Brand New Data as of JULY 31, 2025!
omplete Demouranl

efferson

-3
£
Waukesha 1S

Walworth |Racine

Kenosha

And, Yes! You ARE Smart Enough to Read a Bloomberg Termmal




P18+

2.9% or 7,552,310 of USA Adults 18 or older Live in the CHICAGO, IL, DMA.
Typical Adults 18 or older who Live in the CHICAGO, IL, DMA are 48.3 years old (.7% younger than average)
and have a $107,489 (13.% higher than average) annual household income.
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2.9% or 3,790,832 of USA Adults 25 - 54 Live in the CHICAGOQ, IL, DMA.
Typical Adults 25 - 54 who Live in the CHICAGQO, IL, DMA are 40. years old (.1% older than average) and have
a $112,256 (11.6% higher than average) annual household income.
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2.9% or 1,892,838 of USA Women 25 - 54 Live in the CHICAGO, IL, DMA.
Typical Women 25 - 54 who Live in the CHICAGO, IL, DMA are 40. years old (.% older than average) and have
a $102,192 (11.6% higher than average) annual household income.
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2.9% or 1,897,994 of USA Men 25 - 54 Live in the CHICAGO, IL, DMA.
Typical Men 25 - 54 who Live in the CHICAGO, IL, DMA are 40. years old (.3% older than average) and have a
$122,293 (11.8% higher than average) annual household income.
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2.9% or 3,708,433 of USA Adults 35 - 64 Live in the CHICAGOQ, IL, DMA.
Typical Adults 35 - 64 who Live in the CHICAGO, IL, DMA are 49.8 years old (.% older than average) and have
a $117,335 (10.4% higher than average) annual household income.
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under 18.

2.9% or 7,552,310 of USA Adults 18 or older Live in the CHICAGO, IL, DMA.
P18+ Adults 18 or older who Live in the CHICAGO, IL, DMA are .1% more likely to be a college graduate, 2.1% less

(’)O Marital Status:

likely to work full-time, 2.7% less likely to be married, 2.1% more likely to be a parent of 1 or more children
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2.9% or 3,790,832 of USA Adults 25 - 54 Live in the CHICAGO, IL, DMA.
Adults 25 - 54 who Live in the CHICAGO, IL, DMA are 2.% more likely to be a college graduate, 1.% less likely
to work full-time, 4.% less likely to be married, .1% less likely to be a parent of 1 or more children under 18.
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2.9% or 1,892,838 of USA Women 25 - 54 Live in the CHICAGO, IL, DMA.

Women 25 - 54 who Live in the CHICAGO, IL, DMA are .7% more likely to be a college graduate, 1.7% less
likely to work full-time, 4.9% less likely to be married, 1.2% less likely to be a grandparent of 1 or more
children under 18.
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; i 2.9% or 1,897,994 of USA Men 25 - 54 Live in the CHICAGO, IL, DMA.
! Men 25 - 54 who Live in the CHICAGO, IL, DMA are 3.1% more likely to be a college graduate, .3% less likely
T - to work full-time, 3.2% less likely to be married, 2.3% less likely to be a parent of 1 or more children under
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2.9% or 3,708,433 of USA Adults 35 - 64 Live in the CHICAGO, IL, DMA.
Adults 35 - 64 who Live in the CHICAGO, IL, DMA are 1.2% more likely to be a college graduate, 1.6% less
likely to work full-time, 1.3% less likely to be married, 13.3% less likely to be a grandparent of 1 or more

children under 18.
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2.9% or 7,552,310 of USA Adults 18 or older Live in the CHICAGO, IL, DMA.
Adults 18 or older who Live in the CHICAGO, IL, DMA are 2.7% less likely to own their home, 7.3% more likely
to own a lower valued home, 6.5% less likely to have a single-family home, 12.9% less likely to have a dog.

h Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4u{® Pets in Home: Adults 18 or older
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2.9% or 3,790,832 of USA Adults 25 - 54 Live in the CHICAGO, IL, DMA.
Adults 25 - 54 who Live in the CHICAGO, IL, DMA are .9% less likely to own their home, 4.3% more likely to
own a lower valued home, 9.4% less likely to have a single-family home, 17.1% less likely to have a dog.
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2.9% or 1,892,838 of USA Women 25 - 54 Live in the CHICAGO, IL, DMA.
Women 25 - 54 who Live in the CHICAGO, IL, DMA are 1.1% less likely to own their home, .6% more likely to
own a higher valued home, 8.3% less likely to have a single-family home, 17.% less likely to have a dog.
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2.9% or 1,897,994 of USA Men 25 - 54 Live in the CHICAGO, IL, DMA.
Men 25 - 54 who Live in the CHICAGO, IL, DMA are .6% less likely to own their home, 8.4% more likely to own
a lower valued home, 10.3% less likely to have a single-family home, 17.5% less likely to have a dog.
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2.9% or 3,708,433 of USA Adults 35 - 64 Live in the CHICAGO, IL, DMA.
Adults 35 - 64 who Live in the CHICAGO, IL, DMA are .3% less likely to own their home, 7.5% more likely to
own a lower valued home, 5.7% less likely to have a single-family home, 14.4% less likely to have a dog.
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2.9% or 7,552,310 of USA Adults 18 or older Live in the CHICAGO, IL, DMA.
Adults 18 or older who Live in the CHICAGO, IL, DMA are 2.2% less likely to look up D-I-Y advice online,
7.3% less likely to always vote in local elections, 9.1% more likely to belong to a gym, 3.5% more likely to

fly domestic past yr.
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domestic past yr.

2.9% or 3,790,832 of USA Adults 25 - 54 Live in the CHICAGO, IL, DMA.
Adults 25 - 54 who Live in the CHICAGO, IL, DMA are 3.% less likely to look up D-I-Y advice online, 7.2% less
likely to always vote in local elections, 11.9% more likely to belong to a gym, 5.8% more likely to fly
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2.9% or 1,892,838 of USA Women 25 - 54 Live in the CHICAGO, IL, DMA.
Women 25 - 54 who Live in the CHICAGO, IL, DMA are 2.% more likely to look up D-I-Y advice online, 1.8%
less likely to always vote in local elections, 10.4% more likely to belong to a gym, 9.8% more likely to fly

domestic past yr.
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2.9% or 1,897,994 of USA Men 25 - 54 Live in the CHICAGO, IL, DMA.
Men 25 - 54 who Live in the CHICAGO, IL, DMA are 7.8% less likely to look up D-I-Y advice online, 11.6%
less likely to always vote in local elections, 13.3% more likely to belong to a gym, 2.4% more likely to fly

domestic past yr.

’Top-zo past 30-days Online Lifestyle Activites: Men 25 - 54

]

Restaunt  Oniine Phone Do-it-yourse  Mealth Redpes/  Medical  Fitness/Diet JobSearch/  Mome/ Career  Educasion
information / /VideoCall ~ Adwike  Information Meal Planning Services/ Information Postresume Garfen ideas Development  [Research
Reviews [skype, Sugestions  Information Schools,
FacaTime, appkation,

Finanding)

sl

19.6% ol
3 sl ey £
il

Apparl/ phawgraphy Parnting/ Genealogy Onine Dating
R S Local Elections: Always | ——— o 7

® who Live in the CHICAGO, IL, DMA

Political Activity: Men 25 - 54

82.4%
o [

Registered to Vote Democrat / Lean  Republican /Lean Independent / None
(In District of Residence) Democrat i of These

Presidential Elections: Always
Preside | Elections: S i

Statewide Elections: Alway: |t
de Elections: Sometimes b

Local Elections: Sometimes

# who Live in the CHICAGO, IL, DMA mUSA

«
@_&Top—.?o past 12-months Active Lifestyle Activites:

60.5%)
54.1%)

GAling-  lawnCare  Bicyding  Gaening  Swimming  Jogging-  Hiking-  Camping  Sowling

coolang vegetables)

USA USA DMA Projection Scarborough R2 2025: Sep24-Jul25 Qual Intab 4,186

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, inc. LLC, All rights reserved.

