Minneapolis-St. Paul, MN Metro — 9 P18+ Profiles of IHEART RADIO Listeners!

Brand New Data as of August 31, 2024!
Complete Demographic & Media Use Profiles
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Complete Demographic, Psychographlc, and Total Media Usage
Profiles of P18+ iHeart Radio, KDWB-FM, KEEY-FM, KFXN-FM,
T ———— and KQQL-FM past 7 days listeners who live in the
backbone to financial businesses of the future - The. MINNEAPOLIS-ST. PAUL, MN, Metro Area as of AUGUST 2024!

And, Yes! You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn!

(Radio Stations: KDWB-FM OR Radio Stations: KEEY-FM OR Radio Stations: KFXN-FM OR Radio Stations: KQQL-FM OR Radio Stations: KTCZ-FM OR Radio Stations: KTCZ-FM HD3 OR Radio Stations: KTLK-AM)
Radio Stations: KOWB-FM  Radio Stations: KEEY-FM Radio Stations: KFXN-FM Radio Stations: KQQL-FM




iHeart
RADIO

57.3% or 1,633,945 of MSP Metro Adults 18 or older listened to IHEART RADIO in the past 7 days.
Typical Adults 18 or older who listened to IHEART RADIO in the past 7 days are 48.4 years old (.7% older
than average) and have a $117,429 (4.5% higher than average) annual household income.
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16.1% or 459,980 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to KDWB-FM in the past 7 days.
Typical Adults 18 or older who listened to KDWB-FM in the past 7 days are 41.4 years old (13.9% younger
than average) and have a $113,050 (.6% higher than average) annual household income.
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1021 FM 14.2% or 406,361 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to KEEY-FM in the past 7 days.
i Typical Adults 18 or older who listened to KEEY-FM in the past 7 days are 48.4 years old (.7% older than
average) and have a $122,333 (8.9% higher than average) annual household income.

®1 FOR NEW COUNTRY AND THE BEST VARIETY
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14.2% or 405,178 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to KFXN-FM in the past 7 days.
7 h Typical Adults 18 or older who listened to KFXN-FM in the past 7 days are 51.4 years old (6.9% older than

SPORTS RADIO - FM 100.3 average) and have a $136,984 (22.% higher than average) annual household income.
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22.4% or 638,881 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to KQQL-FM in the past 7 days.
Typical Adults 18 or older who listened to KQQL-FM in the past 7 days are 51.9 years old (7.9% older than
average) and have a $117,202 (4.3% higher than average) annual household income.
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57.3% or 1,633,945 of MSP Metro Adults 18 or older listened to IHEART RADIO in the past 7 days.
Adults 18 or older who listened to IHEART RADIO in the past 7 days are 4.8% more likely to be a college
graduate, 8.3% more likely to work full-time, 6.9% more likely to be married, 7.8% more likely to be a
parent of 1 or more children under 18.
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16.1% or 459,980 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to KDWB-FM in the past 7 days.
Adults 18 or older who listened to KDWB-FM in the past 7 days are 5.7% less likely to be a college graduate,
18.9% more likely to work full-time, 7.7% less likely to be married, 40.4% more likely to be a parent of 1 or

more children under 18.

*% Education Levels: Adults 18 or older tsgg Employment: Adults 18 or older (’) Marital Status: Adults 18 or older
Some High School or Less (not graduate) Fl 4.0% E‘mplnyed Full-Time or Part-Time Single, Never Married
High School Graduate (12th grade or GED) Employed Full-Time (35 hours or more) Married

Some College Credit (no degree) s - Employed Part-Time (less than 35 hours) E% Legally Separated g:;z:

Associate's Degree (AA, AS, etc.) % White Collar Divorced w

College Graduate (4 year college) Blue Collar Widowed 1;;6%

Postgraduate Degree Work From Home (mast of the time or always) LGBTQ+ (net) iﬂ.ﬁém
wwho listened to KDWB-FM in the past 7 days m MINNEAPOLIS-ST. PAUL # who listened to KDWB-FM in the past 7 days W MINNEAPOLIS-ST. PAUL » who listened to KDWB-FM in the past 7 days B MINNEAPOLIS-ST. PAUL

5&;:? Top-20 Occupations: Adults 18 or older Entrepreneurs/Military Experience e Stage in Life: Adults 18 or older

7.4% 7.2%
5.5% 5.8% X
5.0% 4.6% Parent of 1 or more Children under 18 - 35.1%
o Ul o -
r 14.2%
8.0%

12.0%11.7% Small Business Self-Employed  Current or Former Working Mothers
Owner Military Service

. 9.2%
Parent of 1 or more Children Under Age 2 E‘J%

455?"" a3 a1%
x‘”“ 26% 24%a%  20% 5% o 1. 2 o i 12.0%
1.6 !- 7,3 5% 1.9% g5 20% 300 4500 30 o !“1:4 wm( 1% 0% Parent of 1 or more Children Age 2-5 ﬁ%
é f & f & ‘,b ,f" 45#" ‘;Si# Parent of 1 or more Children Age 6- 11 -123%18'2%

19.8%
i

e‘b
"fg "9 & f'? @bf @,f’ ,&“ @‘\"* & q.e )
& 4“@* & J‘Po v.*# e a‘ & 4" o QO‘. & &qﬁ 0 & Parent of 1 or more Children Age 12 - 17 - 412';67
¢ & f & P 7
o"@‘f & ¢ _7_(&"3 v ,f‘p e"f & & ‘fﬁ & s"’f& "f 6" Parent of 1 or more Children in College ‘3 %
¢ M ¢ “'f \j‘* ‘“«F 1‘5 r Grandparent of 1 or more Children under 18 15.5%
& f - 20.7%
&
= who listened to KDWB-FM in the past 7 days m MINNEAPOLIS-ST. PAUL » who listened to KDWB-FM in the past 7 days ® MINNEAPOLIS-ST. PAUL

MINNEAPOLIS-ST. PAUL Metro Scarborough R2 2024: Jul23-Aug24 Qual Intab 199
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Radio Stations: KDWB-FM



#1 FOR NEW COUNTRY AND THE BEST VARIETY
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14.2% or 406,361 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to KEEY-FM in the past 7 days.
Adults 18 or older who listened to KEEY-FM in the past 7 days are 17.1% less likely to be a college graduate,
4.7% more likely to work full-time, 9.2% more likely to be married, 34.9% less likely to be a parent of 1 or

more children under 18.
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Radio Stations: KEEY-FM
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14.2% or 405,178 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to KFXN-FM in the past 7 days.
Adults 18 or older who listened to KFXN-FM in the past 7 days are 22.5% more likely to be a college
graduate, 21.3% more likely to work full-time, 29.6% more likely to be married, 17.8% more likely to be a
parent of 1 or more children under 18.
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Education Levels:

Adults 18 or older

. 0.9%

of 1 or more children under 18.

