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[(Political related activities done past 12 months: Participated in an organized protest AND (Political party affiliation: Democrat))]
[(Political related activities done past 12 months: Participated in an organized protest AND (Political party affiliation: Republican))]
[(Political related activities done past 12 months: Attended a political rally or speech AND Political party affiliation: Democrat)]
[(Political related activities done past 12 months: Attended a political rally or speech AND Political party affiliation: Republican)]

[(NOT Political related activities done past 12 months: Participated in an organized protest AND NOT Political related activities done past 12 months: Attended a political rally or speech)]




1.3% or 3,355,127 of USA Adults 18 or older are Democrats that participated in PROTESTS past 12mos.

-+ Democrat
Typical Adults 18 or older who are Democrats that participated in PROTESTS past 12mos are 45.5 years old
' -u-’ @ PROTESTERS (7.% younger than average) and have a $97,956 (9.2% higher than average) annual household income.
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[(Political related activities done past 12 months: Participated in an organized protest AND (Political party affiliation: Democrat))]




Republican
PROTESTERS
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Total Persons:
1 440,898

.7% or 1,733,602 of USA Adults 18 or older are Republicans that participated in PROTESTS past 12mos.
Typical Adults 18 or older who are Republicans that participated in PROTESTS past 12mos are 43.6 years old
(10.8% younger than average) and have a $82,858 (7.6% lower than average) annual household income.
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Democrat RALLY &

N, -SPEECH ATTENDERS

1.3% or 3,360,095 of USA Adults 18 or older are Democrats that attended RALLIES/SPEECHES past 12mos.
Typical Adults 18 or older who are Democrats that attended RALLIES/SPEECHES past 12mos are 49.8 years
old (2.% older than average) and have a $104,368 (16.4% higher than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ*Gender of Target vs. Market: Adults 18 or older
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[(Political related activities done past 12 months: Attended a political rally or speech AND Political party affiliation: Democrat)]



- Republican RALLY &

SPEECH ATTENDERS
s

1.9% or 5,015,381 of USA Adults 18 or older are Republicans that attended RALLIES/SPEECHES past 12mos.
Typical Adults 18 or older who are Republicans that attended RALLIES/SPEECHES past 12mos are 53.3 years
old (9.2% older than average) and have a $94,987 (5.9% higher than average) annual household income.
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[(Political related activities done past 12 months: Attended a political rally or speech AND Political party affiliation: Republican)]



=CWEDON’'T PROTEST or 92.% or 241,126,856 of USA Adults 18 or older did NOT Attend PROTESTS or RALLIES/SPEECHES past 12mos.
ATTEND POLITICAL Typical Adults 18 or older who did NOT Attend PROTESTS or RALLIES/SPEECHES past 12mos are 49. years old
R LTI TX- R 32e6312] | (.2% older than average) and have a $89,063 (.7% lower than average) annual household income.
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[(NOT Political related activities done past 12 months: Participated in an organized protest AND NOT Political related activities done past 12 months: Attended a political rally or speech)]



Democrat

PROTESTERS

to be a parent of 1 or more children under

1.3% or 3,355,127 of USA Adults 18 or older are Democrats that participated in PROTESTS past 12mos.
Adults 18 or older who are Democrats that participated in PROTESTS past 12mos are 51.9% more likely to
be a college graduate, 19.4% more likely to work full-time, 6.% more likely to be married, 16.7% less likely
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[(Political related activities done past 12 months: Participated in an organized protest AND (Political party affiliation: Democrat))]
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PROTESTERS
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7% or 1,733,602 of USA Adults 18 or older are Republicans that participated in PROTESTS past 12mos.
Adults 18 or older who are Republicans that participated in PROTESTS past 12mos are 25.2% more likely to
be a college graduate, 12.3% more likely to work full-time, 27.9% more likely to be married, 93.2% more
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[(Political related activities done past 12 months: Participated in an organized protest AND (Political party affiliation: Republican))]



7 1.3% or 3,360,095 of USA Adults 18 or older are Democrats that attended RALLIES/SPEECHES past 12mos.
Democrat RALLY & Adults 18 or older who are Democrats that attended RALLIES/SPEECHES past 12mos are 67.5% more likely
to be a college graduate, 19.4% more likely to work full-time, 13.2% more likely to be married, 4.6% less

likely to be a parent of 1 or more children unde

/. SPEECH ATTENDERS
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[(Political related activities done past 12 months: Attended a political rally or speech AND Political party affiliation: Democrat)]
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who are Republicans that attended RALLIES/SPEECHES past 12mos
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Employment: Adults 18 or older
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who are Republicans that attended RALLIES/SPEECHES past 12mos

1.9% or 5,015,381 of USA Adults 18 or older are Republicans that attended RALLIES/SPEECHES past 12mos.
Adults 18 or older who are Republicans that attended RALLIES/SPEECHES past 12mos are 16.% more likely
to be a college graduate, 3.7% more likely to work full-time, 38.4% more likely to be married, 6.2% more

likely to be a parent of 1 or more children unde
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[(Political related activities done past 12 months: Attended a political rally or speech AND Political party affiliation: Republican)]



7 92.% or 241,126,856 of USA Adults 18 or older did NOT Attend PROTESTS or RALLIES/SPEECHES past 12mos.
Adults 18 or older who did NOT Attend PROTESTS or RALLIES/SPEECHES past 12mos are 2.6% less likely to
be a college graduate, .9% less likely to work full-time, .6% less likely to be married, .4% less likely to be a

57 RALLIES & SPEECHES | parent of 1 or more children under 18.
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[(NOT Political related activities done past 12 months: Participated in an organized protest AND NOT Political related activities done past 12 months: Attended a political rally or speech)]



D t 1.3% or 3,355,127 of USA Adults 18 or older are Democrats that participated in PROTESTS past 12mos.
¥ emocra Adults 18 or older who are Democrats that participated in PROTESTS past 12mos are 13.6% less likely to own

1 pROTESTERS their home, 18.4% more likely to own a higher valued home, 23.9% less likely to have a single-family home,
25.% less likely to have a dog.
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[(Political related activities done past 12 months: Participated in an organized protest AND (Political party affiliation: Democrat))]



7% or 1,733,602 of USA Adults 18 or older are Republicans that participated in PROTESTS past 12mos.

Adults 18 or older who are Republicans that participated in PROTESTS past 12mos are 11.4% more likely to

PROTESTE RS own their home, 3.5% more likely to own a lower valued home, 3.7% more likely to have a single-family
home, 31.7% less likely to have a dog.

Republican
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[(Political related activities done past 12 months: Participated in an organized protest AND (Political party affiliation: Republican))]



1.3% or 3,360,095 of USA Adults 18 or older are Democrats that attended RALLIES/SPEECHES past 12mos.

DIyl 1LV R @B | A ults 18 or older who are Democrats that attended RALLIES/SPEECHES past 12mos are 4.4% more likely to

\.u'a' B3 Lo WY REEAND]FEN | own their home, 34.7% more likely to own a higher valued home, 11.2% less likely to have a single-family

home, 6.5% less likely to have a dog.
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[(Political related activities done past 12 months: Attended a political rally or speech AND Political party affiliation: Democrat)]



1.9% or 5,015,381 of USA Adults 18 or older are Republicans that attended RALLIES/SPEECHES past 12mos.

_ Adults 18 or older who are Republicans that attended RALLIES/SPEECHES past 12mos are 19.7% more likely
P2y ety d e WA BRIV [P]ARY | to own their home, 16.2% more likely to own a higher valued home, 13.% more likely to have a single-family

P c"’h ‘.'*rﬂ 0, :

home, 11.7% more likely to have a dog.
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[(Political related activities done past 12 months: Attended a political rally or speech AND Political party affiliation: Republican)]



W¢ DON’T PROTEST or 92.% or 241,126,856 of USA Adults 18 or older did NOT Attend PROTESTS or RALLIES/SPEECHES past 12mos.
="/ ATTEND POLITICAL Adults 18 or older who did NOT Attend PROTESTS or RALLIES/SPEECHES past 12mos are .4% more likely to

own their home, 20.3% more likely to own a higher valued home, .8% more likely to have a single-family
RALLIES & SPEECHES home, .6% more likely to have a dog.
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[(NOT Political related activities done past 12 months: Participated in an organized protest AND NOT Political related activities done past 12 months: Attended a political rally or speech)]



D t 1.3% or 3,355,127 of USA Adults 18 or older are Democrats that participated in PROTESTS past 12mos.
emocra Adults 18 or older who are Democrats that participated in PROTESTS past 12mos are 11.% more likely to

v PROTESTERS look up D-I-Y advice online, 25.1% more likely to always vote in local elections, 34.7% more likely to belong
to a gym, 16.7% more likely to fly domestic
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[(Political related activities done past 12 months: Participated in an organized protest AND (Political party affiliation: Democrat))]




Republican

PROTESTERS

to a gym, 11.% more likely to fly domest

7% or 1,733,602 of USA Adults 18 or older are Republicans that participated in PROTESTS past 12mos.
Adults 18 or older who are Republicans that participated in PROTESTS past 12mos are 45.9% more likely to
look up D-I-Y advice online, 10.4% more likely to always vote in local elections, 14.4% less likely to belong
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[(Political related activities done past 12 months: Participated in an organized protest AND (Political party affiliation: Republican))]



1.3% or 3,360,095 of USA Adults 18 or older are Democrats that attended RALLIES/SPEECHES past 12mos.
Democrat RALLY & Adults 18 or older who are Democrats that attended RALLIES/SPEECHES past 12mos are 22.9% more likely
S A e WAV EY | to look up D-I-Y advice online, 19.9% more likely to always vote in local elections, 36.% more likely to
belong to a gym, 12.4% more likely to fly domesti
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[(Political related activities done past 12 months: Attended a political rally or speech AND Political party affiliation: Democrat)]



