E 100.% of Adults 18 or older who listened to WIAD-FM in the past 7 days spend an avg. of 8 hours and 3 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 14.5% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who listened to WIFK-FM in the past 7 days spend an average of 2 days, 2 hours, 21 minutes and 33
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to WIFK-FM in the past 7 days spend an avg. of 7 hours and 54 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 15.7% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who listened to WLZL-FM in the past 7 days spend an average of 2 days, 7 hours, 8 minutes and 16
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to WLZL-FM in the past 7 days spend an avg. of 4 hours and 47 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 8.7% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who listened to WPGC-FM in the past 7 days spend an average of 2 days, 10 hours, 36 minutes and
w m 33 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to WPGC-FM in the past 7 days spend an avg. of 7 hours and 38 minutes each week listening to
MW" 95.5 FM Local Ad-Supported AM/FM Radio, representing 13.1% of total time spent with all forms of Ad-Supported Media.
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an avg. of 62.9 minutes/day.

Adults 18 or older who listened to AUDACY RADIO in the past 7 days spend an average of 7 hours and
37 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for
(Local Radio delivers 13.8% of Time with Ad-Supported Media.)
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| Adults 18 or older who listened to WIAD-FM in the past 7 days spend an average of 7 hours and 55
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 14.5% of Time with Ad-Supported Media.)
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Adults 18 or older who listened to WIFK-FM in the past 7 days spend an average of 7 hours and 11
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 15.7% of Time with Ad-Supported Media.)
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avg. of 41. minutes/day.

| Adults 18 or older who listened to WLZL-FM in the past 7 days spend an average of 7 hours and 52
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

(Local Radio delivers 8.7% of Time with Ad-Supported Media.)
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NPID95.5 FM

avg. of 65.6 minutes/day.

Adults 18 or older who listened to WPGC-FM in the past 7 days spend an average of 8 hours and 22
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 13.1% of Time with Ad-Supported Media.)
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1,274,830 or 100.% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days listen to

.\ Auda cy Ad-Supported Local AM/FM Radio for an average of 62.9 minutes every day representing 44.6% of

all time spent daily with Ad-Supported Audio.
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[ 529,330 or 100.% of Adults 18 or older who listened to WIAD-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 69.1 minutes every day representing 44.1% of all
time spent daily with Ad-Supported Audio.
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189,954 or 100.% of Adults 18 or older who listened to WIFK-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 67.8 minutes every day representing 43.8% of all
time spent daily with Ad-Supported Audio.
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[ 201,649 or 100.% of Adults 18 or older who listened to WLZL-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 41. minutes every day representing 47.5% of all
time spent daily with Ad-Supported Audio.
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[ 410,507 or 100.% of Adults 18 or older who listened to WPGC-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 65.6 minutes every day representing 42.4% of all

time spent daily with Ad-Supported Audio.
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1,274,830 or 100.% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days listen to

.\ AUda cy Ad-Supported Local AM/FM Radio for an average of 62.9 minutes every day representing 44.6% of

all time spent daily with Ad-Supported Audio.
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| 529,330 or 100.% of Adults 18 or older who listened to WIAD-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 69.1 minutes every day representing 44.1% of all
time spent daily with Ad-Supported Audio.
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189,954 or 100.% of Adults 18 or older who listened to WJFK-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 67.8 minutes every day representing 43.8% of all
time spent daily with Ad-Supported Audio.
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‘% 201,649 or 100.% of Adults 18 or older who listened to WLZL-FM in the past 7 days listen to Ad-

FL ‘( 5 Supported Local AM/FM Radio for an average of 41. minutes every day representing 47.5% of all
" time spent daily with Ad-Supported Audio.
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410,507 or 100.% of Adults 18 or older who listened to WPGC-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 65.6 minutes every day representing 42.4% of all
time spent daily with Ad-Supported Audio.
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® who listened to AUDACY RADIO in the past 7 days

1,274,830 or 100.% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Rhythmic Contemporary Hit Radio,

Adult Contemporary, Urban AC, and Pop Contemporary Hit
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AM/FM Radio: Adults 18 or older
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529,330 or 100.% of Adults 18 or older who listened to WIAD-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult Contemporary, Classic Rock, Pop
Contemporary Hit Radio, and All News.
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189,954 or 100.% of Adults 18 or older who listened to WIFK-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are All Sports, All News, Adult Contemporary, Classic Rock, and
Classic Hits.

