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22.2% or 58,237,301 of USA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Typical Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 48.4 years old (.9% younger
than average) and have a $111,950 (21.1% higher than average) annual household income.
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28.7% or 2,170,812 of CHICAGO DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Typical Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 48.9 years old (1.2% older than
average) and have a $127,449 (19.6% higher than average) annual household income.
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23.6% or 1,344,665 of WASHINGTON, DC DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Typical Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 45.7 years old (4.1% younger
than average) and have a $165,281 (24.1% higher than average) annual household income.
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12.% or 540,631 of SEATTLE-TACOMA DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Typical Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 45.3 years old (6.1% younger
than average) and have a $149,885 (22.2% higher than average) annual household income.
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30.6% or 1,425,928 of PHOENIX DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Typical Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 50.2 years old (1.5% older than
average) and have a $120,336 (21.7% higher than average) annual household income.
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1 or more children under 18.

22.2% or 58,237,301 of USA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 34.9% more likely to be a college
graduate, 20.1% more likely to work full-time, 10.9% more likely to be married, .8% less likely to be a parent
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parent of 1 or more children under 18.

28.7% or 2,170,812 of CHICAGO DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 30.5% more likely to be a college
graduate, 12.2% more likely to work full-time, 17.4% more likely to be married, 3.5% less likely to be a
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of 1 or more children under 18.

23.6% or 1,344,665 of WASHINGTON, DC DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.

| E;(::t_"’-\'\\‘-”cr’»t Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 28.% more likely to be a college

graduate, 23.1% more likely to work full-time, 6.9% more likely to be married, 1.1% less likely to be a parent

P .
*\'.f Education Levels: Adults 18 or older Employment: Adults 18 or older ( \( ) Marital Status: Adults 18 or older
T . 0.7% & T 77.4% ; s 33.2%
Somie High Sctiool or Less (not arasiumes). [ o Employed Full-Time or PareTime sinele, Never Married
) 20.2% ! 67.4% ) 53.5%
High School Graduate (12th grade or GED) 26.2% Employed Full-Time (35 hours or more) 54.8% Married 50.0%
" 12.0% 9.9% 1.6%
Some College Credit (no degree) 14.1% Employed Part-Time (less than 35 hours) m Legally Separated Bio%
— 8.3% ; 66.4% f 7.1%
Associate's Degree (AA, AS, etc.) White Collar Divorced m
26.3% 11.0% 2 4.6%
College Graduate (4 year college) 24.1% Blue Collar m Widowed . 4.3%
32.6% : 27.6% . 8.1%
Postgraduate Degree Work From Home (most of the time or always) | LGBTQ+ (net) - 6.8%
who Flew on SOUTHWEST Airlines past 12mos = WASHINGTON, DC who Flew on SOUTHWEST Airlines past 12mos B WASHINGTON, DC who Flew on SOUTHWEST Airlines past 12mos ® WASHINGTON, DC
TOP-ZO Occupations: Adults 18 or older Entrepreneurs/Military Experience uid M . Stage in Lffe: Adults 18 or older
17.3% 8.1% 7.7%
6.2% 7.1% 539
.l 15.8% 4.9% Parent of 1 or more Children under 18 ————————— 2238‘;?:;
s Working Mothers _ 10.0%
Small Business Self-Employed  Current or Former e _ 10.6%
Owner Military Service
65% [ssx 70%  65% . 5.2%
5.1 5% oy e ol T . Parent of 1 or more Children Under Age 2 R
: CT29% T 4y 25!
I I l . 2.2% 25% g a™ 2.3% 70 0758 T 12907 13%06% o 16% LEMS% 4 00d3% 1.130.0% Parent of 1 or more Children Age 2- 5 — 99'189,;6
| H'E mim e o o o = -
@ & & > ) & & 3 & & & & o & & & & Parent of 1 or more Children Age 6- 11 _ %
& Pl i,,,‘?’ﬂé 5 &° cﬂf c’?’?o ¥ 5 ; & K & o P é{‘&e« p & ’ ébcf R ‘.ﬁi‘a’ R -,,té\ K 4@& é\b‘* &qﬁf \4’\} 14.1%
« cy&\ & e.e”‘f & wPO" {."(9 ,’b"Po ‘f' v‘rb ,;b@ q“o‘b ép‘?‘b \é“v 0@,@ ¥ 6@‘? ,;b"’:p 5 Parent of 1 or more Children Age 12 - 17 — 1::56.‘;%
& S @ & > & K .
b"§ ‘39!} & :‘0 ol < é“ﬁ 'b&e 4 & 4 o *&& °4b "a{‘ véf &‘é\\l N 4"@ Parent of 1 or more Childrenin College 5-6%
dsé-"é\ G q}"o o ¢ & i &‘qo 0‘5@‘ & o #&& & & o < _— .7
< $ @ &
.z?”‘ @u‘& « Qb;,;.“' Grandparent of 1 or more Children under 18 _11.88;{:%
8 < ;
e
who Flew on SOUTHWEST Airlines past 12mos = WASHINGTON, DC who Flew on SOUTHWEST Airlines past 12mos m WASHINGTON, DC

WASHINGTON, DC DMA Scarborough R2 2024: Aug23-Sep24 Qual intab 1,341
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Airlines used for domestic/foreign travel past 12 months: Southwest



parent of 1 or more children under 18.

* \'.f Education Levels: Adults 18 or older Employment: Adults 18 or older
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12.% or 540,631 of SEATTLE-TACOMA DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 23.5% more likely to be a college
graduate, 28.1% more likely to work full-time, 7.% more likely to be married, 15.1% more likely to be a
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of 1 or more children under 18.

i \’.f, Education Levels: Adults 18 or older Employment: Adults 18 or older
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30.6% or 1,425,928 of PHOENIX DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 52.2% more likely to be a college
graduate, 28.6% more likely to work full-time, 15.6% more likely to be married, 7.% less likely to be a parent
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2114t 8 Stage in Life: Adults 18 or older
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22.2% or 58,237,301 of USA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 11.1% more likely to own their home,
25.7% more likely to own a higher valued home, 6.6% more likely to have a single-family home, 3.8% more

likely to have a dog.
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28.7% or 2,170,812 of CHICAGO DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 10.% more likely to own their home,

4.9% more likely to own a higher valued home, 7.% more likely to have a single-family home, 18.3% more
likely to have a dog.
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23.6% or 1,344,665 of WASHINGTON, DC DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 13.4% more likely to own their home,

5.8% more likely to own a higher valued home, 2.% more likely to have a single-family home, 6.5% more
likely to have a dog.
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to have a dog.

