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2.9% or 7,644,101 of USA Adults 18 or older Live in the CHICAGO, IL, DMA.
Typical Adults 18 or older who Live in the CHICAGO, IL, DMA are 48.4 years old (.9% younger than average)
and have a $112,514 (14.8% higher than average) annual household income.
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3.% or 3,846,837 of USA Adults 25 - 54 Live in the CHICAGO, IL, DMA.

Typical Adults 25 - 54 who Live in the CHICAGO, IL, DMA are 40. years old (.3% older than average) and have
a $120,308 (15.1% higher than average) annual household income.
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3.% or 1,928,104 of USA Women 25 - 54 Live in the CHICAGO, IL, DMA.

w25-54 Typical Women 25 - 54 who Live in the CHICAGO, IL, DMA are 39.9 years old (.1% younger than average) and
have a $109,469 (15.4% higher than average) annual household income.
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2.9% or 1,918,733 of USA Men 25 - 54 Live in the CHICAGO, IL, DMA.
Typical Men 25 - 54 who Live in the CHICAGO, IL, DMA are 40.2 years old (.6% older than average) and have
a $131,200 (15.1% higher than average) annual household income.
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3.% or 3,750,725 of USA Adults 35 - 64 Live in the CHICAGO, IL, DMA.

Typical Adults 35 - 64 who Live in the CHICAGO, IL, DMA are 49.8 years old (.2% older than average) and
have a $121,072 (11.2% higher than average) annual household income.
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Avg HHI: | $108,874




2.9% or 7,644,101 of USA Adults 18 or older Live in the CHICAGO, IL, DMA.

Adults 18 or older who Live in the CHICAGO, IL, DMA are .2% less likely to be a college graduate, .5%
more likely to work full-time, 5.4% less likely to be married, 3.1% less likely to be a parent of 1 or more
children under 18.
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3.% or 3,846,837 of USA Adults 25 - 54 Live in the CHICAGO, IL, DMA.

Adults 25 - 54 who Live in the CHICAGO, IL, DMA are 3.7% more likely to be a college graduate, 1.3%
more likely to work full-time, 7.9% less likely to be married, 6.4% less likely to be a parent of 1 or more
children under 18.
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3.% or 1,928,104 of USA Women 25 - 54 Live in the CHICAGO, IL, DMA.

Women 25 - 54 who Live in the CHICAGO, IL, DMA are 6.4% more likely to be a college graduate, 3.9%
more likely to work full-time, 7.% less likely to be married, 3.% less likely to be a parent of 1 or more
children under 18.
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o M25-54

2.9% or 1,918,733 of USA Men 25 - 54 Live in the CHICAGO, IL, DMA.
Men 25 - 54 who Live in the CHICAGO, IL, DMA are 1.6% more likely to be a college graduate, .3% less
likely to work full-time, 8.7% less likely to be married, 10.4% less likely to be a parent of 1 or more

children under 18.
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under 18.

3.% or 3,750,725 of USA Adults 35 - 64 Live in the CHICAGO, IL, DMA.
Adults 35 - 64 who Live in the CHICAGO, IL, DMA are 2.9% more likely to be a college graduate, 2.8% less
likely to work full-time, 5.6% less likely to be married, 2.% less likely to be a parent of 1 or more children
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2.9% or 7,644,101 of USA Adults 18 or older Live in the CHICAGO, IL, DMA.

Adults 18 or older who Live in the CHICAGO, IL, DMA are 3.% less likely to own their home, 5.1% more
likely to own a lower valued home, 3.2% less likely to have a single-family home, 9.9% less likely to have a
dog.
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Own/Rent/Other: Adults 18 or older m%m Type of Home:Adults 18 or older 4{® Pets in Home:Adults 18 or older
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dog.

3.% or 3,846,837 of USA Adults 25 - 54 Live in the CHICAGO, IL, DMA.
Adults 25 - 54 who Live in the CHICAGO, IL, DMA are 3.2% less likely to own their home, .7% more likely
to own a higher valued home, 7.1% less likely to have a single-family home, 16.4% less likely to have a

Mﬁm Type of Home:Adults 25 - 54

Single Family House (unattached)
Townhouse or attached Home

Condominium

9.5%
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4.3% 5.4% Apartment
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Property 3.2%
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3.% or 1,928,104 of USA Women 25 - 54 Live in the CHICAGO, IL, DMA.

Women 25 - 54 who Live in the CHICAGO, IL, DMA are 5.8% less likely to own their home, 4.7% more
likely to own a higher valued home, 6.3% less likely to have a single-family home, 11.% less likely to have
a dog.

Own/Rent/Other: Women 25 - 54 m%m Type of Home:Women 25 -54  4{® Pets in Home:Women 25 - 54
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2.9% or 1,918,733 of USA Men 25 - 54 Live in the CHICAGO, IL, DMA.
Men 25 - 54 who Live in the CHICAGO, IL, DMA are .7% less likely to own their home, 2.6% more likely to
own a lower valued home, 7.8% less likely to have a single-family home, 22.8% less likely to have a dog.
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3.% or 3,750,725 of USA Adults 35 - 64 Live in the CHICAGO, IL, DMA.
Adults 35 - 64 who Live in the CHICAGO, IL, DMA are .6% less likely to own their home, 4.2% more likely
to own a lower valued home, 3.8% less likely to have a single-family home, 9.7% less likely to have a dog.

Mﬁm Type of Home:Adults 35 - 64
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domestic past yr.

2.9% or 7,644,101 of USA Adults 18 or older Live in the CHICAGO, IL, DMA.
Adults 18 or older who Live in the CHICAGO, IL, DMA are 3.% less likely to look up D-1-Y advice online, 7.1%
less likely to always vote in local elections, 7.5% more likely to belong to a gym, 5.1% more likely to fly

Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older
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3.% or 3,846,837 of USA Adults 25 - 54 Live in the CHICAGO, IL, DMA.

Adults 25 - 54 who Live in the CHICAGO, IL, DMA are .6% less likely to look up D-I-Y advice online, 8.% less
likely to always vote in local elections, 12.3% more likely to belong to a gym, 8.7% more likely to fly
domestic past yr.

-gTop-zo past 30-days Online Lifestyle Activites: Adults 25 - 54 Political Activity: Adults 25 - 54
42.9% 27.6% r429.5%
53.5% ” Registered to Vote Democrat / Lean  Republican / Lean Independent / None
(In District of Residence) Democrat Republican of These
‘ Presidertial lectons: Aways
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3.% or 1,928,104 of USA Women 25 - 54 Live in the CHICAGO, IL, DMA.

Women 25 - 54 who Live in the CHICAGO, IL, DMA are 12.4% more likely to look up D-I-Y advice online,
5.9% less likely to always vote in local elections, 15.4% more likely to belong to a gym, 9.6% more likely to
fly domestic past yr.

84.6%

(In District of Residence) Democrat Republican of These
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2.9% or 1,918,733 of USA Men 25 - 54 Live in the CHICAGO, IL, DMA.
Men 25 - 54 who Live in the CHICAGO, IL, DMA are 12.6% less likely to look up D-I-Y advice online, 9.6%
less likely to always vote in local elections, 10.% more likely to belong to a gym, 8.1% more likely to fly

domestic past yr.
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3.% or 3,750,725 of USA Adults 35 - 64 Live in the CHICAGO, IL, DMA.
Adults 35 - 64 who Live in the CHICAGO, IL, DMA are .4% more likely to look up D-I-Y advice online, 6.3%

less likely to always vote in local elections, 7.8% more likely to belong to a gym, 5.1% more likely to fly

domestic past yr.
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smoke cigarettes.