. 1.9% or 5,015,381 of USA Adults 18 or older are Republicans that attended RALLIES/SPEECHES past 12mos.
UL IRRNE | 1 its 18 or older who are Republicans that attended RALLIES/SPEECHES past 12mos are 25.4% more
F':' Y o A e W RV A8 | likely to look up D-I-Y advice online, 22.5% more likely to always vote in local elections, 26.1% less likely to
belong to a gym, 7.3% less likely to fly domes
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[(Political related activities done past 12 months: Attended a political rally or speech AND Political party affiliation: Republican)]
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W DON'T PROTEST or
"' ATTEND POLITICAL
.57 RALLIES & SPEECHES

gym, .5% less likely to fly domestic past

92.% or 241,126,856 of USA Adults 18 or older did NOT Attend PROTESTS or RALLIES/SPEECHES past 12mos.
Adults 18 or older who did NOT Attend PROTESTS or RALLIES/SPEECHES past 12mos are 2.3% less likely to
look up D-I-Y advice online, .% less likely to always vote in local elections, 1.6% less likely to belong to a

_Tap-20 past 30-days Online Lifestyle Activites: Adults 18 or older
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Recipes / Heslth  Restamnt Dodt¥oumeM Onfine fhone  Medical  Mome/  Fitness/Diet  Apparel/ JobSearch/ Religion/ TakeOnline  Carmer  Education  Genealogy  Homework
Meal Plamning information Information/  Advice  /VideoCall Sevices/ Gardenideas Information Desutyidess Postresume Spituaity  Classes Development  (Research [¥ou or Vour
Suggesions Reviews [skype,  Information Schools, chid's)

FaceTime, App¥aation,
etc) Financing)
u who did NOT Attend PROTESTS or RALLIES/SPEECHES past 12mos EUSA

ok
7.5 s on
15,68 -
3 bt 13.2% 12.7%)
>

Electronic  Phatography Parenting/ Online Dating
imate {Snapfish, FamilyAdvice  Service
shuttedly,
e

Political Activity: Adults 18 or older

85.2%
e - ...

Registered to Vote Democrat / Lean Repuhlmanflean Independent / None

(In District of Residence) Democrat of These
Presidential Elections: Always

Presidential Elections: 7 =

Statewide Elections: Always |

ide Elections: i
Local Elections: Always | A
Local Elections: Sometimes
# who did NOT Attend PROTESTS or RALLIES /SPEECHES past 12mos mUSA

@ﬁTopaO past 12-months Active Lifestyle Activites: Adults 18 or older

a9.7%|
.

|

M Past 12-months Domestic Airline Trips: Adults 18 or older

1uip
2trps
3 ips e
4tripa 5%
59 rips
10+ trips M

15.4%
15.5%
14.0%
14.0%

8.4%
8.5%

Flew Domestic past year: 9 53.9%
Avg. # Domestic Flights: ENSSINNEET NN

62.2%
2.2%

a6k 4%

3.9% a.0%
'H =
Ghling-  lawnCare  Gamening  Bicyding  Swimming  Voluntser  Hiking - sogging- sewing- camping Bowling  Balongto Fishing Emupnmm voga-pistes  Aduk Basketbal Caregiverof  Followa  Competitive  Sorer Football Tennis  SnowSking-  Softball- Huntng  Organized
outdeor [Flowersor werk  Backpacking  Ruaming crafts Health Club or continuing Aging Parent Waeight Loss Video Gaming snowboarding  Baseball Road Race
cooting vegemsbles) aym esucatian orRestive  pmgam (5K,
Marathon,
% who did NOT Attend PROTESTS or RALLIES/SPEECHES past 12mos WUSA te
USA USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 21,480
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[(NOT Political related activities done past 12 months: Participated in an organized protest AND NOT Political related activities done past 12 months: Attended a political rally or speech)]




Democrat
PROTESTERS

g |

¥ e

3 times
4 times
5times

10 times or more

= who are Democrats that participated in PROTESTS past 12mos.

Total nggr;g#y QSR Users: Avg. Monthly QSR Meals:

mUSA

88.7%

e R c

yr., 53.% less likely to smoke cigarettes.

1.3% or 3,355,127 of USA Adults 18 or older are Democrats that participated in PROTESTS past 12mos.
Adults 18 or older who are Democrats that participated in PROTESTS past 12mos are 1.8% more likely to use
QSRs past mo., 1.9% more likely to use Sit-Down Restaurants past mo., 3.1% less likely to use Casinos past

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
14

1time 15.9%

2 times

3times 13.3%

4 times

S5 times
6 -9times 8.7%

10times or more

50%

® who are Democrats that participated in PROTESTS past 12mos = USA

A it-|

Total Monthly Sit-Down Restaurant Users: wn Restaurant Meals:
77.5% 76. D%

Drank Past 30-days: Adults 18 or older

Uiuor
Any Type of Beer
Wine

Domaestic Regular Beer

Domestic Light Beer Stage Show / Concert
Imported Beer v Sports Betting
Microbrew / Craft Beer ' Other Gambling
Spa 2,463 11799966 Casinos visited past 12 hs: Yes Marij
= whe are Democrats that participated in PROTESTS past 12mos mUSA ® who are Democrats that participated in PROTESTS past 12mos mUSA = whw
USA USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 293
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Upscale Steakhouse

Bagel /
Burgars/  Donut/
sports g1 Bakery

# who are Democ rats that participated in PROTESTS past 12mos mUsA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are Demoerats that participated in PROTESTS past... 21.7%

usn | 17.0%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

- 24.2%

63,081,788

Table Games (Craps, Poker, etc.)
Bar / Nightclub

24,545,720

Upscale Restaurant

Used Past 30-days: Adults 18 or older

[ Cannabis

[(Political related activities done past 12 months: Participated in an organized protest AND (Political party affiliation: Democrat))]



Republican

PROTESTERS

2times

3 times
4 times
5 times

6-9times

20.8%

= who are Republicans that participated in PROTESTS past 12mos

10times or more

mUsA

Total ng;;;g?fy QSR Users: Avg. Monthly QSR Meals:

88.7%

e W -

.7% or 1,733,602 of USA Adults 18 or older are Republicans that participated in PROTESTS past 12mos.
Adults 18 or older who are Republicans that participated in PROTESTS past 12mos are .8% less likely to use
QSRs past mo., 1.1% more likely to use Sit-Down Restaurants past mo., 19.% less likely to use Casinos past

yr., 85.9% less likely to smoke cigarette

g &P 1
e
s tmes
10times or more ‘%
w who are Republicans that participated in PROTESTS past 12mos mUSA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R ant Meals:

76.9% 76.0%

Drank Past 30-days: Adults 18 or older
109,079,494 %

Liquor

Any Type of Beer
Wine
Domaestic Regular Beer

Domestic Light Beer

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexican P

iz Chinese  Coffee  Makian  indian/ Wings/ Bagel/  Upscale Steskhouse
House / Thai/ Bergers/ Donut/
Caffee B3t Other  sports Bar  Bakery

asian

# wha are Republicans that participated in PROTESTS past 12mos musa

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are Republicans that participated in PROTESTS... [BSTOTNY 14.5%

v A 17.4%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

63,481,788

24,545,720 9.4%

24.2%

Table Games (Craps, Poker, etc.)
Bar / Nightclub

16,180,885

Upscale Restaurant

Stage Show / Concert

Used Past 30-days: Adults 18 or older

%

6.2%
Imported Beer - v Sports Betting és«‘m o 3.'?9‘65% 5.5%
Microbrew / Craft Beer 11&.},;)‘:’ i Other Gambling 1.29'36% A 14,344 92
Spa &g!?mlg.ﬁﬂﬁ Casinos visited past 12 hs: Yes Marij [ Cannabis Cigarettes Vape
» who are Republicans that participated in PROTESTS past 12mos mUSA ® who are Republicans that participated in PROTESTS past 12mos mUSA w who are Republicans that participated in PROTESTS past 12mos WUSA
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[(Political related activities done past 12 months: Participated in an organized protest AND (Political party affiliation: Republican))]



Democrat RALLY &

/. SPEECH ATTENDERS

B
)

Past 30-days QSR Users: Adults 18 or older

q 1
10.
.4% :

3 times
20.8%

4 times

5times

6-9times

10 times or more

= who are Democrats that attended RALLIES/SPEECHES past 12mos

musa

Total Agg;;g?ly QSR Users: Avg. Monthly QSR Meals:

88.7%

e R v

past yr., 31.6% less likely to smoke cigaret

1.3% or 3,360,095 of USA Adults 18 or older are Democrats that attended RALLIES/SPEECHES past 12mos.
Adults 18 or older who are Democrats that attended RALLIES/SPEECHES past 12mos are 1.4% more likely to
use QSRs past mo., 12.7% more likely to use Sit-Down Restaurants past mo., 14.5% less likely to use Casinos

[ ] 1time

2 times

3times

4 times
10times or more

Total Monthly Sit-Down Restaurant Users:
85.7% 76.0%

e

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer
Wine

Domaestic Regular Beer

Domestic Light Beer

Imported Beer  Egerrem 21.5%

15.8% ¥
28,026,629 BTN

Microbrew / Craft Beer

Slot Machines
2

Table Games (Craps, Poker, etc.)
Bar / Nightclub

720 “0,8%
16,180,885 6.2%
9,600,0: 3.7%

0%

9%

Upscale Restaurant

Stage Show / Concert

Sports Betting
Other Gambling

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

15.9%

16.1%

13.3%

= who are Democrats that attended RALLUES/SPEECHES past 12mos

mUSA
Avg. Monthiy Sit-Down Restaurant Meals:

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

indian/  Wings/
Gurgers /  Donut/

sports Bar  Bakery

Upscale Steakhouse

®who

/SPEECHES past 12mos. musa

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are Democrats that attended RALLIES/SPEECHES... 22.1%

vsn | 17.0%

Past 12 months Casino Activities: Adults 18 or older

24.2%

Used Past 30-days: Adults 18 or older

14.7%

Spa Casinos visited past 12 hs: Yes Marij [ Cannabis Cigarettes Vape
= who are Democrats that attended RALLIES/SPEECHES past 12mos mUSA wwho are Democrats that attended RALLIES/SPEECHES past 12mos musa = who that sttended CHES past 12mos mUSA
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[(Political related activities done past 12 months: Attended a political rally or speech AND Political party affiliation: Democrat)]



-.Republican RALLY &

&% m SPEECH ATTENDERS
- rih

Past 30-days QSR Users: Adults 18 or older

R
T

1time

2times

3 times

4 times

10.6%

5times

6 -9times

8.4%
.4%

10times or more

= who are Republicans that attended RALLIES/SPEECHES past 12mos mUSA

Avg. Monthly QSR Meals:
88.7%

e A - EEE

Total Monthly QSR Users:
86.3%

1.9% or 5,015,381 of USA Adults 18 or older are Republicans that attended RALLIES/SPEECHES past 12mos.
Adults 18 or older who are Republicans that attended RALLIES/SPEECHES past 12mos are 2.6% less likely to
use QSRs past mo., 2.9% more likely to use Sit-Down Restaurants past mo., 14.1% less likely to use Casinos

past yr., 72.5% less likely to smoke cigare

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
& .