12.% or 540,631 of SEATTLE-TACOMA DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 5.7% more likely to own their home,

2.3% more likely to own a higher valued home, 7.6% more likely to have a single-family home, 9.6% less likely

m Own/Rent/Other: Adults 18 or older

Single Family House (unattached)

" 65%
Townhouse or attached Home . o
. . 5.6%
Condominium i 3.4%
12.0% g 10, .
6.2% 7.6% ' = — .
artmen —
Other Own Second Home Mobile Home or Manufactured | 3.9%
or Real Estate Home
Tl B osax

who Flew on SOUTHWEST Airlines past 12mos W SEATTLE-TACOMA who Flew on SOUTHWEST Airines past 12mos.

= SEATTLE-TACOMA

Z:' Value of Owned Home: Adults 18 or older

Average Value of Owned Home:
who Aew on SOUTHWEST Aidines past 12mos

SEATTLE-TACOMA 802,023

17.6% 18.3%

$750K-S1M

$350K-S500K  $500K-$750K

g con IEEITCTE 2g oo I o 0o 2

<$150K $150K-$200K  $200K-S250K  $250K-5300K  $300K-$350K
® who Flew on SOUTHWEST Airlines past 12mos W SEATTLE-TACOMA
SEATTLE-TACOMA DMA Scarborough R2 2024: Aug23-Aug24 Qual intab 459

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

22.5%

21.2%

mﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older

61.9%

e

OwnaDog g
36.3%
Own a Cat
EEN

6.0%

Own other type of Pet ——

who Few on SOUTHWEST Airlines past 12mos

= SEATTLE-TACOMA

wgh Home Loans: Adults 18 or older

208 74

Refinanced

Home Equity own
Home Mortgage Loan/Home Home/Property
Improvement  Outright (No
Loan Mortgages)

Home Mortgage

Airlines used for domestic/foreign travel past 12 months: Southwest



30.6% or 1,425,928 of PHOENIX DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
) Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 18.6% more likely to own their home,
7.7% more likely to own a higher valued home, 8.1% more likely to have a single-family home, 1.3% more

likely to have a dog.
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22.2% or 58,237,301 of USA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 2.1% more likely to look up D-I-Y
advice online, 12.5% more likely to always vote in local elections, 44.1% more likely to belong to a gym,

77.2% more likely to fly domestic past yr.
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28.7% or 2,170,812 of CHICAGO DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.

Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are .6% less likely to look up D-I-Y advice
online, 23.9% more likely to always vote in local elections, 38.6% more likely to belong to a gym, 84.4%
more likely to fly domestic past yr.
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23.6% or 1,344,665 of WASHINGTON, DC DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 10.4% more likely to look up D-I-Y
advice online, 12.2% more likely to always vote in local elections, 42.8% more likely to belong to a gym,

68.1% more likely to fly domestic past yr.
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12.% or 540,631 of SEATTLE-TACOMA DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 4.1% less likely to look up D-I-Y
advice online, 1.8% more likely to always vote in local elections, 10.7% more likely to belong to a gym,

53.9% more likely to fly domestic past yr.
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30.6% or 1,425,928 of PHOENIX DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 3.1% more likely to look up D-I-Y
advice online, 11.6% more likely to always vote in local elections, 45.2% more likely to belong to a gym,
94.2% more likely to fly domestic past yr.
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Past 30-days QSR Users: Adults 18 or older
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Total Jlggri %lly QSR Users: Avg. Monthly QSR Meals:

87.7%

less likely to smoke cigarettes.

22.2% or 58,237,301 of USA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 5.% more likely to use QSRs past mo.,
13.3% more likely to use Sit-Down Restaurants past mo., 28.9% more likely to use Casinos past yr., 38.2%

Past 30-days Sit-Down Restaurant Users:

Adults 18 or older
[ ] ®  1time :

15.6%

2 times

15.8%

3times 12.7%

4 times =

9

5 times

6-9times %

|F’

o
oy
®

10times or more

= who Flew on SOUTHWEST Airlines past 12mos
A

EUSA

Total Monthly Sit-Down Restaurant Users: it-Down Restaurant Meals:

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Ii
Mexicn  pima

Chinese  Coffes  imlan  indian/ Wings/ Bagel/ Upscale Steakhouse
= who Flew on SOUTHWEST Airlines past 12mos.

House / Thai/ Bugers/ Dowutf
Coffen Bar Other  Spurts Bar  Bakery
asian

wusA
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Flew on SOUTHWEST Airlines past 12mos 23.6%

v [ 18.6%

24.6% 74.7% “
Drank Past 30-days: Adults 18 or older £ Past 12 months Casino Activities: Adults 18 or older

[or
Any Typaof Bea
Wine

Domestic Regular Beer
Domestic Light Beer
Imported Beer

Microbrew / Craft Beer

= who Flew on SOUTHWEST Airlines past 12mos

.uUsa

USA USA Projection Scarborough R1 2024: Jan23-Aug24

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Slot Machines 25.7%

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Other Gambling

3.7%
see B 2ot

Casinos visited past 12 months: Yes

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes

= who Flew on SOUTHWEST Airlines past 12mos mUSA

5,136

USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 23,243

Airlines used for domestic/foreign travel past 12 months: Southwest

# who Aew on SOUTHWEST Airlines past 12mos



Past 30-days QSR Users. Adults 18 or older

2times

3 times
4 times

5 times

23.5%

m who Flew on SOUTHWEST Airlines past 12mos

Total lggq;!s'nfv QSR Users:

6 -9times

89.8%

e EPEE 7
6792616

u CHICAGO

Avg. Monthly QSR Meals:

28.7% or 2,170,812 of CHICAGO DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.

Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 6.% more likely to use QSRs past mo.,
14.3% more likely to use Sit-Down Restaurants past mo., 42.6% more likely to use Casinos past yr., 45.6%
less likely to smoke cigarettes.