22.4% or 638,881 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to KQQL-FM in the past 7 days.
Adults 18 or older who listened to KQQL-FM in the past 7 days are 8.8% more likely to be a college
graduate, 6.1% more likely to work full-time, 5.9% more likely to be married, .3% more likely to be a parent

Employment: Adults 18 or older

B 67.9%
56.9%

Employed Full-Time or Part-Time

Some High School or Less (not graduate) Bl
High School Graduate (12th grade or GED) Employed Full-Time (35 hours or more) :
* ‘o o 0
; _ 1s0% 11.2%
Some College Credit (no degree) Employed Part-Time (less than 35 hours)
Associate's Degree (AA, AS, etc.) % ‘White Collar 49
College Graduate (4 year college) Blue Collar

Postgraduate Degree

who listened to KQQL-FM in the past 7 days

X 3
17.6%

who listened to KQQL-FM in the past 7 days

Work From Home (most of the time or always)

m MINNEAPOLIS-ST. PAUL W MINNEAPOLIS-ST. PAUL

»
(D Marital Status: Adults 18 or older

_a73%
33.1%

0.9%

| 0.5%

_11.7%

U 3.4%

B 32%
6.8%

I 10.5%

W MINNEAPOLIS-ST. PAUL

Single, Never Married
Married

Legally Separated
Divorced

Widowed

LGBTQ+ (net)

1 who fistened to KQQL-FM in the past 7 days

Top-2 0 Occ upa tions: Adults 18 or older Entrepreneurs/Military Experience
23.9% 5.6% 5.8% 7.2% 7.2% 3.6% 4.6%
k- T o
14.1% Small Business Self-Employed Current or Former
d20% e Owner Military Service
7.6%
7 san "oy 60% 4y aasE O L a9%
Il 1 0 i o e e
f | ! ] j 1 O B e O m—
& & & & <] o & Y & 3 vy & ) > & -
e“’d‘b pr & & & f e I B & Qf & ,z“a fo y, d‘é o & f& 4@!’
oF ‘.;3 & @t é‘b @’Q 3 & & b’“ “_‘-:“ f & > o #i\ é‘b N o
& & P ,o S A R A
& & & & ¥ C 3 o & & & o F <€
S AV A A A A & &
S & oy 4% & Ly cf‘;s @‘@ & & & « o‘.&y
dg-" & & o ‘f & « o & s,
< 3 o o
& o
& & e &
' &
= who listened to KQQL-FM in the past 7 days = MINNEAPOLIS-ST. PAUL
MINNEAPOLIS-ST. PAUL ~ Metro  Scarborough R2 2024: Jul23-Aug24 QualIntab 325

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Radio Stations: KQQL-FM

2114t 8 Stage in Life: Adults 18 or older
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57.3% or 1,633,945 of MSP Metro Adults 18 or older listened to IHEART RADIO in the past 7 days.

Adults 18 or older who listened to IHEART RADIO in the past 7 days are 5.% more likely to own their home,
.3% more likely to own a higher valued home, 5.5% more likely to have a single-family home, 6.8% more
likely to have a dog.
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16.1% or 459,980 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to KDWB-FM in the past 7 days.
Adults 18 or older who listened to KDWB-FM in the past 7 days are 14.1% less likely to own their home, 2.7%

more likely to own a higher valued home, 6.8% more likely to have a single-family home, 33.9% more likely to

have a dog.
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1021 FM

have a dog.

14.2% or 406,361 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to KEEY-FM in the past 7 days.
Adults 18 or older who listened to KEEY-FM in the past 7 days are 8.% more likely to own their home, 6.9%

more likely to own a lower valued home, 6.5% more likely to have a single-family home, 16.4% more likely to
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SPORTS RADIO - FM 100.3

have a dog.

14.2% or 405,178 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to KFXN-FM in the past 7 days.
Adults 18 or older who listened to KFXN-FM in the past 7 days are 19.3% more likely to own their home, 1.%

more likely to own a higher valued home, 10.7% more likely to have a single-family home, 5.2% more likely to
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22.4% or 638,881 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to KQQL-FM in the past 7 days.
Adults 18 or older who listened to KQQL-FM in the past 7 days are 13.7% more likely to own their home,
1.7% more likely to own a lower valued home, 7.4% more likely to have a single-family home, 1.1% more
likely to have a dog.
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iHeart
RADIO

Top-20 past 30-days Online Lifestyle Activites:

w‘.

58.5%]
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57.3% or 1,633,945 of MSP Metro Adults 18 or older listened to IHEART RADIO in the past 7 days.

Adults 18 or older who listened to IHEART RADIO in

advice online, 6.2% more likely to always vote in local elections, 1.6% more likely to belong to a gym, 3.5%

more likely to fly domestic past yr.
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16.1% or 459,980 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to KDWB-FM in the past 7 days.
Adults 18 or older who listened to KDWB-FM in the past 7 days are 7.2% less likely to look up D-I-Y advice
online, 17.6% less likely to always vote in local elections, 28.4% less likely to belong to a gym, 12.5% more

likely to fly domestic past yr.
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#1 FOR NEW COUNTRY AND THE BEST VARIETY

to fly domestic past yr.

14.2% or 406,361 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to KEEY-FM in the past 7 days.
Adults 18 or older who listened to KEEY-FM in the past 7 days are 18.4% less likely to look up D-I-Y advice
online, 1.% less likely to always vote in local elections, 31.6% less likely to belong to a gym, 8.% less likely
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more likely to

fly domestic past yr.

14.2% or 405,178 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to KFXN-FM in the past 7 days.
Adults 18 or older who listened to KFXN-FM in the past 7 days are 2.5% less likely to look up D-I-Y advice
online, 24.1% more likely to always vote in local elections, 46.4% more likely to belong to a gym, 4.8%
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22.4% or 638,881 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to KQQL-FM in the past 7 days.
Adults 18 or older who listened to KQQL-FM in the past 7 days are 4.% more likely to look up D-I-Y advice
online, 20.1% more likely to always vote in local elections, 7.6% more likely to belong to a gym, .8% less

likely to fly domestic past yr.
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Past 30-days QSR Users: Adults 18 or older

more likely to smoke cigarettes.

57.3% or 1,633,945 of MSP Metro Adults 18 or older listened to IHEART RADIO in the past 7 days.
Adults 18 or older who listened to IHEART RADIO in the past 7 days are 2.6% more likely to use QSRs past
mo., 5.8% more likely to use Sit-Down Restaurants past mo., 6.5% more likely to use Casinos past yr,, 1.1%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

Top-10 Cuisines: Adu!ts 18 or older

|SHJ. wn Restaurants Used Past 30-days]

I i h

vim Coffe  wings/ indian/ magel/ maan  Upscale Steskhouse
Mouse/ Bumgers/ Tha/ Donaf
Coffes mar SporsBar  Other  Bakery

asian

= who listened to IHEART RADIO in the past 7 days - MSP

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wholistene d to IHEART RADIO in the past 7 days [ ZAT S 13.3%

msp :\2{\,3&5 15.0%

3 tmes 3times
m who listened to IHEART RADIO in the past 7 days - MSP # who listened to IHEART RADIO in the past 7 days u MSP
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R Meals:
e 86.6% 78.7% 78.4%
——— Cosa wuosm mvem 150 IEH
2,471,111 22 DRA
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older

Liquor

Ay Typeof Beer
Wine
Domestic Regular Beer
717 Zi 5

Domestic Light Beer

ored s -V
Microbrew / Craft Beer 16189560% '
®who listened to IHEART RADIO in the past 7 days uMsp
MSP Metro Scarborough R2 2024: Jul23-Aug24 Qual intab

Slot Machines

Table Games (Craps, Poker, etc.)

371,148 13.0%

2

857,286 30.1%

Bar / Nightclub

Stage Show / Concert

Upscale Restaurant

Used Past 30-days: Adults 18 or older

797
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/ Cannabis Cigarettes

Sports Betting
Other Gambling
Spa Casinos visited past 12 Yes Mari
= who listened to IHEART RADIO in the past 7 days u MSP

= who listened to HEART RADIO in the past 7 days.

(Radio Stations: KDWB-FM OR Radio Stations: KEEY-FM OR Radio Stations: KFXN-FM OR Radio Stations: KQQL-FM OR Radio Stations: KTCZ-FM OR Radio Stations: KTCZ-FM HD3 OR Radio Stations: KTLK-AM)



4 times
5 times
6 -9times

10times or more
w who listened to KDWB-FM in the past 7 days

Total Monthly QSR Users:
93.5% a2

m MINNEAPOLIS-ST. PAUL

Avg. Monthly QSR Meals:
86.6%

Dl .. B
2471111

more likely to smoke cigarettes.

