ASHINGTON, DC, Metro - P18+ Profiles of 5 Local QSRS in The DMV!
Brand New Data as of September 30, 2024!

Complete aphic & Media Use Profiles

R,

BAKERY & CAFE

Quick service restaurants used past 30 days: CAVA

Quick service restaurants used past 30 days: District Taco

Quick service restaurants used past 30 days: Jerry's Subs & Pizza
Quick service restaurants used past 30 days: Ledo Pizza

Quick service restaurants used past 30 days: Tatte Bakery & Cafe

And, Yes!




7.7% or 364,476 of WASHINGTON, DC Metro Adults 18 or older used CAVA in the past 30 days.
Typical Adults 18 or older who used CAVA in the past 30 days are 40.7 years old (13.3% younger than
average) and have a $157,467 (13.1% higher than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ*Gender of Target vs. Market: Adults 18 or older |Ethnicity of Target vs. Market:

White

Black/African
American

= who used CAVA in the past 30
days

%M vs. %F: 47.9%
= Remainder of WASHINGTON,

DC Metro

46.7

2,451,025

Average Age: < 47 . 2

Hispani
Total Persons: # Person 2,252,167 e

3 4,338,716

Men
Average Age:

Women Women » who used CAVAn thepast 30days ~ WWASHINGTON, DC

W= HI of Target vs. Market:

Age Cell Demographics of Target vs. Market:

Adults 18 or older |

» who used CAVAin the past 3Ddays B WASHINGTON, DC <$35K HHI

$35K-$50K HHI

$50K-$75K HHI
$75K-$100K HHI
$100K-$150K HHI
7% o 0,
7.0% 6.8% S e $150K-6250K HHI
ﬂ S—
18-20 21-24 25-29 30-34 35-39 45-49 50-54 55-59 60-64 65-69 |
¥ who used CAVA in the past 30 days B WASHINGTON, DC Avg HHI: | g $139,229

WASHINGTON, DC Metro Scarborough R2 2024: Aug23-Sep24 Qual Intab 368
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Quick service restaurants used past 30 days: CAVA
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2.% or 93,320 of WASHINGTON, DC Metro Adults 18 or older used DISTRICT TACO in the past 30 days.
Typical Adults 18 or older who used DISTRICT TACO in the past 30 days are 38.6 years old (17.9% younger
than average) and have a $153,894 (10.5% higher than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ\lttGender of Target vs. Market: Adults 18 or older

/
2.0%

Total Persons:

9 4,609,872

» who used DISTRICT TACO in
the past 30 days

%M vs. %F 47.9%
= Remainder of WASHINGTON,
DC Metro

46.7

2,451,025

47.2

2,252,167

Women

Men Men

Ethnicity of Target vs. Market:

White

Black/African
American

Asian
Other

Hispanic

» who used DISTRICT TACO in the past 30 days  ® WASHINGTON, DC

Age Cell Demographics of Target vs. Market: Average Age:

Adults 18 or older
i11.9

TR

| 3
70+

18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69
m who used DISTRICT TACO in the past 30 days m WASHINGTON, DC
WASHINGTON, DC Metro Scarborough R2 2024: Aug23-Sep24 Qual Intab 83

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Quick service restaurants used past 30 days: District Taco

W= HHI of Target vs. Market:

<$35K HHI
$35K-$50K HHI
$50K-$75K HHI
$75K-$100K HHI |

$100K-$150K HHI

$150K-$250K HHI

$250K+ HHI

Avg HHI:

$139,229




1.6% or 75,461 of WASHINGTON, DC Metro Adults 18 or older used JERRY'S SUBS & PIZZA in the past 30 days.
Typical Adults 18 or older who used JERRY'S SUBS & PIZZA in the past 30 days are 48.4 years old (3.1% older
than average) and have a $90,423 (35.1% lower than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ\‘Gender of Target vs. Market: Adults 18 or older |Ethnicity of Target vs. Market:

White

Black/African

American
= who used JERRY'S SUBS &

PIZZA in the past 30 days Askaii

47.9%

= Remainder of WASHINGTON,

DC Metro
Average Age 47. 2 46.7

Other

Hispanic

Total Persons: 2,252,167 2,451,025
7 4,627,731 Men Men Women Women = who used IERRY’S SUBS & PIZZA in the past 30 days
., ™ WASHINGTON, DC
Average Age:

Age Cell Demographics of Target vs. Market: E HHI of Target vs. Market:

Adults 18 or older
 who used JERRY'S SUBS & PIZZA in the past 30 days W WASHINGTON, DC <$35K HHI
$35K-$50K HHI
S$50K-$75K HHI
$75K-$100K HHI
$100K-$150K HHI
11.2%
== 8.7% 8.29% oo o $150K-$250K HHI
sl oo st
1820 2124 2529 30-34 3539 45-49 50-54  55-59 65-69 , .
# who used JERRY'S SUBS & PIZZA in the past 30 days B WASHINGTON, DC Avg HHI: $139,229

WASHINGTON, DC Metro Scarborough R2 2024: Aug23-Sep24 Qual Intab 56
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Quick service restaurants used past 30 days: Jerry's Subs & Pizza



Jo 6.8% or 318,984 of WASHINGTON, DC Metro Adults 18 or older used LEDO PIZZA in the past 30 days.
e 1 Typical Adults 18 or older who used LEDO PIZZA in the past 30 days are 49.1 years old (4.6% older than
/) ‘zzA. average) and have a $131,091 (5.8% lower than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ\l‘tGender of Target vs. Market: Adults 18 or older |Ethnicity of Target vs. Market:

White

Black/African

American
» who used LEDO PIZZA in the

6.8% past 30 days

Asian

47.9%
= Remainder of WASHINGTON,
DC Metro

Other

47.2

2,252,167

46.7

Hi i
2,451,025 fspanic

Total Persons:

3 4,384,208

Men
Average Age:

Women Women # who used LEDO PIZZAin the past 30days @ WASHINGTON, DC

W= HHI of Target vs. Market:

Age Cell Demographics of Target vs. Market:

Adults 18 or older
18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70+

# who used LEDO PIZZA in the past 30 days ® WASHINGTON, DC - $139,229

WASHINGTON, DC Metro Scarborough R2 2024: Aug23-Sep24 Qual Intab 304
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

» who used LEDO PIZZA in the past 30 days B WASHINGTON, DC <$35K HHI

$35K-$50K HHI

$50K-575K HHI |
§75K-5100K HHI
$100K-$150K HHI

7.0% 6.8%
@ $150K-$250K HHI

Quick service restaurants used past 30 days: Ledo Pizza



Tatte

BAKERY & CAFE

@ Percent of Market: Adults 18 or older ﬂ\lttGender of Target vs. Market: Adults 18 or older

2.8% or 130,824 of WASHINGTON, DC Metro Adults 18 or older used TATTE BAKERY & CAFE in the past 30 days
Typical Adults 18 or older who used TATTE BAKERY & CAFE in the past 30 days are 37.3 years old (20.6%
younger than average) and have a $170,319 (22.3% higher than average) annual household income.

Ethnicity of Target vs. Market:

I
2.8%

» who used TATTE BAKERY &
CAFE in the past 30 days

47.9%

= Remainder of WASHINGTON,
DC Metro

47.2

Total Persons: 2,252,167
1 4,572,368 Men Men

46.7

2,451,025

Women Women

Age Cell Demographics of Target vs. Market: Average Age:

Adults 18 or older
i 8.2%
7.0% 6.8%
- - k h i j =

18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70+

® who used TATTE BAKERY & CAFE in the past 30 days m WASHINGTON, DC

WASHINGTON, DC Metro Scarborough R2 2024: Aug23-Sep24 Qual Intab 115
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

= who used TATTE BAKERY & CAFE in the past 30 days EWASHINGTON, DC

Quick service restaurants used past 30 days: Tatte Bakery & Cafe

White

Black/African
American

Asian
Other

Hispanic

wwho used TATTE BAKERY & CAFEin the past 30 days

iy EWASHINGTON, DC

W= HHI of Target vs. Market:

<$35K HHI
$35K-$50K HHI
$50K-$75K HHI
$75K-$100K HHI |
$100K-$150K HHI

$150K-$250K HHI
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Education Levels:

Some High School or Less (not graduate)

High School Graduate (12th grade or GED)

Some College Credit (no degree)

Associate's Degree (AA, AS, etc.)