[ ] 1time

2 times

3 times

85.3%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

14.1%

s
® who Flew on SOUTHWEST Airlines past 12mos B CHICAGO
Total Monthly Sit-Down Restaurant Users:  Avg. hly Sit-Down ant Meals:

74.6%

I3 005

Drank Past 30~days: Adults 18 or older
Liquor
Any Type of Beer

Wine  prerem) 34.9%
knported Beer 1,864,049 24.6%

Domestic Light Beer

Domestic Regular Beer

Microbrew / Craft Beer 10 ]hgsf,%

mwho Flew on SOUTHWEST Airlines past 12mos

CHICAGO DMA Scarborough R2 2024: Aug23-Sep24

u CHICAGO

Slot Machines

Table Games (Craps, Poker, etc.)
Bar [ Nightclub

Upscale Restaurant

Sports Betting

Stage Show / Concert

Other Gambling

Spa

1,015

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

= who Flew on SOUTHWEST Airlines past 12mos

Top-10 Cuisines: Adults 18 or older

|St! -Down Restaurants Used Past 30-days) ﬁ

o e i Wagtj el (e (i, Sdione
Surgers/  Donet/
corenins o e o
asian
# who Few on SOUTHWEST Alfines past 12mos mCHICAGO

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Flew on SOUTHWEST Airfines past 12mos [SSTASONII 27.0%

ancrco 21.2%

: Past 12 months Casino Activities: Adults 18 or older

1,555,252 20.6%

Casinos visited past 12 months: Yes
H CHICAGO

Airlines used for domestic/foreign travel past 12 months: Southwest

Used Past 30-days: Adults 18 or older

=

16.9%

Cigarettes Vape

Marijuana / Cannabis

= who Flew on SOUTHWEST Airines past 12mos B CHICAGO



Past 30-days QSR Users: Adults 18 or older

= .

3 times

4 times

5 times

6 -9times

10times or more

1time

2times

® who Flew on SOUTHWEST Airlines past 12mos

Total Monthly QSR Users:
91.1%

88.5%

5035874

13.1%

Avg. Monthly QSR Meals:

23.6% or 1,344,665 of WASHINGTON, DC DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 2.9% more likely to use QSRs past mo.,
13.9% more likely to use Sit-Down Restaurants past mo., 38.9% more likely to use Casinos past yr., 45.3%

less likely to smoke cigarettes.

m WASHINGTON, DC

2 times

3 times

4 times

5 times

6-9times

10times or more

Total

hly Sit-Dewn

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1tme
8.4%
8%

9.6%

% who Flew on SOUTHWEST Airlines past 12mos

B WASHINGTON, DC

85.4%

ant Users: Ay it-
75.0%

wn Restaurant Meals:

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer
Wine

Imported Beer
Domestic Regular Beer
Domestic Light Beer

Microbrew / Craft Beer

2,452,243
2,235,057

2,063,152

363,743 24.0%

1,345,921 23.6%

1,167,718 20.5%

18.8%

10.2%

wwho Flew on SOUTHWEST Airlines past 12mos

WASHINGTON, DC

DMA

36.3%

Scarborough R2 2024: Aug23-Sep24

43.1%

39.3%

-v Vv
¥

W WASHINGTON, DC

Qual Intab

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Bar / Nightclub

Table Games (Craps, Poker, etc.)

Upscale Restaurant
Stage Show / Concert
Sports Betting

Spa

Other Gambling

= who Flew on SOUTHWEST Airlines past 12mos

1,341

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexican

Coffee  indian/ mkan  Upscale  Bagel/ Steskhouss Seatood
’
wwho Flew on SOUTHWEST Airlines past 12mos

chinese P
House/  Thai/ Donut
Coffee tar  Other Bakery

Aasian

' WASHINGTON, DC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Flew on SOUTHWEST Airfines past 12mos A4S0l 33.3%

LTl Tl 1,429,610 25.1%

1,006,304
467,672 8.2%
5.2%
m 10.
4.8%

3.3%
2.5%
2.7%
LN 2.2%

19.3%

27.6%

Casinos visited past 12 months: Yes
B WASHINGTON, DC

Airlines used for domestic/foreign travel past 12 months: Southwest

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

= who Aew on SOUTHWEST Airlines past 12mos = WASHINGTON, DC



Past 30-days QSR Users: Adults 18 or older
i I | 1time

3 times

4 times

5times

6-9times

15.3% |

10times or more

= who Flew on SOUTHWEST Airlines past 12mos

Total Monthly QSR Users:
89.1%

mSEATTLE-TACOMA
Avg. Monthly QSR Meals:

D P 7
3 756,709

12.% or 540,631 of SEATTLE-TACOMA DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 6.8% more likely to use QSRs past mo.,
8.7% more likely to use Sit-Down Restaurants past mo., 10.% more likely to use Casinos past yr., 20.5% less
likely to smoke cigarettes.

[ ] » 1time
2 times
3times
4 times
5 times

6-9times

10times or more

76.8%

— -I“ 2

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

18.3%

16.9%
10.4%

# who Flew on SOUTHWEST Airlines past 12mos
Total Monthly Sit-Down Restaurant Users:  Avg. Mi

W SEATTLE-TACOMA
hly Sit-Down R Meals:

70.7%

Drank Past 30-days: Adults 18 or older

Ay Type of Beer
Wine
Wported Beer

-

9,
T ¥

Liquor

Domestic Regular Beer

Domestic Light Beer

v

Microbrew / Craft Beer 792,874

# wheo Flew on SOUTHWEST Airlines past 12mos

SEATTLE-TACOMA DMA

W SEATTLE-TACOMA

Scarborough R2 2024: Aug23-Aug24

Slot Machines
Upscale Restaurant
Bar / Nightclub
Table Games (Craps, Poker, etc.)
Stage Show / Concert
Sports Betting

Spa

Other Gambling

All Graphs and HBIAI Data Madeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

389,363

r 11.7%
238,580 5.3%
m 6.8%

3.3%
E 4.8%

%

® who Flew on SOUTHWEST Airlines past 12mos
Qual Intab 459

Top-10 Cuisines: Adu}ts 18 or older

(Sit-Down Restaurants Used Past 30-days,

I'

Mexican  pizza  Cofee  Chiness indian/ Bapel/ makan  seaiood  Wings/
Mouse / ™a/  poswts Burgers /
caffes B2 Gther  Bakery sports Bar
Asian
mwho Flew on SOUTHWEST Airlines past 12mos WSEATTLE-TACOMA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Flew on SOUTHWEST Airlines past 12mos  [AB0 08N 22.3%

searneacoms ECTEECREN 17.4%

Past 12 months Casino Activities: Adults 18 or older
ET——, o

8.6%

Casinos visited past 12 Yes

Used Past 30-days: Adults 18 or older

]
ﬂ %k

W SEATTLE-TACOMA

Airlines used for domestic/foreign travel past 12 months: Southwest

Mari / Cannabis Cigarettes

wwho Few on SOUTHWEST Airlines past 12mos

Vape

B SEATTLE-TACOMA



Past 30-days QSR Users: Adults 18 or older

1time

"‘M-I‘

3 times
4 times
5 times
6 -9times

10times or more
m who Flew on SOUTHWEST Airlines past 12mos

Total nggg[’gﬂv QSR Users:

o IR 0
4,193 411

2times

22.4%

22.1%
® PHOENIX

Avg. Monthly QSR Meals:
89.9%

likely to smoke cigarettes.