1time

w

15.9% -

2 times

10times or more

® who are Republicans that attended RALLIES/SPEECHES past 12mos

Total Monthly Sit-Down Restaurant Users:
78.2% 76.0%

mUSA

Avg. Monthly Sit-Down Restaurant Meals:

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer
Wine

Domestic Regular Beer
Domestic Light Beer

Imported Beer

Microbrew / Craft Beer l |

= who are Republicans that attended RALLIES/SPEECHES past 12mos

Scarborough R1 2024: Jan23-Apr24

.USA

USA USA Projection Qual Intab

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Table Games (Craps, Poker, etc.) .‘

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

ngs/  Bagel/
Burgers /| Donut /
ther  sports Bar  Bakery
asizn

Upsale Steakhouse

® who are Republicans that attended RALLIES/SPEECHES past 12mos mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
whoare 6.0%

wn A 17.4%

£ Past 12 months Casino Activities: Adults 18 or older

Slot Machines

63,481,788 " 24.2%

Bar / Nightclub

54 9.4%

80,885 6.2%
9,600,037 3.7%
2.9%

Upscale Restaurant

Stage Show / Concert

Sports Betting
Other Gambling

31.7%

. 74.2% L
P 15 Casinos visited past 12 months: Yes
mwho are Republicans that attended RALLIES/SPEECHES past 12mos mUSA
420
USA Projection Searborough R1 2024: Jan23-Apr24 Qual Intab 23,333

Used Past 30-days: Adults 18 or older

Cigarettes

Marijuana / Cannabis

Vape

% who are Republicans that attended RALLIES/SPEECHES past 12mos mUSA

[(Political related activities done past 12 months: Attended a political rally or speech AND Political party affiliation: Republican)]



" DON’T PROTEST or

== -

ATTEND POLITICAL

. x5%#RALLIES & SPEECHES

Past 30-days QSR Users: Adults 18 or older

IWJ ' 1time

8.4%

2times

= who did NOT Attend PROTESTS or RALLIES/SPEECHES past 12mos

3 times

4 times

Stimes

6 -9times

10times or more

musa

Total Jlggr_:‘ l;gly QSR Users: Avg. Monthly QSR Meals:

B88.7%

92.% or 241,126,856 of USA Adults 18 or older did NOT Attend PROTESTS or RALLIES/SPEECHES past 12mos.
Adults 18 or older who did NOT Attend PROTESTS or RALLIES/SPEECHES past 12mos are .% more likely to

use QSRs past mo., .1% less likely to use Sit-Down Restaurants past mo., 1.3% more likely to use Casinos

past yr.,, 1.8% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

€ ¥ ltme 15.9%
2tmes
3 times
4 times
10times or more

= who did NOT Attend PROTESTS or RALLIES/SPEECHES past 12mos

Total Monthly Sit-Down Restaurant Users:
76.0%
199,361,1

H USA

Avg. Monthly Sit-Down Restaurant Meals:
76.0%

Drank Past 30-days: Adults 18 or older
Liquor

Any Type of Beer
Wine o
Domestic Regular Beer

Domestic Light Beer

Imported Beer

- ¥

Microbrew / Craft Beer = ) i

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Upscale  Steakhouse
Burgers /| Donut /

ther  sports Bar  Bakery

asian

® wha did NOT Attend PROTESTS or RALLIES/SPEECHES past 12mos

musA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who did NOT Attend PROTESTS or RALLIES/SPEECHES... 17.5%

us 17.4%

£ Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub i

Upscale Restaurant

Stage Show / Concert

Sports Betting

Other Gambling

Spa Casinos visited past 12 months: Yes
# who did NOT Attend PROTESTS or RALLIES/SPEECHES past 12mos. mUSA = who did NOT Attend PROTESTS or RALLIES/SPEECHES past 12mos mUSA
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Used Past 30-days: Adults 18 or older

? 5.5%

44821

Marijuana / Cannabis Cigarettes Vape

# who did NOT Attend PROTESTS or RALLIES/SPEECHES past 12mos. mUSA

[(NOT Political related activities done past 12 months: Participated in an organized protest AND NOT Political related activities done past 12 months: Attended a political rally or speech)]



1.3% or 3,355,127 of USA Adults 18 or older are Democrats that participated in PROTESTS past 12mos.
Adults 18 or older who are Democrats that participated in PROTESTS past 12mos are 18.6% more likely to
have a 401K, 3.9% less likely to have an Auto Loan, 43.1% more likely to Invest/Trade Stocks Online, 7.2%
more likely to pay with their Debit Card.

Investments Owned: Adults 18 or older
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds 1;1‘;%
Money Market Funds 1:3';"

Other (Crypto / NFTs / Metals, etc.) b

12.5%
Bonds RO 11.5%

Financial Services Has and/or Uses: Adults 18 or older

15.2%
o ’ Yo o x
Second Home or Real Estate Property ﬁ 8.6% Checking Debitor ATM  Savings  Credit Card online Mobile online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
= Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
529 Plan / College Savings Plan Sox Account Mortgage Loan o Home
. Equity Loan
= who are Democrats that participated in PROTESTS past 12mos mUSA ® who are D ats that participated in PROTESTS past 12mos W USA

Professional Services Used*: Adults 18 or older | p'Past 3-Months Payment Methods Used: Adults 18 or older

47,198,739
346 10.3%
29,337,826 11.2%
Insurance Agent at a Local Office (not online) (TS 10.3% . .
2 5.0%
Real Estate Agent 6.3%
" 3.9%
Estate Planning 1.7%

Accountant

12.8%
10.1% 10.3% 8.1%
3.7%

§or.00

Debit Card  MasterCard ~ Venmo Zelle

n ’ *Past 12 Month. Cash Store Credit  Google Pa Discover  American  Facebook uare Cash Samsung P:
Divorce / Family Attorney :7::‘ (e irths) App Card e rey Expres Messenger s "6 Py
= who are Democrats that participated in PROTESTS past 12mos mUSA w who are Democrats that participated in PROTESTS past 12mos mUSA

USA USA Projection Scarborough R1 2024: lan23-Apr24 Qual Intab 293
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[(Political related activities done past 12 months: Participated in an organized protest AND (Political party affiliation: Democrat))]



=

PROTESTERS

Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

Republican

101,750,071 38.8%
75,826,426 28.9%
5 20.6%

48,234,549 18.4%

1 53 7.6%

36,948,693 14.1%
8.6%
11.6%

.7% or 1,733,602 of USA Adults 18 or older are Republicans that participated in PROTESTS past 12mos.
Adults 18 or older who are Republicans that participated in PROTESTS past 12mos are 7.7% more likely to
have a 401K, 2.6% less likely to have an Auto Loan, 67.5% more likely to Invest/Trade Stocks Online, 16.1%
less likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

10.9%
] 15.5% 8.2%
. B | s i 2.2
o oz Lo oo o1 Lo o -
Second Home or Real Estate Property 73_5% Checking Debitor ATM  Savings  CreditCard  Online Mobile online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
1a% Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
i = Account Mortgage Loan or Home
529 Plan / College Savings Plan Ms% pepadini
w who are Republicans that participated in PROTESTS past 12mos mUSA = who are Republicans that participated in PROTESTS past 12mos mUSA
. . ] P
Professional Services Used*: Adults 18 or older | geyPast 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service 2 y
s sl
Online Investing / Stock Trading
Insurance Agent at a Local Office (not online) i [ @
16.1% 16.3%
Real Estate Agent m 10.4%

Estate Planning

Divorce / Family Attorney

USA USA Projection

B

# who are Republicans that participated in PROTESTS past 12mos

Scarborough R1 2024: Jan23-Apr24
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

6.3%
2.9%
3.7%

2.7% (*Past 12 Months)

mUSA
Qual Intab

10.1%
el |

Zelle

Debit Card  MasterCard ~ Venmo ApplePay  CashApp  Store Credit Google Pay  Discover American Facebook  Square Cash Samsung Pay
Card Express Messenger
w who are Republicans that participated in PROTESTS past 12mos mUSA

134
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[(Political related activities done past 12 months: Participated in an organized protest AND (Political party affiliation: Republican))]



Democrat RALLY &

’- SPEECH ATTENDERS

less

Investments Owned: Adults 18 or older
161,1;;0,67'1 —
48,234,549 4%

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

Money Market Funds  grevrpreany m”"”"’
Other (Crypto / NFTs / Metals, etc.) T 69:5'9’6
11.8%
Bonds 11.5%
Second Home or Real Estate Property :':;i
12.7%

529 Plan / College Savings Plan

® who are Democrats that attended RALLIES/SPEECHES past 12mos mUSA

1.3% or 3,360,095 of USA Adults 18 or older are Democrats that attended RALLIES/SPEECHES past 12mos.
Adults 18 or older who are Democrats that attended RALLIES/SPEECHES past 12mos are 5.8% more likely to

have a 401K, 24.2% less likely to have an Auto Loan, 39.3% more likely to Invest/Trade Stocks Online, 4.5%

likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

20.8%)
- u = - - e s e
12.6%% 1110.6%)
Checking DebitorATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

® who are Democrats that attended RALLIES/SPEECHES past 12mos mUSA

Professional Services Used*: Adults 18 or older

Financial Planner

Online Investing / Stock Trading

41,243,790 15.7%

14.1%
29,337,826 11.2%
26,948,198

Accountant

10.2%
10.3%

Insurance Agent at a Local Office (not online)

Real Estate Agent

3.4%
6.3%

4.0%

Estate Planning 37%

s.m

Exs.sn

12%

= who are Democrats that attended RALLIES/SPEECHES past 12mos
USA Projection

#,
Divorce / Family Attorney (trastIzWGAths)

m USA

USA Qual Intab

Scarborough R1 2024: lan23-Apr24

Past 3-Months Payment Methods Used: Adults 18 or older

S

11.7%
10.1% g g9

3.7% 9% 349

L-n-

CashApp  Store Credit Google Pay

Apple Pay

o011 $or n0s
Debit Card  MasterCard ~ Venmo Zelle

Discover American Facebook  Square Cash Samsung Pay
Card Express Messenger
m who are Democrats that attended RALLIES/SPEECHES past 12mos m USA

347
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved.
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.-.Republican RALLY &

F SPEECH ATTENDERS

20.5% less

Investments Owned: Adults 18 or older

22,386,638

401K Plan

IRA (Individual Retirement Account) TR

71

Stocks or Stock Options 75,826,426 2.9% s

1,114,28 22.2%
48,234,549 18.4%
21.0%
36,948,693 14.1%
; 13.9%

ELEPERTIM 11.6%

- 14.9%
EDRCINON 11.5%

Mutual Funds
Money Market Funds
Other (Crypto / NFTs / Metals, etc.)

