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2.4% or 6,408,051 of USA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos.
Typical Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 56.3 years
old (7.3% older than average) and have a $120,348 (31.9% higher than average) annual household income.
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



2.5% or 102,271 of SEA DMA Adults 25 or older Own a Single-Family Home & spent S5K+ on HVAC past 12mos.
Typical Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 50.6 years
old (1.6% younger than average) and have a $196,904 (60.7% higher than average) annual household...
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



2.2% or 48,217 of STL DMA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos.
Typical Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 57.4 years
old (7.9% older than average) and have a $149,567 (59.4% higher than average) annual household income.
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



2.4% or 122,454 of WDC DMA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos.
Typical Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 56.7 years
old (10.4% older than average) and have a $146,482 (12.2% higher than average) annual household income.
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



3.4% or 58,065 of WPB DMA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos.
Typical Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 55.2 years
old (3.4% younger than average) and have a $170,878 (72.4% higher than average) annual household...
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]
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2.4% or 6,408,051 of USA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 37.6% more likely
to be a college graduate, 1.9% more likely to work full-time, 36.3% more likely to be married, 1.6% more
likely to be a parent of 1 or more children unde
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



2.5% or 102,271 of SEA DMA Adults 25 or older Own a Single-Family Home & spent S5K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 53.1% more likely
to be a college graduate, 22.3% more likely to work full-time, 42.2% more likely to be married, 39.6% more
likely to be a parent of 1 or more children un
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



2.2% or 48,217 of STL DMA Adults 25 or older Own a Single-Family Home & spent 55K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 45.3% more likely
to be a college graduate, 14.8% more likely to work full-time, 36.9% more likely to be married, 10.7% less

likely to be a parent of 1 or more children un
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



2.4% or 122,454 of WDC DMA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mod.
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 13.9% more likely

to be a college graduate, 8.8% less likely to work full-time, 29.6% more likely to be married, 4.9% more

likely to be a parent of 1 or more children unde
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



3.4% or 58,065 of WPB DMA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 17.7% more likely
to be a college graduate, 52.4% more likely to work full-time, 75.8% more likely to be married, 82.7% more

likely to be a parent of 1 or more children un
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



2.4% or 6,408,051 of USA Adults 25 or older Own a Single-Family Home & spent S5K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 43.3% more likely
to own their home, 50.7% more likely to own a higher valued home, 58.2% more likely to have a single-family
home, 14.9% more likely to have a dog.
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



2.5% or 102,271 of SEA DMA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 51.9% more likely

to own their home, 29.3% more likely to own a higher valued home, 60.6% more likely to have a single-family
home, 16.9% more likely to have a dog.
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]

mﬁm Type of Home: Adults 25 or older 4 t®p Pets in Home: Adults 25 or older
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2.2% or 48,217 of STL DMA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 31.% more likely to

own their home, 23.2% more likely to own a higher valued home, 32.7% more likely to have a single-family
home, 25.4% more likely to have a dog.
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



oz

2.4% or 122,454 of WDC DMA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12ma
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 54.3% more likely

to own their home, 2.1% more likely to own a higher valued home, 96.8% more likely to have a single-family
home, 53.4% more likely to have a dog.
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f ' :

Single Family House (unattached)

Own a Dog
Townhouse or attached Home 0:0%
B 1ss%
0.0%
Condominium Own a Cat
B ossx

22.9%

E 10.2% Apartment 0.0%
m J%

OwnSecondHome |  Mobile Home or Manufactured ~ 0.0% Own other type of Pet

or Real Estate Home I 1.6%
Property
= who Own a Single-Family Home & spent $5K+ on HVAC past 12mos mWDC » who Own a Single-Family Home & spent $5K+ on HVAC past 12mos. BWDC » who Own a Singl e-Family Home & spent $5K+ on HVAC past 12mos =WDC

Home Loans: Adults 25 or older

ff." Value of Owned Home: Adults 25 or older

Average Value of Owned Home:
who Own a Single-Family Home & spent $5K+ on HVAC...

woC 5634,428

15.7% 14.7%
055 105%

<$150K $150K-$200K  $200K-$250K  $250K-$300K  $300K-$350K  $350K-$500K  $S500K-$750K  $750K-$1M S1v Home Mortgage Refinanced Home Equity Own
= who Own a Single-Family Home & spent $5K+ on HVAC past 12mos = WDC HoffeMorgags: Loan/Home Home{Propertv
Improvement  Outright (No

