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o 46.1% or 120,957,697 of USA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS.
e Typical Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 55.2
e, years old (13.1% older than average) and have a $86,133 (4.% lower than average) annual household....
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Typical Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 54.2
years old (11.9% older than average) and have a $99,445 (2.9% lower than average) annual household...
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41.8% or 2,361,386 of WDC DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL N NEWS.
Typical Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 54.2
years old (13.1% older than average) and have a $121,191 (5.5% lower than average) annual household...
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37.3% or 1,674,401 of SEA DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS.
Typical Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 55.9
years old (15.8% older than average) and have a $115,119 (2.9% lower than average) annual household...
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47.% or 2,167,818 of PHX DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS.
Typical Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 55.3
years old (12.6% older than average) and have a $85,277 (8.3% lower than average) annual household...
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46.1% or 120,957,697 of USA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV...
Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 11.4% less
likely to be a college graduate, 14.2% less likely to work full-time, 8.1% more likely to be married, 18.9% less
likely to be a parent of 1 or more children
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52.9% or 3,995,863 of CHI DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS.
Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 11.7% less

likely to be a college graduate, 10.8% less likely to work full-time, 10.2% more likely to be married, 11.7%

less likely to be a parent of 1 or more children
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41.8% or 2,361,386 of WDC DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS.
Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 12.5% less

likely to be a college graduate, 12.3% less likely to work full-time, 4.6% more likely to be married, 25.1% less

likely to be a parent of 1 or more children
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37.3% or 1,674,401 of SEA DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS.
Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 11.4% less

likely to be a college graduate, 15.4% less likely to work full-time, 10.5% more likely to be married, 21.9%

less likely to be a parent of 1 or more children
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| 47.% or 2,167,818 of PHX DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS.
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46.1% or 120,957,697 of USA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS.
Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 7.8% more
likely to own their home, 15.9% more likely to own a higher valued home, 5.5% more likely to have a single-

family home, 1.2% more likely to have a dog.
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52.9% or 3,995,863 of CHI DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV|NEWS.
Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 5.4% more

likely to own their home, 1.7% more likely to own a lower valued home, 3.% more likely to have a single-
family home, 1.7% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older

mﬁm Type of Home: Adults 18 or older 4, i Pets in Home: Adults 18 or older
Single Family House {(unattached) ‘ ﬂ.ﬁﬁ ‘
59.2% Own a Dog i
27.4%
Townhouse or attached Home - 1‘;5;
Condominium o2 o Cat ¢ ot
wn a Ca
B 7% —
7.5% 6.7% Z
2.4% 3.6% 2 Apartment g &
96,451, BTN | 300,693
Other Own Second Home Mobile Home or Manufactured | 2.1% Own other type of Pet
or Real Estate Home I 2.1%
Property
» who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS WCHI # who Watch Early AM and for Early PM and/or Late PM LOCAL TV NEWS W CHI who Watch Early AM and for Early PM and/or Late PM LOCAL TV NEWS WCHI
-~
24l Value of Owned Home: Adults 18 or older wky Home Loans: Adults 18 or older
Average Value of Owned Home: .
who Watch Early AM and for Early PM and/or Late PM...
cH 369.783
1.9% 23% 2.5% 2.7%
<$150K $150K-5200K  $200K-5250K  $250K-5300K  $300K-$350K  $350K-$500K  $500K-S750K  $750K-S1M S1vi+ Home Mortgage Refinanced  Home Equity own
= who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS mCHI Home Mortgage Loan/Home Home,l"Pmpertv
Improvement  Outright (No
CHI DMA Scarborough R1 2024: Feb23-Mar24 Qual intab 2,000 Loan Mortgages)
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(TV programs - type watch on broadcast or cable/stream online: Local news - morning OR TV programs - type watch on broadcast or cable/stream online: Local news - evening OR TV programs - type watch on broadcast or cable/stream online: Local news - late)



1
41.8% or 2,361,386 of WDC DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL NEWS.
Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 3.% more likely

to own their home, 2.7% more likely to own a lower valued home, .% less likely to have a single-family home,
| 5.4% less likely to have a dog.
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37.3% or 1,674,401 of SEA DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV|NEWS.
Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 17.1% more

likely to own their home, 1.4% more likely to own a lower valued home, 8.1% more likely to have a single-
family home, 16.1% more likely to have a dog.
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_ . !
B rco rom 47.% or 2,167,818 of PHX DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS.
e [T

-]

B e s Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 3.4% more
likely to own their home, 4.8% more likely to own a lower valued home, 5.2% more likely to have a single-
family home, 5.3% less likely to have a dog.
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46.1% or 120,957,697 of USA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV...
Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 4.5% less

likely to look up D-I-Y advice online, 14.5% more likely to always vote in local elections, 2.5% less likely to
belong to a gym, 4.9% less likely to fly domes
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52.9% or 3,995,863 of CHI DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS.
Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 5.3% less
likely to look up D-I-Y advice online, 18.1% more likely to always vote in local elections, 5.2% less likely to

belong to a gym, 1.7% less likely to fly domes
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EFE 41.8% or 2,361,386 of WDC DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS.
NEWS W Dc Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 8.2% less

| likely to look up D-I-Y advice online, 12.5% more likely to always vote in local elections, 4.7% more likely to
— — belong to a gym, 8.4% less likely to fly domes

|
[=—1}

|Tap-20 past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older

I

Redpes/  Wealth  Ressumat Ooline Phone Dodt-Younell  Medical  Frmess/Diet  Wome/  Apparel/ JobSearch/ Relion/ TakeOokne  Camer  Educaion  Homework Electronk  Gemealogy Photography Pamoting/

