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peo By | 7 ! 34.3% or 89,828,703 of USA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.
If-*‘ > ..%-‘- ' / ¢ Typical Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 46.9 years old (4.1% younger
o ‘ than average) and have a $88,798 (1.% lower than average) annual household income.
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27.8% or 1,247,794 of SEATTLE-TACOMA DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.
Typical Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 44.4 years old (7.8% younger
than average) and have a $115,574 (2.5% lower than average) annual household income.
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29.6% or 1,367,767 of PHOENIX DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.
Typical Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 46.6 years old (5.1% younger
than average) and have a $99,565 (7.1% higher than average) annual household income.
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27.1% or 1,530,332 of WASHINGTON, DC DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.
Typical Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 46.5 years old (3.% younger
than average) and have a $120,305 (6.2% lower than average) annual household income.
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21.4% or 395,447 of WEST PALM BEACH DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.
* | Typical Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 50.2 years old (6.1% younger
than average) and have a $89,380 (7.3% lower than average) annual household income.
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34.3% or 89,828,703 of USA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.

Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 11.8% less likely to be a college
graduate, 3.5% more likely to work full-time, 3.% less likely to be married, 13.6% more likely to be a parent
of 1 or more children under 18.
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27.8% or 1,247,794 of SEATTLE-TACOMA DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.
Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 17.2% less likely to be a college
graduate, 1.5% less likely to work full-time, 11.4% less likely to be married, 22.7% more likely to be a parent

of 1 or more children under 18.
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of 1 or more children under 18.

29.6% or 1,367,767 of PHOENIX DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.
Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 4.% less likely to be a college
graduate, 12.2% more likely to work full-time, 9.2% less likely to be married, 15.% more likely to be a parent
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1 or more children under 18.

DC

27.1% or 1,530,332 of WASHINGTON, DC DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.
Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 14.4% less likely to be a college
graduate, 4.1% less likely to work full-time, 1.3% less likely to be married, 6.5% more likely to be a parent of

i p.f‘ Education Levels: Adults 18 or older Employment: Adults 18 or older
Some High School or Less (not graduate) - 56;'9? Employed Full-Time or Part-Time
High School Graduate (12th grade or GED) 5” ' Employed Full-Time (35 hours or more)
Some College Credit (no degree) ﬁ Employed Part-Time (less than 35 hours)
Associate's Degree (AA, AS, etc.) . White Collar
College Graduate (4 year college) Blue Collar
Postgraduate Degree % Work From Home (most of the time or always)
m WASHINGTON, DC # who purchased FROZEN PIZZA in the past 7 days W WASHINGTON, DC

who purchased FROZEN PIZZA in the past 7 days

Single, Never Married
Married

Legally Separated
Divorced

Widowed

LGBTQ+ (net)

» who purchased FROZEN PIZZA in the past 7 days

3%

»
(D Marital Status: Adults 18 or older

33.7%

1.1%
B.a%
10.2%
| 9.094
| 3.
B 3.8%

| 6.3%
M 5.4%

W WASHINGTON, DC

TOP'ZO Occupatlons: Adults 18 or older Entrepreneurs/Military Experience
16.9%
10.4%
125 12.3% 3.7% 4.9% 5.2% 6.5% 8.3%
= iy - L .
Small Business Self-Employed Current or Former
o Owner Military Service
6-3% 5.8%
[ A.8% 3.4%
3 385 e d% A1W2% s S o
1 I I I 1 LU 2TRSK 1 02 A% | e@ 2% 02 2% 1900% | 19% 189.9% 2YMsK | qen 1smasK 1avax
5 ‘PR T ITI T
& & & & & A & & ) & & o & & & o & &
v e@"ﬁo v 43& A fﬁ & ard ﬁf N e°4ﬁ sf& o4 ﬁg‘
A G R A T & & S
ts & & & g G & o &S & Cd & >
A A A A A A A A A A P 4
& & & & & & o & & & & & & Q£°
& & & & ) & & 5 e &
d‘“” < @"7 W QDJ‘ p \*f & & N « S
« > . &
& ¢ &
S &
» who purchased FROZEN PIZZA in the past 7 days m WASHINGTON, DC
WASHINGTON, DC DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab 1,369

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Foiituhd

Parent of 1 or more Children under 18

Working Mothers

Parent of 1 or more Children Under Age 2
Parent of 1 or more Children Age 2-5
Parent of 1 or more Children Age 6- 11
Parent of 1 or more Children Age 12 - 17

Parent of 1 or more Childrenin College

Food products household used past 7 days (HHLD): Frozen pizza

Stage in Life: Adults 18 or older

31.9%

I 29.9%

| 12.0%

5.2%

N 5.6%
. 12.4%

6.9%

I s5.6%
Grandparent of 1 or more Children under 18 — 2-0.1%

who purchased FROZEN PIZZA in the past 7 days

E— 113%

14.3%

17.5%

I 15.5%

20.2%

I 15.6%

23.2%

B WASHINGTON, DC



21.4% or 395,447 of WEST PALM BEACH DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.
! ; Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 13.3% less likely to be a college
@/ graduate, .4% less likely to work full-time, 4.5% less likely to be married, 9.5% more likely to be a parent of
1 or more children under 18.
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34.3% or 89,828,703 of USA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.

Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are .9% less likely to own their home,
10.8% more likely to own a higher valued home, 5.4% more likely to have a single-family home, 13.5% more
likely to have a dog.
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27.8% or 1,247,794 of SEATTLE-TACOMA DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.
Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 9.7% less likely to own their home,

1.9% more likely to own a lower valued home, 3.1% less likely to have a single-family home, 14.4% more
likely to have a dog.
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29.6% or 1,367,767 of PHOENIX DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.
;| Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 8.6% less likely to own their home,

2.2% more likely to own a higher valued home, 4.3% more likely to have a single-family home, 2.2% more
likely to have a dog.
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27.1% or 1,530,332 of WASHINGTON, DC DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.
4| Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 1.9% less likely to own their home,
.3% more likely to own a higher valued home, 1.9% more likely to have a single-family home, 23.2% more
likely to have a dog.
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21.4% or 395,447 of WEST PALM BEACH DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.
Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are .6% less likely to own their home, 9.%
more likely to own a lower valued home, 2.6% less likely to have a single-family home, 15.2% more likely to

have a dog.

Pets in Home: Adults 18 or older
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34.3% or 89,828,703 of USA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.
Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 1.7% more likely to look up D-I-Y
advice online, 7.4% less likely to always vote in local elections, 5.4% less likely to belong to a gym, 6.6%

less likely to fly domestic past yr.
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27.8% or 1,247,794 of SEATTLE-TACOMA DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.
Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 3.9% less likely to look up D-I-Y
advice online, 13.2% less likely to always vote in local elections, 5.1% less likely to belong to a gym, 4.5%

less likely to fly domestic past yr.
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29.6% or 1,367,767 of PHOENIX DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.
Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 4.4% more likely to look up D-I-Y
advice online, .4% more likely to always vote in local elections, 22.% less likely to belong to a gym, 4.7%

less likely to fly domestic past yr.
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advice online, 8.6% less likely to always vote in local elections, .4% more likely to belong to a gym, 13.7%
less likely to fly domestic past yr.

hd 27.1% or 1,530,332 of WASHINGTON, DC DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.
Dc, Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 7.2% less likely to look up D-I-Y
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e

Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 11.% more likely to look up D-I-Y
advice online, 12.7% less likely to always vote in local elections, 3.% less likely to belong to a gym, 16.1%

21.4% or 395,447 of WEST PALM BEACH DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.

less likely to fly domestic past yr.
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£D BARON = 34.3% or 89,828,703 of USA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.

B Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 5.3% more likely to use QSRs past
mo., .5% more likely to use Sit-Down Restaurants past mo., 11.1% more likely to use Casinos past yr.,, 31.%
more likely to smoke cigarettes.
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Any Type of Beer

1,169,158 26.0%

Wine
Imported Beer
Domestic Regular Beer

Microbrew / Craft Beer

19.0%
19.2%

Domestic Light Beer
# who purchased FROZEN PIZZA in the past 7 days

SEATTLE-TACOMA DMA Scarborough R1 2024: Jan23-Jan24

-v ¥

W SEATTLE-TACOMA

Qual intab

Table Games (Craps, Poker, etc.)

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Pz

mexican Chinese  indian/ Bagel/  maian  wings/ seafood

Thai/  Donut/ eurgers /
Other  Bakery sponts gar
hsian

mwho purchased FROZEN PIZZA in the past 7 days & SEATTLE-TACOMA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who purchased FROZEN PIZZA in the past 7 doys [ STAABANIIIN 22.0%

searnetacoma [EZESII 15.6%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

1,275,793 28.4%
6.8%

Upscale Restaurant

Bar / Nightclub

Stage Show / Concert

4.2%
Sports Betting 3.8%
i 12,0%
Other Gambling 1.6% Casinos visited past 12 months: Yes
= who purchased FROZEN PIZZA in the past 7 days W SEATTLE-TACOMA

1,000

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Food products household used past 7 days (HHLD): Frozen pizza

Used Past 30-days: Adults 18 or older
=
=

Marijuana / Cannabis Cigarettes

Vape

= who purchased FROZEN PIZZA in the past 7 days = SEATTLE-TACOMA



Past 30-days QSR Users: Adults 18 or older
2 IL\ | 1time

2 times

3 times

4 times

12.9%

5times

6-9times

10times or more

20.9%

m who purchased FROZEN PIZZA in the past 7 days m PHOENIX

Total Monthly QSR Users: Avg. Monthly QSR Meals:
96.0% 90.7%

e
e ausasoo

29.6% or 1,367,767 of PHOENIX DMA Adults 18 or older purchased

more likely to smoke cigarettes.

Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 5.9% more likely to use QSRs past
mo., 4.5% less likely to use Sit-Down Restaurants past mo., 6.1% more likely to use Casinos past yr.,, 38.3%

FROZEN PIZZA in the past 7 days.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

€ W ltme 14.8%
2 times 15.2%
3times 15.9%
10times or more

# who purchased FROZEN PIZZA in the past 7 days H PHOENIX

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
77.2%

73.7%

Drank Past 30-days: Adults 18 or older

1,867,913 40.5%
A Typa of e

Liquor

Wi
inported Seer

Domestic Light Beer

Domestic Regular Beer - v
Microbrew / Craft Beer m 1;55% '
® who purchased FROZEN PIZZA in the past 7 days = PHOENIX
PHOENIX DMA Scarborough R1 2024: Jan23-Feb24 Qual Intab

Top-10 Cuisines: Adu!ts 18 or older

(Sit-Down Restaurants Used Past 30-days,

Mexican  Chinese

naian Upscale steskhouse Bagel /
Donut/
Bakery

pim Indian/  wings/
Thai/ surgers/
Other.  sparts Bar
asian

 who purchased FROZEN PIZZA in the past 7 days m PHOENIX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who purchased FROZEN PIZZA in the past 7 days 17.7%

PHOENIX _ 74,399 14.6%

Adults 18 or older

3175 |

Casino Activities:

Past 12 months

Slot Machines

1,463 418

532,438 11.5%
4 10.1%
215630 4.7%
E 2.8%
1.9%

Upscale Restaurant

Bar / Nightclub

Table Games (Craps, Poker, etc.)
Stage Show / Concert

Sports Betting

Other Gambling

Spa Yes

Used Past 30-days: Adults 18 or older

BT 7%

Casinos visited past 12 h

m who purchased FROZEN PIZZA in the past 7 days B PHOENIX

627

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Food products household used past 7 days (HHLD): Frozen pizza

/ Cannabis

Cigarettes Vape

s who purchased FROZEN PIZZAin the past 7 days

= PHOENIX



i
Past 30- days QSR Users. Adults 18 or older

3 times

4 times

5times

6-9times

10times or more

= who purchased FROZEN PIZZA in the past 7 days

Total Ag‘anrhfy QSR Users: aa ok

| WASHINGTON, DC

Avg. Monthly QSR Meals:

more likely to smoke cigarettes.

27.1% or 1,530,332 of WASHINGTON, DC DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.
Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 3.4% more likely to use QSRs past
mo., .3% more likely to use Sit-Down Restaurants past mo., 28.3% more likely to use Casinos past yr.,, 90.7%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

$ &7 e
10times or more m

= WASHINGTON, DC
Wi

® who purchased FROZEN PIZZA in the past 7 days

Total Monthly Sit-Down Restaurant Users: Al
76.4% 76.1%

urant Meals:

Drank Past 30-days: Adults 18 or older

2,387,235 42.2%
2,136,027 37 8%

Liquor

Wine

Any Type of Beer B 022,680
Imported Beer 30.5%
Domestic Regular Beer 19.3%

Domestic Light Beer

v ¥
|

s51557 15.1% [
%
479,929 8.5%

Microbrew / Craft Beer

# who purchased FROZEN PIZZA in the past 7 days
WASHINGTON, DC DMA

W WASHINGTON, DC

Searborough R1 2024: Feb23-Apr24

Top-10 Cuisines: Adults 18 or older

|St -Down Restaurants Used Past 30-days)

Chinese  piza  mexican  Indian / mm upsale
Tha/  Wouse

maian ol S Senlsd

firind

@ who purchased FROZEN PIZZA i the past 7 days = WASHINGTON, DC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who purchased FRGZEN PIZZAin the past 7 days | S1S,805 N 24.6%

wassmeron, oc 25.4%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines

946,661

371,084

%

-a.sos
[

16.7%

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

24.1%

Used Past 30-days: Adults 18 or older

"
e

Qual intab

1,369

All Graphs and HBIAI Data Madeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Food products household used past 7 days (HHLD): Frozen pizza

2.0%
Spa 2.1% :
2.1%
Other Gambling E 1.7% Casinos visited past 12 Yes Mari / Cannabis Cigarettes Vape
® who purchased FROZEN PIZZA in the past 7 days B WASHINGTON, DC wwho purchased FROZEN PIZZA in the past 7 days W WASHINGTON, DC



Past 30-days QSR Users: Adults 18 or older
= 13
12.0%

2times

3 times

4 times

5 times

6 -9times

10times or more

14.8% |
m WEST PALM BEACH

® who purchased FROZEN PIZZA in the past 7 days

Total ngg%{nfv QSR Users: Avg. Monthly QSR Meals:

3.5%

e R
1,545 244

21.4% or 395,447 of WEST PALM BEACH DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.
Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 7.4% more likely to use QSRs past

mo., 2.% more likely to use Sit-Down Restaurants past mo., 11.3% less likely to use Casinos past yr., 10.4%
more likely to smoke cigarettes.