2.9% or 7,644,101 of USA Adults 18 or older Live in the CHICAGO, IL,
Adults 18 or older who Live in the CHICAGO, IL, DMA are 1.% more likely to use QSRs past mo., 2.3% less
likely to use Sit-Down Restaurants past mo., 13.% less likely to use Casinos past yr., 5.9% more likely to

DMA.
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cigarettes.

3.% or 3,846,837 of USA Adults 25 - 54 Live in the CHICAGO, IL, DMA.
Adults 25 - 54 who Live in the CHICAGO, IL, DMA are .9% less likely to use QSRs past mo., 1.1% less likely to
use Sit-Down Restaurants past mo., 8.3% less likely to use Casinos past yr., 2.5% more likely to smoke
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Past 30-days QSR Users: Women 25 - 54

7.4%

4%
mwho Live in the CHICAGO, IL, DMA muUsA

Avg. Monthly QSR Meals:

Total Monthly QSR Users:
84.7%

.

3.% or 1,928,104 of USA Women 25 - 54 Live in the CHICAGO, IL, DMA.
Women 25 - 54 who Live in the CHICAGO, IL, DMA are 2.% less likely to use QSRs past mo., 4.1% less likely
to use Sit-Down Restaurants past mo., 8.9% less likely to use Casinos past yr., 18.2% more likely to smoke

cigarettes.
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3times
10times or more

= who Live in the CHICAGO, IL, DMA

mUSA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down

o s - “

R

Meals:

Drank Past 30-days: Women 25 - 54

Liquor
Any Type of Beer  prtee 31,9% B
Wine  pretrom] 31.6%
imported Beer

Domestic Regular Beer

27,339,555 42.5%

Microbrew / Craft Beer

= who Live in the CHICAGO, IL, DMA mUSA

USA Projection Scarborough R1 2026: Feb25-Feb26

U
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Top-10 Cuisines: Women 25 - 54

(Sit-Down Restaurants Used Past 30-days)

Coffes  Bagel/ Wings/ Steakhouse Upscale  Indisn /

Mouse/ Donut/ Burgers { Thai /
Coffee Bar  Bakery Sports 8ar Other
Asian

m who Live in the CHICAGO, IL, DMA mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the CHICAGO, IL, DMA 29.3%

use G 26.0%

Past 12 mnths Casino Activities: Women 25 - 54

Slot Machines

1

241
Bar/ Nightaub
Table Games (raps, Poker, tc)

Upscale Restaurant
Stage Show / Concert
Sports Betting

Spa

Other Gambling

Used Past 30-days: Women 25 - 54
i |
‘ —

)

10.9%

[ Cannabis

Casinos visited past 12

= who Live in the CHICAGO, IL, DMA BUSA
Qual Intab 4,001
USA Projection Scarborough R1 2026: Sep2d-Mar26 Qual intab 24,554

Cigarettes Vape
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2.9% or 1,918,733 of USA Men 25 - 54 Live in the CHICAGO, IL, DMA.

Men 25 - 54 who Live in the CHICAGO, IL, DMA are .2% more likely to use QSRs past mo., 1.9% more likely
to use Sit-Down Restaurants past mo., 7.7% less likely to use Casinos past yr., 11.8% less likely to smoke
cigarettes.

Past 30-days QSR Users: Men 25 - 54

1time

2 times

3 times

4 times

5 times

6-9times

10 times or more

16.8%

mwho Live in the CHICAGO, IL, DMA muUsA

10times or more

= who Live in the CHICAGO, IL, DMA

1time

2 times

3 times

4 times

5 times

6-9times

Past 30-days Sit-Down Restaurant Users: Men 25 - 54
4

14.7%

Top-10 Cuisines: Men 25 - 54

(Sit-Down Restaurants Used Past 30-days)

bz
e
S0
5.0 i
piza

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
whotiveinthe oicaco, n, v [ETTISINNN 26.4%

use [ 23.6%

Mexican Chinese  Coffee  Wings/ imlan  Bagel/ Steskhouse Upscale Indian /
Mouse/ Burgers | oont / hai

Coffee Bar Sports Bar Bakery Other

Atian

m who Live in the CHICAGO, IL, DMA mUSA

Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avi hly Sii Meals:
85.9% - 74.4% 73.0%
e Teey S
Drank Past 30-days: Men 25 - 54 Past 12 months Casino Activities: Men 25 - 54

Any Type of Beer 34,282,355 52.2%
Liquor 52,048,110 48.8%
Imported Beer 23,364,756 ;

Domestic Regular Beer

22,187,283

Domestic Light Beer
Wine

Microbrew / Craft Beer

= who Live in the CHICAGO, IL, DMA mUSA
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Slot Machines

Table Games (Craps, Poker, etc.)

Bar / Nightclub

Sports Betting

Upscale Restaurant

Stage Show / Concert

Spa

Other Gambling

19,140,113 : 29.1%

12,887,720 19.6%
8,829,859 13.4%

7,255,671

Used Past 30-days: Men 25 - 54

[ Cannabis Cigarettes

Casinos visited past 12
= who Live in the CHICAGO, IL, DMA BUSA
4,001
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Past 30-days QSR Users: Adults 35 - 64

1time 8.7%

—
2tmes
3 times
4 times
6-Btims
10times or more

mwho Live in the CHICAGO, IL, DMA muUsA

Avg. Monthly QSR Meals:

Total Monthly QSR Users:
84.4% 85.0%

3.% or 3,750,725 of USA Adults 35 - 64 Live in the CHICAGO, IL, DMA.
Adults 35 - 64 who Live in the CHICAGO, IL, DMA are .7% less likely to use QSRs past mo., 4.4% less likely to
use Sit-Down Restaurants past mo., 15.7% less likely to use Casinos past yr., 5.8% less likely to smoke

cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 35 - 64

. 1time

17.1%

2 times 15.5%
3 times
4 times
5 times

6-9times

10times or more

= who Livein the CHICAGO, IL, DMA mUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down

= E - -

e IR

Drank Past 30-days: Adults 35 - 64
Liquer
Any Type of Beer
wine

Imported Beer
Domestic Regular Beer
Domestic Light Beer

Microbrew / Craft Beer

= who Live in the CHICAGO, IL, DMA mUSA
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U
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Top-10 Cuisines: Adults 35 - 64

(Sit-Down Restaurants Used Past 30-days)

5.1
s
ii
Pirza

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the CHICAGO, IL, DMA 20.9%

Coffee  ialian  Wings/ Steskhouse Bagel/ Upscale Sesfood
House | Burzers / Denut /
Caffee gar Sports Bar Bakery

wwho Lve in the CHICAGO, 1L, DMA musA

usn RO 19.5%

Past 12 months Casino Activities: Adults 35 - 64

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

Other Gambling

Used Past 30-days: Adults 35 - 64
wtl

)

Casinos visited past 12

= who Live in the CHICAGO, IL, DMA BUSA
Qual Intab 4,001
USA Projection Scarborough R1 2026: Sep2d-Mar26 Qual intab 24,554

[ Cannabis Cigarettes Vape
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: 2.9% or 7,644,101 of USA Adults 18 or older Live in the CHICAGO, IL, DMA.

