es of CUMULUS RADIO Listeners!

Braml New Ilata as of August 31, 2024!
Complete Demographic & Media Use Profiles

Radio Stations: WGRR-FM
Radio Stations: WOFX-FM
Radio Stations: WRRM-FM

(Radio Stations: WFTK-FM OR Radio Stations: WGRR-FM OR Radio Stations: WNNF-FM OR Radio Stations: WOFX-FM OR Radio Stations: WRRM-FM)
Radio Stations: WFTK-FM t t




CUMULUS

M E D

46.4% or 808,696 of CINCINNATI Metro Adults 18 or older listened to CUMULUS RADIO in the past 7 days.
Typical Adults 18 or older who listened to CUMULUS RADIO in the past 7 days are 49.1 years old (1.% older
than average) and have a $97,869 (.5% higher than average) annual household income.

@ Percent of Market: Adults 18 or older lk*Gender of Target vs. Market: Adults 18 or older
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9.5% or 165,339 of CINCINNATI Metro Adults 18 or older listened to WFTK-FM in the past 7 days.
Typical Adults 18 or older who listened to WFTK-FM in the past 7 days are 44.5 years old (8.4% younger than
average) and have a $93,809 (3.7% lower than average) annual household income.

CINCINNATI'S PURE RocK

Percent of Market: Adults 18 or older ﬂ\lttGender of Target vs. Market: Adults 18 or older
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23.2% or 404,886 of CINCINNATI Metro Adults 18 or older listened to WGRR-FM in the past 7 days.
Typical Adults 18 or older who listened to WGRR-FM in the past 7 days are 51.9 years old (6.8% older than
average) and have a 592,716 (4.8% lower than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ\‘Gender of Target vs. Market: Adults 18 or older
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13.7% or 238,761 of CINCINNATI Metro Adults 18 or older listened to WOFX-FM in the past 7 days.
Typical Adults 18 or older who listened to WOFX-FM in the past 7 days are 48.2 years old (.7% younger than
average) and have a $107,506 (10.4% higher than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ\l‘tGender of Target vs. Market: Adults 18 or older
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Warm98.5

80s. 90s. Now.

18.2% or 317,419 of CINCINNATI Metro Adults 18 or older listened to WRRM-FM in the past 7 days.
Typical Adults 18 or older who listened to WRRM-FM in the past 7 days are 48.2 years old (.9% younger than
average) and have a $104,137 (6.9% higher than average) annual household income.
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46.4% or 808,696 of CINCINNATI Metro Adults 18 or older listened to CUMULUS RADIO in the past 7 days.
CUMULUS Adults 18 or older who listened to CUMULUS RADIO in the past 7 days are 5.9% more likely to be a college
M E D | A

graduate, 9.7% more likely to work full-time, 7.% more likely to be married, 9.8% more likely to be a parent
of 1 or more children under 18.

e .
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9.5% or 165,339 of CINCINNATI Metro Adults 18 or older listened to WFTK-FM in the past 7 days.

CINCINNAT!'S PURE ROCK more children under 18.

Adults 18 or older who listened to WFTK-FM in the past 7 days are .2% more likely to be a college graduate,
22.1% more likely to work full-time, .8% more likely to be married, 63.3% more likely to be a parent of 1 or
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23.2% or 404,886 of CINCINNATI Metro Adults 18 or older listened to WGRR-FM in the past 7 days.
Adults 18 or older who listened to WGRR-FM in the past 7 days are .4% more likely to be a college graduate,
9.1% more likely to work full-time, 14.3% more likely to be married, .6% less likely to be a parent of 1 or

more children under 18.
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2114t 8 Stage in Life: Adults 18 or older
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13.7% or 238,761 of CINCINNATI Metro Adults 18 or older listened to WOFX-FM in the past 7 days.
Adults 18 or older who listened to WOFX-FM in the past 7 days are 5.9% more likely to be a college
graduate, 10.5% more likely to work full-time, 3.4% more likely to be married, 3.9% less likely to be a parent

of 1 or more children under 18.
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18.2% or 317,419 of CINCINNATI Metro Adults 18 or older listened to WRRM-FM in the past 7 days.
Adults 18 or older who listened to WRRM-FM in the past 7 days are 15.3% more likely to be a college
graduate, 10.8% more likely to work full-time, 11.9% more likely to be married, 25.9% more likely to be a

Warm98.5

80s. 90s. Now. parent of 1 or more children under 18.
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CUMULUS

M E D

m Own/Rent/Other: Adults 18 or older

46.4% or 808,696 of CINCINNATI Metro Adults 18 or older listened to CUMULUS RADIO in the past 7 days

Adults 18 or older who listened to CUMULUS RADIO in the past 7 days are 6.5% more likely to own their

home, 2.6% more likely to own a lower valued home, 4.3% more likely to have a single-family home,
more likely to have a dog.
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9.5% or 165,339 of CINCINNATI Metro Adults 18 or older listened to WFTK-FM in the past 7 days.

nnnx Adults 18 or older who listened to WFTK-FM in the past 7 days are 5.5% more likely to own their home, 2.6%
/ more likely to own a lower valued home, 3.2% less likely to have a single-family home, 21.6% more likely to

CINCINNATI'S PURE RoCK have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4®0Pets in Home: Adults 18 or older
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23.2% or 404,886 of CINCINNATI Metro Adults 18 or older listened to WGRR-FM in the past 7 days.

Adults 18 or older who listened to WGRR-FM in the past 7 days are 8.9% more likely to own their home, 4.1%
more likely to own a lower valued home, 1.2% less likely to have a single-family home, 6.1% less likely to have
cincinnati's greatest hits a dog.
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13.7% or 238,761 of CINCINNATI Metro Adults 18 or older listened to WOFX-FM in the past 7 days.

Adults 18 or older who listened to WOFX-FM in the past 7 days are 9.2% more likely to own their home, 1.4%
more likely to own a higher valued home, 14.% more likely to have a single-family home, 14.3% more likely to
have a dog.
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18.2% or 317,419 of CINCINNATI Metro Adults 18 or older listened to WRRM-FM in the past 7 days.
rm Adults 18 or older who listened to WRRM-FM in the past 7 days are 11.7% more likely to own their home,

4.5% more likely to own a higher valued home, 7.9% more likely to have a single-family home, 3.6% more
80s. 90s. Now.

likely to have a dog.
&
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46.4% or 808,696 of CINCINNATI Metro Adults 18 or older listened to CUMULUS RADIO in the past 7 days.

CUMULUS Adults 18 or older who listened to CUMULUS RADIO in the past 7 days are 2.7% more likely to look up D-I-
M E D I A Y advice online, 3.4% less likely to always vote in local elections, 5.% less likely to belong to a gym, 7.%

more likely to fly domestic past yr.
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CINCINNATI'S PURE RocK likely to fly domestic past yr.

9.5% or 165,339 of CINCINNATI Metro Adults 18 or older listened to WFTK-FM in the past 7 days.
nncx Adults 18 or older who listened to WFTK-FM in the past 7 days are 3.5% more likely to look up D-I-Y advice

online, 11.% less likely to always vote in local elections, 19.4% less likely to belong to a gym, 9.7% less
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cincinnati's greatest hits

likely to fly domestic past yr.

