ST. LOUIS, MO, Metro — 9 P18+ Profiles of AUDACY RADIO Listeners!

Brand New Data as of August 31, 2024!
Complete Demographic & Media Use Profiles
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average) and have a $112,544 (14.2% higher than average) annual household income.

22.% or 473,191 of ST. LOUIS Metro Adults 18 or older listened to KEZK-FM in the past 7 days.
'mxfz Typical Adults 18 or older who listened to KEZK-FM in the past 7 days are 51.9 years old (5.6% older than
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3.9% or 84,079 of ST. LOUIS Metro Adults 18 or older listened to KFTK-FM in the past 7 days.
FM Typical Adults 18 or older who listened to KFTK-FM in the past 7 days are 54.6 years old (11.1% older than
o1 TALK average) and have a $118,502 (20.3% higher than average) annual household income.
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1120 AM - 98.7 FM

8.9% or 191,728 of ST. LOUIS Metro Adults 18 or older listened to KMOX-AM in the past 7 days.
Typical Adults 18 or older who listened to KMOX-AM in the past 7 days are 62.3 years old (26.8% older than

The Voice of St. Louis

average) and have a $98,799 (.3% higher than average) annual household income.
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12.6% or 270,814 of ST. LOUIS Metro Adults 18 or older listened to KYKY-FM in the past 7 days.
Typical Adults 18 or older who listened to KYKY-FM in the past 7 days are 44.3 years old (9.9% younger than
average) and have a $109,185 (10.8% higher than average) annual household income.
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11.9% or 255,300 of ST. LOUIS Metro Adults 18 or older listened to WFUN-FM in the past 7 days.
Typical Adults 18 or older who listened to WFUN-FM in the past 7 days are 44.1 years old (10.3% younger
than average) and have a 564,883 (34.1% lower than average) annual household income.

= who listened to WFUN-FM in
the past 7 days

9% a47.7%
= Remainder of ST. LOUIS Metro

48.9 49.3

1,025,336 1,123,705

Total Persons:

1,893,741 Men Men Women Women
. Average Age:
Age Cell Demographics of Target vs. Market: ki
Adults 18 or older
» who listened to WFUN-FM in the past 7 days M ST.LOUIS
9.0%
18-20 21-24 25-29 30-34 35-39 45-49 50-54 55-59 65-69
¥ who listened to WFUN-FM in the past 7 days H ST. LOUIS

ST. LOUIS Metro Scarborough R2 2024: Jul23-Aug24 Qual Intab 207
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Radiio Stations: WFUN-FM

Ethnicity of Target vs. Market:
White

Black/African
American

Asian

Other I 0.0%

Hispanic h 1.9%

= who listened to WFUN-FM in the past 7 days mST. LOUIS

W= HHI of Target vs. Market:

<$35K HHI

$35K-$50K HHI

$50K-$75K HHI  meyei
$75K-$100K HHI
$100K-$150K HHI
$150K-$250K HHI

$250K+ HHI

Avg HHI: $98,524




parent of 1 or more children under 18.

- 22.% or 473,191 of ST. LOUIS Metro Adults 18 or older listened to KEZK-FM in the past 7 days.
1025“‘1 Adults 18 or older who listened to KEZK-FM in the past 7 days are 34.6% more likely to be a college
graduate, 12.2% more likely to work full-time, 14.6% more likely to be married, 21.1% more likely to be a
e

.
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3.9% or 84,079 of ST. LOUIS Metro Adults 18 or older listened to KFTK-FM in the past 7 days.
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1120 AM - 98.7 FM 8.9% or 191,728 of ST. LOUIS Metro Adults 18 or older listened to KMOX-AM in the past 7 days.
Adults 18 or older who listened to KMOX-AM in the past 7 days are 25.% more likely to be a college
graduate, 15.% less likely to work full-time, 20.5% more likely to be married, 15.5% less likely to be a parent

The Voice of St. Louis of 1 or more children under 18.
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12.6% or 270,814 of ST. LOUIS Metro Adults 18 or older listened to KYKY-FM in the past 7 days.

Adults 18 or older who listened to KYKY-FM in the past 7 days are 27.3% more likely to be a college
graduate, 28.7% more likely to work full-time, 9.9% more likely to be married, 78.1% more likely to be a
parent of 1 or more children under 18.
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11.9% or 255,300 of ST. LOUIS Metro Adults 18 or older listened to WFUN-FM in the past 7 days.
Adults 18 or older who listened to WFUN-FM in the past 7 days are 39.7% less likely to be a college
graduate, .8% more likely to work full-time, 49.3% less likely to be married, 26.4% less likely to be a parent

for The Lou of 1 or more children under 18.
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22.% or 473,191 of ST. LOUIS Metro Adults 18 or older listened to KEZK-FM in the past 7 days.
1&5“’1 Adults 18 or older who listened to KEZK-FM in the past 7 days are 20.6% more likely to own their home, 6.8%
more likely to own a lower valued home, 4.% more likely to have a single-family home, 17.7% more likely to

have a dog.

Pets in Home: Adults 18 or older

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older &0

Single Family House (unattached)
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to have a dog.

3.9% or 84,079 of ST. LOUIS Metro Adults 18 or older listened to KFTK-FM in the past 7 days.
Adults 18 or older who listened to KFTK-FM in the past 7 days are 29.6% more likely to own their home, 1.9%

more likely to own a higher valued home, 13.7% more likely to have a single-family home, 18.1% more likely
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1120 AM - 98.7 FM

KMOX

The Voice of St. Louis

likely to have a dog.

8.9% or 191,728 of ST. LOUIS Metro Adults 18 or older listened to KMOX-AM in the past 7 days.
Adults 18 or older who listened to KMOX-AM in the past 7 days are 24.1% more likely to own their home,

4.8% more likely to own a lower valued home, 1.8% more likely to have a single-family home, 15.5% less
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12.6% or 270,814 of ST. LOUIS Metro Adults 18 or older listened to KYKY-FM in the past 7 days.
Adults 18 or older who listened to KYKY-FM in the past 7 days are 1.8% less likely to own their home, 4.9%

more likely to own a lower valued home, 1.6% more likely to have a single-family home, 18.3% more likely to

have a dog.
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likely to have a dog.