10times or more

Total

1time

2 times

3 times

4 times

5 times

6-9times

hly Sit-Dewn

11.5%

12.8%

9.6%

13.5

e

6.6% )
® who purchased FROZEN PIZZA in the past 7 days

80.1%

78.5%

Users:

Drank Past 30-days: Adults 18 or older
Liquor
Wine

08,447 2

337,625 1B.2%

Any Type of Beer
Imported Beer

Domestic Light Beer

Domestic Regular Beer v v
Microbrew / Craft Beer :56;: i
= who purchased FROZEN P[ZZA in the past 7 days ' 'WEST PALM BEACH

WEST PALM BEACH DMA Scarborough R1 2024: Jan23-Feb24

Table Games (

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadceasting, Inc. LLC. All rights reserved.
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Slot Machines

Craps, Poker, etc.)

Upscale Restaurant

Stage Show / Concert

Bar / Nightclub
Sports Betting
Other Gambling

Spa

374,869

g : 9.
5.9%
6.

126,937 9%

1.8%
PR 1.5%

2.0%
1.3%

# who purchased FROZEN PIZZA in the past 7 days

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

%

B WEST PALM BEACH

A M B

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Chinese

2
Thai
Other
Asian

malan  Mexcsn  Upsesle  Wings/  Coffes  Steakhouse Indian

Burgers | Wouse /
Sparts Bar Coffes Bar

# who purchased FROZEN FIZZA in the past 7 days W WEST PALM BEACH

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who purchased FROZEN PIZZA in the past 7 doys [ SO/BBS  20.5%

[ gt 2 316,072 17.1%

Past 12 months Casino Activities: Adults 18 or older

20.3%

Casinos visited past 12 months: Yes
= WEST PALM BEACH

Food products household used past 7 days (HHLD): Frozen pizza

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

= who purchased FROZEN PIZZA in the past 7 days = WEST PALM BEACH




AEDBARON - ‘ 34.3% or 89,828,703 of USA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.

Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 7.% more likely to have a 401K, 13.5%
more likely to have an Auto Loan, 3.1% more likely to Invest/Trade Stocks Online, 7.3% more likely to pay
with their Debit Card.

Investments Owned: Adults 18 or older .' Financial Services Has and/or Uses: Adults 18 or older
401K Plan :
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds 171:9:%
Money Market Funds "21‘.:’}%

Other (Crypto / NFTs / Metals, etc.) grpvrpn 1‘:;‘_:‘%

10.7%
Bonds PPl 115w

Second Home or Real Estate Property -2 77%

8.9%
7.4% 8.2% 6% [tk Aok

Money  Certificates of Studentloan Refinanced Personal Loan  Home

22,497,1 ALY Checking Debitor ATM  Savings Credit Card ‘Online Mohile Online Bill Home

Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
529 Plan / College Savings Plan s Aecount Mortgage ey
w who purchased FROZEN PIZZA in the past 7 days mUSA ® who purchased FROZEN PIZZA in the past 7 days mUSA
Professional Services Used*: Adults 18 or older yh'Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service

Financial Planner
Online Investing / Stock Trading
Accountant g:‘i’:
Insurance Agent at a Local Office (not online) 333:
Real Estate Agent 66‘.‘;;6

Estate Planning :z

3.7% 3.4%

Debit Card  MasterCard ~ Venmo Zelle Apple Pay

Divorce/ Family Attorney .;‘2;:6 (*Past 12 Months) Cash App stotélcrl"iedt Google Pay  Discover Aé:::’:;n I:l:\:::;:r Square Cash Samsung Pay
w who purchased FROZEN PIZZA in the past 7 days mUSA = who purchased FROZEN PIZZA in the past 7 days mUSA
USA USA Projection Scarborough R1 2024: lan23-Apr24 Qual Intab 7,071
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 23,333

Food products household used past 7 days (HHLD): Frozen pizza



.

mor

27.8% or 1,247,794 of SEATTLE-TACOMA DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.
Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 2.% less likely to have a 401K, 19.3%

e likely to have an Auto Loan, 11.% less likely to Invest/Trade Stocks Online, 13.% more likely to pay with

their Debit Card.

ts Owned: Adults 18 or older

4 >
ﬁ‘ Investmen
Lo 4

401K Plan
IRA (Individual Retirement Account)

Stocks or Stock Options

1,445,456 32.2%
1
876,955

7.2%

Mutual Funds 19.5%

Money Market Funds

11.
6 13.7%
10.2%
574,433 12.8%
8.7%
505,628 11.3%
5 7.7%
419,691 9.4%

1.7%
= who purchased FROZEN PIZZA in the past 7 days

Other (Crypto / NFTs [ Metals, etc.)
Bonds
Second Home or Real Estate Property

529 Plan / College Savings Plan 8%

WSEATTLE-TACOMA

N d Financial Services Has and/or Uses: Adults 18 or older

7.0% 36%  7.6% 6o% 5y 5%

B ]
Certificates of Studentloan Refinanced Personal Loan
Deposit(CDs) Home

Mortgage

15.8%
T 12.5%

Auto Loan Money
Market
Account

Mobile
Banking

Online Bill
Paying

Online
Banking

Credit Card

Home

Mortgage

Savings
Account

Checking  Debit or ATM
Account card

Home
Improvement
Loan or Home

Equity Loan

» who purchased FROZEN PIZZA in the past 7 days B SEATTLE-TACOMA

Professional Services Used*: Adults 18 or older

Tax Preparation Service g
867,483

19.3%

i
376,354 8.4%

5.2%
48
54 4.4%
245 197 5.5%
—m

3.3%
.8%

0.9%
= who purchased FROZEN PIZZA in the past 7 days

SEATTLE-TACOMA DMA Scarborough R1 2024: Jan23-Jan24

Financial Planner

Online investing / Stock Trading

Accountant

It

A (

\gent ata Local Offi

online)
Real Estate Agent

Estate Planning

2 : (*Past 12 Months)
Divorce / Family Attorney

mSEATTLE-TACOMA
Qual Intab

;E'Past 3-Months Payment Methods Used: Adults 18 or older

9.7% 9.9%

3.7% 41%  33% 3.1%
o SO o MR o
Discover  Square Cash Samsung Pay

Venmo Zelle MasterCard  Apple Pay  CashApp  Google Pay

Facebook
Messenger

Card

Express

H SEATTLE-TACOMA

w who purchased FROZEN PIZZA in the past 7 days
1,000

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Food products household used past 7 days (HHLD): Frozen pizza




29.6% or 1,367,767 of PHOENIX DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.
Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 21.6% more likely to have a 401K,

9.9% more likely to have an Auto Loan, 19.3% more likely to Invest/Trade Stocks Online, 4.4% less likely to
pay with their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older d Financial Services Has and/or Uses: Adults 18 or older

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Other (Crypto / NFTs [ Metals, etc.)
Money Market Funds

Second Home or Real Estate Property
Bonds

529 Plan / College Savings Plan

9.
528,362 11.5%

9.7%
497,757 10.8%
5.5%
. 7.4%
7.9%
5.8%

w who purchased FROZEN PIZZA in the past 7 days

= PHOENIX

6.5% 8.4% 3.896

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

= who purchased FROZEN PIZZA in the past 7 days H PHOENIX

Professional Services Used*: Adults 18 or older EPGSI‘ 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service =
i 1,235,523 26

Financial Planner

Online investing / Stock Trading

Insurance Agent at a Local Office (not online)
Accountant

Real Estate Agent

Estate Planning

Divorce / Family Attorney

722,224

15.7%
608,129 13.2%

(*Past 12 Months) visa Debit Card PayPal Zelle MasterCard Venmo Cas.hApp Apple Pay Slorecre:ﬂ Google Pay  American Discover Facebook  Square Cash samsurg Pay

0.8% Express Messenger
w who purchased FROZEN PIZZA in the past 7 days = PHOENIX w who purchased FROZEN PIZZA in the past 7 days m PHOENIX
Qual Intab 627

PHOENIX DMA Scarborough R1 2024: jan23-Feb24

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Food products household used past 7 days (HHLD): Frozen pizza




27.1%

11.7%

DC

or 1,530,332 of WASHINGTON, DC DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.

Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 5.5% more likely to have a 401K,

more likely to have an Auto Loan, 9.7% more likely to Invest/Trade Stocks Online, 11.9% more likely to

pay with their Debit Card.

ts Owned: Adults 18 or older

I
ﬁ-ﬂ Investmen
| o 2

401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds ’;f;i
Money Market Funds ,;f::';:%
529 Plan / College Savings Plan ,1.:_';;

Bonds

15.7%
757,619 13.4%

Other (Crypto / NFTs / Metals, etc.) e 3';:
10.0%
Second Home or Real Estate Property 8%

= who purchased FROZEN PIZZA in the past 7 days = WASHINGTON, DC

Financial Services Has and/or Uses: Adults 18 or older

.4%10.8%
10.4% 8.6% 7.9

19. 7% 19.7%)

4.4% 4.6%

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Money Auto loan Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

» who purchased FROZEN PIZZA in the past 7 days B WASHINGTON, DC

Professional Services Used*: Adults 18 or older

Tax Preparation Service ~
" 1,556,343 27.5%
1,090,586 19‘}*1.
999,996 17.7%

Online Investing / Stock Trading

Financial Planner

10.4%
Accountant 10.0%
Real Estate Agent 2% . .
Insurance Agent at a Local Office (not online)
Estate Planning
(*Past 12 Months)

Divorce / Family Attorney

= who purchased FROZEN PIZZA in the past 7 days m WASHINGTON, DC

WASHINGTON, DC DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

;E'Past 3-Months Payment Methods Used: Adults 18 or older

119.3% 19.1%] 10.2% 9,0%
% 2N & 4.2% 4.3%  3.3% 4.1%

Store Credit ~ American Discover Facebook Samsung Pay Square Cash
Card Express Messenger

mWASHINGTON, DC

PayPal Debit Card Zelle MasterCard Venmo ApplePay  CashApp  Google Pay

w who purchased FROZEN PIZZA in the past 7 days

1,369

Food products household used past 7 days (HHLD): Frozen pizza




B1

21.4% or 395,447 of WEST PALM BEACH DMA Adults 18 or older purchased FROZEN PIZZA in the past 7 days.
Adults 18 or older who purchased FROZEN PIZZA in the past 7 days are 10.8% more likely to have a 401K,
21.2% more likely to have an Auto Loan, 25.2% more likely to Invest/Trade Stocks Online, 13.8% more likely to
pay with their Debit Card.

Investments Owned: Adults 18 or older
401K Plan
292,225 15.8%
15.3%

13.4%
263,479 14.2%

7.4%
10.7%

9.1%
193,672 10.5%
2 5.4%
JEE 5.5%

# who purchased FROZEN PIZZA in the past 7 days

IRA (Individual Retirement Account)

Stocks or Stock Options
Money Market Funds
Mutual Funds

Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

Bonds

Account card
529 Plan / College Savings Plan

W WEST PALM BEACH

Checking  Debit or ATM

i Financial Services Has and/or Uses: Adults 18 or older

9.0%
16.6% 6.0% 51% 4.6% 3.2% 4.4%

Auto Loan

savings Credit Card Online Mohbile Online Bill

Home Money  Certificates of Studentloan Personal Loan Refinanced Home
Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan
= who purchased FROZEN PIZZA in the past 7 days m WEST PALM BEACH

Professional Services Used*: Adults 18 or older

Tax Preparation Service
492,017

26.6%

Accountant

324,222

Online Investing / Stock Trading 318,041

Financial P| :
inancial Planner 273,408

Insurance Agent at a Local Office (not onfine)

Real Estate Agent

Estate Planning 42%

3.9% e P
& VIsA Debit Card
Divorce / Family Attorney l‘ 111;; (*Past12 Months)
® who purchased FROZEN PIZZA in the past 7 days B WEST PALM BEACH

WEST PALM BEACH DMA Scarborough R1 2024: Jan23-Feb24 Qual Intab 547
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved.

gy Past 3-Months Payment Methods Used: Adults 18 or older

Apple Pay

9.4% 10.0%
aon 5% asw 5%

PayPal MasterCard Zelle

venmo Store Credit  Cash App American Discover ~ GooglePay  Facebook Samsung Pay Square Cash
Card Express Messenger
m who purchased FROZEN PIZZA in the past 7 days = WEST PALM BEACH

Food products household used past 7 days (HHLD): Frozen pizza




£D BARON ‘& ] Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an average of 3 days, 0 hours, 34 minutes

and 38 seconds each week with All Forms of Media.
85.5% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an avg. of 8 hours and 24 minutes each week
listening to All Local AM[/FM Radio, representing 9.9% of totaltime spent with all forms of Media.

BE=..

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older

usage 53.8%
Usa

who purchased FROZEN

PIZZAin the past 7 da
il

B

® who purchased FROZEN PIZZA in the past 7 days H USA
USA  USA Projection  Scarborough R12024:Jan23-Apr24  Qual Intab 7,071 USA Projection  Scarborough R12024: Jan23-Apr24 ~ Qual Intab 23,333 Hubbar Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. el s e for Anything .

Food products household used past 7 days (HHLD): Frozen pizza



and 40 seconds each week with All Forms of Media.

listening to All Local AM/FM Radio, representing 7.6% of total time spent with all forms of Media.

Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an average of 2 days, 23 hours, 57 minutes

73.6% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an avg. of 7 hours and 25 minutes each week

22 el

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:

® who purchased FROZEN PIZZA in the past 7 days W SEATTLE-TACOMA
SEATTLE-TACOMA ~ DMA  Scarborough R12024: Jan23-Jan24  Qual Intab 1,000 SEATTLE-TACOMA DMA  Scarborough R12024:Jan23-Jan24 ~ Qual Intab 3,951 H bb Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Food products household used past 7 days (HHLD): Frozen pizza

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

66:47:10
CONCUrT
usage 60.8%

who purchased FROZEN ~ SEATTLE-TACOMA
PIZZAin the past 7 days

for Anything _




Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an average of 2 days, 18 hours, 19 minutes
and 25 seconds each week with All Forms of Media.

86.3% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an avg. of 8 hours and 12 minutes each week
listening to All Local AM/FM Radio, representing 10.7% of total time spent with all forms of Media.

o7 g

Weekly
Reach

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

66:28:20
CONCures
usege 53.3%
% of Total

‘who purchased FRi PHOENIX
PIZZAin the past 7
Weekly H:M:

Avg. Weekly
Hours:Minutes:

(2
&
&
B who purchased FROZEN PIZZA in the past 7 days B PHOENIX
PHOENIX ~ DMA  Scarborough R12024:Jan23-Feb24  Qual Intab 627 PHOENIX ~ DMA  Scarborough R12024: Jan23-Feb2d  Qual Intab 2,265 HUbe rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

for Anything _
BROADCASTING

Food products household used past 7 days (HHLD): Frozen pizza




% of Total
Weekly H:M:

WASHINGTON, DC

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC, All rights reserved,

DMA

Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an average of 2 days, 20 hours, 1 minutes
and 50 seconds each week with All Forms of Media.

