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2.8% or 7,313,970 of USA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Typical Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 56.9 years
old (12.9% older than average) and have a $88,361 (5.% lower than average) annual household income.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



3.6% or 134,625 of MSP DMA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Typical Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 55.5 years
old (10.7% older than average) and have a $115,118 (7.9% higher than average) annual household income.
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W= HHI of Target vs. Market:
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



3.4% or 79,615 of STL DMA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Typical Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 54.6 years
old (6.% older than average) and have a $102,539 (6.7% higher than average) annual household income.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



2.1% or 38,762 of CIN DMA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Typical Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 53. years
old (5.9% older than average) and have a $78,250 (18.1% lower than average) annual household income.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



2.3% or 41,815 of WPB DMA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Typical Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 59.7 years
old (8.6% older than average) and have a $100,329 (3.2% higher than average) annual household income.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



2.8% or 7,313,970 of USA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 5.2% more likely
to be a college graduate, 19.7% less likely to work full-time, 14.9% more likely to be married, 30.3% less
likely to be a parent of 1 or more children
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



3.6% or 134,625 of MSP DMA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 7.6% more likely to
be a college graduate, 19.5% less likely to work full-time, 32.7% more likely to be married, 6.8% less likely to
be a parent of 1 or more children u
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



3.4% or 79,615 of STL DMA Adults 21 or older are Monthly Retail Store Buyers of <$10 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 1.5% more likely to
be a college graduate, 6.% less likely to work full-time, 19.4% more likely to be married, 12.7% less likely to

be a parent of 1 or more children un
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)
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2.1% or 38,762 of CIN DMA Adults 21 or older are Monthly Retail Store Buyers of <$10 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are .8% more likely to
be a college graduate, 27.9% less likely to work full-time, .3% less likely to be married, 28.9% less likely to
be a parent of 1 or more children und
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



; b, .| |2.3%or 41,815 of WPB DMA Adults 21 or older are Monthly Retail Store Buyers of <$10 Bottles of RED Wine.
F;~ W Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine are 28.4% more likely
to be a college graduate, 3.3% less likely to work full-time, 11.4% more likely to be married, 41.1% less likely
to be a parent of 1 or more children
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



2.8% or 7,313,970 of USA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 16.3% more likely to
own their home, 8.6% more likely to own a higher valued home, 7.6% more likely to have a single-family

home, 8.5% more likely to have a dog.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



3.6% or 134,625 of MSP DMA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 11.4% more likely to

own their home, 12.2% more likely to own a higher valued home, 6.9% more likely to have a single-family
home, 40.4% more likely to have a dog.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



3.4% or 79,615 of STL DMA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 9.% more likely to

own their home, 10.6% more likely to own a higher valued home, 1.6% less likely to have a single-family
home, 29.2% less likely to have a dog.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



2.1% or 38,762 of CIN DMA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 3.% less likely to

own their home, 6.3% more likely to own a lower valued home, 10.6% more likely to have a single-family
home, 10.5% more likely to have a dog.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



2.3% or 41,815 of WPB DMA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 4.1% more likely to
own their home, 15.8% more likely to own a lower valued home, .3% less likely to have a single-family home,
18.9% less likely to have a dog.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



2.8% or 7,313,970 of USA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 4.6% more likely
to look up D-I-Y advice online, 7.2% more likely to always vote in local elections, 2.7% less likely to belong

to a gym, 4.7% less likely to fly domes
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



3.6% or 134,625 of MSP DMA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine are 9.1% less likely to
look up D-I-Y advice online, 16.1% more likely to always vote in local elections, 13.6% more likely to belong

to a gym, 16.2% less likely to fly dom
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



3.4% or 79,615 of STL DMA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine are 39.7% more likely
to look up D-I-Y advice online, 10.8% less likely to always vote in local elections, 2.8% more likely to belong
to a gym, 30.2% more likely to fly dom

Tap-ZO past 30-days Online Lifestyle Activites: Adults 21 or older Political Activity: Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



2.1% or 38,762 of CIN DMA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine are 25.% less likely to
look up D-I-Y advice online, 10.4% less likely to always vote in local elections, 7.9% less likely to belong to a
gym, 18.2% more likely to fly dome
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



2.3% or 41,815 of WPB DMA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine are .4% more likely to
look up D-I-Y advice online, 19.7% less likely to always vote in local elections, 14.6% more likely to belong

to a gym, 2.3% more likely to fly domes
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



2.8% or 7,313,970 of USA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 2.2% more likely to
use QSRs past mo., 3.8% more likely to use Sit-Down Restaurants past mo., 7.1% more likely to use Casinos
past yr.,, 42.% less likely to smoke cigar

Past 30-days QSR Users: Adults 21 or older |Past 30-days Sit-Down Restaurant Users: Adults 21 or olderi Top-10 Cuisines: Adults 21 or older
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USA USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 787
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 22,691

[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



3.6% or 134,625 of MSP DMA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine are 5.4% more likely to
use QSRs past mo., 4.7% more likely to use Sit-Down Restaurants past mo., 9.4% more likely to use Casinos
past yr., 75.5% less likely to smoke cigar

Past 30-days QSR Users: Adults 21 or older |Past 30-days Sit-Down Restaurant Users: Adults 21 or older| Top-10 Cuisines: Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