WDC DMA Scarborough R1 2024: Feb23-Apr24 Qual intab 135 s Loan Mortgages)

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC, All rights reserved,

[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



3.4% or 58,065 of WPB DMA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 39.% more likely to

own their home, 89.2% more likely to own a higher valued home, 75.5% more likely to have a single-family
home, 49.6% more likely to have a dog.
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



2.4% or 6,408,051 of USA Adults 25 or older Own a Single-Family Home & spent S5K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 8.1% more likely
to look up D-I-Y advice online, 21.1% more likely to always vote in local elections, 35.4% more likely to
belong to a gym, 21.9% more likely to fly domest
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



2.5% or 102,271 of SEA DMA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 1.1% more likely
to look up D-I-Y advice online, 1.4% more likely to always vote in local elections, 4.8% more likely to belong

to a gym, 27.% more likely to fly domestic
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



2.2% or 48,217 of STL DMA Adults 25 or older Own a Single-Family Home & spent S5K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 8.% less likely to
look up D-I-Y advice online, 20.7% less likely to always vote in local elections, 20.5% more likely to belong

to a gym, 25.1% more likely to fly domesti
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



2.4% or 122,454 of WDC DMA Adults 25 or older Own a Single-Family Home & spent $S5K+ on HVAC past...
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 25.4% more
likely to look up D-I-Y advice online, 23.3% more likely to always vote in local elections, 11.9% more likely

to belong to a gym, 13.4% more likely to fly domes
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



3.4% or 58,065 of WPB DMA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 13.7% more

likely to look up D-I-Y advice online, 44.6% more likely to always vote in local elections, 92.5% more likely

to belong to a gym, 64.7% more likely to fly domes

al Activity: Adults 25 or older
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2.4% or 6,408,051 of USA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 6.4% more likely
to use QSRs past mo., 19.6% more likely to use Sit-Down Restaurants past mo., 6.3% less likely to use
Casinos past yr., 43.9% less likely to smoke cigaret

Past 30-days QSR Users: Adults 25 or older |Past 30-days Sit-Down Restaurant Users: Adults 25 or older| Top-10 Cuisines: Adults 25 or older
B 1 time ¢ 1time — 0.2% (Sit-Down Restaurants Used Past 30-days)
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2.5% or 102,271 of SEA DMA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 9.1% more likely

to use QSRs past mo., 19.1% more likely to use Sit-Down Restaurants past mo., 29.1% less likely to use

Casinos past yr., 84.3% less likely to smoke cigare

Past 30-days QSR Users: Adults 25 or older |Past 30-days Sit-Down Restaurant Users. Adults 25 or older| Top-10 Cuisines: Adults 25 or older
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2.2% or 48,217 of STL DMA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 5.9% more likely
to use QSRs past mo., 5.2% more likely to use Sit-Down Restaurants past mo., 44.4% less likely to use
Casinos past yr., 44.8% less likely to smoke cigaret

Past 30-days QSR Users: Adults 25 or older |Past 30-days Sit-Down Restaurant Users: Adults 25 or older| Top-10 Cuisines: Adults 25 or older
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3.4% or 58,065 of WPB DMA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 8.6% more likely

to use QSRs past mo., 12.9% more likely to use Sit-Down Restaurants past mo., 32.9% more likely to use
Casinos past yr., 91.5% less likely to smoke cigare

Past 30-days QSR Users: Adults 25 or older |Past 30-days Sit-Down Restaurant Users: Adults 25 or older| Top-10 Cuisines: Adults 25 or older
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2.4% or 6,408,051 of USA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 30.1% more likely

to have a 401K, 62.% more likely to have an Auto Loan, 87.9% more likely to Invest/Trade Stocks Online, 2.3%
less likely to pay with their Debit Card.

Investments Owned: Adults 25 or older
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fpy'Past 3-Months Payment Methods Used: Adults 25 or older

9.9% 9.4%
16.7% _ 2% 38% 1 o 2.0%

Cash App  Store Credit Google Pay  Discover American  Facebook  Square Cash Samsung Pay
Card Express Messenger

Debit Card ~ MasterCard Apple Pay

Zelle

Venmo

= who Own a Single-Family Home & spent $5K+ on HVAC past 12mos mUSA

631
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Projection

Scarborough R1 2024: Jan23-Aug24 Qual Intab 21,876




2.5% or 102,271 of SEA DMA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 58.9% more likely

to have a 401K, 2.8% less likely to have an Auto Loan, 115.8% more likely to Invest/Trade Stocks Online,
12.4% less likely to pay with their Debit Card.

