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10.4% or 27,236,346 of USA Adults 18 or older drank ARIZONA Tea in the past 7 days.
Typical Adults 18 or older who drank ARIZONA Tea in the past 7 days are 42.8 years old (12.4% younger than
average) and have a $73,443 (18.1% lower than average) annual household income.
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4

= who drank ARIZONA Tea in
the past 7 days

10.4%

48.7%

= Remainder of USA Metro

47.6

127,701,3...

50.1

Total Persons: 134,473,1...

2 234,938,154 Men Men Women Women

Average Age:

Age Cell Demographics of Target vs. Market:

Adults 18 or older

: 8.1% -
6.4%

9.1%
40-44

Ethnicity of Target vs. Market:
White :

Black/African
American

Asian

Hispanic g

= who drank ARIZONA Tea in the past 7 days

W= HHI of Target vs. Market:

mUSA

<$35K HHI g
$35K-$50K HHI g
$50K-$75K HHI §
$75K-$100K HHI

$100K-$150K HHI g

$150K-$5250K HHI g

$250K+ HHI %

18-20 21-24 25-29 30-34 35-39 45-49 50-54 55-59 "
Avg HHI:
# who drank ARIZONA Tea in the past 7 days W USA o 389,672
USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 5,201
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333

Beverages (tea in bottles/cans) drank past 7 days: Arizona




6.7% or 17,444,744 of USA Adults 18 or older drank LIPTON Tea in the past 7 days.
Typical Adults 18 or older who drank LIPTON Tea in the past 7 days are 52. years old (6.5% older than
average) and have a $69,646 (22.3% lower than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ‘Gender of Target vs. Market: Adults 18 or older
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4.9% or 12,854,731 of USA Adults 18 or older drank SNAPPLE Tea in the past 7 days.
Typical Adults 18 or older who drank SNAPPLE Tea in the past 7 days are 44.4 years old (9.1% younger than
average) and have a $72,953 (18.6% lower than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ*Gender of Target vs. Market: Adults 18 or older
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Beverages (tea in bottles/cans) drank past 7 days: Snapple




5.8% or 15,320,096 of USA Adults 18 or older drank GOLD PEAK Tea in the past 7 days.
Typical Adults 18 or older who drank GOLD PEAK Tea in the past 7 days are 49.4 years old (1.2% older than
average) and have a $83,558 (6.8% lower than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ*Gender of Target vs. Market: Adults 18 or older
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Beverages (tea in bottles/cans) drank past 7 days: Gold Peak




1.9% or 4,853,829 of USA Adults 18 or older drank HONEST T Tea in the past 7 days.
Typical Adults 18 or older who drank HONEST T Tea in the past 7 days are 45.2 years old (7.4% younger than
average) and have a $87,378 (2.6% lower than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ*cender of Target vs. Market: Adults 18 or older
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Beverages (tea in bottles/cans) drank past 7 days: Honest Tea




10.4% or 27,236,346 of USA Adults 18 or older drank ARIZONA Tea in the past 7 days.
Adults 18 or older who drank ARIZONA Tea in the past 7 days are 33.7% less likely to be a college graduate,
.9% less likely to work full-time, 27.% less likely to be married, 18.8% more likely to be a parent of 1 or more

children under 18.
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Beverages (tea in bottles/cans) drank past 7 days: Arizona



6.7% or 17,444,744 of USA Adults 18 or older drank LIPTON Tea in the past 7 days.

Adults 18 or older who drank LIPTON Tea in the past 7 days are 39.3% less likely to be a college graduate,
20.6% less likely to work full-time, 12.1% less likely to be married, 9.3% more likely to be a parent of 1 or
more children under 18.
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4.9% or 12,854,731 of USA Adults 18 or older drank SNAPPLE Tea in the past 7 days.

Adults 18 or older who drank SNAPPLE Tea in the past 7 days are 25.2% less likely to be a college graduate,
1.7% more likely to work full-time, 26.7% less likely to be married, 36.9% more likely to be a parent of 1 or
more children under 18.
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Beverages (tea in bottles/cans) drank past 7 days: Snapple



5.8% or 15,320,096 of USA Adults 18 or older drank GOLD PEAK Tea in the past 7 days.

Adults 18 or older who drank GOLD PEAK Tea in the past 7 days are 29.1% less likely to be a college
graduate, .3% more likely to work full-time, 4.4% less likely to be married, 9.1% more likely to be a parent of
1 or more children under 18.
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Beverages (tea in bottles/cans) drank past 7 days: Gold Peak
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1.9% or 4,853,829 of USA Adults 18 or older drank HONEST T Tea in the past 7 days.
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graduate, 14.9% more likely to work full-time, 12.6% less likely to be married, 9.6% more likely to be a
| parent of 1 or more children under 18.

Marital Status: Adults 18 or older

Single, Never Married _ﬁ‘iﬁ

Married

9.
Adults 18 or older O

48.3%

Legally Separated I 1 g:

T ol
- 19.7% B 35%
Widower - 5.2%

12.5%
LGBTQ+ (net) - 7.1%

wwho drank HONEST T Tea in the past 7 days

mUsA mUsA

Top-20 Occupations: Adults 18 or older Entrepreneurs/Military Experience 2114t ¥ Stage in Life: Adults 18 or older
205% 12.2%
7.5% 5.4% 6.9% 7.5% 6.6% Parent of 1 or more Children under 18 _ '2729 -6%
12.7% - w— — Working Moth. 1 11.3%
113 3 106% smallBusiness  Self-Employed  Current or Former oriing Viothers _ 9.3%
9.1% Owner Military Service
. | Parent of 1 or more Children Under Age 2 i ’5 f%?%
3% 36WBT% 7% | sax
I I 27 259 g2 6% 4 g% | 23% 17520% PTen 179 7% g0 sl 1A% 14%02% 18% 0y Parent of 1 or more Children Age 2-5 . o 16.1%
II l o om - e T o o
& & P & & Parent of 1 or mere Children Age 6- 11
,,a Q,,e f#‘ op ‘g & 45:"‘ y & @"& o &,&' o @, ,f 5 z#» B ;o
& & * ; = 12.0%
\,;, &‘,&. *@@' 4&"‘ d_.n"’ ,p°° \0 "d’ 3 & . & &o“,é (b'f 0\\‘& &\,ﬁ- Parent of 1 or more Children Age 12 - 17 [ o
V“ 3 4" E A S A F AN A & B 11.5%
& * o o-\‘? & & ¢ & < ) & & & & Parent of 1 or more Children in College - . *
d#-.“ q,é“, & 5 "4}' &6" « (,ﬂ“\b L & © ‘@e o« 5.5%
& & i 22.3%
<& . ¢
ﬁ &‘ﬁb 06.9“ 0@5&‘ Grandparent of 1 or more Children under 18 _ 24.2%
' «
= who drank HONEST T Tea in the past 7 days =USA who drank HONEST T Tea in the past 7 days mUSA
USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 5,201
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  (iSA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333 &

Beverages (tea in bottles/cans) drank past 7 days: Honest Tea



10.4% or 27,236,346 of USA Adults 18 or older drank ARIZONA Tea in the past 7 days.
Adults 18 or older who drank ARIZONA Tea in the past 7 days are 22.5% less likely to own their home, 15.3%

more likely to own a lower valued home, 14.6% less likely to have a single-family home, 2.8% more likely to
have a dog.
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Beverages (tea in bottles/cans) drank past 7 days: Arizona



