USA -P21+ Local DMA past 12mo Users of 9 More of the 4 “H-Brand” National CASINOS!

Gomplete Demographic & Media Use Profiles

Complete Demographic,
Psychographic, and Total
Media Usage Profiles of USA
P18+ in 5 different DMAs
who used a HARD ROCK,
HARRAH’S, HOLLYWOOD, or
HORSESHOE CASINO in the
past 12mos as of April 2024!
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Harrah’s Ak-Chin Casmo'(PHX) Hollywood Casino (STL) Horseshoe St. Lou:s (STL) Hollywood Casino at CTR (WDC) Seminole Hard Rock Casino (WPB)

Casinos visited past 12 months (by name): Harrah's Ak-Chin Casino

Casinos visited past 12 months (by name): Hollywood Casino

Casinos visited past 12 months (by name): Horseshoe St. Louis

Casinos visited past 12 months (by name): Hollywood Casino at Charles Town Races

Casinos visited past 12 months (by name): Seminole Hard Rock Hotel & Casino




5.1% or 222,832 of PHOENIX DMA Adults 21 or older used the HARRAH'S CASINO past 12mos.
PHX Typical Adults 21 or older who used the HARRAH'S CASINO past 12mos are 53.2 years old (5.1% older than
average) and have a $105,142 (12.5% higher than average) annual household income.
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Casinos visited past 12 months (by name): Harrah's Ak-Chin Casino
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12.5% or 298,075 of ST. LOUIS DMA Adults 21 or older used the HOLLYWOOQOD CASINO past 12mos.
Typical Adults 21 or older who used the HOLLYWOOD CASINO past 12mos are 47.3 years old (7.3% younger
than average) and have a $83,550 (10.8% lower than average) annual household income.
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Casinos visited past 12 months (by name): Hollywood Casino
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Casinos visited past 12 months (by name): Horseshoe St. Louis

5.1% or 122,298 of ST. LOUIS DMA Adults 21 or older used the HORSESHOE CASINO past 12mos.
Typical Adults 21 or older who used the HORSESHOE CASINO past 12mos are 42.7 years old (16.3% younger
than average) and have a $71,555 (23.6% lower than average) annual household income.
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5.3% or 282,715 of WASHINGTON, DC DMA Adults 21 or older used the HOLLYWOOD CASINO past 12mos.
Typical Adults 21 or older who used the HOLLYWOOD CASINO past 12mos are 51.3 years old (3.5% older
than average) and have a $105,379 (18.% lower than average) annual household income.
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Casinos visited past 12 months (by name): Hollywood Casino at Charles Town Races




16.4% or 290,328 of WEST PALM BEACH-BOCA RATON DMA Adults 21 or older used the HARD ROCK CASINO pa
WPB Typical Adults 21 or older who used the HARD ROCK CASINO past 12mos are 51.6 years old (6.2% younger

than average) and have a $123,725 (27.% higher than average) annual household income.
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Casinos visited past 12 months (by name): Seminole Hard Rock Hotel & Casino



5.1% or 222,832 of PHOENIX DMA Adults 21 or older used the HARRAH'S CASINO past 12mos.

Adults 21 or older who used the HARRAH'S CASINO past 12mos are 34.4% less likely to be a college
graduate, 13.6% more likely to work full-time, 22.8% less likely to be married, 2.7% less likely to be a parent
of 1 or more children under 18.
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Casinos visited past 12 months (by name): Harrah's Ak-Chin Casino
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of 1 or more children under 18.

12.5% or 298,075 of ST. LOUIS DMA Adults 21 or older used the HOLLYWOOD CASINO past 12mos.
Adults 21 or older who used the HOLLYWOOD CASINO past 12mos are 28.5% less likely to be a college
A0t oy TI_ graduate, 13.2% more likely to work full-time, 31.9% less likely to be married, 5.6% less likely to be a parent
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Adults 21 or older

5.1% or 122,298 of ST. LOUIS DMA Adults 21 or older used the HORSESHOE CASINO past 12mos.
Adults 21 or older who used the HORSESHOE CASINO past 12mos are 43.2% less likely to be a college
graduate, 10.9% more likely to work full-time, 58.6% less likely to be married, 28.2% more likely to be a

parent of 1 or more children under 18.
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5.3% or 282,715 of WASHINGTON, DC DMA Adults 21 or older used the HOLLYWOOD CASINO past 12mos.

- Adults 21 or older who used the HOLLYWOOD CASINO past 12mos are 44.8% less likely to be a college
W DC graduate, 15.2% less likely to work full-time, 2.2% more likely to be married, 7.% less likely to be a parent of

1 or more children under 18.
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16.4% or 290,328 of WEST PALM BEACH-BOCA RATON DMA Adults 21 or older used the HARD ROCK CASINO...
Adults 21 or older who used the HARD ROCK CASINO past 12mos are 17.7% more likely to be a college
graduate, 14.5% more likely to work full-time, 13.1% more likely to be married, 4.% less likely to be a parent
of 1 or more children under 18.
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5.1% or 222,832 of PHOENIX DMA Adults 21 or older used the HARRAH'S CASINO past 12mos.
Adults 21 or older who used the HARRAH'S CASINO past 12mos are 17.7% more likely to own their home,

15.2% more likely to own a lower valued home, 19.5% more likely to have a single-family home, 2.2% more

likely to have a dog.
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Casinos visited past 12 months (by name): Harrah's Ak-Chin Casino



12.5% or 298,075 of ST. LOUIS DMA Adults 21 or older used the HOLLYWOOD CASINO past 12mos.
STL Adults 21 or older who used the HOLLYWOOD CASINO past 12mos are 10.4% less likely to own their home,

HOLLY WOOD
17.7% more likely to own a lower valued home, 3.7% less likely to have a single-family home, 2.6% less likely

s

to have a dog.
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Casinos visited past 12 months (by name): Hollywood Casino



5.1% or 122,298 of ST. LOUIS DMA Adults 21 or older used the HORSESHOE CASINO past 12mos.
STI_ Adults 21 or older who used the HORSESHOE CASINO past 12mos are 39.8% less likely to own their home,

15.4% more likely to own a lower valued home, 8.8% less likely to have a single-family home, 2.9% less likely
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Casinos visited past 12 months (by name): Horseshoe St. Louis



5.3% or 282,715 of WASHINGTON, DC DMA Adults 21 or older used the HOLLYWOOD CASINO past 12mos.
Adults 21 or older who used the HOLLYWOOD CASINO past 12mos are 8.9% more likely to own their home,

18.6% more likely to own a lower valued home, 23.2% more likely to have a single-family home, 18.6% more
likely to have a dog.
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Casinos visited past 12 months (by name): Hollywood Casino at Charles Town Races



16.4% or 290,328 of WEST PALM BEACH-BOCA RATON DMA Adults 21 or older used the HARD ROCK CASINO past...
Adults 21 or older who used the HARD ROCK CASINO past 12mos are 4.3% more likely to own their home,
15.% more likely to own a higher valued home, 9.2% more likely to have a single-family home, 2.6% less likely

to have a dog.
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more likely to fly domestic past yr.