“ﬁélnvestments Owned: Adults 25 or older Financial Services Has and/or Uses: Adults 25 or older
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2.2% or 48,217 of STL DMA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 30.3% more likely

to have a 401K, 83.3% more likely to have an Auto Loan, 60.9% more likely to Invest/Trade Stocks Online,
29.3% less likely to pay with their Debit Card.
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2.4% or 122,454 of WDC DMA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past...
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 19.8% more likely

to have a 401K, 86.5% more likely to have an Auto Loan, 4.1% less likely to Invest/Trade Stocks Online, 12.2%
less likely to pay with their Debit Card.

N
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



3.4% or 58,065 of WPB DMA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent $S5K+ on HVAC past 12mos are 100.2% more likely

to have a 401K, 103.5% more likely to have an Auto Loan, 162.9% more likely to Invest/Trade Stocks Online,
35.5% more likely to pay with their Debit Car

Investments Owned: Adults 25 or older ﬂ Financial Services Has and/or Uses: Adults 25 or older
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an average of 3 days, 8
hours, 57 minutes and 45 seconds each week with All Forms of Media.

87.9% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an avg. of 8 hours and 12 minutes
each week listening to All Local AM/FM Radio, representing 8.9% of total time spent with all forms of Media.
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an average of 3 days, 4
hours, 20 minutes and 8 seconds each week with All Forms of Media.

75.4% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an avg. of 6 hours and 7 minutes
each week listening to All Local AM/FM Radio, representing 6.% of totaltime spent with all forms of Media.
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Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an average of 3 days, 17
hours, 59 minutes and 44 seconds each week with All Forms of Media.

82.2% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an avg. of 10 hours and 36
minutes each week listening to All Local AM/FM Radio, representing 9.7% of total time spent with all forms of Media.
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Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an average of 3 days, 10
hours, 46 minutes and 41 seconds each week with All Forms of Media.

92.6% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an avg. of 9 hours and 4 minutes
each week listening to All Local AM/FM Radio, representing 10.2% of total time spent with all forms of Media.
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an average of 3 days, 2
hours, 30 minutes and 32 seconds each week with All Forms of Media.

84.3% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an avg. of 6 hours and 59 minutes
each week listening to All Local AM/FM Radio, representing 7.9% of total time spent with all forms of Media.
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]




Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an average of 2 days, 14
hours, 23 minutes and 26 seconds each week with All Forms of Ad-Supported Media.

80.2% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an avg. of 7 hours and 11 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.2% of total time spent with all forms of Ad-Supported Me
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an average of 3 days, 4
hours, 20 minutes and 8 seconds each week with All Forms of Media.

75.4% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an avg. of 6 hours and 7 minutes
each week listening to All Local AM/FM Radio, representing 6.% of totaltime spent with all forms of Media.
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Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an average of 2 days, 18
hours, 58 minutes and 27 seconds each week with All Forms of Ad-Supported Media.

77.2% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an avg. of 9 hours and 41 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 11.2% of total time spent with all forms of Ad-Supported M
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Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an average of 2 days, 15
hours, 10 minutes and 17 seconds each week with All Forms of Ad-Supported Media.

83.3% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an avg. of 8 hours and 2 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.6% of total time spent with all forms of Ad-Supported Me
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an average of 2 days, 0
hours, 58 minutes and 39 seconds each week with All Forms of Ad-Supported Media.

60.9% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an avg. of 4 hours and 7 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 5.1% of total time spent with all forms of Ad-Supported Med
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Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an
average of 8 hours and 54 minutes each day with All Forms of Ad-Supported Media. 80.2% listen to
Local AM/FM Radio for an avg. of 61.6 minutes/day. (Local Radio delivers 9.2% of Time with Ad-Supported Media.)
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Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an
average of 8 hours and 9 minutes each day with All Forms of Ad-Supported Media. 71.5% listen to
Local AM/FM Radio for an avg. of 47.1 minutes/day. (Local Radio delivers 6.9% of Time with Ad-Supporte
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Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an
average of 9 hours and 34 minutes each day with All Forms of Ad-Supported Media. 77.2% listen to
Local AM/FM Radio for an avg. of 83. minutes/day. (Local Radio delivers 11.2% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 25 or older Top-13 AII Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older
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Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an
average of 9 hours and 1 minutes each day with All Forms of Ad-Supported Media. 83.3% listen to
Local AM/FM Radio for an avg. of 68.9 minutes/day. (Local Radio delivers 10.6% of Time with Ad-Suppor
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| Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an average
of 6 hours and 59 minutes each day with All Forms of Ad-Supported Media. 60.9% listen to Local AM/FM
Radio for an avg. of 35.3 minutes/day.  (Local Radio delivers 5.1% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 25 or older Top 13 AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older
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Avg. Week All Audio {Persons & % Reach): Adults 25 or older
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5,137,748 or 80.2% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC
past 12mos listen to Ad-Supported Local AM/FM Radio for an average of 61.6 minutes every day