College Graduate (4 year college)
Postgraduate Degree

who used CAVAin the past 30 days

children under 18.

7.7% or 364,476 of WASHINGTON, DC Metro Adults 18 or older used CAVA in the past 30 days.
) Adults 18 or older who used CAVA in the past 30 days are 20.5% more likely to be a college graduate, 36.8%
more likely to work full-time, 5.4% less likely to be married, 17.9% more likely to be a parent of 1 or more

Adults 18 or older
0.3%
M 3.8%

19.7%

23.0
9.8%
9.7%
9.1%

32.8%

| 9.1% |

27.7%
24.4%

u WASHINGTON, DC

Employment:

Employed Full-Time or Part-Time

Employed Full-Time (35 hours or more)

Employed Part-Time (less than 35 hours)

White Collar

Blue Collar

Work From Home (most of the time or always)

who used CAVA in the past 30 days

Adults 18 or older
7.4%

[ 12]

1.7%

32.0%

77.7%

W WASHINGTON, DC

OO Marital Status:

Single, Never Married
Married

Legally Separated
Divorced

Widowed

LGBTQ+ (net)

» who used CAVA in the past 30 days

Adults 18 or older
46.9%
46.0%

0.7%

f1.9%

5/0%

1.3%
B 20%
10.2%
B 7.0%

EWASHINGTON, DC

Top-20 Occupations: Adults 18 or older
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Entrepreneurs/Military Experience
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Foitb b

Parent of 1 or more Children under 18

Working Mothers

Parent of 1 or more Children Under Age 2
Parent of 1 or more Children Age 2-5
Parent of 1 or more Children Age 6- 11
Parent of 1 or more Children Age 12 - 17
Parent of 1 or more Childrenin College

Grandparent of 1 or more Children under 18

Quick service restaurants used past 30 days: CAVA

Stage in Life:

who used CAVA in the past 30 days

Adults 18 or older

W 33.4%
I 283.3%

15.0%
I 10.9%
5.6%
Il 55%
| 10.8%
I 0.4
12.1%
I 13.9%
13.2%

I 14.1%

6.4%
6.9%

_ 10.7
| E——|

® WASHINGTON, DC

%
16.9%
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more children under 18.

2.% or 93,320 of WASHINGTON, DC Metro Adults 18 or older used DISTRICT TACO in the past 30 days.
® Adults 18 or older who used DISTRICT TACO in the past 30 days are .9% more likely to be a college graduate,
7.5% more likely to work full-time, 41.5% less likely to be married, 26.4% more likely to be a parent of 1 or

Adults 18 or older

LZ.O%
3.8%

P i
i \% Education Levels:
Some High School or Less (not graduate)

High School Graduate (12th grade or GED)

Some College Credit (no degree)

13.9%
1.5%

Associate's Degree (AA, AS, etc.)

College Graduate (4 year college)

Postgraduate Degree

24.4%

= who used DISTRICT TACO in the past 30 days B WASHINGTON, DC

Employment:
Employed Full-Time or Part-Time
Employed Full-Time (35 hours or more)

Employed Part-Time (less than 35 hours)

Work From Home (most of the time or always)

= who used DISTRICT TACO in the past 30 days

Adults 18 or older

White Collar

Blue Collar g2:6%

= WASHINGTON, DC

Marital Status: Adults 18 or older

Single, Never Married

a

Married
Legally Separated gg:
Divorced 2-?%
Widowed .0'%%
LGBTQ# (net) W 14.0%

= who used DISTRICT TACO in the past 30 days = WASHINGTON, DC

Top-20 Occupations: Adults 18 or older Entrepreneurs/Military Experience
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‘#H"ﬂ”l Stage in Life: Adults 18 or older

35.8%
Parent of 1 or more Children under 18 m%
: 5.2%
Working Mothers E 10.9%

Parent of 1 or more Children Under Age 2 ?5 7.7%
9.7%

Parent of 1 or more Children Age 2-5 - 9.4%

. 13.0%
Parent of 1 or more Children Age 6- 11 = 13.9%
. 8.1%
Parent of 1 or more Children Age 12 - 17 “ 14.1%

Parent of 1 or more Children in College E% 6.9%

g 8.0%
Grandparent of 1 or more Children under 18 h 16.9%

= who used DISTRICT TACO in the past 30 days m WASHINGTON, DC

Quick service restaurants used past 30 days: District Taco



1.6% or 75,461 of WASHINGTON, DC Metro Adults 18 or older used JERRY'S SUBS & PIZZA in the past 30 days.
Adults 18 or older who used JERRY'S SUBS & PIZZA in the past 30 days are 61.8% less likely to be a college
graduate, 41.8% less likely to work full-time, 61.1% less likely to be married, 25.1% more likely to be a

parent of 1 or more children under 18.

P
* \% Education Levels: Adults 18 or older

Some High School or Less (not graduate) I 1373‘26
High School Graduate (12th grade or GED) m 64.0%
Some College Credit (no degree) %’5
Associate's Degree (AA, AS, etc.) EEQ%
College Graduate (4 year college) _‘ 9%
Postgraduate Degree

# who used JERRY'S SUBS & PIZZA in the past 30 days mWASHINGTON, DC

Adults 18 or older

Employment:

Employed Full-Time or Part-Time
Employed Full-Time (35 hours or more)
Employed Part-Time (less than 35 hours)
White Collar

Blue Collar

Work From Home (most of the time or always)

u who used JERRY'S SUBS & PIZZA in the past 30 days mWASHINGTON, DC

é Marital Status:
single, Never Married
Married

Legally Separated
Divorced

Widowed

LGBTQ+ (net)

= who used JERRY'S SUBS & PIZZA in the past 30 days

Adults 18 or older
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mWASHINGTON, DC

Top-20 Occupations: Adults 18 or older
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it b

Parent of 1 or more Children under 18

Stage in Life:

Working Mothers

Parent of 1 or more Children Under Age 2
Parent of 1 or more Children Age 2-5
Parent of 1 or more Children Age 6- 11
Parent of 1 or more Children Age 12 - 17
Parent of 1 or more Children in College

Grandparent of 1 or more Children under 18

Quick service restaurants used past 30 days: Jerry's Subs & Pizza

= who used JERRY'S SUBS & PIZZA in the past 30 days

Adults 18 or older
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I 25.3%
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* BB, Fducation Levels: Adults 18 or older

\

Some High School or Less (not graduate) 33:992

High School Graduate (12th grade or GED)

Some College Credit (no degree)

6.8% or 318,984 of WASHINGTON, DC Metro Adults 18 or older used LEDO PIZZA in the past 30 days.
Adults 18 or older who used LEDO PIZZA in the past 30 days are 23.% less likely to be a college graduate,
5.5% less likely to work full-time, .2% more likely to be married, 15.% more likely to be a parent of 1 or
more children under 18.

Single, Never Married

Employed Full-Time or Part-Time 69.0%

Married

Employed Full-Time (35 hours or more)

Employed Part-Time (less than 35 hours) Legally Separated ﬁg::

. 4
Employment: Adults 18 or older O Marital Status: Adults 18 or older
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Quick service restaurants used past 30 days: Ledo Pizza



Tatte

BAKERY & CAFE

2.8% or 130,824 of WASHINGTON, DC Metro Adults 18 or older used TATTE BAKERY & CAFE in the past 30 days.
Adults 18 or older who used TATTE BAKERY & CAFE in the past 30 days are 34.5% more likely to be a college
graduate, 23.3% more likely to work full-time, 18.% less likely to be married, 31.2% less likely to be a parent

of 1 or more children under 18.