5.1% or 222,832 of PHOENIX DMA Adults 21 or older used the HARRAH'S CASINO past 12mos.
Adults 21 or older who used the HARRAH'S CASINO past 12mos are 19.7% more likely to look up D-I-Y
advice online, 9.4% more likely to always vote in local elections, 14.2% less likely to belong to a gym, 11.3%
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more likely to fly domestic past yr.

12.5% or 298,075 of ST. LOUIS DMA Adults 21 or older used the HOLLYWOOD CASINO past 12mos.
Adults 21 or older who used the HOLLYWOOD CASINO past 12mos are 1.9% more likely to look up D-I-Y
1O LY, advice online, 12.1% less likely to always vote in local elections, 9.% more likely to belong to a gym, 27.5%
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5.1% or 122,298 of ST. LOUIS DMA Adults 21 or older used the HORSESHOE CASINO past 12mos.
Adults 21 or older who used the HORSESHOE CASINO past 12mos are 4.5% more likely to look up D-I-Y
STL advice online, 2.7% more likely to always vote in local elections, 29.5% more likely to belong to a gym,

55.1% more likely to fly domestic past yr.
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5.3% or 282,715 of WASHINGTON, DC DMA Adults 21 or older used the HOLLYWOOD CASINO past 12mos.
WDC Adults 21 or older who used the HOLLYWOOD CASINO past 12mos are 6.7% more likely to look up D-I-Y

advice online, 12.% less likely to always vote in local elections, 8.3% less likely to belong to a gym, 3.1%
less likely to fly domestic past yr.
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16.4% or 290,328 of WEST PALM BEACH-BOCA RATON DMA Adults 21 or older used the HARD ROCK CASINO...
Adults 21 or older who used the HARD ROCK CASINO past 12mos are 7.% more likely to look up D-I-Y

advice online, 32.8% less likely to always vote in local elections, 45.9% more likely to belong to a gym,

27.7% more likely to fly domestic past yr.
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more likely to smoke cigarettes.

5.1% or 222,832 of PHOENIX DMA Adults 21 or older used the HARRAH'S CASINO past 12mos.
Adults 21 or older who used the HARRAH'S CASINO past 12mos are 8.6% more likely to use QSRs past mo.,
17.6% more likely to use Sit-Down Restaurants past mo., 134.1% more likely to use Casinos past yr., 18.%
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Used Past 30-days: Adults 21 or older

1
=4

8.3%

/ Cannabis

m who used the HARRAH'S CASINO past 12mos B PHOENIX

140

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Casinos visited past 12 months (by name): Harrah's Ak-Chin Casino

Cigarettes Vape
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AT

130.3% more |

12.5% or 298,075 of ST. LOUIS DMA Adults 21 or older used the HOLLYWQOD CASINO past 12mos.
Adults 21 or older who used the HOLLYWOOD CASINO past 12mos are 3.2% more likely to use QSRs past

mo., 3.6% more likely to use Sit-Down Restaurants past mo., 232.9% more likely to use Casinos past yr.,

ikely to smoke cigarettes.

Past 30-days QSR Users: Adults 21 or older |Past 30-days Sit-Down Restaurant Users: Adults 21 or older
Sy BR80T
2 tmes 2times
5times 5 times
6-9times 6-9times
10'timas or more 10times or more 5.1%
mwho used the HOLLYWOOD CASINO past 12mas mST. LOUIS # who used the HOLLYWOOD CASINO past 12mos W ST. LOUIS
Totafﬂg‘orglzlyQSRUsers: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
= 82,70 78.9% 76.2%
T s e
Drank Past 30-days: Adults 21 or older Past 12 months Casino Activities: Adults 21 or older
o e e e

Domestic Light Beer

754,784 31.6%
P 10.8%

Domestic Regular Beer
Wine

Imported Beer
Microbrew / Craft Beer

® who used the HOLLYWOOD CASINO past 12mos
ST. Louis DMA

WST. LOUIS

Scarborough R1 2024: Jan23-lan24 Qual Intab
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Table Games (Craps, Poker, etc.)
Upscale Restaurant
Stage Show / Concert

Sports Betting

Other Gambling H’?,'G'm

@ who used the HOLLYWOOD CASINO past 12mos

or older

hh

wings/ steakhouse Coffee  Bagel/ indian/  upscale
Burgers Wouse/ Donut/ Thaif
Sports Bar cofeegar Bakery  Other

Asian

Top-10 Cuisines: Adu!ts 21

(Sit-Down Restaurants Used Past 30-days,

B
5101

Chiness  mexican

Pz makan

# who used the HOLLYWOOD CASINO past 12mos.

BST.LOUIS

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used the HOLLYWOOD CASING past 12mos 20.3%

ST. 1ours 12.1%

r

v
°
o

Casinos visited past 12 Yes

Used Past 30-days: Adults 21 or older

1
=4

/ Cannabis Cigarettes

B ST. LOUIS

Casinos visited past 12 months (by name): Hollywood Casino

Vape

#who used the HOLLYWOOD CASINO past 12mas. mST.LOUIS
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Past 30-days QSR Users. Adults 21 or older

Laime

2 times

3 times

4 times

5times

6-9times

10times or more

wwho used the HORSESHOE CASINO past 12mos
Total Monthly QSR Users:
99.1% 89.2%
Lm0

m ST. LOUIS

Avg. Monthly QSR Meals:

o

123.2% more likely to smoke cigarettes.

5.1% or 122,298 of ST. LOUIS DMA Adults 21 or older used the HORSESHOE CASINO past 12mos.
Adults 21 or older who used the HORSESHOE CASINO past 12mos are 11.2% more likely to use QSRs past

mo., 7.6% less likely to use Sit-Down Restaurants past mo., 232.9% more likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
)

1time

17.9%

2 times

3times

pERY

hﬂﬁ
— T
—
—
T
—

4 times

5 times 7.3%

6-9times 7.4%

10times or more 51%

# who used the HORSESHOE CASINO past 12mos

Total Monthly Sit-Down Restaurant Users: Al
76.2%

® ST. LOUIS
70.4%

VI. Monthfi Sit-Down Restaurant Meals:

Drank Past 30-days: Adults 21 or older
Il;\lﬂ 32.5%
m% 19.9%

Liquor

Any Type of Beer
Domestic Light Beer
Domestic Regular Beer
Wine

Imported Beer
Microbrew / Craft Beer

# who used the HORSESHOE CASINO past 12mos

ST. LOUIS DMA

W ST. LOUIS

Scarborough R1 2024: lan23-lan24

Qual Intab

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days) a

ili.hiiln

G belon: sin  oim, | Mool steakhouse Coffes  Bagel / ol Ve
Wouse/ Donut
coffee sar  makery

ml.e«
Asian

spnm nu

= who used the HORSESHOE CASINO past 12mos mST. LOUIS

who used the HORSESHOE CASING past 12mos 28.0%

ST. 1ours 12.1%

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
M

Past 12 months Casmo Activities: Adults 21 or older

Slot Machines

573,298 24.0%

M.OEI%

2&,‘1”

m 10.8%
£.5%

H 2.2%

10.1%
Z.3%

ﬁ 9.9%

Bar/ Nightclub

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Stage Show / Concert

Sports Betting 25.7%

v
°
o

?I

Other Gambling

Casinos visited past 12 Yes

Used Past 30-days: Adults 21 or older

/ Cannabis

= who used the HORSESHOE CASINO past 12mos m ST. LOUIS
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Casinos visited past 12 months (by name): Horseshoe St. Louis

Cigarettes Vape
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3 times

4 times

5times

6-9times

10times or more

= who used the HOLLYWOOD CASINO past 12mos

Avg. Monthly QSR Meals:

| WASHINGTON, DC

Total Ag‘ggsgfy QSR Users: Frr

55.9% more likely to smoke cigarettes.