representing 39.3% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 25 or older
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12mos listen to Ad-Supported Local AM/FM Radio for an average of 47.1 minutes every day
representing 34.3% of all time spent daily with Ad-Supported Audio.
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37,207 or 77.2% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 83. minutes every day
representing 38.7% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 25 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older

& Time

Local AM/FM Radio m s

R o [T

SiriusXM gy P 4

oty P30
YouTube Music mm
Owned Music m 9%

SiriusXmM Owned Music
253 25.2

Podcasts SiriusXm Spotify
20.5 19.0 16.0

Amazon vV
Music Music

Pandora a7 58 4% Avg. Hours+Minutes/day with 9 35.8 - Pandora |l chann:
TV Music Channels mm Audio: Adults 25 or older 15.8 15.7 YouTu‘bn — . W
g Music : Music  Ot...
Amazon Music  PEVTER TR s 15.1 b 100 68
3 ! 2.0
Aloers FENS PR 55 o
Apple Music mm Local AM/‘ M - 3 Aud... - , Own?d TVMusic | Ap.. iHea..
: who Own a single-Family Radio Podcasts Spotify ... L X Local AM/FM Radio Music Channels = Mu...

IHeartRadio M. 33 s O oo 91.0 27.2 19.2 TR 73.9 Ly 10.5 5.4 | Audi.

Audiobooks n A-5% 1.5% - -

® who Own a Single-Family Home & spent $5K+ on HVAC past 12mos mSTL = who Own a Single-Family Home & spent $5K+ on HVAC past 12mos mSTL

Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 25 or older {lvg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older

Local AM/FM Radio m £:
S [
YouTube Music m m
TV Music Channels mm
Pandora m m;‘
Spotify mm
B Miaie mw Avg. Hours+Minutes/day with Ad-

YouTube
Podcasts YouTube Music Podcasts Music
25.4 249 19.8 14.5

.
= s 5 N T i N T

= 5 o 7 g g e ¥ e 8 T
SRR EERFEEEEFFEEER

Supported Audio: Adults 25 or older All Pandora TVMUSIE Amaz...
All others  FPRSAR EONHY Amazon Music  Spatify Others 111 CRAANBISS  Music
iHeartRadio mm% 20.3 13.9 12.1 : 105 7.8
P TV Music ;
Audiobooks g . ; . ear...
; 8§32 who Ovn a.Single-Family STL Local AM/FM Radio Channels Pandora S... [iES Local AM/FM Radio Spotify All Others  [IRE8E
owned Music i 8:0% sk e o 0 0 83.0 15.7 11.1 4. g 69.8 10.9 7.7 Sirius...
Apple Music i 8:8% e
= who Own a Single-Family Home & spent $5K+ on HVAC past 12mos mSTL = who Own a Single-Family Home & spent $5K+ on HVAC past 12mos mSTL
STL DMA Scarborough R1 2024: Jan23-Jan24 Qudl Intab 51 *® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. SOEﬁ_ for Anything _

[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]
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[ 101,994 or 83.3% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 68.9 minutes every day
representing 37.7% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 25 or older

Local AM/FM Radio
SiriusXM

Podcasts

YouTube Music
Spotify

Pandora

Owned Music

All Others

Amazon Music
Apple Music

TV Music Channels

& Time sin:

Avg. Hours+Minutes/day with
Audio: Adults 25 or older

B 8%

o
A
IR e <k e ¢

35,341 or 60.9% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 35.3 minutes every day
representing 25.7% of all time spent daily with Ad-Supported Audio.
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. 5,137,748 or 80.2% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC
past 12mos listen to Ad-Supported Local AM/FM Radio for an average of 61.6 minutes every day
representing 39.3% of all time spent daily with Ad-Supported Audio.