Adults 18 or older

3.6%
3.8%
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High School Graduate (12th grade or GED)

Some College Credit (no degree)

13.9%
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Associate's Degree (AA, AS, etc.)
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Postgraduate Degree

24.4%

w who used TATTE BAKERY & CAFE in the past 30 days B WASHINGTON, DC

Employment:
Employed Full-Time or Part-Time
Employed Full-Time (35 hours or more)

Employed Part-Time (less than 35 hours)

Work From Home (most of the time or always)

» who used TATTE BAKERY & CAFE in the past 30 days

Marital Status: Adults 18 or older

Single, Never Married

Adults 18 or older

a

Married
Legally Separated lg;:
White Collar Divorced g2:3%
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Blue Collar E:O% Widowed fl3%
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LGBTQ+ (net) .
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B WASHINGTON, DC

mWASHINGTON, DC

Top-20 Occupations: Adults 18 or older Entrepreneurs/Military Experience e !l Stage in Life: Adults 18 or older
16.3% 1595
7.5% s5.4% 9% 5.6% 1.2% 7.3% Parent of 1 or more Children under 18 ﬂ %
114% i . 28.3
: 6.3%
Self-Employ Current or Former Working Mothers E 10.9%
’3" Owner Military Service
st 3.6% Parent of 1 or more Children Under Age 2 E-3’§ 5%
2.7%30% 6% 2.2% i SR
‘ ﬁ 1_2,‘ E L 1.6% D_B,‘-L.su 3% o 1.3% 0.9% Parent of 1 or more Children Age 2-5 ﬂ 9.4%
& & & & Parent of 1 or more Children Age 6- 11 %
\4" & f& 48 ,,P& df # f f e f" r ¢<"§ 49"0 P & #,av Hé;z-‘ 13.9%
f & & &o&) ,,ob* ‘,9"# f \a ) &L @fb ‘?o"b 1‘/ ";.P Parent of 1 or more Children Age 12 - 17 m
&‘f ‘f\a“‘ r & (&4“ &" f f‘f & 5 & @@-. ke f fe &o@\‘? ‘q;‘ *’f P 4p 14.1%
& 3 & & & o & <& 5 6.4%
& &‘é o @o" f “fq( &v@ p 658' f 4‘&}6‘ f < . & j@’ 3 f@";s\ Parent of 1 or more Childrenin College - 6.9%
Nl
j é.? 0‘; & Grandparent of 1 or more Children under 18 % 16.9%
» who used TATTE BAKERY & CAFE in the past 30 days = WASHINGTON, DC w who used TATTE BAKERY & CAFE in the past 30 days ® WASHINGTON, DC
WASHINGTON, DC Metro Scarborough R2 2024: Aug23-Sep24 Qual Intab 115

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Quick service restaurants used past 30 days: Tatte Bakery & Cafe



7.7% or 364,476 of WASHINGTON, DC Metro Adults 18 or older used CAVA in the past 30 days.
Adults 18 or older who used CAVA in the past 30 days are .1% less likely to own their home, 9.3% more likely
to own a higher valued home, 2.3% more likely to have a single-family home, 44.5% more likely to have a

dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 43 Pets in Home: Adults 18 or older
Single Family House (unattached) 3
Own a Dog
Townhouse or attached Home
Condominium Own a Cat
o, 8.1%
A% g0 37% | Apartment
Rent Other Own Second Home Mobile Home or Manufactured  0.2% Own other type of Pet
or Real Estate Home I 0.9%
Property
= who used CAVA in the past 30 days HWASHINGTON, DC = who used CAVA in the past 30 days = WASHINGTON, DC » who used CAVA in the past 30 days W WASHINGTON, DC

Z:’ Value of Owned Home: Adults 18 or older Home Loans: Adults 18 or older

Average Value of Owned Home:
who used CAVA in the past 30 days

WASHINGTON, DC 5699.023

15.7%

$750K-S1M S1VvH Home Mortgage Refinanced  Home Equity own
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STRIQ 2.% or 93,320 of WASHINGTON, DC Metro Adults 18 or older used DISTRICT TACO in the past 30 days.
Q a*a"A\, Adults 18 or older who used DISTRICT TACO in the past 30 days are 10.4% less likely to own their home, 1.7%
more likely to own a lower valued home, 25.9% less likely to have a single-family home, 9.9% more likely to
have a dog.
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1.6% or 75,461 of WASHINGTON, DC Metro Adults 18 or older used JERRY'S SUBS & PIZZA in the past 30 days.
Adults 18 or older who used JERRY'S SUBS & PIZZA in the past 30 days are 46.8% less likely to own their

home, 11.8% more likely to own a higher valued home, 9.5% less likely to have a single-family home, 38.4%

less likely to have a dog.
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have a dog.

6.8% or 318,984 of WASHINGTON, DC Metro Adults 18 or older used LEDO PIZZA in the past 30 days.
Adults 18 or older who used LEDO PIZZA in the past 30 days are 3.9% more likely to own their home, 3.4%

more likely to own a lower valued home, 27.3% more likely to have a single-family home, 1.% less likely to

m Own/Rent/Other: Adults 18 or older

Single Family House (unattached)
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Tatte

BAKERY & CAFE less likely to have a dog.

2.8% or 130,824 of WASHINGTON, DC Metro Adults 18 or older used TATTE BAKERY & CAFE in the past 30 days.
Adults 18 or older who used TATTE BAKERY & CAFE in the past 30 days are 27.1% less likely to own their

home, 19.7% more likely to own a higher valued home, 35.% less likely to have a single-family home, 32.6%
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7.7% or 364,476 of WASHINGTON, DC Metro Adults 18 or older used CAVA in the past 30 days.
Adults 18 or older who used CAVA in the past 30 days are 9.% less likely to look up D-I-Y advice online,
2.3% less likely to always vote in local elections, 56.8% more likely to belong to a gym, 28.5% more likely to

fly domestic past yr.
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STRIQ 2.% or 93,320 of WASHINGTON, DC Metro Adults 18 or older used DISTRICT TACO in the past 30 days.
Qi x*x-P\, Adults 18 or older who used DISTRICT TACO in the past 30 days are 18.1% less likely to look up D-I-Y advice

online, 21.% more likely to always vote in local elections, 64.3% more likely to belong to a gym, 47.8%
more likely to fly domestic past yr.
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1.6% or 75,461 of WASHINGTON, DC Metro Adults 18 or older used JERRY'S SUBS & PIZZA in the past 30 days.
Adults 18 or older who used JERRY'S SUBS & PIZZA in the past 30 days are 26.4% less likely to look up D-I-Y
advice online, 1.8% less likely to always vote in local elections, 5.8% more likely to belong to a gym, 10.9%
less likely to fly domestic past yr.
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JO 6.8% or 318,984 of WASHINGTON, DC Metro Adults 18 or older used LEDO PIZZA in the past 30 days.

Adults 18 or older who used LEDO PIZZA in the past 30 days are 1.9% less likely to look up D-I-Y advice
/OiZZA. online, 8.6% more likely to always vote in local elections, 2.2% more likely to belong to a gym, 2.8% less
likely to fly domestic past yr.
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Redpes/

Tatte

BAKERY & CAFE

2.8% or 130,824 of WASHINGTON, DC Metro Adults 18 or older used TATTE BAKERY & CAFE in the past 30 days
Adults 18 or older who used TATTE BAKERY & CAFE in the past 30 days are 19.6% less likely to look up D-I-Y
advice online, 4.1% less likely to always vote in local elections, 100.7% more likely to belong to a gym,

22.6% more likely to fly domestic past yr.
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7.7% or 364,476 of WASHINGTON, DC Metro Adults 18 or older used CAVA in the past 30 days.

Adults 18 or older who used CAVA in the past 30 days are 12.4% more likely to use QSRs past mo., 20.3%
more likely to use Sit-Down Restaurants past mo., 12.9% less likely to use Casinos past yr., 23.9% less likely
to smoke cigarettes.
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2.% or 93,320 of WASHINGTON, DC Metro Adults 18 or older used DISTRICT TACO in the past 30 days.
Adults 18 or older who used DISTRICT TACO in the past 30 days are 12.4% more likely to use QSRs past mo.,
29.3% more likely to use Sit-Down Restaurants past mo., 8.2% more likely to use Casinos past yr., 98.1%
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Quick service restaurants used past 30 days: District Taco
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Past 30-days QSR Users: Adults 18 or older
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52.% less likely to smoke cigarettes.