Men 25 - 54

J 14.5%)
5%
) - -

Belongte  Basketbal

OQutdoor [Flowersor Reaning  Backpacking Health Club or
cym

® who Live in the CHICAGO, IL, DMA

\k Past 12-months Domestic Airline Trips: Men 25- 54

. 30 16.3%
S 0 633,966 16.2%

17.5%

2trips g TSI 14.2%
ERU 555 530 . s.4%
swips | 8%
. 12.8%
R Ul 603,047 14.6%
) 7. ’ T E76% |
10r e RIS Mo pomicpetyee. e

5.9% sa%  63% 5

Foothall  GroupFitness  Adult Tennis  Yoga-Pdstes Sofball- SnowsSkinz-  Henting  Followa  Sewing-  Camgverof Organized
class Continuing Bassball  Snowboarding WeightLoss  Crfts  Aging Farent  Road Race

Education Progam ar Relative (5K,
marathon,

mUSA e

Scarborough R2 2025: Feb24-Jul25 Qual Intab 25,445



2.9% or 3,708,433 of USA Adults 35 - 64 Live in the CHICAGO, IL, DMA.
Adults 35 - 64 who Live in the CHICAGO, IL, DMA are 1.9% less likely to look up D-I-Y advice online, 5.7%
less likely to always vote in local elections, 7.7% more likely to belong to a gym, 2.2% more likely to fly

domestic past yr.
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smoke cigarettes.

2.9% or 7,552,310 of USA Adults 18 or older Live in the CHICAGO, IL, DMA.
Adults 18 or older who Live in the CHICAGO, IL, DMA are 1.% more likely to use QSRs past mo., 1.6% less
likely to use Sit-Down Restaurants past mo., 13.8% less likely to use Casinos past yr., 1.6% more likely to

Past 30-days QSR Users: Adults 18 or older
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2.9% or 3,790,832 of USA Adults 25 - 54 Live in the CHICAGO, IL, DMA.
Adults 25 - 54 who Live in the CHICAGO, IL, DMA are .5% more likely to use QSRs past mo., .8% more likely
to use Sit-Down Restaurants past mo., 9.% less likely to use Casinos past yr., 1.2% less likely to smoke

cigarettes.
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i W25-54

2.9% or 1,892,838 of USA Women 25 - 54 Live in the CHICAGO, IL, DMA.
Women 25 - 54 who Live in the CHICAGO, IL, DMA are 2.% less likely to use QSRs past mo., .3% less likely to
use Sit-Down Restaurants past mo., 7.2% less likely to use Casinos past yr., 1.3% more likely to smoke

cigarettes.

Past 30-days QSR Users: Women 25 - 54

1time 7.6%

2times

10.9%
3times 11.8%

4 times

10.4%

S5times 10.4%

6 -9times 18.7%

10times or more

17.0%
mUSA

Avg. Monthly QSR Meals:

® who Live in the CHICAGO, IL, DMA

Total Monthly QSR Users:
85.0%

e R - EEE

Past 30-days Sit-Down Restaurant Users: Women 25 - 54
€ ¥

1time

18.9%

2 times

12.5%

3 times

4 times

5 times

6-9times

10 times or more

® who Live in the CHICAGO, IL, DMA

mUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R ant Meals:
71.5% 71.7%

Drank Past 30-days: Women 25 - 54

Liquor

Wine

Any Type of Beer
Domestic Light Beer
Domestic Regular Beer
Imported Beer
Microbrew / Craft Beer
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Top-10 Cuisines: Women 25 - 54

(Sit-Down Restaurants Used Past 30-days)

II

Chinese  Coffes  Bagel/
Mouse/ Domut/
Cofen ar  Bakery

Mexicn iz Indian / Steakhouse Upscale
ai/

Other
asian

= who Livein the CHICAGO, IL, DMA mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the CHICAGO, t, OvA  [SELB6SNNNNIII 29.7%

v R 25.5%

‘ Past 12 months Casino Activities: Women 25 - 54
Slot Machines 30.2%

Bar / Nightclub

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Stage Show / Concert

1 4.3%
oo BB 5.5%
i 4.2%
Sports Betting PREEET] 3.4% G5

Other Gambling Casinos visited past 12 months: Yes

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

®» who Live in the CHICAGO, IL, DMA mUSA

4,186

USA Projection Searborough R2 2025: Feb24-Jul 25 Qual Intab 25,445

Used Past 30-days: Women 25 - 54

Marijuana / Cannabis

Cigarettes

 who Live in the CHICAGO, IL, DMA



2.9% or 1,897,994 of USA Men 25 - 54 Live in the CHICAGO, IL, DMA.
Men 25 - 54 who Live in the CHICAGO, IL, DMA are 3.1% more likely to use QSRs past mo., 1.8% more likely
to use Sit-Down Restaurants past mo., 10.6% less likely to use Casinos past yr., 3.6% less likely to smoke

cigarettes.

Past 30-days QSR Users: Men 25 - 54

12.8%

10.9%

1time

2times

3times

4 times 8.5%
5times 11.1%
6 - 9times

17.3%

10times or more

|I

17.2%
mUSA

Total ngg:; l;gly QSR Users: Avg. Monthly QSR Meals:

® who Live in the CHICAGO, IL, DMA

Past 30-days Sit-Down Restaurant Users: Men 25 - 54
€ ¥

1time

14.4%

2 times 17.8%

3 times 11.6%

4 times

5 times

7.8% ]

6-9times 7.5%

10 times or more 9%

® who Live in the CHICAGO, IL, DMA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R ant Meals:

mUSA

72.8%
47,791,52

Drank Past 30-days: Men 25 - 54
Ao Tpest s
tiquor

Imported Beer e
Domestic Regular Beer

Domestic Light Beer

Top-10 Cuisines: Men 25 - 54

(Sit-Down Restaurants Used Past 30-days)

i

Caffes Indian/  Bagel/ Steakhouse Upscale
House /  Burgers/ Thai/ Domut/
Coffen Bar sports sar Other  Bakery
asian
= who Livein the CHICAGO, IL, DMA mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the CHICAGO, t, OvA  [SETESORNNNIN 28.3%

o AR 24.0%

£ Past 12 months Casino Activities: Men 25 - 54

Slot Machines

19,728,857 30.0%

Table Games (Craps, Poker, etc.)
Bar / Nightclub
Sports Betting

Upscale Restaurant

Wine v v Stage Show / Concert
Microbrew / Craft Beer i Other Gambling :
Spa Casinos visited past 12 months: Yes
# who Live in the CHICAGO, IL, DMA mUSA = who Live in the CHICAGO, IL, DMA mUSA
USA USA DMA Projection Scarborough R2 2025: Sep24-Jul25 Qual Intab 4,186

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Projection Searborough R2 2025: Feb24-Jul 25 Qual Intab 25,445

Used Past 30-days: Men 25 - 54

Marijuana / Cannabis

Cigarettes Vape

 who Live in the CHICAGO, IL, DMA mUsA



2.9% or 3,708,433 of USA Adults 35 - 64 Live in the CHICAGO, IL, DMA.
Adults 35 - 64 who Live in the CHICAGO, IL, DMA are 1.2% more likely to use QSRs past mo., 2.2% less likely
to use Sit-Down Restaurants past mo., 17.3% less likely to use Casinos past yr., .2% more likely to smoke

cigarettes.