5.3% or 282,715 of WASHINGTON, DC DMA Adults 21 or older used the HOLLYWOOD CASINO past 12mos.
Adults 21 or older who used the HOLLYWOOD CASINO past 12mos are 4.9% more likely to use QSRs past
mo., 13.9% more likely to use Sit-Down Restaurants past mo., 306.3% more likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
€ »

1time

2 times 16.1%

3times

13.3%

4 times 9.6%

5 times 4

6-9times

10times or more
® who used the HOLLYWOOD CASINO past 12mos

Total Monthly Sit-Down Restaurant Users:  Avg. Mi
87.7% 77.0%

W WASHINGTON, DC
hly Sit-Down R Meals:

Top-10 Cuisines: Adults 21 or older

i -Down Restaurants Used Past 30-days)

Pz wexican indian/  Coffee Muachin; B/ omsthcnms St
™A/ wouse/
Other  coffes Bar Bakery
asian

Chinese

wwho past 12mos . nC

who used the HOLLYWOOD CASING past 12mas 26.7%

wasnnron oc 25.2%

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
e

Drank Past 30-days. Adults 21 or older

wine
Any Type of Beer
Imported Beer

Domestic Regular Beer

1,072,617

799,233 14.9%

B 5.0 ¥

Domestic Light Beer
Microbrew / Craft Beer

# who used the HOLLYWOOD CASINO past 12mos
WASHINGTON, DC DMA Scarborough R1 2024: Feb23-Apr24

W WASHINGTON, DC

Past 12 months Casino Activities: Adults 21 or older
Slot Machines H
Table Games (Craps, Poker, etc.) P
Upscale Restaurant r
Bar / Nightclub
m 23.9%
m 14.2%

8.3%

Stage Show / Concert

Sports Betting

v
°
o

Other Gambling Casinos visited past 12

Used Past 30-days: Adults 21 or older

&Y

Mari / Cannabis Cigarettes

Vape

E 1.3%

Qual Intab

= who used the HOLLYWOOD CASINO past 12mos
265

EWASHINGTON, DC
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= who used the HOLLYWOOD CASINO past 12mas

W WASHINGTON, DC

Casinos visited past 12 months (by name): Hollywood Casino at Charles Town Races



16.4% or 290,328 of WEST PALM BEACH-BOCA RATON DMA Adults 21 or older used the HARD ROCK CASINO past...
Adults 21 or older who used the HARD ROCK CASINO past 12mos are 9.5% more likely to use QSRs past mo.,
11.9% more likely to use Sit-Down Restaurants past mo., 233.8% more likely to use Casinos past yr., 9.5%

less likely to smoke cigarettes.

Past 30-days QSR Users: Adults 21 or older

1time

2times

3 times

14.7%

®who used the HARD ROCK CASINO past 12mos = WEST PALM BEACH-BOCA RATON

4 times

5 times

6 -9times

10times or more

Total Monthly QSR Users: Avg. Monthly QSR Meals: Total
90.7% 82.9%

ee Wem | . EKE

1time

2 times

3 times

4 times

5 times

6-9times

10times or more
® who used the HARD ROCK CASINO past 1Zmos

hly Sit-Down

Past 30-days Sit-Down Restaurant Users: Adults 21 or older

11.7%

14.8%

9.7%

13.2%

10.4%

13.5%

W WEST PALM BEACH-BOCA RATON

89.6%

ant Users:
80.0%

hly sit-Down

Avg. ant Meals:

Drank Past 30-days: Adults 21 or older

Liquor

Wine

Any Type of Beer
Imported Beer

Domestic Light Beer

Domestic Regular Beer v v
Microbrew / Craft Beer 4';;2 i

m who used the HARD ROCK CASINO past 12mos. o WEST PALM BEACH -BOCA RATON

WEST PALM BEACH-BOCA RATON DMA  Scarborough R1 2024: Jan23-Feb24  Qualintab 349
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Past 12 months Casino Activities: Adults 21

Slot Machines
Table Games (Craps, Poker, etc.)

Upscale Restaurant
Bar / Nightclub
Stage Show / Concert
Sports Betting

Other Gambling

® who used the HARD ROCK CASINO past 12mos

°

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

# who used the HARD ROCK CASINO past 12mos

Chinese Mewican  Upscale  Wings/ Indizn /
Thai/
Other
Asian

nakan Coffee  Steakhouss Seatood

Burgers | Wouse /
Sparts Bar Coffes Bar

= WEST PALM BEACH-BOCA RATON

wha used the HARD ROCK CASING past 12mos 16.0%

WEST PALM BEACH-B0CA RATON  [EETFET 16.8%

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
w40

or older

355, 130 20.8%

'M%'

Casinos visited past 12 months: Yes
W WEST PALM BEACH-BOCA RATON

Casinos visited past 12 months (by name): Seminole Hard Rock Hotel & Casino

Used Past 30-days: Adults 21 or older
wil
=

Marijuana / Cannabis Vape

Cigarettes

=who used the HARD ROCK CASINO past 12mos  mWEST PALM BEACH-BOCA RATON



PHX

5.1% or 222,832 of PHOENIX DMA Adults 21 or older used the HARRAH'S CASINO past 12mos.
Adults 21 or older who used the HARRAH'S CASINO past 12mos are 5.3% less likely to have a 401K, 52.7%

more likely to have an Auto Loan, 38.3% less likely to Invest/Trade Stocks Online, 5.% less likely to pay with
their Debit Card.

mﬁﬂlnvestments Owned: Adults 21 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Other (Crypto / NFTs / Metals, etc.)
Mutual Funds

Money Market Funds

Second Home or Real Estate Property

1,822,073 41.5%
1,471,039 33.5%
1,072,402 24.4%
13.5%
589,077

13.4%

13.3%
13.4%

9.3%
526,978 12.0%

9.9%
10.4%

457,563

Financial Services Has and/or Uses: Adults 21 or older

7.5% 8.3%

Money

Home

Online Mobile Online Bill

Savings

Checking

6.6% g% 1A% 4o

Bonds 6“;?:% Debit or ATM Credit Card Auto Loan Certificates of Studentloan Refinanced Personal Loan  Home
card Account Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
529 Plan / College Savings Plan Eg ik Account Mortgage l?“_; E]"‘“E
. quity Loan
= who used the HARRAH'S CASINO past 12mos mPHOENIX = who used the HARRAH'S CASINO past 12mos ™ PHOENIX
Professional Services Used*: Adults 21 or older 'm'Past 3-Months Payment Methods Used: Adults 21 or older
Online investing / Stock Trading
Insurance Agent at a Local Office (not online) 111%
Accountant 1%::: . .
Real Estate Agent M 10.7%
15% 6% 430 26%