6.7% or 17,444,744 of USA Adults 18 or older drank LIPTON Tea in the past 7 days.
Adults 18 or older who drank LIPTON Tea in the past 7 days are 6.5% less likely to own their home, 14.8%

more likely to own a lower valued home, 9.5% less likely to have a single-family home, 16.2% more likely to
have a dog.
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Beverages (tea in bottles/cans) drank past 7 days: Lipton



4.9% or 12,854,731 of USA Adults 18 or older drank SNAPPLE Tea in the past 7 days.
Adults 18 or older who drank SNAPPLE Tea in the past 7 days are 20.3% less likely to own their home, 4.1%

more likely to own a lower valued home, 10.8% less likely to have a single-family home, 4.7% more likely to

have a dog.
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Beverages (tea in bottles/cans) drank past 7 days: Snapple



5.8% or 15,320,096 of USA Adults 18 or older drank GOLD PEAK Tea in the past 7 days.
Adults 18 or older who drank GOLD PEAK Tea in the past 7 days are 1.5% more likely to own their home,

18.9% more likely to own a lower valued home, 4.5% more likely to have a single-family home, 31.5% more
likely to have a dog.
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Beverages (tea in bottles/cans) drank past 7 days: Gold Peak



1.9% or 4,853,829 of USA Adults 18 or older drank HONEST T Tea in the past 7 days.

Adults 18 or older who drank HONEST T Tea in the past 7 days are 18.% less likely to own their home, 23.7%
more likely to own a higher valued home, 20.5% less likely to have a single-family home, 1.9% more likely to
have a dog.
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Beverages (tea in bottles/cans) drank past 7 days: Honest Tea



10.4% or 27,236,346 of USA Adults 18 or older drank ARIZONA Tea in the past 7 days.
Adults 18 or older who drank ARIZONA Tea in the past 7 days are 2.7% less likely to look up D-I-Y advice
online, 23.5% less likely to always vote in local elections, 5.5% less likely to belong to a gym, 9.8% less

likely to fly domestic past yr.
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Beverages (tea in bottles/cans) drank past 7 days: Arizona



6.7% or 17,444,744 of USA Adults 18 or older drank LIPTON Tea in the past 7 days.
Adults 18 or older who drank LIPTON Tea in the past 7 days are 11.5% less likely to look up D-I-Y advice
online, 1.2% less likely to always vote in local elections, 17.4% less likely to belong to a gym, 7.6% less

likely to fly domestic past yr.
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Beverages (tea in bottles/cans) drank past 7 days: Lipton



4.9% or 12,854,731 of USA Adults 18 or older drank SNAPPLE Tea in the past 7 days.
Adults 18 or older who drank SNAPPLE Tea in the past 7 days are .3% more likely to look up D-I-Y advice
online, 1.4% less likely to always vote in local elections, 5.7% less likely to belong to a gym, 4.2% less likely

to fly domestic past yr.
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Beverages (tea in bottles/cans) drank past 7 days: Snapple



5.8% or 15,320,096 of USA Adults 18 or older drank GOLD PEAK Tea in the past 7 days.
Adults 18 or older who drank GOLD PEAK Tea in the past 7 days are 5.% less likely to look up D-I-Y advice
online, 2.% more likely to always vote in local elections, 3.6% more likely to belong to a gym, .3% less likely

to fly domestic past yr.

_Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older

Registered to Vote Democrat / Lean  Republican / Lean Independent/ None
(in District of Residence) Democrat Republican of These
o Presidential lections: Always
17.0% =
n - h Statewide Elections: Always L%
m Statewide Elections: Sometimes

Recpes/ Health Restaurant Do-it-YourseH oOnline Phone  Medical Home/  Funess/Diet  Apparel/ Jobsearch/ Religion/ Taheonline  Carer tducation  Gemealogy Homework  Electronic  Photography Paresting/
Meal Planning Isformation teformation /. adwce /videoCall  Services/ Garden ideas Information Beauly idedd Postresume  Spirtualty Classed  Develcpmant |lﬂll!&h You of Your it {snapfah, Family Advice vatt .
Sugestions Reviews iskype,  information ‘Schools, chikd's) Susterlky, Local Elections: Always
RaTn, foptarion, ) Local Elections: Sometimes
ete) Financing)
mwho drank GOLD PEAK Tea in the past 7 days mUSA = who drank GOLD PEAK Tea in the past 7 days =USA

u Past 12-months Domestic Airline Trips: Adults 18 or older

Luip 15.5%
3 rips e
’ eiw

4trips :
Sl 310,460 B o
= oo GOSN o S
.A‘-. :IV h “
0%
i G 2.1% %
LR B =i

sishing smpnmmw;- Plstes  Aduk  saskechal  cargverol  Follows  Competitive ccer Football  Teneis  smowskimg-  Sofiball-  wuming  Organized
"

«
@ﬁTopJO past 12-months Active Lifestyle Activites: Adults 18 or older

lawncare Galening  Biryding  Swimming  vokinteer  Wiking-  logging-  Sewing-  Camping  Bowlng  Belonglo
(Flowersor work Bkpacking  Running crafts Health Club or Continging Aging Parent Weight Loss Video Gaming Saowboarding  Basedal Road Race

Vegetsbles) Gym Education or Relative Pmogam (5K,
Marschon,

® who drank GOLD PEAK Tea in the past 7 days mUSA #e)

USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual intab 5,201

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333

Beverages (tea in bottles/cans) drank past 7 days: Gold Peak
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Beverages (tea in bottles/cans) drank past 7 days: Honest Tea



Past 30-days QSR Users: Adults 18 or older
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10.4% or 27,236,346 of USA Adults 18 or older drank ARIZONA Tea in the past 7 days.
Adults 18 or older who drank ARIZONA Tea in the past 7 days are 6.% more likely to use QSRs past mo.,
5.1% more likely to use Sit-Down Restaurants past mo., 36.% more likely to use Casinos past yr.,, 64.4% more
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6.7% or 17,444,744 of USA Adults 18 or older drank LIPTON Tea in the past 7 days.
Adults 18 or older who drank LIPTON Tea in the past 7 days are 7.% more likely to use QSRs past mo., 6.7%

more likely to use Sit-Down Restaurants past mo., 33.7% more likely to use Casinos past yr., 64.4% more
likely to smoke cigarettes.
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Past 30-days QSR Users:

1time

o [ |
= .

3 times

4 times
5 times
6 -9times

10times or more
= who drank SNAPPLE Tea in the past 7 days

Total Monthly QSR Users:
97.1% 88.7%

Adults 18 or older

Avg. Monthly QSR Meals:

4.9% or 12,854,731 of USA Adults 18 or older drank SNAPPLE Tea in

more likely to smoke cigarettes.

Adults 18 or older who drank SNAPPLE Tea in the past 7 days are 9.5% more likely to use QSRs past mo.,
12.3% more likely to use Sit-Down Restaurants past mo., 32.% more likely to use Casinos past yr.,, 47.5%

the past 7 days.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
e

1time

2 times

16.1%

3 times

4 times

5 times 7.5%

6-9times 8.7%

10times or more
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Total hly Sit-Down ant Users: A -Down Restaurant Meals:
85.4%

76.1%
99,

e maam | [IEH

Drank Past 30-days: Adults 18 or older

Liquor
Any Type of Beer

Wine

61,439,313 23.4%

28044613

10.7%

Domestic Regular Beer

86,745,851 33.1%

Domestic Light Beer

Imported Beer

Microbrew / Craft Beer
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

indisn/  wings/
Thai/ surgers/ Doaut{
Sports Bar  Bakery

upscale steakhouse

= who drank SNAPPLE Tea in the past 7 days musa

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who drank SNAPPLE Teain the past 7 doys 22.7%

usn R 17.4%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

24.2%
Table Games (Craps, Poker, etc.)