16.1% or 459,980 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to KDWB-FM in the past 7 days.
Adults 18 or older who listened to KDWB-FM in the past 7 days are 6.9% more likely to use QSRs past mo.,
1.9% more likely to use Sit-Down Restaurants past mo., 19.2% more likely to use Casinos past yr., 14.9%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

1time

2 times

3 times

4 times

5 times

6-9times

10times or more

19.8%

® who listened to KDWB-FM in the past 7 days

B MINNEAPOLIS-ST. PAUL

Total ly Sit-Down ant Users:

ant Meals:

Avg.
75.8% 74.4%

Drank Past 30-days: Adults 18 or older

603,717 21.2% -
17.5%
E— e v

= who listened to KDWB-FM in the past 7 days
MINNEAPOLIS-ST. PAUL ~ Metro  Scarborough R2 2024: Jul23-Aug24

Liquor

Any Type of Beer
Wine

Domestic Regular Beer

Domestic Light Beer
Imported Beer

v

Microbrew / Craft Beer

mMINNEAPOLIS-ST. PAUL

Slot Machines

371,149 %
276,329 9.7%

Table Games (Craps, Poker, etc.)
Bar [ Nightclub
Stage Show / Concert

Upscale Restaurant

Other Gambling - 3.8%

95,520 JEWT

3.8%
soa EHEros

= who listened to KDOWB-FM in the past 7 days

Qualintab 199
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Radio Stations:

£ Past 12 months Casmo Activities: Adults 18 or older

857,286 30,1%

hly sit-Down

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) a

- 5.6

wings/  indian / Ml Upscale steskhouse
House/ Burgers/ Thai/
Coffee Bar Sports 8ar  Other
Asizn

= who listened to KDWB-FM in the past 7 days ® MINNEAPOLIS-ST. PAUL

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who listened to KOW6-7M in the past 7 doys [ SAISI0NII  18.4%

- 15.0%

Casinos visited past 12 months: Yes
B MINNEAPOLIS-ST. PAUL

KDWB-FM

Used Past 30-days: Adults 18 or older

17.2%

Marijuana / Cannabis

Cigarettes Vape

= who fistened to KDWB-FM in the past 7 days = MINNEAPOLIS-ST. PAUL



#1 FOR NEW COUNTRY AND THE BEST VARIETY

Past 30-days QSR Users: Adults 18 or older
ol ome

12.9% )

2times

3 times

4 times

5 times

6 -9times

12.1%

10times or more

w who listened to KEEY-FM in the past 7 days = MINNEAPOLIS-ST. PAUL

Total nggré;’znfv QSR Users: Avg. Monthly QSR Meals:

86.6%

Tee P | 520
2471111

likely to smoke cigarettes.

14.2% or 406,361 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to KEEY-FM in the past 7 days.
Adults 18 or older who listened to KEEY-FM in the past 7 days are 2.1% more likely to use QSRs past mo.,
11.6% more likely to use Sit-Down Restaurants past mo., .1% less likely to use Casinos past yr., 19.4% less

Atimg 19.8%

2 times

18.6%

3 times 12.4%

4 times 7.3%

5 times

6-9times 6.0%

10times or more

- __-n
——r
T

Eiin

® who listened to KEEY-FM in the past 7 days
Total

W MINNEAPOLIS-ST. PAUL

hly Sit-Down ant Users:  Avg. hly sit-Down ant Meals:
83.0% 74.4%

Drank Past 30-days: Adults 18 or older

32.4%

Liquor

Any Type of Beer
Wine

Domestic Regular Beer

Domestic Light Beer Frmts

603,717 21.2%
479,497 16.8%

Imported Beer - v

Microbrew / Craft Beer

= who listened to KEEY-FM in the past 7 days
MINNEAPOLIS-ST. PAUL

W MINNEAPOLIS-ST. PAUL

Metro  Scarborough R2 2024: Jul23-Aug24

Qual Intab

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
& :

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

0.9

wings/ indian/  Bagei/
House/ Burgers/ Thai/ Donut/
Coffee Bar Sports sar  Other  Bakery
Asizn

!
nakan

Chinese  Mexican

Upscale steakhouse

uwho listened to KEEY-FM in the past 7 days W MINNEAPOUS-ST. PAUL

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wholistened to KEEY-FM in the past 7 days [ ZB,8I2000 7.1%

- 15.0%

Past 12 months Casino Activities: Adults 18 or older
slot Machines
Table Games (Craps, Poker, etc.)
Bar/ Nightclub m
Stage Show / Concert
Upscale Restaurant 7_25?“
Sports Betting & 4.7%
Other Gambling 3_4"92%
s EETLO"

# who listened to KEEY-FM in the past 7 days
191

Casinos visited past 12 months: Yes
H MINNEAPOLIS-ST. PAUL
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Radio Stations: KEEY-FM

Used Past 30-days: Adults 18 or older

17.2%

Marijuana / Cannabis Cigarettes Vape

= who listened to KEEV-FM in the past 7 days = MINNEAPOLIS-ST. PAUL



/

SPORTS RADID - FM 100.3
Past 30-days QSR Users: Adults 18 or older

I 1time

12.6%

2times 12.5%

3 times 12.9%

4 times
5 times
6 -9times
10times or more 12.1%
® MINNEAPOLIS-ST. PAUL
Avg. Monthly QSR Meals:
86.6%

= who listened to KFXN-FM in the past 7 days

Total Monthly QSR Users:
89.6%

likely to smoke cigarettes.

14.2% or 405,178 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to KFXN-FM in the past 7 days.
Adults 18 or older who listened to KFXN-FM in the past 7 days are 3.4% more likely to use QSRs past mo.,
13.9% more likely to use Sit-Down Restaurants past mo., 14.6% more likely to use Casinos past yr., 6.6% less

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ ] 1time

19.8% |

2es
3 times 12.4%

10times or more 9%

# who listened to KFXN-FM in the past 7 days
Total

B MINNEAPOLIS-ST. PAUL

hly Sit-Down ant Users:  Avg. hly sit-Down ant Meals:
84.8% 74.4%

Drank Past 30-days: Adults 18 or older
Liquor
[cos717 2100 e - Vv

23.2%
16.8% i

Any Type of Beer
Wine

Domestic Regular Beer
Domestic Light Beer
Imported Beer

Microbrew / Craft Beer

= who listened to KPXN-FM in the past 7 days
MINNEAPOLIS-ST. PAUL  Metro

m MINNEAPOLIS-ST. PAUL

Scarborough R2 2024: Jul23-Aug24

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) ﬁ

Pz

coffee waian,

# who fistened to KAXN-FM in the past 7 days
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who listened to KFXN-FM in the past 7 days [STR020NI 14.1%

- 15.0%

wings/  indian /
House/ Burgers/ Thai/
Coffee Bar Sports 8ar  Other
Asizn

Upscale steakhouse

WMINNEAPOLIS-ST. PAUL

Past 12 months Casino Activities: Adults 18 or older
Slot Machines

Table Games (Craps, Poker, etc.)
Bar [ Nightclub

Stage Show / Concert

Upscale Restaurant

Sports Betting

Other Gambling

Spa Casinos visited past 12 months: Yes

Qual Intab

= who listened to KFXN-FM in the past 7 days = MINNEAPOLIS-ST. PAUL
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Radio Stations: KFXN-FM

Used Past 30-days: Adults 18 or older

17.2%

Marijuana / Cannabis Cigarettes Vape

mwho listened to KRXN-FM in the past 7 days = MINNEAPOLIS-ST. PAUL



'S BEST VARIETY OF THE 805 P

Past 30-days QSR Users: Adults 18 or older

I o

2 times

3 times

4 times

5times

6-9times

10times or more

# who listened to KQQL-FM in the past 7 days

Total Monthfy QSR Users:

m MINNEAPOLIS-ST. PAUL

Avg. Monthly QSR Meals:

86.6%

ey .. B
2,471,111

likely to smoke cigarettes.