Adults 18 or older who Live in the CHICAGO, IL, DMA are .4% less likely to have a 401K, 11.2% less likely to
+ have an Auto Loan, 7.6% less likely to Invest/Trade Stocks Online, 5.6% less likely to pay with their Debit Card.

Investments Owned: Adults 18 or older

18.2%
17.4%

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

12.7%

Money Market Funds

11.0%
sond TN oo
8.4%
Other (Crypto / NFTs / Metals, etc.) Ty

529 Plan / College Savings Plan 7,‘?:;

Second Home or Real Estate Property 5'819:%

u who Live in the CHICAGO, IL, DMA mUSA

Financial Services Has and/or Uses:

Checking  Debit or ATM

® who Live in the CHICAGO, IL, DMA

Adults 18 or older

Money

Market
Account

mUSA

4.1% 51% 300 4.3%
i P s O

Certificates of Studentioan Personal Loan Refinanced Home

Home Improvement
Mortgage Loanor Home
Equity Loan

Professional Services Used*: Adults 18 or older

Tax Preparation Service
-
45,389,203 17.3%
Online Investing / Stock Tradil
o1 sk
10.2%
Insurance Agent at a Local Office (not online) icciad
24,162 7.6%
4%
Real Estate Agent
ert B o

Estate Planning ;:::

Financial Planner

*Past 12 Month:
Divorce / Family Attorney asLa%, (*pas onths)
C.9%
W who Live in the CHICAGO, IL, DMA WUSA
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w who Live in the CHICAGO, IL, DMA
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Past 3-Months Payment Methods Used: Adults 18 or older

American
Express

mUSA

7.0%
S0 2.0% 4.5%

Facebook Samsung Pay
Messenger




: 3.% or 3,846,837 of USA Adults 25 - 54 Live in the CHICAGO, IL, DMA.
Adults 25 - 54 who Live in the CHICAGO, IL, DMA are 3.% less likely to have a 401K, 15.9% less likely to have
an Auto Loan, 6.% less likely to Invest/Trade Stocks Online, 9.8% less likely to pay with their Debit Card.

nﬁalnvestments Owned: Adults 25 - 54

401K Plan
IRA (Individual Retirement Account)

Stocks or Stock Options

Financial Services Has and/or Uses: Adults 25 - 54

25.1%
> 13.7%
Mutual Funds 7%
Money Market Funds 91':’;%
5 9.2%
529 Plan / College Savings Plan gy 0.8%
: 8.2%
Other (Crypto / NFTs / Metals, etc.) 5 ﬂ i 5.1% SI% L 3.6%
Bonds 7.9% Checking DebitorATM  Savings  CreditCard  Online Mobile Online Bill Home Autoloan Studentloan  Money  Certificates of Personal Loan Refinanced Home
=y Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property  gor ’j’ta:‘* Account Mortgage L'E”m';: ome
® who Live in the CHICAGO, IL, DMA mUSA ® who Live in the CHICAGO, IL, DMA HUSA
. - . [ .
Professional Services Used*: Adults 25 - 54 Past 3-Months Payment Methods Used: Adults 25 - 54
15,500,314 11.9%
Insurance Agent at a Local Office (not online) g e . .
Real Estate Agent ey 8.8% 9-5% 8.7%
4,813,095 [NERLY -4 15.0% Ha% 2.9% 5.5%

(*Past 12 Months)

1.1%
1.3%

W who Live in the CHICAGO, IL, DMA

Divorce / Family Attorney
WUSA

USA Projection Scarborough R1 2026: Feb25-Feb26
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visa PayPal Venmo zelle DebitCard  ApplePay MasterCard CashApp  GooglePay  American Discover ~ Store Credit Square Cash  Facebook Samsung Pay

Express Card Messenger
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4,001
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3.% or 1,928,104 of USA Women 25 - 54 Live in the CHICAGO, IL, DMA.
Women 25 - 54 who Live in the CHICAGO, IL, DMA are 9.% less likely to have a 401K, 16.3% less likely to have
an Auto Loan, 11.6% less likely to Invest/Trade Stocks Online, 4.4% less likely to pay with their Debit Card.

Investments Owned Women 25 - 54

401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options

11,889,968 18.5%

9.9%

[BETRCI 9.6%
3 8.2%
5,438,228

8.4%

! 8.5%
5,192,710 I8¢

Mutual Funds
529 Plan / College Savings Plan

Money Market Funds

Women 25 - 54

Financial Services Has and/or Uses:

1 6.3% = 7.9%
Other (Crypto / NFTs / Metals, etc.) - e 5.2% 385 56% —
EEIE 6.1% R 10450 R 8.3% 12—
Bonds 2% Checking DebitorATM  Savings  CreditCard  Mobile Online Online Bill Home Autoloan Studentloan  Money  Certificates of Personal Loan Refinanced Home
ey Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home
Second Home or Real Estate Property Equity Loan
® who Live in the CHICAGO, IL, DMA mUSA ® who Live in the CHICAGO, IL, DMA EUSA
Y L/ .
Professional Serwces Used*: Women 25 54 yraost 3-Months Payment Methods Used: Women 25 - 54
Online Investing / Stock Trading _
Accountant
Insurance Agent at a Local Office (not online)
Real Estate Agent 0.2% 107% 955 10.0%
4.6% 4.5%
Estate Planning e .o O [ RN R - .
(*Past 12 Months) PayPal VISA Venmo Zelle DebitCard  Apple Pay MasterCard CashApp  Google Pay Store Credit  American Discover  Square Cash  Facebook Samsung Pay
Divorce/ Family Attorney card Express Messenger
w who Live in the CHICAGO, IL, DMA mUSA w who Live in the CHICAGO, IL, DMA mUSA
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: 2.9% or 1,918,733 of USA Men 25 - 54 Live in the CHICAGO, IL, DMA.

Men 25 - 54 who Live in the CHICAGO, IL, DMA are 2.1% more likely to have a 401K, 15.5% less likely to have
an Auto Loan, 2.8% less likely to Invest/Trade Stocks Online, 16.2% less likely to pay with their Debit Card.

Investments Owned: Men 25 - 54

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

u who Live in the CHICAGO, IL, DMA

38,014,244

17.5%
11,615,808

57.

17.7%

10.6%
8,063,997 B P
66307 10.2%
RS 11.1%

4 8.2%
[XIIET 10.6%

59 9.9%
5,384,9

9.1%

5%
5%

mUSA

Financial Services Has and/or Uses: Men 25 - 54

81% 8.6% 6oy 5gu p—
Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Studentloan Certificates of Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan
® who Live in the CHICAGO, IL, DMA B USA

Professional Services Used*: Men 25 - 54

Online Investing / Stock Tradil =
o i o
12,779,353 19.4%

Tax Preparation Service

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce / Family Attorney

W who Live in the CHICAGO, IL, DMA

USA Projection

USA
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

8,184,707 12.5%

5 9.8%
5,646,868 8.6%
6.2%
3,658,585 5.6%
2.7%
PREIRDE 3.9%

2.4%
2.0%

B\ Past 3-Months Payment Methods Used: Men 25 - 54

b 12,69

Discover

zelle MasterCard  ApplePay  DebitCard  Google Pay  Cash App American

PayPal

VIsA Venmo

7% (*Past 12 Months) Store Credit
1.0% Express Card
mUSA wwho Live in the CHICAGO, IL, DMA mUSA
Scarborough R1 2026: Feb25-Feb26 Qual Intab 4,001
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8.3%
B3% o B g 6.0%

Square Cash  Facebook Samsung Pay
Messenger




: 3.% or 3,750,725 of USA Adults 35 - 64 Live in the CHICAGO, IL, DMA.
Adults 35 - 64 who Live in the CHICAGO, IL, DMA are 3.8% less likely to have a 401K, 13.4% less likely to have
an Auto Loan, 14.7% less likely to Invest/Trade Stocks Online, 11.% less likely to pay with their Debit Card.