82.6% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an avg. of 8 hours and 45 minutes each week
listening to All Local AM/FM Radio, representing 10.6% of totaltime spent with all forms of Media.

X

Avg. H:M:S/weekwith All Forms of
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Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an average of 3 days, 10 hours, 26 minutes
and 51 seconds each week with All Forms of Media.

87.3% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an avg. of 10 hours and 34 minutes each week
listening to All Local AM/FM Radio, representing 11.2% of total time spent with all forms of Media.
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Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an average of 2 days, 7 hours, 13 minutes
and 31 seconds each week with All Forms of Ad-Supported Media.

82.% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an avg. of 7 hours and 52 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 11.7% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an average of 2 days, 6 hours, 48 minutes
and 29 seconds each week with All Forms of Ad-Supported Media.

72.% of Adults 18 or older who purchased FROZEN PiZZA in the past 7 days spend an avg. of 6 hours and 59 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 9.2% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an average of 2 days, 3 hours, 55 minutes
and 20 seconds each week with All Forms of Ad-Supported Media.

83.% of Adults 18 or older who purchased FROZEN PIZZAin the past 7 days spend an avg. of 7 hours and 58 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 12.8% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an average of 2 days, 2 hours, 47 minutes
and 22 seconds each week with All Forms of Ad-Supported Media.

78.% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an avg. of 8 hours and 2 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 12.4% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an average of 2 days, 15 hours, 56 minutes
and 35 seconds each week with All Forms of Ad-Supported Media.

85.2% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an avg. of 10 hours and 7 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 13.5% of total time spent with all forms of Ad-Supported Media.
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| Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an average of 7 hours and
53 minutes each day with All Forms of Ad-Supported Media. 82.% listen to Local AM/FM Radio for an
avg. of 67.6 minutes/day.

(Local Radio delivers 11.7% of Time with Ad-Supported Media.)
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| Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an average of 7 hours and
! 49 minutes each day with All Forms of Ad-Supported Media. 72.% listen to Local AM/FM Radio for an
j (Local Radio delivers 9.2% of Time with Ad-Supported Media.)
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avg. of 68.4 minutes/day.

Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an average of 7 hours and
25 minutes each day with All Forms of Ad-Supported Media. 83.% listen to Local AM/FM Radio for an
(Local Radio delivers 12.8% of Time with Ad-Supported Media.)

Top-13 All Forms o_f Media (Persons & % Reach): Adults 18 or older Top -13 / AII Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

faverage wee)
Grocery Stores

Billboards & Signs (Weekly Drivers)
Email/Text/IM/Zoom,etc. (Personal & Work)
Local AM/FM Radio

search (Google, Bing, etc.)

News/Weather /Sports (Websites/Apps)

Estate i )

ing/Finarcial/ .
Facebook

Games /Fantasy/Betting Sites
Local TV Stations

Gas Stations/Convenience Stores

Non-Premium Cable TV Networks

Instagram

Total per:

Avg. Hours+Minutes/day with All
Forms of Media: Adults 18 or older

mm mg.“

who purchased FROZEN PHOENIX
BT — T PIZZAin the past 7 days
® who purchased FROZEN PIZZA in the past 7 days B PHOENIX

33

Billboards & Signs

Local AM/FM Radio

703
Local TV Stations

99.8

Search
(Google,

Instagram | Bing, etc.)

(CET)
Fanta...
Betti...

Non-Premium Cable TV
Networks
89.7

Email/Text/IM/
Zoom,etc.
(Personal &...

;
&7
A
6%
e

Non-Premium tobl( v

Local TV Stations
94.4

Local AM/FM Radio
66.7

Email/Text/
v/
Zoom,etc.
(Personal &
Work)

Search
(Google,
Bing, etc.)

Billboards & Signs
(Weekly Drivers)
64.3

Sites
19.0

Instagr...

26.7
Neit | Groce...
We...

SpoR Ba

® who purchased FROZEN PIZZA in the past

7 days

W PHOENIX

Top-13 All Forms ofAd Suggorted‘ Media (Persons & % Reach): Adults 18 or old

(averoge Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc.)

Email Text IM/Zoometc. [Personal & Work)
Local AM/FM Radio

/ ts

Facebook

Local TV Stations

Gas Stations/Convenience Stores
Non-Premium Cable TV Networks
shopping (incl. Food/Auctions/Travel,etc.)
Instagram

YouTube Video

PHOENIX

DMA

M_Ml
™
B e A '
BN I— T
PN —
m‘m

Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:
Adults 18 or older

who purchased FROZEN PHOENIX
PIZZA in the past 7 days

-!!!!l"

® who purchased FROZEN PIZZA in the past 7 days

W PHOENIX

Scarborough R1 2024: Jan23-Feb24 Qual Intab 627

Top 13 All Forms of Ad-Supported Media (% Time Spent &

(Average Day)

-‘

Avg. Minutes/day Spent): Adults 18 or older

Billboards & Signs
(Weekly Drivers)
70.4

Local AM/FM Radio
68.4

o8 5
MR fel (o

11.6
Local TV Stations

X}
Bt

2 Search
(Google,
Bing, etc.)

YouTube
Video
29.3

News/
Weathe...

Shop...
(incl.
Food/ | Insta...
Aucti... | 20.2

Non-Premium Cable TV
Netw

Email/Text/IM/
Zoom,etc.

(Personal &. Groc...

= [~
T
SRR N ER w8

Non-Premium Ca

ble TV

Billboards & Signs

Local AM/FM Radio

YouTube
Video
30.4

Sho..
(incl.
Food/
Auc..

Email/Text/IM/
Zoom,etc.
(Personal &...

63.8

Search
(Google,
Bing, etc.)
273

News/
Weath...

Inst..

206  Groc.

m who purchased FROZEN PIZZA in the past7 d

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Food products household used past 7 days (HHLD): Frozen pizza

ays

soefa.ai

m PHOENIX
* Sha

re of Everything
for Anything _




DC

avg. of 69. minutes/day.

Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an average of 7 hours and
15 minutes each day with All Forms of Ad-Supported Media. 78.% listen to Local AM/FM Radio for an
(Local Radio delivers 12.4% of Time with Ad-Supported Media.)
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Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an average of 9 hours and 8
! minutes each day with All Forms of Ad-Supported Media. 85.2% listen to Local AM/FM Radio for an
avg. of 86.7 minutes/day. (Local Radio delivers 13.5% of Time with Ad-Supported Media.)
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e 73,633,102 or 82.% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 67.6 minutes every day representing 42.6% of

all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older _Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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[ 898,052 or 72.% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 60. minutes every day representing 38.7% of all
time spent daily with Ad-Supported Audio.
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[ 1,135,562 or 83.% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 68.4 minutes every day representing 49.7% of all
time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach) Adults 18 or older
P,

7 1,194,110 or 78.% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days listen to Ad-
i Supported Local AM/FM Radio for an average of 69. minutes every day representing 42.8% of all
time spent daily with Ad-Supported Audio.
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336,751 or 85.2% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days listen to Ad-
! Supported Local AM/FM Radio for an average of 86.7 minutes every day representing 41.9% of all
time spent daily with Ad-Supported Audio.
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. 73,633,102 or 82.% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 67.6 minutes every day representing 42.6% of
all time spent daily with Ad-Supported Audio.