30.6% or 1,425,928 of PHOENIX DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 1.6% more likely to use QSRs past mo.,
9.7% more likely to use Sit-Down Restaurants past mo., 27.7% more likely to use Casinos pastyr.,, 32.3% less

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

€ Atimg 14.2%

2 times

15.8%

3 times

14.3%
4 times 9.3%

5 times

6-9times

10 times or more

# who Flew on SOUTHWEST Airlines past 12mos

Total Monthly Sit-Down Restaurant Users:
77.2%

W PHOENIX

ly Sit-Down

Avg. ant Meals:

84.8%

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer
Wine

Imported Beer
Domestic Light Beer
Domestic Regular Beer

Microbrew / Craft Beer

2,030,344 43.5% ]
1,875,616 40.2%
1,080,909 23.2%

: L

B66,

-
: v
mwho Flew on SOUTHWEST Airlines past 12mos m PHOENIX
DMA Scarborough R2 2024: Aug23-Aug24

PHOENIX

Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) ﬁ

Mexican  Chinese Upscale Steakhouse Seatood

pima coftee
House /

Coffee Bar

malan  Wings/  indian/

Burgers/  Thai/

spomssar  Other
Asian

mwho Flew on SOUTHWEST Airfines past 12mos = PHOENIX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Flew on SOUTHWEST Airfines past 12mos [ 268,500l 18.8%

o 16.5%

Casino Activities:

Past 12 months

Adults 18 or older

Slot Machines

Upscale Restaurant

557,896 12.0%

Bar [ Nightclub
Table Games (Craps, Poker, etc.)
Stage Show / Concert

Sports Betting

Other Gambling
Spa Casinos visited past 12 months: Yes
= PHOENIX

® who Flew on SOUTHWEST Airlines past 12mos
762

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved.

Airlines used for domestic/foreign travel past 12 months: Southwest

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

= who Flew on SOUTHWEST Aidines past 12mas = PHOENIX



22.2% or 58,237,301 of USA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.

Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 24.7% more likely to have a 401K, 19.3%
more likely to have an Auto Loan, 33.2% more likely to Invest/Trade Stocks Online, 5.4% less likely to pay with
their Debit Card.

Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

oK pin
IRA (Individual Retirement Account)
Stocks or Stack Options
5,352,805 26.4%
Mutual Funds
Money Market Funds 3;;.7%
, 14.4%
Bonds 11_4%

Other (Crypto /[ NFTs / Metals, etc.) 11113;%

ﬁ B

; 13.2% s i by ! e _— e
529 Plan / College Savings Plan %ﬁ% Checking DebitorATM  Savings  CreditCard  Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property w,},‘:‘m Account Mortgage Loan o Home
i Equity Loan
wwho Flew on SOUTHWEST Airlines past 12mos mUSA ® who Flew on SOUTHWEST Airlines past 12mos  EMUSA

Professional Services Used*: Adults 18 or older y'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

Financial Planner

48,341,833 18.4%
41,639,071 15.9%
14.4%
10.7%
" i 10.8%
I it at a Local Offi ot onii
SRR —
8.8%
Real Estate Agent m
. 5.8%
Estate Planning m”‘

126.3% (*Past 12 Months) VisA PayPal Debit Card Venmo Zelle MasterCard  Apple Pay

64,895,767 24.3% i

Online Investing / Stock Trading

Accountant

- — m—

Yo seaz

cash App

N ; Google Pay  Store Credit  Discover American Facebook Samsung Pay Square Cash
Divorce/ Family Attorney 1% Cart Express Messenger
m who Flew on SOUTHWEST Airlines past 12mos mUSA ® who Flew on SOUTHWEST Airlines past 12mos mUSA
USA USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 5136
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 23,243

Airlines used for domestic/foreign travel past 12 months: Southwest



28.7% or 2,170,812 of CHICAGO DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.

Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 29.5% more likely to have a 401K, 32.3%

more likely to have an Auto Loan, 36.5% more likely to Invest/Trade Stocks Online, 9.9% less likely to pay with
| their Debit Card.

mﬁalnvestments Owned: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds _5;?'6%
Money Market Funds m.lo;;;l%
Bonds é;;?

Other (Crypto / NFTs / Metals, etc.) 9;"1’9
529 Plan / College Savings Plan Ms AN

.6%

Second Home or Real Estate Property E;_:,f%

® who Flew on SOUTHWEST Airlines past 12mos H CHICAGO

Checking Debitor ATM  Savings

Financial Services Has and/or Uses: Adults 18 or older

10.4%70“

Credit Card ©Online Mobile Online Bill Home

Auto loan Certificatesof Money  Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Deposit (CDs)  Market Home  Improvement
Account Mortgage Loan or Home
Equity Loan

w who Flew on SOUTHWEST Airlines past 12mos u CHICAGO

Professional Services Used*: Adults 18 or older

Tax P tion Servi e
ax Preparation Service Bt 28.5%
1,320,882 17.8%
OnlineInvesting / Stock Trading i 16.4%

15.6%

Financial Planner

Accountant

103 13.7%

. 14.7%
e sgn koo ki) [ 2 @ @
13.4%
ettt g
. 5.8%
Estate Planning msx

ol 3% (*Past 12 Menths)
1.4%

Divorce / Family Attorney

® who Flew on SOUTHWEST Airlines past 12mos W CHICAGO

CHICAGO DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 1,015
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Past 3-Months Payment Methods Used: Adults 18 or older

3% g3 7.4%

MasterCard Zelle venmo Apple Pay CashApp StoreCredit Discover  GooglePay  American Facebook Samsung Pay Square Cash
Card Express Messenger

= who Flew on SOUTHWEST Airlines past 12mos m CHICAGO

Airlines used for domestic/foreign travel past 12 months: Southwest




Sou .»_\-1\-:251

/

more

' 23.6% or 1,344,665 of WASHINGTON, DC DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 27.7% more likely to have a 401K, 27.4%

likely to have an Auto Loan, 39.5% more likely to Invest/Trade Stocks Online, .7% less likely to pay with

. their Debit Card.