Estate Planning

Divorce / Family Attorney

PHOENIX DMA

7.0%
2.3%
6.4%

F 8.3% (*Past 12 Months)

2.8%

w who used the HARRAH'S CASINO past 12mos mPHOENIX
Scarborough R1 2024: jan23-Feb24 Qual intab
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Facebook
Messenger

Discover American
Express

CashApp  ApplePay Store Credit Google Pay
Card

visa Debit Card PayPal Zelle MasterCard Venmo

® who used the HARRAH'S CASINO past 12mos ' PHOENIX

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Casinos visited past 12 months (by name): Harrah's Ak-Chin Casino
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HOL LY Wo0OID

LA

ﬁﬂlnvestments
| o 2

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs [ Metals, etc.)
Bonds

529 Plan / College Savings Plan

Second Home or Real Estate Property

12.5% or 298,075 of ST. LOUIS DMA Adults 21 or older used the HOLLYWOOD CASINO past 12mos.
Adults 21 or older who used the HOLLYWOOD CASINO past 12mos are 17.7% less likely to have a 401K, 25.%

less likely to have an Auto Loan, 19.% less likely to Invest/Trade Stocks Online, 17.4% more likely to pay with
their Debit Card.

Owned: Adults 21 or older
596, .9
o ——
465,498 19.5%
12.4%

10.3%
10.5%

4.6%
9.4%
1 18 4.3%
LRl 7.6%
5.8%
165,937 A3

m who used the HOLLYWOOD CASINO past 12mos

W ST. LOUIS

Financial Services Has and/or Uses: Adults 21 or older

10.5%
7.6%  6.9% 6.4% 5.0%

14.4%) - 5 1.8%
X 5.8% £:%.51

Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

Mobile
Banking

Online Bill
Paying

Online
Banking

Credit Card

Home

Mortgage

Savings
Account

Checking  Debit or ATM
Account card

» who used the HOLLYWOOD CASINO past 12mos ST, LOUIS

Professional Services Used*: Adults 21 or older

Financial Planner

Tax Preparation Service s
567,123 2
a

Online investing / Stock Trading

Insurance Agent at a Local Office (not online)
Accountant

Real Estate Agent

Estate Planning

Divorce / Family Attorney

w who used the HOLLYWOOD CASINO past 12mos

ST. Louis DMA

Scarborough R1 2024: Jan23-lan24

5.0%
10.3%
7.7% [ ]
236,216 9.9%
0 3%
95,331 4.0%

e
2.9%
2.2%
1.1%

(*Past 12 Months)

m ST. LOUIS
Qual Intab

240

B\ Past 3-Months Payment Methods Used: Adults 21 or older

6.5

%
33% 7% 3%

CashApp  Store Credit  Discover Apple Pay  Google Pay
Card

# who used the HOLLYWOOD CASINO past 12mos

Debit Card  MasterCard ~ Venmo Zelle

visa Paypal

Messenger

Express
u ST. LOUIS

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Casinos visited past 12 months (by name): Hollywood Casino
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ﬁ_ Investments Owned: Adults 21 or older
L8 s 35 1 >

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

529 Plan / College Savings Plan

Second Home or Real Estate Property

= who used the HORSESHOE CASINO past 12mos.

5.1% or 122,298 of ST. LOUIS DMA Adults 21 or older used the HORSESHOE CASINO past 12mos.

Adults 21 or older who used the HORSESHOE CASINO past 12mos are 61.% less likely to have a 401K, 42.6%
less likely to have an Auto Loan, .1% less likely to Invest/Trade Stocks Online, 29.9% more likely to pay with
their Debit Card.

1,078,085

45.1%

864,314

24‘.9%
12.9%

506,363

465,498
4.5%
296,624

o

19.5%
12.4%

10.5%

7.6%
224,632 9.4%

3,322.7%
181,301 QA
3.8%
6.9%

41,

ST, LOUIS

Financial Services Has and/or Uses: Adults 21 or older

6.9% 7.6% 6.4% SR
Checking Debitor ATM  Savings Credit Card Online Online Bill Mobile Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Paying Banking Mortgage Market  Deposit (CDs) Home  Improvement
Account Moitgage Loan of Home
Equity Loan
¥ who used the HORSESHOE CASINO past 12mos H ST, LOUIS

Professional Services Used*: Adults 21 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)
Accountant

Real Estate Agent

Estate Planning

Divorce / Family Attorney

20.8%

498,179

279,201 11.7%

6.9%

I

9.9%

3.0%
4.0%

.3%
29%

r

2 0.0% (*Past 12 Months)
B 11%
¥ who used the HORSESHOE CASINO past 12mos W ST. LOUIS
Scarborough R1 2024: Jan23-lan24 Qual Intab 89

ST. LoUIS DMA

—V

FPast 3-Months Payment Methods Used: Adults 21 or older

% 97%  9.0%

-

Google Pay

PayPal Debit Card  MasterCard Venmo Zelle Cash App  Store Credit  Discover Apple Pay

VisA Facebook American  Samsung Pay Square Cash
Card Messenger Express
= who used the HORSESHOE CASINO past 12mos u ST. LOUIS

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Casinos visited past 12 months (by name): Horseshoe St. Louis



5.3% or 282,715 of WASHINGTON, DC DMA Adults 21 or older used the HOLLYWOOD CASINO past 12mos.
Adults 21 or older who used the HOLLYWOOD CASINO past 12mos are 16.5% more likely to have a 401K,

36.5% more likely to have an Auto Loan, 23.9% less likely to Invest/Trade Stocks Online, 28.% more likely to
pay with their Debit Card.

HOLLYWOOID J

sene

mﬁﬁlnvestments Owned: Adults 21 or older Financial Services Has and/or Uses: Adults 21 or older

401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options m
Mutual Funds m .
Money Market Funds 4'“;.1_1%

529 Plan / College Savings Plan m 13.7% 16.6%
) ' 10.7% 10.6% , . 10.7%
g 276 4 7%
o p w8 -
: o <amine e e —
Other (Crypto / NFTs / Metals, etc.) 13.3% Checking Debitor ATM  Savings  CreditCard  Online Mohile  Online Bill Home Autoloan  Money Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking  Banking Paying  Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property . e Reocout, Mortgage Loan o Home
T 0.9% Ecilty L6

= who used the HOLLYWOOD CASINO past 12mos mWASHINGTON, DC mwho used the HOLLYWOOD CASINO past 12mos m WASHINGTON, DC

Professional Services Used*- Adults 21 or older 'E'Past 3-Months Payment Methods Used: Adults 21 or older

Tax P tion Servi

Online Investing / Stock Trading

Financial Planner

Accountant

Real Estate Agent

Insurance Agent at a Local Office (not online)