Weekly g 29, 81.1% Avg. Hours+Minutes/day with Ad-Supported
Reach % Audio: Adults 25 or older

“"Share of Ad-Supported Audio” - | 226 |

who Own a Single-Family usa
Home & spent $5K+ on
HVAC past 12mos
26.8%
17.3%
15.0%
120% . 11.9% SR -~
7 70%  7.6% 7.4% ‘ gegg Bd% SOS E A
: 270 0,
4.1% 3.0% 1.8%
kil " e
R“d“d=5,137,74ﬂ12,579,410 1,720,03657,226,676 1,108,70739,227,726 769,106 25,313,380 762,985 18,425,279 485,381 19,459,797 604,993 16,916,117 559,019 24,532,654 339,261 10,724,266 194,130 4,837,213
Local AM/FM Podcasts YouTube Music Pandora Amazon Music Spotify All Others TV Music iHeartRadio SiriusXM
Average H
Daily Mi Radio Channels
¥ who Own a Single-Family Home & spent $5K+ on HVAC past 12mos B USA
usa USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 631 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 21,876 soeﬁ_ for Anything _
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73,136 or 71.5% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 47.1 minutes every day
representing 34.3% of all time spent daily with Ad-Supported Audio.
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37,207 or 77.2% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 83. minutes every day
representing 38.7% of all time spent daily with Ad-Supported Audio.
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101,994 or 83.3% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 68.9 minutes every day
representing 37.7% of all time spent daily with Ad-Supported Audio.
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35,341 or 60.9% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 35.3 minutes every day
representing 25.7% of all time spent daily with Ad-Supported Audio.
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5,137,748 or 80.2% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult
Contemporary, Country, Hot AC, and Classic Rock.
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73,136 or 71.5% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are All Sports, Adult Contemporary, Classic
Hits, Classic Rock, and Adult Hits.
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37,207 or 77.2% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Classic Rock, Adult
Contemporary, News/Talk/Information, and Adult Hits.
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101,994 or 83.3% of Adults 25 or older who Own a Single-Family Home & spent $S5K+ on HVAC past
12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, All News, Classic Hits,
News/Talk/Information, and Classic Rock.
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35,341 or 60.9% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Hot AC, Urban AC, Classic
Hits, and Adult Contemporary.
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Avg. Week All Video (Persons & % Reach): Adults 25 or older

Local TV Stations

Non-Premium Cable TV... m

4,575,656 or 71.4% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC
past 12mos watch Ad-Supported Local TV Stations for an average of 104.3 minutes every day
representing 26.% of all time spent daily with Ad-Supported Video.
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60,703 or 59.4% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos watch Ad-Supported Local TV Stations for an average of 74.8 minutes every day representing
21.2% of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 25 or older
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37,871 or 78.5% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos watch Ad-Supported Local TV Stations for an average of 105.8 minutes every day
representing 23.7% of all time spent daily with Ad-Supported Video.
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Local TV Stations

85,601 or 69.9% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos watch Ad-Supported Local TV Stations for an average of 78. minutes every day representing
21.8% of all time spent daily with Ad-Supported Video.
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25,129 or 43.3% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos watch Ad-Supported Local TV Stations for an average of 130. minutes every day representing
27.3% of all time spent daily with Ad-Supported Video.
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4,575,656 or 71.4% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC
past 12mos watch Ad-Supported Local TV Stations for an average of 104.3 minutes every day
representing 26.% of all time spent daily with Ad-Supported Video.
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



60,703 or 59.4% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos watch Ad-Supported Local TV Stations for an average of 74.8 minutes every day representing

21.2% of all time spent daily with Ad-Supported Video.
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



37,871 or 78.5% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos watch Ad-Supported Local TV Stations for an average of 105.8 minutes every day
representing 23.7% of all time spent daily with Ad-Supported Video.
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



85,601 or 69.9% of Adults 25 or older who Own a Single-Family Home & spent S5K+ on HVAC past
12mos watch Ad-Supported Local TV Stations for an average of 78. minutes every day representing
21.8% of all time spent daily with Ad-Supported Video.
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25,129 or 43.3% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos watch Ad-Supported Local TV Stations for an average of 130. minutes every day representing
27.3% of all time spent daily with Ad-Supported Video.
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Local TVStatJon Pragrams (Persons & % Reach): Adults 25 or older
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mwho Own a Single-Family Home & spent $5K+ on HVAC past 12mos

' 4,575,656 or 71.4% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC
past 12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local
News - Evening, Local News - Morning, Comedies, and Dramas.
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Local TV Station Programs (Persons & % Reach): Adults 25 or older
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. 60,703 or 59.4% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
National/Network News, Local News - Morning, Movies, and Dramas.
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Local TV Station Programs (Persons & % Reach): Adults 25 or older

37,871 or 78.5% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Morning,
Sports, Local News - Evening, Comedies, Movies, and Local News - Late.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older
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85,601 or 69.9% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Movies, Sports, Local News -
Evening, Local News - Morning, Comedies, and Dramas.