11.9% or 255,300 of ST. LOUIS Metro Adults 18 or older listened to WFUN-FM in the past 7 days.
Adults 18 or older who listened to WFUN-FM in the past 7 days are 38.7% less likely to own their home,

24.7% more likely to own a lower valued home, 20.5% less likely to have a single-family home, 32.8% less
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22.% or 473,191 of ST. LOUIS Metro Adults 18 or older listened to KEZK-FM in the past 7 days.

'm“fl Adults 18 or older who listened to KEZK-FM in the past 7 days are 9.4% more likely to look up D-I-Y advice
online, 12.% more likely to always vote in local elections, 3.6% less likely to belong to a gym, 6.8% more

likely to fly domestic past yr.
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3.9% or 84,079 of ST. LOUIS Metro Adults 18 or older listened to KFTK-FM in the past 7 days.
FM Adults 18 or older who listened to KFTK-FM in the past 7 days are 39.2% more likely to look up D-I-Y advice
online, 22.4% more likely to always vote in local elections, 73.1% more likely to belong to a gym, 25.3%

TALK more I’ikely to fly domestic past yr.
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1120 AM - 98.7 FM

The Voice of St. Louis

2.4% less likely to fly domestic past yr.

8.9% or 191,728 of ST. LOUIS Metro Adults 18 or older listened to KMOX-AM in the past 7 days.
Adults 18 or older who listened to KMOX-AM in the past 7 days are 8.2% more likely to look up D-I-Y
advice online, 26.9% more likely to always vote in local elections, 9.6% more likely to belong to a gym,

YTop-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

57.9%)

.

al Activity: Adults 18 or older

Registered to Vote Democrat / Lean  Republican /Lean Independent / None
(In District of Residence) Democrat Republican of These

Presidential Elecions: Avays
Presidential Elections: Someti o
Statewide Elections: Always m

86.3%

s el eeme ciekimiolisiiom welol doad) e soplel] Sbiecd| sl owew CdEslsl Wk phice ssseied) {aeeky sebel isimwy o ol [ |
Meal Planning information Information /  Advice /VideoCall  Services/ Gandenideas Information Besuty ideas Postresume Spirtuaity Development (Research Classes  [You or Vour familyAdvice  [Snapfish, . —
Sugessons Reviews (skype,  Information Schools, chilg's) shuttedly, Local Elections: Always Sl
FaceTime, Serhoui, el Local Elections: Sometimes
ete) Finandi S2.0%
u who listened to KMOX-AM in the past 7 days l ST. LOUIS # who listened to KMOX-AM in the past 7 days WST. LOUIS

«
@_&Top-so past 12-months Active Lifestyle Activites: Adults 18 or older

w Past 12-months Domestic Airline Trips: Adults 18 or older

. 27 14.2%
R 33518 15.5%

. 14.5%
2trips T¥wEy] 12.3%
strivs [ETREy m— 5%

: 9.1%
4trips  [pI¥yT 6.0%

. 8.5%
SRl 55 767 8.6%

- 1.7% Flew Domestic past year:
10+ trips e 24 Avg. # Domestic Flights:

.hhﬂjﬁ---nﬂmhjm—ﬁzmz

Geling-  lawnCare Gaddening  Swimming  Bicyding  Volinleer  Fishing  Belongto  Bowling Wiking-  Camping  Sewing- ting  logging- cnuprms Basketbal Yoga-Pistes Camgiverof  Adult Followa  Competitive  Football  Hunting Tennis Sofiball-  Organized  Snow Skiing-
Outdoor [Flowers or wark Health Chab or Backpacking Crafts Runsing Aging Parent  Continuing  Weight Loss Video Gaming Baseball  Road Race Snowboarding
cooling vegetabies) orRelative  Edueaton  Progmm [t

®who listened to KMOX-AM in the past 7 days

ST. LOUIS Metro Scarborough R2 2024: Jui23-Aug24 Qual Intab 216
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, inc. LLC, All rights reserved.

Marathan,

mST. LOUIS et

Radio Stations: KMOX-AM




12.6% or 270,814 of ST. LOUIS Metro Adults 18 or older listened to KYKY-FM in the past 7 days.
Adults 18 or older who listened to KYKY-FM in the past 7 days are 13.1% more likely to look up D-I-Y advice
online, 18.4% less likely to always vote in local elections, 5.3% more likely to belong to a gym, 6.2% more

likely to fly domestic past yr.
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likely to fly domestic past yr.

11.9% or 255,300 of ST. LOUIS Metro Adults 18 or older listened to WFUN-FM in the past 7 days.
Adults 18 or older who listened to WFUN-FM in the past 7 days are 2.2% less likely to look up D-I-Y advice
online, 7.1% less likely to always vote in local elections, 27.1% less likely to belong to a gym, 4.% more
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3.9% or 84,079 of ST. LOUIS Metro Adults 18 or older listened to KFTK-FM in the past 7 days.
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960,025 44.7%
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o
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Microbrew / Craft Beer i
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(Sit-Down Restaurants Used Past 30-days) a

by
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Bar [ Nightclub

Upscale Restaurant

Sports Betting

Stage Show / Concert

Spa

Other Gambling

Casinos visited past 12 months: Yes
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74

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved.

Radio Stations: KFTK-FM

Used Past 30-days: Adults 18 or older

%

. h

Marijuana / Cannabis Cigarettes Vape

= who listened to KFTK-FM in the past 7 days ST, LOUIS



1120 AM - 98.7 FM

The Voice of St. Louis

Past 30-days QSR Users: Adults 18 or older
o | 1time
ol

2times 10.2%

Ftimes 11.1%

dtimes 11.6%

5 times 0.4%
6 -9times

10times or more

= who listened to KMOX-AM in the past 7 days W ST, LOUIS

Total nggré;’znfv QSR Users: Avg. Monthly QSR Meals:

87.9%

1,800,024

likely to smoke cigarettes.