1.6% or 75,461 of WASHINGTON, DC Metro Adults 18 or older used JERRY'S SUBS & PIZZA in the past 30 days.
Adults 18 or older who used JERRY'S SUBS & PIZZA in the past 30 days are 12.4% more likely to use QSRs
past mo., 9.8% more likely to use Sit-Down Restaurants past mo., 5.5% more likely to use Casinos past yr,,
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CA

6.8% or 318,984 of WASHINGTON, DC Metro Adults 18 or older used LEDO PIZZA in the past 30 days.
Adults 18 or older who used LEDO PIZZA in the past 30 days are 12.4% more likely to use QSRs past mo.,
22.% more likely to use Sit-Down Restaurants past mo., 38.3% more likely to use Casinos past yr., 58.7% less

likely to smoke cigarettes.
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36.% less likely to smoke cigarettes.

2.8% or 130,824 of WASHINGTON, DC Metro Adults 18 or older used TATTE BAKERY & CAFE in the past 30 days.
Adults 18 or older who used TATTE BAKERY & CAFE in the past 30 days are 12.4% more likely to use QSRs

past mo., 30.1% more likely to use Sit-Down Restaurants past mo., 42.% less likely to use Casinos past yr,,
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Card.

7.7% or 364,476 of WASHINGTON, DC Metro Adults 18 or older used CAVA in the past 30 days.
Adults 18 or older who used CAVA in the past 30 days are 21.% more likely to have a 401K, 17.2% more likely
to have an Auto Loan, 66.% more likely to Invest/Trade Stocks Online, 7.1% less likely to pay with their Debit
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2.% or 93,320 of WASHINGTON, DC Metro Adults 18 or older used DISTRICT TACO in the past 30 days.
Adults 18 or older who used DISTRICT TACO in the past 30 days are 11.7% less likely to have a 401K, 35.9%
less likely to have an Auto Loan, 48.9% more likely to Invest/Trade Stocks Online, 63.3% more likely to pay
with their Debit Card.
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Investments Owned: Adults 18 or older
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= who used JERRY'S SUBS & PIZZA in the past 30 days

1.6% or 75,461 of WASHINGTON, DC Metro Adults 18 or older used JERRY'S SUBS & PIZZA in the past 30 days.
Adults 18 or older who used JERRY'S SUBS & PIZZA in the past 30 days are 43.5% less likely to have a 401K,
9.3% less likely to have an Auto Loan, 74.% less likely to Invest/Trade Stocks Online, 38.2% more likely to pay
with their Debit Card.
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their Debit

6.8% or 318,984 of WASHINGTON, DC Metro Adults 18 or older used LEDO PIZZA in the past 30 days.
Adults 18 or older who used LEDO PIZZA in the past 30 days are 18.3% less likely to have a 401K, 22.% more

likely to have an Auto Loan, 38.3% less likely to Invest/Trade Stocks Online, 22.2% more likely to pay with

Card.
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2.8% or 130,824 of WASHINGTON, DC Metro Adults 18 or older used TATTE BAKERY & CAFE in the past 30 days.
I t t e Adults 18 or older who used TATTE BAKERY & CAFE in the past 30 days are 29.6% more likely to have a 401K,
a 36.5% less likely to have an Auto Loan, 71.8% more likely to Invest/Trade Stocks Online, 26.% more likely to
BAKERY & CAFE pay with their Debit Card.

Investments Owned: Adults 18 or older ﬂ Financial Services Has and/or Uses: Adults 18 or older
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Adults 18 or older who used CAVA in the past 30 days spend an average of 3 days, 3 hours, 13 minutes and 55 seconds
each week with All Forms of Media.
81.1% of Adults 18 or older who used CAVA in the past 30 days spend an avg. of 7 hours and 8 minutes each week listening to All Local

AM/FM Radio, representing 7.7% of total time spent with all forms of Media.

Weekly

Avg. H:M:5/week with All Forms of Media:

Reach Adults 18 or older
65:19:49
Concurrent
Usege 5\t e d VAV the past 30 WASHINGTON, DC

days
% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:
% o+
&é’ .S\EFP @é\ p Qéd r-}-‘*# ﬁéa
< & A “9‘
Ty & & ¥
& &
&
&
= who used CAVA in the past 30 days m WASHINGTON, DC
WASHINGTON, DC  Metro  Scarborough R2 2024: Aug23-Sep24  Qual Intab 368 WASHINGTON, DC Metro Scarborough R2 2024: Aug23-Sep24 Qual Intab 4,660 HUbe rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything

BROADCASTING

Quick service restaurants used past 30 days: CAVA



Adults 18 or older who used DISTRICT TACO in the past 30 days spend an average of 2 days, 21 hours, 40 minutes and
55 seconds each week with All Forms of Media.

85.9% of Adults 18 or older who used DISTRICT TACO in the past 30 days spend an avg. of 8 hours and 12 minutes each week listening to
All Local AM/FM Radio, representing 10.1% of total time spent with all forms of Media.
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Adults 18 or older who used JERRY'S SUBS & PIZZA in the past 30 days spend an average of 4 days, 8 hours, 12 minutes
and 31 seconds each week with All Forms of Media.

94.% of Adults 18 or older who used JERRY'S SUBS & PIZZA in the past 30 days spend an avg. of 9 hours and 0 minutes each week
listening to All Local AM/FM Radio, representing 8.1% of total time spent with all forms of Media.
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Adults 18 or older
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Adults 18 or older who used LEDO PIZZA in the past 30 days spend an average of 3 days, 4 hours, 28 minutes and 4
o
e seconds each week with All Forms of Media.

84.5% of Adults 18 or older who used LEDO PIZZA in the past 30 days spend an avg. of 8 hours and 0 minutes each week listening to All
Local AM/FM Radio, representing 8.8% of total time spent with all forms of Media.
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Adults 18 or older who used TATTE BAKERY & CAFE in the past 30 days spend an average of 2 days, 17 hours, 6 minutes
I a t t e and 42 seconds each week with All Forms of Media.

70.2% of Adults 18 or older who used TATTE BAKERY & CAFE in the past 30 days spend an avg. of 5 hours and 43 minutes each week
listening to All Local AM/FM Radio, representing 6.2% of total time spent with all forms of Media.

<o I
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Adults 18 or older who used CAVA in the past 30 days spend an average of 2 days, 6 hours, 52 minutes and 13 seconds
each week with All Forms of Ad-Supported Media.

75.6% of Adults 18 or older who used CAVA in the past 30 days spend an avg. of 6 hours and 6 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 8.4% of total time spent with all forms of Ad-Supported Media.

.
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Quick service restaurants used past 30 days: CAVA



GTRIQ Adults 18 or older who used DISTRICT TACO in the past 30 days spend an average of 1 days, 22 hours, 41 minutes and 9
Q' aHa A ®

seconds each week with All Forms of Ad-Supported Media.
76.4% of Adults 18 or older who used DISTRICT TACO in the past 30 days spend an avg. of 6 hours and 1 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 9.8% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who used JERRY'S SUBS & PIZZA in the past 30 days spend an average of 3 days, 5 hours, 48 minutes
and 6 seconds each week with All Forms of Ad-Supported Media.

78.1% of Adults 18 or older who used JERRY'S SUBS & PIZZA in the past 30 days spend an avg. of 7 hours and 9 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 7.2% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Aduits 18 or older
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Quick service restaurants used past 30 days: Jerry's Subs & Pizza



JO Adults 18 or older who used LEDO PIZZA in the past 30 days spend an average of 2 days, 8 hours, 48 minutes and 48
e seconds each week with All Forms of Ad-Supported Media.
;- 79.1% of Adults 18 or older who used LEDO PIZZA in the past 30 days spend an avg. of 7 hours and 19 minutes each week listening to
’ Local Ad-Supported AM/FM Radio, representing 10.2% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who used TATTE BAKERY & CAFE in the past 30 days spend an average of 1 days, 21 hours, 8 minutes
I a t t e and 41 seconds each week with All Forms of Ad-Supported Media.
65.2% of Adults 18 or older who used TATTE BAKERY & CAFE in the past 30 days spend an avg. of 5 hours and 19 minutes each week
BAKERY & CAFE listening to Local Ad-Supported AM/FM Radio, representing 7.7% of total time spent with all forms of Ad-Supported Media.
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CA/

Adults 18 or older who used CAVA in the past 30 days spend an average of 7 hours and 50 minutes
each day with All Forms of Ad-Supported Media. 75.6% listen to Local AM/FM Radio for an avg. of
(Local Radio delivers 8.4% of Time with Ad-Supported Media.)