Local TVStatlon 1 Programs {Persons & % Reach): Adults 25 orolder  Local TVStat:on Programs (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older

(average wee & ime spent
e PR — 4%
Comedies 3 807 m d
. Comedies Movies Comedies
Local News - Evening  iTRTT] IR (5,25 ] 151 138 i
—— 2285,
Local News - Morning Dramas Sl'l“"ts Local News -
e Local 22.7 Morning Mystery/ Natio
Documentaries. Avg. Hours+Minutes/day with Local i 1| iocal Nevie News 21.9 Suspense/
National/Network News TV Stations: Adults 25 or older M Movies Clime
Mystery/Suspense/Crime m
Food/Cooking Shows 1:24 m
Game Shows m Local News - Suspense Local News
: who Own a Single-Family WDC " Morning Game St Crime Evening
Local News - Late “oxpi:e:lﬁm m 20.4 10.9 16.4 Science...
Science Fiction 0.8%
u who Own a Single-Family Home & spent $5K+ on HVAC past 12mos mWDC ® who Own a Single-Family Home & spent $5K+ on HVAC past 12mos EWDC

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 25 or older

{average week) Totof Persons:

Sports R R
B — T
R — Y m
T —
Local News - Morning . T
Mystery/Suspense/Crime mﬂ

National/Network News

Ad-Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older
{AueE. Rl

Movies

Comedies
Game Show:

14.6

Movies
14.9

Game Shows Movies

Local News - Evening
17.4
Local News -
Merning

20.4

Dramas
Local News -
Morning
219

Dramas
231

Court Shows.
23.7

Avg. Hours+Minutes/day with Ad- Myste
Supported Local TV Stations: Adults
32

25 orolder

Suspen.

Court
Crime Shows
11.1 11.0

Comedies Comedies
136

Game Shows

Local News - Late

Food/Cooking Shows Local News Nation Food.
who Own a Single-Family Dramas Sports Evening Sports ve ] et
Science Fiction Home & spent $5K+ on 23.4 19.7 13. 22.7 Science...
HVAC past 12mos
Court Shows

® who Own a Single-Family Home & spent $5K+ on HVAC past 12mos =WDC ® who Own a Single-Family Home & spent $5K+ on HVAC past 12mos mWDC .
WDC  DMA  Scarborough R12024: Feb23-Apr24  Qual Intab 135 3 Sha"; :fA:V:':‘ivnthms
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. - 4 9 .

[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



(average Week)
Local News - Evening

Movies

Sports

Comedies

Local News - Morning
Dramas

Game Shows
Mystery/Suspense/Crime
Documentaries
National/Network News
Local News - Late
Food/Cooking Shows

Court Shows

_'_‘i____-{_'u

Local TV Station Programs (Persons & % Reach): Adults 25 or older
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25,129 or 43.3% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Movies, Sports,
Mystery/Suspense/Crime, National/Network News, Local News - Morning, and Dramas
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| 4,661,124 or 72.7% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC
past 12mos use Ad-Supported Social Media for an average of 116.6 minutes every day representing
19.2% of all time spent daily with Ad-Supported Digital Media.
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77,018 or 75.3% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos use Ad-Supported Social Media for an average of 79.5 minutes every day representing 13.1%
of all time spent daily with Ad-Supported Digital Media.
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29,509 or 61.2% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos use Ad-Supported Social Media for an average of 119.7 minutes every day representing
17.4% of all time spent daily with Ad-Supported Digital Media.
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89,552 or 73.1% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos use Ad-Supported Social Media for an average of 138.7 minutes every day representing
21.7% of all time spent daily with Ad-Supported Digital Media.
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32,611 or 56.2% of Adults 25 or older who Own a Single-Family Home & spent S5K+ on HVAC past
12mos use Ad-Supported Social Media for an average of 48.8 minutes every day representing 7.8%
of all time spent daily with Ad-Supported Digital Media.

Avg. Week AMr Digital (Persons & % Reach): Adults 25 or older Avg.

Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older

o ome eers s o PR O™
teitec m—m
Bonking Finarcal el st ebsitespons) PP R
L
comcpsnscios s (RO i
PS— —
m Avg. Hours+Minutes/day with
Streming Audic (Eocl fudio m-ﬂﬂ— Digital: Adults 25 or older

YouTube/TikTok, etc.
Concurrent
Usage %:

T » 2
Local TV Streaming  [RARAtens EBOUBPR who Own a Singe-Family

N
(072
(120
23]
(223
(1725

vel, etc.)

Non
Premium
+Premium
Cable
Social Media Streaming
131.4

Lacal TV
Streaming Soctal Media
77.0 741

OTT TV Streaming Servic

el vouT 1711 ey
Online - oul.. Local TV YouTube/

CIRSSESI (Goo... | Tik Streaming
Schools, . 56.1

Non-Premium P NE——— > Streaming Audio (L
orT \V Streaming +Premium Cable s Radio/ Podcasts/Streaming  [Online Classes;
Streaming i F | Services) Schools, [
94.0 Y . 1323 Colleges,... etc) Au.

Home & spent $5K+ on
Online Classes, Schools, Colleges, Universitics  [aC R0y B R T L Lo HVAC past 12mos .50

= who Own a Single-Family Home & spent $5K+ on HVAC past 12mos = WPB

® who Own a Single-Family Home & spent $5K+ on HVAC past 12mos = WPB

Avg. Week Ad—Suggorted Digital (Persons & % Reach): Adults 25 or older Avg.

Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older

s e O —— N
Y . .
o et w1 T A
N . :
o R TR S
st st v ) P R . m
P
Nox i l i m mv. Avg. Hours+Minutes/day with Ad-
Streaming Audio (Local Radioy... m m Supported Digital: Adults 25 or older
s PR R
Banking Finarcial/eal Estate (Websites/Apps)  [ANSOPLE I 1T LS

Games/Fantasy/Betting Sites

concurrent

il "5 6% i

o o '
o e o o o %
ol TR A S

i N 0. who Own 3 Single-Family wee
Online Classes, Schools, Colleges, Universities _ D.g% Home & spent S5K+ on 0.0%

Streaming Audio

Streaming Audio (Local Non-Premium Po;:;:csl:!fSR;:i::llng {:1::[:":1',:]:“("‘:::‘“
Radio/ Podcasts/ nium Cable Services) ‘;lln'urv :
Streaming Services) Streaming 75.7 6
103.5 80.8 QTT TV Streaming Services
119.5 Search
[Text/ RNOUIUBEK
TikTok, YouTube/
TikTok, ete.
452 Sho...

Search | Sho... (inct
Local TV Saclal (Go incl. |, Food/
Streaming Media 8 Social Media
66.2 48.8 € | Ba.. 114.2

HVRCd)aSt 12mos

# who Own a Single-Family Home & spent $5K+ on HVAC past 12mos = WPB

wes DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 57
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

m who Own a Single-Family Home & spent $5K+ on HVAC past 12mos uWPB
* Share of Everything

% for Anything _

[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



Facebook

Instagram

YouTube Video
Linkedin

TikTok

X (Formerly "Twitter")
Pinterest

Reddit

Snapchat

WhatsApp

Others{Rumble, Twitch, Gab, Par... m%
Blogs/Message Boards (read... Mm 18.9%

tumblr

AN sl

who Own a Single-Family
Home & spent $5K+ on
HVAC past 12mos
® who Own a Single-Family Home & spent $5K+ on HVAC past 12mos

4,661,124 or 72.7% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC

past 12mos use Ad-Supported Facebook for an average of 36.7 minutes every day representing
31.5% of all time spent daily with Ad-Supported Social Media.
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45,800 or 44.8% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos use Ad-Supported YouTube Video for an average of 29.6 minutes every day representing
37.2% of all time spent daily with Ad-Supported Social Media.
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29,509 or 61.2% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos use Ad-Supported Facebook for an average of 43.6 minutes every day representing 36.5% of
all time spent daily with Ad- Supported Social Media.
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89,552 or 73.1% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos use Ad-Supported Facebook for an average of 49.5 minutes every day representing 35.7% of
all time spent daily with Ad- Supported Social Media.
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11,960 or 20.6% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos use Ad-Supported YouTube Video for an average of 20.7 minutes every day representing
42.4% of all time spent daily with Ad-Supported Social Media.
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‘ 4,661,124 or 72.7% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC
past 12mos use Ad-Supported Facebook for an average of 36.7 minutes every day representing
31.5% of all time spent daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
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45,800 or 44.8% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos use Ad-Supported YouTube Video for an average of 29.6 minutes every day representing
37.2% of all time spent daily with Ad-Supported Social Media.