23.2% or 404,886 of CINCINNATI Metro Adults 18 or older listened to WGRR-FM in the past 7 days.
Adults 18 or older who listened to WGRR-FM in the past 7 days are .6% less likely to look up D-I-Y advice
online, 14.4% less likely to always vote in local elections, 6.5% less likely to belong to a gym, .5% more
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13.7% or 238,761 of CINCINNATI Metro Adults 18 or older listened to WOFX-FM in the past 7 days.
Adults 18 or older who listened to WOFX-FM in the past 7 days are 15.2% more likely to look up D-I-Y
advice online, 6.1% more likely to always vote in local elections, 14.% less likely to belong to a gym, 10.2%

more likely to fly domestic past yr.
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80s. 90s. Now.

likely to fly domestic past yr.

18.2% or 317,419 of CINCINNATI Metro Adults 18 or older listened to WRRM-FM in the past 7 days.
Adults 18 or older who listened to WRRM-FM in the past 7 days are 6.4% less likely to look up D-I-Y advice
online, 4.5% less likely to always vote in local elections, 4.4% less likely to belong to a gym, 19.2% more
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@ CUMULUS
M E D I A

Past 30-days QSR Users: Adults 18 or older
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= who listened to CUMULUS RADIO in the past 7 days = CINCINNATI
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Total Monthly QSR Users:
90.6%

e R 5
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46.4% or 808,696 of CINCINNATI Metro Adults 18 or older listened to CUMULUS RADIO in the past 7 days.
Adults 18 or older who listened to CUMULUS RADIO in the past 7 days are 2.9% more likely to use QSRs past
mo., 6.7% more likely to use Sit-Down Restaurants past mo., 4.1% more likely to use Casinos past yr,, 16.3%
more likely to smoke cigarettes.
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LEXET] 2.5%

2076,5%
S 1.8%

= who listened to CUMULUS RADIO in the past 7 days

Any Type of Beer Slot Machines
Liguor Table Games (Craps, Poker, etc.)
Domestic Regular Beer Bar / Nightclub
Domestic Light Beer Sports Betting
Wine Upscale Restaurant
Imported Beer - v Stage Show / Concert
Microbrew / Craft Beer ma;zab 11_’:‘39‘&3% ' Other Gambling
Spa
# who listened to CUMULUS RADIO in the past 7 days B CINCINNATI
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27.9%

Casinos visited past 12 months: Yes
m CINCINNATI

Used Past 30-days: Adults 18 or older

]
k.

Cigarettes

 who listened to CUMULUS RADIO in the past 7 days

Marijuana / Cannabis Vape

®OINCINNATI

(Radio Stations: WFTK-FM OR Radio Stations: WGRR-FM OR Radio Stations: WNNF-FM OR Radio Stations: WOFX-FM OR Radio Stations: WRRM-FM)



CINCINNATI'S PURE RoOCK

Past 30-days QSR Users: Adults 18 or older
NGRSy ™

i

2times

3 times

4 times

5 times

6 -9times

10times or more

wwho listened to WFTK-FM in the past 7 days
Total lgsu;s!gfv QSR Users:

= CINCINNATI

Avg. Monthly QSR Meals:
88.0%

e e - B

likely to smoke cigarettes.

9.5% or 165,339 of CINCINNATI Metro Adults 18 or older listened to WFTK-FM in the past 7 days.
Adults 18 or older who listened to WFTK-FM in the past 7 days are 7.8% more likely to use QSRs past mo.,
2.3% more likely to use Sit-Down Restaurants past mo., 13.4% more likely to use Casinos past yr.,, 94.% more

[ ] 1time

4 times

5 times

6-9times

10 times or more
® who listened to WFTK-FM in the past 7 days W CINCINNATI
Total hly Sit-Down ant Users: Al it-Down Restaurant Meals:

80.8% 79.0%

Drank Past 30-days: Adults 18 or older
Any Type of Beer

Liguor
Domestic Regular Beer

Domestic Light Beer

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) a

V

Mexican  Chiness  Wings/ Steakhouss Coffee

naian
Burgers /

sports gar

wwho listened to WFTK-FM in the past 7 days

= CINCINNATE

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who listened to WFTK-AVI in the past 7 doys (BTS00  28.6%

ancaman 19.1%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

486,113

185,036 10.6%
Bar/ Nightcub

160,991 9.2%

27.9%
Table Games (Craps, Poker, etc.)

e
Imported Beer v v Stage Show / Concert M% 8.0%
Microbrew / Craft Beer 11.5;'8% i Other Gambling 23,08 125%26
Spa ]3&%5% Casinos visited past 12 months: Yes
mwho listened to WFTK-FM in the past 7 days m CINCINNATI ® who listened to WFTK-FM in the past 7 days m CINCINNATI
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Radio Stations: WFTK-FM

Used Past 30-days: Adults 18 or older
wi |
=

Cigarettes

Marijuana / Cannabis

Vape

= who listened to WFTK-FM in the past 7 days = CINCINNATE



cincinnati's greatest hits

Past 30-days QSR Users: Adults 18 or older

12.4%

I | 1time

3 times

4 times

10.5%

5times
6-9times

10times or more 16.2%

= who listened to WGRR-FM in the past 7 days = CINCINNATI

Total Monrhfy QSR Users: Avg. Monthly QSR Meals:

e
1,533,541

Adults 18 or older who listened to WGRR-FM in the past 7 days are

likely to smoke cigarettes.

23.2% or 404,886 of CINCINNATI Metro Adults 18 or older listened to WGRR-FM in the past 7 days.
.9% more likely to use QSRs past mo.,
4.5% more likely to use Sit-Down Restaurants past mo., 7.2% more likely to use Casinos past yr.,, 18.7% more

Past 30-days Sit-Down Restaurant Users. Adults 18 or older
€

®

1time

16.4%

2 times

3times

4 times

5 times

6-9times

10times or more
# who listened to WGRR-FM in the past 7 days B CINCINNATI
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R

- - - -

Meals:

Top-10 Cuisines: Adults 18 or older

|St -Down Restaurants Used Past 30-days)

v mesan  chinese vmm steakhouse mm mim  (bigd) (il psce
hai
spn:snar mmm mlvgry onber
Asian
# who listened to WGRR-FM in the past 7 days mCINCINNATI

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Ent:, etc.)
who listened to WGRR-FM in the past 7 days

p— 19.1%

Drank Past 30-days: Adults 18 or older

Past 12 months Casino Activities: Adults 18 or older

sy s
Domestic Regular Beer Bar / Nightclub
Domestic Light Beer Sports Betting
Wine Upscale Restaurant 737;"%
Imported Beer Sisacs - v Stage Show / Concert M 7.3%
Microbrew / Craft Beer 1 ' Other Gambling - 295?% .
Spa EfyEl 1. 39(, Casinos visited past 12 months: Yes
® who listened to WGRR-FM in the past 7 days ® CINCINNATI m who listened to WGRR-FM in the past 7 days m CINCINNATI
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Radio Stations: WGRR-FM

Used Past 30-days: Adults 18 or older

]
%k

Marijuana / Cannabis

Cigarettes

Vape

= who listened to WGRR-FMin the past 7 days H CINCINNATI



Past 30-days QSR Users: Adults 18 or older

v

1time

2 times

3 times

4 times

= who listened to WOPX-FM in the past 7 days

Total Monthly QSR Users:
90.7%

12.4%

5times

6-9times

10times or more
= CINCINNATI

Avg. Monthly QSR Meals:

e PR ¢
1,533,541

9.3% more likely to use Sit-Down Restaurants past mo., 5.6% more |
likely to smoke cigarettes.