8.9% or 191,728 of ST. LOUIS Metro Adults 18 or older listened to KMOX-AM in the past 7 days.
Adults 18 or older who listened to KMOX-AM in the past 7 days are 1.8% more likely to use QSRs past mo.,
.9% less likely to use Sit-Down Restaurants past mo., 11.2% less likely to use Casinos past yr., 13.3% less

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

Atimg ~18.3%

2 times

16.4%

3 times “11.0%

4 times

5 times
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10times or more
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Top-10 Cuisines: Adults 18 or older
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|
upscale

Mexcn  chinese naan indian |
™aif

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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Past 12 months Casino Activities: Adults 18 or older

Slot Machines

515,321

255,716 11.9%
151,636 7.1%

- N
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1

24.2% |
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Sports Betting

Stage Show / Concert
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v
°
»

Other Gambling Casinos visited past 12 months: Yes

® who listened to KMOX-AM in the past 7 days = ST. LOUIS
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Past 30-days QSR Users: Adults 18 or older
= l‘ | 1time ) 8.9%
l £ftimes 10.2%
Stimes 11.1%
#times 11.6%
S¥mes 9.4%
6-9times

19.6%

10times or more

17.2%
|ST. LOUIS

Avg. Monthly QSR Meals:

= who listened to KYKY-FM in the past 7 days

Total Agmggfyam Users: 7%

12.6% or 270,814 of ST. LOUIS Metro Adults 18 or older listened to KYKY-FM in the past 7 days.

Adults 18 or older who listened to KYKY-FM in the past 7 days are 3.6% more likely to use QSRs past mo.,
8.% more likely to use Sit-Down Restaurants past mo., 11.6% more likely to use Casinos past yr., 20.1% more
likely to smoke cigarettes.

1time

2 times

3 times

4 times

5 times

6-9times

10times or more

Total

® who listened to KYKY-FM in the past 7 days

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
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16.4%

e el
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—TH
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T

11.0%

6.1%

7.5%

5.6%
B ST. LOUIS

80.2%

hly Sit-Down
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74.2%

Avg. Monthly Sit-Down Restaurant Meals:

Drank Past 30-days: Adults 18 or older
Ay Typeof Beer

Liquor
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Wine pregrh 31.8%
Domestic Regular Beer &= 30.4% )
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Microbrew / Craft Beer 59739;‘
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Table Games (Craps, Poker, etc.)
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Upscale Restaurant

Sports Betting

Stage Show / Concert

Spa

Other Gambling
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Past 12 months Casino Activities: Adults 18 or older

6.0%
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2 times
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= who listened to WFUN-FM in the past 7 days mST. LOUIS

Total Aggﬁgﬂy QSR Users: Avg. Monthly QSR Meals:

87.9%

o R
1,800,024

Adults 18 or older who listened to WFUN-FM in the past 7 days are
13.6% less likely to use Sit-Down Restaurants past mo., 27.6% more
more likely to smoke cigarettes.

11.9% or 255,300 of ST. LOUIS Metro Adults 18 or older listened to WFUN-FM in the past 7 days.

.6% more likely to use QSRs past mo.,
likely to use Casinos past yr.,, 52.9%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

€ ¥ ltme 18.3%
3 times 11.0%
4 times

10times or more 5.6%

= who listened to WFUN-FM in the past 7 days HST. LOUIS
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Drank Past 30-days: Adults 18 or older
Any Type of Beer
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6
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Microbrew / Craft Beer 59'38;2’ '
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ST. LOUIS Metro Scarborough R2 2024: Jul23-Aug24 Qual Intab

Top-10 Cuisines: Adults 18 or older
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22.% or 473,191 of ST. LOUIS Metro Adults 18 or older listened to KEZK-FM in the past 7 days.
Adults 18 or older who listened to KEZK-FM in the past 7 days are 13.5% more likely to have a 401K, 18.8%

more likely to have an Auto Loan, 42.7% more likely to Invest/Trade Stocks Online, .% more likely to pay with
their Debit Card.

mﬁélnvestments Owned: Adults 18 or older

IRA (Individual Retirement Account)

781,636

36.4%

Stocks or Stock Options

546,365 25.4%

23.6%
Mutual Funds 460,39 0%
22.3%
Money Market Funds
11.0%
Bonds o

11.6%

14.8%
8.6%

Other (Crypto / NFTs / Metals, etc.)

529 Plan / College Savings Plan

Financial Services Has and/or Uses: Adults 18 or older

6.2% 1-4% 2.6% 5.3% 54% 519

oo I

Checking Debitor ATM  Savings Credit Card Mobile Auto Loan

Online Online Bill Home Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property m A ;%7% Account Mortgage  Loan or Home
- Equity Loan
® who listened to KEZK-FM in the past 7 days ST, LOUIS m who listened to KEZK-FM in the past 7 days m ST. LOUIS
Professional Services Used*: Adults 18 or older | (pey'Past 3-Months Payment Methods Used: Adults 18 or older
Financial Planner oo 10.9%
OnlineInvesting / Stock Trading m
* 9.2%
Insurance Agent at a Local Office (not online) 10.1%
accountant e @ ®
3.3% % "
Real Estate Agent 3.5% 6% 6.6% 8:2%
13% 41% 3.9% 20% 2.7%
Estate Planning ! 3.0% : e o - - . - o P £
5 . *past 12 Months, visA PayPal Debit card venmo MasterCard Zelle Apple Pay Discover GooglePay CashApp  Store Credit  American Facebook Samsung Pay Square Cash
Divorce / Family Attorney E"gﬂ: ( ) Card Express Messenger
m who listened to KEZK-FM in the past 7 days W ST. LOUIS = who listened to KEZK-FM in the past 7 days m ST. LOUIS
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3.9% or 84,079 of ST. LOUIS Metro Adults 18 or older listened to KFTK-FM in the past 7 days.

FM Adults 18 or older who listened to KFTK-FM in the past 7 days are 27.8% more likely to have a 401K, 56.1%
more likely to have an Auto Loan, 74.1% more likely to Invest/Trade Stocks Online, 12.1% more likely to pay
@

TALK with their Debit Card.

Investments Owned: Adults 18 or older ﬂ Financial Services Has and/or Uses: Adults 18 or older

o i

IRA (Individual Retirement Account) e

Stocks or Stock Options

546,365 1%

Mutual Funds o
27.0%
Money Market Funds

16.9%
Bonds 1.0%

Other (Crypto / NFTs / Metals, etc.) "ﬁ‘%

12.4%
h T4% g% 53 0% sam
Rl 2 | R

) _— i1 1use. Lsmean L5
529 Plan / College Savings Plan mﬁ'x Checking DebitorATM  Savings  CreditCard  Online online Bill Mobile Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property m 16.9% Account Mortgage  Loan or Home
= Equity Loan
® who listened to KFTK-FM in the past 7 days ST, LOUIS m who listened to KFTK-FM in the past 7 days m ST. LOUIS

Professional Services Used*: Adults 18 or older y’E‘Past 3-Months Payment Methods Used: Adults 18 or older