22.4% or 638,881 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to KQQL-FM in the past 7 days.
Adults 18 or older who listened to KQQL-FM in the past 7 days are 2.1% more likely to use QSRs past mo.,
5.4% more likely to use Sit-Down Restaurants past mo., 16.2% more likely to use Casinos past yr., 4.6% more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
)

1time

19.8%

2 times

18.6%

3times

4 times

5 times

6-9times

10times or more 2.9%

 who listened to KQQL-FM in the past 7 days

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Ri Meals:
78.4% 74.4%

— m -.‘. - ﬂ

B MINNEAPOLIS-ST. PAUL

Drank Past 30-days: Adults 18 or older
Ay Type o Beer
Wine
Domesti Regular Beer

479,497

Liquor

Domestic Light Beer

Imported Beer

v ¥
|

Microbrew / Craft Beer

# who listened to KQQL-FM in the past 7 days
MINNEAPOLIS-ST. PAUL

W MINNEAPOLIS-ST. PAUL

Metro Scarborough R2 2024: Jul23-Aug24

Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

piza

Coffee  wings/  indian /
Mouss/ Burgers/ Tha/
Coffes Bar Sports Bar  Other

asian

Chinese  Mexican mian  upscale Steakhouse
nnmnf

Bakery

u who listened to KQQL-FM in the past 7 days = MINNEAPOLIS-ST. PAUL

wha listened to KOQL-FM in the past 7 doys

MINNEAPOLIS-ST. PAUL -l2{\,BﬂS 15.0%

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Ent:, etc.)
a2

Past 12 months Casino Activities: Adults 18 or older
E — T

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Stage Show / Concert

@ 4.7%

E Ll 3.4%

E 3.2%
1.9%

Upscale Restaurant
Sports Betting
Other Gambling

w
k-
1

Used Past 30-days: Adults 18 or older

Casinos visited past 12
® MINNEAPOLIS-ST. PAUL

® who listened to KQQL-FM in the past 7 days
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Radio Stations: KQQL-FM

/ Cannabis

Cigarettes Vape

= who fistened to KQOL-FMin the past 7 days

= MINNEAPOLIS-ST. PAUL



b4 57.3% or 1,633,945 of MSP Metro Adults 18 or older listened to IHEART RADIO in the past 7 days.
lHea rt Adults 18 or older who listened to IHEART RADIO in the past 7 days are 7.6% more likely to have a 401K, 1.5%

less likely to have an Auto Loan, 15.2% more likely to Invest/Trade Stocks Online, .% more likely to pay with
R A D I O their Debit Card.

Investments Owned: Adults 18 or older

IRA (Individual Retirement Account)

Financial Services Has and/or Uses: Adults 18 or older

Stocks or Stock Options
Mutual Funds

Money Market Funds 11‘5_':?

Z 11.9%
Bonds prryrre 117%

529 Plan / College Savings Plan 11.1;9':%

B

= 9.2% 87% 8.1% 7
m _ -ﬁ.m . i

0.a% : 1osant 1 ; « a1
Other (Crypto / NFTs / Metals, etc.) 9.1% Checking savings Debitor ATM CreditCard  Online Mobile  Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced  Home
Lg% Account Account card Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
. J: Account Mort, Loan or Home
Second Home or Real Estate Property Be% . gage kit
# who listened to IHEART RADIO in the past 7 days uMSP u who listened to IHEART RADIO in the past 7 days u MSP

Professional Services Used*: Adults 18 or older

Tax Preparation Servi ) y
ax Preparation e E— 25.6%
10.7%
288 890 10.1%
0 9.4%
Accountant Pt 8.8%
3.2%
Real Estate Agent 3.7% . -
i 9 3.4% 3.7%  3.2% 259
Estate Planning 3.3% =

1.1% (*Past 12 Menths) visA PayPal Venmo DebitCard  MasterCard Zelle ApplePay  GooglePay American  Store Credit  Cash App Discover Facebook Samsung Pay Square Cash
d

Past 3-Months Payment Methods Used: Adults 18 or older

Financial Planner

OnlineInvesting / Stock Trading

Insurance Agent at a Local Office (not online)

Divorce / Family Attorney ri.m Express Cart Messenger
m who listened to IHEART RADIO in the past 7 days = MSP = who listened to IHEART RADIO in the past 7 days u MSP

MSP Metro Scarborough R2 2024: Jul23-Aug24 Qual Intab 797
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Radio Stations: KDWB-FM OR Radio Stations: KEEY-FM OR Radio Stations: KFXN-FM OR Radio Stations: KQQL-FM OR Radio Stations: KTCZ-FM OR Radio Stations: KTCZ-FM HD3 OR Radio Stations: KTLK-AM)



16.1% or 459,980 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to KDWB-FM in the past 7 days.
Adults 18 or older who listened to KDWB-FM in the past 7 days are 8.8% more likely to have a 401K, .8%

more likely to have an Auto Loan, 7.4% more likely to Invest/Trade Stocks Online, 1.5% more likely to pay with
their Debit Card.

Investments Owned: Adults 18 or older
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds m*m%
Money Market Funds M'lﬁ_m
Bonds &E‘iﬁ 11.7%

529 Plan / College Savings Plan e

Financial Services Has and/or Uses: Adults 18 or older

n I pm e

) 10.7% . e =
Other (Crypto / NFTs / Metals, etc.) 260,728 803 Checking savings Debitor ATM CreditCard  Online Mobile online Bill Home Auto Loan Money  Certificates of Studentican Personal Loan Refinanced Home
Account Account card Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property a5.3% Account Mortgage  Loan or Home
8.5% Equity Loan
u who listened to KDWB-FM in the past 7 days ® MINNEAPOLIS-ST. PAUL » who listened to KDWB-FM in the past 7 days = MINNEAPOLIS-ST. PAUL

Professional Services Used*: Adults 18 or older

Tax Preparation Service -
L 730,056 25.6%

Financial Planner

Past 3-Months Payment Methods Used: Adults 18 or older

704, ﬁiS 24.7%

Online Investing / Stock Trading
2 6.7%
288 890 10.1%
9.5%
Accountant - gk 8.8%
i 3.8%
Real Estate Agent 3.7%

Estate Planning E“’;‘a%

Insurance Agent at a Local Office (not online)

16.7% 00
: s 2.0% 3.7% 5%, oo

) VIsA Paypal Vi DebitCard  MasterCard Zelle le P Google P. Ameri Store Credit  Cash Di Facebook  Sa Pi Cash
Divorce/ Family Attorney Eﬂ:;;* (*Past 12 Months) 3YP: lenmo lastercCars Apple Pay 00gle Pay Ex::"ec;ﬂ orre‘ n’e App iscover Mae(se i msung Pay Square Casl
 who listened to KDWB-FM in the past 7 days ® MINNEAPOLIS-ST. PAUL m who listened to KDWB-FM in the past 7 days m MINNEAPOLIS-ST. PAUL

MINNEAPOLIS-ST. PAUL Metro Scarborough R2 2024: Jul23-Aug24 Qual Intab 199
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Radio Stations: KDWB-FM



14.2% or

1021 FM

with thei

Adults 18 or older who listened to KEEY-FM in the past 7 days are 18.6% more likely to have a 401K, 47.5%
more likely to have an Auto Loan, 3.8% more likely to Invest/Trade Stocks Online, 21.2% more likely to pay

406,361 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to KEEY-FM in the past 7 days.

r Debit Card.