Bonds

likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

T 20.8%}
=]

1.9% or 5,015,381 of USA Adults 18 or older are Republicans that attended RALLIES/SPEECHES past 12mos.
Adults 18 or older who are Republicans that attended RALLIES/SPEECHES past 12mos are 19.5% more likely

to have a 401K, 14.% more likely to have an Auto Loan, 83.1% more likely to Invest/Trade Stocks Online,

Second Home or Real Estate Property ﬁ 8.6% Checking Debitor ATM  Savings  Credit Card online Mobile online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home

Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement

529 Plan / College Savings Plan  FREERH, 10.4% Account Mortgage 1o
,102, 19K an
w who are Republicans that attended RALLIES/SPEECHES past 12mos mUSA ® who are Republicans that attended RALLIES/SPEECHES past 12mos HUSA
Professional Services Used*: Adults 18 or older Past 3-Months Payment Methods Used: Adults 18 or older
Online Investing / Stock Trading
ns%
Insurance Agent at a Local Office (not online) 15.6% . .
14.3%

Real Estate Agent

5.2%
16,429 3%

Estate Planning mﬂ‘s.;%
Divorce / Family Attorney l"&?& (trastIzWGAths)
w who are Republicans that attended RALLIES/SPEECHES past 12mos mUSA
USA USA Projection Scarborough R1 2024: lan23-Apr24 Qual Intab 420
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o 75150} o0 m 2 a7t
Debit Card  MasterCard ~ Venmo Zelle ApplePay  CashApp  Store Credit

Google Pay  Discover American
Card Express
w who are Republicans that attended RALLIES/SPEECHES past 12mos mUSA

USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 23,333

[(Political related activities done past 12 months: Attended a political rally or speech AND Political party affiliation: Republican)]

10.1%
15.8%} - 5.2%
3.7% 105 3%
o b a8 e oo =

Facebook  Square Cash Samsung Pay
Messenger



ATTEND POLITICAL

AN 7L ASARALLIES & SPEECHES

nﬁélnvestments ed: Adults 18 or oldr

401K Plan

122,386,638 46.7%

IRA (Individual Retirement Account)

Stocks or Stock Options
Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

mUSA

92.% or 241,126,856 of USA Adults 18 or older did NOT Attend PROTESTS or RALLIES/SPEECHES past 12mos.
Adults 18 or older who did NOT Attend PROTESTS or RALLIES/SPEECHES past 12mos are .4% less likely to have

a 401K, .8% more likely to have an Auto Loan, 2.1% less likely to Invest/Trade Stocks Online, .6% more likely
to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

83% 8.2% 67% 6.7% ¢ oy no%

Certificates of Studentloan Refinanced Personal Loan

Online Bill

Online Mobile

savings Credit Card Home Auto Loan Money Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

Checking  Debit or ATM

® who did NOT Attend PROTESTS or RALLIES/SPEECHES past 12mos HUSA

18.4%
36,948,693
11.6%
22,497,148
8.5%
Professional Services Used*: Adults 18 or older

183%
43,234,549
14.1%
3 11.4%
30 1
316,0 11.3%
30,196,600 eI
8.6%
P 5188 8.4%
529 Plan / College Savings Plan
= who did NOT Attend PROTESTS or RALLIES/SPEECHES past 12mos
Financial Planner

Online Investing / Stock Trading

Accountant

10.3%
26,948,198 10.3%
z 6.3%
16,429,345 6.3%
B i

3.7%

41,243,790
Insurance Agent at a Local Office (not online) : .
Real Estate Agent

Estate Planning

;-"Past 3-Months Payment Methods Used: Adults 18 or older

9.9% 10.1%

3.4% 37%  3.3% 3.4%
[ R o |

)

CashApp  Store Credit

Venmo Zelle Apple Pay

0 i o TORTETS DO Jor15m
visA PayPal Debit Card  MasterCard

Divorce/ Family Attorney !:?21;)2 (*Past 12 Months) e Google Pay  Discover Agi::.n n::‘::mr Square Cash Samsung Pay
= who did NOT Attend PROTESTS or RALLIES/SPEECHES past 12mos mUSA w who did NOT Attend PROTESTS or RALLIES/SPEECHES past 12mos m USA
USA USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 21,480
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 23,333

[(NOT Political related activities done past 12 months: Participated in an organized protest AND NOT Political related activities done past 12 months: Attended a political rally or speech)]



BER T T Adults 18 or older who are Democrats that participated in PROTESTS past 12mos spend an average of 3 days, 2 hours,

! kil § Democrat 10 minutes and 44 seconds each week with All Forms of Media.

rulhg g_,"_, P ROT E STE R S 76.4% of Adults 18 or older who are Democrats that participated in PROTESTS past 12mos spend an avg. of 7 hours and 25 minutes each
AR week listening to All Local AM/FM Radio, representing 7.6% of total time spent with all forms of Media.

- B

Rc:u/\ Avg. H:M:S/week with All Forms of
§6.2% Media: Adults 18 or older

concurr
usage 53.8%
who are Democrats that usa

participated in PROTESTS
past 12mos.

% of Total
Weekly H:M:

® who are Democrats that participated in PROTESTS past 12mos B USA
USA  USA Projection  Scarborough R12024: Jan23-Apr24  Qual Intab 293 USA Projection  Scarborough R12024:Jan23-Apr24 ~ Qual Intab 23,333 Hubbqrd Share-ar Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything
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[(Political related activities done past 12 months: Participated in an organized protest AND (Political party affiliation: Democrat))]



Republican Adults 18 or older who are Republicans that participated in PROTESTS past 12mos spend an average of 2 days, 7 hours,
P 30 minutes and 8 seconds each week with All Forms of Media.
85.9% of Adults 18 or older who are Republicans that participated in PROTESTS past 12mos spend an avg. of 7 hours and 39 minutes
PROTESTERS f P particip P P g. of
each week listening to All Local AM/FM Radio, representing 11.9% of totaltime spent with all forms of Media.

100.0%

Reach 88.8% Avg. H:M:S/week with All Forms of
o Media: Adults 18 or older

“ e

concurr

usage 53.8%
usa

who are Republicans that
% of Total participated in PROTESTS
Weekly H:M: past umn

® who are Republicans that participated in PROTESTS past 12mos H USA
USA  USA Projection  Scarborough R12024: Jan23-Apr24  Qual Intab 134 USA Projection  Scarborough R12024:Jan23-Apr24 ~ Qual Intab 23,333 d Share-ar Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. Sn B E R T TNG for Anything _

[(Political related activities done past 12 months: Participated in an organized protest AND (Political party affiliation: Republican))]




WADEY Adults 18 or older who are Democrats that attended RALLIES/SPEECHES past 12mos spend an average of 3 days, 8
- Democrat RALLY & hours, 47 minutes and 22 seconds each week with All Forms of Media.
=, n—/.SPEECH ATTENDERS 81.9% of Adults 18 or older who are Democrats that attended RALLIES/SPEECHES past 12mos spend an avg. of 8 hours and 1 minutes
i > each week listening to All Local AM/FM Radio, representing 8.1% of total time spent with all forms of Media.

Bz

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

- 69:42:56
concurrent
vsage s 43,3% .8%

10 are Demaocrats that attended RALLIES /SPEECHEB Bast 12mo:

Reach

% of Total
Weekly H:M:

m who are Democrats that attended RALLIES/SPEECHES past 12mos H USA

USA  USA Projection  Scarborough R12024: Jan23-Apr24  Qual Intab 347 USA Projection  Scarborough R12024:Jan23-Apr24 ~ Qual Intab 23,333 Hubbqrd Share-ar Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. Sn B E R T TNG for Anything _

[(Political related activities done past 12 months: Attended a political rally or speech AND Political party affiliation: Democrat)]



| Adults 18 or older who are Republicans that attended RALLIES/SPEECHES past 12mos spend an average of 2 days, 15

Republlcan RALLY & hours, 17 minutes and 56 seconds each week with All Forms of Media.
SPE ECH ATTENDERS 86.6% of Adults 18 or older who are Republicans that attended RALLIES/SPEECHES past 12mos spend an avg. of 8 hours and 6 minutes
| each week listening to All Local AM/FM Radio, representing 11.1% of total time spent with all forms of Media.

95.9%

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older

ST o
umgr!l 42.6%

29 puhlu:an& that attended RALLIES/SPEECHBS past 12m¢

® who are Republicans that attended RALLIES/SPEECHES past 12mos H USA

USA  USA Projection  Scarborough R12024: Jan23-Apr24  Qual Intab 420 USA Projection  Scarborough R12024: Jan23-Apr24 ~ Qual Intab 23,333 HUbbG Share of Everything
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[(Political related activities done past 12 months: Attended a political rally or speech AND Political party affiliation: Republican)]



7% DON’T PROTEST or Adults 18 or older who did NOT Attend PROTESTS or RALLIES/SPEECHES past 12mos spend an average of 2 days, 21

= = ATTEND POLITICAL hours, 32 minutes and 52 seconds each week with All Forms of Media.
e 84.% of Adults 18 or older who did NOT Attend PROTESTS or RALLIES/SPEECHES past 12mos spend an avg. of 8 hours and 6 minutes
-»wZ# RALLIES & SPEECHES | each week listening to All Local AM/FM Radlio, representing 9.8% of total time spent with all forms of Media.