Investments Owned: Adults 35 - 64 Financial Services Has and/or Uses: Adults 35 - 64

401K Plan

67,854,133 .5%

46, 37.0%

IRA (Individual Retirement Account)

14 %
3,5 18.0%
Mutual Funds 22,183,692 17.5%

3 11.6%
Money Market Funds 125%

54,7 9.5%
529 Plan / College Savings Plan 0%

Other (Crypto / NFTs / Metals, etc.) -7'1"

11,752, 13K+

,
: i

0% Lo e . K - Z
Bonds 11,306,790 3 Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Autoloan  Money  Certificates of Studentloan Personal Loan Refinanced  Home
— Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
5% Account Mortgage Loan or Home
Second Home or Real Estate Property EXERG 7 5% Equity Loan
® who Live in the CHICAGO, IL, DMA mUSA ® who Live in the CHICAGO, IL, DMA EUSA
" " r—
Professional Services Used*: Adults 35 - 64 yraost 3-Months Payment Methods Used: Adults 35 - 64
Tax Preparation Service  Puippaps o
179,54 10.1%
wnnont R .
= ) 8.5%
Insurance Agent at a Local Office (not online) , a% . .
3,600 2.5%
Real Estat .
el Extate Agent 3.5% H0ERI0I% o 0%
Sl 4.7% 4.5%
Estate Planning 275% asre __ o - 2 e 7 biosn e s i2055 —
) 1.0% (*Past 12 Months) Zelle Venmo DebitCard MasterCard Apple Pay  CashApp  GooglePay  American Store Credit  Discover  Square Cash  Facebook Samsung Pay
Divorce / Family Attorney tLi% Express Card Messenger

w who Live in the CHICAGO, IL, DMA mUSA w who Live in the CHICAGO, IL, DMA mUSA
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Adults 18 or older who Live in the CHICAGO, IL, DMA spend an average of 2 days, 23 hours, 30 minutes and 35 seconds
each week with All Forms of Media.

80.4% of Adults 18 or older who Live in the CHICAGO, IL, DMA spend an avg. of 8 hours and 22 minutes each week listening to All Local
AM/FM Radio, representing 9.4% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

Concurry
usage 55.9%
USA

who Live in the CHICAGO,
IL, DMA

® who Live in the CHICAGO, IL, DMA W USA
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Adults 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 2 days, 13 hours, 24 minutes and 14 seconds
each week with All Forms of Media.

78.4% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA spend an avg. of 7 hours and 57 minutes each week listening to All Local
AM/FM Radio, representing 10.2% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

60:39:16
Concurr
usage
who Live in the CHICAGO, USA
IL, DMA

® who Live in the CHICAGO, IL, DMA m USA
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Women 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 2 days, 14 hours, 2 minutes and 45 seconds
each week with All Forms of Media.

77.2% of Women 25 - 54 who Live in the CHICAGO, IL, DMA spend an avg. of 7 hours and 45 minutes each week listening to All Local
AM/FM Radio, representing 9.7% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

Concurr
usage 55.7%
UsA

who Live in the CHICAGO,
IL, DMA

® who Live in the CHICAGO, IL, DMA m USA
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Men 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 2 days, 9 hours, 47 minutes and 26 seconds each
week with All Forms of Media.

79.6% of Men 25 - 54 who Live in the CHICAGO, IL, DMA spend an avg. of 8 hours and 7 minutes each week listening to All Local AM/FM
Radio, representing 11.2% of total time spent with all forms of Media.

o>

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

8:30:
Concurr
usage 56.4%
USA

who Live in the CHICAGO,
IL, DMA
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Adults 35 - 64 who Live in the CHICAGO, IL, DMA spend an average of 2 days, 20 hours, 8 minutes and 40 seconds each
week with All Forms of Media.

83.9% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA spend an avg. of 8 hours and 52 minutes each week listening to All Local
AM/FM Radio, representing 10.9% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

Concurr
usage 51.0%
UsA

who Live in the CHICAGO,
IL, DMA
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Adults 18 or older who Live in the CHICAGO, IL, DMA spend an average of 2 days, 6 hours, 53 minutes and 21 seconds
each week with All Forms of Ad-Supported Media.

77.5% of Adults 18 or older who Live in the CHICAGO, IL, DMA spend an avg. of 7 hours and 43 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 10.9% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

53:14:55
58.2%

who Live in the CHICAGO,
i, DMA

® who Live in the CHICAGO, IL, DMA B USA
o Share of Everything
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Adults 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 1 days, 17 hours, 22 minutes and 59 seconds
each week with All Forms of Ad-Supported Media.

75.9% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA spend an avg. of 7 hours and 16 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 13.3% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

“ 63.5%

who Live in the CHICAGO,

IL, DMA
% of Total

Weekly H:M:
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it Share of Everything
USA  USAProjection  Scarborough R1 2026: Feb25-Feb26  Qual Intab 4,001 USA Projection  Scarborough R1 2026: Sep2d-Mar26 ~ Qual Intab 24,554 Hllbbc d i
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. Hee g P N T IrN - for Anything



Women 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 1 days, 18 hours, 48 minutes and 54 seconds
each week with All Forms of Ad-Supported Media.

75.4% of Women 25 - 54 who Live in the CHICAGO, IL, DMA spend an avg. of 7 hours and 15 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 12.8% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

who Live in the CHICAGO,
i, DMA

EE e

% of Total
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Men 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 1 days, 15 hours, 58 minutes and 27 seconds each

week with All Forms of Ad-Supported Media.
76.2% of Men 25 - 54 who Live in the CHICAGO, IL, DMA spend an avg. of 7 hours and 16 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 13.9% of total time spent with all forms of Ad-Supported Media.

B

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

“ 63.4%

who Live in the CHICAGO,
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Adults 35 - 64 who Live in the CHICAGO, IL, DMA spend an average of 2 days, 1 hours, 53 minutes and 9 seconds each
week with All Forms of Ad-Supported Media.

80.7% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA spend an avg. of 8 hours and 15 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 13.4% of total time spent with all forms of Ad-Supported Media.
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66.2 minutes/day.

Adults 18 or older who Live in the CHICAGO, IL, DMA spend an average of 7 hours and 50 minutes
each day with All Forms of Ad-Supported Media. 77.5% listen to Local AM/FM Radio for an avg. of
(Local Radio delivers 10.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 54

(average week]
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| Adults 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 5 hours and 54 minutes each
day with All Forms of Ad-Supported Media. 75.9% listen to Local AM/FM Radio for an avg. of 62.3
minutes/day.

(Local Radio delivers 13.3% of Time with Ad-Supported Media.)
Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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minutes/day.