#1 FOR NEW COUNTRY AND THE BEST VARIETY

Investments Owned: Adults 18 or older

401K plan

241%

IRA (Individual Retirement Account)

Stocks or Stock Options

Financial Services Has and/or Uses: Adults 18 or older

Money Market Funds 1:1;%
i 122% ;
Bonds prryTl 1% P 15.2%
: 8.5% 8.7%

s B s e i

10.6% B T =

Other (Crypto / NFTs / Metals, etc.) 260,780 R 03 Checking savings Debitor ATM CreditCard  Online Mobile online Bill Home Autoloan  Money  Certificates of Studentloan Personal Loan Refinanced  Home
Account Account card Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
Second Home or Real Estate Property ms :,’06'6% Account Mortgage l‘zafl‘i:"'l:ﬂé
d g i
m who listened to KEEY-FM in the past 7 days = MINNEAPOLIS-ST. PAUL m who listened to KEEY-FM in the past 7 days = MINNEAPOLIS-ST. PAUL
f\Past 3-Months Payment Methods Used: Adults 18 or older

Professional Services Used*: Adults 18 or older

Tax Preparation Service 25.6%

730,056

704,615 24.7%

Financial Planner

Online Investing / Stock Trading

8.0%
8.8%

Insurance Agent at a Local Office (not online)

3.8%
s 3.7%

Accountant

Real Estate Agent
8%

1.
3.3%
r 2.0%

Estate Planning
¥
Divorce / Family Attorney (*Past 12 Months)
1.2%
W who listened to KEEY-FM in the past 7 days

Scarborough R2 2024: Jui23-Aug24

B MINNEAPOLIS-ST. PAUL

Qual Intab

MINNEAPOLIS-ST. PAUL  Metro

'

9.6% 9.5%
2.8% 3.7% 3.3% 259
o0 e O ro woeam
American  Store Credit  Cash App Discover Facebook Samsung Pay Square Cash
Express card Messenger
u MINNEAPOLIS-ST. PAUL

Debit Card  MasterCard

Apple Pay  Google Pay

PayPal Venmo Zelle

= who listened to KEEY-FM in the past 7 days
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Radio Stations: KEEY-FM



SPORTS RADIO - FM 100.3

' 14.2% or 405,178 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to KFXN-FM in the past 7 days.
Adults 18 or older who listened to KFXN-FM in the past 7 days are 13.5% more likely to have a 401K, 20.5%

more likely to have an Auto Loan, 50.9% more likely to Invest/Trade Stocks Online, 7.7% less likely to pay with
their Debit Card.

Investments Owned: Adults 18 or older

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

662,177

17.3%
14.8%

Money Market Funds

423,

13.8%
333,401 11.7%
17.7%
11.2%

Other (Crypto / NFTs [ Metals, etc.) 150.7; 7;:.‘%
Second Home or Real Estate Property Bo%e
242,09K %74

Bonds

529 Plan / College Savings Plan

» who listened to KFXN-FM in the past 7 days W MINNEAPOLIS-ST. PAUL

Financial Services Has and/or Uses: Adults 18 or older

hh

Savings  Debit or ATM Credit Card Mohbile

12.2%
8.9% 8.7% 7.6% g6

Checking Online Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account Account card Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

w who listened to KFXN-FM in the past 7 days ® MINNEAPOLIS-ST. PAUL

Professional Services Used*: Adults 18 or older

Tax Preparation Service

25.6%

704,615

730,056

Financial Planner

288 890 10 196
8.9%
250,069

8.8%
4.8%

OnlineInvesting / Stock Trading

Insurance Agent at a Local Office (not online)

Accountant

Real Estate Agent

3.3%

Estate Planning 33%

1:0.5%
1.2%

® who listened to KFXN-FM in the past 7 days
MINNEAPOLIS-ST. PAUL Scarborough R2 2024: Jul23-Aug24

(*Past 12 Menths)

Divorce / Family Attorney
W MINNEAPOLIS-ST. PAUL

Metro Qual Intab

f'Past 3-Months Payment Methods Used: Adults 18 or older

20.3%]
16.7%|

American  Store Credit  Cash App
Express. Card

m MINNEAPOLIS-ST. PAUL

Discover

Apple Pay

PayPal Venmo DebitCard  MasterCard Zelle Google Pay

m who listened to KFXN-FM in the past 7 days
182
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Radio Stations: KFXN-FM

N

Facebook Samsung Pay Square Cash
Messenger




22.4% or 638,881 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to KQQL-FM in the past 7 days.
Adults 18 or older who listened to KQQL-FM in the past 7 days are 8.7% more likely to have a 401K, 6.5% less
likely to have an Auto Loan, 28.9% more likely to Invest/Trade Stocks Online, 3.4% less likely to pay with their
Debit Card.

Investments Owned: Adults 18 or older

824, 418 28.9%
29.8%
662, 1?7 23.

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

15.3%

Money Market Funds A2A52 AEX
12.0%
Bonds 1%

529 Plan / College Savings Plan

13.83%
EILWIEY 11.2%

Other (Crypto / NFTs / Metals, etc.) M? :,;ﬂ
26.3%
Second Home or Real Estate Property S 5%

» who listened to KQQL-FM in the past 7 days ® MINNEAPOLIS-ST, PAUL

M Financial Services Has and/or Uses: Adults 18 or older

10.7%
6.0% 8.7% sm 7.0% 5.9%

Savings  Debit or ATM Credit Card Mohbile

Checking Online Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account Account card Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

® who listened to KQQL-FM in the past 7 days m MINNEAPOLIS-ST. PAUL

Professional Services Used*: Adults 18 or older

Tax Preparation Service 3 ;
L 730,056 25.6%
704, ﬁlé 24.7%

Financial Planner

OnlineInvesting / Stock Trading

288 890 10. 196
9.9%
250,069 8.8%

Insurance Agent at a Local Office (not online)

Accountant

Real Estate Agent

13.4%
L 3.7%
4.6%
3.3%
1.6%
1.2%

mwho listened to KQQL-FM in the past 7 days

Estate Planning

(*Past 12 Menths)

Divorce / Family Attorney
W MINNEAPOLIS-ST. PAUL
Scarborough R2 2024: Jul23-Aug24 Qual Intab

MINNEAPOLIS-ST. PAUL  Metro

f'Past 3-Months Payment Methods Used: Adults 18 or older

5.1% 3.7% .99 2.5%

: ﬂ_ﬁw -
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Radio Stations: KQQL-FM




® | Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an average of 2 days, 22 hours, 9 minutes
'Hea rt and 26 seconds each week with All Forms of Media.

R A D I O 100.% of Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an avg. of 9 hours and 10 minutes each week
listening to All Local AM/FM Radio, representing 13.1% of totaltime spent with all forms of Media.

.

100.0%
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Adults 18 or older
71:14:29
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Adults 18 or older who listened to KDWB-FM in the past 7 days spend an average of 2 days, 19 hours, 46 minutes and

56 seconds each week with All Forms of Media.
100.% of Adults 18 or older who listened to KDWB-FM in the past 7 days spend an avg. of 9 hours and 7 minutes each week listening to

All Local AM/FM Radio, representing 13.5% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

71:14:29
Concurrent

Usoge % who listened 1o KDWB-FMin  MINNEAPOLIS-ST. PAUL
the past 7 days
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Iﬂz.l FM

Adults 18 or older who listened to KEEY-FM in the past 7 days spend an average of 2 days, 23 hours, 15 minutes and 33
seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to KEEY-FM in the past 7 days spend an avg. of 10 hours and 0 minutes each week listening to
All Local AM/FM Radio, representing 14.% of total time spent with all forms of Media.

EX oo

100.0%
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Adults 18 or older who listened to KFXN-FM in the past 7 days spend an average of 2 days, 22 hours, 22 minutes and 42

KF'N seconds each week with All Forms of Media.
/ h 100.% of Adults 18 or older who listened to KFXN-FM in the past 7 days spend an avg. of 12 hours and 15 minutes each week listening to
SPORTS RADIO - FM 100.3 All Local AM/FM Radio, representing 17.4% of total time spent with all forms of Media.