7.8%
16,180,278 6.2%

Bar / Nightclub

& 5

Upscale Restaurant

Stage Show / Concert

Used Past 30-days: Adults 18 or older

Sports Betting m 3
Other Gambling {35 501,40 25518 01 )
Spa g 1.793(;2% Casinos visited past 12 Yes Marijuana / Cannabis Cigarettes Vape
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Beverages (tea in bottles/cans) drank past 7 days: Snapple



Past 30-days QSR Users: Adults 18 or older

rume |
2 times -m

10.6%

3 times
4 times
S times

6-9times

wwho drank GOLD PEAK Tea In the past 7 days mUSA

10times or more

Total Monthly QSR Users: Avg. Monthly QSR Meals:
95.7% 88.7%
14,661,10 6.4

5.8% or 15,320,096 of USA Adults 18 or older drank GOLD PEAK Tea in the past 7 days.

Adults 18 or older who drank GOLD PEAK Tea in the past 7 days are 7.9% more likely to use QSRs past mo.,
12.6% more likely to use Sit-Down Restaurants past mo., 22.5% more likely to use Casinos past yr., 33.3%
more likely to smoke cigarettes.

1time

2 times

3 times

4 times

5times

6 -9times

10times or more

85.6%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

15.9%

161
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4.9%

= who drank GOLD PEAK Tea in the past 7 days
Total Monthly Sit-Down Restaurant Users: Al

76.1%
199,395.8

8.7%

m USA

wn Restaurant Meals:

Drank Past 30-days Adults 18 or older

Uauor
Any Type of Beer
Wine

Domestic Regular Beer
Domestic Light Beer
Imported Beer
Microbrew / Craft Beer

m who drank GOLD PEAK Tea in the past 7 days

USA Projection

mUSA

USA Scarborough R1 2024: Feb23-Apr24

Slot Machines
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vse. [ 17.2%

Past 12 months Casmo Activities: Adults 18 or older

63,343,775

24.2%

22,189,836 8.5%

21,936,734 8.4%

m who drank GOLD PEAK Tea in the past 7 days

USA Projection

Casinos visited past 12 months: Yes
WUSA

Scarborough R1 2024: Feb23-Apr24 Qual Intab

Beverages (tea in bottles/cans) drank past 7 days: Gold Peak

Used Past 30-days: Adults 18 or older
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: Adults 18 or older

2 times

3 times

4 times

5times

6-9times

10times or more

= who drank HONEST T Tea in the past 7 days mUSA
Total Monthly QSR Users: Avg. Monthly QSR Meals:
97.8% 88.7%
U s TS

1.9% or 4,853,829 of USA Adults 18 or older drank HONEST T Tea in
Adults 18 or older who drank HONEST T Tea in the past 7 days are 1

more likely to smoke cigarettes.

14.3% more likely to use Sit-Down Restaurants past mo., 62.% more likely to use Casinos pastyr., 63.7%

the past 7 days.
0.2% more likely to use QSRs past mo.,

Past 30-days Sit-Down Restaurant Users. Adults 18 or older

€ 1tmé 15.9%
4 times
5times
6-9times

e F

= who drank HONEST T Tea in the past 7 days m USA

Total Monthly Sit-Down Restaurant Users: Avg.
86.9% 76.1%

hly Sit-Down ant Meals:

Drank Past 30-days: Adults 18 or older
B 5

m who drank HONEST T Tea in the past 7 days

USA Projection
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Any Type of Beer

Wine

Domestic Regular Beer
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Imported Beer
Microbrew / Craft Beer
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To -10 Cuisines: Adults 18 or older

(Stl- lown Restaurants Used Past 30-days)
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House / Thai/ Burgers/ Domut/

Coffae Bar Other  Spors gar  Bakery
asizn

Chinese an wings f upscale steakhouse

# who drank HONEST T Tea in the past 7 days mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who drank HONEST T Tea in the past 7 days 32.3%

usa RGN 17.0%

Past 12 months Casmo Activities: Adults 18 or older
Slot Machines

u 189,838.5%
W 13.6%
6.2%

Table Games (Craps, Poker, etc.)

Bar / Nightclub
Upscale Restaurant
Stage Show / Concert
Sports Betting

Other Gambling

Casinos visited past 12 months: Yes
mUSA

Spa
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USA Jon23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab

Beverages (tea in bottles/cans) drank past 7 days: Honest Tea

Used Past 30-days: Adults 18 or older
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10.4% or 27,236,346 of USA Adults 18 or older drank ARIZONA Tea in the past 7 days.

Adults 18 or older who drank ARIZONA Tea in the past 7 days are 12.2% less likely to have a 401K, 3.8% less
likely to have an Auto Loan, 32.9% less likely to Invest/Trade Stocks Online, 19.7% more likely to pay with
their Debit Card.

“ﬁ‘mvestments Owned: Adults 18 or older
401K Plan
IRA (Individual Reti Account)
Stacks or Stock Options
Mutual Funds a5t
Money Market Funds s
Other (Crypto / NFTs / Metals, etc.) 9’:“%
7.2%

Borsls M 1.5%

Financial Services Has and/or Uses: Adults 18 or older

42.4%
0 20.8%| 8.2% 9.3%
10K L]

Second Home or Real Estate Property h 8.6% checking Debitor ATM  Savings  CreditCard  Online Motile  OnlineBil  Home  Autoloan  Money Certificatesof Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
529 Plan / College Savings Plan ﬁ* - Account Mortgage Loan or Home
- Equity Loan
= who drank ARIZONA Tea inthe past 7 days mUSA ® who drank ARIZONA Tea in the past 7days ~ EMUSA

Professional Services Used*: Adults 18 or older y'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax P tion Servi
ax Preparation Service 2 2 25.5%

Financial Planner

47,195,296 18.0%

Online investing / Stock Trading a1 eaon 15.7%

Accountant lﬂﬁfm
Insurance Agent at a Local Office (not online) 132;’6‘ . .
Real Estate Agent 5_6135*

Estate Planning 3:3;

13.1%

.0% 5 10.1%
17, 15.8¢
3 = - 3.9% 3.7% 3.8% 3.4%

Debit Card  MasterCard ~ Venmo Zelle Apple Pay

- . 2.3% (*Past12 Months) CashApp  Store Credit GooglePay  Discover American  Facebook  Square Cash Samsung Pay
Divorce / Family Attorney 2% Card Express Messenger
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Beverages (tea in bottles/cans) drank past 7 days: Arizona



6.7% or 17,444,744 of USA Adults 18 or older drank LIPTON Tea in the past 7 days.
Adults 18 or older who drank LIPTON Tea in the past 7 days are 22.% less likely to have a 401K, 18.8% less

likely to have an Auto Loan, 59.1% less likely to Invest/Trade Stocks Online, 14.1% more likely to pay with
their Debit Card.