mﬁalnvestments Owned: Adults 18 or older
401K Plan

2,341,707 41.1%
-— o
1,305,893

19.2%

13.0%
2 5 15.1%
o W
), 14.7%
(o0 AT

12.2%
8.3%

» who Flew on SOUTHWEST Airlines past 12mos

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Bonds

Other (Crypto / NFTs [ Metals, etc.)
Second Home or Real Estate Property

B WASHINGTON, DC

Financial Services Has and/or Uses: Adults 18 or older

6.8% 5.19%

11.6%
19.7%| s.8% 9.7% 7 5%
15.3% 10, ,m

Auto Loan Certificates of Studentloan Refinanced Personal Loan
Deposit (CDs) Home
Mortgage

Online Bill
Paying

Credit Card ©Online

Banking

savings
Account

Checking  Debit or ATM
Account card

Mohbile
Banking

Home

Mortgage

Money
Market
Account

Home
Improvement
Loan or Home

Equity Loan

» who Flew on SOUTHWEST Airlines past 12mos ® WASHINGTON, DC

Professional Services Used*: Adults 18 or older

1,047,488 18.4%

1,028,440

Online Investing / Stock Trading

Financial Planner 18.1%

Accountant

13.8%
9.4%
315,466

6.1%
5.5%
- 6.2%
283,256 5.0

0%
5.9%

.

Insurance Agent at a Local Office (not online)

Real Estate Agent

Estate Planning

121,1%
2.9%

» who Flew on SOUTHWEST Airlines past 12mos

(*Past 12 Menths)

Divorce / Family Attorney

B WASHINGTON, DC

WASHINGTON, DC DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab

f'Past 3-Months Payment Methods Used: Adults 18 or older

7.0% 7.6%

5-5% a1% 5.0% 4.0%
e . Y e

Facebook  Square Cash Samsung Pay
Messenger

|
Zelle Debit Card Venmo  MasterCard  Apple Pay Discover

Paypal

VISA American
Express

= WASHINGTON, DC

Store Credit
Card

Cash App

Google Pay

m who Flew on SOUTHWEST Airlines past 12mos

1,341
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Airlines used for domestic/foreign travel past 12 months: Southwest




12.% or 540,631 of SEATTLE-TACOMA DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 14.2% more likely to have a 401K, 8.2%

more likely to have an Auto Loan, 12.8% more likely to Invest/Trade Stocks Online, 17.1% less likely to pay
with their Debit Card.

mﬁ 4 Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

IRA (Individual Retirement Account)
24.6%
18.6%
14.5%

Money Market Funds n_n%

Other (Crypto / NFTs / Metals, etc.) &23?’

73,6 13.6%
Bonds iy 11.2%

Mutual Funds

9.

81% 7.0% 6.3% 66% U° gy

Second Horae r Bos Estate Property .1% Checking Debitor ATM  Savings Credit Card Online Mohile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
529 Plan / College Savings Plan M 9:"'5% Account Mortgage  Loan or Home
. Equity Loan
= who Flew on SOUTHWEST Airlines past 12mos m SEATTLE-TACOMA ® who Flew on SOUTHWEST Airlines past 12mos W SEATTLE-TACOMA

Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Online Investing / Stock Tradi £E2 a
nineinvesing Sock g

Financial Planner

17.2%
Accountant 12:0%

Insurance Agent at a Local Office (not online)

3 6.6%
——

8.6% 7.7% 1%
4.3% 4.3% 5.1% 38%
+ 2.5%
Estate Planning 2.4% ] e - e o o P e
- 2 1.6% (*Past 12 Months) VisA Zelle MasterCard  Apple Pay  Google Pay  Cash App American  Store Credit  Discover Facebook  Square Cash Samsung Pay
Divorce / Family Attorney oS Express card Messenger
®m who Flew on SOUTHWEST Airlines past 12mos N SEATTLE-TACOMA m who Flew on SOUTHWEST Airlines past 12mos N SEATTLE-TACOMA

SEATTLE-TACOMA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 459
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Airlines used for domestic/foreign travel past 12 months: Southwest



' 30.6% or 1,425,928 of PHOENIX DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 18.4% more likely to have a 401K, 28.9%

more likely to have an Auto Loan, 27.8% more likely to Invest/Trade Stocks Online, .7% less likely to pay with
| their Debit Card.

mﬁ Alnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan
IRA (Individual Retirement Account) 1 e L%

Stocks or Stock Options

1,262,395 27.1%

23.7%
Mutual Funds m

Other (Crypto / NFTs / Metals, etc.) 9%“‘"%

Money Market Funds u_”l:"*

i 6.7%

- ;e . Lz
Second Home or Real Estate Property Mum Debit or ATM  Checking savings  CredtCard  Online Mobile  Online Bill Home Autoloan  Money  Studentloan Certificates of Refinanced Personal Loan  Home
card Account Account Banking Banking Paying Mortgage Market Deposit(CDs)  Home Improvement
529 Plan / College Savings Plan m 9.6% Account Mortgage Loan or Home
6.1% Equity Loan
# who Flew on SOUTHWEST Airlines past 12mos o PHOENIX » who Flew on SOUTHWEST Airlines past 12mos ® PHOENIX

Professional Services Used*: Adults 18 or older E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

Financial Planner

10.9%
4 9.7%
13.4%
A tant
2 9.1%
Real Estate Agent

1,34
OnlineInvesting / Stock Trading g

Insurance Agent at a Local Office (not online)

7.9%
6.1%
; 9.3% 1% 33% 2.5 2.9%
Estate Planning m e ; " . 2. ... ——
~ i *past 12 Months, visA Debit Card PayPal Zelle venmo American Discover Facebook Samsung Pay Square Cash
Divorce / Family Attorney r';;:% r ) Card Express Messenger 1
® who Flew on SOUTHWEST Airlines past 12mos W PHOENIX m who Flew on SOUTHWEST Airlines past 12mos m PHOENIX

PHOENIX DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 762
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Airlines used for domestic/foreign travel past 12 months: Southwest



Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an average of 2 days, 23 hours, 10 minutes and

59 seconds each week with All Forms of Media.

86.1% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an avg. of 7 hours and 46 minutes each week listening
| to All Local AM/FM Radio, representing 9.4% of total time spent with all forms of Media.

-2

Avg. H:M:S/weekwith All Forms of

W Media: Adults 18 or older
82.5%

usage 54.0%
Usa

who Hew on SOUTHWEST
Airlines past 12mos

R
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Airlines used for domestic/foreign travel past 12 months: Southwest



Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an average of 3 days, 2 hours, 26 minutes and
52 seconds each week with All Forms of Media.