Weekly 82.0% 80.3% Avg. Hours+Minutes/day with Ad-Supported
Reach % Audio: Adults 18 or older
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898,052 or 72.% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 60. minutes every day representing 38.7% of all
time spent daily with Ad-Supported Audio.

Weekly 72.0% 715% Avg. Hours+Minutes/day with Ad-Supported
Reach %

Audio: Adults 18 or older
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"Share of Ad-Supported Audio”

1,135,562 or 83.% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 68.4 minutes every day representing 49.7% of
all time spent daily with Ad-Supported Audio.
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1,194,110 or 78.% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 69. minutes every day representing 42.8% of all
time spent daily with Ad-Supported Audio.

Weekly . Avg. Hours+Minutes/day with Ad-Supported
Reach% 78.0% 78.3% Audio: Adults 18 or older
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336,751 or 85.2% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days listen to Ad-
J Supported Local AM/FM Radio for an average of 86.7 minutes every day representing 41.9% of all
time spent daily with Ad-Supported Audio.
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' 73,633,102 or 82.% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic Hits, Pop
Contemporary Hit Radio, and Classic Rock.
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898,052 or 72.% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Pop
Contemporary Hit Radio, Country, and Adult Hits.
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1,135,562 or 83.% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Pop Contemporary
| Hit Radio, Classic Hits, and Hot AC.
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Local AM/FM Radlo Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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1,194,110 or 78.% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult Contemporary, Country, Urban
AC, and All News.
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336,751 or 85.2% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days listen to Ad-
1 Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Urban AC, Urban Contemporary, and Classic Hits.
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By | 60,482,868 or 67.3% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days watch
P ‘ y Ad-Supported Local TV Stations for an average of 94. minutes every day representing 29.% of all
> e time spent daily with Ad-Supported Video.
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652,366 or 52.3% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days watch Ad-
! Supported Local TV Stations for an average of 85.4 minutes every day representing 25.3% of all time
spent daily with Ad-Supported Video.
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816,592 or 59.7% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days watch Ad-
! Supported Local TV Stations for an average of 97. minutes every day representing 30.4% of all time
spent daily with Ad-Supported Video.
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944,175 or 61.7% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days watch Ad-
Supported Local TV Stations for an average of 69.2 minutes every day representing 26.4% of all time
spent daily with Ad-Supported Video.
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261,952 or 66.2% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days watch Ad-
i Supported Local TV Stations for an average of 114.8 minutes every day representing 27.8% of all

time spent daily with Ad-Supported Video.
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[ED BARON B p 60,482,868 or 67.3% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days watch
¢ ' | Ad-Supported Local TV Stations for an average of 94. minutes every day representing 29.% of all
time spent daily with Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % n - " Video: Adults 18 or older
K Share of Ad-Supported Video -

who purchased FROZEN

PIZZA in the past 7 days
42.7%
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34.9%
30.9%
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7.9% 8.6%
6.3%
Weekly
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Persons ; 4.4% —
Reachedp0,482,86859,682,092 55,480,15556,336,883 34,614,64D1,505,647 38,382,89905,421,551 27,728,0665,147,143 18,929,3916,953,596 10,340,9867,481,304 15,948,0028,861,737 7,107,54216,426,652 9,134,21922,435,430
Local TV Cable TV Amazon YouTube TikTok Hulu Netflix AppleTV+ Roku Disney+
Average
Daily Minutes
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652,366 or 52.3% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days watch Ad-
Supported Local TV Stations for an average of 85.4 minutes every day representing 25.3% of all time
spent daily with Ad-Supported Video.

Weekly 5429 Avg. Hours+Minutes/day with Ad-Supported

Reach % 52.3% 516% S01% "Shar Ad-supportEd V"deo " Video: Adults 18 or older

-
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816,592 or 59.7% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days watch Ad-
Supported Local TV Stations for an average of 97. minutes every day representing 30.4% of all time

spent daily with Ad-Supported Video.

Avg. Hours+Minutes/day with Ad-Supported

Weekly 63.9%
Video: Adults 18 or older
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spent daily with Ad-Supported Video.

; T | 944,175 or 61.7% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days watch Ad-
‘ ’ Supported Local TV Stations for an average of 69.2 minutes every day representing 26.4% of all time

Weekly
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| 261,952 or 66.2% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days watch Ad-
Supported Local TV Stations for an average of 114.8 minutes every day representing 27.8% of all
time spent daily with Ad-Supported Video.

Weekly 73.5% Avg. Hours+Minutes/day with Ad-Supported

Reach % 68.9% . llshare OfAd-supportEd VideO " -dultslaorolder
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60,482,868 or 67.3% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News - Evening,
Comedies, Local News - Morning, and Dramas.
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652,366 or 52.3% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Movies, and Game Shows.
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816,592 or 59.7% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Movies, Comedies,
Sports, Local News - Morning, and Dramas.
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944,175 or 61.7% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days watch Ad-
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261,952 or 66.2% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days watch Ad-
’ Supported Local TV Stations. The Top 6-Programs are Movies, Local News - Morning, Sports, Local
News - Evening, Comedies, and Game Shows.
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68,149,194 or 75.9% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days use Ad-
Supported Social Media for an average of 143.4 minutes every day representing 25.4% of all time
spent daily with Ad-Supported Digital Media.
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988,608 or 79.2% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days use Ad-
' Supported Social Media for an average of 144.4 minutes every day representing 23.% of all time
spent daily with Ad-Supported Digital Media.
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1,054,066 or 77.1% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days use Ad-
Supported Social Media for an average of 127.4 minutes every day representing 24.4% of all time
spent daily with Ad-Supported Digital Media.
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1,147,996 or 75.% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days use Ad-
Supported Social Media for an average of 153.5 minutes every day representing 28.% of all time

D c spent daily with Ad-Supported Digital Media.

Avg. Week AMr Qigital (Persons & % Reach): Adults 18 or older Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Search (Google, Bing, etc.)

News s weies/aper) T I 11,5
el e ot s . work) |l "

Social Media

Online Non
Classes, Premium
Schools, +Premium
Colleges, Cable
OTT TV Streaming Services | Universiti... OTT TV Streaming Services Streaming

Banking/Financial/Real Estate (Websites/Apps) gAY
I e
Games/Fantasy/Betting Sites
s st T TP

S oo v TR PR
; opping

oo . RSP TP e

(Goo {incl....

i Suersith = Streamin dio (Local Radi Em /4 F } -
Online Classes, Schools, Colleges, Universities mm e m Streaming Audio (Lc /
> mm e Podcasts/Streaming Sen etc.) Gam S > Streaming Bing,

Ll T Sweaming FROZEN 148.6 oom,etc. 293 | Fantasy.. ) 412 etc.)

Non renm- e v ISP e R Gl
u who purchased FROZEN PIZZA in the past 7 days ® who purchased FROZEN PIZZA in the past 7 days
Avg. Week Ad—SuQMgorted Digital (Persons & % Reach): Adults 18 or older‘ m_Avg. Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Search (Google, Bing, etc.)

52.7 123.2 58.2

Social Media ’ | Soclal Media

1734 Non: I Local TV 149.9
| Premium Streaming

33.3

Online
Classes,
Schools,

Colleges,...