Top-13 All Forms of Media (Persons & % Reach): Women 25 - 54
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| Women 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 6 hours and 6 minutes each
day with All Forms of Ad-Supported Media. 75.4% listen to Local AM/FM Radio for an avg. of 62.2

(Local Radio delivers 12.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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Top-13 All Forms of Media (Persons & % Reach): Men 25-54
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Men 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 5 hours and 42 minutes each day
with All Forms of Ad-Supported Media. 76.2% listen to Local AM/FM Radio for an avg. of 62.4

(Local Radio delivers 13.9% of Time with Ad-Supported Media.)
Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54
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Top-13 All Forms of Media (Persons & % Reach} Adults 35 - 64

(average week]
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Adults 35 - 64 who Live in the CHICAGO, IL, DMA spend an average of 7 hours and 7 minutes each day
with All Forms of Ad-Supported Media. 80.7% listen to Local AM/FM Radio for an avg. of 70.7
(Local Radio delivers 13.4% of Time with Ad-Supported Media.)
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5,920,863 or 77.5% of Adults 18 or older who Live in the CHICAGO, IL, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 66.2 minutes every day representing 42.% of all time spent
daily with Ad-Supported Audio.
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2,919,265 or 75.9% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 62.3 minutes every day representing 37.2% of all time spent daily
with Ad-Supported Audio.
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1,454,200 or 75.4% of Women 25 - 54 who Live in the CHICAGO, IL, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 62.2 minutes every day representing 36.5% of all time spent
daily with Ad-Supported Audio.
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1,462,540 or 76.2% of Men 25 - 54 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 62.4 minutes every day representing 37.4% of all time spent daily
with Ad-Supported Audio.
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with Ad-Supported Audio.
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3,028,359 or 80.7% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 70.7 minutes every day representing 40.3% of all time spent daily
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5,920,863 or 77.5% of Adults 18 or older who Live in the CHICAGO, IL, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 66.2 minutes every day representing 42.% of all time spent
daily with Ad-Supported Audio.
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2,919,265 or 75.9% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local

AM/FM Radio for an average of 62.3 minutes every day representing 37.2% of all time spent daily
with Ad-Supported Audio.
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1,454,200 or 75.4% of Women 25 - 54 who Live in the CHICAGO, IL, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 62.2 minutes every day representing 36.5% of all time spent
daily with Ad-Supported Audio.
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1,462,540 or 76.2% of Men 25 - 54 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local

AM/FM Radio for an average of 62.4 minutes every day representing 37.4% of all time spent daily
with Ad-Supported Audio.
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Reach % 76.2% Audio: Men 25 - 54
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3,028,359 or 80.7% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local

AM/FM Radio for an average of 70.7 minutes every day representing 40.3% of all time spent daily
with Ad-Supported Audio.
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5,920,863 or 77.5% of Adults 18 or older who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio, Classic Hits, Hot
AC, and Country.
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2,919,265 or 75.9% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary, Hot AC,

Alternative, an

d Classic Hits.

Local AM/FM Radm Formats (Persons & % Reach): Adults 25-54
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1,454,200 or 75.4% of Women 25 - 54 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary, Hot AC, Urban

Contemporary,

and Classic Hits.
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1,462,540 or 76.2% of Men 25 - 54 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Alternative, Adult Contemporary,
Classic Hits, and Hot AC.
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3,028,359 or 80.7% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary, Classic Hits, Hot
AC, and Country.
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5,188,452 or 67.9% of Adults 18 or older who Live in the CHICAGO, IL, DMA watch Ad-Supported
Local TV Stations for an average of 111.6 minutes every day representing 34.7% of all time spent
daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 25 - 54
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2,383,251 or 62.% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local TV
Stations for an average of 46.1 minutes every day representing 28.9% of all time spent daily with Ad-
Supported Video.
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Avg. Week All Video (Persons & % Reach): Women 25-54
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1,112,188 or 57.7% of Women 25 - 54 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local
TV Stations for an average of 56.4 minutes every day representing 28.9% of all time spent daily with
Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Men 25 -54
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1,271,669 or 66.3% of Men 25 - 54 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local TV
Stations for an average of 37.1 minutes every day representing 28.7% of all time spent daily with Ad-
Supported Video.
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2,639,528 or 70.4% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local
TV Stations for an average of 88.2 minutes every day representing 34.% of all time spent daily with
Ad-Supported Video.

Avg. Week All Video (Persons & % Reach): Adults 35 - 64 Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64
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5,188,452 or 67.9% of Adults 18 or older who Live in the CHICAGO, IL, DMA watch Ad-Supported
Local TV Stations for an average of 111.6 minutes every day representing 34.7% of all time spent
daily with Ad-Supported Video.
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2,383,251 or 62.% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local TV
P25-54 Stations for an average of 46.1 minutes every day representing 28.9% of all time spent daily with Ad-
Supported Video.
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1,112,188 or 57.7% of Women 25 - 54 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local
TV Stations for an average of 56.4 minutes every day representing 28.9% of all time spent daily with
Ad-Supported Video.
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1,271,669 or 66.3% of Men 25 - 54 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local TV
Stations for an average of 37.1 minutes every day representing 28.7% of all time spent daily with Ad-
Supported Video.
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2,639,528 or 70.4% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local
TV Stations for an average of 88.2 minutes every day representing 34.% of all time spent daily with
Ad-Supported Video.
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' 5,188,452 or 67.9% of Adults 18 or older who Live in the CHICAGO, IL, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Local News - Evening, Comedies, Sports, Local News -
Morning, Game Shows, and Dramas.
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2,383,251 or 62.% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local TV
Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local News - Morning,
Local News - Late, and Game Shows.

Local TV Station Programs (Persons & % Reach): Adults 25 - 54
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' 1,112,188 or 57.7% of Women 25 - 54 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News - Morning, Comedies,
Local News - Late, and Game Shows.

Local TV Station Programs (Persons & % Reach): Women 25 - 54
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1,271,669 or 66.3% of Men 25 - 54 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local TV
Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening, Local News - Morning,

Game Shows, and Local News - Late.
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' 2,639,528 or 70.4% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Local News - Evening, Comedies, Sports, Local News - Morning,
Dramas, and Game Shows.
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[ 5,707,866 or 74.7% of Adults 18 or older who Live in the CHICAGO, IL, DMA use Ad-Supported Social
Media for an average of 144.8 minutes every day representing 25.9% of all time spent daily with Ad-
Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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[ 2,994,671 or 77.8% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA use Ad-Supported Social
Media for an average of 170.1 minutes every day representing 34.9% of all time spent daily with Ad-
Supported Digital Media.
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' 1,588,127 or 82.4% of Women 25 - 54 who Live in the CHICAGO, IL, DMA use Ad-Supported Social
Media for an average of 142.9 minutes every day representing 29.9% of all time spent daily with Ad-
Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Women 25 - 54

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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' 1,406,544 or 73.3% of Men 25 - 54 who Live in the CHICAGO, IL, DMA use Ad-Supported Social
Media for an average of 199. minutes every day representing 39.6% of all time spent daily with Ad-

Supported Digital Media.
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[ 2,838,785 or 75.7% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA use Ad-Supported Social
Media for an average of 132.4 minutes every day representing 26.9% of all time spent daily with Ad-
Supported Digital Media.
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- 5,588,167 or 73.1% of Adults 18 or older who Live in the CHICAGO, IL, DMA use Ad-Supported
Facebook for an average of 53.1 minutes every day representing 36.6% of all time spent daily with
Ad-Supported Social Media.
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- 2,762,680 or 71.8% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA use Ad-Supported Facebook
for an average of 55.2 minutes every day representing 34.% of all time spent daily with Ad-
Supported Social Media.
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- 1,549,271 or 80.4% of Women 25 - 54 who Live in the CHICAGO, IL, DMA use Ad-Supported
Facebook for an average of 43.4 minutes every day representing 31.2% of all time spent daily with
Ad-Supported Social Media.