. T

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

Concurrent

L vﬁ’éﬁ%m»m in  MINNEAPOLIS-ST. PAUL

past 7 days

® who listened to KFXN-FM in the past 7 days B MINNEAPOLIS-ST. PAUL
MINNEAPOLIS-ST. PAUL ~ Metro  Scarborough R2 2024: Jul23-Aug24  Qual Intab 182 MINNEAPOLIS-ST. PAUL Metro Scarborough R2 2024: Jul23-Aug24 Qual Intab 1,390 HUbe rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything

BROADCASTING

Radio Stations: KFXN-FM



Adults 18 or older who listened to KQQL-FM in the past 7 days spend an average of 3 days, 4 hours, 58 minutes and 51
seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to KQQL-FM in the past 7 days spend an avg. of 10 hours and 36 minutes each week listening to
All Local AM[/FM Radio, representing 13.8% of total time spent with all forms of Media.

100.0%
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[ 3 » Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an average of 2 days, 4 hours, 35 minutes
.Hea rt and 28 seconds each week with All Forms of Ad-Supported Media.

R A D I O 100.% of Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an avg. of 8 hours and 4 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 15.3% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who listened to KDWB-FM in the past 7 days spend an average of 2 days, 3 hours, 50 minutes and 3
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to KDWB-FM in the past 7 days spend an avg. of 7 hours and 52 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 15.2% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who listened to KEEY-FM in the past 7 days spend an average of 2 days, 5 hours, 3 minutes and 38
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to KEEY-FM in the past 7 days spend an avg. of 9 hours and 15 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 17.4% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who listened to KFXN-FM in the past 7 days spend an average of 2 days, 3 hours, 47 minutes and 31
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to KFXN-FM in the past 7 days spend an avg. of 10 hours and 17 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 19.9% of totaltime spent with all forms of Ad-Supported Media.
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Supported Media: Adults 18 or older
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Adults 18 or older who listened to KQQL-FM in the past 7 days spend an average of 2 days, 9 hours, 42 minutes and 34
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to KQQL-FM in the past 7 days spend an avg. of 9 hours and 18 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 16.1% of total time spent with all forms of Ad-Supported Media.
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iHeart
RADIO

an avg. of 69.1 minutes/day.

Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an average of 7 hours and
30 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for
(Local Radio delivers 15.3% of Time with Ad-Supported Media.)

Top-13 AH Forms of Medm (Persons & % Reach): Adults 18 or older Top-13 , AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older T
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avg. of 67.5 minutes/day.

Adults 18 or older who listened to KDWB-FM in the past 7 days spend an average of 7 hours and 24
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 15.2% of Time with Ad-Supported Media.)
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#1 FOR NEW COUNTRY AND THE BEST VARIETY

avg. of 79.3 minutes/day.

Adults 18 or older who listened to KEEY-FM in the past 7 days spend an average of 7 hours and 34
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

(Local Radio delivers 17.4% of Time with Ad-Supported Media.)
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F/N

SPORTS RADIO - FM 100.3 avg. of 88.2 minutes/day.

Adults 18 or older who listened to KFXN-FM in the past 7 days spend an average of 7 hours and 23
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

(Local Radio delivers 19.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Med’m (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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avg. of 79.8 minutes/day.

Adults 18 or older who listened to KQQL-FM in the past 7 days spend an average of 8 hours and 14
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 16.1% of Time with Ad-Supported Media.)
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[ 1,633,945 or 100.% of Adults 18 or older who listened to IHEART RADIO in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 69.1 minutes every day representing 44.6% of
all time spent daily with Ad-Supported Audio.
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[ 406,361 or 100.% of Adults 18 or older who listened to KEEY-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 79.3 minutes every day representing 44.4% of all
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[ 405,178 or 100.% of Adults 18 or older who listened to KFXN-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 88.2 minutes every day representing 41.2% of all
time spent daily with Ad-Supported Audio.
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[ 638,881 or 100.% of Adults 18 or older who listened to KQQL-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 79.8 minutes every day representing 46.8% of all
time spent daily with Ad-Supported Audio.
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iHeart 1,633,945 or 100.% of Adults 18 or older who listened to IHEART RADIO in the past 7 days listen to

Ad-Supported Local AM/FM Radio for an average of 69.1 minutes every day representing 44.6% of
R A D l O all time spent daily with Ad-Supported Audio.
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time spent daily with Ad-Supported Audio.
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406,361 or 100.% of Adults 18 or older who listened to KEEY-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 79.3 minutes every day representing 44.4% of all
"mmmmmm time spent daily with Ad-Supported Audio.
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29.5%

51,928 232,094

405,178 or 100.% of Adults 18 or older who listened to KFXN-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 88.2 minutes every day representing 41.2% of all
time spent daily with Ad-Supported Audio.
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Radio Stations: KQQL-FM

1,390

638,881 or 100.% of Adults 18 or older who listened to KQQL-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 79.8 minutes every day representing 46.8% of all

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older
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in the past 7 days
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Lacal AM/FM Radlo Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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1,633,945 or 100.% of Adults 18 or older who listened to IHEART RADIO in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Hot AC, Country, Pop Contemporary
Hit Radio, and All Sports.
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| Country, and Classic Rock.

459,980 or 100.% of Adults 18 or older who listened to KDWB-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Hot AC, Classic Hits,
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#1 FOR NEW COUNTRY AND THE BEST VARIETY

406,361 or 100.% of Adults 18 or older who listened to KEEY-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Country, Hot AC, Adult Contemporary, Classic Hits, and Classic

Rock.
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KE/N

SPORTS RADIO - FM 100.3

405,178 or 100.% of Adults 18 or older who listened to KFXN-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are All Sports, Adult Contemporary, Hot AC, Classic Rock, and
Country.
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638,881 or 100.% of Adults 18 or older who listened to KQQL-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Classic Hits, Hot AC, Adult Contemporary, Country, and Classic

Rock.
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iHeart 1,087,054 or 66.5% of Adults 18 or older who listened to IHEART RADIO in the past 7 days watch Ad-
Supported Local TV Stations for an average of 93.3 minutes every day representing 29.6% of all time

R A D I O spent daily with Ad-Supported Video.

Avg. Week All Video (Persons & % Reach): Adults 18 or older N Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or old
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270,615 or 58.8% of Adults 18 or older who listened to KDWB-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 83.5 minutes every day representing 30.% of all time
spent daily with Ad-Supported Video.
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268,288 or 66.% of Adults 18 or older who listened to KEEY-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 86. minutes every day representing 26.8% of all time
spent daily with Ad-Supported Video.
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SPORTS RADIO - FM 100.3

296,617 or 73.2% of Adults 18 or older who listened to KFXN-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 74.5 minutes every day representing 26.4% of all time
spent daily with Ad-Supported Video.
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458,595 or 71.8% of Adults 18 or older who listened to KQQL-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 105.5 minutes every day representing 30.7% of all
time spent daily with Ad-Supported Video.
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iHeart
RADIO

66.5%

Weekly
Reach %

1,087,054 or 66.5% of Adults 18 or older who listened to IHEART RADIO in the past 7 days watch Ad-
Supported Local TV Stations for an average of 93.3 minutes every day representing 29.6% of all time

spent daily with Ad-Supported Video.
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| 270,615 or 58.8% of Adults 18 or older who listened to KDWB-FM in the past 7 days watch Ad-

Supported Local TV Stations for an average of 83.5 minutes every day representing 30.% of all time
spent daily with Ad-Supported Video.
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1021 FM 268,288 or 66.% of Adults 18 or older who listened to KEEY-FM in the past 7 days watch Ad-
/ Supported Local TV Stations for an average of 86. minutes every day representing 26.8% of all time

spent daily with Ad-Supported Video.
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296,617 or 73.2% of Adults 18 or older who listened to KFXN-FM in the past 7 days watch Ad-

KN Supported Local TV Stations for an average of 74.5 minutes every day representing 26.4% of all time
SPORTS RADIO- FM 100.3 spent daily with Ad-Supported Video.