Investments Owned: Adults 18 or older
401K Plan
IRA (Individual Reti Account)
Stocks or Stock Options
Mutual Funds -
Money Market Funds 141%

Other (Crypto / NFTs / Metals, etc.) Mﬁ’iz %

8.
7.5%

Second H Real Estate P s % .
econd Home or Real Estate Property  gsymgisn 5 6o checking Debitor ATM  Savings  CreditCard  Online

Financial Services Has and/or Uses: Adults 18 or older

11.5%

20.8% 8.2% 9.0%
i-ﬂﬂ e

Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
529 Plan / College Savings Plan  [ERRA0% Account Mortgage Loan or Home
8.5% Equity Loan
= who drank LIPTON Tea in the past 7 days mUSA

® who drank LIPTON Tea in the past 7 days ~ BUSA

Professional Services Used*: Adults 18 or older y'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

66,978,522 25.5%

Financial Planner :
47,195,296

Online Investing / Stock Tradil .

ne ing/ radine 41,263 981
29,337,729

Insurance Agent at a Local Office (not online) 06
26,933,020

Real Estate Agent

#

16,435,951

Estate Planning

3.0%
s [BERES b 2z

.09 11.2%10.1%
-117.4% 15.8%
6% 2.9% 3.7%  3.1% 3.4%

- . 2% (*Past12 Months) DebitCard  MasterCard ~ Venmo Zelle ApplePay  CashApp  Store Credit GooglePay  Discover American  Facebook  Square Cash Samsung Pay
Divorce / Family Attorney !’"12% Card Express Messenger
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Beverages (tea in bottles/cans) drank past 7 days: Lipton



Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

529 Plan / College Savings Plan

m who drank SNAPPLE Tea in the past 7 days

4.9% or 12,854,731 of USA Adults 18 or older drank SNAPPLE Tea in the past 7 days.
Adults 18 or older who drank SNAPPLE Tea in the past 7 days are 7.1% less likely to have a 401K, 12.6% less

likely to have an Auto Loan, 27.7% less likely to Invest/Trade Stocks Online, 3.3% more likely to pay with their
Debit Card.

419,647

10, i&oé:a

75,855,205 28.9%

14.1%
48,257,628 18.4%
s
m. o
9.0%
W.ZIE,HI 10.5%
6.6%
8.6%
8.0%
’) }D] EE 8.5%

mUSA

Financial Services Has and/or Uses: Adults 18 or older

6696 8.2% 8.8% 65’6

4.9%

Savings Credit Card Online Mobile Online Bill Auto Loan

Checking  Debit or ATM Home Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan
= who drank SNAPPLE Tea in the past 7 days mUSA

Professional Services Used*: Adults 18 or older

66,978, 522

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce/ Family Attorney

0 6.0%
16,435,951 6.3%
3.4%
3.7%

2.8% (*Past 12 Months)
1.2%
u who drank SNAPPLE Tea in the past 7 days mUSA
Scarborough R1 2024: Feb23-Apr24 Qual Intab

usA USA Projection

yﬁPast 3-Months Payment Methods Used: Adults 18 or older

13.9%
0% e 10.1%
’ : L5 6% 37% 3.0% 3.4%

CashApp  Store Credit GooglePay  Discover American  Facebook  Square Cash Samsung Pay
Card Express Messenger

= who drank SNAPPLE Tea in the past 7 days mUSA

Apple Pay

DebitCard MasterCard ~ Venmo Zelle

5,201
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Beverages (tea in bottles/cans) drank past 7 days: Snapple




5.8% or 15,320,096 of USA Adults 18 or older drank GOLD PEAK Tea in the past 7 days.
Adults 18 or older who drank GOLD PEAK Tea in the past 7 days are 1.2% less likely to have a 401K, 31.2%

more likely to have an Auto Loan, 30.5% less likely to Invest/Trade Stocks Online, 17.8% more likely to pay

with their Debit Card.

Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

122,419,647 46.7%
101,760,923 38.8%

75,855,205 28.9%

11.6%
48,257,628 18.4%
91 12.0%
36,944,981 14.1%
0 10.8%
30,325,990

11.6%

5 8.9%
30,215,111 11.5%
i 9.4%
22,4 B B.6%

Financial Services Has and/or Uses: Adults 18 or older

11.0%
8.2% 0% 660 7.0% 4ge

Checking  Debit or ATM Credit Card Online Mobile Online Bill

Savings

Home

Money  Certificates of Studentloan Refinanced Personal Loan  Home
R Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
i i Account Mort; Loan or Home
529 Plan / College Savings Plan 5% 3age bk
= who drank GOLD PEAK Tea in the past 7 days mUSA = who drank GOLD PEAK Tea in the past 7 days m USA

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce/ Family Attorney

= who drank GOLD PEAK Tea in the past 7 days

usA USA Projection
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29,337,729 11.2%
uox @
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12,15 4.2%

16,435,951 6.3%
CE

3.7%

1.6%
1.2%

(*Past 12 Months)

mUSA
Qual Intab

—

ymPast 3-Months Payment Methods Used: Adults 18 or older

3.4% 3.7% 2.8% 3.4%
E oo i |

11.4% 10 1%
5 17.4%) S
Debit Card  MasterCard Zelle ApplePay  CashApp  Store Credit Google Pay

PayPal

VisA

5,201

Venmo Discover American Facebook  Square Cash Samsung Pay
Card Express Messenger
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Beverages (tea in bottles/cans) drank past 7 days: Gold Peak




Investments

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

529 Plan / College Savings Plan

= who drank HONEST T Tea in the past 7 days

1.9% or 4,853,829 of USA Adults 18 or older drank HONEST T Tea in the past 7 days.

Adults 18 or older who drank HONEST T Tea in the past 7 days are 4.6% more likely to have a 401K, 1.8% less
likely to have an Auto Loan, 3.5% more likely to Invest/Trade Stocks Online, 12.7% more likely to pay with
their Debit Card.

101,760,923 38.8!
2 13.6%
48,257,628 18.4%
10.6%
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11.8%
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14.0%
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Checking  Debit or ATM
Account card

Online
Banking

Online Bill
Paying

Mohile
Banking

Savings Credit Card
Account

Home
Mortgage

Auto Loan

Money
Market
Account

u who drank HONEST T Tea in the past 7 days mUSA

Professional Services Used*: Adults 18 or older

Tax Preparation Service - -
o 66,078,522 25,

Financial Planner

Online Investing / Stock Trading

Accountant
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® who drank HONEST T Tea in the past 7 days

usA USA Projection
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yﬁPast 3-Months Payment Methods Used: Adults 18 or older
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4.0% 3.7% 2.9% 3.4%
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Express
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Beverages (tea in bottles/cans) drank past 7 days: Honest Tea




Adults 18 or older who drank ARIZONA Tea in the past 7 days spend an average of 3 days, 1 hours, 1 minutes and 40

seconds each week with All Forms of Media.
84.2% of Adults 18 or older who drank ARIZONA Tea in the past 7 days spend an avg. of 8 hours and 38 minutes each week listening to
All Local AM/FM Radio, representing 10.% of total time spent with all forms of Media.

B

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

usa

m who drank ARIZONA Tea in the past 7 days mUSA
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Beverages (tea in bottles/cans) drank past 7 days: Arizona



Adults 18 or older who drank LIPTON Tea in the past 7 days spend an average of 3 days, 7 hours, 32 minutes and 20
seconds each week with All Forms of Media.