3.4% or 79,615 of STL DMA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 7.9% more likely to
use QSRs past mo., 11.7% more likely to use Sit-Down Restaurants past mo., 2.8% less likely to use Casinos
past yr.,, 52.2% less likely to smoke ciga

Past 30-days QSR Users: Adults 21 or older |Past 30-days Srt-Dawn Restaurant Users: Adults 21 or older| Top-10 Cuisines: Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



2.1% or 38,762 of CIN DMA Adults 21 or older are Monthly Retail Store Buyers of <$10 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine are 8.8% more likely to
use QSRs past mo., 8.8% more likely to use Sit-Down Restaurants past mo., 6.8% less likely to use Casinos
past yr., 35.6% more likely to smoke cigar

Past 30-days QSR Users: Adults 21 or older |Past 30-days Sit-Down Restaurant Users: Adults 21 or older| Top-10 Cuisines: Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



2.3% or 41,815 of WPB DMA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine are 5.8% less likely to
use QSRs past mo., 14.7% more likely to use Sit-Down Restaurants past mo., 22.6% more likely to use
Casinos past yr., 37.3% less likely to smoke cig

days QSR Users: Adults 21 or older |Past 30-days Sit-Down Restaurant Users: Adults 21 or older| Top-10 Cuisines: Ad u!ts 21 or older
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10 times or more bm 10 times or more ¥13 - s
= who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine mWPB # who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine =WPB # who are Monthly Retail Store Buyers of <510 Bottles of RED Wine mwPB
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
78.8%

89.5% 78.1% who are Monthly Retail Store Buyers of <610 Bottles 4__ 13.1%

Drank Past 30-days: Adults 21 or older Past 12 months Casino Activities: Adults 21 or older |Used Past 30-days: Adults 21 or older
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0,52

8
g

Any Type of Beer prerrr 39.2% Table Games (Craps, Poker, etc.)
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



2.8% or 7,313,970 of USA Adults 21 or older are Monthly Retail Store Buyers of <$10 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 6.6% more likely to

have a 401K, 8.% more likely to have an Auto Loan, 18.% more likely to Invest/Trade Stocks Online, 6.5%
more likely to pay with their Debit Card.

Investments Owned: Adults 21 or older

ok

Financial Services Has and/or Uses: Adults 21 or older
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Money Market Funds m L%
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Equity Loan
» who are Monthly Retail Store Buyers of <510 Bottles of RED Wine mUSA w who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine mUSA

Professional Services Used*: Adults 21 or older| P Past 3-Months Payment Methods Used: Adults 21 or older
Tax Preparation Service
Financial Planner
Online Investing / Stock Trading
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USA USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 787
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 22,691

[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



3.6% or 134,625 of MSP DMA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 8.4% more likely to
have a 401K, 52.4% less likely to have an Auto Loan, 31.1% more likely to Invest/Trade Stocks Online, 7.3%
less likely to pay with their Debit Card.

“ﬁalnvestments Owned: Adults 21 or older Financial Services Has and/or Uses: Adults 21 or older
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2.0%

IRA (Individual Retirement Account)
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Second Home or Real Estate Property 78% Account Mortgage Loan or Home
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Professional Services Used*: Adults 21 or older 'E'Past 3-Months Payment Methods Used: Adults 21 or older

Tax Preparation Service
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Financial Planner
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Accountant T . .
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Estate Planning ! 32%

3.7% (*Past 12 Menths) visa Debit Card MasterCard ~ Apple Pay Zelle Google Pay  Store Credit  American Cash App Discover Facebook Samsung Pay Square Cash
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m who are Monthly Retail Store Buyers of <510 Bottles of RED Wine u MSP u who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine m MsP

Msp DMA Scarborough R2 2024: Jul23-Aug24 Qual Intab 63
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Real Estate Agent

Divorce / Family Attorney

[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



3.4% or 79,615 of STL DMA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 35.% more likely to

have a 401K, 74.8% more likely to have an Auto Loan, 60.2% more likely to Invest/Trade Stocks Online, 20.9%
more likely to pay with their Debit Card

Investments Owned: Adults 21 or older Financial Services Has and/or Uses: Adults 21 or older
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m who are Monthly Retail Store Buyers of <510 Bottles of RED Wine mSTL w who are Monthly Retail Store Buyers of <510 Bottles of RED Wine mSTL

Professional Services Used*: Adults 21 or older 'E'Past 3-Months Payment Methods Used: Adults 21 or older
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W who are Monthly Retail Store Buyers of <510 Bottles of RED Wine mSTL m who are Monthly Retail Store Buyers of <510 Bottles of RED Wine mSTL
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



2.1% or 38,762 of CIN DMA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 20.6% less likely to
have a 401K, 3.7% more likely to have an Auto Loan, 99.1% more likely to Invest/Trade Stocks Online, 13.%
less likely to pay with their Debit Card.