Avg. Day All Social Media (% Time Spent & Avg. Mmutes/day Spent): Women 25 - 54
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- 1,213,409 or 63.2% of Men 25 - 54 who Live in the CHICAGO, IL, DMA use Ad-Supported Facebook

for an average of 63.4 minutes every day representing 34.1% of all time spent daily with Ad-
Supported Social Media.
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- 2,838,785 or 75.7% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA use Ad-Supported Facebook
for an average of 45.7 minutes every day representing 35.9% of all time spent daily with Ad-
Supported Social Media.
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5,588,167 or 73.1% of Adults 18 or older who Live in the CHICAGO, IL, DMA use Ad-Supported
Facebook for an average of 53.1 minutes every day representing 36.6% of all time spent daily with
Ad-Supported Social Media.
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2,762,680 or 71.8% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA use Ad-Supported Facebook
for an average of 55.2 minutes every day representing 34.% of all time spent daily with Ad-
Supported Social Media.
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1,549,271 or 80.4% of Women 25 - 54 who Live in the CHICAGO, IL, DMA use Ad-Supported
Facebook for an average of 43.4 minutes every day representing 31.2% of all time spent daily with
Ad-Supported Social Media.
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1,213,409 or 63.2% of Men 25 - 54 who Live in the CHICAGO, IL, DMA use Ad-Supported Facebook
for an average of 63.4 minutes every day representing 34.1% of all time spent daily with Ad-
Supported Social Media.
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2,838,785 or 75.7% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA use Ad-Supported Facebook
for an average of 45.7 minutes every day representing 35.9% of all time spent daily with Ad-
Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 529,461;
Local Radio: 367,898; Social Media: 357,003; Local TV: 172,821; Non-Prem. Cable: 156,279
reaching Adults 18 or older who Live in the CHICAGO, IL, DMA.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 260,508;
Social Media: 184,706; Local Radio: 182,602; Local TV: 86,405; Non-Prem. Cable: 80,209
reaching Adults 25 - 54 who Live in the CHICAGO, IL, DMA.
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1W25-54

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 125,088;
Social Media: 94,953; Local Radio: 89,939; Local TV: 38,411; Non-Prem. Cable: 34,321
reaching Women 25 - 54 who Live in the CHICAGO, IL, DMA.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 138,829;
Local Radio: 91,981; Social Media: 90,797; Local TV: 49,478; Non-Prem. Cable: 47,287
reaching Men 25 - 54 who Live in the CHICAGO, IL, DMA.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 245,244;
Local Radio: 191,096; Social Media: 169,319; Local TV: 91,530; Non-Prem. Cable: 81,974
reaching Adults 35 - 64 who Live in the CHICAGO, IL, DMA.
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Top-13 Out—of ~-Home Media (Persons & % Reach): Adults 18 or older
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[ 6,333,054 or 82.8% of Adults 18 or older who Live in the CHICAGO, IL, DMA spend an average of
38.6 minutes per day driving, seeing Billboards and Signs. 64.7% Listen to Local Radio Stations Out-
of-Home for an average of 40.1 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 54
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[ 3,132,536 or 81.4% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 42.2
minutes per day driving, seeing Billboards and Signs. 66.9% Listen to Local Radio Stations Out-of-
Home for an average of 44.1 minutes/day.
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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7 1,590,339 or 82.5% of Women 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 38.6
minutes per day driving, seeing Billboards and Signs. 66.% Listen to Local Radio Stations Out-of-
Home for an average of 41.1 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Women 25 - 54
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[ 1,542,197 or 80.4% of Men 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 45.9
minutes per day driving, seeing Billboards and Signs. 67.6% Listen to Local Radio Stations Out-of-
Home for an average of 46.8 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Men 25 - 54
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[ 3,164,670 or 84.4% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA spend an average of 41.4
minutes per day driving, seeing Billboards and Signs. 70.5% Listen to Local Radio Stations Out-of-
Home for an average of 48.6 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 - 64
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6,333,054 or 82.8% of Adults 18 or older who Live in the CHICAGO, IL, DMA spend an average of 38.6
P18+ minutes per day driving, seeing Billboards and Signs representing 28.2% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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3,132,536 or 81.4% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 42.2 minutes
per day driving, seeing Billboards and Signs representing 26.4% of all Time Spent with Ad-Supported Out-
of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 25 - 54
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1,590,339 or 82.5% of Women 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 38.6 minutes
per day driving, seeing Billboards and Signs representing 26.1% of all Time Spent with Ad-Supported Out-
of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

. Out-of-Home Media: Women 25 - 54
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1,542,197 or 80.4% of Men 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 45.9 minutes
per day driving, seeing Billboards and Signs representing 26.5% of all Time Spent with Ad-Supported Out-
of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Men 25 - 54
Renchik "Share of Ad-Supported OOH Media"
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3,164,670 or 84.4% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA spend an average of 41.4 minutes
per day driving, seeing Billboards and Signs representing 27.5% of all Time Spent with Ad-Supported Out-
of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 35 - 64
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Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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2,280,856 or 29.8% of Adults 18 or older who Live in the CHICAGO, IL, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day representing 35.% of all time
spent daily with All forms of Print Media.

Loeal Daily
Newspaper(s)
(Sunday)
124

New York Times
(Daity+Sunday)
9.2

Local Daily
s)
(Daity+Sunday)
88

Wall Street Journal
(Daily)
87

Local Daily
Newspaper(s) (Daily
81

Direct Mail

Advertising

{excluding

Catalogs)
75

Magazines
2.

New York
Times (Daily)

72
72

Local Daily
Newspaper(s)
(Sunday)
128

New York Times
(Daity+Sunday)
96

Local Daity

MNewspaper(s)

(Daily+Sunday)
9.1

Wall Street Journal

USA Today (Daily) (Daily)
91

9.1

Local Daily
Newspaper(s) (Daily  Magazines
84 76

Direct Mail

Advertising

New York {excluding

Times (Daily)  Catalogs)
5 74

Catalogs
6

® who Live in the CHICAGO, IL, DMA

mUSA

Avg. Week Ad-Supported AH Prmt Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & Avi

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

MNew York Times (Daily+Sunday)

New York Times (Daily}

New York Times (Sunday)

All Local Weekly Newspapers

USA Today (Daily)

Magazines m- 237%26

wook: i G0

Avg. Hours+Minutes/day with Ad-

% Time Spent:

Supported Print Media: Adults 18 or alderm

who Live in the mlcm‘:n.u.