Estate Planning

N -h e s

MasterCard ~ Venmo ApplePay  CashApp GooglePay American Store Credit  Discover Facebook Samsung Pay Squasecash
Express Card Messenger

b visa PayPal Debit Card
Divorce / Family Attorney (*Past12 Months) "

= who used the HOLLYWOOD CASINO past 12mos ®mWASHINGTON, DC = who used the HOLLYWOOD CASINO past 12mos ®WASHINGTON, DC

WASHINGTON, DC DMA Searborough R1 2024: Feb23-Apr24 Qual intab 265
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Casinos visited past 12 months (by name): Hollywood Casino at Charles Town Races



“ﬁalnvestments Owned: Adults 21 or older

401K Plan  perpen

IRA (Individual Retirement Account) 624,659
Stocks or Stock Options 502.3§7

Money Market Funds
Mutual Funds  getese

Other (Crypto / NFTs / Metals, etc.)
Second Home or Real Estate Property
Bonds

529 Plan / College Savings Plan 4'57_?%

= who used the HARD ROCK CASINO past 12mos

uli

16.4% or 290,328 of WEST PALM BEACH-BOCA RATON DMA Adults 21 or older used the HARD ROCK CASINO...
Adults 21 or older who used the HARD ROCK CASINO past 12mos are 19.1% more likely to have a 401K, 18.%
more likely to have an Auto Loan, 34.% more likely to Invest/Trade Stocks Online, 7.8% less likely to pay with

their Debit Card.

38.1%
35.2%

34.0%

14.9%
14.1%

10.9%

® WEST PALM BEACH-BOCA RATON

Financial Services Has and/or Uses: Adults 21 or older

9.2%

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Personal Loan Studentloan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

w who used the HARD ROCK CASINO past 12mos m WEST PALM BEACH-BOCA RATON

Professional Services Used*: Adults 21 or older

Tax Preparation Service o 27.3%

Online Investing / Stock Trading
Insurance Agent at a Local Office (not online) u. B.2% @) ‘
Real Estate Agent m 12.

Estate Planning - 4.40';%

Divorce / Family Attorney l 11‘:::

¥ who used the HARD ROCK CASINO past 12mos

(*Past 12 Months)

B WEST PALM BEACH-BOCA RATON

'E'Past 3-Months Payment Methods Used: Adults 21 or older

10.1%

7.6% 4.6% 5.3% 34 53%

visa MasterCard Zelle Venmo Cash App  Store Credit  American  Apple Pay Discover Google Pay  Facebook  Square Cash Samsung Pay
Card Express Messenger

= who used the HARD ROCK CASINO past 12mos  mWEST PALM BEACH-BOCA RATON

WEST PALM BEACH-BOCA RATON DMA  Scarborough R1 2024: Jan23-Feb24  Qual intab 349
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Casinos visited past 12 months (by name): Seminole Hard Rock Hotel & Casino




Adults 21 or older who used the HARRAH'S CASINO past 12mos spend an average of 3 days, 5 hours, 50 minutes and 50|

seconds each week with All Forms of Media.
83.9% of Adults 21 or older who used the HARRAH'S CASINO past 12mos spend an avg. of 9 hours and 38 minutes each week listening to,

All Local AM/FM Radio, representing 10.4% of total time spent with all forms of Media.

96.2%

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

66:52:24
52.5%

who used the HARRAH'S PHOENIX 66.2%
% of Total CASINO past 12mos
Weekly H:M: 62.8%
Avg. Weekly | i i 2 o)
Hours:Minutes: £ : : 8 2588 P 1 1958 258 12: £E 3:3800 %5 2: B : :39f" 2 5156 : 171:46 z : 24 :

&
S
® who used the HARRAH'S CASINO past 12mos B PHOENIX
PHOENIX ~ DMA  Scarborough R12024:Jan23-Feb24  QualIntab 140 PHOENIX  DMA  Scarborough R12024:Jan23-Feb2d  Quallntab 2,221 H b rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, inc. LLC. All rights reserved. o Ryt i for Anything

Casinos visited past 12 months (by name): Harrah's Ak-Chin Casino



Adults 21 or older who used the HOLLYWOOD CASINO past 12mos spend an average of 3 days, 8 hours, 34 minutes and
40 seconds each week with All Forms of Media.

91.2% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos spend an avg. of 10 hours and 10 minutes each week
listening to All Local AM/F| dio, representing 11.5% of totaltime spent with all forms of Media.

97.9%

EI® 01.2%

Avg. H:M:5/weekwith All Forms of
T Media: Adults 18 or older
83.1%

77:19:21
49.5%

0 Louis
% of Total
Weekly H:M:

¥ who used the HOLLYWOOD CASINO past 12mos W ST. LOUIS
ST. LoUIs DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab 240 ST. LOUIS DMA  Scarborough R1 2024: Jan23-Jan24 Qual Intab 1,909 HUbbCIr Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything .
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Casinos visited past 12 months (by name): Hollywood Casino




Adults 21 or older who used the HORSESHOE CASINO past 12mos spend an average of 3 days, 0 hours, 32 minutes and
14 seconds each week with All Forms of Media.

91.2% of Adults 21 or older who used the HORSESHOE CASINO past 12mos spend an avg. of 9 hours and 40 minutes each week listening
to All Local AM/FM Radio, representing 12.2% of total time spent with all forms of Media.
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BROADCASTING

Casinos visited past 12 months (by name): Horseshoe St. Louis



Adults 21 or older who used the HOLLYWOOD CASINO past 12mos spend an average of 3 days, 3 hours, 27 minutes and
HOLILY WOOD = W Dc 55 seconds each week with All Forms of Media.

Casene ' 91.7% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos spend an avg. of 8 hours and 54 minutes each week
listening to All Local AM/FM Radio, representing 10.8% of totaltime spent with all forms of Media.
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Casinos visited past 12 months (by name): Hollywood Casino at Charles Town Races




Adults 21 or older who used the HARD ROCK CASINO past 12mos spend an average of 3 days, 7 hours, 3 minutes and

41 seconds each week with All Forms of Media.

85.9% of Adults 21 or older who used the HARD ROCK CASINO past 12mos spend an avg. of 10 hours and 16 minutes each week listenin
to All Local AM/FM Radio, representing 11.2% of total time spent with all forms of Media. I
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Casinos visited past 12 months (by name): Seminole Hard Rock Hotel & Casino



Adults 21 or older who used the HARRAH'S CASINO past 12mos spend an average of 2 days, 16 hours, 16 minutes and
15 seconds each week with All Forms of Ad-Supported Media.