Investments Owned: Adults 21 or older Financial Services Has and/or Uses: Adults 21 or older
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Professional Services Used*: Adults 21 or older y’E‘Past 3-Months Payment Methods Used: Adults 21 or older

Tax Preparation Service
378,175 2
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= who are Monthly Retail Store Buyers of <510 Bottles of RED Wine mCIN m who are Monthly Retail Store Buyers of <510 Bottles of RED Wine mCIN
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



2.3% or 41,815 of WPB DMA Adults 21 or older are Monthly Retail Store Buyers of <510 Bottles of RED Wine.
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine are 45.% more likely to
have a 401K, 106.3% more likely to have an Auto Loan, 15.% less likely to Invest/Trade Stocks Online, 17.%
more likely to pay with their Debit Card.

Investments Owned: Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine spend an average of 3 days, 0

hours, 59 minutes and 18 seconds each week with All Forms of Media.
83.7% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine spend an avg. of 8 hours and 18 minutes
each week listening to All Local AM/FM Radio, representing 9.5% of total time spent with all forms of Media.
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All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. A D A E RS TS for Anything
[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam’s Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine spend an average of 3 days, 3
hours, 34 minutes and 13 seconds each week with All Forms of Media.

80.3% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine spend an avg. of 8 hours and 55 minutes
each week listening to All Local AM/FM Radio, representing 9.5% of totaltime spent with all forms of Media.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)
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Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine spend an average of 3 days, 9

hours, 24 minutes and 10 seconds each week with All Forms of Media.
91.1% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine spend an avg. of 8 hours and 55 minutes
each week listening to All Local AM/FM Radio, representing 10.% of total time spent with all forms of Media.

EXT..

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

79:11:31

STL

..

Concurrent

Usoge % \ho are Iﬁgﬁﬁﬁ Retail §|
Buyers of <$10 Bottles of R
Wine

233%

m who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine mSTL

STL DMA  Scarborough R2 2024: Jul23-Aug24 ~ Qual Intab 79 ST.LOUIS  DMA  Scarborough R22024: jul23-Aug24  Qual Intab 1,886 HUberd Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. el oo s il o for Anything _

[(({Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam’s Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OK Where bought wine past 30 days: Grocery store UK Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine spend an average of 3 days, 10
hours, 45 minutes and 59 seconds each week with All Forms of Media.

86.1% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine spend an avg. of 6 hours and 15 minutes
each week listening to All Local AM/FM Radio, representing 6.5% of total time spent with all forms of Media.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel

OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine spend an average of 3 days, 9
hours, 46 minutes and 46 seconds each week with All Forms of Media.

83.8% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine spend an avg. of 7 hours and 45 minutes
each week listening to All Local AM/FM Radio, representing 7.9% of total time spent with all forms of Media.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 3U days: Club store (Costco, Sam’s Club, etc.) UK Where bought wine past 30 days: Convenience store UK Where bought wine past 3 days: Drug store UR Where bought wine past 30 days: Grocery store UK Where bought wine past 3U days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine

bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine spend an average of 2 days, 7

hours, 58 minutes and 51 seconds each week with All Forms of Ad-Supported Media.
78.8% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine spend an avg. of 7 hours and 34 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.7% of total time spent with all forms of Ad-Support

. L

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

concurrs
Usage 55.4%

who are Monthly Retail usa
Store Buyers of <§10
% of Total Bottles of RED Wine

Weekly H:M:

= who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine m USA

T) Share of Everythin
usA USA Projection  Scarborough R12024: Jan23-Aug24 Qual Intab 787 USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 22,691 H bb Y =
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved, / B # e !"{ Gk gl:',, = for Anything .

[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam’s Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine spend an average of 2 days, 7

hours, 50 minutes and 1 seconds each week with All Forms of Ad-Supported Media.
74.6% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine spend an avg. of 8 hours and 16 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 11.1% of total time spent with all forms of Ad-Supporte
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine spend an average of 2 days, 12

hours, 5 minutes and 52 seconds each week with All Forms of Ad-Supported Media.
86.7% of Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine spend an avg. of 8 hours and 22 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 12.1% of total time spent with all forms of Ad-Supporte
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)
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Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine spend an average of 2 days, 17
hours, 47 minutes and 50 seconds each week with All Forms of Ad-Supported Media.

82.3% of Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine spend an avg. of 6 hours and 4 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 7.6% of total time spent with all forms of Ad-Supported
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine spend an average of 2 days, 15
hours, 25 minutes and 7 seconds each week with All Forms of Ad-Supported Media.

79.7% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine spend an avg. of 7 hours and 17 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.2% of total time spent with all forms of Ad-Supported
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)
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Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine spend an
average of 7 hours and 59 minutes each day with All Forms of Ad-Supported Media. 78.8% listen to
Local AM/FM Radio for an avg. of 65. minutes/day. (Local Radio delivers 10.7% of Time with Ad-Supported Media.)
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine spend an
average of 7 hours and 58 minutes each day with All Forms of Ad-Supported Media. 74.6% listen to
Local AM/FM Radio for an avg. of 71. minutes/day. (Local Radio delivers 11.1% of Time with Ad-Supported Media.)