52.3 minutes/day.

Top-13 All Forms of Medm (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(average week)

Grocery Stores
Search (Google, Bing, etc.)
Banking/Financial/Real Estate (Websites/Apps)

Mews/Weather /Sports

Billboards & Signs (Weekly Drivers)
Email/Text/IM/Zoom,etc. (Personal & Work)
Local AM/FM Radio

Facebook

Non-Premium Cable TV Networks

Local TV Stations

Instagram

Games/Fantasy/Betting Sites

YouTube Video

i

® who used CAVA in the past 30 days

Avg. Hours+Minutes/day with All
Forms of Media: Adults 18 or older

who used CAVA in the past

30 days

WASHINGTON, DC m

B WASHINGTON, DC

axerage Doyl

Billboards &
Signs (Weekly

Email/Text/IM/
Zoom,etc.
(Personal &
Work)

Local TV Stations

Drivers)
56.8
Games/
Fantasy/
Betting

Non-Premium

Cable \\’

Local AM/FM Radio

Non-Premium C

Billboards &
Signs (Weekly
Drivers)
46.6

Instagram
29.2

News/

Email/Text/IM/ Weather...

Zoom,etc.
(Personal &
Work)

Gro...
Sto...

Vndeo 3
gl 204

Local TV Stations
74.1

® who used CAVA in the past 30 days

W WASHINGTON, DC

Top-13 All Forms ofAd Suggorted Media (Persons & % Reach): Adults 18 or older

faverage week)
Grocery Stores

Search (Google, Bing, etc.)

./ ther /Sports (Websi

pps)
Billboards & Signs (Weekly Drivers)

Local AM/FM Radio

Facebook

Email/Text/IM/Zoom,etc. (Personal & Work)
Non-Premium Cable TV Networks

Local TV Stations

Shopping (indl. Food/Auctions/Travel, etc.)
Instagram

Gas Stations/Convenience Stores

YouTube Video

WASHINGTON, DC

PRERED

= who used CAVA in the past 30 days

Metro Scarborough R2 2024: Aug23-Sep24

who used CAVA in the past

inmesE

Avg. Hours+Minutes/day with All m

Forms of Ad-Supported Media:

Adults 18 or older m

WASHINGTON, DC
30days

B WASHINGTON, DC
Qual Intab 368

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Average Doy)

Top-13 All Forms of Ad-Supported Media (% Time Spent &

Avg. Minutes/day Spent): Adults 18 or older

Billboards &
Signs (Weekly
Drivers)
56.8

emium | Local TV Stations

Shopping NS
(incl
Food/ Spi

Auctic

Travel,e..

YouTube
Video
174

Local AM/FM
Radio
52.3

Instagram
30.3

We...

Billboards &
Signs
(Weekly
Drivers)
46.6

Local AM/FM
Radio
52.8

Facebook
46.7

Email/ Search

YouTube
Video
221

Instagr...
22.0
(Perso -

& Shopping
(incl. Food/
Auctions.

News/
Weathe...

Local TV Stations
69.5

Groce..

Work)

= who used CAVA in the past 30 days

Quick service restaurants used past 30 days: CAVA

m WASHINGTON, DC
® Share of Everything

. for Anything _




STR/IQ
0\*** »

Adults 18 or older who used DISTRICT TACO in the past 30 days spend an average of 6 hours and 40
minutes each day with All Forms of Ad-Supported Media. 76.4% listen to Local AM/FM Radio for an
(Local Radio delivers 9.8% of Time with Ad-Supported Media.)

avg. of 51.6 minutes/day.

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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for an avg. of 61.4 minutes/day.

Adults 18 or older who used JERRY'S SUBS & PIZZA in the past 30 days spend an average of 11 hours
and 6 minutes each day with All Forms of Ad-Supported Media. 78.1% listen to Local AM/FM Radio
(Local Radio delivers 7.2% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who used LEDO PIZZA in the past 30 days spend an average of 8 hours and 6
minutes each day with All Forms of Ad-Supported Media. 79.1% listen to Local AM/FM Radio for an

avg. of 62.8 minutes/day.

(Local Radio delivers 10.2% of Time with Ad-Supported Media.)
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Tatte

BAKERY & CAFE

for an avg. of 45.7 minutes/day.

Adults 18 or older who used TATTE BAKERY & CAFE in the past 30 days spend an average of 6 hours
and 26 minutes each day with All Forms of Ad-Supported Media. 65.2% listen to Local AM/FM Radio
(Local Radio delivers 7.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
2T

Local AM/FM Radio

CAVA

275,483 or 75.6% of Adults 18 or older who used CAVA in the past 30 days listen to Ad-Supported
Local AM/FM Radio for an average of 52.3 minutes every day representing 35.% of all time spent
daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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[ 71,304 or 76.4% of Adults 18 or older who used DISTRICT TACO in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 51.6 minutes every day representing 31.6% of all
time spent daily with Ad-Supported Audio.
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58,904 or 78.1% of Adults 18 or older who used JERRY'S SUBS & PIZZA in the past 30 days listen to
Ad-Supported Local AM/FM Radio for an average of 61.4 minutes every day representing 31.1% of
all time spent daily with Ad-Supported Audio.
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[ 252,253 or 79.1% of Adults 18 or older who used LEDO PIZZA in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 62.8 minutes every day representing 40.9% of all
time spent daily with Ad-Supported Audio.
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[ 85,325 or 65.2% of Adults 18 or older who used TATTE BAKERY & CAFE in the past 30 days listen to
Ad-Supported Local AM/FM Radio for an average of 45.7 minutes every day representing 36.2% of
all time spent daily with Ad-Supported Audio.
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275,483 or 75.6% of Adults 18 or older who used CAVA in the past 30 days listen to Ad-Supported
Local AM/FM Radio for an average of 52.3 minutes every day representing 35.% of all time spent
daily with Ad-Supported Audio.
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71,304 or 76.4% of Adults 18 or older who used DISTRICT TACO in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 51.6 minutes every day representing 31.6% of all
time spent daily with Ad-Supported Audio.
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58,904 or 78.1% of Adults 18 or older who used JERRY'S SUBS & PIZZA in the past 30 days listen to
Ad-Supported Local AM/FM Radio for an average of 61.4 minutes every day representing 31.1% of
all time spent daily with Ad-Supported Audio.
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85,325 or 65.2% of Adults 18 or older who used TATTE BAKERY & CAFE in the past 30 days listen to
a t t e Ad-Supported Local AM/FM Radio for an average of 45.7 minutes every day representing 36.2% of
FAEREN: & CATih all time spent daily with Ad-Supported Audio.
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275,483 or 75.6% of Adults 18 or older who used CAVA in the past 30 days listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Classic Hits, Adult Contemporary,
Country, and Urban AC.
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Contemporary, and Pop Contemporary Hit Radio.

71,304 or 76.4% of Adults 18 or older who used DISTRICT TACO in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are All News, Spanish Contemporary, Urban Contemporary, Adult
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58,904 or 78.1% of Adults 18 or older who used JERRY'S SUBS & PIZZA in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Rhythmic Contemporary Hit Radio,
Urban AC, Pop Contemporary Hit Radio, and Country.
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Quick service restaurants used past 30 days: Jerry's Subs & Pizza




Local AM/FM Radlo Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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252,253 or 79.1% of Adults 18 or older who used LEDO PIZZA in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Urban AC, Adult Contemporary, Country, Classic Hits, and

Urban Contemporary.
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Tatte

BAKERY & CAFE

85,325 or 65.2% of Adults 18 or older who used TATTE BAKERY & CAFE in the past 30 days listen to Ad-

Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Spanish Contemporary, Classic Hits,

Adult Contemporary, and News/Talk/Information.
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Avg. Week A{!ﬂ\gﬁeo (Persons & % Reach): Adults 18 or older
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Local TV Stations
YouTube Video
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TikTok
Hulu/Hulu + Live TV {any Hulu)
AppleTV+fubo,Pluto, Tubi, etc.
Disney+
Premium Cable TV Networks
Peacock

Paramount+

CA/A

208,397 or 57.2% of Adults 18 or older who used CAVA in the past 30 days watch Ad-Supported
Local TV Stations for an average of 50.6 minutes every day representing 24.8% of all time spent daily
with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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69,113 or 74.1% of Adults 18 or older who used DISTRICT TACO in the past 30 days watch Ad-
Supported Local TV Stations for an average of 36.5 minutes every day representing 22.4% of all time
spent daily with Ad-Supported Video.