Past 30-days QSR Users: Adults 35 - 64

1time

2times

12.6%
3 times e
4 times 10.1%
S5times 10"3%
6-9times EET

10times or more

15.4%
w who Live in the CHICAGO, IL, DMA mUSA

Total Monthly QSR Users: Avg. Monthly QSR Meals:
87.0% 86.0%

Past 30-days Sit-Down Restaurant Users: Adults 35 - 64
[ ] ) 1time

16.6%

2t

4 times
10 times or more ‘m

® who Live in the CHICAGO, IL, DMA mUSA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R ant Meals:

Drank Past 30-days: Adults 35 - 64

Any Type of Bee
wine
Domestic Regular Beer
Wportad Seee

Domestic Light Beer

35,331,766 27.9%

Microbrew / Craft Beer 'G% i
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Top-10 Cuisines: Adults 35 - 64

(Sit-Down Restaurants Used Past 30-days)

iaan  Wings/ Bagel/ Steakhouse indian/ Upscale
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sparts gar  Bakery other
asian
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the CHIGAGO, it, Dva  [ESS,000 NI  23.0%

un [N 19.9%

: Past 12 months Casino Activities: Adults 35 - 64
slot Machines
Upscale Restaurant
Bar / Nightclub
Stage Show / Concert 8.9%
Sports Betting m&s%

see EHER 2%

Other Gambling  pyrap 1;’5‘%

Table Games (Craps, Poker, etc.)

39.4%

Casinos visited past 12 months: Yes
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2.9% or 7,552,310 of USA Adults 18 or older Live in the CHICAGO, IL, DMA.
Adults 18 or older who Live in the CHICAGO, IL, DMA are 4.4% less likely to have a 401K, 22.2% less likely to
have an Auto Loan, 5.6% less likely to Invest/Trade Stocks Online, 6.4% less likely to pay with their Debit Card.

Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options hgl;‘%'m T
Mutual Funds 1%
Money Market Funds 113315’;.6
65 11.0%
Bonds 10.4%
Other (Crypto / NFTs / Metals, etc.) 8';:‘% 5.3% 66% 44y 5.3% 50 4.6%
529 Plan / College Savings Plan 21,105,95 8.1% Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced  Home
. 7% Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property 7.8% Account Mortgage l:::‘; Hm‘::e
® who Live in the CHICAGO, IL, DMA mUSA w who Live in the CHICAGO, IL, DMA mUSA
" . 3 —
Professional Services Used*: Adults 18 or older | pgyPast 3-Months Payment Methods Used: Adults 18 or older
Online Investing / stock Trading
10.5%
accounon: TR+
Insurance Agent at a Local Office (not online) 78_;::" . .
5 3.4% 11.1%10.8%
Real Estate Agent 3.5% .89 c.0% 6%
3.8% 3.6%
sstate panning [ 0% : JO .. . . - e T e
Divarce / Family Attorney !-r ;x (*Past12 Months) VisA PayPal  Debit Card Zelle Venmo  MasterCard ApplePay  CashApp  Google Pay A;::;i:;n Stor;frdedt Discover ~ Square Cash “::;Eebook“ger Samsung Pay
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2.9% or 3,790,832 of USA Adults 25 - 54 Live in the CHICAGO, IL, DMA.
Adults 25 - 54 who Live in the CHICAGO, IL, DMA are 4.7% less likely to have a 401K, 24.8% less likely to have
an Auto Loan, 4.9% less likely to Invest/Trade Stocks Online, 6.8% less likely to pay with their Debit Card.

Investments Owned: Adults 25 - 54

IRA (Individual Retirement Account)

Stocks or Stock Options ey

: 13.1%
17,565,568 13.5%
: I 9.2%
12,952,680 113

8.7%
pPELBI 9.5%

8.5%
10,105, (X 373

Mutual Funds
Money Market Funds

529 Plan / College Savings Plan

Bonds

Financial Services Has and/or Uses: Adults 25 - 54

3.0% 56%

2.1% 36%
1,684 6.5% =R _— = o == 5 =
Other (Crypto / NFTs / Metals, etc.) 7.6% Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Money  Studentloan Certificates of Personal Loan Refinanced  Home
= Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
Second Home or Real Estate Property E ?o:’t; Account Mortgage  Loan or Home
: t Equity Loan
® who Live in the CHICAGO, IL, DMA mUSA w who Live in the CHICAGO, IL, DMA mUSA
—

Professional Services Used*: Adults 25 - 54

Tax Preparation Service

Online Investing / Stock Trading ';D 860,205

Financial Planner phot
d e 15,598,775 12.0%

1,0 8.7%
9,410,828 7.2%
5.5%
oo e o
3.4%
3.8%
1.6%
1.9%

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent
Estate Planning

PayPal

Divorce / Family Attorney i: (*Past 12 Months) VISA
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2.9% or
Women
have an

1,892,838 of USA Women 25 - 54 Live in the CHICAGO, IL, DMA.
25 - 54 who Live in the CHICAGO, IL, DMA are 6.1% less likely to have a 401K, 26.7% less likely to

Auto Loan, .5% more likely to Invest/Trade Stocks Online, 6.9% less likely to pay with their Debit Card.

mﬁélnvestments Owned: Women 25 - 54

401K Plan

30,925,726

12,331,445 19.2%
: 9.1%
65,055,961 lCE
! 8.5%
ERIERL 8.4%
4,945,7

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

529 Plan / College Savings Plan

8.1%

Money Market Funds 7.7%

1 6.4%
3,886, SN 13

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

» who Live in the CHICAGO, IL, DMA mUSA

Financial Services Has and/or Uses: Women 25 - 54

1% 31%
i FETEVEE]

7.9%
M 13.0% = i 3.2% 54%

Money  Certificates of Personal Loan Refinanced Home

Market  Deposit (CDs) Home  Improvement

Account Mortgage Loan or Home
Equity Loan

Autoloan  Studentloan

Home
Mortgage

Online Bill
Paying

Mobile
Banking

Online
Banking

Checking Debitor ATM  Savings Credit Card
Account

Account card

w who Live in the CHICAGO, IL, DMA mUSA

Professional Services Used*: Women 25 - 54

Tax Preparation Service 9%
P 10,914,608 17
7,113,170 11.
0 8.7%
4,088,712 6.4%

k 6.1%
3,109,165 4.8%
3.1%

3.4%

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

2,191,474

Real Estate Agent

1.7%
17%
1.6%
15%

Estate Planning

(*Past 12 Months)
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'E'Past 3-Months Payment Methods Used: Women 25 - 54

14.4%
120% g 5 10.0%

4.6% 4.2%
o |

Facebook Samsung Pay
Messenger

Google Pay  Store Credit
Card

W USA

Discover

American Square Cash

ApplePay MasterCard  Cash App
Express

Debit Card

Zelle
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2.9% or 1,897,994 of USA Men 25 - 54 Live in the CHICAGO, IL, DMA.
Men 25 - 54 who Live in the CHICAGO, IL, DMA are 3.4% less likely to have a 401K, 22.8% less likely to have an

Auto Loan, 7.2% less likely to Invest/Trade Stocks Online, 6.8% less likely to pay with their Debit Card.