13.7% or 238,761 of CINCINNATI Metro Adults 18 or older listened to WOFX-FM in the past 7 days.
Adults 18 or older who listened to WOFX-FM in the past 7 days are 3.1% more likely to use QSRs past mo.,

ikely to use Casinos past yr., 22.2% less

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

€ &7 i
4 times
5 times
6-9times

10times or more

# who listened to WOFX-FM in the past 7 days B CINCINNATI
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

- - - -

Drank Past 30-days: Adults 18 or older
Any Type o Beer

Liquor
Domestic Regular Beer
Domestic Light Beer

Wine

Top-10 Cuisines: Adu!ts 18 or older

(Sit-Down Restaurants Used Past 30-days,

Pia  Mexian  Chinese  Wings/ Steakhouse Coffee  iakan  Bagel/ indian/ Upscale
Burgers / House | ponwt/  Thai/
Spaets Bar coffes ar makery  Other
Aman
= who listened to WORX-FMin the past 7 days m CINCINNATI
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who listene d to WOFX-FMin the past 7 days _ 18.4%

oncnnar 19.1%

Past 12 months Casino
FRCI—

D . |
Activities: Adults 18 or older

Slot Machines
Table Games (Craps, Poker, etc.)
Bar / Nightclub

Sports Betting

8.8%

Upscale Restaurant 1%

Imported Beer 383,328 22.0% - v StaguShowf Conicart m‘”ﬁs 5%
Microbrew / Craft Beer 11.4% 19.2% ' Other Gambling 5.5% -
2.1%
SPa EXR 1.8% Casinos visited past 12 months: Yes
® who listened to WOFX-FM in the past 7 days W CINCINNATI = who listened to WOFX-FM in the past 7 days m CINCINNATI
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Radio Stations: WOFX-FM

Used Past 30-days: Adults 18 or older

‘
45730 97 24

Cigarettes Marijuana / Cannabis

Vape

wwho listened to WORX-FM in the past 7 days = CINCINNATI



Warm98.5

80s. Q0s. Now.

Past 30-days QSR Users: Adults 18 or older

77

mlf

i

2times

3 times

4 times

5 times

6 -9times

10times or more

mwho listened to WRRM-FM in the past 7 days m CINCINNAT]

Adults 18 or older who listened to WRRM-FM in the past 7 days are

likely to smoke cigarettes.

18.2% or 317,419 of CINCINNATI Metro Adults 18 or older listened to WRRM-FM in the past 7 days.

9.1% more likely to use Sit-Down Restaurants past mo., 6.1% more likely to use Casinos past yr., .3% more

5.5% more likely to use QSRs past mo.,

Past 30-days Sit-Down Restaurant Users:
€

Adults 18 or older

~ T 16.4%

1time =

4 times

5 times

6-9times B.4%

10times or more

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) a
i i h h h h h
puza mian  age s Upseale
Burgers 1

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who listened to WRRM-FM in the past 7 days 22.7%

Mexican  Chiness  Wings/ Steakhouss Coffee ndian /
House / Donut/  Thail

Sports Bar Caffee Bar Bakery  Other

Asian

i who listened to WRRM-FM in the past 7 days  CINCINNATI

ancaman 19.1%

Used Past 30-days: Adults 18 or older
\

Cigarettes Marijuana / Cannabis Vape

® who listened to WRRM-FM in the past 7 days B CINCINNATI
Total Mf" thly QSR Users: Avg. Monthly QSR Meals: Total hly Sit-Down ant Users: Al wn Restaurant Meals:
92.9% 88.0%
86.2% 79.0%
E—— o .. e
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older
Liquor T 43.8% Table Games (Craps, Poker, etc.)
Domestic Regular Beer W Bar/ Nightclub
Domestic Light Beer Sports Betting
Wine Upscale Restaurant
Imported Beer v v Stage Show / Concert
Microbrew / Craft Beer m&?% i Other Gambling gy
Spa ]i.sggﬁ Casinos visited past 12 months: Yes
= who listened to WRRM-FM in the past 7 days u CINCINNATI ® who listened to WRRM-FM in the past 7 days = CINCINNATI
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Radio Stations: WRRM-FM

=who listened to WRRM-FM in the past 7 days = CINCINNATI



46.4% or 808,696 of CINCINNATI Metro Adults 18 or older listened to CUMULUS RADIO in the past 7 days.
cu M U Lus Adults 18 or older who listened to CUMULUS RADIO in the past 7 days are 13.6% more likely to have a 401K,
M E D I A

22.1% more likely to have an Auto Loan, 11.5% more likely to Invest/Trade Stocks Online, .% more likely to
pay with their Debit Card.

Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan
584,764 ;
Stocks or Stock Options
Mutual Funds
Money Market Funds Tfa’:e
11.3%
Other (Crypto / NFTs / Metals, etc.) 9‘8%

7.8%
Bonds 7.6%

IRA (Individual Retirement Account)

9.6%
B2% o7 ao% 5.6% a.9%

7 110.3%)|
o | S ——

) s £ o Lo 1277 ss - o o
529 Plan / College Savings Plan 7.2% Checking Debitor ATM  Savings  CreditCard  Online online Bill Mobile Home Autoloan  Money  Studentloan Certificates of Personal Loan Refinanced  Home
Account card Account Banking Paying Banking Mortgage Market Deposit (CDs) Home  Improvement
Second Home or Real Estate Property E b Account Mortgage Loan or Home
5.5% Eguity Lodn
= who listened to CUMULUS RADIO in the past 7 days m CINCINNATI m who listened to CUMULUS RADIO in the past 7 days m CINCINNATI

Professional Services Used*: Adults 18 or older y'l_:'Past 3-Months Payment Methods Used: Adults 18 or older
RS

Financial Planner :
' 320,062 18.4%

Online Investing / Stock Trading

193,418 11.1%

Insurance Agent at a Local Office (not online) 20 9.8%
141,305 81%
2,306 1.7%
130,122 7.5%
3.8%
Real Estate Agent Mis‘%

Accountant

16.9%) 9.7% 9.4%

Estate Planning 21% ot . i o g 229518 ou 168 2 T .
~ 2 1.7% (*Past 12 Months) PayPal VIsA Debit Card Venmo Zelle Cash App Apple Pay  GooglePay  American  Store Credit Discover Facebook Samsung Pay Square Cash
Divorce / Family Attorney 11% Express card Messenger
# who listened to CUMULUS RADIO in the past 7 days B CINCINNATI ® who listened to CUMULUS RADIO in the past 7 days m CINCINNATI

CINCINNATI Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 830
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' 9.5% or 165,339 of CINCINNATI Metro Adults 18 or older listened to WFTK-FM in the past 7 days.

nnnx Adults 18 or older who listened to WFTK-FM in the past 7 days are 13.5% more likely to have a 401K, 14.6%
more likely to have an Auto Loan, 25.% more likely to Invest/Trade Stocks Online, 15.1% more likely to pay

CINCINNATI'S PURE ROCK with their Debit Card.

Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
401K Plan
Stocks or Stock Options

14.0%
Mutual Funds 1E8%
Money Market Funds m‘* {13%

Other (Crypto / NFTs / Metals, etc.) “1,;3%

IRA (Individual Retirement Account)

10.7%

= 8.2%
e s e oo - N oo [ ., |
529 Plan / College Savings Plan M 7.2% Checking DebitorATM  Savings  CreditCard  Online online Bill Mobile Home Auto Loan Money  Studentloan Certificates of Personal Loan Refinanced  Home
Account card Account Banking Paying Banking Mortgage Market Deposit (CDs) Home  Improvement
Second Home or Real Estate Property z':: Account Mortgage  Loan or Home
Z . Equity Loan

¥ who listened to WFTK-FMin the past 7 days B CINCINNATI » who listened to WFTK-FM in the past 7 days m CINCINNATI

Professional Services Used*: Adults 18 or older fo\'Past 3-Months Payment Methods Used: Adults 18 or older

Tax P tion Servi .
Financial Planner
Online Investing / Stock Trading
4.7%
81%
9 6.6%
Accountant  prirpe 7.5%
5¢ 2.8%
Real Estate Agent 2.8%

Insurance Agent at a Local Office (not online)

8 4.0% 3 g9
. 1.0% A -
Estate Planning E 21% mase .- o o o s [ e
P’ g *Past 12 Months, PayPal VisA Debitcard MasterCard Venmo Zelle CashApp  ApplePay GooglePay American Store Credit  Discover Facebook Samsung Pay Square Cash
Divorce / Family Attorney Eo 219‘61% ( ) Express Card Messenger
® who listened to WFTK-FMin the past 7 days m CINCINNATI = who listened to WFTK-FM in the past 7 days m CINCINNATI
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Radio Stations: WFTK-FM



cincinnati's greatest hits their Debit Card.

23.2% or 404,886 of CINCINNATI Metro Adults 18 or older listened to WGRR-FM in the past 7 days.
Adults 18 or older who listened to WGRR-FM in the past 7 days are 1.% more likely to have a 401K, 8.7%

more likely to have an Auto Loan, 25.5% more likely to Invest/Trade Stocks Online, 2.8% less likely to pay with

Investments Owned: Adults 18 or older

401K plan

IRA (Individual Retirement Account)

584,764 33.6%

Stocks or Stock Options
Mutual Funds g 15_3;‘9 2%
Money Market Funds gy 1%

197,158 11.3%
Other (Crypto / NFTs / Metals, etc.) ‘;‘;:

L 8.3%
Bonds  priyrrll 7%

529 Plan / College Savings Plan 729:“-1""

3l 5.5%
m who listened to WGRR-FM in the past 7 days m CINCINNATI

Second Home or Real Estate Property 5.6%

Account

Financial Services Has and/or Uses:

Checking Debitor ATM  Savings Credit Card Online Online Bill Mobile
card Account Banking Paying Banking

® who listened to WGRR-FM in the past 7 days

Adults 18 or older

Home Auto Loan Money

Mortgage Market
Account

= CINCINNATI

B2 63% gom 5.4% 4.9%
e

Studentloan Certificates of Personal Loan Refinanced Home

Home  Improvement
Mortgage Loan or Home
Equity Loan

Professional Services Used*: Adults 18 or older

ToxPrpartionsaie
Online Investing / Stock Trading
10.0%
141,305 8.1%
8.9%
B 2 O
£ 3.0%
Real Estate Agent 2.8%
2.6%
Estate Planning z':%

Insurance Agent at a Local Office (not online)

Accountant

¥
Divorce / Family Attorney !' 11% (*Past 12 Months)
1.1%
® who listened to WGRR-FM in the past 7 days W CINCINNATI

CINCINNATI Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 424
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Past 3-Months Payment Methods Used: Adults 18 or older

VISA Debit Card  MasterCard Venmo Zelle Cash App Apple Pay  GooglePay  American

m who listened to WGRR-FMin the past 7 days

Radio Stations: WGRR-FM

Express

W CINCINNATI

6.8%
s ETTH

Facebook Samsung Pay Square Cash




13.7%
Adults

their D

or 238,761 of CINCINNATI Metro Adults 18 or older listened to WOFX-FM in the past 7 days.
18 or older who listened to WOFX-FM in the past 7 days are 20.3% more likely to have a 401K, 16.1%

more likely to have an Auto Loan, 19.% more likely to Invest/Trade Stocks Online, 7.8% less likely to pay with

ebit Card.

Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)

584,764 33.6%
428,398 24.6% ]

Stocks or Stock Options

Financial Services Has and/or Uses: Adults 18 or older

Mutual Funds ;,%W‘
Money Market Funds 1‘1';2_:‘
Other (Crypto / NFTs / Metals, etc.) r ‘9?'1%
- 8.2% 8.3%
7.6% 12.5%F 2T gy
i 10.4% — — - - 2 sonu1z 2173 e ope
529 Plan / College Savings Plan 7.2% Checking DebitorATM  Savings  CreditCard  Online online Bill Mobile Home Auto Loan Money  Studentloan Certificates of Personal Loan Refinanced  Home
Account card Account Banking Paying Banking Mortgage Market Deposit (CDs) Home  Improvement
Second Home or Real Estate Property MS 5;;9% Account Mortgage l:a;: ::)ﬂme
q a an
® who listened to WOFX-FM in the past 7 days W CINCINNATI = who listened to WOFX-FM in the past 7 days m CINCINNATI
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
OnlineInvesting / Stock Trading
Insurance Agent at a Local Office (not online) 1“’%2%
10.9%
e e O
Real Estate Agent M 6a% T 9.9% 9.4%
239 2% A% 5oy
Estate Planning E b . 5 e : . s s
Divorce / Family Attorney !., ::; (*Past 12 Months) VISA Debitcard  MasterCard venmo Zelle Cash App Apple Pay  Google Pay A;:;T:;n S!mce:;‘;eﬁt Discover ;ae::::r Samsung Pay Square Cash
m who listened to WOFX-FM in the past 7 days m CINCINNATI = who listened to WOFX-FMin the past 7 days m CINCINNATI
CINCINNATI Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 245
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Radio Stations: WOFX-FM




18.2% or 317,419 of CINCINNATI Metro Adults 18 or older listened to WRRM-FM in the past 7 days.
rm Adults 18 or older who listened to WRRM-FM in the past 7 days are 27.6% more likely to have a 401K, 31.2%

more likely to have an Auto Loan, 2.4% more likely to Invest/Trade Stocks Online, 8.4% more likely to pay with
80s. 90s. Now. their Debit Card.

mﬁélnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

4oLk Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds ‘f{g“

Money Market Funds ﬁ'::

Other (Crypto / NFTs / Metals, etc.) 9.5%1“%

12.7%
8.5%
Bonds 7.6%

.- ey i P e
529 Plan / College Savings Plan E‘ﬂ%

7.2% Checking Debitor ATM  Savings Credit Card Online Online Bill Mobile Home Auto Loan Money

studentloan Certificates of Personal Loan Refinanced Home
Account card Account Banking Paying Banking Mortgage Market Deposit (CDs) Home  Improvement
Second Home or Real Estate Property E;;;:" Account Mortgage  Loan of Home

Equity Loan
# who listened to WRRM-FM in the past 7 days W CINCINNATI ® who listened to WRRM-FM in the past 7 days m CINCINNATI

Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Insurance Agent at a Local Office (not online) %
——

Real Estate Agent

Financial Planner

OnlineInvesting / Stock Trading

11.3% 0.4%

. ]

Estate Planning

(*Past 12 Menths) PayPal VISA Debitcard MasterCard venmo Zelle Cash App Apple Pay  GooglePay  American

5 Store Credit  Discover Facebook Samsung Pay Square Cash
Divorce / Family Attorney Express Card Messenger s
® who listened to WRRM-FM in the past 7 days m CINCINNATI u who listened to WRRM-FM in the past 7 days m CINCINNATI
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Adults 18 or older who listened to CUMULUS RADIO in the past 7 days spend an average of 3 days, 10 hours, 22
minutes and 30 seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to CUMULUS RADIO in the past 7 days spend an avg. of 8 hours and 44 minutes each week
listening to All Local AM/FM Radio, representing 10.6% of totaltime spent with all forms of Media.