Local AMI/FM Rad:o Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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201,649 or 100.% of Adults 18 or older who listened to WLZL-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Spanish Contemporary, Pop Contemporary Hit Radio, Mexican
Regional, Rhythmic Contemporary Hit Radio, and Adul
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Local AM/FM Radlo Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Supported Local AM/FM Radio. The Top-5 Formats are Rhythmic Contemporary Hit Radio, Urban
Jant Contemporary, Urban AC, Pop Contemporary Hit Radio, and Adult Contempo
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795,514 or 62.4% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days watch Ad-
Supported Local TV Stations for an average of 56.3 minutes every day representing 23.7% of all time
spent daily with Ad-Supported Video.
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NOBODY PLAYS MORE ‘80s

327,770 or 61.9% of Adults 18 or older who listened to WIAD-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 54.6 minutes every day representing 24.4% of all time
spent daily with Ad-Supported Video.
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142,995 or 75.3% of Adults 18 or older who listened to WIFK-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 41.7 minutes every day representing 19.% of all time
spent daily with Ad-Supported Video.
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113,156 or 56.1% of Adults 18 or older who listened to WLZL-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 38.7 minutes every day representing 23.8% of all time
spent daily with Ad-Supported Video.
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795,514 or 62.4% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days watch Ad-

.\ AUda c Supported Local TV Stations for an average of 56.3 minutes every day representing 23.7% of all time
y spent daily with Ad-Supported Video.
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327,770 or 61.9% of Adults 18 or older who listened to WIAD-FM in the past 7 days watch Ad-

THE D RIV E Supported Local TV Stations for an average of 54.6 minutes every day representing 24.4% of all time
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| 142,995 or 75.3% of Adults 18 or older who listened to WIFK-FM in the past 7 days watch Ad-

Supported Local TV Stations for an average of 41.7 minutes every day representing 19.% of all time
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113,156 or 56.1% of Adults 18 or older who listened to WLZL-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 38.7 minutes every day representing 23.8% of all time

spent daily with Ad-Supported Video.
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w 253,969 or 61.9% of Adults 18 or older who listened to WPGC-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 63.5 minutes every day representing 24.3% of all time
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Comedies, Local News - Morning, and Dramas.
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327,770 or 61.9% of Adults 18 or older who listened to WIAD-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Movies,
Comedies, Dramas, and Local News - Morning.
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113,156 or 56.1% of Adults 18 or older who listened to WLZL-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Late, Sports, Local News -
Evening, Game Shows, Local News - Morning, and Novelas.
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o\ Audacy

997,688 or 78.3% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days use Ad-
Supported Social Media for an average of 164.3 minutes every day representing 29.6% of all time
spent daily with Ad-Supported Digital Media.
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136,233 or 71.7% of Adults 18 or older who listened to WIFK-FM in the past 7 days use Ad-
Supported Social Media for an average of 90. minutes every day representing 19.% of all time spent
daily with Ad-Supported Digital Media.
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167,790 or 83.2% of Adults 18 or older who listened to WLZL-FM in the past 7 days use Ad-
Supported Social Media for an average of 254.3 minutes every day representing 46.2% of all time
spent daily with Ad-Supported Digital Media.
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344,328 or 83.9% of Adults 18 or older who listened to WPGC-FM in the past 7 days use Ad-
Supported Social Media for an average of 210.1 minutes every day representing 34.1% of all time
spent daily with Ad-Supported Digital Media.
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986,124 or 77.4% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days use Ad-