Investments Owned: Men 25 - 54 Financial Services Has and/or Uses: Men 25 - 54
401K Plan 26,173,561

IRA (Individual Retirement Account)

Stocks or Stock Options éu 78953

MutualFunds ,
Money Market Funds 10;_32*2%

) 990 3.9%
529 Plan / College Savings Plan e

5 8.3% 7.6%
Bonds s 10.4% 6% SB% ) 4o 81%

6,584,066 JETY ™ o :

B | N AR A AR NN 2 ) i 27
Other (Crypto / NFTs / Metals, etc.) m 9.1% Checking Debitor ATM  Savings  CreditCard  Online Mobile Home  OnlineBill Autoloan  Money  Studentloan Certificates of Personal Loan Refinanced  Home
Account card Account Banking Banking Mortgage Paying Market Deposit (CDs) Home Improvement
Second Home or Real Estate Property 5;'1:; Account Mortgage l::; ; Hm‘:‘le
® who Live in the CHICAGO, IL, DMA mUSA w who Live in the CHICAGO, IL, DMA mUSA
P, jonal Services Used*: Men 25 - 54 oy Past 3-Months P t Methods Used: Men 25 - 54
rojessional services usea: en & ast >-iviontns Faymen etnoas Usea: en =

online Investi Tradi s
nline Investing / Stock Trading s o =g
Tax Preparation Service i
s 11,467,604 17.5%
Financial Planner s :
ohics 8,485,605 12.9%

0 8.8%
5, 116 8.1%

X : 3 49% ®
Insurance Agent at a Local Office (not online) 47% .
3.7%
Real Estaty nt
edl Eraelee 2,776,020 EEPE

Accountant

8.0%
6.4% 3.3% 4.8%

: 1.5%
" . 100.8% (*Past 12 Months) VISA PayPal Venmo Zelle DebitCard MasterCard  Apple Pay GooglePay CashApp  American Discover  Store Credit SquareCash  Facebook Samsung Pay
Divorce/ Family Attorney ! 0.9% Express card Messenger
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2.9% or 3,708,433 of USA Adults 35 - 64 Live in the CHICAGO, IL, DMA.

Adults 35 - 64 who Live in the CHICAGO, IL, DMA are 5.6% less likely to have a 401K, 22.1% less likely to have
an Auto Loan, 10.5% less likely to Invest/Trade Stocks Online, 8.7% less likely to pay with their Debit Card.

ﬁalnvestments Owned: Adults 35 - 64

401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

3 11.3%

16,427,337 13.0%
: 9.2%

PERSCREY 10.3%

9.4%
11,916,528 F:+3

5080 7.4%
11,672,648 ¥

Money Market Funds
529 Plan / College Savings Plan
Bonds

Other (Crypto / NFTs / Metals, etc.)

2 7.9%
9,948, 28 K )

® who Live in the CHICAGO, IL, DMA

Second Home or Real Estate Property
mUSA

53

Financial Services Has and/or Uses: Adults 35 - 64

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Auto Loan

Home Money  Certificates of Studentlcan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan
w who Live in the CHICAGO, IL, DMA  mUSA

Professional Serwces Used*: Adults 35 - 64

21,848,961 17.2%

Financial Planner

Online Investing / Stock Trading

19,730,752 15.6%

3.4%

Accountant

7.1%

Insurance Agent at a Local Office (not online) 7.4%

yﬁ'Past 3-Months Payment Methods Used: Adults 35 - 64

2 12.0% 11,
Real Estate Agent 3.7% % 7.2% 7.5% i
% 3.8%
: 2.9%
*Past 12 Months) Visa PayPal Zelle Venmo Debit Card  MasterCard le Pay Cash Google Pan American  Store Credit  Discover uare Cash  Facebook Samsung P:
Divorce / Family Attorney E" t;: ( 4 " Apple Pay Aep ey Express Ccard - Messenger g
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Adults 18 or older who Live in the CHICAGO, IL, DMA spend an average of 2 days, 21 hours, 49 minutes and 16 seconds
each week with All Forms of Media.

80.4% of Adults 18 or older who Live in the CHICAGO, IL, DMA spend an avg. of 7 hours and 43 minutes each week listening to All Local
AM/FM Radio, representing 8.9% of total time spent with all forms of Media.
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UsA
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Adults 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 2 days, 13 hours, 21 minutes and 7 seconds each
week with All Forms of Media.

79.% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA spend an avg. of 7 hours and 29 minutes each week listening to All Local
AM/FM Radio, representing 9.6% of total time spent with all forms of Media.

USA DMA Projection
All Graphs and scefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc, LLC, All rights reserved.

o7 £

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older

61:0/:10
Concur
usoge 55.8%
UsA

who Live in the CHICAGO,
IL, DMA

® who Live in the CHICAGO, IL, DMA m USA

Scarborough R2 2025: Sep24-Jul25  Qual Intab 4,186 USA Projection Scarborough R2 2025: Feb24-Jul25 Qual Intab 25,445 @Hubb Sharfe uf“l Evtehr_ythins
or Anything _



Women 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 2 days, 13 hours, 31 minutes and 27 seconds
each week with All Forms of Media.

77.6% of Women 25 - 54 who Live in the CHICAGO, IL, DMA spend an avg. of 7 hours and 6 minutes each week listening to All Local
AM/FM Radio, representing 9.% of total time spent with all forms of Media.
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Men 25- 54 who Live in the CHICAGO, IL, DMA spend an average of 2 days, 9 hours, 39 minutes and 24 seconds each
week with All Forms of Media.

80.4% of Men 25 - 54 who Live in the CHICAGO, IL, DMA spend an avg. of 7 hours and 51 minutes each week listening to All Local
AM/FM Radio, representing 11.% of total time spent with all forms of Media.
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Adults 35 - 64 who Live in the CHICAGO, IL, DMA spend an average of 2 days, 20 hours, 19 minutes and 37 seconds
each week with All Forms of Media.

84.2% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA spend an avg. of 8 hours and 17 minutes each week listening to All Local
AM/FM Radio, representing 10.2% of total time spent with all forms of Media.
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Media: Adults 18 or older
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Adults 18 or older who Live in the CHICAGO, IL, DMA spend an average of 2 days, 5 hours, 11 minutes and 41 seconds
each week with All Forms of Ad-Supported Media.

77.6% of Adults 18 or older who Live in the CHICAGO, IL, DMA spend an avg. of 7 hours and 9 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 10.4% of total time spent with all forms of Ad-Supported Media.
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Adults 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 1 days, 16 hours, 53 minutes and 59 seconds

each week with All Forms of Ad-Supported Media.
76.7% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA spend an avg. of 6 hours and 55 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 13.% of total time spent with all forms of Ad-Supported Media.
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Women 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 1 days, 16 hours, 41 minutes and 48 seconds
each week with All Forms of Ad-Supported Media.

76.1% of Women 25 - 54 who Live in the CHICAGO, IL, DMA spend an avg. of 6 hours and 37 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 12.4% of total time spent with all forms of Ad-Supported Media.
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Men 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 1 days, 16 hours, 45 minutes and 48 seconds each
week with All Forms of Ad-Supported Media.