5152.7% 125.1%

Registered to Vote / Lean /Lean / None
(In Districtof Residence) Democrat i of These

Presidential Elections: Always

- | B
Sl ——
Statewide Elections: Sometimes

oty st Smi) (Wi Sk el M St St Pt Sy thew Gerpet it (e i o caniyaes save Local Elections: Always | —s ™
mone; g =) Local Elections: Sometimes
» who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS mWDC # who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS =WDC
C
@ﬂ]’op-30 past 12-months Active L,festyle Activites: Adults 18 or older \k Past 12-months Domestic Airline Trips: Adults 18 or older
2 12.1%
ERL o5 J62 18.1%
; 7 12.0%
21rips pTRE] 12.5%
" g 9.0%
3trips ViRVl 9.6%
A { 6.4%
R- 5 536 6.2%
s trips a:3%
3 1.6% Flew Domestic past year: QS0 NE-ER-7
10+ trips  JOlRFER 1.9% Avg. # Domestic Flights: S ENEYCIN
o
. j 1 T 0.8%,
i ‘.iﬂﬂ-ﬂh
el =@ B
Gz Gwlwing. Gamcas  Swmning Sy OWhmiesr ophws B Seweps bdoagts. ey | GmwpHiwevupslins Cirgegi | Fibbg.  Medng: AN ol bwkdb iSoww  Rfewe, Teesk: Comgwcoll compwifve (oot Orgwind SRl Seowsiig- ey
P i eudn Wors mmmnf Sadpaor  Cmfn  Wemcibor iy Comtincieg weighttoss Aging Parent Vides Garming P maesul swwbeadar
Cooking Vegetables) Gym Educaton Progam or Relative m}:‘*‘a'
® who Watch Early AM and/or Early PM and/or Late PM LOCALTV NEWS ~ BWDC we

wDC DMA Scarborough R1 2024: Feb23-Apr24 Qual Intab 2,378
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(TV programs - type watch on broadcast or cable/stream online: Local news - morning OR TV programs - type watch on broadcast or cable/stream online: Local news - evening OR TV programs - type watch on broadcast or cable/stream online: Local news - late)



37.3% or 1,674,401 of SEA DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS.
Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 3.4% less
likely to look up D-I-Y advice online, 20.9% more likely to always vote in local elections, .6% less likely to

belong to a gym, 5.3% less likely to fly domest
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B o - E 47.% or 2,167,818 of PHX DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS.
Pl : Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 3.9% less

likely to look up D-I-Y advice online, 11.% more likely to always vote in local elections, 6.4% less likely to

belong to a gym, 5.9% less likely to fly domest

_W.Top-zo past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
80.3% 9% ; 20.0%
i i Vote / Lean / Lean / None
“0.6% 2254 (In Districtof Resi ) bli of These
N Presidential Elections: Always
: e oy ; 6%
Iﬂﬂlnﬂddﬂ e
Statewide Elections: Always 58.0%
“ ﬂ Gl At Statewide Elections: Sometimes
Mnadi Health Restaurant  Do-it-voursell Onlkine Phone  Medical Fitness/Diet Home / Apparel/  JobSearch/ Genealogy Religion/  Take Online Homework  Education Career Photography  Electronic Parenting/ Onkine Dating -
Ve s o et gk [l kil | rmaton ot ot by Pt Mty chs | Nemortow faed Drwyst Dokh e il e Local Elections: Always | — S
“‘:‘;’;"’ ‘:’:;:‘“':;' C.l Local Elections: Sometimes | TR
® who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS W PHX ® who Watch Early AM and for Early PM and/or Late PM LOCAL TV NEWS mPHX
(8
@ &Top.ga past 12-months Active Lifestyle Activites: Adults 18 or older *k Past 12-months Domestic Airline Trips: Adults 18 or older
: 11.6%
1ip 13.1%
2trips 3 B 10.5%
1 6.0%
3ips S0
. 6.4%
S oia%
i 8,223 7.8%
5-9trips  FTHTEY 7.5%
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Gilling-  Gandening  lawncCare  Wiing - sicyding  Swimming  volnteer  Belongto  Sewing- Camping  Jogging- sowling  GroupFimess Fishing aduk Boating  Yoga-pidates Basketball cCamgiwerol  Followa Football Soccer  Competitive  Sohball - Tennis Munting  Smow Skilng-  Organized
Outdoor {Flawersor Backpacking Wwork Health Club o Crafts Running Class. Continuing Aging Parenl Weight Loss. Video Caming  Baseball Snowboarding  Road Race
Cooking  Vegetables) Gym Education ofRelstive  Progmm isx,
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46.1% or 120,957,697 of USA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS.
Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 1.2% more
likely to use QSRs past mo., 4.% more likely to use Sit-Down Restaurants past mo., 11.8% more likely to use
Casinos past yr., 13.4% more likely to smoke cigar