Top-13 All Forms of Media {Persons & / Reach} Adults 21 or older Top-13 All Forms of Media (% Time Spent & Avg Minutes/day Spent): Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine spend an
average of 8 hours and 35 minutes each day with All Forms of Ad-Supported Media. 86.7% listen to
Local AM/FM Radio for an avg. of 71.7 minutes/day. (Local Radio delivers 12.1% of Time with Ad- Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 21 or older Top-13 AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine spend an
average of 9 hours and 23 minutes each day with All Forms of Ad-Supported Media. 82.3% listen to
Local AM/FM Radio for an avg. of 52.1 minutes/day. (Local Radio delivers 7.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persans & % Reach) Adults 21 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine spend an
average of 9 hours and 3 minutes each day with All Forms of Ad-Supported Media. 79.7% listen to
Local AM/FM Radio for an avg. of 62.6 mmutes/day (Local Radio delivers 9.2% of Time with Ad- Supported Media.)
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



5,764,603 or 78.8% of Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of
RED Wine listen to Ad-Supported Local AM/FM Radio for an average of 65. minutes every day
representing 42.8% of all time spent daily with Ad-Supported Audio.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Avg. Week All Audio {Persons &% Reach) Adults 21 or older

Local AM/EM Radio

100,470 or 74.6% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine listen to Ad-Supported Local AM/FM Radio for an average of 71. minutes every day
representing 42.3% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Avg. Week All Audio (Persons & % Reach): Adults 21 or older .
T e— Mﬁ

Local AM/EM Radio
SiriusXM

Podcasts

Spotify

YouTube Music
Owned Music

TV Music Channels
Pandora

All Others

Amazon Music
Apple Music
iHeartRadio
Audiobooks

68,991 or 86.7% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine listen to Ad-Supported Local AM/FM Radio for an average of 71.7 minutes every day
representing 42.8% of all time spent daily with Ad-Supported Audio.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel

OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



[ 31,882 or 82.3% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine listen to Ad-Supported Local AM/FM Radio for an average of 52.1 minutes every day

= 3 representing 47.7% of all time spent daily with Ad-Supported Audio.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



[ 33,320 or 79.7% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine listen to Ad-Supported Local AM/FM Radio for an average of 62.6 minutes every day
representing 52.4% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 21 orolder Avg. Day All Audio (% Time Spent & Avg Minutes/day Spent): Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



. 5,764,603 or 78.8% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of
RED Wine listen to Ad-Supported Local AM/FM Radio for an average of 65. minutes every day
representing 42.8% of all time spent daily with Ad-Supported Audio.

Weekly 85 80.3% Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



100,470 or 74.6% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine listen to Ad-Supported Local AM/FM Radio for an average of 71. minutes every day
representing 42.3% of all time spent daily with Ad-Supported Audio.

Weekly 80.0% Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



68,991 or 86.7% of Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED
Wine listen to Ad-Supported Local AM/FM Radio for an average of 71.7 minutes every day
representing 42.8% of all time spent daily with Ad-Supported Audio.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 86.7%

84.1% Audio: Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)
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31,882 or 82.3% of Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED
Wine listen to Ad-Supported Local AM/FM Radio for an average of 52.1 minutes every day
representing 47.7% of all time spent daily with Ad-Supported Audio.

Weekly 82.3% 81.6% Avg. Hours+Minutes/day with Ad-Supported
Reach % Audio: Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



33,320 or 79.7% of Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED
Wine listen to Ad-Supported Local AM/FM Radio for an average of 62.6 minutes every day
representing 52.4% of all time spent daily with Ad-Supported Audio.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



' 5,764,603 or 78.8% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Adult
Contemporary, Classic Hits, Country, and News/Talk/Information.

Local AM/FM Rad:o Formats (Persons & / Reach} Adults 21 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Contemporary,

Hot AC, and Country.

100,470 or 74.6% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Classic Rock, Adult
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



68,991 or 86.7% of Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are News/Talk/Information, Classic Rock,
New Country, Adult Hits, and Classic Hits.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



News/Talk/Infor mation

31,882 or 82.3% of Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, News/Talk/Information, Adult
Contemporary, Classic Hits, and Classic Rock.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



33,320 or 79.7% of Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary,
News/TaIk/lnformatlon, Classic Rock, Urban AC, and Country.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



5,296,817 or 72.4% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of

RED Wine watch Ad-Supported Local TV Stations for an average of 112.6 minutes every day

representing 28.5% of all time spent daily with Ad-Supported Video.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



112,744 or 83.7% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine watch Ad-Supported Local TV Stations for an average of 102.3 minutes every day representing
29.3% of all time spent daily with Ad-Supported Video.
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bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)
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56,342 or 70.8% of Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED
Wine watch Ad-Supported Local TV Stations for an average of 118.5 minutes every day representing
27.1% of all time spent daily with Ad-Supported Video.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



27,861 or 71.9% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine watch Ad-Supported Local TV Stations for an average of 119.6 minutes every day representing
25.3% of all time spent daily with Ad-Supported Video.