85.9% of Adults 18 or older who drank LIPTON Tea in the past 7 days spend an avg. of 8 hours and 28 minutes each week listening to All
Local AM/FM Radio, representing 9.2% of total time spent with all forms of Media.

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

B%
Concurr
usege 53.2%
USA

who drank LIPTON Tea in
the past 7 days 64.1%
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Beverages (tea in bottles/cans) drank past 7 days: Lipton



Adults 18 or older who drank SNAPPLE Tea in the past 7 days spend an average of 3 days, 1 hours, 59 minutes and 45

seconds each week with All Forms of Media.
87.% of Adults 18 or older who drank SNAPPLE Tea in the past 7 days spend an avg. of 8 hours and 27 minutes each week listening to Al

Local AM/FM Radio, representing 9.9% of total time spent with all forms of Media.

oo 2R

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older
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Beverages (tea in bottles/cans) drank past 7 days: Snapple



Adults 18 or older who drank GOLD PEAK Tea in the past 7 days spend an average of 3 days, 3 hours, 10 minutes and 1
seconds each week with All Forms of Media.

89.1% of Adults 18 or older who drank GOLD PEAK Tea in the past 7 days spend an avg. of 8 hours and 42 minutes each week listening
to All Local AM/FM Radio, representing 10.3% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older
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Beverages (tea in bottles/cans) drank past 7 days: Gold Peak



Adults 18 or older who drank HONEST T Tea in the past 7 days spend an average of 2 days, 17 hours, 52 minutes and 4
seconds each week with All Forms of Media.

85.8% of Adults 18 or older who drank HONEST T Tea in the past 7 days spend an avg. of 7 hours and 22 minutes each week listening to
All Local AM/FM Radio, representing 9.6% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older
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Beverages (tea in bottles/cans) drank past 7 days: Honest Tea



Adults 18 or older who drank ARIZONA Tea in the past 7 days spend an average of 2 days, 5 hours, 58 minutes and 45

seconds each week with All Forms of Ad-Supported Media.
81.2% of Adults 18 or older who drank ARIZONA Tea in the past 7 days spend an avg. of 8 hours and 8 minutes each week listening to
Local Ad-Supported AM/FM Radioe, representing 12.2% of total time spent with all forms of Ad-Supported Media.
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BROADCASTING

Beverages (tea in bottles/cans) drank past 7 days: Arizona




Adults 18 or older who drank LIPTON Tea in the past 7 days spend an average of 2 days, 10 hours, 45 minutes and 14
seconds each week with All Forms of Ad-Supported Media.

82.5% of Adults 18 or older who drank LIPTON Tea in the past 7 days spend an avg. of 7 hours and 59 minutes each week listening to
Local Ad-Supported AM/FM Radie, representing 11.2% of totaltime spent with all forms of Ad-Supported Media.

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Aduits 18 or older
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BROADCASTING

Beverages (tea in bottles/cans) drank past 7 days: Lipton




Adults 18 or older who drank SNAPPLE Tea in the past 7 days spend an average of 2 days, 5 hours, 34 minutes and 43

seconds each week with All Forms of Ad-Supported Media.
83.8% of Adults 18 or older who drank SNAPPLE Tea in the past 7 days spend an avg. of 7 hours and 47 minutes each week listening to

Local Ad-Supported AM/FM Radio, representing 12.2% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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BROADCASTING

Beverages (tea in bottles/cans) drank past 7 days: Snapple




Adults 18 or older who drank GOLD PEAK Tea in the past 7 days spend an average of 2 days, 8 hours, 13 minutes and 16

seconds each week with All Forms of Ad-Supported Media.
85.5% of Adults 18 or older who drank GOLD PEAK Tea in the past 7 days spend an avg. of 8 hours and 15 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 12.6% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older
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BROADCASTING

Beverages (tea in bottles/cans) drank past 7 days: Gold Peak




Adults 18 or older who drank HONEST T Tea in the past 7 days spend an average of 2 days, 0 hours, 43 minutes and 40
seconds each week with All Forms of Ad-Supported Media.

80.2% of Adults 18 or older who drank HONEST T Tea in the past 7 days spend an avg. of 6 hours and 11 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 10.2% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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BROADCASTING

Beverages (tea in bottles/cans) drank past 7 days: Honest Tea
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| Adults 18 or older who drank ARIZONA Tea in the past 7 days spend an average of 7 hours and 42
minutes each day with All Forms of Ad-Supported Media. 81.2% listen to Local AM/FM Radio for an
(Local Radio delivers 12.2% of Time with Ad-Supported Media.

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

avg. of 69.7 minutes/day.
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Adults 18 or older who drank LIPTON Tea in the past 7 days spend an average of 8 hours and 23
minutes each day with All Forms of Ad-Supported Media. 82.5% listen to Local AM/FM Radio for an
(Local Radio delivers 11.2% of Time with Ad-Supported Media.

avg. of 68.5 minutes/day.

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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Beverages (tea in bottles/cans) drank past 7 days: Lipton




" Adults 18 or older who drank SNAPPLE Tea in the past 7 days spend an average of 7 hours and 39
minutes each day with All Forms of Ad-Supported Media. 83.8% listen to Local AM/FM Radio for an
avg. of 66.9 minutes/day. (Local Radio delivers 12.2% of Time with Ad-Supported Media.

Top-13 AH Forms of Mecha (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Beverages (tea in bottles/cans) drank past 7 days: Snapple



| Adults 18 or older who drank GOLD PEAK Tea in the past 7 days spend an average of 8 hours and 1
minutes each day with All Forms of Ad-Supported Media. 85.5% listen to Local AM/FM Radio for an
avg. of 70.8 minutes/day. (Local Radio delivers 12.6% of Time with Ad-Supported Media.

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Beverages (tea in bottles/cans) drank past 7 days: Gold Peak



avg. of 53. minutes/day.

Adults 18 or older who drank HONEST T Tea in the past 7 days spend an average of 6 hours and 57
minutes each day with All Forms of Ad-Supported Media. 80.2% listen to Local AM/FM Radio for an
(Local Radio delivers 10.2% of Time with Ad-Supported Media.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio
Podcasts

Spotify

SiriusXM

YouTube Music
Owned Music
Pandora

Amazon Music

TV Music Channels
Apple Music

All Others
iHeartRadio
Audiobooks

[ 22,118,681 or 81.2% of Adults 18 or older who drank ARIZONA Tea in the past 7 days listen to Ad-

Supported Local AM/FM Radio for an average of 69.7 minutes every day representing 38.2% of all

time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

14,384,643 or 82.5% of Adults 18 or older who drank LIPTON Tea in the past 7 days listen to Ad-
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10,774,842 or 83.8% of Adults 18 or older who drank SNAPPLE Tea in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 66.9 minutes every day representing 36.1% of all
time spent daily with Ad-Supported Audio.
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Supported Local AM/FM Radio for an average of 53. minutes every day representing 33.3% of all
time spent daily with Ad-Supported Audio.
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22,118,681 or 81.2% of Adults 18 or older who drank ARIZONA Tea in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 69.7 minutes every day representing 38.2% of all
time spent daily with Ad-Supported Audio.