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
B 1 time ¢ 1time e (Sit-Down Restaurants Used Past 30-days)

% 2times 10.3%
10times or more 10times or more 5.0%

2 times

16.2%

Bagel/  Upscale Steakhouse
Burgars/  Donut/
sports g1 Bakery

= who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS mUsA ® who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS m USA # who WatchEarly AM and for Early PM and/or Late PM LOCAL TV NEWS wusa
Total Agg;g?ly QSR Users: e Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

§

Used Restaurant Delivery Service Pn'sfi‘D-daﬁ ‘Wﬁub, Uber Eats, etc.)
79.1% who Watch Early AM and/or Early PM and/or Late PM... 15.3%
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older
tiquor slot Machines Sz ot |
Ao T o Tl Gaes cae P, ) if !
T 5 =)

Wine

Domaestic Regular Beer

86,777,886 33.1% Bar / Nightclub
Upscale Rasaurant

Domestic Light Beer Eaerneen 22.8% Stage Show / Concert .27;62%

Imported Beer - v Sports Betting 3‘?7326 5.6%
Microbrew / Craft Beer 11%2.‘?;" ' Other Gambling - 329‘;2" - : 1 14.586.75
spa m?):s Casinos visited past 12 hs: Yes Marij [ Cannabis Vape
w who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS musa ® who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS mUSA W who Watch Early AM and/or Early PM and/or Late PM LOCALTV NEWS ~ BUSA.
usa USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 11,560
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Past 30-days QSR Users: Adults 18 or older

4 times
%
6-9times 23.1%

10times or more 21.0%

® who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS

Total ”5'1"'_3,%" ly QSR Users:

ECHI

Avg. Monthly QSR Meals:
90.9%

52.9% or 3,995,863 of CHI DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV IEWS.
Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are .8% more
likely to use QSRs past mo., 2.7% more likely to use Sit-Down Restaurants past mo., 14.4% more likely to use

Casinos past yr., 22.6% more likely to smoke cigar

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

®

16.1%

2 times

3times

4 times

5 times

6-9times

10times or more
= who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

®CHI

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

I
i
Mexicn  Chinese  piza  Coffes  walian  Wings/  Bagel/ edlan/ upscle Steskhouse
House / urgers/ Doma/  Thalf
coftes mar Sportsmar Bakery  Other

# who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS ncH

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Watch Early AM and/or Early PM and/or Late PM... 16.3%

on 20.0%

Drank Past 30-days: Adults 18 or older

2,674,383

Liquor
Any Type of Beer
Wine

Domestic Light Beer

Imported Beer
Domestic Regular Beer v v
Microbrew / Craft Beer |
# who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS mCHI
CHI DMA Scarborough R1 2024: Feb23-Mar24 Qual Intab

Past 12 months Casino Activities:
Slot Machines -

w1
Adults 18 or older

Table Games (Craps, Poker, etc.)
Bar / Nightclub
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Stage Show / Concert

Sports Betting

Other Gambling

Spa

Casinos visited past 12 months: Yes

» who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS = CHI

2,000
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NEWS Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are .7% more
likely to use QSRs past mo., 3.6% more likely to use Sit-Down Restaurants past mo., 20.8% more likely to use
- Casinos past yr.,, 15.9% more likely to smoke cigar

m; W DC 41.8% or 2,361,386 of WDC DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS.
n

1
o=

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older

'Y 1time [ ] 1time

12.7%

IW“« :
2 times 2times 15.9% »
3times 3 times
4 times 4 times % b v
5 times 5times 9‘0%' h E
§-9times 2115 6-9times 10.4% e — TRy e
Dot/
10 times or more 20.9% 10times or more 5.6% B o
® who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS mWDC = who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS ®WDC  who Watch Early AM and/or Early PM and/or Late PM LOCALTV NEWS BWDC
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users: A own Resta 3 Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
90.1% 89.5% 78.9% 76.1% who Watch Early AM and/or Early PM and/or Late Po1... [GISTGIIIINIIN 26.1%
5059 794 411033
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older
Liquor I';IB., = QZ_:Z% Slot Machines .

wr |
Wine 11‘3510.27 37.8% Table Games (Craps, Paker, etc.) i’J

Any Type of Beer  FrBies 35 8% Bar/ Nightclub

5 1 16.7%
Imported Beer

Upscale Restaurant

Stage Show / Concert 9;8%

Domestic Regular Beer

Domestic Light Beer 851557  15.1% - v Sports Betting
Microbrew / Craft Beer 5‘:?;% i Spa
Other Gambling Casinos visited past 12 months: Yes Marijuana / Cannabis Cigarettes Vape
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37.3% or 1,674,401 of SEA DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS.
Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 3.8% more
likely to use QSRs past mo., 3.% more likely to use Sit-Down Restaurants past mo., 19.4% more likely to use
Casinos past yr., 12.5% more likely to smoke cigar