!
s

Avg. Hours+Minutes/day with
Video: Adults 18 or older

who used DISTRICTTACO ~ WASHINGTON, BC
in the past 30 days

1
o Ny g o
7 A Ha o N N eSS

% EIR ohe e = 3R T8 X o
CEREEREEEEREEE e

e
]
X
T
o
R

u who used DISTRICT TACO in the past 30 days = WASHINGTON, DC

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Amazon
Prime/
IMDb/
FireTV

Netflix
17.6

Local TV Stations
40.8

Premium

Cable TV

Networks
13.7

Hulu
t Live

Non-Premium
Cable TV
Networks YouTube Video
53.1 24.2

Roku +
The Roku
Channel

Non-Premium Cable TV
Networks

86.0

Local TV Stations

74.1

Amazon
Prime/IMDb/
FireTV

Netflix
251

Hulu/
Hulu + The

Live TV... | Roku...

Roku +

YouTube
Video

22.1 Disney+

AppleTV 95

Premiamy + fubo,P...

Cable TV

NEBWORKSY TikTok
204 12.3

m who used DISTRICT TACO in the past 30 days

B WASHINGTON, DC

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Avg.

Non-Premium Cable TV...

Local TV Stations

YouTube Video

Amazon Prime/IMDb/FireTV
TikTek

Hulu/Hulu + Live TV {(any Hulu)
AppleTV+fubo,Pluto, Tubi, etc.
Peacock

Netflix

Paramount+

Disney+

Roku + The Roku Channel
Premium Cable TV Networks

WASHINGTON, DC

N
Ut
[
F

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 18 or older

1

who used DISTRICT TACO in WASHINGTON, DC
the past 30days

m WASHINGTON, DC
Qual Intab 83

2.9%
5.1%

m who used DISTRICT TACO in the past 30 days
Metro Scarborough R2 2024: Aug23-Sep24

[
R

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

YouTube Video
Local TV Stations 25.3
36.5

Netflix

Non-Premium 10. S

Cable TV Amazon Prime/IMDb/
Networks FireTV
47.4 26.7

Hulu/ Ap..
Hulu +...

TikT...

Non-Premium
Cable TV
Networks

80.6

Amazon Prime/ | YouTube
IMDb/FireTV Video
40.7 22.1

Ap...
il
tflix = etc
Local TV 12.3 8.8
Stations TikTok
69.5 123 Pea... Rok..

Hulu/Hulu
+ Live TV...

= who used DISTRICT TACO in the past 30 days

Quick service restaurants used past 30 days: District Taco

W WASHINGTON, DC
*® Share of Everything



Avg. Week All Video (Persons & % Reach): Adults 18 or older .
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= who used JERRY'S SUBS & PIZZA in the past 30 days

57,908 or 76.7% of Adults 18 or older who used JERRY'S SUBS & PIZZA in the past 30 days watch Ad-
Supported Local TV Stations for an average of 59.3 minutes every day representing 26.6% of all time
spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older .
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e

219,798 or 68.9% of Adults 18 or older who used LEDO PIZZA in the past 30 days watch Ad-
Supported Local TV Stations for an average of 73.2 minutes every day representing 25.2% of all time
spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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Tatte

BAKERY & CAFE

77,397 or 59.2% of Adults 18 or older who used TATTE BAKERY & CAFE in the past 30 days watch Ad-
Supported Local TV Stations for an average of 32.6 minutes every day representing 19.5% of all time
spent daily with Ad-Supported Video.
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208,397 or 57.2% of Adults 18 or older who used CAVA in the past 30 days watch Ad-Supported

/ Local TV Stations for an average of 50.6 minutes every day representing 24.8% of all time spent daily
with Ad-Supported Video.

Avg. Hours+Minutes/day with Ad-Supported
Video: Adults 18 or older
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o‘sT*R'%- 69,113 or 74.1% of Adults 18 or older who used DISTRICT TACO in the past 30 days watch Ad-
e . Supported Local TV Stations for an average of 36.5 minutes every day representing 22.4% of all time

spent daily with Ad-Supported Video.
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Video: Adults 18 or older
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57,908 or 76.7% of Adults 18 or older who used JERRY'S SUBS & PIZZA in the past 30 days watch Ad-
Supported Local TV Stations for an average of 59.3 minutes every day representing 26.6% of all time

spent daily with Ad-Supported Video.
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Supported Local TV Stations for an average of 73.2 minutes every day representing 25.2% of all time

J’o 219,798 or 68.9% of Adults 18 or older who used LEDO PIZZA in the past 30 days watch Ad-
e
1zzA. spent daily with Ad-Supported Video.
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77,397 or 59.2% of Adults 18 or older who used TATTE BAKERY & CAFE in the past 30 days watch Ad-

I a t t e Supported Local TV Stations for an average of 32.6 minutes every day representing 19.5% of all time
spent daily with Ad-Supported Video.

BAKERY & CAFE

Avg. Hours+Minutes/day with Ad-Supported
Video: Adults 18 or older
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208,397 or 57.2% of Adults 18 or older who used CAVA in the past 30 days watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Dramas, Local News -
Morning, Comedies, and Movies.
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Local TV Station Pragrams (Persons & % Reach): Adults 18 or older
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57,908 or 76.7% of Adults 18 or older who used JERRY'S SUBS & PIZZA in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Local News - Late, Local
News - Evening, Game Shows, Sports, and National/Network Ne

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local News - Morning, and Comedies.

219,798 or 68.9% of Adults 18 or older who used LEDO PIZZA in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News - Evening, Dramas,

Local TVStat:on 1 Programs (Persons & % Reach): Adults 18 or older
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77,397 or 59.2% of Adults 18 or older who used TATTE BAKERY & CAFE in the past 30 days watch Ad-
I a t t e Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Dramas, Local
SUEERY & G News - Morning, Game Shows, and National/Network News.
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AVA

309,491 or 84.9% of Adults 18 or older who used CAVA in the past 30 days use Ad-Supported Social
Media for an average of 176.1 minutes every day representing 30.5% of all time spent daily with Ad-
Supported Digital Media.

Avg. Week AI{ Qigital (Persons & % Reach).' Adults 18 or older

Avg.

Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

e P I
email/Text/im/zoometc. (Personal & work) R e SR R
arvsianigorie T — TR
Streaming Audio (Local Radio/... PRATIT] IR T o

Online
Classes,
Schools,

Colleges,...
00 116.6
YouTube/

OTT TV Streaming
Services

Social Media Search

198.6

Social Media
156.2

Online
Classes,

OTT TV Streaming Services

cames s s PR v
shopping (incl. Food/Auctions/Travel, etc.) m
A
Online Classes, Schools, Colleges, Universities m m

i

® who used CAVA in the past 30 days

Avg. Hours+Minutes/day with
Digital: Adults 18 or older 896

Concurrent
Usoge

who used CAVAIn the past WASHINGTON, DC
30 days

Bing, etc.)

Streaming
Non ‘ 33.0
Streaming Audio (Local | Premium
Podcasts/Streaming Sen

166.9

fio/
) +Premium
Cable...

Schools,
Colleges,
Universities

Search
Local TV
Streaming
41.2

(Goo...
Bing,
etc.)

Non

Premium
+Premium
Cable
Streaming

Sh... | Fantasy

B WASHINGTON, DC

m who used CAVA in the past 30 days

= WASHINGTON, DC

Avg. Week Ad- Suggorted Digital (Persons & % Reach): Adults 18 or older Avg

Search (Google, Bing, etc.)

News/Weather /Sports (Websites/Apps)
Social Media

Email/Text/IM/Zoom,etc. (Personal & Work)
OTT TV Streaming Services

Shopping (incl. Food/Auctions/Travel, etc.)

YouTube/TikTok, etc.

Streaming Audio (Local Radio/...