100.0%

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
78:32:59
Concurrent
vsege % who listened fo CUMULUS CINCINNATI

RADIO in the past 7 days
% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:

= who listened to CUMULUS RADIO in the past 7 days B CINCINNATI
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Adults 18 or older who listened to WFTK-FM in the past 7 days spend an average of 3 days, 13 hours, 43 minutes and
nnnx 48 seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to WFTK-FM in the past 7 days spend an avg. of 9 hours and 23 minutes each week listening to
CINCINNATI'S PURE Rocx All Local AM/FM Radio, representing 10.9% of total time spent with all forms of Media.
100.0% W
ST Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older
==
ot nomdZBlecan  cnawan
the past 7 days

Avg. Weekly
Hours:Minutes:

m who listened to WFTK-FM in the past 7 days

Scarborough R2 2024: Aug23-Aug24 Qual Intab 143 CINCINNATI! Metro Scarborough R2 2024: Aug23-Aug24
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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CINGINNATI Metro

Radio Stations: WFTK-FM




Adults 18 or older who listened to WGRR-FM in the past 7 days spend an average of 3 days, 17 hours, 53 minutes and
35 seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to WGRR-FM in the past 7 days spend an avg. of 9 hours and 52 minutes each week listening to
All Local AM/FM Radio, representing 11.% of total time spent with all forms of Media.

o JERER

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

78:32:59

Concurrent
Usoge 8 \ho linasw?dz;}%vesn-m in CINCINNATI
the past 7 days

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:

m who listened to WGRR-FM in the past 7 days m CINCINNATI
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Adults 18 or older who listened to WOFX-FM in the past 7 days spend an average of 3 days, 11 hours, 22 minutes and
10 seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to WOFX-FM in the past 7 days spend an avg. of 9 hours and 47 minutes each week listening to
All Local AM/FM Radio, representing 11.7% of total time spent with all forms of Media.
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Adults 18 or older who listened to WRRM-FM in the past 7 days spend an average of 3 days, 14 hours, 16 minutes and
warm 52 seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to WRRM-FM in the past 7 days spend an avg. of 9 hours and 21 minutes each week listening
80s. 90s. Now. to All Local AM/FM Radio, representing 10.8% of total time spent with all forms of Media.
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BROADCASTING

Radio Stations: WRRM-FM




Adults 18 or older who listened to CUMULUS RADIO in the past 7 days spend an average of 2 days, 15 hours, 7 minutes
and 24 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to CUMULUS RADIO in the past 7 days spend an avg. of 8 hours and 13 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 13.% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who listened to WFTK-FM in the past 7 days spend an average of 2 days, 19 hours, 2 minutes and 34
nnc‘ seconds each week with All Forms of Ad-Supported Media.
100.% of Adults 18 or older who listened to WFTK-FM in the past 7 days spend an avg. of 8 hours and 40 minutes each week listening to
CINCINNATI'S PURE ROCK Local Ad-Supported AM/FM Radio, representing 12.9% of total time spent with all forms of Ad-Supported Media.
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Radio Stations: WFTK-FM




Adults 18 or older who listened to WGRR-FM in the past 7 days spend an average of 2 days, 21 hours, 27 minutes and

29 seconds each week with All Forms of Ad-Supported Media.
100.% of Adults 18 or older who listened to WGRR-FM in the past 7 days spend an avg. of 9 hours and 24 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 13.6% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who listened to WOFX-FM in the past 7 days spend an average of 2 days, 15 hours, 51 minutes and
16 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to WOFX-FM in the past 7 days spend an avg. of 9 hours and 25 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 14.8% of total time spent with all forms of Ad-Supported Media.
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Radio Stations: WOFX-FM




Adults 18 or older who listened to WRRM-FM in the past 7 days spend an average of 2 days, 19 hours, 55 minutes and
warmq&s 53 seconds each week with All Forms of Ad-Supported Media.

80s. 20s. Now.

100.% of Adults 18 or older who listened to WRRM-FM in the past 7 days spend an avg. of 8 hours and 50 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 13.% of total time spent with all forms of Ad-Supported Media.
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| Adults 18 or older who listened to CUMULUS RADIO in the past 7 days spend an average of 9 hours

CUMULUS
M E D I A

for an avg. of 70.5 minutes/day.

and 1 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio
(Local Radio delivers 13.% of Time with Ad-Supported Media.)
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Adults 18 or older who listened to WFTK-FM in the past 7 days spend an average of 9 hours and 34

CINCINNATI'S PURE RocK

avg. of 74.3 minutes/day.

minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 12.9% of Time with Ad-Supported Media.)
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cineinnali’s greatest hits

avg. of 80.7 minutes/day.

| Adults 18 or older who listened to WGRR-FM in the past 7 days spend an average of 9 hours and 55
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 13.6% of Time with Ad-Supported Media.)

Top-13 / AH Formf of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Grocery Stores
search (Google, Bing, etc.)
News/Weather /Sports (Websites/Apps)

Billboards & Signs (Weekly Drivers)

ing/Financi 5
Local AM/FM Radio

Facebook

Email/Text/IM/Zoom,etc. (Personal & Work)
Local TV Stations

Non-Premium Cable TV Networks
Games/Fantasy/Betting Sites

Gas Stations/Convenience Stores

Instagram

1 persons:

Avg. Hours+Minutes/day with All m
Forms of Media: Adults 18 or older m

%,

Facebook

Local AM/FM Radio
84.7

Non-Premiu
Non-Pr : )

Billboards
& Signs
(Weekly
Drivers)

63.7

Local TV Stations
127.8

Local TV Stations
1353

Local AM/FM
Radio
62.4

Facebook
56.0

Billboards &
s (Weekly

e
Viooe 1 50
who listened to WGRR-FM CINCINNATI
in the past 7 days
= who listened to WGRR-FM in the past 7 days m CINCINNATI

® who listened to WGRR-FM in the past 7 days

H CINCINNATI

Top-13 All Forms of A

(average
Gmmw smm;

Search (Google, Bing, etc.)
News/Weather /Sports (Websites/Apps)
Billboards & Signs (Weekly Drivers)

Local AM/FM Radio

Facebook

Email/Text/iM/Zoom,etc. (Personal & Work)
Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores
Shopping (incl. Food/Auctions/Travel, etc.)
Instagram

Amazon Prime/IMDb/FireTv

CINCINNATI

d-Supported Media (Persons & % Reach): Adults 18 or older Top

Metro

B —— WU
T —— T e
m—nn
_Hﬁl"
mm-
N — T
P TR

PP il

Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:
Adults 18 or older m

r‘ﬂ‘w’l’_ - m
vsage %

who listened to WGRR-FM CINCINNATI
in the past 7 days 5 ‘,

13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Billboards

Local AM/FM Radio
Non-Premium Cable TV 80.7
Networks
Search 128.0
GOOg..

| Amazon Prime/
Bing,

IMDb/FireTV
53.9

Facebook
1 47.1

V Stations
123.0

Non-Premium Ca

Local TV Stations

Local AM/FM
Radio
594

Facebook
46.2

Amazon
Prime/IMDb/
FireTv
a4.7

Billboards & Signs
xekly Drivers)
.6

Search
(Google,

Zoom,etc

Sh

(incl.
Foo.

etc,)

10..
Ne...