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

. 1t (Sit-1 Down Restaurants Used Past 30-days)
A l 1time me 18.0%

11.5%
% 2 times i 2 times i

Fea come o e [—
House f bm\l l' Burgers [
10times or more 10times or more Coffee par ';;:' eakery mer e
= who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS. mSEA = who Watch Early AM nnd/orEarIv PM nndfot Late PM LOCAL TV NEWS = SEA = who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS WSEA
Total Mrm rh.fy QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
84.3% 75.8% 73.6% who Watch Early AM and/or Early Pid anclfor Late ... SOOI 14.0%
I P o = IEH - C—
3000
Drank Past 30- days. Adults 18 or older Past 12 months Casino Activities: Adults 18 or older Used Past 30-days: Adults 18 or older

Liquor

Lo &S
Wine 1,525,691 34.0% Table Games (Craps, Poker, etc.) -

Imported Beer pprrer 26. 0% Bar / Nightclub
Domestic Regular Beer pereyrn 25.7% Stage Show / Concert

Microbrew / Craft Beer - '77 Sports Betting _

z 22,
Other Gambling 12_522‘ Casinos visited past 12 months: Yes Marijuana / Cannabis Cigarettes Vape
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S rono = = 47.% or 2,167,818 of PHX DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS.
c===1l.» o i Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are .6% less likely

to use QSRs past mo., 2.9% more likely to use Sit-Down Restaurants past mo., 8.1% more likely to use
Casinos past yr., 6.5% more likely to smoke cigaret

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

g ) (Sit-Down Restaurants Used Past 30-days)
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Investments Owned Adults 18 or older
401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

12.9%
30 ‘393 823 11.7%
11.6%
30,564,560

11.7%

9.9%
2,620,608 T

Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

46.1% or 120,957,697 of USA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV...
Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 4.6% less likely
to have a 401K, 1.6% less likely to have an Auto Loan, 8.6% less likely to Invest/Trade Stocks Online, 6.7%
more likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

7% A% 63y 6.7% 5% sox

32.6%
20.8%]
12.7% 13 ﬁg,,

Credit Card Online Online Bill

Checking  Debit or ATM

savings Mobile

Home Auto Loan Certificates of Studentloan Refinanced Personal Loan  Home

Account card Account Banking Banking Paying Mortgage Maﬂte! Deposit (CDs) Home Improvement
529 Plan / College Savings Plan [ 02% Account Mortgage 1o

, an

= who Watch Early AM and/orEarIy PM and/or Late PM LOCALTV NEWS ~ mUSA ® who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS HUSA
r— i
Professional Services Used*: Adults 18 or older | pyPast 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service U
Online Investing / Stock Trading
Insurance Agent at a Local Office (not online) o1 2 m;;,'i% . .
Real Estate Agent 5&?:6 5,59 10.0%
- 3.1% 38%  3.0% 3.3%
Exfate Plinntig E i ) ‘ o]

Debit Card  MasterCard ~ Venmo Zelle Apple Pay American

visA

Divorce/ Family Attorney 1:,:;: (*Past 12 Months) Cash App Qa;(r:ll;eﬁl Google Pay pircis n::‘::mr Square Cash Samsung Pay
m who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS mUSA m who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS mUSA
USA USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 11,560
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52.9% or 3,995,863 of CHI DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS.
Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 2.9% less likely

to have a 401K, 2.8% more likely to have an Auto Loan, 6.3% less likely to Invest/Trade Stocks Online, 6.1%
more likely to pay with their Debit Card.

Investments Owned Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
401K Plan
IRA (ndividus Retirement Account)

Stocks or Stock Options

29.2%
Mutual Funds ug',:%
Money Market Funds 1:5";*

15
14.2%
B

Other (Crypto / NFTs / Metals, etc.) 1?5%

. |

) -, g2 G y i O e iy n
529 Plan / College Savings Plan m 7% Checking DebitorATM  Savings  Creditcard  Online  Mobile  OnfineBil  Home  Autoloan  Money Certificates of Studentloan Refinanced Personal Loan  Home
- Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property 5% Account Mortgage Loan or Home
501 6.7% Equity Loan
w who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS mCHI = who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS mCHI

Professional Services Used*: Adults 18 or older | ‘pPast 3-Months Payment Methods Used: Adults 18 or older

'

Tax Preparation Service

Online Investing [ Stock Tradi i
2/ Al 1 51501

Financial Planner = .
582,3 14.6%
e e
: s @ @
1,088,508 10.4%
6.7%
Real Estate Agent 77%

Insurance Agent at a Local Office (not online)

8.7% 10-2%

_ 17% % 3.6% 37% 549 2.5%
Fatate Plancing 3.7% : r aamr o . : - o QR v ST
Divorce / Family Attorney f gng, (*Past 12 Months) paypal Debit Card  MasterCard zelle Venmo Apple Pay Cash App Roré ‘r::ietﬂ Discover Google Pay A;:;r:;n ;a:::m[ Square Cash Samsung Pay
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R -',, = 41.8% or 2,361,386 of WDC DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS.
EaA N Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 14.2% less

l likely to have a 401K, 5.1% less likely to have an Auto Loan, 10.4% less likely to Invest/Trade Stocks Online,