432,230 20.1%

Financial Planner 25 334 19.8%

Online Investing / Stock Trading

*
y
R

Insurance Agent at a Local Office (not online)

10.1%

Accountant

Real Estate Agent

2 3

19%
74,631 BERY
Estate Planning m 6.2%

6% : 10.2% g po
3.9%

i " *past 12 Months, visA Debit card venmo MasterCard Zelle Apple Pay Discover GooglePay CashApp  Store Credit  American Facebook Samsung Pay Square Cash
Divorce / Family Attorney l 1_"1;% ( ) Card Express Messenger
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1120 AM - 98.7 FM

8.9% or 191,728 of ST. LOUIS Metro Adults 18 or older listened to KMOX-AM in the past 7 days.
Adults 18 or older who listened to KMOX-AM in the past 7 days are 4.2% more likely to have a 401K, 13.4%
less likely to have an Auto Loan, 16.9% more likely to Invest/Trade Stocks Online, 4.% less likely to pay with

The Voice of St. Louis their Debit Card.
mﬁélnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
401K Plan  prprs T

IRA (Individual Retirement Account)

33.8%
21.0%
Money Market Funds 3 519':‘1%
379 13.8%
eond: EEER o

5 9.0%

Other (Crypto / NFTs / Metals, etc.) 0.5%
) . — naary 1onze :
529 Plan / College Savings Plan s,a% Checking DebitorATM  Savings  CreditCard  Online  Online Bill

Account card Account Banking Paying
Second Home or Real Estate Property :';z’

® who listened to KMOX-AM in the past 7 days EST.LOUIS

Stocks or Stock Options

Mutual Funds

23.2%
) 16.8%

® who listened to KMOX-AM in the past 7 days

s.4% 74%  6.7% g3y 6.7% 5

i 2% I [

Certificates of Studentloan Personal Loan Refinanced Home

Deposit (CDs) Home  Improvement
Mortgage Loan or Home
Equity Loan

mST. LOUIS

Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax P tion Servi S
ax Preparation Service  paes 20.1%

Financial Planner 25 334 19.8%

OnlineInvesting / Stock Trading e P
5 9%

Insurance Agent at a Local Office (not online)

8

10.1%

; 9.5%
e 04,628 9.5%
955.5%
Real Estate Agent 35%

2.2%

Estate Planning 2.0%

" 4%
Divorce / Family Attorney Eoi.l%
® who listened to KMOX-AM in the past 7 days mST. LOUIS
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12.6% or 270,814 of ST. LOUIS Metro Adults 18 or older listened to KYKY-FM in the past 7 days.

Adults 18 or older who listened to KYKY-FM in the past 7 days are 26.4% more likely to have a 401K, 15.1%
more likely to have an Auto Loan, 37.4% more likely to Invest/Trade Stocks Online, 1.4% more likely to pay
with their Debit Card.

Investments Owned: Adults 18 or older

IRA (Individual Retirement Account)

Financial Services Has and/or Uses: Adults 18 or older

781,646 36.4%

Stocks or Stock Options
22.0%

Mutual Funds TR 21 0%

Money Market Funds 1;1‘;2‘

) 9.9%
Bonds o

Other (Crypto / NFTs / Metals, etc.) _5;‘;"%

= = - - ot e
ST P e e

529 Plan / College Savings Plan m Checking DebitorATM  Savings  CreditCard  Online online Bill Mobile Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property ﬁ.s% Account Mortgage  Loan or Home
6.2% Equity Loan
® who listened to KYKY-FM in the past 7 days WST. LOUIS » who listened to KYKY-FM in the past 7 days m ST. LOUIS

Tax Preparation Service

Professional Services Used*: Adults 18 or older E‘Past 3-Months Payment Methods Used: Adults 18 or older

432,230 20.1%

Online Investing / Stock Trading
Insurance Agent at a Local Office (not online) %
216,284 10.1%
10.4%
1 4.3%
Real Estate Agent 3_5%
. 2.9%
Estate Planning ! 3.0%

Financial Planner

% 1.2%
4.4% 3.9% 2.7%

e

Debit card venmo MasterCard Zelle Apple Pay Discover GooglePay CashApp  Store Credit  American Facebook Samsung Pay Square Cash

Paypal

| 70.3% (*Past 12 Months)
Divorce / Family Attorney E 1% Card Express Messenger
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for The Lou

Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)

11.9% or 255,300 of ST. LOUIS Metro Adults 18 or older listened to WFUN-FM in the past 7 days.

Adults 18 or older who listened to WFUN-FM in the past 7 days are 31.7% less likely to have a 401K, 26.3%
less likely to have an Auto Loan, 48.4% less likely to Invest/Trade Stocks Online, 9.2% more likely to pay with
their Debit Card.

964,027 ) 44.9%

546,365

25.4%
5.7%
21.0%
2 5.4%
290,806 13.5%

7.0%
11.0%
9%
9.5%

ﬂ Financial Services Has and/or Uses: Adults 18 or older
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16.8%| 7.4%
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Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property %" Account Mortgage  Loan or Home
6.2% Equity koan
# who listened to WFUN-FM in the past 7 days M ST. LOUIS w who listened to WFUN-FM in the past 7 days m ST. LOUIS
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0 4.0%
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Estate Planning szm% ‘ e - . e ey e
= | . I -
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Adults 18 or older who listened to KEZK-FM in the past 7 days spend an average of 3 days, 11 hours, 33 minutes and 46

seconds each week with All Forms of Media.
100.% of Adults 18 or older who listened to KEZK-FM in the past 7 days spend an avg. of 9 hours and 45 minutes each week listening to
All Local AM/FM Radio, representing 11.7% of total time spent with all forms of Media.

100.0% % W”‘

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

76:26:22
Concurrent

Vso9e % \who listenied 1o KEZK-FM in the ST. Louls
past 7 days

% of Total
Weekly H:M:

m who listened to KEZK-FM in the past 7 days m ST. LOUIS
ST.LOUIS ~ Metro  Scarborough R2 2024: Jul23-Aug24  Qual Intab 431 ST.LOUIS  Metro  Scarborough R2 2024: Jul23-Aug24 ~ Qual Intab 1,760 HUbeI" Share of Everything
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Adults 18 or older who listened to KFTK-FM in the past 7 days spend an average of 3 days, 7 hours, 3 minutes and 4
FM seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to KFTK-FM in the past 7 days spend an avg. of 10 hours and 3 minutes each week listening to
& TAL K All Local AM/FM Radio, representing 12.7% of total time spent with all forms of Media.