Avg. Hours+Minutes/day with Ad-Supported
Video: Adults,

Reach % = "Share ofAd-SuppOrtEd Video "

61.5%

who listened to KFXN-FM  MINNEAPOLIS-ST. PAUL
in the past 7 days

40.8%
38.7%

35.6% 35.8%

27.9%

20.8% 20.4%

14.7%
° 13.5% 12.3% 12.4%

11.3% 11.4%

7.2%

3.4%

Weekly

Total 5.1% 4.7%

Persons 2 _

Reached: 249,316 1,461,120 ,617 1,848,125 ,217 1,020,588 ,313 1,104,287 ; 580,455 g 325,960 7 385,233 7 188,347 ; 795,674 F 354,474
Cable TV Local TV Amazon YouTube Hulu Netflix AppleTV+ Roku TikTok Peacock

Average
Daily Mi

Viewing:
® who listened to KFXN-FM in the past 7 days B MINNEAPOLIS-ST. PAUL

MINNEAPOLIS-ST. PAUL Metro Scarborough R2 2024: Jul23-Aug24 Qual Intab 182 MINNEAPOLIS-ST. PAUL Metro Scarborough R2 2024: Jul23-Aug24 Qual Intab 1,390 ®= Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Radio Stations: KFXN-FM



458,595 or 71.8% of Adults 18 or older who listened to KQQL-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 105.5 minutes every day representing 30.7% of all
time spent daily with Ad-Supported Video.
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1,087,054 or 66.5% of Adults 18 or older who listened to IHEART RADIO in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News -
Morning, Comedies, Movies, and Game Shows.
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270,615 or 58.8% of Adults 18 or older who listened to KDWB-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local
News - Morning, National/Network News, and Game Shows.
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#1 FOR NEW COUNTRY AND THE BEST VARIETY
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mwho listened to KEEY-FM in the past 7 days

268,288 or 66.% of Adults 18 or older who listened to KEEY-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Comedies, Local
News - Morning, Game Shows, and Mystery/Suspense/Crime.
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296,617 or 73.2% of Adults 18 or older who listened to KFXN-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Dramas, and Game Shows.
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458,595 or 71.8% of Adults 18 or older who listened to KQQL-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Movies, and Game Shows.
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iHeart
RADIO

1,182,393 or 72.4% of Adults 18 or older who listened to IHEART RADIO in the past 7 days use Ad-
Supported Social Media for an average of 120.6 minutes every day representing 23.1% of all time
spent daily with Ad-Supported Digital Media.
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350,703 or 76.2% of Adults 18 or older who listened to KDWB-FM in the past 7 days use Ad-
Supported Social Media for an average of 157. minutes every day representing 28.9% of all time
spent daily with Ad-Supported Digital Media.
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307,924 or 75.8% of Adults 18 or older who listened to KEEY-FM in the past 7 days use Ad-
Supported Social Media for an average of 118.6 minutes every day representing 21.4% of all time
spent daily with Ad-Supported Digital Media.
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272,822 or 67.3% of Adults 18 or older who listened to KFXN-FM in the past 7 days use Ad-
Supported Social Media for an average of 94.7 minutes every day representing 19.2% of all time
spent daily with Ad-Supported Digital Media.
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455,682 or 71.3% of Adults 18 or older who listened to KQQL-FM in the past 7 days use Ad-
Supported Social Media for an average of 127.8 minutes every day representing 22.5% of all time
spent daily with Ad-Supported Digital Media.
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iHeart
RADIO

1,182,393 or 72.4% of Adults 18 or older who listened to IHEART RADIO in the past 7 days use Ad-
Supported Facebook for an average of 42.5 minutes every day representing 35.2% of all time spent
daily with Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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' 347,531 or 75.6% of Adults 18 or older who listened to KDWB-FM in the past 7 days use Ad-
Supported Facebook for an average of 60.8 minutes every day representing 38.7% of all time spent
daily with Ad-Supported Social Media.
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#1 FOR NEW COUNTRY AND THE BEST VARIETY

307,924 or 75.8% of Adults 18 or older who listened to KEEY-FM in the past 7 days use Ad-
Supported Facebook for an average of 35.8 minutes every day representing 30.2% of all time spent
daily with Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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KE/N

SPORTS RADIO - FM 100.3

272,822 or 67.3% of Adults 18 or older who listened to KFXN-FM in the past 7 days use Ad-
Supported Facebook for an average of 31.6 minutes every day representing 33.4% of all time spent
daily with Ad-Supported Social Media.

Avg. Week All Socml Media (Persons & % Reach): Adults 18 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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455,682 or 71.3% of Adults 18 or older who listened to KQQL-FM in the past 7 days use Ad-
Supported Facebook for an average of 45.8 minutes every day representing 35.8% of all time spent
daily with Ad-Supported Saocial Media.

N0
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iHeart 1,182,393 or 72.4% of Adults 18 or older who listened to IHEART RADIO in the past 7 days use Ad-
Supported Facebook for an average of 42.5 minutes every day representing 35.2% of all time spent

R A D l O daily with Ad-Supported Social Media.
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| 347,531 or 75.6% of Adults 18 or older who listened to KDWB-FM in the past 7 days use Ad-
Supported Facebook for an average of 60.8 minutes every day representing 38.7% of all time spent
daily with Ad-Supported Social Media.

Weekly 75-6%

Avg. Hours+Minutes/day with Ad-Supported
Reach %

Social Media: Adults 18 or older
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=
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307,924 or 75.8% of Adults 18 or older who listened to KEEY-FM in the past 7 days use Ad-
Supported Facebook for an average of 35.8 minutes every day representing 30.2% of all time spent
daily with Ad-Supported Social Media.

#1 FOR NEW COUNTRY AND THE BEST VARIETY
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272,822 or 67.3% of Adults 18 or older who listened to KFXN-FM in the past 7 days use Ad-
Supported Facebook for an average of 31.6 minutes every day representing 33.4% of all time spent

SPORTS RADIO - FM 100.3 daily with Ad-Supported Social Media.
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455,682 or 71.3% of Adults 18 or older who listened to KQQL-FM in the past 7 days use Ad-
Supported Facebook for an average of 45.8 minutes every day representing 35.8% of all time spent
daily with Ad-Supported Social Media.
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Radio Stations: KQQL-FM



iHeart M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 130,936;
Local Radio: 103,539; Social Media: 78,410; Local TV: 42,290; Non-Prem. Cable: 36,936

R A D | O reaching Adults 18 or older who listened to IHEART RADIO in the past 7 days

400,000

350,000

300,000

250,000

200,000

150,000

100,000

50,000

7 days
N A2 » @ o P PSS AR R R R R R R R R ARG
04‘0'\?‘*94’@'\*#0,@\9@"\9.39 QWQ%QQR‘JQ“OQ’\Q%QqQQQ‘\Q”
s Mon-Fri Local AM/FM Radio AQH e \Mon-Fri Local TV Station AQH
e Von-Fri Non-Premium Cable TV AQH e Mon-Fri Social Media AQH

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who listened to IHEART RADIO in the past

e [VlON- Fri Digital Media (Less Social) AQH

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
MSP Metro Area Adults 18 or older