89.7% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an avg. of 8 hours and 9 minutes each week listening t
All Local AM/FM Radio, representing 9.8% of total time spent with all forms of Media.
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Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an average of 2 days, 15 hours, 39 minutes and
10 seconds each week with All Forms of Media.

84.1% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an avg. of 6 hours and 58 minutes each week listening
to All Local AM/FM Radio, representing 9.2% of total time spent with all forms of Media.
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i Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an average of 2 days, 18 hours, 6 minutes and
gcv_":h\‘-'ﬁit ‘ 18 seconds each week with All Forms of Media.

~g 1 73.8% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an avg. of 6 hours and 37 minutes each week listening
to All Local AM/FM Radio, representing 7.4% of total time spent with all forms of Media.
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Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an average of 2 days, 19 hours, 45 minutes and
28 seconds each week with All Forms of Media.

84.7% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an avg. of 7 hours and 59 minutes each week listening
to All Local AM/FM Radio, representing 10.% of total time spent with all forms of Media.
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Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an average of 2 days, 5 hours, 59 minutes and
44 seconds each week with All Forms of Ad-Supported Media.

81.3% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an avg. of 6 hours and 59 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 10.5% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an average of 2 days, 9 hours, 21 minutes and
33 seconds each week with All Forms of Ad-Supported Media.

85.2% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an avg. of 7 hours and 30 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 11.2% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an average of 1 days, 22 hours, 2 minutes and
9 seconds each week with All Forms of Ad-Supported Media.

78.1% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an avg. of 5 hours and 55 minutes each week listening
| to Local Ad-Supported AM/FM Radio, representing 10.% of total time spent with all forms of Ad-Supported Media.

7. 77

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

47:39:42
Concurr
usage 57.8%
who Alewon SOUTHWEST ~ WASHINGTON, DC
Airlines past 12mos

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:

® who Flew on SOUTHWEST Airlines past 12mos B WASHINGTON, DC

WASHINGTON, DC DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 1,341 WASHINGTON, DC DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 3.657 Hubbqrd Share of Ever_ything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. A O ABEAET NG for Anything _

Airlines used for domestic/foreign travel past 12 months: Southwest



Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an average of 2 days, 0 hours, 9 minutes and
47 seconds each week with All Forms of Ad-Supported Media.

70.2% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an avg. of 5 hours and 44 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 8.4% of total time spent with all forms of Ad-Supported Media.
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) Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an average of 2 days, 4 hours, 11 minutes and
Ecgth\‘.'ﬁ'ﬁ 50 seconds each week with All Forms of Ad-Supported Media.

80.6% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an avg. of 7 hours and 21 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 11.4% of total time spent with all forms of Ad-Supported Media.
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| Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an average of 7 hours and 42
minutes each day with All Forms of Ad-Supported Media. 81.3% listen to Local AM/FM Radio for an
avg. of 60. minutes/day. (Local Radio delivers 10.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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avg. of 64.4 minutes/day.

Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an average of 8 hours and 11
minutes each day with All Forms of Ad-Supported Media. 85.2% listen to Local AM/FM Radio for an

(Local Radio delivers 11.2% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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avg.of 50.8 m

inutes/day.

Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an average of 6 hours and 34
minutes each day with All Forms of Ad-Supported Media. 78.1% listen to Local AM/FM Radio for an
(Local Radio delivers 10.% of Time with Ad-Supported Media.)
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avg. of 49.2 minutes/day.

Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an average of 6 hours and 52
minutes each day with All Forms of Ad-Supported Media. 70.2% listen to Local AM/FM Radio for an

(Local Radio delivers 8.4% of Time with Ad-Supported Media.)
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avg. of 63.1 minutes/day.

Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an average of 7 hours and 27
minutes each day with All Forms of Ad-Supported Media. 80.6% listen to Local AM/FM Radio for an
(Local Radio delivers 11.4% of Time with Ad-Supported Media.)
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Local AM/FM Radio
Podcasts

Spotify

SiriusXM

YouTube Music
Owned Music

All Others

TV Music Channels
Amazon Music
Pandora

Apple Music
iHeartRadio
Audioboocks

47,366,251 or 81.3% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos listen to
Ad-Supported Local AM/FM Radio for an average of 60. minutes every day representing 41.% of all
| time spent daily with Ad-Supported Audio.
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[ 1,849,922 or 85.2% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos listen to Ad-
Supported Local AM/FM Radio for an average of 64.4 minutes every day representing 42.6% of all
time spent daily with Ad-Supported Audio.
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gouthwest

7 1,049,934 or 78.1% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos listen to Ad-
Supported Local AM/FM Radio for an average of 50.8 minutes every day representing 38.% of all
time spent daily with Ad-Supported Audio.
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379,492 or 70.2% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos listen to Ad-
Supported Local AM/FM Radio for an average of 49.2 minutes every day representing 35.5% of all
time spent daily with Ad-Supported Audio.
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7 1,149,282 or 80.6% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos listen to Ad-
Supported Local AM/FM Radio for an average of 63.1 minutes every day representing 43.1% of all
time spent daily with Ad-Supported Audio.
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. 47,366,251 or 81.3% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos listen to
Ad-Supported Local AM/FM Radio for an average of 60. minutes every day representing 41.% of all
time spent daily with Ad-Supported Audio.
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| 1,849,922 or 85.2% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos listen to Ad-
Supported Local AM/FM Radio for an average of 64.4 minutes every day representing 42.6% of all
time spent daily with Ad-Supported Audio.
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1,049,934 or 78.1% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos listen to Ad-
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| 379,492 or 70.2% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos listen to Ad-
Supported Local AM/FM Radio for an average of 49.2 minutes every day representing 35.5% of all
time spent daily with Ad-Supported Audio.
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time spent daily with Ad-Supported Audio.
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47,366,251 or 81.3% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Classic Hits, Classic Rock, and Country.
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1,849,922 or 85.2% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Hot AC, Classic Rock, and Urban Contemporary.
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Local AM/FM Radlo Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Adult (oniemperary
News/Talk/Iinformation

All News

Classic Hits

Country

Urban AC

Pop Contemporary Hit Radio
Classic Rock

Contemporary Christian
Rhythmic Contemporary Hit Radio
Alternative

Urban Contemporary

Classical

1,049,934 or 78.1% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are All News, Classic Hits, Adult Contemporary, Urban
AC, and Classic Rock.
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Local AMI/FM Radm Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{Average Week}