77.3% of Men 25 - 54 who Live in the CHICAGO, IL, DMA spend an avg. of 7 hours and 12 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 13.7% of total time spent with all forms of Ad-Supported Media.
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Adults 35 - 64 who Live in the CHICAGO, IL, DMA spend an average of 2 days, 2 hours, 9 minutes and 30 seconds each
week with All Forms of Ad-Supported Media.

81.3% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA spend an avg. of 7 hours and 44 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 12.6% of total time spent with all forms of Ad-Supported Media.
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| Adults 18 or older who Live in the CHICAGO, IL, DMA spend an average of 7 hours and 35 minutes
each day with All Forms of Ad-Supported Media. 77.6% listen to Local AM/FM Radio for an avg. of
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Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 54
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| Adults 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 5 hours and 50 minutes each

day with All Forms of Ad-Supported Media. 76.7% listen to Local AM/FM Radio for an avg. of 59.4
(Local Radio delivers 13.% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach): Women 25 - 54
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Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54

| Women 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 5 hours and 48 minutes each
day with All Forms of Ad-Supported Media. 76.1% listen to Local AM/FM Radio for an avg. of 56.9
(Local Radio delivers 12.4% of Time with Ad-Supported Media.)
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Top-13 AH Forms of Media (Persons & % Reach): Men 25-54
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Men 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 5 hours and 49 minutes each day
with All Forms of Ad-Supported Media. 77.3% listen to Local AM/FM Radio for an avg. of 61.8
minutes/day.

(Local Radio delivers 13.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54
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Top-13 All Forms of Media (Persons & % Reach): Adults 35 - 64
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| Adults 35 - 64 who Live in the CHICAGO, IL, DMA spend an average of 7 hours and 9 minutes each day
with All Forms of Ad-Supported Media. 81.3% listen to Local AM/FM Radio for an avg. of 66.4

(Local Radio delivers 12.6% of Time with Ad-Supported Media.)
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
ST —0

Local AM/FM Radio
Podcasts

5,859,921 or 77.6% of Adults 18 or older who Live in the CHICAGO, IL, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 61.4 minutes every day representing 42.2% of all time spent
daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 25-54

Local AM/FM Radio

2,908,176 or 76.7% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 59.4 minutes every day representing 37.2% of all time spent daily
& 3 with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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1,439,791 or 76.1% of Women 25 - 54 who Live in the CHICAGO, IL, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 56.9 minutes every day representing 37.6% of all time spent
daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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1,466,880 or 77.3% of Men 25 - 54 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 61.8 minutes every day representing 36.7% of all time spent daily
with Ad-Supported Audio.

Avg. Week AII Audra (Persons & % Reach): Men 25 -54 Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54

% Time spent

Lol Ant e R e AP OR™ ;
R —

m YouTube Owned YouTube Owned
spotify T I oA o ey Music Music Music Music
YouTube Music S S 2 138 2 =
Owned Musc BB PV s
e = TV Music <. TV Music
SiriusXM 8 - 5 Podcasts
iriu PT80S I All Others St i SiriusXM o
TV Music Channels Avg. Hours+Minutes/day with m 13.7 . 13.8
All Others 310,91 4 Audio: Men 25-54 m
Apple Music mm’ m SiriusXm e Ap All Others
. Local AM/FM 0. Local AM/FM
Pandora mm ki m Radio Podcasts T . Radio i Apple
%
oo PR D oh Aty . S 630 . Mu..
Audiobooks %l 6% R : - - :
» who Live in the CHICAGO, IL, DMA W USA m who Live in the CHICAGO, IL, DMA mUSA
Avg. Week Ad—Suggorted Audio (Persons & % Reach): Men 25 - 54 Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54

Local AM/FM Radio m -3

S —T
TV Music Channels mm

YouTube Music gAY m Podcasts Spotify Podcats
spotify  EEROEYH O 29.0 13.8 031“45 -
All Others mm Avg. Hours+Minutes/day with Ad- ; YouTube
Amazon Music  [JFER Supported Audio: Men 25 - 54 : Music Otﬁll Pandor Y:;JI;SE
. 13.8 eFS Pand
iHeartRadio BT 2" ) 114 103 MTV_ 121 ora
iri 1R1. sic
o ——p I 293 TV i Cramn -
Audiobooks [0y 0:0% b Bl Local AM/FMRadio | Channels Amazo | i ' local AM/FMRadio  els [ JAll Others
- .0 0 Live in the CHICAGO, UsA n i
ownedvusic i 008 i, bhaa o 61.8 135 ~ 57.8 14.4 9.9 ii...
soviewusic R 3% - '
® who Live in the CHICAGO, IL, DMA W USA # who Live in the CHICAGO, IL, DMA B USA

UsA USA DMA Projection Scarborough R2 2025: Sep24-Jul25 Qual Intab 4,186 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.Scarborough R2 2025: Feb24-Jul25  USA Projection  Scarborough R2 2025: Feb24-Jul25  Qual Intab 25,445 smﬁ_ for Anything _



3,013,958 or 81.3% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 66.4 minutes every day representing 40.2% of all time spent daily
with Ad-Supported Audio.

Avg. Week AIIAudm (Persons & % Reach): Adults 35-64 Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64
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5,859,921 or 77.6% of Adults 18 or older who Live in the CHICAGO, IL, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 61.4 minutes every day representing 42.2% of all time spent
daily with Ad-Supported Audio.
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2,908,176 or 76.7% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 59.4 minutes every day representing 37.2% of all time spent daily
| with Ad-Supported Audio.
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USA

1,439,791 or 76.1% of Women 25 - 54 who Live in the CHICAGO, IL, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 56.9 minutes every day representing 37.6% of all time spent
| daily with Ad-Supported Audio.
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1,466,880 or 77.3% of Men 25 - 54 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 61.8 minutes every day representing 36.7% of all time spent daily
| with Ad-Supported Audio.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach% 77.3% 75.8% Audio: Men 25 - 54
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3,013,958 or 81.3% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 66.4 minutes every day representing 40.2% of all time spent daily
with Ad-Supported Audio.
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5,859,921 or 77.6% of Adults 18 or older who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary, Classic Hits,
Classic Rock, and Country.

Local AM/FM Radto Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local AM/FM Radto Formats (Persons & % Reach): Adults 25 - 54
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2,908,176 or 76.7% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary, Alternative, Hot
AC, and Classic Hits.

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

Active Rock
30.3

Classic Rock
295

Classic Hits

Contemporar

Adult Hits

y
27.2 257

Urban AC
244

Alternative

Pop

Contem
porary
Hit
Radio
225

Contemporary
Christian...