Avg. Week AI{M lg‘geo (Persons & % Reach): Adults 21 or older WA‘fg' Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Local TV Stations  [Aapam =
Non-Premium Cable TV... m

Amazon

Amazon AppleTV <
] B
Netfiix A ey - 3 Prime/IMDb/ | +,fubo,Plut. I rlrn.e,/IMI)h/
YouTube Video Y etc Firehy
Amazon Prime/IMDb/FireTV 10/ ] Non-Premium Cable TV ;
Roku + The Roku Channel Di J’!ml 5/ YouT L “”\m" ,-\,{‘.;,l\'..n.r
+ Isney+ ulu s - )0,
u e Roku Channel ),(,\ it o \;): 133.2 YouTuba Hulu 1 +,fubo,..
AppleTV+,fubo, Pluto, Tubi, etc. Pilig 27.9 ive 7' eo Vidgo o Live TV... | etc.
I €l 22.8 g
TikTok Roku + The 20 320
Hulu/Hulu + Live TV {any Hulu) M Roku TikTok Premi.. Paramo..
Disney+ m Non-Premium Channel ROk Cable...
Parsimiinge - T m Cable TV l()(:gl v . . The Roku TikTok
21.9% . s Networks Stations Netflix Peacock Local TV Stations Channel o)
Pescock  EIYIPTE 18.0% e o s 1703 1284 253 19.4 131.3 30.6 4 |Peacock
uyers of <$10 .
Premium Cable TV Networks  BECr T i IRl &.7% Bottles of RED Wine ——
= who are Monthly Retail Store Buyers of <510 Bottles of RED Wine mCIN m who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine ECIN
Avg. Week Ad-Supported Video (Persons & % Reach): Adults 21 or older Avg. Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
Total Persons % Time Spent
Local TV Stations BEL m
Non-Premium Cable TV... m &0
T
VouTube video - P R v Amazon
O — A Bimel. | Youru..
dou Amazon i ide
Hulu/Hulu + Live TV (any Hulu) Prim:/ IMDl:éF;reTV \t';;h(;)
AppleTV+ fubo, Pluto, Tubi, etc. M Local TV Stations IMDb/FireTV : -
Paramount+ Avg. Hours+Minutes/day with Ad- m 119.6 62.6
Peacock Supported Video: Adults 21 or older M
el M AppleTv Hulug
e
Ml - s A = Hulu +... . .
, Non-Premium Cable +,fubo,Plu YouTu... Non-Premium
Disney+ 6:57 m . = Z . .
. TV Networks =i (s Video | TikTok R... Cable TV Networks Local TV Stations TIKTok™ Roku +
RolagEIe Rokuichannal ] [ 158.5 34.0 238 [NOOIGM N.. [~ 128.8 127.0 134 The..
Premium Cable TV Networks W:;;T‘Bg:‘f': (ﬁ" o 0.0% .
s of RED Win -
# who are Monthly Retail Store Buyers of <610 Botties of RED Wine W CIN # who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine mCN
CIN  DMA  Scarborough R2 2024: Aug23-Aug24 Qual Intab 51 SOEﬁ » Share of Everything
-al for Anything _

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)
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32,386 or 77.5% of Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED
Wine watch Ad-Supported Local TV Stations for an average of 112.3 minutes every day representing
25.6% of all time spent daily with Ad-Supported Video.
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= who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



5,296,817 or 72.4% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of
RED Wine watch Ad-Supported Local TV Stations for an average of 112.6 minutes every day
representing 28.5% of all time spent daily with Ad-Supported Video.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



112,744 or 83.7% of Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED
Wine watch Ad-Supported Local TV Stations for an average of 102.3 minutes every day representing
29.3% of all time spent daily with Ad-Supported Video.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



56,342 or 70.8% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine watch Ad-Supported Local TV Stations for an average of 118.5 minutes every day representing

27.1% of all time spent daily with Ad-Supported Video.
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® who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine mSTL
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel

OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



27,861 or 71.9% of Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED
Wine watch Ad-Supported Local TV Stations for an average of 119.6 minutes every day representing
25.3% of all time spent daily with Ad-Supported Video.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



32,386 or 77.5% of Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED
Wine watch Ad-Supported Local TV Stations for an average of 112.3 minutes every day representing
25.6% of all time spent daily with Ad-Supported Video.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Local TVStatlon Programs (Persons & % Reach): Adults 21 or older

(average wees)
Local News - Evening

5,296,817 or 72.4% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of
RED Wine watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
Movies, Local News - Morning, Sports, Comedies, and Dramas.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)
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112,744 or 83.7% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local
News - Morning, Movies, Dramas, National/Network News, and Myst
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)
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56,342 or 70.8% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine watch Ad-Supported Local TV Stations. The Top 6-Programs are Game Shows, Movies, Local
News - Evening, Comedies, Dramas, and Local News - Morning.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
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OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)
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27,861 or 71.9% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports,
Local News - Morning, Local News - Late, Game Shows, and Natio
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A d—SuQﬂorted Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



32,386 or 77.5% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local
News - Morning, Sports, Movies, Comedies, and National/Network N

Local TVStatJon 1 Programs (Persons & % Reach): Adults 21 or older Local TVStat:on Programs (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



5,153,605 or 70.5% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of
RED Wine use Ad-Supported Social Media for an average of 99.9 minutes every day representing
18.1% of all time spent daily with Ad-Supported Digital Media.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



[ 81,461 or 60.5% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine use Ad-Supported Social Media for an average of 112.5 minutes every day representing 22.6%
of all time spent daily with Ad-Supported Digital Media.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



58,527 or 73.5% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine use Ad-Supported Social Media for an average of 101.2 minutes every day representing 16.2%
of all time spent daily with Ad-Supported Digital Media.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
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OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)
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23,977 or 61.9% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine use Ad-Supported Social Media for an average of 138. minutes every day representing 23.% of
all time spent daily with Ad-Supported Digital Media.

concurrent,
usage %

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

OTT TV Streaming

Streaming Audio
(Local Radio/
Podcasts/Streaming

YouTube/

TikTok, etc.