Weekly 75.2% Avg. Hours+Minutes/day with Ad-Supported
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29,509 or 61.2% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos use Ad-Supported Facebook for an average of 43.6 minutes every day representing 36.5% of
all time spent daily with Ad-Supported Social Media.
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89,552 or 73.1% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos use Ad-Supported Facebook for an average of 49.5 minutes every day representing 35.7% of
all time spent daily with Ad-Supported Social Media.
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11,960 or 20.6% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos use Ad-Supported YouTube Video for an average of 20.7 minutes every day representing
42.4% of all time spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 449,070;
Local Radio: 330,206; Social Media: 282,017; Local TV: 172,533; Non-Prem. Cable: 171,109
reaching Adults 25 or older who Own a Single-Family Home & spent $5K+ on
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 8,319;
Social Media: 5,149; Local Radio: 4,451; Local TV: 2,445; Non-Prem. Cable: 2,393 reaching
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 4,321; Local
Radio: 2,324; Social Media: 2,002; Local TV: 1,643; Non-Prem. Cable: 1,125 reaching
Adults 25 or older who Own a Single-Family Home & spent S5K+ on HVAC past

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 or older who Own a Single-Family Home & spent
S5K+ on HVAC past 12mos
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 6,648; Local
Radio: 6,543; Social Media: 4,206; Non-Prem. Cable: 3,247; Local TV: 2,728 reaching
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 4,722; Local
Radio: 2,354; Social Media: 2,163; Non-Prem. Cable: 1,266; Local TV: 1,030 reaching
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 or older
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6,199,546 or 96.7% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC
past 12mos spend an average of 62.4 minutes per day driving, seeing Billboards and Signs. 67.%
Listen to Local Radio Stations Out-of-Home for an average of 37.3 min
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 25 or otder
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 25 or older
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115,397 or 94.2% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos spend an average of 65.1 minutes per day driving, seeing Billboards and Signs. 69.6% Listen
to Local Radio Stations Out-of-Home for an average of 41.7 minu
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Top-13 Out—of -Home Media (Persons & % Reach): Adults 25 or older
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56,836 or 97.9% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos spend an average of 132.6 minutes per day driving, seeing Billboards and Signs. 50.9% Listen
to Local Radio Stations Out-of-Home for an average of 21.4 minu
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6,199,546 or 96.7% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos spend an average of 62.4 minutes per day driving, seeing Billboards and Signs representing 45.% of
all Time Spent with Ad-Supported Out-of-Home Media.
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100,353 or 98.1% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos

spend an average of 37.8 minutes per day driving, seeing Billboards and Signs representing 34.2% of all
Time Spent with Ad-Supported Out-of-Home Media.
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47,121 or 97.7% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos
spend an average of 62.4 minutes per day driving, seeing Billboards and Signs representing 43.1% of all
Time Spent with Ad-Supported Out-of-Home Media.
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115,397 or 94.2% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos
spend an average of 65.1 minutes per day driving, seeing Billboards and Signs representing 42.1% of all
Time Spent with Ad-Supported Out-of-Home Media.
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56,836 or 97.9% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos

spend an average of 132.6 minutes per day driving, seeing Billboards and Signs representing 67.% of all
Time Spent with Ad-Supported Out-of-Home Media.
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100,353 or 98.1% of Adults 25 or older who Own a Single-Family Home & spent S5K+ on HVAC past
12mos spend an average of 37.8 minutes per day driving an average of 22. miles each day and are
198.% more likely to use East Marginal Way than the Metro average
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47,121 or 97.7% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos spend an average of 62.4 minutes per day driving an average of 36.3 miles each day and are
210.4% more likely to use Green Mount Road than the Metro average
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Top-26 Residential Zip Codes: Adults 25 or older
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]




115,397 or 94.2% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos spend an average of 65.1 minutes per day driving an average of 37.9 miles each day and are
61.9% more likely to use Route 15 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 25 or older
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Top-26 Residential Zip Codes: Adults 25 or older
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]




56,836 or 97.9% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos spend an average of 132.6 minutes per day driving an average of 77.2 miles each day and are
299.2% more likely to use Indiantown Road than the Metro average

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 25 or older
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:$5,000 or more)]
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:$5,000 or more)]
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36,104 or 35.3% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.2 minutes every day
representing 34.9% of all time spent daily with All forms of Print Me
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31,933 or 26.1% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 17.3 minutes every day
representing 41.% of all time spent da;ly with All forms of Print Med
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