81.4% of Adults 21 or older who used the HARRAH'S CASINO past 12mos spend an avg. of 9 hours and 17 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 11.8% of total time spent with all forms of Ad-Supported Media.
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Casinos visited past 12 months (by name): Harrah's Ak-Chin Casino



Adults 21 or older who used the HOLLYWOOD CASINO past 12mos spend an average of 2 days, 13 hours, 0 minutes and

45 seconds each week with All Forms of Ad-Supported Media.
88.7% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos spend an avg. of 9 hours and 33 minutes each week

listening tawl Ad-Supported AM/FM Radio, representing 13.9% of total time spent with all forms of Ad-Supported Media.
97.9%

Ii-[‘il}‘?"&vof»‘-b

Aot ree

Avg. H:M:S5/week with All Forms of Ad-
Supported Media: Adults 18 or older

Concurre
usoge 52.0%

who used the ST. LOUIS
HOLLYWOOD CASINO past
% of Total 12mos
Weekly H:M:
37.6% 37.4%
Avg. Weekly

Hours:Minutes: e O e e T O o O e T O T O T O e = == s /=

&
&
t\é"
&
= who used the HOLLYWOOD CASINO past 12mos m ST. LOUIS
ST.LOUIS  DMA  Scarborough R12024:Jan23-Jan24  Qual intab 240 ST. LOUIS DMA Scarborough R1 2024: Jan23-Jan24  Quadl Intab 1,909 Hubbar Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC, All rights reserved. for Anything .

BROADCASTING

Casinos visited past 12 months (by name): Hollywood Casino




Adults 21 or older who used the HORSESHOE CASINO past 12mos spend an average of 2 days, 2 hours, 30 minutes and
15 seconds each week with All Forms of Ad-Supported Media.
89.% of Adults 21 or older who used the HORSESHOE CASINO past 12mos spend an avg. of 9 hours and 25 minutes each week listening

to Local Ad-Supported AM/FM Radio, representing 16.6% of total time spent with all forms of Ad-Supported Media.
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Casinos visited past 12 months (by name): Horseshoe St. Louis




Adults 21 or older who used the HOLLYWOOD CASINO past 12mos spend an average of 2 days, 9 hours, 17 minutes and

e w Dc 51 seconds each week with All Forms of Ad-Supported Media.
3 87.1% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos spend an avg. of 8 hours and 33 minutes each week

listening to Local Ad-Supported AM/FM Radio, representing 13.% of total time spent with all forms of Ad-Supported Media.
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Casinos visited past 12 months (by name): Hollywood Casino at Charles Town Races




Adults 21 or older who used the HARD ROCK CASINO past 12mos spend an average of 2 days, 16 hours, 2 minutes and
3 seconds each week with All Forms of Ad-Supported Media.

84.1% of Adults 21 or older who used the HARD ROCK CASINO past 12mos spend an avg. of 10 hours and 2 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 13.2% of total time spent with all forms of Ad-Supported Media.
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Casinos visited past 12 months (by name): Seminole Hard Rock Hotel & Casino
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| Adults 21 or older who used the HARRAH'S CASINO past 12mos spend an average of 9 hours and 10
minutes each day with All Forms of Ad-Supported Media. 81.4% listen to Local AM/FM Radio for an
avg. of 79.7 minutes/day.

(Local Radio delivers 11.8% of Time with Ad-Supported Media.)
Top-13 / AH Forms of Media (Persons & % Reach): Adults 21 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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| Adults 21 or older who used the HOLLYWOOD CASINO past 12mos spend an average of 8 hours and

an avg. of 81.9 minutes/day.

42 minutes each day with All Forms of Ad-Supported Media. 88.7% listen to Local AM/FM Radio for
(Local Radio delivers 13.9% of Time with Ad-Supported Media.)

Top-13 AH Forms o_f Media (Persons & % Reach): Adults 21 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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() HORSESHOE.

avg. of 80.8 minutes/day.

Adults 21 or older who used the HORSESHOE CASINO past 12mos spend an average of 7 hours and 12
minutes each day with All Forms of Ad-Supported Media. 89.% listen to Local AM/FM Radio for an
(Local Radio delivers 16.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 21 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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an avg. of 73.3 minutes/day.

' Adults 21 or older who used the HOLLYWOOD CASINO past 12mos spend an average of 8 hours and
11 minutes each day with All Forms of Ad-Supported Media. 87.1% listen to Local AM/FM Radio for
(Local Radio delivers 13.% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Adults 21 or older who used the HARD ROCK CASINO past 12mos spend an average of 9 hours and 8
minutes each day with All Forms of Ad-Supported Media. 84.1% listen to Local AM/FM Radio for an

avg. of 86. minutes/day.

( Local Radio delivers 13.2% of Time with Ad-Supported Media.)
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Harrahs &

Avg. Week All Audio (Persons & % Reach): Adults 21 or older
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All Others
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[ 181,293 or 81.4% of Adults 21 or older who used the HARRAH'S CASINO past 12mos listen to Ad-
Supported Local AM/FM Radio for an average of 79.7 minutes every day representing 53.8% of all
time spent daily with Ad-Supported Audio.
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[ 264,458 or 88.7% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos listen to Ad-
STL Supported Local AM/FM Radio for an average of 81.9 minutes every day representing 42.9% of all
time spent daily with Ad-Supported Audio.
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Casinos visited past 12 months (by name): Hollywood Casino



[ 108,806 or 89.% of Adults 21 or older who used the HORSESHOE CASINO past 12mos listen to Ad-
Supported Local AM/FM Radio for an average of 80.8 minutes every day representing 36.2% of all
time spent daily with Ad-Supported Audio.
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[ 246,111 or 87.1% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos listen to Ad-
Supported Local AM/FM Radio for an average of 73.3 minutes every day representing 42.3% of all

HOLLY WOOD
: time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 21 or older

Local AM/FM Radio

244,127 or 84.1% of Adults 21 or older who used the HARD ROCK CASINO past 12mos listen to Ad-
Supported Local AM/FM Radio for an average of 86. minutes every day representing 49.2% of all

time spent daily with Ad-Supported Audio.
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181,293 or 81.4% of Adults 21 or older who used the HARRAH'S CASINO past 12mos listen to Ad-
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264,458 or 88.7% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos listen to Ad-
Supported Local AM/FM Radio for an average of 81.9 minutes every day representing 42.9% of all

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 21 or older

who used the HOLLYWOOD ST. LOUIS
CASINO past 12mos
o,
45 7.2%
3.4% 4.2% 22% 21%
[ 2% 4.7%
L  —
27,259 81,705 12,556 171,767 6,524 50,627
iHeartRadio All Others SiriusXm
m ST. LOUIS

* Share of Everything



108,806 or 89.% of Adults 21 or older who used the HORSESHOE CASINO past 12mos listen to Ad-

STL Supported Local AM/FM Radio for an average of 80.8 minutes every day representing 36.2% of all
time spent daily with Ad-Supported Audio.
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246,111 or 87.1% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos listen to Ad-
Supported Local AM/FM Radio for an average of 73.3 minutes every day representing 42.3% of all
time spent daily with Ad-Supported Audio.
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A\ | 244,127 or 84.1% of Adults 21 or older who used the HARD ROCK CASINO past 12mos listen to Ad-
lard Rock WPB Supported Local AM/FM Radio for an average of 86. minutes every day representing 49.2% of all

G time spent daily with Ad-Supported Audio.
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181,293 or 81.4% of Adults 21 or older who used the HARRAH'S CASINO past 12mos listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Country, News/Talk/Information, Pop
Contemporary Hit Radio, Adult Contemporary, and Classic Hits.