Weekly 81.2% g3 Avg. Hours+Minutes/day with Ad-Supported
Reach % Audio: Adults 18 or older

"Share of Ad-Supported Audio” | % |

who drank ARIZONA Tea in

the past 7 days
22.3% 23.9% 23 7%
13.8%
10.4% . 9.8%  9.6%
12.8% 7.7% 65% 14% 6.9%
4.3% 4.0%
- T% 1.7%
4.4% % SO

]
Reached? 118,68110,481,693 6,063,68840,472,557 6,511,72059,633,400 3,868,5024,835,065 2,845,63220,294,193 3,760,14425,787,504 2,622,39316,939,786 2,013,29118,012,072 463,340 4,352,756 1,177,34410,562,042
Local AM/FM  YouTube Music Podcasts Pandora Spotify TV Music All Others Amazon Music SiriusXM iHeartRadio

Average Radio Channels

mqpqqm
¥ who drank ARIZONA Tea in the past 7 days B USA

UsA USA Projection Scarborough R1 2024: Feb23-Apr24 Qudl Intab 5,201 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24 ~ USA Projection  Scarborough R1 2024: Feb23-Apr24  Qual Intab 23,333 soeﬁ_ for Anything .

e

Beverages (tea in bottles/cans) drank past 7 days: Arizona



14,384,643 or 82.5% of Adults 18 or older who drank LIPTON Tea in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 68.5 minutes every day representing 43.4% of all
time spent daily with Ad-Supported Audio.
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Avg. Hours+Minutes/day with Ad-Supported
Reach %

Audio: Adults 18 or older

“Share of Ad-Supported Audio” - m

who drank LIPTON Tea in
the past 7 days

22.7%

o,
17 4% 15.4%

9.4% 9.7% 9.5% 10.0% 9.8%
6.9%

59% TR 16% g5y
Weekly

52%  a0%
Total
Persons

1.8% 1.7%
L [0 I s O e
Reachedig 3 9,633,400 910,472,557 1,642,20218,012,072 ,59 4,835,065 0 294,193 1,319,41 6 939,786 1,747, 5,787,594 910, 0,562,042 310,019 4,352,756

, 3,0 i
Local AM/FM Podcasts YouTube Music Amazon Music Pandora Spotufy All Others TV Music iHeartRadio SiriusXm
Auarags Radio Channels

Daily Mi
i past 7 days m USA

® who drank LIPTON Tea in the

»

USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 5,201

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333 soeﬁ_al for Anything _

Beverages (tea in bottles/cans) drank past 7 days: Lipton



10,774,842 or 83.8% of Adults 18 or older who drank SNAPPLE Tea in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 66.9 minutes every day representing 36.1% of all
time spent daily with Ad-Supported Audio.
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13,105,117 or 85.5% of Adults 18 or older who drank GOLD PEAK Tea in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 70.8 minutes every day representing 41.3% of all
time spent daily with Ad-Supported Audio.
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3,892,891 or 80.2% of Adults 18 or older who drank HONEST T Tea in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 53. minutes every day representing 33.3% of all
time spent daily with Ad-Supported Audio.
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22,118,681 or 81.2% of Adults 18 or older who drank ARIZONA Tea in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Country, Classic Rock, and Classic Hits.
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14,384,643 or 82.5% of Adults 18 or older who drank LIPTON Tea in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Classic Hits, Pop
Contemporary Hit Radio, and Country.
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10,774,842 or 83.8% of Adults 18 or older who drank SNAPPLE Tea in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Classic Hits, Country, and Classic Rock.
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13,105,117 or 85.5% of Adults 18 or older who drank GOLD PEAK Tea in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Country, Classic Rock, and Classic Hits.

o e 1] —
S T
L o —_ L

—
m-ﬂﬂ
ERVEEES it ¥

BRI
PRERL) i A

(17 ks 7ed 725 e

w who drank GOLD PEAK Tea in the past 7 days

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 18 or older

=

who drank GOLD PEAK Tes
in the past 7 days

m USA

9.7%

=30 530 R o M be e e e

Yy
o,
ES

Average Dox)

cal AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Contemporary
Christian
274

Adult Hits

Classic Hits 25.0

N /Talk/
Information
258

Adult
Contemporary
250

Pop Contemporary
Hit Radio
21.6

Alternative
231

Classic Rock
269

Classic Rock
269

News/Talk/
Information
26.7

Country Urban AC

Adult Hits 25.2 2

26.5

Adult
Contempora... Conte...

24.7 Hit
Radio
222

Pop

Classic Hits

259
Alterna...

24.3

Contemporary
Chr Urban

Contemporary

Hot AC

® who drank GOLD PEAK Tea in the past 7 days

B USA

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

(averoge week)
Adult Contemporary

Classic Hits

Pop Contemporary Hit Radio

R . - |
Hot AC
News/Talk/information Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:
!
BASpYS Adults 18 or older
Alternative
e - m
Adult Hits
who drank GOLD PEAK Tea
Urban Contemporary in the past 7 days
R .
¥ who drank GOLD PEAK Tea in the past 7 days W USA
USA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 5201

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

% Time 5,

a

i

.5%
A%
3%

565 |

USA Jan23-Feb24

Ad—SuEgorted Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Adult Hits Urban AC

Classic Hits e
25.0

26.1

All News
28.3

Country
23.4 Urban

Hot AC
228

Conte...

21.7

Adult
Contemporary
25.0

Pop Contemporary
Hit Radio
216

Alternative
231

Classic Rock
26.9

Classic Rock
26.9

Country

Adult Hits 252

26.5

Adult
Contempora...
24.7

All News
2589
Alterna...

24

Urban
Contemporary

® who drank GOLD PEAK Tea in the past 7 days

USA Projection Scarborough R1 2024: Feb23-Apr24

Beverages (tea in bottles/cans) drank past 7 days: Gold Peak

Qual Intab

23,333

W USA

soefa.ai

* Share of Everything
for Anything _
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3,892,891 or 80.2% of Adults 18 or older who drank HONEST T Tea in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary,
Classic Rock, Urban Contemporary, and Urban AC.
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17,822,231 or 65.4% of Adults 18 or older who drank ARIZONA Tea in the past 7 days watch Ad-
Supported Local TV Stations for an average of 86.1 minutes every day representing 27.1% of all time
spent daily with Ad-Supported Video.
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12,985,697 or 74.4% of Adults 18 or older who drank LIPTON Tea in the past 7 days watch Ad-
Supported Local TV Stations for an average of 113.1 minutes every day representing 30.8% of all
time spent daily with Ad-Supported Video.
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8,902,276 or 69.3% of Adults 18 or older who drank SNAPPLE Tea in the past 7 days watch Ad-
Supported Local TV Stations for an average of 82.7 minutes every day representing 26.5% of all time
spent daily with Ad-Supported Video.
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11,344,824 or 74.1% of Adults 18 or older who drank GOLD PEAK Tea in the past 7 days watch Ad-
Supported Local TV Stations for an average of 91.5 minutes every day representing 28.4% of all time

spent daily with Ad-Supported Video.
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3,519,695 or 72.5% of Adults 18 or older who drank HONEST T Tea in the past 7 days watch Ad-
Supported Local TV Stations for an average of 64.3 minutes every day representing 26.7% of all time

spent daily with Ad-Supported Video.
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17,822,231 or 65.4% of Adults 18 or older who drank ARIZONA Tea in the past 7 days watch Ad-
Supported Local TV Stations for an average of 86.1 minutes every day representing 27.1% of all time
spent daily with Ad-Supported Video.
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12,985,697 or 74.4% of Adults 18 or older who drank LIPTON Tea in the past 7 days watch Ad-
Supported Local TV Stations for an average of 113.1 minutes every day representing 30.8% of all
time spent daily with Ad-Supported Video.