Online Sear.
Classes, (Gc

A z = m m T 7 ; Services) Social Media Schoals,
sm:em:s : ;?: 95.7 43.4 157.2 Colleges,...
Online Classes, Schools, Colleges, Universtics  [pPRep Dl IEBY00. o0 Botties of RED Wine

= who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine

= CIN

Non
Premium

® who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine

mCIN

Avg. Week Ad-Supported Digital (Persons & % Reach): Adults 21 or older Avg. Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
Total Fersons % Time spent

Search (Google, Bing, etc.)

NE— e sueames _
weMelpseas ool B 27.5% Audio (Local Streaming Audio

Email/Text/IM/Zoom,etc. (Personal & Work)
OTT TV Streaming Services
Shopping (incl. Food/Auctions/T ravel, etc.)

Local TV Streaming

+Premium Cable
Streaming
78.2

OTT TV Streaming Se

1493

Local TV

Podcasts/
Streaming
Services)

Podcasts/Streaming
Services)

o . T E—T
e - : G (Perso
%%
comesrantsypetingsi | T YouTube/Tkiok,  shop YouTubeTikTok,
- . Social Media etc. {incl. OTT TV Streaming Services etc.
g/ pps) 9.1% vsage %

33.7%

138.0

44.5

Food..

Banki...

115.9 45.4

+Premium Cable

Food...  pankin...

Online Classes, Schools, Colleges, Universities T;;mm’fy:g‘y:;;;“
Bottles of RED Wi
who are MonthlyRetauI Store Buyers of <510 Bottles of RED Wine mCIN u who are Monthly Retail Store Buyers of <510 Bottles of RED Wine uCIN
CIN DMA Scarborough RZ 2024: Aug23-Aug24 Qual intab 51 5 Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. o for Anything _

[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



30,060 or 71.9% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine use Ad-Supported Social Media for an average of 105.7 minutes every day representing 17.7%
of all time spent daily with Ad-Supported Digital Media.
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® who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine EWPB
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i for Anything _

[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



2,830,551 or 38.7% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of
RED Wine use Ad-Supported YouTube Video for an average of 35.2 minutes every day representing
35.3% of all time spent dally with Ad- Supported Social Media.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



81,461 or 60.5% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine use Ad-Supported Facebook for an average of 30.6 minutes every day representing 27.2% of
all time spent daily with Ad-Supported Social Media.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



| 31,458 or 39.5% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine use Ad-Supported YouTube Video for an average of 42.9 minutes every day representing 42.4%
of all time spent daily with Ad- Supported Social Media.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Avg. Week All Socml Media (Persons &% Reach) Adults 21 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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23,977 or 61.9% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine use Ad-Supported Facebook for an average of 47. minutes every day representing 34.% of all
time spent daily with Ad-Supported Social Media.
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Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



12,419 or 29.7% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine use Ad-Supported YouTube Video for an average of 36.3 minutes every day representing 34.3%
of all time spent daily with Ad-Supported Social Media.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



2,830,551 or 38.7% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of
RED Wine use Ad-Supported YouTube Video for an average of 35.2 minutes every day representing

35.3% of all time spent daily with Ad-Supported Social Media.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



81,461 or 60.5% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine use Ad-Supported Facebook for an average of 30.6 minutes every day representing 27.2% of
all time spent daily with Ad-Supported Social Media.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



31,458 or 39.5% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine use Ad-Supported YouTube Video for an average of 42.9 minutes every day representing 42.4%

of all time spent daily with Ad-Supported Social Media.
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



23,977 or 61.9% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine use Ad-Supported Facebook for an average of 47. minutes every day representing 34.% of all
time spent daily with Ad-Supported Social Media.

Weekly 71.0% Avg. Hours+Minutes/day with Ad-Supported
Reach % - Social Media: Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



12,419 or 29.7% of Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED
Wine use Ad-Supported YouTube Video for an average of 36.3 minutes every day representing 34.3%
of all time spent daily with Ad-Supported Social Media.
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Reach % Social Media: Adults 21 or older
68.4%

"Share of Ad-Supported Social Media"
Lt N 208

who are Monthly Retail WPB
9% of Weekly Store Buyers of <510
;7";";5"'";:’:" 42.1% Bottles of RED Wine
uppol A%
Social Media:
33.9% 33.7% 334%
26.9%
21.8%
18.6% o 197% 138%
17.7% 17.8% 16.4% 6 16.7% 184% -

4.8%

"
Weekly 9.6%
Total
Persons

I
Reached: 17,419 612,962 27,610 1,235404 14,097 500,894 14,796 761,089 9,465 7,408 85,960 7,445 393581 = 6,844 336475 = 6970 332,784 8,225 340,452
SV_';:;M YouTube Video Facebook TikTok Instagram LinkedIn Blogs/Message X (Formerly Pinterest Reddit WhatsApp
al inutes

Boards (read
14

Using Ad-Supj "Twitter")