Local AM/FM Radlo Formats (Persons & % Reach): Adults 21l or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Local AM/FM Radio Formats (Persons & % Reach): Adults 21 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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264,458 or 88.7% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Hits, Classic Hits, New Country, Classic Rock,

and Adult Contemporary.
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Local AMI/FM Radm Formats {Persons & % Reach): Adults 21 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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108,806 or 89.% of Adults 21 or older who used the HORSESHOE CASINO past 12mos listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Urban AC, Classic Rock, Urban Contemporary,
Adult Hits, and Pop Contemporary Hit Radio.
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Contemporary,

and All News.

246,111 or 87.1% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Country, Classic Hits, Classic Rock, Adult

Local AMI/FM Rad:o Formats (Persons & % Reach): Adults 21 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Local AMI/FM Rad:o Formats (Persons & % Reach): Adults 21 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Adult Contemporary

Classic Hits

Country

Classic Rock

Pop Contemporary Hit Radio

Urban AC

244,127 or 84.1% of Adults 21 or older who used the HARD ROCK CASINO past 12mos listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Classic Hits, Classic Rock, and Country.
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= 153,704 or 69.% of Adults 21 or older who used the HARRAH'S CASINO past 12mos watch Ad-
|'|al'l'a|15 Supported Local TV Stations for an average of 94. minutes every day representing 29.2% of all time
spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 21 or older
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LA

STL

221,352 or 74.3% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos watch Ad-
Supported Local TV Stations for an average of 87.5 minutes every day representing 26.8% of all time
spent daily with Ad-Supported Video.
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‘) HORSESHOE.

Avg. Week All Video (Persons & % Reach): Adults 21 or older
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86,616 or 70.8% of Adults 21 or older who used the HORSESHOE CASINO past 12mos watch Ad-
Supported Local TV Stations for an average of 70.2 minutes every day representing 29.8% of all time
spent daily with Ad-Supported Video.
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185,537 or 65.6% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos watch Ad-
Supported Local TV Stations for an average of 74.2 minutes every day representing 24.4% of all time
spent daily with Ad-Supported Video.
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Casinos visited past 12 months (by name): Hollywood Casino at Charles Town Races



215,026 or 74.1% of Adults 21 or older who used the HARD ROCK CASINO past 12mos watch Ad-
Supported Local TV Stations for an average of 99.7 minutes every day representing 27.7% of all time
spent daily with Ad-Supported Video.
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153,704 or 69.% of Adults 21 or older who used the HARRAH'S CASINO past 12mos watch Ad-
Supported Local TV Stations for an average of 94. minutes every day representing 29.2% of all time

spent daily with Ad-Supported Video.
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221,352 or 74.3% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos watch Ad-

Supported Local TV Stations for an average of 87.5 minutes every day representing 26.8% of all time
spent daily with Ad-Supported Video.
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86,616 or 70.8% of Adults 21 or older who used the HORSESHOE CASINO past 12mos watch Ad-
Supported Local TV Stations for an average of 70.2 minutes every day representing 29.8% of all time
spent daily with Ad-Supported Video.

{ ) HORSESHOE.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % 70-8% — ushare OfAd-Supported Video n Video:Adults
62.8%

who used the HORSESHOE ST. LOUIS
45.5% CASINO past 12mos

42.4% 41.0%

33.3%
27.6%

27.0%

21.7% 21.6%

12.5%

12.6%

10.7%

I [=2S
33,059 300,039 26,468 289,682

Reached: 86,616 1,643,108

76,839 1,412,792

Local TV Cable TV AppleTV+ TikTok Amazon YouTube Hulu Peacock Netflix Paramount+
Average
Daily Mi
® who used the HORSESHOE CASINO past 12mos m ST. LOUIS
ST. Louis DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab 89 ST. Louss DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab 1,909 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. soeﬁ- for Anything _ ©

51,884 427,294 40,772 690,363 50,097 770,092 55,677 899,044 26,555 461,088

15,356 255,081

Casinos visited past 12 months (by name): Horseshoe St. Louis



| 185,537 or 65.6% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos watch Ad-
Supported Local TV Stations for an average of 74.2 minutes every day representing 24.4% of all time
spent daily with Ad-Supported Video.
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215,026 or 74.1% of Adults 21 or older who used the HARD ROCK CASINO past 12mos watch Ad-

Supported Local TV Stations for an average of 99.7 minutes every day representing 27.7% of all time
spent daily with Ad-Supported Video.
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153,704 or 69.% of Adults 21 or older who used the HARRAH'S CASINO past 12mos watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening,
Mystery/Suspense/Crime, Movies, and Dramas.
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86,616 or 70.8% of Adults 21 or older who used the HORSESHOE CASINO past 12mos watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Local News - Evening,
Local News - Late, Game Shows, Sports, and Comedies.
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185,537 or 65.6% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos watch Ad-
Supported Local TV Stations. The Top 6-Programs are Movies, Comedies, Sports, Dramas, Local News
- Evening, and Mystery/Suspense/Crime.
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Local TV Station Programs (Persons & % Reach): Adults 21or older
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215,026 or 74.1% of Adults 21 or older who used the HARD ROCK CASINO past 12mos watch Ad-
Supported Local TV Stations. The Top 6-Programs are Movies, Sports, Local News - Evening,
Comedies, Local News - Morning, and Local News - Late.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Harrahis

187,185 or 84.% of Adults 21 or older who used the HARRAH'S CASINO past 12mos use Ad-
Supported Social Media for an average of 193.4 minutes every day representing 33.% of all time
spent daily with Ad-Supported Digital Media.
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229,552 or 77.% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos use Ad-
Supported Social Media for an average of 161.3 minutes every day representing 28.7% of all time
spent daily with Ad-Supported Digital Media.
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79,088 or 64.7% of Adults 21 or older who used the HORSESHOE CASINO past 12mos use Ad-
Supported Social Media for an average of 152.6 minutes every day representing 28.4% of all time
spent daily with Ad-Supported Digital Media.
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229,428 or 81.2% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos use Ad-
Supported Social Media for an average of 140.9 minutes every day representing 25.8% of all time
spent daily with Ad-Supported Digital Media.
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238,365 or 82.1% of Adults 21 or older who used the HARD ROCK CASINO past 12mos use Ad-
Supported Social Media for an average of 125.7 minutes every day representing 22.3% of all time
spent daily with Ad-Supported Digital Media.
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187,180 or 84.% of Adults 21 or older who used the HARRAH'S CASINO past 12mos use Ad-
Supported Facebook for an average of 85.2 minutes every day representing 44.1% of all time spent
daily with Ad-Supported Social Media.
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229,552 or 77.% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos use Ad-
Supported Facebook for an average of 62.5 minutes every day representing 38.8% of all time spent
daily with Ad-Supported Social Media.
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daily with Ad-Supported Social Media.