Avg. Hours+Minutes/day with
Digital: Adults 18 or older

3FIFIFAAES
2 R-FoR

Streaming Audio (Local Search = Sh...
Radio/ )(:Lluhls/'ﬁln aming | Local TV (Goa... (incl.

= WASHINGTON, DC ® WASHINGTON, DC

News/Weather fSports (Websites/Apps)
Email/Text/iM/Zoom,etc. (Personal & Wark)
Sodal Media

OTT TV Streaming Services

Shopping (incl. Food/Auctions/Travel, etc.)

Non-Premium

Em

+Premium
Cable
Streaming

OTT TV Streaming 43.6

Streaming Audio
(Local Radio/
Podcasts/Streaming
Services)

713

ial Media

Non-Premium
+Premium Cable

YouTube/TikT ok, etc. 2 YouTube/ Local TV
5 S _ il TikTok, etc. Streaming 131.5 Local TV
Streaming Audio (Local Radio/... Avg. Hours+Minutes/day with Ad- m 31.7 Streaming
Local TV Streaming Supported Digital: Adults 18 or older m 389
. = Streaming Audio
o 0,15 {Local Radio/ earch | Shop..
Games/Fantasy/Betting Sites 4:57 m Podcasts/Streaming C (incl. YouTube/ Shopping
. R T Com s e 69.8% Social Media Services) 3 .) | Food/ OTT TV Streaming Services TikTok, etc. (incl. Foo
g/Financial/Real S 153.5 85.7 29.: Aucti... .1 36.0 Auctiof
Online Classes, Schools, Colleges, Universities :“Iﬂn:::ﬂti 5:::‘;?;’: WhANNNGION, DG 0.0%

u who purchased FROZEN PIZZA in the past 7 days u WASHINGTON, DC ® who purchased FROZEN PIZZA in the past 7 days B WASHINGTON, DC
WASHINGTON, DC Scarborough R12024: Feb23-Apr24 Qual Intab 1,369 5 Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. a for Anything _

Food products household used past 7 days (HHLD): Frozen pizza




289,359 or 73.2% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days use Ad-
! Supported Social Media for an average of 143.4 minutes every day representing 21.8% of all time
spent daily with Ad-Supported Digital Media.
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68,149,194 or 75.9% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days use Ad-
Supported Facebook for an average of 51. minutes every day representing 35.6% of all time spent
daily with Ad-Supported Social Media.
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daily with Ad-Supported Social Media.

984,950 or 78.9% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days use Ad-
Supported Facebook for an average of 53. minutes every day representing 36.7% of all time spent
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968,240 or 70.8% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days use Ad-
Supported Facebook for an average of 40.4 minutes every day representing 31.7% of all time spent
daily with Ad-Supported Social Media.
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Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time
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= who purchased FROZEN PIZZA in the past 7 days

BWwDC

1,137,719 or 74.3% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days use Ad-
Supported Facebook for an average of 58.7 minutes every day representing 38.2% of all time spent
daily with Ad-Supported Social Media.
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Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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s > 289,359 or 73.2% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days use Ad-
; g Supported Facebook for an average of 50.5 minutes every day representing 35.2% of all time spent
daily with Ad-Supported Social Media.

Avg. Week All Socmf Media (Persons & % Reach): Adults 18 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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BARON

‘ 68,149,194 or 75.9% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days use Ad-
Supported Facebook for an average of 51. minutes every day representing 35.6% of all time spent
daily with Ad-Supported Social Media.

REP

Weekly 75.9%

Avg. Hours+Minutes/day with Ad-Supported
Reach % 72.6%

"Share of Ad-Supported Social Media"

=
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| 984,950 or 78.9% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days use Ad-
Supported Facebook for an average of 53. minutes every day representing 36.7% of all time spent
daily with Ad-Supported Social Media.

Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older
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968,240 or 70.8% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days use Ad-
Supported Facebook for an average of 40.4 minutes every day representing 31.7% of all time spent
daily with Ad-Supported Social Media.

Weekly
Reach% 70.8% 70.9%

Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older

D
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2 -~ 7 1,137,719 or 74.3% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days use Ad-
by, Supported Facebook for an average of 58.7 minutes every day representing 38.2% of all time spent
" daily with Ad-Supported Social Media.

Weekly 74.3% Avg. Hours+Minutes/day with Ad-Supported
Reach % 72.6% Social Media: Adults 18 or older
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Weekly

289,359 or 73.2% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days use Ad-
Supported Facebook for an average of 50.5 minutes every day representing 35.2% of all time spent
daily with Ad-Supported Social Media.

Avg. Hours+Minutes/day with Ad-Supported
Reach % 73.2% 71.4%

% of Weekly

WEST PALM BEACH
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Y ‘- M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 6,757,032;
A{5 Local Radio: 4,686,521; Social Media: 4,398,867; Local TV: 2,335,277; Non-Prem. Cable:

2,268,411 reaching Adults 18 or older who purchased FROZEN PIZZA in the

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who purchased FROZEN PIZZA in the past
7 days
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 85,722;
Social Media: 57,869; Local Radio: 55,255; Non-Prem. Cable: 28,049; Local TV: 25,011
reaching Adults 18 or older who purchased FROZEN PIZZA in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who purchased FROZEN PIZZA in the past
7 days
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 106,825;
Local Radio: 73,685; Social Media: 67,604; Local TV: 35,287; Non-Prem. Cable: 35,238
reaching Adults 18 or older who purchased FROZEN PIZZA in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 98,024;
Local Radio: 75,971; Social Media: 66,553; Non-Prem. Cable: 39,771; Local TV: 34,192
reaching Adults 18 or older who purchased FROZEN PIZZA in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 28,681;
’ Local Radio: 21,876; Social Media: 19,805; Non-Prem. Cable: 12,350; Local TV: 10,515
reaching Adults 18 or older who purchased FROZEN PIZZA in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
WEST PALM BEACH Metro Area Adults 18 or older

7 days 600,000
140,000
500,000
120,000
100,000 400,000
80,000
300,000
60,000
200,000
40,000
100,000
20,000
0 o]
NP R R P P A R PP A AT AR AR AR R R R AR R R R AR N NP R R P P AT P P A R AR R R R R AR R R R AR LS
. ™. 7 o Vi s - A AY A ’ M s A J . ’ g A ) 5} 4 % - R s N AY Al & . ’ "y ’ s ’ AN LO.
Pl A Q?q'a_\’ba\}'b.&""s‘?'\gﬁq@‘ﬁ"oq’\q%QQQNQQ'OQ R A A A A A I L “Q"‘Q*’QQQ,@Q'QQ
e Mon-Fri Local AM/FM Radio AQH e Mon-Fri Local TV Station AQH e====Mon-Fri Local AM/FM Radio AQH == Mon-Fri Local TV Station AQH
s V0N Fri Non-Premium Cable TV AQH s Mon+-Fri Social Media AQH e Mon- Fri Non-Premium Cable TV AQH e M on-Fri Social Media AQH
e [VlON- Fri Digital Media (Less Social) AQH s Vlon-Fri Digital Media (Less Social) AQH
WESTPALM BEACH ~ DMA  Scarborough R1 2024: Jan23-Feb24 ~ Qual Intab 547 ® Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

soefa.ai

for Anything _

Food products household used past 7 days (HHLD): Frozen pizza




Top-13 Out—of -Home Media (Persons & % Reach): Adults 18 or older Top-13 Out—of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(average weex)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

SiriusXm

YouTube Music

Movie Theaters

Total Persons:

79,486,690 or 88.5% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an
average of 55.5 minutes per day driving, seeing Billboards and Signs. 68.5% Listen to Local Radio
Stations Out-of-Home for an average of 40.9 minutes/day.