® who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine m WPB

wrPB DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 74 WEST PALM BEACH-BOCA RATON DMA  Scarborough R2 2024: Aug23-Aug24 Qual Intab 2422 E
-l

* Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything _ *

[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 489,070;
Local Radio: 364,394; Social Media: 289,505; Local TV: 195,249; Non-Prem. Cable: 184,000
reaching Adults 21 or older who are Monthly Retail Store Buyers of <510
(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 9,183; Local
Radio: 6,351; Social Media: 4,946; Local TV: 3,663; Non-Prem. Cable: 3,037 reaching
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of
(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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OR W/ne (types) dr/nk most aften Shlmz/symh OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: 510 514 OR Usual amount paid for barr!e af wine baught at a store: $15 - $19 OR Usual amount paid for bottle of wine baught at a store: $20 or more)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 6,170; Local
Radio: 4,368; Social Media: 3,973; Local TV: 2,307; Non-Prem. Cable: 1,985 reaching
Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of
(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 2,366; Local
Radio: 2,054; Social Media: 1,506; Non-Prem. Cable: 1,183; Local TV: 1,020 reaching
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 2,806;
Social Media: 2,175; Local Radio: 2,165; Non-Prem. Cable: 1,473; Local TV: 1,375 reaching
Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 21 or older who are Monthly Retail Store Buyers of
<510 Bottles of RED Wine
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' 6,754,801 or 92.4% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of
RED Wine spend an average of 48.8 minutes per day driving, seeing Billboards and Signs. 65.9%
Listen to Local Radio Stations Out-of-Home for an average of 39.

Top-13 Out-of- Home Media (Persons & % Reach) Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



127,951 or 95.% of Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED
Wine spend an average of 64.9 minutes per day driving, seeing Billboards and Signs. 62.4% Listen to
Local Radio Stations Out-of-Home for an average of 43. min

Top-13 Out-of- -Home Media {Persons & % Reach): Adults 21 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Top-13 Out-of- Home Media (Persons & % Reach): Adults 21 or older

(average week)
Grocery Stores
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AM/FM Radio
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Shopping Malls

74,327 or 93.4% of Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED
Wine spend an average of 48. minutes per day driving, seeing Billboards and Signs. 72.4% Listen to
Local Radio Stations Out-of-Home for an average of 43.5 min

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



38,024 or 98.1% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine spend an average of 53.3 minutes per day driving, seeing Billboards and Signs. 68.8% Listen to
Local Radio Stations Out-of-Home for an average of 31.6 mi
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



40,609 or 97.1% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine spend an average of 31.2 minutes per day driving, seeing Billboards and Signs. 66.6% Listen to
Local Radio Stations Out-of-Home for an average of 37.9 mi
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)
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6,754,801 or 92.4% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine
spend an average of 48.8 minutes per day driving, seeing Billboards and Signs representing 36.5% of all
Time Spent with Ad-Supported Out-of-Home Medi
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127,951 or 95.% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine
spend an average of 64.9 minutes per day driving, seeing Billboards and Signs representing 42.9% of all
Time Spent with Ad-Supported Out-of-Home Media.
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74,327 or 93.4% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine
spend an average of 48. minutes per day driving, seeing Billboards and Signs representing 34.8% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 21 or older
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38,024 or 98.1% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine
spend an average of 53.3 minutes per day driving, seeing Billboards and Signs representing 38.3% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

. Out-of-Home Media: Adults 21 or older
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40,609 or 97.1% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED Wine

spend an average of 31.2 minutes per day driving, seeing Billboards and Signs representing 31.8% of all
Time Spent with Ad-Supported Out-of-Home Media.
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127,951 or 95.% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine spend an average of 64.9 minutes per day driving an average of 37.8 miles each day and are
109.7% more likely to use US 52 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older Top-26 Residential Zip Codes: Adults 21 or older Top-26 Employment Zip Codes: Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



74,327 or 93.4% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine spend an average of 48. minutes per day driving an average of 27.9 miles each day and are
89.9% more likely to use Highway K than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older Top-26 Residential Zip Codes: Adults 21 or older Top-26 Employment Zip Codes: Adults 21 or older
I-64/Highway 40 2% 63367 [ —— §42% 63367 T I — 8.42%

: 5.04% [ 5.0%%
k270 3 i 65020 1.23% 63128 ©.50%

II
o

D e 15, | 505 B war craos Pm— s
18 Highway 44 B 20 o % 63385 il 63017 BREC  ae
55 Pk R 63376 FERTR— coor 63353 [PEESNN————S. 3.2
Lindbergh o ™ & ™ 200 a7 g0 Em— 2
Highway K W 21.8% 63127 F 3.69% 63127 m 2.69%
Highway 94 Il e Lo 21.0% 63114 S 3.62% 62249 R 231%
1 e s