Country
Classic Rock 241

254

Contemporar
y Christian

Adult Hits 24.0

HotAC
3 235

Classic Hits
24.0

Adult

Contemp Urban

orary AC
22.8 22.8

Pop Contemporary

Hit Radio
221

® who Live in the CHICAGO, IL, DMA

H USA

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 54

(Averoge Week]
Pop Contemporary Hit Radio

Adult Contemporary
Country

Classic Hits

Hot AC

Classic Rock
Alternative

Adult Hits

All Sports

Active Rock

Urban AC

Urban Contemporary

Mexican Regional

USA

USA DMA Projection

Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:
Adults 25-54

=

who Live in the CHICAGO,
IL, DMA

W mrm B

® who Live in the CHICAGO, IL, DMA

= USA

Scarborough R2 2025: Sep24-1ul25 Qual Intab 4,186

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Ad-Supported Local AM/FM Radio Formats (% Time Spent
AeEaE e

tive Rock
30.3

All Sports
29.4

Adult Hits

Urban AC
24.4

Classic Hits
27.0

Adult
Contemporary
25.7

Pop
Contem
porary
Mexican Hit
Regional | Radio
PEX] 225

Urban
Contemporary
22.3

All Sports
26.0

Classic Hits
Adult Hits 240

25.4

Adult
Contemporar

Alternative y

243 L

Urban AC
228

Contemp
orary Hit

Pop
Urban
Contem
porary
21.6

Radio
221

Mexican Regional

214

USA Projection

® who Live in the CHICAGO, IL, DMA

Scarborough R2 2025: Feb24-Jul25

Qual Intab

25,445

mUSA

soefa.ai

* Share of Everything

for Anything _




Locai AM/»FM Radio Formats (Persons & % Reach): Women 25 - 54
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AM/FM Radio: Women 25 -54
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1,439,791 or 76.1% of Women 25 - 54 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary, Hot AC, Urban
Contemporary, and Country.

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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Locai A%FM Radio Formats (Persons & % Reach): Men 25 - 54
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1,466,880 or 77.3% of Men 25 - 54 who Live in the CHICAGQO, IL, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary, Alternative,
Classic Rock, and Classic Hits.

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54
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Locai A%FM Radio Formats (Persons & % Reach}: Adults 35 - 64
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3,013,958 or 81.3% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio, Classic Hits,
Classic Rock, and Hot AC.

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64
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Avg. Week All Video (Persons & % Reach): Adults 18 or older

Local TV Stations
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5,017,508 or 66.4% of Adults 18 or older who Live in the CHICAGQ, IL, DMA watch Ad-Supported
Local TV Stations for an average of 114.9 minutes every day representing 35.4% of all time spent

daily with Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Video (Persons & % Reach): Adults 25 - 54
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2,278,358 or 60.1% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local
TV Stations for an average of 54.5 minutes every day representing 31.8% of all time spent daily with
Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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Avg. Week All Video (Persons & % Reach): Women 25 - 54
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1,066,634 or 56.4% of Women 25 - 54 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local
TV Stations for an average of 64.5 minutes every day representing 32.1% of all time spent daily with
Ad-Supported Video.
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1,212,012 or 63.9% of Men 25 - 54 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local TV
Stations for an average of 45.6 minutes every day representing 31.2% of all time spent daily with Ad-
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Avg. Week All Video (Persons & % Reach): Adults 35 - 64
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2,603,227 or 70.2% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local
TV Stations for an average of 94.9 minutes every day representing 35.5% of all time spent daily with
Ad-Supported Video.
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5,017,508 or 66.4% of Adults 18 or older who Live in the CHICAGO, IL, DMA watch Ad-Supported
Local TV Stations for an average of 114.9 minutes every day representing 35.4% of all time spent
daily with Ad-Supported Video.
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2,278,358 or 60.1% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local
P25-54 TV Stations for an average of 54.5 minutes every day representing 31.8% of all time spent daily with
Ad-Supported Video.
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1,066,634 or 56.4% of Women 25 - 54 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local
TV Stations for an average of 64.5 minutes every day representing 32.1% of all time spent daily with
Ad-Supported Video.
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1,212,012 or 63.9% of Men 25 - 54 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local TV
Stations for an average of 45.6 minutes every day representing 31.2% of all time spent daily with Ad-
Supported Video.
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2,603,227 or 70.2% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local
TV Stations for an average of 94.9 minutes every day representing 35.5% of all time spent daily with
Ad-Supported Video.
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5,017,508 or 66.4% of Adults 18 or older who Live in the CHICAGO, IL, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Local News - Evening, Comedies, Sports, Local News -

Morning, Dramas, and Movies.

Local TVStatlon Programs (Persons & % Reach): Adults 18 or older
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Local News - Late, and Game Shows.

2,278,358 or 60.1% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening, Local News - Morning,

Local TVStatmn  Programs (Persons & % Reach): Adults 25 -54
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1,066,634 or 56.4% of Women 25 - 54 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Comedies, Local News - Evening, Sports, Local News - Morning,

Dramas, and Movies.

Local TVStatlon Programs (Persons & % Reach) Women 25 - 54
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1,212,012 or 63.9% of Men 25 - 54 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local TV
Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening, Local News - Morning,

Game Shows, and Local News - Late.

Local TVStatmn Programs (Persons & % Reach): Men 25 - 54
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2,603,227 or 70.2% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Local News - Evening, Comedies, Sports, Local News - Morning,

Dramas, and Movies.

Local TVStatlon Programs (Persons & % Reach): Adults 35 - 64
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5,619,928 or 74.4% of Adults 18 or older who Live in the CHICAGO, IL, DMA use Ad-Supported Social
Media for an average of 139. minutes every day representing 25.7% of all time spent daily with Ad-
Supported Digital Media.
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2,905,529 or 76.6% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA use Ad-Supported Social
Media for an average of 170.1 minutes every day representing 35.5% of all time spent daily with Ad-

Supported Digital Media.
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1,496,431 or 79.1% of Women 25 - 54 who Live in the CHICAGO, IL, DMA use Ad-Supported Social
Media for an average of 142.9 minutes every day representing 31.% of all time spent daily with Ad-
Supported Digital Media.
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Supported Digital Media.

1,409,098 or 74.2% of Men 25 - 54 who Live in the CHICAGO, IL, DMA use Ad-Supported Social
Media for an average of 199. minutes every day representing 39.4% of all time spent daily with Ad-
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2,869,661 or 77.4% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA use Ad-Supported Social
Media for an average of 132.4 minutes every day representing 27.5% of all time spent daily with Ad-
Supported Digital Media.
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5,549,850 or 73.5% of Adults 18 or older who Live in the CHICAGO, IL, DMA use Ad-Supported
Facebook for an average of 50.2 minutes every day representing 36.1% of all time spent daily with
Ad-Supported Social Media.

Avg. Week All Sacml Medm (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook 6% ‘ﬁ
Instagram 5
YouTube Video m
Unked AR
T — AT
O L —

xR R R

Fipterset m m Avg. Hours+Minutes/day with all
WhatsApp m m Social Media: Adults 18 or older
snapchot PR VT

Others(Rumble, Twitch, Gab, Par... m%
Blogs/Message Boards (read... mm
wmble  PRVRRPA I 3:3%

® who Live in the CHICAGO, IL, DMA

who Livein the CHICAGO,
1L, DMA

I
&
x®

W USA

Facebook
531

YouTube
Video
18.7

-

Instagram
29.4

LinkedIn

X
o

TikTok Reddit
16.8 7.6

YouTube Video
21.0

Instagram
28.0

Pinte

Facebook
53.7

® who Live in the CHICAGO, IL, DMA

mUSA

Avg. Week Ad—Suggort:d Social Media (Persons & % Reach): Adults 18 or older

Facebook A0 A
Instagram B ——— e
ouTube video  RBEETEE — T

TikTok Y —T
Linkedin 2 —Ar
Reddit

X R S—

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Pinterest Avg. Hours+Minutes/day with Ad-
WhatsApp Supported Social Media: Adults 18
sracres PRSP S o
Others{Rumble, Twitch,Gab,Pa... PETT) Stsiemm