ELXE 95.9%

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older

- 69:42:56
usoge % 53,9% .8%

1 did NOT Attend PROTESTS or RALLIES/SPEECHERRSst 12mos

ssoftotal [BR 65.6%
Weekly H:M:

u who did NOT Attend PROTESTS or RALLIES/SPEECHES past 12mos H USA

usA USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 21,480 USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 23,333 HUb bq r Share of Everything
All Graphs and scefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved, el s e for Anything

[(NOT Political related activities done past 12 months: Participated in an organized protest AND NOT Political related activities done past 12 months: Attended a political rally or speech)]



Adults 18 or older who are Democrats that participated in PROTESTS past 12mos spend an average of 2 days, 2 hours,
Y Democrat 56 minutes and 7 seconds each week with All Forms of Ad-Supported Media.
. PROTESTERS 73.8% of Adults 18 or older who are Democrats that participated in PROTESTS past 12mos spend an avg. of 6 hours and 36 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.6% of total time spent with all forms of Ad-Supported Medi

- 2

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

Concurr
usage 55.7%

who are Democrats that UsA
participated in PROTESTS

% of Total past 12mos

Weekly H:M:

® who are Democrats that participated in PROTESTS past 12mos W USA
USA  USA Projection  Scarborough R12024:Jan23-Apr24  Qual Intab 293 USA Projecti Scarborough R1 2024: Jan23-Apr24 [Intab 23,333 bb Share of Everything
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[(Political related activities done past 12 months: Participated in an organized protest AND (Political party affiliation: Democrat))]



Re o blican Adults 18 or older who are Republicans that participated in PROTESTS past 12mos spend an average of 1 days, 15
hours, 32 minutes and 9 seconds each week with All Forms of Ad-Supported Media.

P ROT E ST E RS 81.4% of Adults 18 or older who are Republicans that participated in PROTESTS past 12mos spend an avg. of 7 hours and 32 minutes

each week listening to Local Ad-Supported AM/FM Radio, representing 15.5% of total time spent with all forms of Ad-Supported M

v

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

ERa
e 55.7%

who are Republicans that UsA
participated in PROTESTS
% of Total past 122mos
Weekly H:M:
Avg. Weekly
Hours:Minutes:

® who are Republicans that participated in PROTESTS past 12mos m USA
P v . Share of Everything
UsA USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 134 USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 23,333 H bba :
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[(Political related activities done past 12 months: Participated in an organized protest AND (Political party affiliation: Republican))]




Adults 18 or older who are Democrats that attended RALLIES/SPEECHES past 12mos spend an average of 2 days, 7
Democrat RALLY & hours, 4 minutes and 7 seconds each week with All Forms of Ad-Supported Media.

"~/ .SPEECH ATTENDERS 78.4% of Adults 18 or older who are Democrats that attended RALLIES/SPEECHES past 12mos spend an avg. of 6 hours and 54 minutes

A each week listening to Local Ad-Supported AM/FM Radio, representing 9.8% of total time spent with all forms of Ad-Supported Med

-

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

“’"‘lﬂfg’am ts that usA
attend :dngg;@gpssmss
past 12mos

% of Total
:M:

® who are Democrats that attended RALLIES/SPEECHES past 12mos N USA

ioct s e Share of Everything
UsA USA Projection Scarborough R12024: Jan23-Apr24  Qual Intab 347 USA Projection Scarborough R12024: Jan23-Apr24 Qual Intab 23,333 bb S
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[(Political related activities done past 12 months: Attended a political rally or speech AND Political party affiliation: Democrat)]



. Adults 18 or older who are Republicans that attended RALLIES/SPEECHES past 12mos spend an average of 1 days, 22
. Republican RALLY & hours, 6 minutes and 29 seconds each week with All Forms of Ad-Supported Media.
[E SPEECH ATTENDERS 80.9% of Adults 18 or older who are Republicans that attended RALLIES/SPEECHES past 12mos spend an avg. of 7 hours and 47 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 13.7% of total time spent with all forms of Ad-Supported

95.9%

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

« fire icans that [T
%%Seﬂ mﬁaﬁcua

past 12mos

% of Total
Weekly H:M: )

Avg. Weekly
Hours:Minutes:

®m who are Republicans that attended RALLIES/SPEECHES past 12mos m USA
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[(Political related activities done past 12 months: Attended a political rally or speech AND Political party affiliation: Republican)]




W DON’T PROTEST or Adults 18 or older who did NOT Attend PROTESTS or RALLIES/SPEECHES past 12mos spend an average of 2 days, 5
= " ATTEND POLITICAL hours, 7 minutes and 34 seconds each week with All Forms of Ad-Supported Media.
g 80.2% of Adults 18 or older who did NOT Attend PROTESTS or RALLIES/SPEECHES past 12mos spend an avg. of 7 hours and 33 minutes
““.~2# RALLIES & SPEECHES each week listening to Local Ad-Supported AM/FM Radio, representing 11.4% of total time spent with all forms of Ad-Supported Med

5.9!6

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

R ] d PROTESTS s
u”ﬁlﬁﬁ JES past
12mos

%of Total g
Weekly H:m:laattd 547%

# who did NOT Attend PROTESTS or RALLIES/SPEECHES past 12mos N USA

iocti . e Share of Everything
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[(NOT Political related activities done past 12 months: Participated in an organized protest AND NOT Political related activities done past 12 months: Attended a political rally or speech)]



" Adults 18 or older who are Democrats that participated in PROTESTS past 12mos spend an average of

7 hours and 16 minutes each day with All Forms of Ad-Supported Media. 73.8% listen to Local

AM/FM Radio for an avg. of 56.6 minutes/day. (Local Radio delivers 9.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Totol Persons

(average week)

Grocery Stores.

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc)

Local AM/FM Radio

Email/Text IM/Zoom,etc. (Personal & Work)

News/Weather /Sports (Websites/Apps)

ing/Fit ial/Real Estate
Facebook
Local TV Stations
Games/Fantasy/Betting Sites
Non-Premium Ca ble TV Networks
Gas Stations/Convenience Stores.

Instagram

mwe

m-m.
FXris: J—— L

® who are Democrats that participated in PROTESTS past 12mos

whu are Democrats that
participated in PROTESTS
past 12mos

Forms of Media: Aduits 18 or older m

9:57
53.8%

W USA

KELog2 )

% Time. si

8 6%

Local TV Stations
104.5

Non-Premium Cable TV

Billboards &
Signs (Weekly
Drivers)
42.1

Local AM/FM Radio
63.6
Local TV Stations
Email/Text/IM/ 103.7
Zoom,etc.
(Personal &
Work)

Facebook |Instagram

Gam...

Fanta...

Networks
100.2

Non-Premium Cable TV

Email/Text/IM/
Zoom,etc.
(Personal & Work)

Billboards &
Signs (Weekly
Local AM/FM Radio ars)

69.3

3

Search
(Google,
Bing, etc.)  Instagr...

229

News/: G...
Wealo St..
Spora. 9.5

Banki

® who are Democrats that participated in PROTESTS past 12mos

HUSA

Top-13 All Forms ofAd Suggorted Media (Persons & % Reach): Adults 18 or older

(Averoge week)
Grocery Stores

Billboards 8 Signs (Weekly Drivers]
search (Google, Bing, etc))
News/Weather/Sports (Websites/Apps)
Local AM/FM Radio

Email/Text AM/Zoom,etc. (Personal & Work)
Facebook

Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores
Shopping (indl. Food/Auctions/Travel, etc.)
Instagram

YouTube Video

usa

USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

 —"
e el
A P — A
i —
T — .
1% N—T

®who are Democrats that participated in PROTESTS past 12mos
Scarborough R1 2024: Jan23-Apr24 Qual Intab

Concurr,

12mos

s o ar:?g_wts that
“Participated in PROTESTS past

Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:
Adults 18 or older

WUSA
293

 Time.

Top-13 All Forms of Ad-Supported Media (% Time Spent &
nt: lvrvg W;

Avg. Minutes/day Spent): Adults 18 or older

o]

5.6%

4 194
m

Non-Premium Cable TV
Networks

Billboards &
Signs ( ly
Drivers)
421

Local AM/FM Radio
56.6

ations

Email/Text/
M/
Zoom,etc.
{Personal...

YouTube
Video
276

Shopp...
(incl
Food/

News/ G
Weather... | ¢
2

Search
(Google,
Bing, etc.)
86.6 30.1

Networks

95.6

Instagram | G

Non-Premium Cable TV

Local AM/FM Radio

64.5

Zoom,ete.

(Personal &...

Email/Text/IM/

Billboards &
(Weekly D

Search
(Google,
Bing, etc.)
274

YouTube
Video
27.2

Food/
Auc... Inst..

18.7 Gro...

USA Projection

= who are Democrats that participated in PROTESTS past 12mos
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[(Political related activities done past 12 months: Participated in an organized protest AND (Political party affiliation: Democrat))]
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Republican

PROTESTERS

" Adults 18 or older who are Republicans that participated in PROTESTS past 12mos spend an average
of 5 hours and 38 minutes each day with All Forms of Ad-Supported Media. 81.4% listen to Local
AM/FM Radio for an avg. of 64.7 minutes/day. (Local Radio delivers 15.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(average week)

Grocery Stores.

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc)

Local AM/FM Radio

Email/Text IM/Zoom,etc. (Personal & Work)

News/Weather /Sports (Websites/Apps)

ing/Fit ial/Real Estate
Facebook
Local TV Stations
Games/Fantasy/Betting Sites

Non-Premium Ca ble TV Networks

KELog2 2]

Totol Persons

% Time 5j

Avg. Hours+Minutes/day with All m

m_mr Bepefiste:pciesterotte] 190

““,;"‘.m
:

9:57
53.8%

Non-Premium Cable

Billboards & Signs

Local TV Stations (Weekly Drivers)

ik e Local TV Stations
103.7

Ne rks
66.2

Search

(Google,
Bing, etc.)
213

Instagram
18.2

Facebook
31.2

Game =
Email/Text/IM/ | Fanta Groce..

Bettir Networks

Non-Premium Cable TV

Billboards &
Signs (Weekly

Local AM/FM Radio ars)

69.3

Email/Text/|

Zoom,etc.

3

Search
(Google,
Bing, etc.)  Instagr...