700,000

500,000

400,000

300,000

200,000

100,000

NP o R R @ A P R WAt R R R R R R AR R R R AR
06"{9'\?'5"0?5’&?'\"9%9 Q’b».;b\,;\:“ﬂ,qﬁﬂﬂﬁvﬂtﬁ & ¥ @QQQQ’»O
e Mon-Fri Local AM/FM Radio AQH e Mon-Fri Local TV Station AQH

e Vlon-Fri Non-Premium Cable TV AQH e M on-Fri Social Media AQH
e Mon-Fri Digital Media (Less Social) AQH

All

MSP Metro Scarborough R2 2024: Jul23-Aug24 Qual Intab 797
Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

':; * Share of Everything
.al for Anything _

(Radio Stations: KDWB-FM OR Radio Stations: KEEY-FM OR Radio Stations: KFXN-FM OR Radio Stations: KQQL-FM OR Radio Stations: KTCZ-FM OR Radio Stations: KTCZ-FM HD3 OR Radio Stations: KTLK-AM)




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 32,629;
Local Radio: 28,736; Social Media: 24,147; Local TV: 9,827; Non-Prem. Cable: 9,495
reaching Adults 18 or older who listened to KDWB-FM in the past 7 days.
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1021 FM
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#1 FOR NEW COUNTRY AND THE BEST VARIETY

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 35,392;
Local Radio: 25,781; Social Media: 20,850; Local TV: 10,557; Non-Prem. Cable: 8,661
reaching Adults 18 or older who listened to KEEY-FM in the past 7 days.
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KEEY-FM




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 32,946;
7 ~ Local Radio: 26,020; Social Media: 18,475; Local TV: 10,998; Non-Prem. Cable: 9,997

SPORTS RADIO - FM 100.3 reaching Adults 18 or older who listened to KFXN-FM in the past 7 days.
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Adults 18 or older who listened to KFXN-FM in the past 7
days

WP R PP P PPN R R R R R R AR R R R AR
o 5 Py e, -\, A/ ’ P’ ’ a) ,O,
.Qs“x'\?'a"'b?%e'\#.,p\s,m.;o.;pxﬂﬁﬂﬁvﬂ%‘?@"\‘lqﬁeﬁ@&
s Mon-Fri Local AM/FM Radio AQH e \Mon-Fri Local TV Station AQH
e Von-Fri Non-Premium Cable TV AQH e Mon-Fri Social Media AQH

e [VlON- Fri Digital Media (Less Social) AQH

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
MINNEAPOLIS-ST. PAUL Metro Area Adults 18 or older

700,000

500,000
400,000
300,000
200,000
100,000

(1]
NP o R R @ A P R WAt R R R R R R AR R R R AR
06"{9'\?@”o?tg"@'\"?ge@\’.@\’.;\}"&qﬂﬂ,‘fvﬂtﬁQQ»\QQ,QQQQQ'»0
e Mon-Fri Local AM/FM Radio AQH e Mon-Fri Local TV Station AQH
e Vlon-Fri Non-Premium Cable TV AQH e M on-Fri Social Media AQH
e Mon-Fri Digital Media (Less Social) AQH

MINNEAPOLIS-ST. PAUL  Metro  Scarborough R2 2024: Jul23-Aug24  Qual Intab 182
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

':; * Share of Everything
.al for Anything _
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 51,692;
Local Radio: 40,312; Social Media: 29,790; Local TV: 17,355; Non-Prem. Cable: 14,054
reaching Adults 18 or older who listened to KQQL-FM in the past 7 days.
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iHeart . 1,485,150 or 90.9% of Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an
average of 52.4 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio

R A D | O Stations Out-of-Home for an average of 41.9 minutes/day.
Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of- Home Medra {Persons & % Reach): Adults 18 or older
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383,355 or 83.3% of Adults 18 or older who listened to KDWB-FM in the past 7 days spend an
average of 38.1 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 40.9 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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386,665 or 95.2% of Adults 18 or older who listened to KEEY-FM in the past 7 days spend an average
of 57.6 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio Stations
Out-of-Home for an average of 48.1 minutes/day.

#] FOR NEW COUNTRY AND THE BEST VARIETY

Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older
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388,051 or 95.8% of Adults 18 or older who listened to KFXN-FM in the past 7 days spend an average

of 56.8 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio Stations

Out-of-Home for an average of 53.4 minutes/day.
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VARIETY OF
Top-13 Out-of- Home Media {Persons & % Reach): Adults 18 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

591,256 or 92.5% of Adults 18 or older who listened to KQQL-FM in the past 7 days spend an
average of 60.5 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 48.3 minutes/day.
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iHeart 1,485,150 or 90.9% of Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an
average of 52.4 minutes per day driving, seeing Billboards and Signs representing 35.4% of all Time Spent

R A D I O . with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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383,355 or 83.3% of Adults 18 or older who listened to KDWB-FM in the past 7 days spend an average of
38.1 minutes per day driving, seeing Billboards and Signs representing 26.1% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Dt "Share of Ad-Supported OOH Media"
' e NEIDN
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#1 FOR NEW COUNTRY AND THE BEST VARIETY
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MINNEAPOLIS-ST. PAUL Metro

386,665 or 95.2% of Adults 18 or older who listened to KEEY-FM in the past 7 days spend an average of
57.6 minutes per day driving, seeing Billboards and Signs representing 37.6% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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388,051 or 95.8% of Adults 18 or older who listened to KFXN-FM in the past 7 days spend an average of
7 ~ 56.8 minutes per day driving, seeing Billboards and Signs representing 34.9% of all Time Spent with Ad-

SPORTS RADIO - FM 100.3 Supported Out-of-Home Media.
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591,256 or 92.5% of Adults 18 or older who listened to KQQL-FM in the past 7 days spend an average of
60.5 minutes per day driving, seeing Billboards and Signs representing 38.% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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iHeart
RADIO

1,485,150 or 90.9% of Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an
average of 52.4 minutes per day driving an average of 30.5 miles each day and are 18.5% more likely
to use US 169 north of 1-394 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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383,355 or 83.3% of Adults 18 or older who listened to KDWB-FM in the past 7 days spend an
average of 38.1 minutes per day driving an average of 22.1 miles each day and are 40.% more likely
to use Lake Street than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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#1 FOR NEW COUNTRY AND THE BEST VARIETY

386,665 or 95.2% of Adults 18 or older who listened to KEEY-FM in the past 7 days spend an average
of 57.6 minutes per day driving an average of 33.6 miles each day and are 34.% more likely to use I-
94 east of I-35W than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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SPORTS RADIO - FM 100.3

388,051 or 95.8% of Adults 18 or older who listened to KFXN-FM in the past 7 days spend an average
of 56.8 minutes per day driving an average of 33. miles each day and are 58.% more likely to use MN
100 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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MESOTA'S BESTARIETY OF THE 80 M

591,256 or 92.5% of Adults 18 or older who listened to KQQL-FM in the past 7 days spend an
average of 60.5 minutes per day driving an average of 35.2 miles each day and are 47.% more likely
to use MN 100 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top Residential Zip Codes: (Adults 18 or older who llstened to KEEY FM in the past 7 days)
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Top Residential Zip Codes: (Adults 18 or older who listened to KQQL-FM in the past 7 days)
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time spent daily with All forms of Print Media.

751,790 or 46.% of Adults 18 or older who listened to IHEART RADIO in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9.7 minutes every day representing 35.8% of all
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190,342 or 41.4% of Adults 18 or older who listened to KDWB-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.7 minutes every day representing 32.1% of all time
spent daily with All forms of Print Media.
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166,933 or 41.1% of Adults 18 or older who listened to KEEY-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.4 minutes every day representing 34.7% of all time
spent daily with All forms of Print Media.
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216,637 or 53.5% of Adults 18 or older who listened to KFXN-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 11.2 minutes every day representing 39.2% of all
time spent daily with All forms of Print Media.
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312,183 or 48.9% of Adults 18 or older who listened to KQQL-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10. minutes every day representing 38.6% of all time
spent daily with All forms of Print Media.
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