00 gl

100.0%

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

Concurrent

Uso0e 5 st 1o RHTK-FM in the

o

% of Total
Weekly H:M:

ST.LOUIS

Avg. Weekly
Hours:Minutes:

® who listened to KFTK-FM in the past 7 days
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1120 AM - 98.7 FM Adults 18 or older who listened to KMOX-AM in the past 7 days spend an average of 3 days, 19 hours, 8 minutes and 2
seconds each week with All Forms of Media.

KMOX 100.% of Adults 18 or older who listened to KMOX-AM in the past 7 days spend an avg. of 11 hours and 9 minutes each week listening to

The Voice of St. Louis All Local AM/FM Radio, representing 12.3% of total time spent with all forms of Media.

100.0%

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

76:26:

Concurrent
Usege 5\ st B RMOK-AM in ST. LOUIS
the past 7 days
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Adults 18 or older who listened to KYKY-FM in the past 7 days spend an average of 3 days, 6 hours, 22 minutes and 47
seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to KYKY-FM in the past 7 days spend an avg. of 9 hours and 22 minutes each week listening to
All Local AM/FM Radio, representing 12.% of total time spent with all forms of Media.

X oo

Avg. H:M:5/week with All Forms of Media:

Adults 18 or older
Concurrent
Ussge Ko st S KYKY-FM in ST. LOUIS
the past 7 days

®m who listened to KYKY-FM in the past 7 days
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Adults 18 or older who listened to WFUN-FM in the past 7 days spend an average of 2 days, 17 hours, 37 minutes and
12 seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to WFUN-FM in the past 7 days spend an avg. of 8 hours and 43 minutes each week listening to
All Local AM/FM Radio, representing 13.3% of total time spent with all forms of Media.
100.0%

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
76:26:22
% of Total
Weekly H:M:

who listened to WFUN-FM in

ST. LOUIS
the past 7 days

-

® who listened to WFUN-FM in the past 7 days

ST. LoUIs Metro

W ST. LOUIS

Scarborough R2 2024: Jul23-Aug24  Qual intab 1,760 Hubbor Share of Everything

f Anythi .
BROADCASTING SIARIENINY. o

Scarborough R2 2024: Jul23-Aug24 Qual Intab 207 ST, LOUIS Metro
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved.

Radiio Stations: WFUN-FM



Adults 18 or older who listened to KEZK-FM in the past 7 days spend an average of 2 days, 16 hours, 41 minutes and 9
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to KEZK-FM in the past 7 days spend an avg. of 9 hours and 8 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 14.1% of totaltime spent with all forms of Ad-Supported Media.
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Adults 18 or older who listened to KFTK-FM in the past 7 days spend an average of 2 days, 10 hours, 51 minutes and 18
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to KFTK-FM in the past 7 days spend an avg. of 9 hours and 1 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 15.3% of total time spent with all forms of Ad-Supported Media.
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1120 AM = 98.7 FM

Adults 18 or older who listened to KMOX-AM in the past 7 days spend an average of 3 days, 3 hours, 44 minutes and 33
KMOX seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to KMOX-AM in the past 7 days spend an avg. of 10 hours and 52 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 14.3% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who listened to KYKY-FM in the past 7 days spend an average of 2 days, 10 hours, 17 minutes and 23
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to KYKY-FM in the past 7 days spend an avg. of 8 hours and 47 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 15.1% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who listened to WFUN-FM in the past 7 days spend an average of 2 days, 0 hours, 13 minutes and 38
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to WFUN-FM in the past 7 days spend an avg. of 7 hours and 59 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 16.6% of total time spent with all forms of Ad-Supported Media.
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avg. of 78.3 minutes/day.

Adults 18 or older who listened to KEZK-FM in the past 7 days spend an average of 9 hours and 14
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 14.1% of Time with Ad-Supported Media.)
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g/

Adults 18 or older who listened to KFTK-FM in the past 7 days spend an average of 8 hours and 24
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

avg. of 77.4 minutes/day.

(Local Radio delivers 15.3% of Time with Ad-Supported Media.)
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1120 AM - 98.7 FM

KMOX

The Voice of St. Louis

avg. of 93.1 minutes/day.

Adults 18 or older who listened to KMOX-AM in the past 7 days spend an average of 10 hours and 49
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 14.3% of Time with Ad-Supported Media.)
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avg. of 75.4 minutes/day.

Adults 18 or older who listened to KYKY-FM in the past 7 days spend an average of 8 hours and 19
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

(Local Radio delivers 15.1% of Time with Ad-Supported Media.)
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avg. of 68.5 minutes/day.

| Adults 18 or older who listened to WFUN-FM in the past 7 days spend an average of 6 hours and 53
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

(Local Radio delivers 16.6% of Time with Ad-Supported Media.)
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473,191 or 100.% of Adults 18 or older who listened to KEZK-FM in the past 7 days listen to Ad-
1'25“[1 Supported Local AM/FM Radio for an average of 78.3 minutes every day representing 47.3% of all

time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older _Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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time spent daily with Ad-Supported Audio.
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1120 AM = 98.7 FM

KMOX

The Voice of St. Louis

[ 191,728 or 100.% of Adults 18 or older who listened to KMOX-AM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 93.1 minutes every day representing 52.% of all
time spent daily with Ad-Supported Audio.
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[ 270,814 or 100.% of Adults 18 or older who listened to KYKY-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 75.4 minutes every day representing 46.3% of all
time spent daily with Ad-Supported Audio.
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255,300 or 100.% of Adults 18 or older who listened to WFUN-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 68.5 minutes every day representing 41.2% of all

time spent daily with Ad-Supported Audio.
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473,191 or 100.% of Adults 18 or older who listened to KEZK-FM in the past 7 days listen to Ad-
,m“fz Supported Local AM/FM Radio for an average of 78.3 minutes every day representing 47.3% of all

time spent daily with Ad-Supported Audio.
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84,079 or 100.% of Adults 18 or older who listened to KFTK-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 77.4 minutes every day representing 45.% of all
time spent daily with Ad-Supported Audio.
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191,728 or 100.% of Adults 18 or older who listened to KMOX-AM in the past 7 days listen to Ad-

Supported Local AM/FM Radio for an average of 93.1 minutes every day representing 52.% of all
time spent daily with Ad-Supported Audio.
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270,814 or 100.% of Adults 18 or older who listened to KYKY-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 75.4 minutes every day representing 46.3% of all
time spent daily with Ad-Supported Audio.
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255,300 or 100.% of Adults 18 or older who listened to WFUN-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 68.5 minutes every day representing 41.2% of all
time spent daily with Ad-Supported Audio.
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473,191 or 100.% of Adults 18 or older who listened to KEZK-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, New Country, Classic Rock,
| and Adult Hits.