379,492 or 70.2% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Classic Rock, Country, and Alternative.
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1,149,282 or 80.6% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Country, Classic Hits, Pop Contemporary Hit Radio,
Adult Hits, and Classic Rock.
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38,862,995 or 66.7% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos watch Ad-
Supported Local TV Stations for an average of 91.8 minutes every day representing 30.% of all time
spent daily with Ad-Supported Video.
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1,578,212 or 72.7% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos watch Ad-
Supported Local TV Stations for an average of 112.8 minutes every day representing 34.5% of all
time spent daily with Ad-Supported Video.
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292,408 or 54.1% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos watch Ad-
Supported Local TV Stations for an average of 71.1 minutes every day representing 25.2% of all time
spent daily with Ad-Supported Video.
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38,862,995 or 66.7% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos watch Ad-
Supported Local TV Stations for an average of 91.8 minutes every day representing 30.% of all time
spent daily with Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % 66.7% 575 "Share Of Ad-SUppOftEd Video n Video: Adults 18 or older
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- N 1,578,212 or 72.7% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos watch Ad-
Southwes 2 - Supported Local TV Stations for an average of 112.8 minutes every day representing 34.5% of all
o D4 it time spent daily with Ad-Supported Video.
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794,470 or 59.1% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos watch Ad-

Supported Local TV Stations for an average of 55.9 minutes every day representing 25.9% of all time
spent daily with Ad-Supported Video.

Weekly 64.1% 63.4%
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292,408 or 54.1% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos watch Ad-
Supported Local TV Stations for an average of 71.1 minutes every day representing 25.2% of all time
spent daily with Ad-Supported Video.

Weekly 53.9% 54.1% Avg. Hours+Minutes/day with Ad-Supported

Reach % 51.8% 52.0% 50.2%_ "Share OfAd-supportEd Video n Video: Adults 18 or older

37.7%
who Flew on SOUTHWEST SEATTLE-TACOMA
Airlines past 12mos
29.8%
25.6%
16.7% 16.1% 15.4%
12.2% 11.8% 12.6%

90,457 723,501 83,223 568,052 58,031 435,420

27.8%

23.2%

Persons .. ..

Reached: 291,376 2,332,694 292,408 2,342,894

271,223 2,063,819

150,073 1,043,520 204,004 1,941,457 160,838 1,151,999 66,123 529,532

Cable TV Local TV Amazon Hulu YouTube TikTok Netflix AppleTV+ Paramount+ Disney+
Average
Daily Mi
® who Flew on SOUTHWEST Airlines past 12mos B SEATTLE-TACOMA
SEATTLE-TACOMA DMA Scarborough R2 2024: Aug23-Aug24 Qual intab 459 SEATTLE-TACOMA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 3,860 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved, soeﬁ_ for Anything _ -

Airlines used for domestic/foreign travel past 12 months: Southwest



910,398 or 63.8% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos watch Ad-

Supported Local TV Stations for an average of 84.4 minutes every day representing 30.7% of all time
spent daily with Ad-Supported Video.

Weekly

Avg. Hours+Minutes/day with Ad-Supported
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Comedies,

38,862,995 or 66.7% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Movies,

Local News - Morning, and Dramas.

Local TV Station Programs (Persons & % Reach): Adults 18 orolder  Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local TVStatmn Programs (Persons & % Reach): Adults 18 or older
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1,578,212 or 72.7% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Movies, Local
News - Morning, Comedies, and Local News - Late.
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794,470 or 59.1% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Movies, Local News -

Evening, Dramas, and Local News - Morning.
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Local TVStatmn Programs (Persons & % Reach): Adults 18 or older
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292,408 or 54.1% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Game
Shows, Local News - Morning, and Movies.
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Local TVStatmn Programs (Persons & % Reach): Adults 18 or older
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910,398 or 63.8% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Movies,
Comedies, Local News - Morning, and Dramas.
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‘ 44,778,190 or 76.9% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos use Ad-
Supported Social Media for an average of 136.7 minutes every day representing 25.1% of all time
spent daily with Ad-Supported Digital Media.
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[ 1,617,502 or 74.5% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos use Ad-
Supported Social Media for an average of 136.1 minutes every day representing 24.7% of all time
spent daily with Ad-Supported Digital Media.
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407,898 or 75.4% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos use Ad-
Supported Social Media for an average of 133.6 minutes every day representing 24.2% of all time
spent daily with Ad-Supported Digital Media.
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[ 1,125,556 or 78.9% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos use Ad-
Supported Social Media for an average of 147.9 minutes every day representing 27.5% of all time

spent daily with Ad-Supported Digital Media.
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43,678,984 or 75.% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos use Ad-
Supported Facebook for an average of 48.3 minutes every day representing 35.3% of all time spent
daily with Ad-Supported Saocial Media.
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1,617,502 or 74.5% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos use Ad-
Supported Facebook for an average of 47.8 minutes every day representing 35.1% of all time spent
daily with Ad-Supported Social Media.
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987,846 or 73.5% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos use Ad-
Supported Facebook for an average of 48.3 minutes every day representing 35.3% of all time spent
daily with Ad-Supported Social Media.
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374,813 or 69.3% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos use Ad-
Supported Facebook for an average of 46.4 minutes every day representing 34.8% of all time spent
daily with Ad-Supported Social Media.
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1,024,396 or 71.8% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos use Ad-
Supported Facebook for an average of 55.3 minutes every day representing 37.4% of all time spent
daily with Ad-Supported Social Media.
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‘ 43,678,984 or 75.% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos use Ad-
Supported Facebook for an average of 48.3 minutes every day representing 35.3% of all time spent
| daily with Ad-Supported Social Media.
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1,617,502 or 74.5% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos use Ad-
Supported Facebook for an average of 47.8 minutes every day representing 35.1% of all time spent
daily with Ad-Supported Social Media.
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987,846 or 73.5% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos use Ad-
Supported Facebook for an average of 48.3 minutes every day representing 35.3% of all time spent
daily with Ad-Supported Social Media.

Weekly 73.5% 73.0% Avg. Hours+Minutes/day with Ad-Supported
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374,813 or 69.3% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos use Ad-
Supported Facebook for an average of 46.4 minutes every day representing 34.8% of all time spent
daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 71.6% Social Media: Adults 18 or older
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1,024,396 or 71.8% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos use Ad-
Supported Facebook for an average of 55.3 minutes every day representing 37.4% of all time spent
daily with Ad-Supported Social Media.