.\ A| Idacy Supported Facebook for an average of 58.8 minutes every day representing 35.8% of all time spent

daily with Ad-Supported Social Media.
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392,730 or 74.2% of Adults 18 or older who listened to WIAD-FM in the past 7 days use Ad-
Supported Facebook for an average of 63.1 minutes every day representing 36.8% of all time spent
daily with Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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136,233 or 71.7% of Adults 18 or older who listened to WJFK-FM in the past 7 days use Ad-
Supported Facebook for an average of 27.8 minutes every day representing 30.8% of all time spent
daily with Ad-Supported Social Media.
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*‘“‘492‘ 161,512 or 80.1% of Adults 18 or older who listened to WLZL-FM in the past 7 days use Ad-
@‘ Supported Facebook for an average of 85.9 minutes every day representing 33.8% of all time spent
.’ daily with Ad-Supported Social Media.
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292,584 or 71.3% of Adults 18 or older who listened to WPGC-FM in the past 7 days use Ad-
Supported Facebook for an average of 76.2 minutes every day representing 36.3% of all time spent
daily with Ad-Supported Social Media.
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986,124 or 77.4% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days use Ad-

.\ Auda cy Supported Facebook for an average of 58.8 minutes every day representing 35.8% of all time spent

daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 77.4% Social Media: Adults 18 or older
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392,730 or 74.2% of Adults 18 or older who listened to WIAD-FM in the past 7 days use Ad-
Supported Facebook for an average of 63.1 minutes every day representing 36.8% of all time spent
daily with Ad-Supported Social Media.
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136,233 or 71.7% of Adults 18 or older who listened to WIFK-FM in the past 7 days use Ad-
Supported Facebook for an average of 27.8 minutes every day representing 30.8% of all time spent
daily with Ad-Supported Social Media.

Weekly 71,79 72.9% Avg. Hours+Minutes/day with Ad-Supported

Reach % Social Media: Adults 18 or older
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161,512 or 80.1% of Adults 18 or older who listened to WLZL-FM in the past 7 days use Ad-
Supported Facebook for an average of 85.9 minutes every day representing 33.8% of all time spent
daily with Ad-Supported Social Media.

Weekly 80.1% Avg. Hours+Minutes/day with Ad-Supported
Reach % Social Media: Adults 18 or older
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w 292,584 or 71.3% of Adults 18 or older who listened to WPGC-FM in the past 7 days use Ad-
Supported Facebook for an average of 76.2 minutes every day representing 36.3% of all time spent
NPYZ195. 5 FM daily with Ad-Supported Social Media.
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o\ Audacy

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 84,753;
Local Radio: 81,212; Social Media: 67,937; Non-Prem. Cable: 38,032; Local TV: 29,184
reaching Adults 18 or older who listened to AUDACY RADIO in the past 7 days.
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“DRIVE

NOBODY PLAYS MORE '80s

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 34,773;
Local Radio: 33,608; Social Media: 24,977; Non-Prem. Cable: 15,769; Local TV: 12,402
reaching Adults 18 or older who listened to WIAD-FM in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 11,986; All Other
Digital Media: 11,768; Social Media: 8,123; Non-Prem. Cable: 4,996; Local TV: 4,257
reaching Adults 18 or older who listened to WJFK-FM in the past 7 days.
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3 ‘*L%gz. M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 15,767;
EL ( : 5 Social Media: 15,463; Local Radio: 12,445; Non-Prem. Cable: 8,798; Local TV: 4,818
1' reaching Adults 18 or older who listened to WLZL-FM in the past 7 days.
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w M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 27,723;
Local Radio: 26,347; Social Media: 24,281; Non-Prem. Cable: 11,638; Local TV: 9,377

NPl 05 5 FM reaching Adults 18 or older who listened to WPGC-FM in the past 7 days.
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o\ Audacy

1,093,987 or 85.8% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days spend an
average of 47.1 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 38.1 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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489,314 or 92.4% of Adults 18 or older who listened to WIAD-FM in the past 7 days spend an
average of 51.3 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 41.9 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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182,398 or 96.% of Adults 18 or older who listened to WIJFK-FM in the past 7 days spend an average
of 55.8 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio Stations
QOut-of-Home for an average of 41.1 minutes/day.
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153,762 or 76.3% of Adults 18 or older who listened to WLZL-FM in the past 7 days spend an
average of 32.9 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 24.9 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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331,393 or 80.7% of Adults 18 or older who listened to WPGC-FM in the past 7 days spend an
average of 39.8 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 39.7 minutes/day.
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1,093,987 or 85.8% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days spend an