Loca!‘ fﬂ%fM Rrgdio_Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Ad-Suggorted Local AM/FM Radio Formats (% Time Spent

& Avg. Minutes/day Spent): Adults 18 or older
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Loca!‘ fﬂ%fM Rrgdio_Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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84,079 or 100.% of Adults 18 or older who listened to KFTK-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are News/Talk/Information, New Country, Adult Contemporary,

: Classic Rock, and Adult Hits.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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347,437 or 73.4% of Adults 18 or older who listened to KEZK-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 113.6 minutes every day representing 28.4% of all
time spent daily with Ad-Supported Video.
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60,673 or 72.2% of Adults 18 or older who listened to KFTK-FM in the past 7 days watch Ad-
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TALK

1

Supported Local TV Stations for an average of 94.8 minutes every day representing 25.7% of all time
spent daily with Ad-Supported Video.
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191,728 or 100.% of Adults 18 or older who listened to KMOX-AM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are News/Talk/Information, Classic Hits, Classic Rock,
Adult Contemporary, and New Country.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older .
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AppleTV+ fubo,Pluto, Tubi, etc.
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170,892 or 63.1% of Adults 18 or older who listened to KYKY-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 91.5 minutes every day representing 28.7% of all time
spent daily with Ad-Supported Video.
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181,137 or 71.% of Adults 18 or older who listened to WFUN-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 68.2 minutes every day representing 24.9% of all time
spent daily with Ad-Supported Video.
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347,437 or 73.4% of Adults 18 or older who listened to KEZK-FM in the past 7 days watch Ad-
'mnfz Supported Local TV Stations for an average of 113.6 minutes every day representing 28.4% of all

time spent daily with Ad-Supported Video.
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60,673 or 72.2% of Adults 18 or older who listened to KFTK-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 94.8 minutes every day representing 25.7% of all time

FM
97. I TALK spent daily with Ad-Supported Video.
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166,010 or 86.6% of Adults 18 or older who listened to KMOX-AM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 144.1 minutes every day representing 30.% of all time

spent daily with Ad-Supported Video.
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170,892 or 63.1% of Adults 18 or older who listened to KYKY-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 91.5 minutes every day representing 28.7% of all time
spent daily with Ad-Supported Video.
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181,137 or 71.% of Adults 18 or older who listened to WFUN-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 68.2 minutes every day representing 24.9% of all time

spent daily with Ad-Supported Video.
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347,437 or 73.4% of Adults 18 or older who listened to KEZK-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Movies,
Comedies, Local News - Morning, and Dramas.

Local TVStat:on 1 Programs (Persons & % Reach): Adults 18 or older
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Local TV Station Pragrams (Persons & % Reach} Adults 18 or older
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Supported Local TV Stations. The Top 6-Programs are Movies, Game Shows, Local News - Evening,
Sports, Local News - Morning, and Comedies.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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ey el s 166,010 or 86.6% of Adults 18 or older who listened to KMOX-AM in the past 7 days watch Ad-

Kum Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -

The Voice of St. Louis Morning, Movies, Comedies, and Game Shows.
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Local TV Station Pragrams (Persons & % Reach): Adults 18 or older
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181,137 or 71.% of Adults 18 or older who listened to WFUN-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Local News - Evening,
Comedies, Game Shows, Local News - Late, and Movies.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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403,307 or 85.2% of Adults 18 or older who listened to KEZK-FM in the past 7 days use Ad-
Supported Social Media for an average of 120.2 minutes every day representing 21.4% of all time
spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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97 TALK

68,696 or 81.7% of Adults 18 or older who listened to KFTK-FM in the past 7 days use Ad-Supported
Social Media for an average of 93.6 minutes every day representing 18.1% of all time spent daily
with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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1120 AM - 98.7 FM

KMOX

The Voice of St. Louis

149,085 or 77.8% of Adults 18 or older who listened to KMOX-AM in the past 7 days use Ad-
Supported Social Media for an average of 108.1 minutes every day representing 18.7% of all time
spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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202,214 or 74.7% of Adults 18 or older who listened to KYKY-FM in the past 7 days use Ad-
Supported Social Media for an average of 155.1 minutes every day representing 27.2% of all time
spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Search (Google, Bing, etc.) - 26 49
OFT TV Steaming Secs e — T 22.4%

s T — T
e vttt S —TYOL 7%

m Avg. Hours+Minutes/day with
semnc st (ST T TPOE™ " /ot s 500 ot
. | ]
v sseoins - HRPI
el m

N ;i ble

QTT TV Streaming Services
143.9

l Online
Classes,
Schools,

Colleges,

Search
Local TV (Goo... | (in
Streaming i Fo
44,8 i

Streaming Audio (Local Radio/
Podcasts/Streaming Services)
156.7 |

Non:

Premium

+Premium

Non
Premium

+Premium
Cable

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)
126.5
OTT TV Streaming Ser
174.1
Classes,
Schools,
Colleges,...

Games...

Local TV
Streaming
47.6

Social Media

152.7 New..

L remiunmyP who listened to KYKY-FM ST. LOUIS
the past 7 d,
Online Classes, Schaols, Colleges, Universities m s 6.5%
= who listened to KYKY-FM in the past 7 days = ST. LOUIS

= who listened to KYKY-FM in the past 7 days

= ST. LOUIS

Avg. Week Ad-Supported Digital (Persons & % Reach): Adults 18 or olderq MAVQ.

Search (Google, Bing, etc.)
News/Weather/Sports (Websites/Apps)
Email/Text/IM/Zoom,etc. (Personal & Work)
Social Media

OTT TV Streaming Services

Shopping (incl. Food/Auctions/Travel, etc.)

Local TV Streaming

Streaming Audio (Local Radio/...
YouTube/TikTok, etc.
S — e T
Gble fLrX ) —

concurrent

_— T e

Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Online Classes, Schools, Colleges, Universities _ 8822 whe letenat 0 EMm L0

the past 7 days
w who listened to KYKY-FMin the past 7 days mST. LOUIS
ST. LOUIS Metro Scarborough R2 2024: Jul23-Aug24 Qual Intab 231

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Cable
Streaming

OTT TV Streaming 53.9

YouTube/
TikTok; etc.
384

Streaming Audio
(Local Radio/
Podcasts/Streaming
Services)

79.1

Email/Text/

Social Media
155.1

Local TV
Streaming

Shop.
(incl.