Weekly 71.8% 72.9% Avg. Hours+Minutes/day with Ad-Supported
Reach % Social Media: Adults 18 or older
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 4,530,709;
Social Media: 3,085,835; Local Radio: 3,015,999; Non-Prem. Cable: 1,648,824; Local TV:
1,524,474 reaching Adults 18 or older who Flew on SOUTHWEST Airlines pas
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 182,785;
Local Radio: 119,298; Social Media: 116,467; Local TV: 62,769; Non-Prem. Cable: 61,141
reaching Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos.
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 66,460; Social Media: 66,210; Non-Prem. Cable: 36,761; Local TV: 28,831
reaching Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 37,813;
Social Media: 25,587; Local Radio: 23,096; Non-Prem. Cable: 12,067; Local TV: 10,708
reaching Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 118,951;
Social Media: 78,492; Local Radio: 73,592; Non-Prem. Cable: 43,120; Local TV: 38,421
reaching Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

Total persans

lAverage Week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Drug Stores

Spotify

SiriusXm

YouTube Music

Movie Theaters

51,172,980 or 87.9% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an
average of 53.8 minutes per day driving, seeing Billboards and Signs. 68.% Listen to Local Radio
Stations Out-of-Home for an average of 36.4 minutes/day.
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Top-13 Ad-. Suggarted Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Drug Stores

Shopping Malls

Podcasts

Spotify

YouTube Music

SiriusXmM

Retail Stores

Total Persons:
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Avg. Hours+Minutes/day with Out- m
of-Home Media: Adults 18 or older m

1,794,041 or 82.6% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an
average of 48.8 minutes per day driving, seeing Billboards and Signs. 71.2% Listen to Local Radio
Stations Out-of-Home for an average of 39. minutes/day.
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older

(average week)
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Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Drug Stores

Spotify

SiriusXm

Movie Theaters

YouTube Music

Total Persons:

304 232 06.7%

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older

MEMM-
(szazes | oo e
R Y

m who Flew on SOUTHWEST Airlines past 12mos

e ERR

who Aew on SOUTHWEST WASHINGTON, DC
Airlines past 12mos

m WASHINGTON, DC

1,189,156 or 88.4% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an
average of 54.8 minutes per day driving, seeing Billboards and Signs. 65.3% Listen to Local Radio
Stations Out-of-Home for an average of 30.8 minutes/day.
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older

(average week)
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio
Shopping Malls

Gas Stations/Convenience Stores

Total Persons:

% Time sim

471,059 or 87.1% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an
average of 51.4 minutes per day driving, seeing Billboards and Signs. 58.7% Listen to Local Radio
Stations Out-of-Home for an average of 29.8 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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1,319,945 or 92.6% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an
average of 54.8 minutes per day driving, seeing Billboards and Signs. 67.4% Listen to Local Radio
Stations Out-of-Home for an average of 38.2 minutes/day.

Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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51,172,980 or 87.9% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an average
of 53.8 minutes per day driving, seeing Billboards and Signs representing 35.6% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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1,794,041 or 82.6% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an average
of 48.8 minutes per day driving, seeing Billboards and Signs representing 30.8% of all Time Spent with Ad-
' Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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1,189,156 or 88.4% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an average
of 54.8 minutes per day driving, seeing Billboards and Signs representing 35.5% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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471,059 or 87.1% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an average of
51.4 minutes per day driving, seeing Billboards and Signs representing 34.8% of all Time Spent with Ad-

Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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1,319,945 or 92.6% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an average
of 54.8 minutes per day driving, seeing Billboards and Signs representing 38.4% of all Time Spent with Ad-

Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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1,794,041 or 82.6% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an
average of 48.8 minutes per day driving an average of 28.4 miles each day and are 54.4% more likely
to use 1-355/Veterans Memorial Tollway than the Metro average.
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1,189,156 or 88.4% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an
average of 54.8 minutes per day driving an average of 31.9 miles each day and are 68.4% more likely
to use Route 185/Connecticut Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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471,059 or 87.1% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an
average of 51.4 minutes per day driving an average of 29.9 miles each day and are 78.3% more likely
to use 6th Avenue (Seattle) than the Metro average.
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1,319,945 or 92.6% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an
average of 54.8 minutes per day driving an average of 31.9 miles each day and are 30.7% more likely
to use Highway 51 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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18,578,688 or 31.9% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9.4 minutes every day representing 31.4% of all
tlme spent daily with All forms of Print Media.
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690,823 or 31.8% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos read Local
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Fe

15.8‘

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who FAew on SOUTHWEST 'WASHINGTON, DC
Airines past 12mos

oo 3 o :

i
(3
=

PSR 3

m who Flew on SOUTHWEST Airlines past 12mos

B WASHINGTON, DC

Local Daily
erls)

New York Times (Daily
+Sunday)
10.3

Wall Street Journal
(Daily)
9.5

New York T
(Dai Catalogs
8.2 3.8

Books
14.3

New York Times (Daily
+Sunday)
10.4

Local Daily
Wall Street Journal New York
(Caily) (Daily) Catalogs
9.7 81 1.0

= who Flew on SOUTHWEST Airlines past

12mos m WASHINGTON, DC

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & A

Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

Direct Mail Advertising (excluding Catalogs)
All Local Weekly Newspapers

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

Catalogs

Wall Street Journal (Daily)

USA Today (Daily)

Books

WASHINGTON, DC DMA

Secarborough R2 2024: Aug23-Sep24

Totl persons:

oerd o

. —— 2
=

Nasd 0

RS -

-M-

Time Spent

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or cldarm

i
PP T

0.0%

® who Flew on SOUTHWEST Airlines past 12mos
Qual Intab

[ e m
L

= WASHINGTON, DC
1,341

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

vg. Minutes/day Spent): Adults 18 or older

Local Daily
Newspaper(s)
(Sunday)

New York Times (Daily
“+Sunday)

Local Daily
Newspaper(s)
(DailysSunday)
9.4

New York Times (Daily)

Local [
N
Local Daily (Daily
Newspoper(s) 8.8
(sunday)
12.7

UsA Today (Daily)
89

Wall Street

New York Times (Daily)

New York Times

Local Daily Newspaper(s)
(su (Daily+Sunday)
12. 9.2

m who Flew on SOUTHWEST Airlines past 12mos

Airlines used for domestic/foreign travel past 12 months: Southwest

® WASHINGTON, DC
* Share of Everything



217,645 or 40.3% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day representing 26.7% of all
time spent daily with All forms of Print Media.
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