.\ Audacy average of 47.1 minutes per day driving, seeing Billboards and Signs representing 29.7% of all Time Spent

with Ad-Supported Out-of-Home Media.
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489,314 or 92.4% of Adults 18 or older who listened to WIAD-FM in the past 7 days spend an average of
“DRIVE 51.3 minutes per day driving, seeing Billboards and Signs representing 31.9% of all Time Spent with Ad-
Supported Out-of-Home Media.
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}182,398 or 96.% of Adults 18 or older who listened to WJFK-FM in the past 7 days spend an average of 55.8
‘minutes per day driving, seeing Billboards and Signs representing 34.8% of all Time Spent with Ad-
Supported Out-of-Home Media.
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153,762 or 76.3% of Adults 18 or older who listened to WLZL-FM in the past 7 days spend an average of
32.9 minutes per day driving, seeing Billboards and Signs representing 25.3% of all Time Spent with Ad-
Supported Out-of-Home Media.
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331,393 or 80.7% of Adults 18 or older who listened to WPGC-FM in the past 7 days spend an average of

39.8 minutes per day driving, seeing Billboards and Signs representing 23.7% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
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o\ Audacy

1,093,987 or 85.8% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days spend an
average of 47.1 minutes per day driving an average of 27.4 miles each day and are 55.7% more likely
to use Veirs Mill Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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489,314 or 92.4% of Adults 18 or older who listened to WIAD-FM in the past 7 days spend an
average of 51.3 minutes per day driving an average of 29.9 miles each day and are 43.6% more likely
to use Route 28 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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182,398 or 96.% of Adults 18 or older who listened to WJFK-FM in the past 7 days spend an average
of 55.8 minutes per day driving an average of 32.5 miles each day and are 110.8% more likely to use
Route 29/Colesville Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
68.7%

1-95/1-495/Capital Beltway

1-66

Route 1

|-295/Baltimore Washington Parkway
Route 29/Colesville Road

Route 28

Route 355/Raockville Pike/Wisconsin Avenue
Route 50/New York Avenue

Route 97/Georgia Avenue

Route 185/Connecticut Avenue
Pennsylvania Avenue

K Street

New Hampshire Avenue

16th Street

Veirs Mill Road

14th Street

Randolph Road
Massachusetts Avenue

Route 118/Germantown Road
Route 5/Branch Avenue
Constitution Avenue

H Street/Benning Road
Nebraska Avenue

2,682,567 57.0%

38.5%

25.7%
26.7%

i
¥

3

1,106,482 23.5%

R

g
H
®

g
a 0w~
"

=
5 B
® g

-
o
W
ES

12.8%

ot 100
401,436 B3
B 12t
EOERTEN 8.6%

Avg. Hours+Minutes/day Driving:

Top-26 Residential Zip Codes: Adults 18 or older
22015 511%
20171
20002
20903
22031
22204
20879
22191
20155
20906
22315

1

0.92%

4.28%
1.14%

|

3.82%
1.07%

3.60%

g

|

3.41%
0.47%

]
B
S
EJ

1.24%

3

A46%

20707
20109

22043
20151
22003
22150
20853
2192
22101
20158
20601
20886 =

200 PR,
) —

22193

E 8.6% Adults 18 or older
e 4.9%
m 8.6%
6.7%
gt Avg. wiles/Day 0:46
M 6.7% Driving: —» 27.1
2 53% who listened to WIFK-FM  WASHINGTON, DC

g oox
24

» who listened to WIFK-FM in the past 7 days

WASHINGTON, DC Metro

Scarborough R2 2024: Aug23-Sep24

in the past 7 days
B WASHINGTON, DC

Quadl intab 185

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

22201

Radio Stations: WJFK-FM

Top-26 Employment Zip Codes: Adults 18 or older

20171 F 6.03%
20004 — 4.03%
22310 [T 0.01%
20850 PYEE T I— 3.72%
20151 R 3.62%
22031 [SYOTII—3.a1%
22101 EYT— 205%
22192

20109

20853

20593

22150 ﬁ
20375

20878

22203

20001

22015

22020

22003

20009

20854

20546 [F3E

21000 PRI 122%

22193 FPEmE 1%

22102 1%

22314 Lok,

soefa.ai

= Share of Everything
for Anything _



153,762 or 76.3% of Adults 18 or older who listened to WLZL-FM in the past 7 days spend an
average of 32.9 minutes per day driving an average of 19.2 miles each day and are 376.% more likely
to use Veirs Mill Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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331,393 or 80.7% of Adults 18 or older who listened to WPGC-FM in the past 7 days spend an
average of 39.8 minutes per day driving an average of 23.2 miles each day and are 192.1% more
likely to use H Street/Benning Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