We...
Spes

Insta...
19.0

® who listened to WGRR-FM in the past 7 days
Scarborough R2 2024: Aug23-Aug24

B CINCINNATI
Qual Intab 424

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, inc. LLC. All rights reserved.

= who listened to WGRR-FM in the past 7 days

Radio Stations: WGRR-FM

= CINCINNATI

* Share of Everything

for Anything _




avg. of 80.8 minutes/day.

Adults 18 or older who listened to WOFX-FM in the past 7 days spend an average of 9 hours and 7
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 14.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Warm98.5

80s. 90s. Now.

avg. of 75.8 minutes/day.

Adults 18 or older who listened to WRRM-FM in the past 7 days spend an average of 9 hours and 42
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 13.% of Time with Ad-Supported Media.)
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' [ 808,696 or 100.% of Adults 18 or older who listened to CUMULUS RADIO in the past 7 days listen to
CUMULUS Ad-Supported Local AM/FM Radio for an average of 70.5 minutes every day representing 47.5% of
M E D I A all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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[ 165,339 or 100.% of Adults 18 or older who listened to WFTK-FM in the past 7 days listen to Ad-
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Supported Local AM/FM Radio for an average of 74.3 minutes every day representing 45.3% of all
time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/EM Radio

cincinnali’s greatest hits

1515 WGRR

[ 404,886 or 100.% of Adults 18 or older who listened to WGRR-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 80.7 minutes every day representing 46.3% of all
time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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238,761 or 100.% of Adults 18 or older who listened to WOFX-FM in the past 7 days listen to Ad-
) Supported Local AM/FM Radio for an average of 80.8 minutes every day representing 45.9% of all
time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Warm98.5

Local AM/EM Radio

80s. 90s. Now.
Avg. Week All Audio (Persons & % Reach): Adults 18 or older

[ 317,419 or 100.% of Adults 18 or older who listened to WRRM-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 75.8 minutes every day representing 48.1% of all
time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time spent:

2

podcass P T
spotify  FESTve NPT EX
siruskM R e PR g.6%
YouTube Music mm 5.5% l-‘()rdcz]sls Spotify SiriusXM P[Jrlll}lsl\, Spotify Silius?(M
Owned Music mm m 23.8 19.9 __l:“l 21:5 16.8 16.0
TV Music Channels mm' Avg. H?umMinutes/day with m v Al YolTube TV Music
Allowers - R BV o pedegerolier Lz [ T . | o BN el | Ml v
Amazon Music  [ASRSIE CARsGN Pidy 14.7 B Chan.. | 8. 12.1 10.3 8.0 6.9
e B 50> Ry L Toone| ;
Amazon 5 n T
Fanilots mm who listened to WRRM-EM CINCINNATI m Local AM/FM Radio Music Pandora e Local AM/FM Radio ?Jl\:js?c All Others | Pand... s
iHeartRadio  GRRBAERS B 5,306 in the past 7 days e 80.2 11.8 93 Audio 62.4 10.9 8.7 6.8 | Aud..
Audiobooks  FESIORES B A.3%6 2 A0 =
= who listened to WRRM-FM in the past 7 days m CINCINNATI ® who listened to WRRM-FM in the past 7 days H CINCINNATI

Avg. Week Ad-Suggo_rted Audio (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent:
Local AM/FM Radio  gRBPARS 20. 6% 43 70
Podcasts ST AT 15.4%
Tr— T 6
vouTube vsic - SRR 2l Youube Foifis
¥ 2.4% o : Podcasts Music
Pandora mW m |Udrl.lﬁlh Music s |
2 23.0 122 20.9 11.4
alothers R #e%e -
Spotify mm Avg. Hours+Minutes/day with Ad- m TV Music
- Supported Audio: Adults 18 or older ic All ) All
Amazon Music mm e M Spotify !_V Music [@ETTES Pand Others
- . 3% Channels | Others 10.3 BN Cthers
iHeartRadio m A m 10.5 89 6.8 7.1 6.7
sirusxv - PR 17 = eta r
Audiobooks g m Amazon | iHeart.. Amazon o
) _ 8:8% who listened t WRRM-EM CNCINNATY m Lacal AM/FM Radio Music 43 Local AM/FM Radio Spotify Music iHear...
owned vusic i .04 in the past 7 days (000} 75.8 g 58 | 59.4 9.4 6.1 Sirius
N SIMIUS... | S
applevusic Wi 804 0.0%
= who listened to WRRM-FM in the past 7 days = CINCINNATI # who listened to WRRM-FM in the past 7 days B CINCINNATI
CINCINNATI Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 307 * Share of Everything

All Graphs and soefa.ai Data Modeling Copyright @ 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

soefa.ai

Radio Stations: WRRM-FM

for Anything _




| 808,696 or 100.% of Adults 18 or older who listened to CUMULUS RADIO in the past 7 days listen to
CUMULUS Ad-Supported Local AM/FM Radio for an average of 70.5 minutes every day representing 47.5% of

all time spent daily with Ad-Supported Audio.
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165,339 or 100.% of Adults 18 or older who listened to WFTK-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 74.3 minutes every day representing 45.3% of all
time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older
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| 404,886 or 100.% of Adults 18 or older who listened to WGRR-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 80.7 minutes every day representing 46.3% of all
time spent daily with Ad-Supported Audio.
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238,761 or 100.% of Adults 18 or older who listened to WOFX-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 80.8 minutes every day representing 45.9% of all
time spent daily with Ad-Supported Audio.
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317,419 or 100.% of Adults 18 or older who listened to WRRM-FM in the past 7 days listen to Ad-
rm Supported Local AM/FM Radio for an average of 75.8 minutes every day representing 48.1% of all
80s. 90s. Now. time spent daily with Ad-Supported Audio.
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808,696 or 100.% of Adults 18 or older who listened to CUMULUS RADIO in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult Contemporary, Country, Classic
Rock, and Album Oriented Rock.

Local AM/FM Radlo Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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165,339 or 100.% of Adults 18 or older who listened to WFTK-FM in the past 7 days listen to Ad-
nnnK Supported Local AM/FM Radio. The Top-5 Formats are Active Rock, Album Oriented Rock, Classic Hits,

COGHMATI'S PORE ROCK Country, and Adult Contemporary.

Local AM/FM Radlo Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Loca! AM/FM Radio Formats (Persons & % Reach): Adults 18 or old
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404,886 or 100.% of Adults 18 or older who listened to WGRR-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Country, Adult Contemporary,
News/Talk/Information, and Classic Rock.
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' 238,761 or 100.% of Adults 18 or older who listened to WOFX-FM in the past 7 days listen to Ad-

! 2 ‘5 ] ) Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Classic Hits, Country, Adult
I | Contemporary, and News/Talk/Information.