= who Live in the CHICAGO, IL, DMA mUsA

USA USA Projection
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USA Projection

vg. Minutes/day Spent): Adults 18 or older

Local Daily
Newspaper(s)
(Sunday)
124

New York Times
(Sunday)
113

USA Today (Daily)
85

Local Daily
Newspaper(s)
(Daily+Sunday)
88

| magazines
79

Local Daily Newspaper(s)

(Daily
81

New York Times (Daily)
72

Local Daily
Newspaper(s)
(Sunday)
128

New York Times
(sunday)
17

Local Daily Newspaper(s)
(Daily
84

Local Daily
Newspaper(s)
(Daily+Sunday)

USA Teday (Daily)
9.1 9.1

New York Times
Magazines (Daily)
7.6 75

Direct Mail Advertising (excluding
logs)
74

Scarborough R1 2026: Sep24-Mar26
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Avg. Week All Print Media (Persons & % Reach): Adults 25-54

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times {Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Magazines

Catalogs

Totof persans

1.8%
2.3%

®who Live in the CHICAGO, IL, DMA

% Time Spent:

1,064,403 or 27.7% of Adults 25 - 54 who Live in the CHICAGQO, IL, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day representing 32.5% of all time
spent daily with All forms of Print Media.

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

Avg. Hours+Minutes/day with All
Print Media: Adults 25 - 54

i

mUSA

New York Times
{Sunday)
106

USA Today (Daity)
102

New York Times.
Boaks (Daily+Sunday)
101 5.5

New York Times (Daily) Local Daily
9.1 Newspaper(s)
(Daily Magazines
82 82

Local Daily
Newspaper(s) Direct Mail Advertising
(Daily+Sunday) (excluding Catalogs)
8.9 (3

New York Times
(Sunday)
101

New York Times
(DaitysSunday)
94

USA Today (Daily)
a5

New York Times
(Daily)
L2 Magazines
B4

Local Daily Direc Cataloigk
Newspaper(s) Advertising 30
{Daily+Sunday) {excluding Catalogs)

84 65 Al Local...

® who Live in the CHICAGO, IL, DMA

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach):Adults 25 - 54

Direct Mail Advertising (excluding Catalogs)

Total persons.

ode

% Time Spent:

23 0"6

o ey esapr) tysanc) mm_m—— o

Local Daily Newspa per(s) (Daily
Local Daily Newspaper(s) (Sunday)
New York Times (Daily)

New York Times (Daily+Sunday)
New York Times (Sunday)

Wall Street Journal (Daily)

USA Today [Daily)

All Local Weekly Newspapers
Magazines

Catalogs

Books

USA USA Projection

m-m.

who Live in the CHICAGO, IL,
DMA

1.8%
2.3%

e 00

= who Live in the CHICAGO, IL, DMA
Scarborough R1 2026: Feb25-Feb26
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Supported Print Media: Adults 25 - 54

Avg. Hours+Minutes/day with Ad-
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Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

musA
tab 4,001

USA Projection

New York Times
(Sunday)
106

Wall Street Journal (Daily)
10.1

Local Daily

Newspaper(s)
(Daily+Sunday)
9.1 89

New York Times
(Daity)

New York Times
(Daily+Sunday) Local Daily Newspaper(s)
99 (Daity )
82 Direct
Mail
Advertisi

ng
(excludin

Local Daily Newspaper(s)
(Sunday) Magazines

E
Catalogs)
56 82 65

New York Times
(Sunday)
10.1

Wall Street
Journal (Daily)
96

New York Times

Daily+Sunday
! 'Y“ L Local Daily

Newspaper(s) (Daily
77

Local Daily Newspaper(s)
(Sunday)
9.1

Direct Mail Advertising
Magazines (excludin

84

Scarborough R1 2026: Sep24-Mar26
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- for Anything .




Avg. Week All Print Media (Persons & % Reach): Women 25-54

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times {Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

Totof persans

e 55
T -

2.1%
®who Live in the CHICAGO, IL, DMA

Avg. Hours+Minutes/day with All
Print Media: Women 25 - 54

who Live in the CHICAGO, 1L, usa
DMA

mUSA

415,342 or 21.5% of Women 25 - 54 who Live in the CHICAGO, IL, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 6.8 minutes every day representing 29.4% of all time
spent daily with All forms of Print Media.

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54

Wall Street Joumal
(Daily)
155

New York Times
(Daity)
73

Local Daily
Newspaper(s)
(Sunday)
73

New York Times
(Daily+Sunday) Magazines
81 7.6

Direct Mail

Advertising (excluding
Local Daily Catalogs)
Newspaper(s) 65

Local Daily
Newspaper(s) (Daily
63

Catalogs
3.0

Local Daily
Newspaper(s) New York Times
(Sunday) (Daily)
83 76

Local Daily
Newspaper(s)
(Daily
71

New York Times
(Daily+Sunday)
80

Direct Mail
Advertising (excluding
Catalogs)

62

Catalogs
29

® who Live in the CHICAGO, IL, DMA

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach):Women 25 - 54

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

USA Today (Daily)

wall Street Journal [Daily)

All Local Weekly Newspapers
Magazines

Catalogs

Books

Total persons.

e "
ST "

CE T 0:09 Wi
2.1% 7
4820, S who e the GHCAGO, L usa

Lo ]

Avg. Hours+Minutes/day with Ad-

Supported Print Media: Women 25 - 54

Avg. Day Ad-Supported Print Media (% Time Spent & Av,

% Time Spent:

AR R IR

vg. Minutes/day Spent):\Women 25 - 54

Wall Street Journal
(Daily)
155

New York Times (Sunday)
9.0

New York Times
{Daily+Sunday)
81

New York Times
Magazines (Daily)

756

Local Daily Ne

New York Times
(Daily+Sunday)
80

(s)
(Daity

71

Direct Mail Adverti:

New York Times (Daily)
76

USA Today (Daily)
79

Magarines
70

(excluding
Catak

= who Live in the CHICAGO, IL, DMA
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Avg. Week All Print Media (Persons & % Reach): Men 25 -54

Totof persans

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times {Daily)

New York Times (Daily+Sunday)

Wall Street Journal (Daily)

New York Times (Sunday)

USA Today (Daily)

All Local Weekly Newspapers

Magazines

Catalogs

Avg. Hours+Minutes/day with All
Print Media: Men 25 - 54

33-.%9966 who Live in lhE Q!ICAGO."-c
1,570,8. 2.4%

®who Live in the CHICAGO, IL, DMA mUSA

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54

% Time Spent:

661,874 or 34.5% of Men 25 - 54 who Live in the CHICAGO, IL, DMA read Local Daily Newspaper(s)
(Daily+Sunday) for an average of 12. minutes every day representing 35.1% of all time spent daily
with All forms of Print Media.

i g
& pR S L S R

USA Today (Daily)
149

Local Daily Newspaper(s)
(Sunday)
130

New York Times.
(Daily+Sunday)
124

Local Daily Newspaper(s)
{Daily+Sunday)
120

Local Daily
Newspaper(s) (Daily
pUL ]

Magazines
88

Mail
Advertsing
(exchu

Ca

Wall Street
Journal (Daily)
62

Catalo....

New York Times (Sunday)

21 (Daity+Sunday)

1.0

USA Today (Baily)
113 Magazines
98

Local Daily
spaper(s)

(Daily+Sunday)
94

New York Times

Local Daily

Local Daily
Newspaper(s)
(Daity
86

Catalogs
Wall Street Journal 32
(Daily)
6.5 All Local...

® who Live in the CHICAGO, IL, DMA

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach):Men 25 - 54

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

Wall Street Journal (Daily)

New York Times (Sunday)

USA Today [Daily)

All Local Weekly Newspapers
Magazines

Catalogs

Books

USA USA Projection

Scarborough R1 2026: Feb25-Feb26
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Total persons.