14.5%

Blogs/Message Boards (read... M 2.5%

wmblr PPN §4%

® who Live in the CHICAGO, IL, DMA H USA

USA USA DMA Projection Scarborough R2 2025: Sep24-Jul25 Qual Intab 4,186
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

who Livein the CHICAGO,
1L, DMA

®
= T
PP REEFFPEEEES

Facebook
50.2

Instagram

220 8.6

Linked| Pint
n ere
6.6

TikTok
16.8

YouTube Video

YouTube Video
20.8

Instagram
217

Linkedl Pinter
n est..
6.6

Reddi

Facebook
49.9

TikTok
13.2

USA Projection

m who Live in the CHICAGO, IL, DMA

Scarborough R2 2025: Feb24-Jul 25 Qual Intab

25,445

mUSA
* Share of Everything



2,742,631 or 72.3% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA use Ad-Supported Facebook
for an average of 55.4 minutes every day representing 34.5% of all time spent daily with Ad-
Supported Social Media.
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Avg. Week All Social Media (Persons & % Reach): Women 25 - 54
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1,496,431 or 79.1% of Women 25 - 54 who Live in the CHICAGO, IL, DMA use Ad-Supported
Facebook for an average of 42.6 minutes every day representing 31.3% of all time spent daily with
Ad-Supported Social Media.
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1,197,111 or 63.1% of Men 25 - 54 who Live in the CHICAGO, IL, DMA use Ad-Supported Facebook
for an average of 62.5 minutes every day representing 33.5% of all time spent daily with Ad-
Supported Social Media.
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2,861,246 or 77.2% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA use Ad-Supported Facebook
for an average of 46.9 minutes every day representing 36.5% of all time spent daily with Ad-
Supported Social Media.
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5,549,850 or 73.5% of Adults 18 or older who Live in the CHICAGO, IL, DMA use Ad-Supported
Facebook for an average of 50.2 minutes every day representing 36.1% of all time spent daily with
Ad-Supported Social Media.
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2,742,631 or 72.3% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA use Ad-Supported Facebook
P25-54 for an average of 55.4 minutes every day representing 34.5% of all time spent daily with Ad-
Supported Social Media.
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1,496,431 or 79.1% of Women 25 - 54 who Live in the CHICAGO, IL, DMA use Ad-Supported
Facebook for an average of 42.6 minutes every day representing 31.3% of all time spent daily with
Ad-Supported Social Media.
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1,197,111 or 63.1% of Men 25 - 54 who Live in the CHICAGO, IL, DMA use Ad-Supported Facebook
for an average of 62.5 minutes every day representing 33.5% of all time spent daily with Ad-
Supported Social Media.
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2,861,246 or 77.2% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA use Ad-Supported Facebook
for an average of 46.9 minutes every day representing 36.5% of all time spent daily with Ad-
Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 364,778; Social Media: 359,682; Local TV: 191,354; Non-Prem. Cable: 179,358
| reaching Adults 18 or older who Live in the CHICAGO, IL, DMA.

All Other Digital Media: 561,228;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Live in the CHICAGO, IL, DMA

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 181,463; Social Media: 180,562; Local TV: 87,679; Non-Prem. Cable: 86,776
reaching Adults 25 - 54 who Live in the CHICAGO, IL, DMA.

All Other Digital Media: 272,253;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 54 who Live in the CHICAGO, IL, DMA

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 96,512; Local Radio: 88,859; Local TV: 42,917; Non-Prem. Cable: 39,609
reaching Women 25 - 54 who Live in the CHICAGO, IL, DMA.

All Other Digital Media: 140,144;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Women 25 - 54 who Live in the CHICAGO, IL, DMA

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Women 25 - 54
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 91,946; Social Media: 83,567; Non-Prem. Cable: 46,357; Local TV: 44,149
reaching Men 25 - 54 who Live in the CHICAGO, IL, DMA.

All Other Digital Media: 130,961;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Men 25 - 54 who Live in the CHICAGO, IL, DMA

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Men 25 - 54
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 190,762; Social Media: 177,415; Local TV: 98,473; Non-Prem. Cable: 91,504
reaching Adults 35 - 64 who Live in the CHICAGO, IL, DMA.

All Other Digital Media: 266,751;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 35 - 64 who Live in the CHICAGO, IL, DMA

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Adults 35 - 64
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' 6,256,664 or 82.8% of Adults 18 or older who Live in the CHICAGO, IL, DMA spend an average of
42.8 minutes per day driving, seeing Billboards and Signs. 64.9% Listen to Local Radio Stations Out-
of-Home for an average of 37.2 minutes/day.

Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 25 - 54
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' 3,075,620 or 81.1% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 46.
minutes per day driving, seeing Billboards and Signs. 67.6% Listen to Local Radio Stations Out-of-
Home for an average of 42. minutes/day.

»

FFEEEEE]

00

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 25 - 54 m

et _
Usage .

who Live in the CHICAGO,
1L, DMA

m USA

veroge ooyl

Tap-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

Billboards & Signs (Weekly
Drivers)
46.0

AM/FM Radio
454

Walking in Towns,
Cities, Downtown
Areas
23.5

Shopping Malls
20.5

! Grocery
Restaurants & | Stores
Bars

16.0

Movie
Theaters
13.9

Billboards & Signs (Weekly
Drivers)
52.7

AM/FM Radio
440

Walking in Towns,
Cities, Downtown
Areas
221

Shnppme Malls
9

Grocery
Stores
111

Restaurants &
Bars
16.1

Retaj YouTu
| be

Movie Store  Mus.

Theaters s

13.8 7.8 | Gas..

w who Live in the CHICAGO, IL, DMA

mUSA

Top-13 Ad-. Suggorted Out of-Home Media (Persons & % Reach): Adults 25 - 54

(averoge
Gucerv Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Drug Stores

Retail Stores

Movie Theaters

TV Music Channels

YouTube Music

USA

e

= who Live in the CHICAGO, IL, DMA
USA DMA Projection

Scarborough R2 2025: Sep24-Jul25
All Graphs and scefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Hours+Minutes/day with Ad-
Supported Out-of-Home Media:

Adults 25-54
- m
Usage % 0%
who Livein the CHICAGO,
1L, DMA 0,30
mUSA
Qual Intab 4,186

(acege oay]

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

Billboards & Signs (Weekly
Drivers)
46.0

AM/FM Radio
42.0

‘Walking in Towns,
Cities, Downtown
Areas
235

Shopping M

Grocery
Stores
11.2

Restaurants &
Bars
16.0

Podcasts
8.6

YouTube | Ga
Music.. | s..

Movie Theaters
13.9

Billboards & Signs (Weekly
Drivers)
52.7

AM/FM Radio
40.8

Walkingin Towns,
Cities, Downtown
Areas
221

Grocery
Stores
11.1

Restaurants &
Bars
16.1

Movie
Theaters
13.8

USA Projection

Scarborough R2 2025: Feb24-Jul25

® who Live in the CHICAGO, IL, DMA

Qual Intab 25,445

EUSA

* Share of Everything

- for Anything _



1,477,326 or 78.% of Women 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 39.3
minutes per day driving, seeing Billboards and Signs. 66.5% Listen to Local Radio Stations Out-of-
Home for an average of 37.6 minutes/day.
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1,598,294 or 84.2% of Men 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 52.6
minutes per day driving, seeing Billboards and Signs. 68.6% Listen to Local Radio Stations Out-of-
Home for an average of 46.3 minutes/day.
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' 3,167,477 or 85.4% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA spend an average of 43.4
minutes per day driving, seeing Billboards and Signs. 71.% Listen to Local Radio Stations Out-of-
Home for an average of 45.6 minutes/day.
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6,256,664 or 82.8% of Adults 18 or older who Live in the CHICAGO, IL, DMA spend an average of 42.8

minutes per day driving, seeing Billboards and Signs representing 30.9% of all Time Spent with Ad-
Supported Out-of-Home Media.
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3,075,620 or 81.1% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 46. minutes

per day driving, seeing Billboards and Signs representing 28.5% of all Time Spent with Ad-Supported Out-
| of-Home Media.
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|Home Media.