79,088 or 64.7% of Adults 21 or older who used the HORSESHOE CASINO past 12mos use Ad-
Supported Facebook for an average of 56.8 minutes every day representing 37.2% of all time spent
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227,415 or 80.4% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos use Ad-
- WDC Supported Facebook for an average of 56.1 minutes every day representing 39.8% of all time spent
daily with Ad-Supported Social Media.
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229,478 or 79.% of Adults 21 or older who used the HARD ROCK CASINO past 12mos use Ad-
Supported Facebook for an average of 45.5 minutes every day representing 36.2% of all time spent
daily with Ad-Supported Social Media.
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" 187,180 or 84.% of Adults 21 or older who used the HARRAH'S CASINO past 12mos use Ad-
" P Hx Supported Facebook for an average of 85.2 minutes every day representing 44.1% of all time spent
] daily with Ad-Supported Social Media.
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229,552 or 77.% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos use Ad-

STL Supported Facebook for an average of 62.5 minutes every day representing 38.8% of all time spent
daily with Ad-Supported Social Media.
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79,088 or 64.7% of Adults 21 or older who used the HORSESHOE CASINO past 12mos use Ad-
Supported Facebook for an average of 56.8 minutes every day representing 37.2% of all time spent
daily with Ad-Supported Social Media.
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g 227,415 or 80.4% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos use Ad-
. WDC Supported Facebook for an average of 56.1 minutes every day representing 39.8% of all time spent
daily with Ad-Supported Social Media.
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229,478 or 79.% of Adults 21 or older who used the HARD ROCK CASINO past 12mos use Ad-
WPB Supported Facebook for an average of 45.5 minutes every day representing 36.2% of all time spent
daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 20,286;
Social Media: 14,572; Local Radio: 11,711; Non-Prem. Cable: 7,737; Local TV: 6,344
reaching Adults 21 or older who used the HARRAH'S CASINO past 12mos.
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Local Radio: 15,689; Social Media: 12,790; Non-Prem. Cable: 8,181; Local TV: 6,380
reaching Adults 21 or older who used the HOLLYWOOD CASINO past 12mos.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 19,420;
Local Radio: 15,874; Social Media: 15,285; Non-Prem. Cable: 9,423; Local TV: 7,624
reaching Adults 21 or older who used the HARD ROCK CASINO past 12mos.
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 21 or otder

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Drug Stores

Shopping Malls

YouTube Music

Podcasts

Spotify

SiriusXM

Movie Theaters

218,673 or 98.1% of Adults 21 or older who used the HARRAH'S CASINO past 12mos spend an
average of 95.1 minutes per day driving, seeing Billboards and Signs. 68.% Listen to Local Radio
Stations Out-of-Home for an average of 48.3 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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271,488 or 91.1% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos spend an
average of 56.8 minutes per day driving, seeing Billboards and Signs. 74.2% Listen to Local Radio
Stations Out-of-Home for an average of 49.6 minutes/day.

Top-13 Out-of- Home Media (Persons & % Reach): Adults 21 or older
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of-Home Media: Adults 21 or older
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Top-13 Out-of- Home Medra {Persons & % Reach): Adults 21 or older
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102,859 or 84.1% of Adults 21 or older who used the HORSESHOE CASINO past 12mos spend an
average of 48.5 minutes per day driving, seeing Billboards and Signs. 74.4% Listen to Local Radio
Stations Out-of-Home for an average of 49. minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 21 or older
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m who used the HOLLYWOOD CASINO past 12mos

253,003 or 89.5% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos spend an
average of 75.1 minutes per day driving, seeing Billboards and Signs. 72.8% Listen to Local Radio
Stations Out-of-Home for an average of 44.4 minutes/day.
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 21 or older
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® who used the HARD ROCK CASINO past 12mos

277,596 or 95.6% of Adults 21 or older who used the HARD ROCK CASINO past 12mos spend an
average of 61.4 minutes per day driving, seeing Billboards and Signs. 70.3% Listen to Local Radio
Stations Out-of-Home for an average of 52.1 minutes/day.
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r 218,673 or 98.1% of Adults 21 or older who used the HARRAH'S CASINO past 12mos spend an
Ha"a"s - P Hx average of 95.1 minutes per day driving an average of 55.4 miles each day and are 40.1% more likely

to use Chandler Blvd than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older Top-26 Residential Zip Codes: Adults 21 or older Top-26 Employment Zip Codes: Adults 21 or older
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271,488 or 91.1% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos spend an
;:’,,“:‘:Oﬁb k STL average of 56.8 minutes per day driving an average of 33. miles each day and are 77.3% more likely
to use Highway 370 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older Top-26 Residential Zip Codes: Adults 21 or older Top-26 Employment Zip Codes: Adults 21 or older
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102,859 or 84.1% of Adults 21 or older who used the HORSESHOE CASINO past 12mos spend an
STL average of 48.5 minutes per day driving an average of 28.2 miles each day and are 398.3% more
likely to use Martin Luther King Bridge than the Metro average.

U HORSESHOE.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older | Top-26 Residential Zip Codes: Adults 21 or older Top-26 Employment Zip Codes: Adults 21 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older Top-26 Residential Zip Codes: Adults 21 or older Top-26 Employment Zip Codes: Adults 21 or older
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253,003 or 89.5% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos spend an
average of 75.1 minutes per day driving an average of 43.7 miles each day and are 140.5% more
likely to use Route 118/Germantown Road than the Metro average.
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older
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# who used the HARD ROCK CASINO past 12mos

WEST PALM BEACH-BOCA RATON  DMA

Scarborough R1 2024: Jan23-Feb24

277,596 or 95.6% of Adults 21 or older who used the HARD ROCK CASINO past 12mos spend an
average of 61.4 minutes per day driving an average of 35.8 miles each day and are 72.8% more likely
to use Linton Blvd than the Metro average.
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Top-26 Residential Zip Codes: Adults 21 or older
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Casinos visited past 12 months (by name): Seminole Hard Rock Hotel & Casino

Top-26 Employment Zip Codes: Adults 21 or older
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99,477 or 44.6% of Adults 21 or older who used the HARRAH'S CASINO past 12mos read Direct Mail
Advertising (excluding Catalogs) for an average of 7.8 minutes every day representing 31.3% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 21 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Local Daily Newspaper(s) (Daily+Sunday)
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u who used the HOLLYWOOD CASINO past 12mos

134,678 or 45.2% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 10.6 minutes every day representing 30.% of all
time spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 21 or older
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Local Daily Newspaper(s) (Daily+Sunday)
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69,451 or 56.8% of Adults 21 or older who used the HORSESHOE CASINO past 12mos read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 10.9 minutes every day representing 28.2% of
all time spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 21 or older
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Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
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New York Times (Daily+Sunday)

New York Times (Sunday)

Catalogs
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USA Today (Daily)

59,596 or 21.1% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 11.4 minutes every day representing 36.3% of
aII time spent daily with All forms of Print Media.
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Casinos visited past 12 months (by name): Hollywood Casino at Charles Town Races

® WASHINGTON, DC

soefa.ai

for Anything _

* Share of Everything



84,340 or 29.% of Adults 21 or older who used the HARD ROCK CASINO past 12mos read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 11.5 minutes every day representing 37.5% of all
time spent daily with All forms of Print Media.
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Casinos visited past 12 months (by name): Seminole Hard Rock Hotel & Casino
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