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Men 25 -54

who Live in the CHICAGO, IL,
DMA
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1.6%
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Avg.

% Time Spent:

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent):Men 25 - 54

116
l!ﬂ

USA Today (Daily)
149

New York Times
(Sunday)
131

Local Daily
Newspaper(s)
(Sunday)
130

(Daily+Sunday)

120

New York Times
(Daily)
118

Direct
Mail
Advertisin

€
(excluding
Catalogs)
6.6

Wall Street Journal (Daily)

62

New York Times.
(Sunday)
121

Local Daity
Newspaper(s)
(Sunday)
102

USA Today (Daily)
13

Direct Mail
Advertising
{excluding
Catalogs)
69

Local Daily Newspaper(s)
(Daily+Sunday)
94

Wall Street
Journal (Daily)
65

Local Daily Newspaper(s)

USA Projection
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Avg. Week All Print Media (Persons & % Reach): Adults 35-64

Totof persans

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

Books

New York Times (Daily+Sunday)

Mew York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

All Local Weekly Newspapers

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

% Time Spent:

Avg. Hours+Minutes/day with All
Print Media: Adults 35 - 64

Magazines 23.82926 who Live in the CHICAGO, 1L, usa
DMA
Catalogs 5% 0.6%

®who Live in the CHICAGO, IL, DMA mUSA

1,078,805 or 28.8% of Adults 35 - 64 who Live in the CHICAGQ, IL, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.9 minutes every day representing 36.7% of all time
spent daily with All forms of Print Media.

Magazines
83

Direct Mail
Ad

ing
(excluding
Wall Street Journal USA Today (Daily) Catalogs)
(Daily) 73 7.0
95 !

Loeal Daily
Newspaper(s) Local Daily New York Times | New York
(Sunday) Newspaper(s) (Daily (Daily+Sunday) | Times (Daily)
10.7 9.1 70 6.1
|

USA Today (Daily)
83

irect Mail
ng (excluding
Catalogs)
Wall Street Journal 68
(Daily) Magazines
88 79

New York Times
{Daily)
6.8
Local Daily
Newspaper(s) New York Times
{Sunday) (Daily+Sunday) Catalogs
10.7 87 77 32

® who Live in the CHICAGO, IL, DM

A mUSA

Avg. Week Ad-Supported AH Prmt Media (Persons & % Reach):Adults 35 - 64

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

MNew York Times (Daily+Sunday)

New York Times (Daily}

New York Times (Sunday)

Wall Street Journal (Daily)

All Local Weekly Newspapers

USA Today (Daily)

Magazines

Catalogs

Books

25,020 2 2 19.7%

Avg. Hours+Minutes/day with Ad-

SHES il
e 03

= who Live in the CHICAGO, IL, DMA

who Livein the CHICAGO, 1L, uUsA
DMA

mUsA

Supported Print Media: Adults 35 - 64

Avg. Day Ad-Supported Print Media (% Time Spent & Av,

S Time Spent:

(53750
(15 554
17.8%
i)
]
(e
i)

g. Minutes/day Spent): Adults 35 - 64

New York Times
Magazines (Sunday)

LE
Local Daily

Newspaper(s)
(Sunday)
10.7

tocal Daily

MNewspaper(s)

(Daily+Sunday)
99

Local Daily
Newspaper(s)
(Daity

91 70 6.1

New York Times
(Daily)

Direct Mail Advertising
{excluding Catalogs)

Local Daily Magazines
Newspaper(s) 83 79
(Sunday)
107

Local Daily Newspaper(s)
(Daily

o York Tdum-r.

Local Daily
Newspaper(s}
(Daily+Sunday)
97

New York
Times
(Daily)

638

Direct Mail Advertising
(excluding Catalogs)
68

New York Times (Sunday)
87

USA USA Projection Scarborough R1 2026: Feb25-Feb26 Qual Intab 4,001
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions"

P18+ who Live inthe CHICAGO, IL, DMA (Shopped/Visited/Bought past 3mos Due to Ads
on %)

103,357,138 38.7%
93,740,007 35.1%
78,348,411 29.3%

61,631,630 23.1%

1)
U

40,689,658

Local AM/FM Radio

42,233,814

Local Broadcast TV

Cable TV Networks

Audio Streaming Services
Newspapers

Podcasts

Billboards

40,347,195
38,551,329 14.4%

29,061,128 10.9%

29,732,721 11.1%

USA

32,812,468 12.3%

26,958.500 10.1%

® P18+ who Live in the CHICAGO, IL, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %) ® P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA ScarboroughR12026:Feb25-Feb26 Qualintab: 24492 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a . al for Anything «



Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions"”

P25-54 who Live in the CHICAGO, IL, DMA (Shopped/Visited/Bought past 3mos Due to
Ads on %)

57,793,750 43.6%

46,909,242

37,088,214

27,814,218

23,135,321 17.

Local AM/FM Radio

21,530,364 16.2%

Audio Streaming Services
Cable TV Networks

Local Broadcast TV
Podcasts

Billboards

Newspapers

17,900,545

15,710,253

15,940,042

21,045,177

USA

16,788,992 12.7%

12,373,094 9.3%
B P25-54 who Live in the CHICAGO, IL, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA ScarboroughR12026:Feb25-Feb26 Qualintab: 11209 * Share of Everything
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"Advertising Actions"”

W25-54 who Live inthe CHICAGO, IL, DMA (Shopped/Visited/Bought past 3mos Due to

Ads on %)

Social Media

32,420,290 49.3%

Websites

23,321,686 35.5%

Direct Mail

18,421,903

Broadcast, Cable, & Sat TV 12,7'1'4385 2 T

Video Streaming Services 11,649,385 T
Audio Streaming Services 9;058237 e
Local AM/FM Radio 9.572.976 o
Cable TV Networks
Local Broadcast TV USA
Newspapers

B W25-54 who Live inthe CHICAGO, IL, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)

B W25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA ScarboroughR12026:Feb25-Feb26 Qualintab: 6653

* Share of Everything
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+ M25-54

Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions"”

M25-54 who Live in the CHICAGO, IL, DMA (Shopped/Visited/Bought past 3mos Due to
Ads on %)

40,013,440 36.9%
37,277,936 34.3%
30,905,820 28.5%

24,773,310 22.8%

16,598,252 15.3%

Local AM/FM Radio

17,521,798 16.1%

Local Broadcast TV

Cable TV Networks

Audio Streaming Services
Podcasts

Billboards

Newspapers

16,451,243 15.2%
16,127,175 14.9%
12,774,345 11.8%

15,298,700 14.1%

USA

11,952,500 11.0%

11,956,568 11.0%
® M25-54 who Live in the CHICAGO, IL, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
W M25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA ScarboroughR12026:Feb25-Feb26 Qualintab: 8766 * Share of Everything
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Social Media
Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"”

P35-64 who Live in the CHICAGO, IL, DMA (Shopped/Visited/Bought past 3mos Due to
Ads on %)

53,626,838

46,434,535

36,619,273 28.3%

30,486,051 23.6%

Local AM/FM Radio

23,732,406

Video Streaming Services
Local Broadcast TV

Cable TV Networks

Audio Streaming Services
Podcasts

Billboards

Newspapers

e

13,052,531 10.1%
B P35-64 who Live in the CHICAGO, IL, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
u P3§—64 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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