N

W,

Food/ | Sp...

Aucti...

Streaming Audio
(Local Radio/
Podcasts/Streaming
Services)

72.6

Non-Premium
+Premium Cable
Streaming
60.6

Email Search

Local TV
Streaming
45.3

& Wor

YouTube/TikTok,
etc.
391

Shopping
(incl
Food...

OTT TV Streaming Services

1203 Bankin...

m who listened to KYKY-FM in the past 7 days

Radlio Stations: KYKY-FM

EST. LOUIS
* Share of Everything

i for Anything _



178,449 or 69.9% of Adults 18 or older who listened to WFUN-FM in the past 7 days use Ad-
Supported Social Media for an average of 132.1 minutes every day representing 25.8% of all time
spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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391,165 or 82.7% of Adults 18 or older who listened to KEZK-FM in the past 7 days use Ad-
Supported Facebook for an average of 45.4 minutes every day representing 37.8% of all time spent
daily with Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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68,696 or 81.7% of Adults 18 or older who listened to KFTK-FM in the past 7 days use Ad-Supported
Facebook for an average of 32.3 minutes every day representing 34.5% of all time spent daily with
Ad-Supported Social Media.
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1120 AM - 98.7 FM

KMOX

The Voice of St. Louis

141,380 or 73.7% of Adults 18 or older who listened to KMOX-AM in the past 7 days use Ad-
Supported Facebook for an average of 38.9 minutes every day representing 36.% of all time spent
daily with Ad-Supported Social Media.
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202,214 or 74.7% of Adults 18 or older who listened to KYKY-FM in the past 7 days use Ad-
Supported Facebook for an average of 48.5 minutes every day representing 31.3% of all time spent
daily with Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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178,449 or 69.9% of Adults 18 or older who listened to WFUN-FM in the past 7 days use Ad-
Supported Facebook for an average of 45.9 minutes every day representing 34.8% of all time spent
daily with Ad-Supported Social Media.
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391,165 or 82.7% of Adults 18 or older who listened to KEZK-FM in the past 7 days use Ad-
'mnfz Supported Facebook for an average of 45.4 minutes every day representing 37.8% of all time spent

daily with Ad-Supported Social Media.

Weekly 82.7%

Avg. Hours+Minutes/day with Ad-Supported
Reach %

Social Media: Adults 18 or older

"Share of Ad-Supported Social Media"

nn I
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68,696 or 81.7% of Adults 18 or older who listened to KFTK-FM in the past 7 days use Ad-Supported

FM Facebook for an average of 32.3 minutes every day representing 34.5% of all time spent daily with
«I TALK Ad-Supported Social Media.

Weekly 81.7%

Avg. Hours+Minutes/day with Ad-Supported
Reach %

Social Media: Adults 18 or older

"Share of Ad-Supported Social Media"
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1120 AM - 98.7 FM

KMOX

The Voice of St. Louis

73.7% 74.6%

Weekly
Reach %

141,380 or 73.7% of Adults 18 or older who listened to KMOX-AM in the past 7 days use Ad-
Supported Facebook for an average of 38.9 minutes every day representing 36.% of all time spent
daily with Ad-Supported Social Media.

Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older

“"Share of Ad-Supported Social Media"
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| 202,214 or 74.7% of Adults 18 or older who listened to KYKY-FM in the past 7 days use Ad-
Supported Facebook for an average of 48.5 minutes every day representing 31.3% of all time spent
daily with Ad-Supported Social Media.

Weekly 74.7% 74.6% Avg. Hours+Minutes/day with Ad-Supported
Reach % Social Media: Adults 18 or older

"Share of Ad-Supported Social Media"
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178,449 or 69.9% of Adults 18 or older who listened to WFUN-FM in the past 7 days use Ad-
Supported Facebook for an average of 45.9 minutes every day representing 34.8% of all time spent
daily with Ad-Supported Social Media.

Weekly 74.6% Avg. Hours+Minutes/day with Ad-Supported

Reach % Social Media: Adults 18 or older
“"Share of Ad-Supported Social Media"

EEn
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 41,064;
Local Radio: 30,220; Social Media: 28,907; Local TV: 14,848; Non-Prem. Cable: 13,311
reaching Adults 18 or older who listened to KEZK-FM in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 7,491; Local

97ITALK

Radio: 5,280; Social Media: 4,955; Local TV: 2,521; Non-Prem. Cable: 2,126 reaching
Adults 18 or older who listened to KFTK-FM in the past 7 days.
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1120 AM = 98.7 FM

KMOX

The Voice of St. Louis

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 17,368;
Local Radio: 12,020; Social Media: 11,412; Local TV: 6,849; Non-Prem. Cable: 6,674
reaching Adults 18 or older who listened to KMOX-AM in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 20,524;
Local Radio: 16,757; Social Media: 13,272; Non-Prem. Cable: 7,214; Local TV: 7,093

reaching Adults 18 or older who listened to KYKY-FM in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 18,719;
Local Radio: 15,720; Social Media: 12,645; Non-Prem. Cable: 7,860; Local TV: 7,744
reaching Adults 18 or older who listened to WFUN-FM in the past 7 days.
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Top-13 Out-of-

(average weex)
Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

SiriusXm

Spotify

YouTube Music

Retail Stores

T

462,985 or 97.8% of Adults 18 or older who listened to KEZK-FM in the past 7 days spend an average
of 57.9 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio Stations
QOut-of-Home for an average of 47.5 minutes/day.

Home Media (Persons & % Reach): Adults 18 or older
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81,160 or 96.5% of Adults 18 or older who listened to KFTK-FM in the past 7 days spend an average
of 80.2 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio Stations
oI TALK Out-of-Home for an average of 46.9 minutes/day.