1-95/1-495/Capital Beltway
1-295/Baltimore Washington Parkway
1-66

Route 1

East-West Highway

Pennsylvania Avenue

H Street/Benning Road

Veirs Mill Road

Route 5/Branch Avenue

Kenilworth Avenue

Route 355/Rockville Pike/Wisconsin Avenue
Route 28

Route 301

Route 97/Georgia Avenue

14th Street

Route 50/New York Avenue
Randolph Road

Constitution Avenue
Route 29/Colesville Road
Montrose Road
Massachusetts Avenue
Route 15

Route 214/Central Avenue
K Street

16th Street

u who listened to WPGC-FM in the past 7 days

WASHINGTON, DC Metro

Scarborough R2 2024: Aug23-Sep24

50.5%
2,682,567 .0%
B —
1,106,482 23.5%
22.3%
1,207,116 25.7%

Avg. Hours+Minutes/day Driving:

6.8% Adults 18 or older

s

362,499 NI

15 b Avg Miles/Day 0:46

- 6.4% Driving: —» 27.1

350,036 71.4% who listened to WPGC-FM  WASHINGTON, DC
7% 5 in the past 7 days

B WASHINGTON, DC

Qual Intab 291

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-26 Residential Zip Codes: Adults 18 or older

20019
20904
20008
20886
20707
20874
22015
20001
20747
20783
20772
20166
20774
20020
20155
22191
20111
20011
20877
20602
20710
20171
20165
20110
20770
20018

7.29%

o
&
I
&

5.51%

§

1

&
¥

;

|
|

0.85%

0.81%

¥

¥

b
m 1.61%
w 1.48%

Radio Stations: WPGC-FM

Top-26 Employment Zip Codes: Adults 18 or older

20001
20006
20855
20886
22015
20772
20002
20151
20155
20603
20721
20170
20020
20743
20735

58%
1.80%

1

4.45%

3.93%

15

0.45%

3.58%
0.52%

3.27%
0.53%

|

0.44%

1.97%

5
S
o0
i
8
&

I« D
-
B
®

1.60%

= Share of Everything
for Anything _




Top ReS|dent|al Zip Codes (Adults 18 or older who listened to AUDACY RADIO in the past 7 days) - ||| Sk S nnciier.
] I 1] 3 (] J - }__‘ a0 L sl,_ 4

[ T
6 43,019

dacy

22024 Mapbox L] OpenSImetM

(Radio Stations: WDCH-FM OR Radio Stations: WIAD-FM OR Radio Stations: WJFK-FM OR Radio Stations: WLZL-FM OR Radio Stations: WPGC-FM OR Radio Stations: WTEM-AM)



‘Top Residential Zip Codes: (Adults 18 or olde

FEGYESVIE

r who listened to WIAD-FM in the past 7 days) = | || =R IS ol s
. - - i ? || B 0000 ]
5 20,592

E = = ) i )
ol =, ) i fora New Windsor | Butler

:B?n-;k?ﬂj_l_g; A I : e ..:_-_‘rsﬁéi.én';_-éilla'

|
 /Chirch Hill | Barclay

i

: 24
i } i N
-3y I
- Bealeton .
N ambri THE
: e | ;v § VE
Ty Ll 'r‘r'l{l‘gtcn \ 5 > = _: 1 NOBODY PLAYS MORE "80s
L ,—--“"_.-. : ! \"'-. . - =, = .. ___-".\,_- N
©2024 Mapbox © OpenStreetMap . | > e {)(f_ e{,’ - Vienn

Radio Stations: WIAD-FM



Top Residential Zip Code SUM(Adults 18 or older ..