Tebiites /i

Gng/Financial/Real pps)
Local TV Streaming

Games Fantasy/Betting Sites

Online Classes, Schools, Colleges, Universities

® who used CAVA in the past 30 days

WASHINGTON, DC Metro

Scarborough R2 2024: Aug23-Sep24

Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Avg. Hours+Minutes/day with Ad- m
Supported Digital: Adults 18 or older m

0.4%

Non-Pre
+Pre

Streaming Audio
(Local Radio/
Podcasts/
Streaming
Services)
913

Shop
(i
Local TV
Streami... | Auct
30.9 Tre

Social Media
176.1

YouTube/

TikTok, etc.

343

...
|

Food/

Banki

Streaming Audio
{Local Radio/
Podcasts/Streaming
Services)

69.3

Sacial Media
136.1 Local TV
Streaming

38.6

YouTube/
TikTok, etc.
34.4

OTT TV Streaming Services
88.1

Shopping
(incl. Food/
Auctions...

emium
m Cable

4:53
concurrent
Usage %: 70.5%
who used CAVA in the past WASHINGTON, DC
30days 0.0%
B WASHINGTON, DC
Qual Intab 368

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

m who used CAVA in the past30d

Quick service restaurants used past 30 days: CAVA

ays

B WASHINGTON, DC

* Share of Everything

for Anything _



TRy
Os***o)\ o

81,405 or 87.2% of Adults 18 or older who used DISTRICT TACO in the past 30 days use Ad-
Supported Social Media for an average of 132.8 minutes every day representing 27.3% of all time
spent daily with Ad-Supported Digital Media.
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64,207 or 85.1% of Adults 18 or older who used JERRY'S SUBS & PIZZA in the past 30 days use Ad-
Supported Social Media for an average of 338.3 minutes every day representing 43.3% of all time
spent daily with Ad-Supported Digital Media.
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Jo 238,559 or 74.8% of Adults 18 or older who used LEDO PIZZA in the past 30 days use Ad-Supported
Social Media for an average of 178.8 minutes every day representing 30.8% of all time spent daily
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BAKERY & CAFE

104,000 or 79.5% of Adults 18 or older who used TATTE BAKERY & CAFE in the past 30 days use Ad-
Supported Social Media for an average of 103.4 minutes every day representing 22.3% of all time
spent daily with Ad-Supported Digital Media.
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290,096 or 79.6% of Adults 18 or older who used CAVA in the past 30 days use Ad-Supported
Facebook for an average of 62.4 minutes every day representing 35.5% of all time spent daily with
‘ Ad-Supported Social Media.
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67,759 or 72.6% of Adults 18 or older who used DISTRICT TACO in the past 30 days use Ad-
Supported Facebook for an average of 50.2 minutes every day representing 37.8% of all time spent
daily with Ad-Supported Social Media.
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59,414 or 78.7% of Adults 18 or older who used JERRY'S SUBS & PIZZA in the past 30 days use Ad-
Supported Facebook for an average of 125.9 minutes every day representing 37.2% of all time spent
daily with Ad-Supported Social Media.
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236,300 or 74.1% of Adults 18 or older who used LEDO PIZZA in the past 30 days use Ad-Supported
Facebook for an average of 66.2 minutes every day representing 37.% of all time spent daily with
Ad-Supported Social Media.
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104,000 or 79.5% of Adults 18 or older who used TATTE BAKERY & CAFE in the past 30 days use Ad-

I a t t e Supported Facebook for an average of 35.8 minutes every day representing 34.7% of all time spent
SAEERT & EATR daily with Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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290,096 or 79.6% of Adults 18 or older who used CAVA in the past 30 days use Ad-Supported
Facebook for an average of 62.4 minutes every day representing 35.5% of all time spent daily with
Ad-Supported Social Media.

Weekly 79.6% Avg. Hours+Minutes/day with Ad-Supported
Reach% "~ Social Media: Adults 18 or older

“"Share of Ad-Supported Social Media"
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| 67,759 or 72.6% of Adults 18 or older who used DISTRICT TACO in the past 30 days use Ad-
Supported Facebook for an average of 50.2 minutes every day representing 37.8% of all time spent
daily with Ad-Supported Social Media.

STR/
0\ x* *c)' ®

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % 76.7% Social Media: Adults 18 or older
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59,414 or 78.7% of Adults 18 or older who used JERRY'S SUBS & PIZZA in the past 30 days use Ad-
Supported Facebook for an average of 125.9 minutes every day representing 37.2% of all time spent
daily with Ad-Supported Social Media.

Weekly

Avg. Hours+Minutes/day with Ad-Supported
Reach % 78.7%

igl Media: Adults 18 or older
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Jo 236,300 or 74.1% of Adults 18 or older who used LEDO PIZZA in the past 30 days use Ad-Supported
e Facebook for an average of 66.2 minutes every day representing 37.% of all time spent daily with
TZZA. Ad-Supported Social Media.

Weekly 74.1% 72.9% Avg. Hours+Minutes/day with Ad-Supported

Reach % Social Media: Adults 18 or older
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104,000 or 79.5% of Adults 18 or older who used TATTE BAKERY & CAFE in the past 30 days use Ad-
a t t e Supported Facebook for an average of 35.8 minutes every day representing 34.7% of all time spent
SRERY & CAER daily with Ad-Supported Social Media.
Weekly 79.5% Avg. Hours+Minutes/day with Ad-Supported

Reach % Social Media: Adults 18 or older
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| M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 22,997;
Social Media: 18,693; Local Radio: 17,036; Non-Prem. Cable: 10,840; Local TV: 7,511
reaching Adults 18 or older who used CAVA in the past 30 days.
(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who used CAVA in the past 30 days WASHINGTON, DC Metro Area Adults 18 or older
160,000 1,600,000
140,000 1,400,000
120,000 1,200,000
100,000 1,000,000
80,000 800,000
60,000 600,000
40,000 400,000
20,000 200,000
1] 0
> 2 @ P PP R AR R @ R R R R G 2 @ P P ° P o g R R R R R AR R R A
D e e e e et R ot o S T I G il
e Mon-Fri Local AM/FM Radio AQH s Mon-Fri Local TV Station AQH e Mon-Fri Local AM/FM Radio AQH e Mon-Fri Local TV Station AQH
e VoD~ Fri Non-Premium Cable TV AQH e M on-Fri Social Media AQH e Vlon- Fri Non-Premium Cable TV AQH e Mon-Fri Social Media AQH
s Vlon-Fri Digital Media (Less Social) AQH e Vlon-Fri Digital Media (Less Social) AQH

WASHINGTON, DC Metro Scarborough R2 2024: Aug23-Sep24 Qual Intab 368
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

l:; * Share of Everything
.al for Anything _

Quick service restaurants used past 30 days: CAVA




\5TR’C)

Q * ¥ i ®

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 7,228;
Social Media: 5,111; Local Radio: 4,713; Non-Prem. Cable: 3,224; Local TV: 2,827 reaching
Adults 18 or older who used DISTRICT TACO in the past 30 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 5,601;
Social Media: 4,681; Local Radio: 3,778; Non-Prem. Cable: 2,677; Local TV: 2,403 reaching
Adults 18 or older who used JERRY'S SUBS & PIZZA in the past 30 days.
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Jo M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 19,606;

2 -

Local Radio: 16,098; Social Media: 14,243; Non-Prem. Cable: 10,689; Local TV: 8,057
reaching Adults 18 or older who used LEDO PIZZA in the past 30 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who used LEDO PIZZA in the past 30 days
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 8,983;
a t t e Social Media: 7,427; Local Radio: 5,329; Non-Prem. Cable: 4,210; Local TV: 2,986 reaching

BAKERY & CAFE Adults 18 or older who used TATTE BAKERY & CAFE in the past 30 days.
(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week) Totol Persons:
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T who used Sc:::vu‘n thepast  WASHINGTON, DC %,

Public Transit m

w who used CAVA in the past 30 days m WASHINGTON, DC

331,232 or 90.9% of Adults 18 or older who used CAVA in the past 30 days spend an average of 56.8
minutes per day driving, seeing Billboards and Signs. 63.2% Listen to Local Radio Stations Out-of-
Home for an average of 31.7 minutes/day.
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65,985 or 70.7% of Adults 18 or older who used DISTRICT TACO in the past 30 days spend an average
of 52.6 minutes per day driving, seeing Billboards and Signs. 63.9% Listen to Local Radio Stations

Out-of-Home for an average of 31.2 minutes/day.

Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or otder
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Avg. Hours+Minutes/day with Out-
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68,140 or 90.3% of Adults 18 or older who used JERRY'S SUBS & PIZZA in the past 30 days spend an
average of 30.7 minutes per day driving, seeing Billboards and Signs. 65.3% Listen to Local Radio
Stations Out-of-Home for an average of 37.2 minutes/day.
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283,946 or 89.% of Adults 18 or older who used LEDO PIZZA in the past 30 days spend an average of
56.7 minutes per day driving, seeing Billboards and Signs. 66.1% Listen to Local Radio Stations Out-
of-Home for an average of 38.1 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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91,041 or 69.6% of Adults 18 or older who used TATTE BAKERY & CAFE in the past 30 days spend an
average of 31.4 minutes per day driving, seeing Billboards and Signs. 54.5% Listen to Local Radio
Stations Out-of-Home for an average of 27.7 minutes/day.
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331,232 or 90.9% of Adults 18 or older who used CAVA in the past 30 days spend an average of 56.8
minutes per day driving, seeing Billboards and Signs representing 33.2% of all Time Spent with Ad-

Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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o‘S:tR:QA 65,985 or 70.7% of Adults 18 or older who used DISTRICT TACO in the past 30 days spend an average of
. 52.6 minutes per day driving, seeing Billboards and Signs representing 23.9% of all Time Spent with Ad-

Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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68,140 or 90.3% of Adults 18 or older who used JERRY'S SUBS & PIZZA in the past 30 days spend an

average of 30.7 minutes per day driving, seeing Billboards and Signs representing 15.8% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
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Jo 283,946 or 89.% of Adults 18 or older who used LEDO PIZZA in the past 30 days spend an average of 56.7
. minutes per day driving, seeing Billboards and Signs representing 36.% of all Time Spent with Ad-
JEEZA, Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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91,041 or 69.6% of Adults 18 or older who used TATTE BAKERY & CAFE in the past 30 days spend an

I a t t e average of 31.4 minutes per day driving, seeing Billboards and Signs representing 14.8% of all Time Spent
with Ad-Supported Out-of-Home Media.

BAKERY & CAFE
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Out-of-Home Media: Adults 18 or older
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331,232 or 90.9% of Adults 18 or older who used CAVA in the past 30 days spend an average of 56.8
minutes per day driving an average of 33.1 miles each day and are 85.5% more likely to use
Montrose Road than the Metro average.
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65,985 or 70.7% of Adults 18 or older who used DISTRICT TACO in the past 30 days spend an average
of 52.6 minutes per day driving an average of 30.6 miles each day and are 222.6% more likely to use
Route 29/Colesville Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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68,140 or 90.3% of Adults 18 or older who used JERRY'S SUBS & PIZZA in the past 30 days spend an
average of 30.7 minutes per day driving an average of 17.9 miles each day and are 229.4% more
likely to use Route 5/Branch Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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Quick service restaurants used past 30 days: Jerry's Subs & Pizza
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283,946 or 89.% of Adults 18 or older who used LEDO PIZZA in the past 30 days spend an average of
56.7 minutes per day driving an average of 33. miles each day and are 155.7% more likely to use
Route 214/Central Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Quick service restaurants used past 30 days: Ledo Pizza

Top-26 Employment Zip Codes: Adults 18 or older
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Tatte

1-95/1-495/Capital Beltway

Massachusetts Avenue

91,041 or 69.6% of Adults 18 or older who used TATTE BAKERY & CAFE in the past 30 days spend an
average of 31.4 minutes per day driving an average of 18.3 miles each day and are 318.2% more

BAKERY & CAFE likely to use Massachusetts Avenue than the Metro average.
Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older
59.4% 20783 2 10.64%
2,682,567 57.0% (kP 1.20%
36.0% 20052 [USGTIS— .95%
8.6% 2k 20852 ©.75% kal

New Hampshire Avenue
|-295/Baltimore Washington Parkway
K Street

Pennsylvania Avenue

Constitution Avenue

Route 97/Georgia Avenue

Route 355/Rockville Pike/Wisconsin Avenue
14th Street

Independence Avenue

Route 185/Connecticut Avenue

Route 50/New York Avenue

16th Street

Route 29/Colesville Road

1-66

H Street/Benning Road

Veirs Mill Road

East-West Highway
Kenilworth Avenue

Randolph Road

Nebraska Avenue

Route 118/Germantown Road
Route 15

Route 5/Branch Avenue

s 20002 BRITOR s
W 26.9% 20001 w 5.32%
S — 26.5% 22314 T 7%
BT — 25.1% 20165 [I—— 1%
oot prr 20011 EEEPINT %
O o

‘ 24.2% 22201 o 3.61%
R o — 22.7% 22308 [EIZE— 3.30%
2.1% 2.01%
5.6% 20737 PART 1.06% m = ﬁ
9.3% S 22202 pPeET 230% s
2.34% £
e T8 20003 BT Il ﬁ gy

F .9% 2.22%
412,286 8.8% = 20876 1.19%

.2% 2.02%
B 20000 e,

. 2% 2.00%

2.00%
— 17.1% 20712 2D
2uIBI— 16.2% 22150 2600 1.00%
EESEC I 20.2% B2 {ATHR
14.6% r 1.80%
440,802 JCRL 20814 1.31%

7.5% r 1.84%
M 11.5% 22305 .80%
it Avg. Hours+Minutes/day Driving: | 20009 AT

4.9 Adults 18 or older 1.62%
01 280 A 20194 R

22200 [ 1.50%

o o
Driving:: —p- 27.1 20815 1.22%
0.

who used TATTE BAKERY & WASHINGTON, DC
CAFE in the past 30 days 22015 0 “5";;;2

*

i
®

EEE
R a3
* §

u who used TATTE BAKERY & CAFE in the past 30 days B WASHINGTON, DC

WASHINGTON, DC Metro Scarborough R2 2024: Aug23-Sep24 Qual Intab 115
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Quick service restaurants used past 30 days: Tatte Bakery & Cafe

Top-26 Employment Zip Codes: Adults 18 or older
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Avg. Week All Print ngewg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)
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New York Times (Daily)
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New York Times (Sunday)

Magazines

‘Wall Street Journal (Daily)

Catalogs

USA Today (Daily)

o | ey
P

» who used CAVA in the past 30 days

who used CAVA in the past 30

144,642 or 39.7% of Adults 18 or older who used CAVA in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day representing 32.6% of all time
spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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W WASHINGTON, DC

New York Times
(Daily+Sunday)

New York Times
(Daily)
81

Local D

{excluding Catologs)

6.7 Local Daily

Newspaper(s)
(sunday)
131

Wall Street Journal
(Daily)
9.9

Catalogs
a3

USA Today (Daily)

Magazines
e = 7.8
New York Times (Daily

+Sunday)

10.4 Direct Mail

Advertising (

New York Times
(Daily)
84

Wall Street Journal
(Daily) Catalogs
9.8 4.0

= who used CAVA in the past 30 days
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WASHINGTON, DC Metro
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older
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57,838 or 62.% of Adults 18 or older who used DISTRICT TACO in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10.7 minutes every day representing 34.% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Dﬂgﬂg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)

Books

All Local Weekly Newspapers

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

_
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past 30 days
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69,680 or 92.3% of Adults 18 or older who used JERRY'S SUBS & PIZZA in the past 30 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 16.3 minutes every day representing 41.1% of
all time spent daily with All forms of Print Media.

Avg. Week All Print Dr/!’gkg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)
Books

All Local Weekly Newspapers

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

Wall street Journal (Daily)

Catalogs

USA Today (Daily)

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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Jo 144,119 or 45.2% of Adults 18 or older who used LEDO PIZZA in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 11.9 minutes every day representing 37.3% of all
/) ZzzA. time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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BAKERY & CAFE

72,741 or 55.6% of Adults 18 or older who used TATTE BAKERY & CAFE in the past 30 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 12. minutes every day representing 32.8% of all
time spent daily with All forms of Print Media.
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