- — 12.4% more likely to pay with their Debit Card

mﬁ‘lnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

- .
369 20.2%
1,257,073 22.2%

Money Market Funds 1177.':,:"

529 Plan / College Savings Plan '.-sén,mq LAnd La0%

12.8%
Bends i

S e = e =
Other (Crypto / NFTs / Metals, etc.) 12.9% Checking DebitorATM  Savings  CreditCard  Online Mabile

Mutual Funds

| 9.5% 10.8% g os
019, 7% 19.7" = . 2%
- . - 504 i

Online Bill Home Money Auto loan Certificates of Studentiocan Refinanced Personal Loan  Home

(3% Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement

. Account M Loan or Home

Second Home or Real Estate Property 3* ortgage e
= who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS  mWDC = who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS = WDC

Professional Services Used*: Adults 18 or older | [py'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service _
Online Investing / Stock Trading -
Financial Planner S z .
Accountant .
Real Estate Agent .' . .
Insurance Agent at a Local Office (not online) Y "
Estate Planning o

8.7% 9.0%
17.2%
- i e — -

MasterCard

Debit Card Zelle

z : *Past 12 Month: visa Venmo ApplePay  CashApp  GooglePay StoreCredit  American Discover Facebook Samsung Pay Square Cash
Divorce / Family Attorney l‘";_:;: {*Past 12 Months) ot e Ptk e
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37.3% or 1,674,401 of SEA DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS.
Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are .% less likely to
have a 401K, .4% less likely to have an Auto Loan, 12.% less likely to Invest/Trade Stocks Online, 6.5% more

likely to pay with their Debit Card.

ﬁ_‘lnvestmentsOwned Adults 18 or older .' Financial Services Has and/or Uses: Adults 18 or older

401K Plan

2,097,702 6

IRA (Individual Retirement Account) 1 526 =

22.1%
Money Market Funds - 5%
Other (Crypto / NFTs / Metals, etc.) 11;3::6

2o oo B ]

Bonds 13.5%
11.4% = S ) TS T s
Second Home or Real Estate Property 4% Checking Debitor ATM  Savings  CreditCard  Online  OnlineBil  Mobile Home  Autoloan Certificates of Studentloan Refinanced Personal Loan  Home
= Account card Account Banking Paying Banking Mortgage Man&zl Depasit (CDs) Home Improvement
i = Account M Loai H
529 Plan / College Savings Plan e < ortgage iy e
= who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS HSEA = who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS mSEA

Professional Services Used*: Adults 18 or older 'EPast 3-Months Payment Methods Used: Adults 18 or older
Ontine nvestingSock T

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent
3.6% 1% 4% 3.1%
Eue Pannice -: 3% s T EZN

(*Past 12 Months) VisA PayPal Debit Card Venmo Zelle MasterCard Appie Pay CashApp GooglePay American Store Credit  Facebook Discover  Square Cash Samsung Pay

Divorce/ Family Attorney I"a La% Express Card Messanger
= who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS mSEA m who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS m SEA

SEA DMA Scarborough R1 2024: Jan23-Jun24 Qual intab 1,648
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R rox oz | = 47.% or 2,167,818 of PHX DMA Adults 18 or older Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS.
o ] ; Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS are 11.1% less

likely to have a 401K, 10.4% less likely to have an Auto Loan, 23.5% less likely to Invest/Trade Stocks Online,
7.7% more likely to pay with their Debit Card
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| Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an average of 3 days,

6 hours, 59 minutes and 32 seconds each week with All Forms of Media.
87.5% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an avg. of 8 hours and 40
| minutes each week listening to All Local AM/FM Radio, representing 9.6% of total time spent with all forms of Media.
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<5 s Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an average of 3 days, 5|
NEWS hours, 21 minutes and 10 seconds each week with All Forms of Media.

WENG 90.4% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an avg. of 9 hours and 16

i — minutes each week listening to All Local AM/FM Radio, representing 10.8% of total time spent with all forms of Media.
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Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an average of 3 days,
3 hours, 11 minutes and 20 seconds each week with All Forms of Media.

86.2% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an avg. of 8 hours and 15
minutes each week listening to All Local AM/FM Radio, representing 9.5% of total time spent with all forms of Media.
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Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an average of 3 days, 9|
hours, 54 minutes and 38 seconds each week with All Forms of Media.

80.9% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an avg. of 7 hours and 45
minutes each week listening to All Local AM/FM Radio, representing 7.7% of total time spent with all forms of Media.
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e e = I Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an average of 3 days, 4

hours, 5 minutes and 26 seconds each week with All Forms of Media.
87.4% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an avg. of 8 hoursand 1
| minutes each week listening to All Local AM/FM Radio, representing 9.2% of totaltime spent with all forms of Media.
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Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an average of 2 days,

13 hours, 26 minutes and 25 seconds each week with All Forms of Ad-Supported Media.
83.3% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an avg. of 8 hoursand 4
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 11.% of total time spent with all forms of Ad-Supported
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Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an average of 2 days,
12 hours, 52 minutes and 57 seconds each week with All Forms of Ad-Supported Media.