229

News/: G...
Wealo St..

IM
/ Spor.. 9.5

OO o o ey o m m who are Republicans that USA Local AM/FM Radio Zoom,etc.
s stations/Convenience Stores. 28 525 ok parlmn;i;dg::?m“ 0.5% 65.7 (Personal & Work) 100.2 (Personal & Work) Banki
wsugor  PEERET F—A
= who are Republicans that participated in PROTESTS past 12mos mUSA ® who are Republicans that participated in PROTESTS past 12mos mUSA

Top-13 All Forms ofAd Supported Media (Persons & % Reach): Adults 18 or older

(Averoge week)
Grocery Stores

Billboards 8 Signs (Weekly Drivers]
search (Google, Bing, etc))
News/Weather/Sports (Websites/Apps)
Local AM/FM Radio

Email/Text AM/Zoom,etc. (Personal & Work)
Facebook

Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores
Shopping (indl. Food/Auctions/Travel, etc.)
Instagram

YouTube Video

usa

USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:
Adults 18 or older

6%5 are Wns that
B T T ‘ﬁ'mapare Tn PROTESTS past
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Top-13 All Forms of Ad-Supported Media (% Time Spent &
nt lvrvg W;

Non-Premium Cable

Local AM/FM Radio

USA Projection

WUSA
i34

® who are Republicans that participated in PROTESTS past 12mos
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Avg. Minutes/day Spent): Adults 18 or older

Local TV Stations

60
TV Networks 60.0

65.7

You...
Video
13.4

(Google,
Bing, etc.)
213

Insta...
14.6

Facebook
313

Gro.
Stor...

News/
Wea...

IEmallAiext/ M/ Shopping

Zoom,etc. (inc
(Personal &...

Networks

Food... 95.6

64.7

PO | Gas

Non-Premium Cable TV

Local AM/FM
64.5

Zoom,ete.

(Personal &...

Email/Text/IM/

Billboards &

Radio (Weekly D

Search
(Google,
Bing, etc.)
274

YouTube
Video
27.2

Food/
Auc... Inst..

18.7 Gro...
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\ '\,“’J'"SPEECH ATTENDERS
a0

Democrat RALLY &

Adults 18 or older who are Democrats that attended RALLIES/SPEECHES past 12mos spend an
average of 7 hours and 52 minutes each day with All Forms of Ad-Supported Media. 78.4% listen to
Local AM/FM Radio for an avg. of 59.2 minutes/day. (Local Radio delivers 9.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Tap-13 AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(average wee
Grocery Stmes

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc.)

Local AM/FM Radio
Email/Text IV /Zoom,etc. (Personal & Work)

News/Weather /Sports (Websites/Apps)

g/ Pps)

% Time Spent:

m_ﬂw s, Hoursoinutes/day wich - IR

Forms of Media: Adults 18 or older

Local AM/FM Radio
68.8

Search
(Gnagle

Billboards &
Signs (Weekly
Drivers)

Email/Text/
IM/Zoam,etc.
(Personal &
Work)

Local TV Stations
103.7

Local AM/FM Radio
69.3

Billboards &
(Weekly

Search
(Google,

Bing, etc,)

Instagr...

. - 27.4 229
S - ' '

Games/Fantasy/Betting Sites /A Ga News/| G...
Concgigy, ts that usa -

Non-Premium Cable TV Networks ”éfﬁn"li: ;EE:HES m Non-Premium Cable TV Non-Premium Cable TV Email/Text/iM/ | Fant... ::e:' i
= . P“"-l"'” Zoom,etc. i,

Gas Stations/Convenience Stores 6 6 80% m S [
msgem R T RS
 who are Democrats that attended RALLIES/SPEECHES past 12mos W USsA m who are Democrats that attended RALUES/SPEECHES past 12mos HUSA

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
e oy m 5 1ime spene {averoae o)

Search (Google, Bing, etc.)
News/Weather/Sports (Websites/Apps)
Local AM/FM Radio
Email/Text/IM/Zoom,etc. [Personal & Work)
Facebook

Local TV Stations

_M
B —TH
B — ¥
P —7

Adults 18 or older

Avg. Hours+Minutes/day with All m
Forms of Ad-Supported Media:

Stations
102.5

Billboards &

Signs (W

Local AM/FM Radio
59.2

Search
(Google,

Bing, etc.)
30.7

Drive

YouTube
Video
27.0

Local TV Stations
98.9

Billboards & Signs

Local AM/FM Radio

(Weekly Drivers)

Search

(Google,

Bing, etc.)
27.4

Facebook

YouTube
Video
272

Non-Premium Cable TV Networks
_ shopp... | News/ sho...
Gas Stations/Convenience Stores Email/Text/ (incl. (incl.
shopping (incl. Food/Auctions/Travel,etc.) ﬂﬁﬁmmﬁmm Y :SE'E':,:B 4 Non-Premium Cable TV M/ Food/ Non-Premium Cable TV FERBIMTEXUAMA Food/

past 12mos Networks Zoom,etc. Au . | Instagram Ne! Zoom,etc. Inst..
=g (155 89.7 {Personal &... | 1ra 147 95.6 (Personal &... 187 Gro..
voutube video  FREIEIRE m“
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Adults 18 or older who are Republicans that attended RALLIES/SPEECHES past 12mos spend an
average of 6 hours and 35 minutes each day with All Forms of Ad-Supported Media. 80.9% listen to
Local AM/FM Radio for an avg. of 66.8 minutes/day. (Local Radio delivers 13.7% of Time with Ad-Suppor
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| Adults 18 or older who did NOT Attend PROTESTS or RALLIES/SPEECHES past 12mos spend an average
of 7 hours and 35 minutes each day with All Forms of Ad-Supported Media. 80.2% listen to Local
7 RALLIES & SPEECHES AM/FM Radio for an avg. of 64.8 minutes/day. (Local Radio delivers 11.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 AII Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(Average week) roral ersans  Time spent

W DON’T PROTEST or
= " ATTEND POLITICAL

Grocery Stores

Billboards & Signs (Weekly Drivers)
Billboards &
Signs (Weekly
Drivers)
523

Search (Google, Bing, etc.)

Local AM/FM Radio 9 980 g4 Local AM/FM Radio

69.3

Facebook

Local AM/FM Radio
Email/Text AM/Zoom,etc. (Personal & Work) 69.5 52.8
Local TV Stations

Local TV Stations

News/Weather /Sports (Websites/Apps)

Banking/Financial/Real Estate (Websites/Apps)
Facebook

Local TV Stations

Games/Fantasy/Betting Sites

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores.

Instagram

= who did NOT Attend PROTESTS or RALLIES/SPEECHES past 12mos

Avg. Hours+Minutes/day with All g
Forms of Media: Adults 18 or older

% ROTESTS 1S {:: :
ES past

12mos

00 0 fco
B Mo ¥ 7
TR ER NN ;: TS N X

0.5%

3.8%

mUSA

104.1

Non-Premium Cable TV

Networks
100.0

Email/Text/
M/
Zoom,etc,
(Personal &

Billboards Work)

& Signs

(Weekly

Drivers)
52.7

103.7

Non-Premium Cable TV

Search
(Google,
Bing, etc.)

274

Instagr...
Facebook 229
514

News/\ G...
Wea St..
B " NSO 9.5

Sites

Gam...
Email/Text/IM/
Zoom,etc.

(Personal & Work) Banki

= who did NOT Attend PROTESTS or RALLIES/SPEECHES past 12mos

B USA

Top-13 All Forms ofAd Suggorted Media (Persons &% Reach} Adults 18 or older

% Time Spent

(aversge week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

search (Google, Bing, etc.)

News/Weather /Sports (Websites/Apps)
Local AM/FM Radio
Email/Text/IM/Zoom,ete. (Personal & Work)
Facebook

Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores

Avg. Hours+Minutes/day with All m
Forms of Ad-Supported Media:

faves

Top-13 All Forms of Ad-Supported Media (% Time Spent &
.._222[

Avg. Minutes/day Spent): Adults 18 or older

Local TV Stations

99.3

Local AM/FM Radio
64.8

YouTube
Video

275

Sho...
(incl.

Billboards & Signs
(Weekly Drivers)
52.7

Search
(Google,
Bing, etc.)
274

News/
Weath...

Local TV Stations

Local AM/FM Radio (Weekly Driv
64.5 52.3

Search
(Google,
Bing, etc.)
27.4

YouTube
Video
272

Facebook

45.2
: Sho.

(incl.

shopping (incl. Food/ Auctions/Travel, etc.) "“"%\Lufs %PE?:::?S s n Cable TV Emall/Text/IN/ | Food/ Non-Premium Cable TV Emall/lextiMg Food/
12mos Zoom,etc. Auc... Inst... Networks Zoom,etc. Auc... Inst.

Instagram

YouTube Video

= who did NOT Attend PROTESTS or RALLIES/SPEECHES past 12mos
Scarborough R1 2024: Jan23-Apr24
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, inc. LLC. All rights reserved.

USA USA Projection

m

muUsA

Qual Intab 21,480

(PEFEORAIEERN Trav...

18.7 | Gro...

95.6

18.7

(Personal &...

USA Projection

= who did NOT Attend PROTESTS or RALLIES/SPEECHES past 12mos

Scarborough R1 2024: lan23-Apr2d

Qual Intab

23,333

m USA
* Share of Everything
for Anything _

[(NOT Political related activities done past 12 months: Participated in an organized protest AND NOT Political related activities done past 12 months: Attended a political rally or speech)]




Local AM/FM Radio

Podcasts
Spotify
SiriusXM i Owned Music SiriusXM
YouTube Music m 24.5 13.2 Podcasts Spotify SiriusXm
i = Podcasts | 01 18.9 15
Owned Music 287 v Apple All
Pandora Avg. Hours+Minutes/day with Music | Music Others v
io: o Y > Music  Apple
e Audio: Adults 18 or older chann..| 93 8.8 YOUTU'b@ Pandora | cpo RS
. 11.3 - Music e Chan... Music
TV Music Channels 5 ! m = 14.9 7. 81
e B =N o | Y
Local AM/FM YouTu... Amazon All
All Others / 8
~ who are Demacrats that e Radio Music Local AM/FM Radio  |OWRedMUSIE! Music  Oth...
{Hmrthadio HMI 5% participatedin PROTESTS i 63.6 9.4 P 69.3 11.6 8.9 6.4
: past 12mos 209 | Ineartiia
Audiobooks  PRERIST M 3.6

Democrat

=7 PROTESTERS
Avg. Week All Audio (Persons & % Reach): Adults 15 or older

u who are Democrats that participated in PROTESTS past 12mos

m USA

% Time Spent
ol

2,474,888 or 73.8% of Adults 18 or older who are Democrats that participated in PROTESTS past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 56.6 minutes every day
representing 40.9% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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1,410,494 or 81.4% of Adults 18 or older who are Republicans that participated in PROTESTS past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 64.7 minutes every day
representing 50.3% of all time spent daily with Ad-Supported Audio.
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: Democrat RALLY &
\:'."L* SPEECH ATTENDERS

2,635,751 or 78.4% of Adults 18 or older who are Democrats that attended RALLIES/SPEECHES past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 59.2 minutes every day
representing 42.4% of all time spent daily with Ad-Supported Audio.