Weekly 74.4% Avg. Hours+Minutes/day with Ad-Supported

= 66.8% "Share of Ad-Supported Video" .
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8,902,276 or 69.3% of Adults 18 or older who drank SNAPPLE Tea in the past 7 days watch Ad-
Supported Local TV Stations for an average of 82.7 minutes every day representing 26.5% of all time
spent daily with Ad-Supported Video.
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11,344,824 or 74.1% of Adults 18 or older who drank GOLD PEAK Tea in the past 7 days watch Ad-
Supported Local TV Stations for an average of 91.5 minutes every day representing 28.4% of all time
spent daily with Ad-Supported Video.

Weekly 74.1% Avg. Hours+Minutes/day with Ad-Supported

= 67.0% "Share of Ad-Supported Video" e
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3,519,695 or 72.5% of Adults 18 or older who drank HONEST T Tea in the past 7 days watch Ad-
Supported Local TV Stations for an average of 64.3 minutes every day representing 26.7% of all time
spent daily with Ad-Supported Video.
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Local TVStatron Programs (Persons & % Reach): Adults 18 or older
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12,985,697 or 74.4% of Adults 18 or older who drank LIPTON Tea in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Movies, Local News -
Morning, Comedies, Sports, and Dramas.
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11,344,824 or 74.1% of Adults 18 or older who drank GOLD PEAK Tea in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Movies, Local
News - Morning, Comedies, and Mystery/Suspense/Crime.
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3,519,695 or 72.5% of Adults 18 or older who drank HONEST T Tea in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Comedies, Local News - Evening, Movies,
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20,817,636 or 76.4% of Adults 18 or older who drank ARIZONA Tea in the past 7 days use Ad-
Supported Social Media for an average of 170.1 minutes every day representing 28.9% of all time
spent daily with Ad-Supported Digital Media.
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12,596,066 or 72.2% of Adults 18 or older who drank LIPTON Tea in the past 7 days use Ad-
Supported Social Media for an average of 199. minutes every day representing 32.% of all time
spent daily with Ad-Supported Digital Media.
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9,893,295 or 77.% of Adults 18 or older who drank SNAPPLE Tea in the past 7 days use Ad-
Supported Social Media for an average of 142.9 minutes every day representing 25.6% of all time
: spent daily with Ad-Supported Digital Media.
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12,254,096 or 80.% of Adults 18 or older who drank GOLD PEAK Tea in the past 7 days use Ad-
Supported Social Media for an average of 132.4 minutes every day representing 25.1% of all time
spent daily with Ad-Supported Digital Media.
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3,900,638 or 80.4% of Adults 18 or older who drank HONEST T Tea in the past 7 days use Ad-
Supported Social Media for an average of 150.8 minutes every day representing 30.5% of all time
spent daily with Ad-Supported Digital Media.
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20,817,636 or 76.4% of Adults 18 or older who drank ARIZONA Tea in the past 7 days use Ad-
Supported Facebook for an average of 57. minutes every day representing 33.9% of all time spent
daily with Ad-Supported Social Media.
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12,596,066 or 72.2% of Adults 18 or older who drank LIPTON Tea in the past 7 days use Ad-
Supported Facebook for an average of 75.7 minutes every day representing 39.6% of all time spent
daily with Ad-Supported Social Media.
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9,879,678 or 76.9% of Adults 18 or older who drank SNAPPLE Tea in the past 7 days use Ad-
Supported Facebook for an average of 43.5 minutes every day representing 32.3% of all time spent
daily with Ad-Supported Social Media.
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12,254,096 or 80.% of Adults 18 or older who drank GOLD PEAK Tea in the past 7 days use Ad-
Supported Facebook for an average of 46.6 minutes every day representing 35.6% of all time spent
daily with Ad-Supported Social Media.
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3,408,965 or 70.2% of Adults 18 or older who drank HONEST T Tea in the past 7 days use Ad-
Supported Facebook for an average of 58.3 minutes every day representing 38.6% of all time spent
daily with Ad-Supported Social Media.
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‘ 20,817,636 or 76.4% of Adults 18 or older who drank ARIZONA Tea in the past 7 days use Ad-

Supported Facebook for an average of 57. minutes every day representing 33.9% of all time spent
daily with Ad-Supported Social Media.

Weekly
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12,596,066 or 72.2% of Adults 18 or older who drank LIPTON Tea in the past 7 days use Ad-
Supported Facebook for an average of 75.7 minutes every day representing 39.6% of all time spent
daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
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‘ 9,879,678 or 76.9% of Adults 18 or older who drank SNAPPLE Tea in the past 7 days use Ad-

Supported Facebook for an average of 43.5 minutes every day representing 32.3% of all time spent
daily with Ad-Supported Social Media.

Weekly
Reach %
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‘ 12,254,096 or 80.% of Adults 18 or older who drank GOLD PEAK Tea in the past 7 days use Ad-

Supported Facebook for an average of 46.6 minutes every day representing 35.6% of all time spent
daily with Ad-Supported Social Media.
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‘ 3,408,965 or 70.2% of Adults 18 or older who drank HONEST T Tea in the past 7 days use Ad-

Supported Facebook for an average of 58.3 minutes every day representing 38.6% of all time spent
daily with Ad-Supported Social Media.

Weekly

Avg. Hours+Minutes/day with Ad-Supported
Reach % - 72.6%
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| M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 1,421,462; Social Media: 1,348,870; Local TV: 688,445; Non-Prem. Cable:
| 683,936 reaching Adults 18 or older who drank ARIZONA Tea in the past 7 da

All Other Digital Media: 1,934,743;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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days 70,000,000
7,000,000
60,000,000
6,000,000
50,000,000
5,000,000
40,000,000
4,000,000
30,000,000
3,000,000
2,000,000 20,000,000
1,000,000 10,000,000
0 0
N P i A P o g o M R R R R AR R R R AR LE I < o NS AR AR R R R R AR R R R A&
'&(“'i"\?”?p@?ﬁb@'\"%”g Q-af.;o’ NQ’ Q"»Qbﬂﬂa"*‘"&'Q‘anpQQ’&:lqo .;).4""\?’5"’?‘?“""99% e“',,, 0'\’ "g"’q“’ﬂq“’q"‘q‘g%‘&o«o
s M- Fri Local AM/FM Radio AQH = Mon-Fri Local TV Station AQH === Mon-Fri Local AM/FM Radio AQH Mon-Fri Local TV Station AQH
e [VIoN- Fri Non-Premium Cable TV AQH e Mon- Fri Social Media AQH = Mon-Fri Non-Premium Cable TV AQH s [Vlon-Fri Social Media AQH
@ [VIon-Fri Digital Media (Less Social) AQH e M on-Fri Digital Media (Less Social) AQH

USsA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual intab 5201

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Jan23-Feb24

® Share of Everything

Qual Intab 23,3sasoeﬁ_al for Anything _

USA Projection Scarborough R1 2024: Feb23-Apr24

Beverages (tea in bottles/cans) drank past 7 days: Arizona




| M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 926,790; Social Media: 835,683; Local TV: 515,552; Non-Prem. Cable: 498,788
| reaching Adults 18 or older who drank LIPTON Tea in the past 7 days.