85.5% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an avg. of 8 hours and 37
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 12.1% of total time spent with all forms of Ad-Supporte
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Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an average of 2 days,
9 hours, 39 minutes and 37 seconds each week with All Forms of Ad-Supported Media.

81.4% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an avg. of 7 hoursand 37
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 10.8% of total time spent with all forms of Ad-Supporte
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Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an average of 2 days,

15 hours, 41 minutes and 21 seconds each week with All Forms of Ad-Supported Media.
78.5% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an avg. of 7 hoursand 3
| minutes each week listening to Local Ad-Supported AM/FM Radio, representing 8.7% of total time spent with all forms of Ad-Supported
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P news 12 hours, 26 minutes and 8 seconds each week with All Forms of Ad-Supported Media.
Da ] . 83.% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an avg. of 7 hours and 32
- minutes each week listening to Local Ad-Supported AM/FM Radio, representing 10.4% of total time spent with all forms of Ad-
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Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an
average of 8 hours and 46 minutes each day with All Forms of Ad-Supported Media. 83.3% listen to
Local AM/FM Radio for an avg. of 69.3 minutes/day. (Local Radio delivers 11.% of Time with Ad-Supported Media.)

Top-13 All Forms of Media {Persons & % Reach} Aclults 18 or older Tap-13 AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an
average of 8 hours and 41 minutes each day with All Forms of Ad-Supported Media. 85.5% listen to
Local AM/FM Radio for an avg. of 73.9 minutes/day. (Local Radio delivers 12.1% of Time with Ad-Supported Media.)

Top-13 All Forms of Media {Persons & % Reach): Adults 18 or older Top-13 AII Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Aalie = B & Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an
Qaicis -

average of 8 hours and 14 minutes each day with All Forms of Ad-Supported Media. 81.4% listen to
Local AM/FM Radio for an avg. of 65.3 minutes/day. (Local Radio delivers 10.8% of Time with Ad-Supported Media.)

Top-13 All Forms o_f Media {Persons &% Reach) Adults 18 or older Top 13 AII Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an
average of 9 hours and 5 minutes each day with All Forms of Ad-Supported Media. 78.5% listen to

Local AM/FM Radio for an avg. of 60.5 minutes/day. (Local Radio delivers 8.7% of Time with Ad-Supported Media.)
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Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS spend an
average of 8 hours and 38 minutes each day with All Forms of Ad-Supported Media. 83.% listen to
Local AM/FM Radio for an avg. of 64.7 minutes/day. (Local Radio delivers 10.4% of Time with Ad-Supported Media.)
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100,727,473 or 83.3% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS listen to Ad-Supported Local AM/FM Radio for an average of 69.3 minutes every
' day representing 45.9% of all time spent daily with Ad-Supported Audio
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7 3,415,307 or 85.5% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS listen to Ad-Supported Local AM/FM Radio for an average of 73.9 minutes every
day representing 46.5% of all time spent daily with Ad-Supported Audio.
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1,922,443 or 81.4% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS listen to Ad-Supported Local AM/FM Radio for an average of 65.3 minutes every
day representing 47.2% of all time spent daily with Ad-Supported Audio.
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1,313,776 or 78.5% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS listen to Ad-Supported Local AM/FM Radio for an average of 60.5 minutes every
day representing 42.9% of all time spent daily with Ad-Supported Audio.
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7 1,799,504 or 83.% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS listen to Ad-Supported Local AM/FM Radio for an average of 64.7 minutes every
day representing 46.8% of all time spent daily with Ad-Supported Audio.
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100,727,473 or 83.3% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS listen to Ad-Supported Local AM/FM Radio for an average of 69.3 minutes every
day representing 45.9% of all time spent daily with Ad-Supported Audio
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3,415,307 or 85.5% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS listen to Ad-Supported Local AM/FM Radio for an average of 73.9 minutes every
day representing 46.5% of all time spent daily with Ad-Supported Audio.
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1,922,443 or 81.4% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS listen to Ad-Supported Local AM/FM Radio for an average of 65.3 minutes every
day representing 47.2% of all time spent daily with Ad-Supported Audio.
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1,313,776 or 78.5% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS listen to Ad-Supported Local AM/FM Radio for an average of 60.5 minutes every
day representing 42.9% of all time spent daily with Ad-Supported Audio.
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1,799,504 or 83.% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS listen to Ad-Supported Local AM/FM Radio for an average of 64.7 minutes every
day representing 46.8% of all time spent daily with Ad-Supported Audio.
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' 100,727,473 or 83.3% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL
TV NEWS listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic
Hits, Classic Rock, Country, and Pop Contemporary Hit Ra
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Local AM/FM Radio Formats {Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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1,922,443 or 81.4% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV
NEWS listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Urban AC, All News, Adult
Contemporary, Classic Hits, and Country.
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1,313,776 or 78.5% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV
NEWS listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic
Rock, Pop Contemporary Hit Radio, Classic Hits, and Countr
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ERIILY f.o,r.nﬁ,‘, o 1,799,504 or 83.% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV
- NEWS listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary,
Classic Rock, Adult Hits, and Classic Hits.
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107,873,013 or 89.2% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS watch Ad-Supported Local TV Stations for an average of 102.5 minutes every day
— representing 27.9% of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach) Adults 18 or older