Il Audio (Persons & % Reach): Adults 18 or older

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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4,055,092 or 80.9% of Adults 18 or older who are Republicans that attended RALLIES/SPEECHES past

12mos listen to Ad-Supported Local AM/FM Radio for an average of 66.8 minutes every day
representing 52.6% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

193,429,634 or 80.2% of Adults 18 or older who did NOT Attend PROTESTS or RALLIES/SPEECHES
past 12mos listen to Ad-Supported Local AM/FM Radio for an average of 64.8 minutes every day

representing 44.9% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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o R ’ :‘ Democrat 2,474,888 or 73.8% of Adults 18 or older who are Democrats that participated in PROTESTS past
ha ' o 12mos listen to Ad-Supported Local AM/FM Radio for an average of 56.6 minutes every day
| representing 40.9% of all time spent daily with Ad-Supported Audio.
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Repu blican 1,410,494 or 81.4% of Adults 18 or older who are Republicans that participated in PROTESTS past
PROTESTERS 12mos listen to Ad-Supported Local AM/FM Radio for an average of 64.7 minutes every day
representing 50.3% of all time spent daily with Ad-Supported Audio.
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. 2,635,751 or 78.4% of Adults 18 or older who are Democrats that attended RALLIES/SPEECHES past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 59.2 minutes every day
representing 42.4% of all time spent daily with Ad-Supported Audio.
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W DON’T PROTEST or . 193,429,634 or 80.2% of Adults 18 or older who did NOT Attend PROTESTS or RALLIES/SPEECHES
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1,410,494 or 81.4% of Adults 18 or older who are Republicans that participated in PROTESTS past 12mos
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Contemporary Hit Radio, Adult Contemporary, and Mexican Regiona
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Democrat RALLY &

SPEECH ATTENDERS

' 2,635,751 or 78.4% of Adults 18 or older who are Democrats that attended RALLIES/SPEECHES past
12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic
Hits, Pop Contemporary Hit Radio, Classic Rock, and All Sports
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4,055,092 or 80.9% of Adults 18 or older who are Republicans that attended RALLIES/SPEECHES past
12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic
Rock, News/Talk/Information, Pop Contemporary Hit Radio, and

Local AM/FM Radro Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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193,429,634 or 80.2% of Adults 18 or older who did NOT Attend PROTESTS or RALLIES/SPEECHES past
12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic
Hits, Country, Pop Contemporary Hit Radio, and Classic Rock.
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 who are Democrats that participated in PROTESTS past 12mos

2,099,598 or 62.6% of Adults 18 or older who are Democrats that participated in PROTESTS past
12mos watch Ad-Supported Local TV Stations for an average of 100.3 minutes every day
representing 29.8% of all time spent daily with Ad-Supported Video.
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1,117,490 or 64.5% of Adults 18 or older who are Republicans that participated in PROTESTS past
12mos watch Ad-Supported Local TV Stations for an average of 60. minutes every day representing
26.4% of all time spent daily with Ad-Supported Video.
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2,288,296 or 68.1% of Adults 18 or older who are Democrats that attended RALLIES/SPEECHES past
12mos watch Ad-Supported Local TV Stations for an average of 102.5 minutes every day
representing 28.7% of all time spent daily with Ad-Supported Video.

Avg. Week All Video (Persons & % Reach): Adults 18 or older . Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local TV Stations

Democrat RALLY &

">/ SPEECH ATTENDERS

Non-Premium Cable TV... Premium YouTube
YouTube Video Netflix Cable TV Netflix ViEk‘D
Netflix 33.6 Networks 311 27:2
Amazon Prime/IMDb/FireTV ; . Amazon » E
Roku + The Roku Channel Local TV Stations Amazon H 'ulu/Hulu 4 Local TV Stations N Roku+ | Huly

kTok mm 109.8 Prime/ Live TV (any ll“f-:k 103.7 IMDb/ | The Roku _Hn\u |
TikTo Avg. Hours+Minutes/day with ‘ | IMDb/ Hulu) 16.3 FireTV Channel ' Live TV...
AppleTV+,fubo,Pluto, Tubi, etc. mm Video: Adults 18 or older 4.19 FireTV | 26.8
_| . AppleTV AppleTV  Disney+

Hulu/Hulu + Live TV (any Hulu) Disney tfubg,.. 12.9

Disney+ M-ﬂﬂ— 162 [EhbeE Premium o
Premium Cable TV Networks mm ho dre Drnarits that Non-Premium Cable TV YouTube Non-Premium Cable TV Cable TV
attended RALLIES/SPEECHES Networks Video Roku + Pea... [B Networks INBEWORKSY TikTok

3% ;
Peacock m_!d& past 12mos : 96.1 26.8 The Rok... .: 100.2 249 13.2
Paramounts  EEIEPY] n—" 14.0% :

w who are Democrats that attended RALLIES/SPEECHES past 12mos W USA » who are Democrats that attended RALLIES/SPEECHES past 12mos mUSA

Avg. Week Ad- Suggorted Video (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Local TV Stations 2
Non-Premium Cable TV... m 47 m
YouTube Video S ——T T ]

Amazon Prime/IMDb/FireTV m ‘ | Amazon
TikTok m % Alr::;g;l;rr:x/ YovlrJJ:‘ Jn- ang,‘lMDb/ YouTube

Hulu/Hulu + Live TV (any Hulu) FireTV Video

51.2 27.0 43.4 27.2
AppleTV+, fubo, Pluto, Tubi, etc. m

Peacock Avg. Hours+Minutes/day with Ad- m H-ulu/Hulu = Ap... . App..

Netflix Supported Video: Adults 18 or older m Live TV (any +f... Netflix +,fu..

Hulu) TikTok | et _ 15.1 " i

Paramount+ 5:41 m Non-Premium AL et Non-Premium - ) :

Disney+ _ - Cable TV 16:3 | 11.9 Cable TV Hulu/Hulu 12.6

Local TV Stations Networks Netflix Local TV Stations Networks + Live TV
1 who are Democrats that
Roku + The Roku Channel  PEFR0ES Rl 1803y, attended RALLIES /SPEECHES 102.5 89.7 18.5 Disney+ RS 98.9 95.6 SRV HUILY Roku... Dis...
Premium Cable TV Networks _ 8.3.%2 pactizmes
= who are Democrats that attended RALLIES/SPEECHES past 12mos mUSA ® who are Democrats that attended RALLIES/SPEECHES past 12mos W USA
USA USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 347 I s Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Searborough R1 2024: Jan23-Apr24 Qual Intab 23,333 - for Anything _

[(Political related activities done past 12 months: Attended a political rally or speech AND Political party affiliation: Democrat)]



bre e RPN

Avg. Week AI[ Vfgeo (Persons & % Reach): Adults 18 or older .

Local TV Stations

Non-Premium Cable TV...

YouTube Video

Netflix

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
TikTok
AppleTV+fubo,Pluto, Tubi, etc.

- Republican RALLY &

n BN
;"T}ESPEECH ATTENDERS

3,427,390 or 68.3% of Adults 18 or older who are Republicans that attended RALLIES/SPEECHES past
12mos watch Ad-Supported Local TV Stations for an average of 86.6 minutes every day representing
31.8% of all time spent daily with Ad-Supported Video.
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155,982,643 or 64.7% of Adults 18 or older who did NOT Attend PROTESTS or RALLIES/SPEECHES
past 12mos watch Ad-Supported Local TV Stations for an average of 99.3 minutes every day
representing 28.9% of all time spent daily with Ad-Supported Video.
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”" Democrat 2,099,598 or 62.6% of Adults 18 or older who are Democrats that participated in PROTESTS past
e B ' 12mos watch Ad-Supported Local TV Stations for an average of 100.3 minutes every day
2R PROTESTERS representing 29.8% of all time spent daily with Ad-Supported Video.
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Republica n 1,117,490 or 64.5% of Adults 18 or older who are Republicans that participated in PROTESTS past
12mos watch Ad-Supported Local TV Stations for an average of 60. minutes every day representing
26.4% of all time spent daily with Ad-Supported Video.
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2,288,296 or 68.1% of Adults 18 or older who are Democrats that attended RALLIES/SPEECHES past
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Weekly
Reach %

Avg. Hours+Minutes/day with Ad-Supported

L - "Share of Ad-Supported Video .