1,477,326 or 78.% of Women 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 39.3 minutes
per day driving, seeing Billboards and Signs representing 26.% of all Time Spent with Ad-Supported Out-of-
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1,598,294 or 84.2% of Men 25 - 54 who Live in the CHICAGO, IL, DMA spend an average of 52.6 minutes
per day driving, seeing Billboards and Signs representing 30.5% of all Time Spent with Ad-Supported Out-
| of-Home Media.
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98.0% 9p.7%

Out-of-Home Media: Men 25 - 54

pEn N

who Live in the CHICAGO, USA
IL, DMA

8429 86.0%
8L0% ;3 gy

68.6% 67.3%

37.3%
35.2%  33.6% 33.8%

21.3%

17.1%

16.0% 15.3%

13.0% o
9.2% 9.3% 50
Weekly
Total
Persons

- o)
257

598, 56,432,938 2 44,160,495 525 51,804,360
Billboards & Signs AM/FM Radio Waikmg in Towns,
Average (Weekly Drivers) Cities, Downtown
Daily Minutes

with Ad-Supported

Areas
conmets 526 RN
® who Live in the CHICAGO, IL, DMA m USA

USA USA DMA Projection Scarborough R2 2025: Sep24-Jul25 Qual intab 4,186

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R2 2025: Feb24-Jul25 Qual Intab 25,445 soeﬁ 33 har(i: ::;:; iy"tghin 4
.dl .

7,643

,859, 63,51 1
Grocery Stores

3 7,718,170
Public Transit

7 10,056,207
Health Clubs/Gyms

g 23 03 139 22,185,739 3 6,083,845 B¢ 11,254,249
Restaurants & Bars Shopping Malls Stadiums & Arenas Movie Theaters



3,167,477 or 85.4% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA spend an average of 43.4 minutes

per day driving, seeing Billboards and Signs representing 29.5% of all Time Spent with Ad-Supported Out-
| of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 35 - 64
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2,193,712 or 29.% of Adults 18 or older who Live in the CHICAGO, IL, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day representing 34.9% of all time
spent daily with All forms of Print Media.
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969,816 or 25.6% of Adults 25 - 54 who Live in the CHICAGO, IL, DMA read Local Daily Newspaper(s)
(Daily+Sunday) for an average of 8.6 minutes every day representing 31.5% of all time spent daily
with All forms of Print Media.
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Avg. Week All Print nrﬂ,e"dia (Persons & % Reach): Women 25 - 54
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432,333 or 22.8% of Women 25 - 54 who Live in the CHICAGO, IL, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.1 minutes every day representing 30.9% of all time
spent daily with All forms of Print Media.
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542,382 or 28.6% of Men 25 - 54 who Live in the CHICAGO, IL, DMA read Local Daily Newspaper(s)
(Daily+Sunday) for an average of 10.6 minutes every day representing 32.2% of all time spent daily
with All forms of Print Media.
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Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)
Magazines

New York Times (Daily)

Wall Street Journal (Daily)

New York Times (Sunday)

All Local Weekly Newspapers

USA Today (Daily)

Catalogs

1,023,957 or 27.6% of Adults 35 - 64 who Live in the CHICAGO, IL, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.8 minutes every day representing 35.1% of all time
spent daily with All forms of Print Media.
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Print Media: Adults 35 - 64
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"Advertising Actions"

P18+ who Live in the CHICAGO, IL, DMA (Shopped/Visited/Bought past 3mos Due to Ads on

%)
Social Media 98,659 601
Websites gSigregye .
Direct Mail

76,594,804 28.9%

Broadcast, Cable, & Sat TV 57570188 21.7%

Video Streaming Services

38,939,844 14.7%

Local AM/FM Radio

40,895,463 iy
Local Broadcast TV gugapes
Cable TV Networks  pisassss
Audio Streaming Services 28,070,975 10.6%
Billboards presEssm 10.1%
Newspapers —preesn 11.0% -
Podcasts

31,391.096 11.8%

m P18+ who Live in the CHICAGO, IL, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %) ® P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions”

P25-54 who Live inthe CHICAGO, IL, DMA (Shopped/Visited/Bought past 3mos Due to Ads
on %)

54,570,301

45,529,215

36,767,964

26,570,510

21,812,229 16.6%

Local AM/FM Radio

Audio Streaming Services
Podcasts

Billboards

Local Broadcast TV

Cable TV Networks

Newspapers

17,833,033

20,344,449 15.5%

16,310,072 12.4%

14,746,784

e 15y USA
14,935,179 11.4%

B P25-54 who Live in the CHICAGO, IL, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %) B P25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Video Streaming Services

Audio Streaming Services

"Advertising Actions"

W25-54 who Live inthe CHICAGO, IL, DMA (Shopped/Visited/Bought past 3mos Due to Ads

22,214,645

32,337,098 49.7%

34.2%

18,187,060

11,999,053

Local AM/FM Radio

Podcasts
Billboards

Local Broadcast TV
Cable TV Networks

Newspapers

9,681,992

11,196,446 17.2%

9,024,299 e
14

9,878,408 15.2%

7,869,168 12.1%

6,177,316 9.5%

6.248.120 9.6%

5,207,565 8.0%

USA

W W25-54 who Live inthe CHICAGO, IL, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)

M W25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads oh %)
USA DMA ScarboroughR22025:Sep24-Jul25 Qualintab: 7173
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Websites

Direct Mail

Social Media

Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions”

M25-54 who Live inthe CHICAGO, IL, DMA (Shopped/Visited/Bought past 3mos Due to Ads
on %)

23,314,570 35.1%
18,580,904 28.0%

22,233,203 33.5%
14,571,457 21.9%

10,615,783

Local AM/FM Radio

Audio Streaming Services
Cable TV Networks

Local Broadcast TV
Billboards

Podcasts

Newspapers

USA

15.8%

6.727.962 10.1%

= M25-54 who Live in the CHICAGO, IL, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %) B M25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA ScarboroughR22025:Sep24-Jul25 Qualintab: 4647 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. Allrights reserved. SO e a . al for Anything =



Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions”

P35-64 who Live inthe CHICAGO, IL, DMA (Shopped/Visited/Bought past 3mos Due to Ads
on %)

50,851,993

46,130,983

36,739,832

28,934,715

21,044,708 16.4%

Local AM/FM Radio

22,029,719 17.2%

Local Broadcast TV

Cable TV Networks

Audio Streaming Services
Billboards

Podcasts

Newspapers

19,440,011

18,364,652

15,109,512

15,915,856 12.4%
12,777,766 10.0%

H P35-64 who Live in the CHICAGO, IL, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %) B P35-64 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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