[ T——
45 9,700

o

~Uppenvilla
RS e
(¢ = /_rj Middleburg
| I\:. i 7y
\ 3
- '|\ I

\,-—"LI.I . Beale
@ 2024 Mapbox © OpenStreetMap #

Radio Stations: WJFK-FM



Top Residential Zip Codes: (Adults 18 or older who listened to WLZL-FM in the past 7 days) SIS 18 ar dier

Poolesville o v 177 OlneY. 8 iy Spring L‘ . Fulton /> h @ 34 30,366
S b , .
{ Dawsonville. o Severn \

. Burtonsuille
ol Westlafrel

L OREHARD

| ;
Lowes Island

n ]

K Jiq‘f;ﬂun‘ii:yade
e’ p_ujlasToWn
| [Centar:

Great Falls’

Great Falls
2l Cmé:_'slng &
! g

o rd
Village of Friendship ‘;
Helghts .

1AD: 'Flpti_é{ bt | P || i pringdale

O'_a!(_r_l“ | { . Woodmore Dan
s ) o=l Difficult Run Mitchellville*
- Chantilly ; o N .

o B\ A ¥ Kettering '

~ Lealand
e HT! N y ) d
AN Suitland ~Forestville LR
Hillcrest : S o et
; Morninigside Marlbors M"’d‘ms\
Westphalia WLERLI

= ways’ég‘s’ Corner

o ' Bristol

Radio Stations: WLZL-FM



‘ SUM(Adults 18 or older ...

Top Residential Zip Codes: (Adults 18 or older who listened to WPGC-FM in the past 7 days) |
ST T e aE N~ e e = ]
: ) gf : = _ L4 6 29,918_I

N

c 1 b
x;‘;k'?'fs*;ﬁnﬂ-

08

Nokesville &
P Y.
© 2024 Mapbox @ OpenStreetMap

Radio Stations: WPGC-FM



o\ Audacy

462,753 or 36.3% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day representing 33.6% of all
time spent daily with All forms of Print Media.
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176,370 or 33.3% of Adults 18 or older who listened to WIAD-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day representing 34.4% of all time
spent daily with All forms of Print Media.
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61,847 or 32.6% of Adults 18 or older who listened to WIFK-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10.1 minutes every day representing 35.1% of all
time spent daily with All forms of Print Media.
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Scarborough R2 2024: Aug23-Sep24

Total persons

wha fistened to WIFK-FM in the
past 7 days

# who listened to WIFK-FM in the past 7 days

Qual Intab 185

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older |l

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily
Newspaper(s) (Sunday)
144

Local Daily
Newspaper(s) (Daily
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Magatines (0aily)
88
New York Times
(sunday]
o Direct Mail
New York Times (Daily
+Sunday)
79

New York Times
(Daily)
6.0
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Avg. Hours+Minutes/day with All

‘who listened to WIZL-FM in the

81,344 or 40.3% of Adults 18 or older who listened to WLZL-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 11.2 minutes every day representing 28.4% of all
time spent daily with All forms of Print Media.

Print Media: Adults 18 or older

past 7 days
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Wall Street Journal
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8
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10.7
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New York Times.
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+Sunday)
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New York Times (Daily
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10.4 Direct Mail
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New York Times
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Wall Street Journal
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Books
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WASHINGTON, DC
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Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

New York Times (Daily)
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Local Daily
Newspaper(s)
(Sunday)
131

New York Times

Daily
v(s)
(Daily
9.0
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9.8

Local Daily Newspaper(s)
{Daily+Sunday)
9.5

Magazines
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176,000 or 42.9% of Adults 18 or older who listened to WPGC-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day representing 30.7% of all time
spent daily with All forms of Print Media.

Avg. Week All Print ngewg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)

Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)
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All Local Weekly Newspapers

New York Times (Daily) Avg. Hours+Minutes/day with All

Print Media: Adults 18 or older

'WASHINGTON, DC

New York Times (Daily+Sunday)
New York Times (Sunday)

Magazines
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‘Wall Street Journal (Daily)
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USA Today (Daily)
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[
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Wall Street
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Magazines
7.8
New York Times (Daily
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New York Times
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9.8 4.0
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