All Other Digital Media: 1,235,504;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who drank LIPTON Tea in the past 7 days USA Metro Area Adults 18 or older
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 924,856;
Local Radio: 693,645; Social Media: 636,192; Local TV: 339,294; Non-Prem. Cable: 334,161
reaching Adults 18 or older who drank SNAPPLE Tea in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who drank SNAPPLE Tea in the past 7 days USA Metro Area Adults 18 or older
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Beverages (tea in bottles/cans) drank past 7 days: Snapple




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,100,129;
Local Radio: 839,243; Social Media: 779,131; Local TV: 430,094; Non-Prem. Cable: 420,724
reaching Adults 18 or older who drank GOLD PEAK Tea in the past 7 days

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who drank GOLD PEAK Tea in the past 7 USA Metro Area Adults 18 or older
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 249,125; Local Radio: 243,577; Non-Prem. Cable: 145,107; Local TV: 135,129
| reaching Adults 18 or older who drank HONEST T Tea in the past 7 days.

All Other Digital Media: 353,151,

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who drank HONEST T Tea in the past 7 USA Metro Area Adults 18 or older
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Top-13 Out—of Home Med:a (Persons & % Reach): Adults 18 or older

(average weel
Grocery Storeﬁ

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores

22,794,490 or 83.7% of Adults 18 or older who drank ARIZONA Tea in the past 7 days spend an
average of 62.6 minutes per day driving, seeing Billboards and Signs. 71.6% Listen to Local Radio
Stations Out-of-Home for an average of 49.3 minutes/day.
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Beverages (tea in bottles/cans) drank past 7 days: Arizona




14,634,805 or 83.9% of Adults 18 or older who drank LIPTON Tea in the past 7 days spend an
average of 54.4 minutes per day driving, seeing Billboards and Signs. 73.2% Listen to Local Radio
Stations Out-of-Home for an average of 51.3 minutes/day.

Top-13 Out—of Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out—of Home Medra (Persons & % Reach): Adults 18 or older
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11,076,469 or 86.2% of Adults 18 or older who drank SNAPPLE Tea in the past 7 days spend an
average of 45.4 minutes per day driving, seeing Billboards and Signs. 73.3% Listen to Local Radio
Stations Out-of-Home for an average of 44.2 minutes/day.

who drank SNAPPLE Tea in
the past 7 days

® who drank SNAPPLE Tea in the past 7 days HUSA

Avg. Hours+Minutes/day with Out- |,
of-Home Media: Adults 18 or older

Top 13 Out—of -Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Concurrent
o R HEE m

1.5%

AM/FM Radio
479

Billboards & Signs (Weekly 6.0

Walking in Towns,
Cities, Downtown
Areas
21.7

Restaurants | Grocery
& Bars Stores
115 9.1

Movie
Theaters

15.4
YouTu...

Music

SiriusXm Pod..
126 8.1 Gas...

Billboards & Signs (Weekly
Drivers)
52.3

AM/FM Radio
42,0

Walking in Towns,
Cities, Downtown
Areas
21.5

Shopp

Grocery
Stores
10.3

Restaurants &

YouTu... [Gas

Movie Music St

Theaters Pod...
14.2 7

m who drank SNAPPLE Tea in the past 7 day:

S

WUSA

Top-13 Ad-. Suggorted Out- of Home Media (Persons & % Reach): Adults 18 or older

faveroge Week}
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Movie Theaters

YouTube Music

Retail Stores

Health Clubs/Gyms

USA

USA Projection
All Graphs and scefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

e g

LR
O Tt
E50 wvre—
(250728 12 e

Adults 18 or older

who drank SNAPPLE Tea in

the past 7 days
= who drank SNAPPLE Tea in the past 7 days mUSA
Scarborough R1 2024: Feb23-Apr24 Qual Intab 5201

Avg. Hours+Minutes/day with Ad-
Supported Out-of-Home Media:

ity _ m
usage %:

USA Jan23-Feb24

To -13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

\verage poy)

Billboards & Sig

Dr

AM/FM Radio
44.2

Walking in Towns,
Cities, Downtown
Areas
217

Health Clubs/Gyms
20.2

Restaura...
& Bars
115

Podcasts
114

YouTube | Ret...
Music Sto.

8.5 5.7

AM/FM Radio
39.1

Walking in Towns,
Cities, Downtown
Areas
215

Grocery
Stores

Health Clubs/
Gyms
17.8

Restaurants &
Bars Pod...
15.4 7.2

YouTub...

USA Projection

= who drank SNAPPLE Tea in the past 7 days

Scarborough R1 2024: Feb23-Apr24

Beverages (tea in bottles/cans) drank past 7 days: Snapple

Qual Intab

23,333

mUSA

* Share of Everything

% for Anything _




Top-13 Out—of Home Media (Persons & % Reach): Adults 18 or older
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13,805,327 or 90.1% of Adults 18 or older who drank GOLD PEAK Tea in the past 7 days spend an
average of 58.8 minutes per day driving, seeing Billboards and Signs. 74.7% Listen to Local Radio
Stations Out-of-Home for an average of 48.6 minutes/day.
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. 3,851,643 or 79.4% of Adults 18 or older who drank HONEST T Tea in the past 7 days spend an
average of 78.2 minutes per day driving, seeing Billboards and Signs. 64.4% Listen to Local Radio
Stations Out-of-Home for an average of 29.7 minutes/day.

Top-13 Out—of Home Media (Persons & % Reach): Adults 18 or older
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22,794,490 or 83.7% of Adults 18 or older who drank ARIZONA Tea in the past 7 days spend an average of

62.6 minutes per day driving, seeing Billboards and Signs representing 32.4% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Rerchi "Share of Ad-Supported OOH Media"
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14,634,805 or 83.9% of Adults 18 or older who drank LIPTON Tea in the past 7 days spend an average of

54.4 minutes per day driving, seeing Billboards and Signs representing 32.% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
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11,076,469 or 86.2% of Adults 18 or older who drank SNAPPLE Tea in the past 7 days spend an average of
45.4 minutes per day driving, seeing Billboards and Signs representing 28.2% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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13,805,327 or 90.1% of Adults 18 or older who drank GOLD PEAK Tea in the past 7 days spend an average
of 58.8 minutes per day driving, seeing Billboards and Signs representing 36.7% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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3,851,643 or 79.4% of Adults 18 or older who drank HONEST T Tea in the past 7 days spend an average of

78.2 minutes per day driving, seeing Billboards and Signs representing 34.3% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Weekly

& - Out-of-Home Media: Adults 18 or older
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10,860,536 or 39.9% of Adults 18 or older who drank ARIZONA Tea in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9.5 minutes every day representing 29.7% of all
time spent daily with All forms of Print Media.
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7,788,647 or 44.6% of Adults 18 or older who drank LIPTON Tea in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.9 minutes every day representing 31.6% of all time
spent daily with All forms of Print Media.
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‘ 5,628,359 or 43.8% of Adults 18 or older who drank SNAPPLE Tea in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 13.7 minutes every day representing 32.6% of all
time spent daily with All forms of Print Media.
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Beverages (tea in bottles/cans) drank past 7 days: Snapple
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5,190,952 or 33.9% of Adults 18 or older who drank GOLD PEAK Tea in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 7.4 minutes every day representing 31.% of all
time spent daily with All forms of Print Media.
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| 2,388,536 or 49.2% of Adults 18 or older who drank HONEST T Tea in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 17.8 minutes every day representing 31.1% of all
time spent daily with All forms of Print Media.
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Beverages (tea in bottles/cans) drank past 7 days: Honest Tea