37 331 72

] &
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of-Home Media: Adults 18 or older m | Bars SiriusXM stores SiriusX Stores
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Top-13 Out-of Home Media (Persons & % Reach} Adults 18 or otder

(average week)
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1,092,061 or 87.5% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an
average of 37.6 minutes per day driving, seeing Billboards and Signs. 60.2% Listen to Local Radio
Stations Out-of-Home for an average of 36.4 minutes/day.
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Top-13 Out—of -Home Media {Persons & % Reach): Adults 18 or older

(average week)
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1,231,894 or 90.1% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an
average of 70.4 minutes per day driving, seeing Billboards and Signs. 69.4% Listen to Local Radio
Stations Out-of-Home for an average of 41.4 minutes/day.
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DC

1,353,582 or 88.5% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an
average of 57.8 minutes per day driving, seeing Billboards and Signs. 65.2% Listen to Local Radio
Stations Out-of-Home for an average of 41.8 minutes/day.
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Top-13 Out—of Home Media {Persons &% Reach): Adults 18 or older
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359,022 or 90.8% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an
average of 40.1 minutes per day driving, seeing Billboards and Signs. 71.2% Listen to Local Radio
Stations Out-of-Home for an average of 52.6 minutes/day.
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reoBaron) | / 79,486,690 or 88.5% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an
> / average of 55.5 minutes per day driving, seeing Billboards and Signs representing 36.9% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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1,092,061 or 87.5% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an
average of 37.6 minutes per day driving, seeing Billboards and Signs representing 28.9% of all Time Spent
with Ad-Supported Out-of-Home Media.
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1,231,894 or 90.1% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an
average of 70.4 minutes per day driving, seeing Billboards and Signs representing 44.1% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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' - 7 1,353,582 or 88.5% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an
: average of 57.8 minutes per day driving, seeing Billboards and Signs representing 37.3% of all Time Spent
1 ; | with Ad-Supported Out-of-Home Media.
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359,022 or 90.8% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an average

of 40.1 minutes per day driving, seeing Billboards and Signs representing 29.5% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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1,092,061 or 87.5% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an
average of 37.6 minutes per day driving an average of 21.9 miles each day and are 40.7% more likely

to use South Tacoma Way than the Metro average.
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1,231,894 or 90.1% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an
average of 70.4 minutes per day driving an average of 41. miles each day and are 25.% more likely to
use Grand Avenue (W Hwy 60) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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1,353,582 or 88.5% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an
average of 57.8 minutes per day driving an average of 33.6 miles each day and are 34.1% more likely
to use Route 5/Branch Avenue than the Metro average.
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359,022 or 90.8% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days spend an
average of 40.1 minutes per day driving an average of 23.3 miles each day and are 17.1% more likely
to use 45th Street than the Metro average.
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28,623,138 or 31.9% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9. minutes every day representing 32.9%
of all time spent daily with All forms of Print Media.
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448,703 or 36.% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days read Local
' Daily Newspaper(s) (Daily+Sunday) for an average of 9. minutes every day representing 30.7% of all
time spent daily with All forms of Print Media.
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560,596 or 41.% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days read Direct
Mail Advertising (excluding Catalogs) for an average of 7.9 minutes every day representing 29.3% of
all time spent daily with All forms of Print Media.
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438,730 or 28.7% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days read Local
) Daily Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day representing 32.4% of all
time spent daily with All forms of Print Media.
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B WASHINGTON, DC

# who purchased FROZEN PIZZA in the past 7 days

B WASHINGTON, DC

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

All Local Weekly Newspapers

Magazines

New York Times [Daily+Sunday)

New York Times (Sunday)

Catalogs

New York Times (Daily)

Wiall Street Journal (Daily)

USA Today (Daily)

Books

= who purchased FROZEN PIZZA in the past 7 days
WASHINGTON, DC DMA Searborough R12024: Feb23-Apr24

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Avg. Hours+Minutes/day with Ad- .
Supported Print Media: Adults 18 or older

who purc 2z
in the past 7 days

New York Times
(Sunday)
121

Local Daily
Newspaper(s)
(Sunday)
124

©;
=
R

New York Times (Daily
+Sunday) ! .
= Local Daily
‘Wall Street Journal Newspaper(s)
(Daily) {Sunday)
1.2 12.9

Magazines
7.3
New York Times.

USA Today (Daily) S et s) (Dail e ¢ C | (Sunday)
11.2 8.4 A 123

Local Daily
New York Times (Dally  Newspaper(s) (Dally
+Sunday) +Sunday)
10.7 LY ]

New York Times (Daily)  pagazines
9.1 A

Adverti

Local D per(s) | (excluding
USA Today (Daily) Catalc
10.8 X 71

B WASHINGTON, DC
Qual Intab 1,369

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

® who purchased FROZEN PIZZA in the past 7 days

Food products household used past 7 days (HHLD): Frozen pizza

B WASHINGTON, DC

® Share of Everything



Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers

Magazines

Catalogs

Wall street Journal (Daily)

New York Times (Daily)

USA Today (Daily)

p—

[ e ] .,
Avg. Week All Print Dr/!’gkg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

96,607 or 24.4% of Adults 18 or older who purchased FROZEN PIZZA in the past 7 days read Local
g Daily Newspaper(s) (Daily+Sunday) for an average of 9.6 minutes every day representing 29.8% of all
time spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

e

= who purchased FROZEN PIZZA in the past 7 days

who purchased FROZEN PIZZA in
the past 7 days

B WEST PALM BEACH

New York Times
(Daily)

Wall Street Journal

News Yark Times (Sunday)
12,6

USA Today (Daily)
16.2

Local Daily
Newr York Times (Daily Newspaper(s)
+Sunday) (sunday)
1.3 87 15.3

Wall Street Journal
{Daily)
14.2

New York Times
(Sunday)
123

Direct Mail
Advertising

= who purchased FROZEN PIZZA in the past 7 days

® WEST PALM BEACH

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or olde

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers

Magazines

Catalogs

Wwiall Street Journal (Daily)

New York Times (Daily)

USA Today (Daily)

Books

WEST PALM BEACH DMA

Scarborough R1 2024: Jan23-Feb24

Totm! persons:

o ————————il -
e (|
o352

0,99%

Avg. Hours+Minutes/day with Ad-

who purchased FROZEN PIZZA
in the past 7 days

WEST PALM BEACH

u who purchased FROZEN PIZZA in the past 7 days
Qual Intab

BWEST PALM BEACH
547

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Supported Print Media: Adults 18 or older M

r Avg.
% Time Spent:

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Wall street Journal New York Times
(Daity)

Local Daily 107
Newspaper(s)
(Sunday)
13.6

USA Today (Daity)

USA Today (Daily)
12.4 16.2

Local Daily
Newspaper(s) (Daily

Local Daily

New Yark Times New York Times Newspaper(s)
(Dailyssunday)

113

New York Times
{sunday)
123

Local Daily
Newspaper(s) (Daily
+sunday)

112

New York Times.
(Daily+Sunday)
114

Local Daily

New York Times (Daily)
10.5

u who purchased FROZEN PIZZA in the past 7 days

Food products household used past 7 days (HHLD): Frozen pizza

soefa.ai
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