63349 L i.43% 355% 63139 €.33% 2%

63122 @ oo 2%
2.17%

Highway 67/Highway 111
Manchester Road/Highway 100

=
A
ES
w
¢
2

N 9
= b3
SEER
= i

I

W

ES
§ 2

63353

=]
in
ES

£ ’ .11%
1-255 % 17.6% 63010 1.06% 1 a o ﬁ 62226 ﬁ 11.44%
1170/ Highway 170 B — 1.1% 63012 2.59% 7o . 63141 [RFTRe 2% w
Page Avenue B e 15.4% o 63115 [ 2.66% El ﬂ 63040 [T 2.10%
i 2.63% 1.99%
- oason P caso1 [
i . " 2.31% 1.55%
Martin Luther King Bridge ,"{"&‘ 62281 m 62082 %
Stan Musial Veterans Memorial Bridge %253":% 63139 W 2% 63121 M 1.39%
Green Mount Road  [8i2a &% 62226 PP 2% 63031 FESULL
i 308 12% 1.23%
Poplar strest Bridge ow0s1 ™ o3 P,
Route 15 &8%% . . 63049 G 2a0% 63111 IS 1.22%
#VALUE! ©00% 63366 I 1ai" 63135 B it ™"
#VALUE! og:% Avg. Hours+Minutes/day Driving: | 63122 ”1155%% 63110 11”‘:’1.94%
SVALUE! ug'% Adults 21 or older 62082 m 1.55% 63102 %%3;%
wawwE! 08 o260 (B’ 06z (B8, 907
1.48% 0.82%
#VALUE! 000% ""“'"9\;‘0 B - 62626 [PUSE 146% 63043 P8 0o0%
7 are Mo
1.42% 0.62%
#VALUE! ©00% Sore oprs o <540 62040 [HIEERS 142 63119 e
® who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine ESTL m ai Sharfe OFA EVteh"‘_yChiﬂQ
Y or ny ing &

STL DMA Scarborough R2 2024: Jul23-Aug24 Qual Intab 79
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



38,024 or 98.1% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine spend an average of 53.3 minutes per day driving an average of 31. miles each day and are
55.2% more likely to use I-74 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older Top-26 Residential Zip Codes: Adults 21 or older Top-26 Employment Zip Codes: Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



40,609 or 97.1% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine spend an average of 31.2 minutes per day driving an average of 18.1 miles each day and are
75.5% more likely to use Port St Lucie Blvd than the Metro ave
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Top-26 Residential Zip Codes: Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



Top Residential Zip Codes: (Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine) * | | SR S orader
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



SUM(Adults 21 or older ...

Top Residential Zip Codes: (Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine)
L

= » S \ & % ] ] " Milledgavilla
| WestElkeon ) d® Bowe rsv]”e/ \ 72 5,184

A >
imbia West College |
7 Corner Somerville

liam

‘Sabina

znburg r ’
Martinsville  New Vienna

T Midland
ville Blanchester
:

K .
) 2

Sunman
= ¥ & .
IS, Hillsboro
Jevetteville .
aware Manchester 3 & :
= " New Market
a3
- M tow
Mount Orab ol
{ ~ Sardinia
A -,
Hamersville

Waiton J (= i) Georgetown  Russellville

laseamt

© 2025 Mapbox © OpenStreetMap

Pia
N DMA Scorborough R2 2024: Aug23-Aug24 Qual Intab 51 * snare of Everything
All Graphs and soefa.ai Data Modeling Copyright & 2025 Hubbord Broadcasting, Inc. LLC. All rights reserved. for Anything .
[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



ip Codes
' W

denhtial Z : (Adults 21 or older who are Monthly Retail Store Buyers of <$10 Bottles of RED Wine) ~ ||| SUMAdults 2 orolder ..

R : | 5,248

-ia i -
| © 2025 Mapbex © OpenStreetMap

WPB  DMA  Scorborough R2 2024: Aug23-Aug24  Quollntab 74 ® tnare of Evarything
All Graphs and soefo.ai Data ing ight © 2025 B; ing, Inc. LLC. All rights reserved. for Anything _

[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



2,577,848 or 35.2% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of
RED Wine read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.9 minutes every day
representing 36.4% of all time spent daily with All forms of P

Avg. Week All Print nrﬂ,e"dia (Persons & % Rear:h): Adults 21 or oldel: Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)
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68,600 or 51.% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.5 minutes every day
representing 41.4% of all time spent daily with All forms of Print
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Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



25,436 or 31.9% of Adults 21 or older who are Monthly Retail Store Buyers of <510 Bottles of RED
Wine read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.6 minutes every day
representing 28.9% of all time spent dally with All forms of Print
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)
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[(((Age summaries: Adults 21 or older AND (Where bought wine past 30 days: Club store (Costco, Sam's Club, etc.) OR Where bought wine past 30 days: Convenience store OR Where bought wine past 30 days: Drug store OR Where bought wine past 30 days: Grocery store OR Where bought wine past 30 days: Liquor/beer/wine store)) AND (Usual amount paid for bottle of wine
bought at a store: S5 - $9 OR Usual amount paid for bottle of wine bought at a store: Less than $5)) AND (Wine (types) drink most often: Cabernet Sauvignon OR Wine (types) drink most often: Malbec OR Wine (types) drink most often: Merlot OR Wine (types) drink most often: Moscato OR Wine (types) drink most often: Pinot Noir OR Wine (types) drink most often: Red Zinfandel
OR Wine (types) drink most often: Shiraz/Syrah OR Wine (types) drink most often: Other red wine))] AND NOT (Usual amount paid for bottle of wine bought at a store: $10 - $14 OR Usual amount paid for bottle of wine bought at a store: $15 - $19 OR Usual amount paid for bottle of wine bought at a store: $20 or more)