Top-13 Out-of- Home Medm (Persons & % Reach): Adults 18 or older

{average week)

ey o T e —— T
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184,055 or 96.% of Adults 18 or older who listened to KMOX-AM in the past 7 days spend an average
of 55.3 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio Stations
QOut-of-Home for an average of 56.4 minutes/day.
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
AM/FM Radio

Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

SiriusXm

Spotify

YouTube Music

Retail Stores

249,506 or 92.1% of Adults 18 or older who listened to KYKY-FM in the past 7 days spend an average
of 62.3 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio Stations
Out-of-Home for an average of 45.7 minutes/day.
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older
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180,466 or 70.7% of Adults 18 or older who listened to WFUN-FM in the past 7 days spend an
average of 44.2 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 41.5 minutes/day.
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462,985 or 97.8% of Adults 18 or older who listened to KEZK-FM in the past 7 days spend an average of

'm“tz 57.9 minutes per day driving, seeing Billboards and Signs representing 39.1% of all Time Spent with Ad-
Supported Out-of-Home Media.
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/\ ?81,160 or 96.5% of Adults 18 or older who listened to KFTK-FM in the past 7 days spend an average of 80.2
L ]

‘minutes per day driving, seeing Billboards and Signs representing 45.4% of all Time Spent with Ad-

TALK ESupported Out-of-Home Media.
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184,055 or 96.% of Adults 18 or older who listened to KMOX-AM in the past 7 days spend an average of

55.3 minutes per day driving, seeing Billboards and Signs representing 36.6% of all Time Spent with Ad-
Supported Out-of-Home Media.
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249,506 or 92.1% of Adults 18 or older who listened to KYKY-FM in the past 7 days spend an average of
62.3 minutes per day driving, seeing Billboards and Signs representing 39.3% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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180,466 or 70.7% of Adults 18 or older who listened to WFUN-FM in the past 7 days spend an average of
44.2 minutes per day driving, seeing Billboards and Signs representing 25.2% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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462,985 or 97.8% of Adults 18 or older who listened to KEZK-FM in the past 7 days spend an average
of 57.9 minutes per day driving an average of 33.7 miles each day and are 60.7% more likely to use
Poplar Street Bridge than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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81,160 or 96.5% of Adults 18 or older who listened to KFTK-FM in the past 7 days spend an average
of 80.2 minutes per day driving an average of 46.7 miles each day and are 148.7% more likely to use
Highway K than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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1120 AM - 98.7 FM

KMOX

The Voice of St. Louis

184,055 or 96.% of Adults 18 or older who listened to KMOX-AM in the past 7 days spend an average
of 55.3 minutes per day driving an average of 32.2 miles each day and are 107.% more likely to use
Green Mount Road than the Metro average.
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249,506 or 92.1% of Adults 18 or older who listened to KYKY-FM in the past 7 days spend an average
of 62.3 minutes per day driving an average of 36.3 miles each day and are 41.2% more likely to use |-
170/Highway 170 than the Metro average.
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180,466 or 70.7% of Adults 18 or older who listened to WFUN-FM in the past 7 days spend an
average of 44.2 minutes per day driving an average of 25.7 miles each day and are 188.9% more
likely to use Martin Luther King Bridge than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top Residential Zip Codes: (Adults 18 or older who listened to KYKY-FM in the past 7 days) SUM(Aduilts 18 or older ...
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spent daily with All forms of Print Media.

7 175,266 or 37.% of Adults 18 or older who listened to KEZK-FM in the past 7 days read Local Daily
'mnfz Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day representing 33.1% of all time
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38,299 or 45.6% of Adults 18 or older who listened to KFTK-FM in the past 7 days read Local Daily
FM Newspaper(s) (Daily+Sunday) for an average of 13.5 minutes every day representing 30.4% of all
+I1TALK time spent daily with All forms of Print Media.
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1120 AM - 98.7 FM

KMOX

The Voice of St. Louis

65,894 or 34.4% of Adults 18 or older who listened to KMOX-AM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 12.2 minutes every day representing 36.3% of all
time spent daily with All forms of Print Media.
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109,178 or 40.3% of Adults 18 or older who listened to KYKY-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day representing 29.9% of all time
spent daily with All forms of Print Media.
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111,106 or 43.5% of Adults 18 or older who listened to WFUN-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.7 minutes every day representing 28.3% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Dﬂﬁg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

Direct Mail Advertising (excluding Catalogs)
New York Times (Daily+Sunday)

Wall Street Journal (Daily)

New York Times (Sunday)

USA Today (Daily)

New York Times (Daily)

Books

Magazines

P’ S50
oo T R

m who listened to WFUN-FM in the past 7 days

wha listened to WFUN-FM in the
past 7 days

All Local Weekly Newspapers

Catalogs

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

BST. LOUIS

Local Daily

USA Today (Daily)

10.4

Local Daily

New York Times
(Daily+sunday)
98

Newspaper(s)
(Daily+sunday)

(Daily
81

Local Daily
New York Times
(Daily) (sunday)

8.1 catalogs 124

USA Today [Daily)

New York Times (Daily
+Sunday)
9.5

New York Times.
ails

Local Daily
o

Catalogs
35

# who listened to WFUN-FM in the past 7 days

m ST. LOUIS

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults
Local Daily Newspaper(s) (Daily+Sunday) 106
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

Direct Mail Advertising (excluding Catalogs)

New York Times (Daily+Sunday)

T
P

Wall Street Journal (Daily)

New York Times (Sunda: m
( W m Avg. Hours+Minutes/day with Ad- «
USA Today (Daily) m m Supported Print Media: Adults 18 or ulderm

New York Times (Daily)

Magazines

s
P

All Local Weekly Newspapers

T e TRV ses m
Lo | o7 e
o e
e T

18 or older Avg

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily
Newspaper(s)
(Sunday)
12.3

New York Times

Wall Street Journal

{Daily)
11.0

usA Today (Daily)
10.4

New York Times (Daily
+Sunday)

9.8 Local Daily
Newspaper(s)
(sunday)
124

New York Times
New York Times ( : (Sunday]
8.1 1.3

USA Today (Daily)
9.6

New York Times (Daily
+sunday)
9.5

Wall Street Journal (Daily)
2.3

New York Times (Daily)

Direct Mail Ad
{excluding €

7.7

Catalogs m‘ jz?& who fistened to WFUN-FM in ST. LOUIS m gacecey)
the past 7 days 2
sooks i 8:3%
u who listened to WFUN-FM in the past 7 days | ST. LOUIS

ST. Louis Metro Searborough R2 2024: Jul23-Aug24 Qual Intab 207

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

m who listened to WFUN-FM in the past 7 days

Radiio Stations: WFUN-FM

soefa.ai

mST. LOUIS

® Share of Everything
for Anything _