Loca.'[ fmg{fM Rgdio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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317,419 or 100.% of Adults 18 or older who listened to WRRM-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Country, Hot AC,
and Album Oriented Rock.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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549,097 or 67.9% of Adults 18 or older who listened to CUMULUS RADIO in the past 7 days watch
Ad-Supported Local TV Stations for an average of 114.1 minutes every day representing 28.9% of all
time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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109,715 or 66.4% of Adults 18 or older who listened to WFTK-FM in the past 7 days watch Ad-

CINCINNATI'S PURE RoCK

Supported Local TV Stations for an average of 99. minutes every day representing 23.% of all time
spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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289,240 or 71.4% of Adults 18 or older who listened to WGRR-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 131.1 minutes every day representing 29.% of all time
spent daily with Ad-Supported Video.
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157,925 or 66.1% of Adults 18 or older who listened to WOFX-FM in the past 7 days watch Ad-
) Supported Local TV Stations for an average of 119.4 minutes every day representing 32.% of all time
spent daily with Ad-Supported Video.
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203,004 or 64.% of Adults 18 or older who listened to WRRM-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 129.3 minutes every day representing 29.5% of all
time spent daily with Ad-Supported Video.
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549,097 or 67.9% of Adults 18 or older who listened to CUMULUS RADIO in the past 7 days watch

CUMULUS Ad-Supported Local TV Stations for an average of 114.1 minutes every day representing 28.9% of all
M E D I A time spent daily with Ad-Supported Video.
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109,715 or 66.4% of Adults 18 or older who listened to WFTK-FM in the past 7 days watch Ad-

nncx Supported Local TV Stations for an average of 99. minutes every day representing 23.% of all time
spent daily with Ad-Supported Video.
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289,240 or 71.4% of Adults 18 or older who listened to WGRR-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 131.1 minutes every day representing 29.% of all time
spent daily with Ad-Supported Video.
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| 157,925 or 66.1% of Adults 18 or older who listened to WOFX-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 119.4 minutes every day representing 32.% of all time
spent daily with Ad-Supported Video.

66.1% g5 9

Weekly
Reach %

Avg. Hours+Minutes/day with Ad-Supported

- "“Share of Ad-Supported Video" -""‘”""“"”’“ﬁ

who listened to WOFX-FM CINCINNATI
in the past 7 days

62.0%

36.6% 35.0%

36.4%

29.4% 29.9%

19.9% 19.6%

16.4% 1550 16.7%

12.3%
11.2%
1027

3.3%

na e

Persons =
[ _
Reached: 157,925 1,136,092 148,068 1,031,872 112,211 633,207 87,487 609,590 70,094 521,054 47,452 342,037 26,761 177,255 39,256 270,750 22,337 144,830 39,879 213,386
Local TV Cable TV Amazon YouTubhe TikTok Hulu Netflix AppleTV+ Roku Paramount+
Average
Daily Mi
. .
® who listened to WOFX-FM in the past 7 days H CINCINNATI
CINCINNATI Metro Secarborough R2 2024: Aug23-Aug24 Qual Intab 245 CINCINNATI Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 1716 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. soeﬁ_ for Anything _ -

Radio Stations: WOFX-FM



203,004 or 64.% of Adults 18 or older who listened to WRRM-FM in the past 7 days watch Ad-

warm9a5 Supported Local TV Stations for an average of 129.3 minutes every day representing 29.5% of all

time spent daily with Ad-Supported Video.
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- 549,097 or 67.9% of Adults 18 or older who listened to CUMULUS RADIO in the past 7 days watch
CUMULUS Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Movies, and Dramas.
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109,715 or 66.4% of Adults 18 or older who listened to WFTK-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Movies, Sports, Comedies, Local News -
Evening, Mystery/Suspense/Crime, and Local News - Morning.
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289,240 or 71.4% of Adults 18 or older who listened to WGRR-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Comedies, Sports, Local

g, Movies, and Dramas.
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157,925 or 66.1% of Adults 18 or older who listened to WOFX-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Morning, Local News -
Evening, Movies, Comedies, and Dramas.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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Morning, Comedies, Movies, and Dramas.
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609,603 or 75.4% of Adults 18 or older who listened to CUMULUS RADIO in the past 7 days use Ad-
Supported Social Media for an average of 134.6 minutes every day representing 23.4% of all time
spent daily with Ad-Supported Digital Media.
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130,276 or 78.8% of Adults 18 or older who listened to WFTK-FM in the past 7 days use Ad-
Supported Social Media for an average of 178.6 minutes every day representing 27.5% of all time
spent daily with Ad-Supported Digital Media.
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cincinnati’s greatest hits

291,101 or 71.9% of Adults 18 or older who listened to WGRR-FM in the past 7 days use Ad-
Supported Social Media for an average of 128.4 minutes every day representing 20.8% of all time
spent daily with Ad-Supported Digital Media.
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174,389 or 73.% of Adults 18 or older who listened to WOFX-FM in the past 7 days use Ad-
Supported Social Media for an average of 126.7 minutes every day representing 22.2% of all time
spent daily with Ad-Supported Digital Media.
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Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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256,629 or 80.8% of Adults 18 or older who listened to WRRM-FM in the past 7 days use Ad-
Supported Social Media for an average of 132.2 minutes every day representing 21.4% of all time
spent daily with Ad-Supported Digital Media.
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609,603 or 75.4% of Adults 18 or older who listened to CUMULUS RADIO in the past 7 days use Ad-
Supported Facebook for an average of 48.7 minutes every day representing 36.2% of all time spent
daily with Ad-Supported Social Media.
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123,746 or 74.8% of Adults 18 or older who listened to WFTK-FM in the past 7 days use Ad-
nnn‘ Supported Facebook for an average of 67. minutes every day representing 37.5% of all time spent
CINCINNATI'S PURE ROCK daily with Ad-Supported Social Media.
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291,101 or 71.9% of Adults 18 or older who listened to WGRR-FM in the past 7 days use Ad-
Supported Facebook for an average of 47.1 minutes every day representing 36.7% of all time spent
daily with Ad-Supported Social Media.
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daily with Ad-Supported Social Media.

174,389 or 73.% of Adults 18 or older who listened to WOFX-FM in the past 7 days use Ad-
D Supported Facebook for an average of 42.1 minutes every day representing 33.2% of all time spent
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Warm98.5

80s. 90s. Now.

256,629 or 80.8% of Adults 18 or older who listened to WRRM-FM in the past 7 days use Ad-
Supported Facebook for an average of 46.5 minutes every day representing 35.2% of all time spent
daily with Ad-Supported Social Media.
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609,603 or 75.4% of Adults 18 or older who listened to CUMULUS RADIO in the past 7 days use Ad-
Supported Facebook for an average of 48.7 minutes every day representing 36.2% of all time spent
daily with Ad-Supported Social Media.

Weekly 72.2% Avg. Hours+Minutes/day with Ad-Supported

Reach % Social Media: Adults 18 or older
"Share of Ad-Supported Social Media"

I
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36.1% 35.0%
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| 123,746 or 74.8% of Adults 18 or older who listened to WFTK-FM in the past 7 days use Ad-
nncx Supported Facebook for an average of 67. minutes every day representing 37.5% of all time spent

daily with Ad-Supported Social Media.

CINCINNATI'S PURE Rock

74.8%

Weekly 72.2%

Reach %

Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older

"Share of Ad-Supported Social Media"
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291,101 or 71.9% of Adults 18 or older who listened to WGRR-FM in the past 7 days use Ad-

Supported Facebook for an average of 47.1 minutes every day representing 36.7% of all time spent
cincinnali’s greatest hits daily with Ad-Supported Social Media.

Weekly 71.9% 72.2%

Avg. Hours+Minutes/day with Ad-Supported
Reach %

Social Media: Adults 18 or older
"Share of Ad-Supported Social Media"
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| 174,389 or 73.% of Adults 18 or older who listened to WOFX-FM in the past 7 days use Ad-
Supported Facebook for an average of 42.1 minutes every day representing 33.2% of all time spent
daily with Ad-Supported Social Media.