3,653,820 or 91.4% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS watch Ad-Supported Local TV Stations for an average of 110.3 minutes every day
representing 32.2% of all time spent daily with Ad-Supported Video.
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2,105,020 or 89.1% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS watch Ad-Supported Local TV Stations for an average of 73.9 minutes every day
representing 23.7% of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach) Adults 18 or older
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1,418,704 or 84.7% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS watch Ad-Supported Local TV Stations for an average of 97.9 minutes every day
representing 25.% of all time spent daily with Ad-Supported Video.
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1,902,997 or 87.8% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS watch Ad-Supported Local TV Stations for an average of 91.2 minutes every day
representing 26.8% of all time spent daily with Ad-Supported Video.
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107,873,013 or 89.2% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS watch Ad-Supported Local TV Stations for an average of 102.5 minutes every day
representing 27.9% of all time spent daily with Ad-Supported Video.
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| 3,653,820 or 91.4% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS watch Ad-Supported Local TV Stations for an average of 110.3 minutes every day
representing 32.2% of all time spent daily with Ad-Supported Video.
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2,105,020 or 89.1% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS watch Ad-Supported Local TV Stations for an average of 73.9 minutes every day
representing 23.7% of all time spent daily with Ad-Supported Video.
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1,418,704 or 84.7% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS watch Ad-Supported Local TV Stations for an average of 97.9 minutes every day
representing 25.% of all time spent daily with Ad-Supported Video.
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1,902,997 or 87.8% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS watch Ad-Supported Local TV Stations for an average of 91.2 minutes every day
representing 26.8% of all time spent daily with Ad-Supported Video.
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3,653,820 or 91.4% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News -
Evening, Local News - Morning, Movies, Sports, Comedies, and Local News - La
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2,105,020 or 89.1% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News -
Evening, Local News - Morning, Sports, Movies, Comedies, and Local News - La
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Local TV Station Programs (Persons & % Reach) Adults 18 or older
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87,202,485 or 72.1% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS use Ad-Supported Social Media for an average of 136.8 minutes every day
representing 24.1% of all time spent daily with Ad-Supported Digital Media.
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2,965,686 or 74.2% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS use Ad-Supported Social Media for an average of 139.7 minutes every day
representing 26.7% of all time spent daily with Ad-Supported Digital Media.
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1,711,926 or 72.5% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS use Ad-Supported Social Media for an average of 146.7 minutes every day

h representing 28.2% of all time spent daily with Ad-Supported Digital Media.
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1,196,921 or 71.5% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS use Ad-Supported Social Media for an average of 120.5 minutes every day
representing 21.9% of all time spent daily with Ad-Supported Digital Media.
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1,602,293 or 73.9% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS use Ad-Supported Social Media for an average of 163. minutes every day
representing 30.1% of all time spent daily with Ad-Supported Digital Media.
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87,202,485 or 72.1% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS use Ad-Supported Facebook for an average of 51. minutes every day representing
37.3% of all time spent daily with Ad-Supported Social Media.
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2,965,686 or 74.2% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS use Ad-Supported Facebook for an average of 53.4 minutes every day representing
38.2% of all time spent daily with Ad-Supported Social Media.
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1,711,926 or 72.5% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS use Ad-Supported Facebook for an average of 56.9 minutes every day representing
38.8% of all time spent daily with Ad-Supported Social Media.
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LOCAL TV NEWS use Ad-Supported Facebook for an average of 66.3 minutes every day representing
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87,202,485 or 72.1% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS use Ad-Supported Facebook for an average of 51. minutes every day representing
| 37.3% of all time spent daily with Ad-Supported Social Media.
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2,965,686 or 74.2% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS use Ad-Supported Facebook for an average of 53.4 minutes every day representing

38.2% of all time spent daily with Ad-Supported Social Media.
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1,711,926 or 72.5% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM

Locat |
: it W Dc LOCAL TV NEWS use Ad-Supported Facebook for an average of 56.9 minutes every day representing
— ——* 38.8% of all time spent daily with Ad-Supported Social Media.
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1,196,921 or 71.5% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS use Ad-Supported Facebook for an average of 46.9 minutes every day representing
38.9% of all time spent daily with Ad-Supported Social Media.

Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older
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1,565,591 or 72.2% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS use Ad-Supported Facebook for an average of 66.3 minutes every day representing

40.7% of all time spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 8,755,302;
Local Radio: 6,447,492; Social Media: 5,905,559; Local TV: 4,170,016; Non-Prem. Cable:
3,860,853 reaching Adults 18 or older who Watch Early AM and/or Early PM
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 143,566;
Local Radio: 122,447; Social Media: 104,277; Non-Prem. Cable: 78,824; Local TV: 76,630
reaching Adults 18 or older who Watch Early AM and/or Early PM and/or Late
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 114,986;
Local Radio: 83,168; Social Media: 79,339; Local TV: 56,616; Non-Prem. Cable: 56,589
reaching Adults 18 or older who Watch Early AM and/or Early PM and/or Late P
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 166,608;
Local Radio: 117,150; Social Media: 111,104; Local TV: 80,784; Non-Prem. Cable: 74,760
reaching Adults 18 or older who Watch Early AM and/or Early PM and/or Late
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' 108,499,600 or 89.7% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS spend an average of 52.3 minutes per day driving, seeing Billboards and Signs.
69.6% Listen to Local Radio Stations Out-of-Home for an average of 42
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
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3,380,552 or 84.6% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS spend an average of 50.4 minutes per day driving, seeing Billboards and Signs.
71.4% Listen to Local Radio Stations Out-of-Home for an average of 44.8
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Top-13 Out-of- Home Medra (Persons & % Reach): Adults 18 or o[der
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Top-13 Out-of-Home Media {Persons &% Reach) Adults 18 or older

(average week)
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of-Home Media: Adults 18 or older ﬁ
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1,503,643 or 89.8% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS spend an average of 38.2 minutes per day driving, seeing Billboards and Signs.
65.6% Listen to Local Radio Stations Out-of-Home for an average of 36.7
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Top-13 Out-of- Home Media {Persons &% Reach} Adults 18 or o[der
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2,021,071 or 93.2% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS spend an average of 73. minutes per day driving, seeing Billboards and Signs. 69.4%
Listen to Local Radio Stations Out-of-Home for an average of 39.2
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108,499,600 or 89.7% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL
TV NEWS spend an average of 52.3 minutes per day driving, seeing Billboards and Signs representing
37.5% of all Time Spent with Ad-Supported Out-of-Home Med

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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NEWS

NEWS spend an average of 50.4 minutes per day driving, seeing Billboards and Signs representing 32.7% of
all Time Spent with Ad-Supported Out-of-Home Media

.
L ——1

c H I 3,380,552 or 84.6% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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o O Locad 2,054,044 or 87.% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV

IS
N A NEWS

' NEWS spend an average of 48. minutes per day driving, seeing Billboards and Signs representing 34.4% of
all Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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1,503,643 or 89.8% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV
NEWS spend an average of 38.2 minutes per day driving, seeing Billboards and Signs representing 32.5% of
all Time Spent with Ad-Supported Out-of-Home Media

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Ad-Supported OOH Media"
s

93.2% 92.4%

Weekly 89.8% n
Reach " 87.3% S

77.9% 77.8%

65.6% who Watch Early AM SEA
: and/or Early PM and/or
Late PM LOCAL TV NEWS
% of Weekly
Time Spent

35.4% 34.1%
29.5% 29.0%

23.3%

18.7%
10.5% 11.6% 10.4% 12.2%
Weekly s a H
Total
521,191

Persons
3,317,420 2,681,755 3,493,421 4,147,876 1,532,242 1,303,077 213,719 5 1,046,153 549,694
Billboards & Signs " AM/FM Radio Walking in Towns, "Grocery Stores Shopping Mails Restaurants i Bars  Stadiums & Arenas Podcasts Movie Theaters Public Transit
Average (Weekly Drivers) Cities, Downtown
Daily Minutes Areas
with Ad-Supported

® who Watch Early AM and/or Early PM and/or Late PM LOCAL TV NEWS m SEA

SEA DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab 1,648  SEATTLE-TACOMA DMA Scarborough R1 2024: Jan23-Jan24 Qual intab 3951

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. l'i' * Share of Everything
for Anything _ =
- e

(TV programs - type wotch on broadcast or cable/stream online: Local news - morning OR TV programs - type watch on broadceast or cable/stream onfine: Local news - evening OR TV programs - type watch on broadcost or cable/stream online: Local news - late)



ARIZONA'S 3)
FAMILY ~

El = ey P Hx 2,021,071 or 93.2% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL TV
| NEWS spend an average of 73. minutes per day driving, seeing Billboards and Signs representing 48.1% of
all Time Spent with Ad-Supported Out-of-Home Media.

1

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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3,380,552 or 84.6% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS spend an average of 50.4 minutes per day driving an average of 29.3 miles each day
and are 31.2% more likely to use I-57 than the Metro average.
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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2,054,044 or 87.% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM LOCAL
TV NEWS spend an average of 48. minutes per day driving an average of 27.9 miles each day and are
39.3% more likely to use Route 5/Branch Avenue than the Metro
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oy 1,503,643 or 89.8% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM

NEWS

LOCAL TV NEWS spend an average of 38.2 minutes per day driving an average of 22.2 miles each day
and are 39.4% more likely to use Canyon Road East than the Metro av

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Avg. Week All Print Media (Persons & % Reach) Adults 18 or older
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Direct Mail Advertising (excluding Catalogs)
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TV NEWS 2.7 1.9 3.7
USA Today (Daily)
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46,822,183 or 38.7% of Adults 18 or older who Watch Early AM and/or Early PM and/or Late PM
LOCAL TV NEWS read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.4 minutes every
day representing 36.5% of all time spent daily with All forms of P

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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