59.4% 59.6%

who are Democrats that USA
attended RALLIES/SPEECHES
past 12mos

48.1%

40.8%

35.8%

22.5%

15.5% 14.8%

13.8%
0,
12.7% 1A%
8.6%
Weekly 8.0%
Total ] =
Persons - - ) e
Reached:2 788,29669,682,092 1,995,28856,336,883 1,371,5731,505,647 1,617,70405,421,551 755,546 46,953,506 419,072 27,481,304 1,201,374/5,147,143 522,121 38,861,737 416,337 22,435,430 465,183 29,485,996
Local TV Cable TV Amazon YouTube Hulu Netflix TikTok AppleTV+ Disney+ Peacock
Average
Daily Minutes
®m who are Democrats that attended RALLIES/SPEECHES past 12mos m USA
USA USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 347

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything
USA Projection  Scarborough R1 2024: Jan23-Apr24  Qual Intab 23,333 SO€e1ad.Al  ror anyehing |

[(Political related activities done past 12 months: Attended a political rally or speech AND Political party affiliation: Democrat)]
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2,099,598 or 62.6% of Adults 18 or older who are Democrats that participated in PROTESTS past
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
PROTESTERS Local News - Morning, Comedies, Movies, and Dramas.
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1,117,490 or 64.5% of Adults 18 or older who are Republicans that participated in PROTESTS past
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Movies, Comedies, Local News - Morning, and Science Fiction.
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Local TVStatlon Pragrams (Persons & % Reach): Adults 18 or older
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2,288,296 or 68.1% of Adults 18 or older who are Democrats that attended RALLIES/SPEECHES past
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Local News - Morning, Comedies, Movies, and Dramas.
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3,427,390 or 68.3% of Adults 18 or older who are Republicans that attended RALLIES/SPEECHES past
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News -
Evening, Comedies, Local News - Morning, and Mystery/Suspense/
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W DON’T PROTEST or 155,982,643 or 64.7% of Adults 18 or older who did NOT Attend PROTESTS or RALLIES/SPEECHES
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Democrat

PROTESTERS

[ 2,165,168 or 64.5% of Adults 18 or older who are Democrats that participated in PROTESTS past
12mos use Ad-Supported Social Media for an average of 114.9 minutes every day representing
21.3% of all time spent daily with Ad-Supported Digital Media.
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Avg. Week All Dlgftal (Persons & % Reach) Adults 18 or older
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Republican

PROTESTERS

[ 1,304,792 or 75.3% of Adults 18 or older who are Republicans that participated in PROTESTS past
12mos use Ad-Supported Social Media for an average of 110.8 minutes every day representing

27.2% of all time spent daily with Ad-Supported Digital Media.
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Democrat RALLY &

-SPEECH ATTENDERS

[ 2,213,888 or 65.9% of Adults 18 or older who are Democrats that attended RALLIES/SPEECHES past
12mos use Ad-Supported Social Media for an average of 122.6 minutes every day representing
21.6% of all time spent daily with Ad-Supported Digital Media.
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3,554,604 or 70.9% of Adults 18 or older who are Republicans that attended RALLIES/SPEECHES past
12mos use Ad-Supported Social Media for an average of 101.5 minutes every day representing
23.7% of all time spent daily with Ad-Supported Digital Media.
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176,335,312 or 73.1% of Adults 18 or older who did NOT Attend PROTESTS or RALLIES/SPEECHES
past 12mos use Ad-Supported Social Media for an average of 134.1 minutes every day representing
24.3% of all time spent daily with Ad-Supported Digital Media.
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1,780,607 or 53.1% of Adults 18 or older who are Democrats that participated in PROTESTS past
12mos use Ad-Supported YouTube Video for an average of 27.6 minutes every day representing
24.% of all time spent daily with Ad-Supported Social Media.
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[(Political related activities done past 12 months: Participated in an organized protest AND (Political party affiliation: Democrat))]



Republican

PROTESTERS all time spent daily with Ad-Supported Social Media.

1,304,792 or 75.3% of Adults 18 or older who are Republicans that participated in PROTESTS past
12mos use Ad-Supported Facebook for an average of 31.3 minutes every day representing 28.3% of
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2,213,888 or 65.9% of Adults 18 or older who are Democrats that attended RALLIES/SPEECHES past
12mos use Ad-Supported Facebook for an average of 34.7 minutes every day representing 28.3% of
all time spent daily with Ad-Supported Social Media.
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3,554,604 or 70.9% of Adults 18 or older who are Republicans that attended RALLIES/SPEECHES past
12mos use Ad-Supported Facebook for an average of 34.2 minutes every day representing 33.7% of
all time spent daily with Ad-Supported Social Media.
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176,335,312 or 73.1% of Adults 18 or older who did NOT Attend PROTESTS or RALLIES/SPEECHES
past 12mos use Ad-Supported Facebook for an average of 45.8 minutes every day representing
34.2% of all time spent daily with Ad-Supported Social Media.
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) Democrat 1,780,607 or 53.1% of Adults 18 or older who are Democrats that participated in PROTESTS past
M 12mos use Ad-Supported YouTube Video for an average of 27.6 minutes every day representing
24.% of all time spent daily with Ad-Supported Social Media.
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‘ Republica n 1,304,792 or 75.3% of Adults 18 or older who are Republicans that participated in PROTESTS past
j PROTESTERS 12mos use Ad-Supported Facebook for an average of 31.3 minutes every day representing 28.3% of
all time spent daily with Ad-Supported Social Media.
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2,213,888 or 65.9% of Adults 18 or older who are Democrats that attended RALLIES/SPEECHES past
12mos use Ad-Supported Facebook for an average of 34.7 minutes every day representing 28.3% of
all time spent daily with Ad-Supported Social Media.
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3,554,604 or 70.9% of Adults 18 or older who are Republicans that attended RALLIES/SPEECHES past
12mos use Ad-Supported Facebook for an average of 34.2 minutes every day representing 33.7% of
all time spent daily with Ad-Supported Social Media.

Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older
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[(Political related activities done past 12 months: Attended a political rally or speech AND Political party affiliation: Republican)]



% DON'T PROTEST or 176,335,312 or 73.1% of Adults 18 or older who did NOT Attend PROTESTS or RALLIES/SPEECHES
= g i _ ATTEND POLITICAL past 12mos use Ad-Supported Facebook for an average of 45.8 minutes every day representing
257 7 ,A4# RALLIES & SPEECHES 34.2% of all time spent daily with Ad-Supported Social Media.
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[(NOT Political related activities done past 12 months: Participated in an organized protest AND NOT Political related activities done past 12 months: Attended a political rally or speech)]



Democrat

: w PROTESTERS

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 150,774; Social Media: 141,463; Local TV: 85,198; Non-Prem. Cable: 78,236
reaching Adults 18 or older who are Democrats that participated in PROTEST

All Other Digital Media: 271,328;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who are Democrats that participated in
PROTESTS past 12mos
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[(Political related activities done past 12 months: Participated in an organized protest AND (Political party affiliation: Democrat))]




Repub"can M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 135,219;
Social Media: 100,012; Local Radio: 88,965; Non-Prem. Cable: 54,642; Local TV: 43,026
reaching Adults 18 or older who are Republicans that participated in PROTES

PROTESTERS
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[(Political related activities done past 12 months: Participated in an organized protest AND (Political party affiliation: Republican))]




Democrat RALLY &

/. SPEECH ATTENDERS

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 162,171; Social Media: 139,253; Local TV: 83,762; Non-Prem. Cable: 74,054
reaching Adults 18 or older who are Democrats that attended RALLIES/SPEECH

All Other Digital Media: 254,635;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who are Democrats that attended
RALLIES/SPEECHES past 12mos
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[(Political related activities done past 12 months: Attended a political rally or speech AND Political party affiliation: Democrat)]




Republican RALLY &

Wi /;%SPEECH ATTENDERS

brw e

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 265,990; Local Radio: 258,457; Non-Prem. Cable: 150,481; Local TV: 127,967
reaching Adults 18 or older who are Republicans that attended RALLIES/SP

All Other Digital Media: 382,587;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who are Republicans that attended
RALLIES/SPEECHES past 12mos
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[(Political related activities done past 12 months: Attended a political rally or speech AND Political party affiliation: Republican)]




B DON’T PROTEST or
= ATTEND POLITICAL

3Z7RALLIES & SPEECHES

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 12,289,065; Social Media: 11,205,862; Local TV: 6,029,594; Non-Prem. Cable:
5,865,784 reaching Adults 18 or older who did NOT Attend PROTESTS or

All Other Digital Media: 17,483,434;
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[(NOT Political related activities done past 12 months: Participated in an organized protest AND NOT Political related activities done past 12 months: Attended a political rally or speech)]




Top-13 Out—of -Home Media (Persons & % Reach): Adults 18 or older

(average weex)
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Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

2,691,563 or 80.2% of Adults 18 or older who are Democrats that participated in PROTESTS past

12mos spend an average of 42.1 minutes per day driving, seeing Billboards and Signs. 61.7% Listen
to Local Radio Stations Out-of-Home for an average of 34.3 minu
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[(Political related activities done past 12 months: Participated in an organized protest AND (Political party affiliation: Democrat))]



Republican

PROTESTERS

1,594,994 or 92.% of Adults 18 or older who are Republicans that participated in PROTESTS past
12mos spend an average of 44.5 minutes per day driving, seeing Billboards and Signs. 68.% Listen to
Local Radio Stations Out-of-Home for an average of 39.2 minu

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Democrat RALLY &

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average weex)
Grocery Stores

Tota! Persons:

3,030,075 or 90.2% of Adults 18 or older who are Democrats that attended RALLIES/SPEECHES past
12mos spend an average of 40.3 minutes per day driving, seeing Billboards and Signs. 65.6% Listen
to Local Radio Stations Out-of-Home for an average of 35.9 min
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Top-13 Out—of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average weex)
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4,924,956 or 98.2% of Adults 18 or older who are Republicans that attended RALLIES/SPEECHES past
12mos spend an average of 60. minutes per day driving, seeing Billboards and Signs. 67.6% Listen to
Local Radio Stations Out-of-Home for an average of 40.5 mi
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212,130,669 or 88.% of Adults 18 or older who did NOT Attend PROTESTS or RALLIES/SPEECHES past
12mos spend an average of 52.7 minutes per day driving, seeing Billboards and Signs. 67.1% Listen
to Local Radio Stations Out-of-Home for an average of 39.2 min

Top-13 Out—of -Home Media (Persons & % Reach): Adults 18 or older
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1,407,951 or 42.% of Adults 18 or older who are Democrats that participated in PROTESTS past
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.4 minutes every day
representing 36.4% of all time spent daily with All forms of Print Med
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684,149 or 39.5% of Adults 18 or older who are Republicans that participated in PROTESTS past
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.4 minutes every day
representing 32.7% of all time spent daily with All forms of Print Me
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1,428,151 or 42.5% of Adults 18 or older who are Democrats that attended RALLIES/SPEECHES past
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.5 minutes every day
representing 35.3% of all time spent daily with All forms of Print
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74,702,809 or 31.% of Adults 18 or older who did NOT Attend PROTESTS or RALLIES/SPEECHES past
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.5 minutes every day
representing 34.1% of all time spent daily with All forms of Print Me
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