Weekly

Avg. Hours+Minutes/day with Ad-Supported
Reach % 73:0% 72.2%

Social Media: Adults 18 or older
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256,629 or 80.8% of Adults 18 or older who listened to WRRM-FM in the past 7 days use Ad-
rm Supported Facebook for an average of 46.5 minutes every day representing 35.2% of all time spent

80s. 90s. Now. daily with Ad-Supported Social Media.

Weekly 80.8%
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CUMULUS |
M E D I A

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 56,526;
Local Radio: 51,254; Social Media: 38,104; Non-Prem. Cable: 21,272; Local TV: 21,200
reaching Adults 18 or older who listened to CUMULUS RADIO in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who listened to CUMULUS RADIO in the
past 7 days
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 11,932;

CINCINNATI'S PURE Rock

Local Radio: 10,378; Social Media: 7,542; Local TV: 4,262; Non-Prem. Cable: 3,224
reaching_ Adults 18 or older who listened to WFTK-FM in the past 7 da_ys.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who listened to WFTK-FM in the past 7
days
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cincinnati's greatest hits

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 30,082;
Local Radio: 25,556; Social Media: 18,431; Local TV: 11,380; Non-Prem. Cable: 11,224
reaching Adults 18 or older who listened to WGRR-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who listened to WGRR-FM in the past 7
days
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 17,733;
Local Radio: 15,039; Social Media: 12,342; Non-Prem. Cable: 7,201; Local TV: 6,518

reaching Adults 18 or older who listened to WOFX-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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Warm98.5

80s. 90s. Now.

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 21,096;
Local Radio: 20,296; Social Media: 15,247; Non-Prem. Cable: 8,179; Local TV: 7,590
reaching Adults 18 or older who listened to WRRM-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who listened to WRRM-FM in the past 7
days
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older

(average week)
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores
Shopping Malls
Restaurants & Bars

Drug Stores

Podcasts

Spotify

SiriusXmM

Movie Theaters

YouTube Music

CUMULUS
M E D I A

716,794 or 88.6% of Adults 18 or older who listened to CUMULUS RADIO in the past 7 days spend an
average of 69.4 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 42.7 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
AM/FM Radio

Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores
Shopping Malls
Restaurants & Bars

Drug Stores

Podcasts

Spotify

SiriusXm

Movie Theaters

YouTube Music

CINCINNATI'S PURE Rock

142,459 or 86.2% of Adults 18 or older who listened to WFTK-FM in the past 7 days spend an
average of 74.6 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 45. minutes/day.
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older

(average week)
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359,254 or 88.7% of Adults 18 or older who listened to WGRR-FM in the past 7 days spend an
average of 63.7 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 48.9 minutes/day.
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214,535 or 89.9% of Adults 18 or older who listened to WOFX-FM in the past 7 days spend an
average of 69.9 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 49. minutes/day.
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Warm98.5

80s. 90s. Now.

282,945 or 89.1% of Adults 18 or older who listened to WRRM-FM in the past 7 days spend an
average of 91.6 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 45.9 minutes/day.
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716,794 or 88.6% of Adults 18 or older who listened to CUMULUS RADIO in the past 7 days spend an
average of 69.4 minutes per day driving, seeing Billboards and Signs representing 41.6% of all Time Spent
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CINCINNATI'S PURE Rock

142,459 or 86.2% of Adults 18 or older who listened to WFTK-FM in the past 7 days spend an average of
74.6 minutes per day driving, seeing Billboards and Signs representing 39.9% of all Time Spent with Ad-
Supported Out-of-Home Media.
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Out-of-Home Media: Adults 18 or older

Weekly n L | |
sl Share of Ad-Supported OOH Media
=7 who listened to WFTK-FM CINCINNATI
in the past 7 days
69.6%
% of Weekly 66.0%
Time Spent
Ad-Suppol
O0H Media.
45.0%
38.2% 37.6%
29.9%
23.7% 22.9%
0.2% 0,
Weekly A0 5.7% 6.5%
Total
Persons
r 1,499,144 1,173,330 1,139,856 3 1,702,276 , 655,175 i 602,056 3 265,702 r 112,511
Billboards & Signs AM/FM Radio Walking in Towns, Grocery Stores Shopping Malls Restaurants & Bars Movie Theaters Stadiums & Arenas
Average (Weekly Drivers) Cities, Downtown Stations/Convenience
Daily Minutes Areas Stores
with Ad-Supported
commees 706 [EXH
® who listened to WFTK-FM in the past 7 days H CINCINNATI

CINCINNATI
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab

143 CINCINNATI Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 1,716

* Share of Everything

Radio Stations: WFTK-FM




359,254 or 88.7% of Adults 18 or older who listened to WGRR-FM in the past 7 days spend an average of
63.7 minutes per day driving, seeing Billboards and Signs representing 39.2% of all Time Spent with Ad-
Sy qratast its Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
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214,535 or 89.9% of Adults 18 or older who listened to WOFX-FM in the past 7 days spend an average of
69.9 minutes per day driving, seeing Billboards and Signs representing 39.% of all Time Spent with Ad-
Supported Out-of-Home Media.
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282,945 or 89.1% of Adults 18 or older who listened to WRRM-FM in the past 7 days spend an average of
91.6 minutes per day driving, seeing Billboards and Signs representing 47.2% of all Time Spent with Ad-
Supported Out-of-Home Media.
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average of 69.4 minutes per day driving an average of 40.4 miles each day and are 25.7% more likely

CUMULUS 716,794 or 88.6% of Adults 18 or older who listened to CUMULUS RADIO in the past 7 days spend an
M E D I A to use US 50 (River Road) than the Metro average.
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142,459 or 86.2% of Adults 18 or older who listened to WFTK-FM in the past 7 days spend an
average of 74.6 minutes per day driving an average of 43.4 miles each day and are 33.1% more likely

CINCINNATI'S PURE ROCK to use Harrison Avenue than the Metro average.
Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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359,254 or 88.7% of Adults 18 or older who listened to WGRR-FM in the past 7 days spend an

| [I WEU_,}EJ WGRR average of 63.7 minutes per day driving an average of 37.1 miles each day and are 62.4% more likely
] cin;nnﬁitiyeafes! hits to use Route 28 than the Metro average.
Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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214,535 or 89.9% of Adults 18 or older who listened to WOFX-FM in the past 7 days spend an
average of 69.9 minutes per day driving an average of 40.7 miles each day and are 59.7% more likely
to use 1-471 than the Metro average.
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282,945 or 89.1% of Adults 18 or older who listened to WRRM-FM in the past 7 days spend an
average of 91.6 minutes per day driving an average of 53.3 miles each day and are 56.3% more likely
to use |-471 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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233,963 or 28.9% of Adults 18 or older who listened to CUMULUS RADIO in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.4 minutes every day representing 29.5%
of all time spent daily with All forms of Print Media.
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55,477 or 33.6% of Adults 18 or older who listened to WFTK-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.3 minutes every day representing 28.4% of all time
spent daily with All forms of Print Media.
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128,372 or 31.7% of Adults 18 or older who listened to WGRR-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.8 minutes every day representing 31.4% of all time
spent daily with All forms of Print Media.
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75,264 or 31.5% of Adults 18 or older who listened to WOFX-FM in the past 7 days read Local Daily
) Newspaper(s) (Daily+Sunday) for an average of 9.5 minutes every day representing 29.7% of all time
spent daily with All forms of Print Media.
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91,491 or 28.8% of Adults 18 or older who listened to WRRM-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.6 minutes every day representing 29.7% of all time
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