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Complete Demographic,
Psychographic, and Total
Media Usage Profiles of
USA SINGLE P21+, P21-34,
P25-54, W25-54, ,M25-54
past 30 days users (On Any
Device) of Online Dating
Services as of April 2024!

[({Age summaries: Adults 21 or older AND Marital status summaries: Not married (single, legally separated, widowed, divorced)) AND Ways used Internet/apps past 30 days on any device:Lifestyle: Online dating service)]



2.6% or 6,920,991 of USA Adults 18 or older are Single past 30 days users of ONLINE DATING Apps/Websites.

L]
‘ tlnder P 2 1 + Typical Adults 18 or older who are Single past 30 days users of ONLINE DATING Apps/Websites are 38.6

years old (23.6% younger than average) and have a 553,310 (40.8% lower than average) annual household...
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[((Age summaries: Adults 21 or older AND Marital status summaries: Not married (single, legally separated, widowed, divorced)) AND Ways used Internet/apps past 30 days on any device:Lifestyle: Online dating service)]



- 5.7% or 3,686,811 of USA Adults 18 - 34 are Single past 30 days users of ONLINE DATING Apps/Websites.
‘ tlnder PZ 1—34 Typical Adults 18 - 34 who are Single past 30 days users of ONLINE DATING Apps/Websites are 26.7 years old

(6.% younger than average) and have a $59,694 (29.4% lower than average) annual household income.
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[((Age summaries: Adults 21 or older AND Marital status summaries: Not married (single, legally separated, widowed, divorced)) AND Ways used Internet/apps past 30 days on any device:Lifestyle: Online dating service)]



@ tinder P25-54

2.9% or 4,008,631 of USA Adults 25 - 54 are Single past 30 days users of ONLINE DATING Apps/Websites.
Typical Adults 25 - 54 who are Single past 30 days users of ONLINE DATING Apps/Websites are 37.2 years old
(7.% younger than average) and have a $56,508 (43.3% lower than average) annual household income.
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[((Age summaries: Adults 21 or older AND Marital status summaries: Not married (single, legally separated, widowed, divorced)) AND Ways used Internet/apps past 30 days on any device:Lifestyle: Online dating service)]



@ tinder w2s-54

2.8% or 1,934,789 of USA Women 25 - 54 are Single past 30 days users of ONLINE DATING Apps/Websites.
Typical Women 25 - 54 who are Single past 30 days users of ONLINE DATING Apps/Websites are 36.7 years
old (8.4% younger than average) and have a $57,979 (35.6% lower than average) annual household income.
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[((Age summaries: Adults 21 or older AND Marital status summaries: Not married (single, legally separated, widowed, divorced)) AND Ways used Internet/apps past 30 days on any device:Lifestyle: Online dating service)]



4 3.% or 2,073,841 of USA Men 25 - 54 are Single past 30 days users of ONLINE DATING Apps/Websites.
‘ tlnder M25_54 Typical Men 25 - 54 who are Single past 30 days users of ONLINE DATING Apps/Websites are 37.7 years old

(5.6% younger than average) and have a $55,135 (49.6% lower than average) annual household income.
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[((Age summaries: Adults 21 or older AND Marital status summaries: Not married (single, legally separated, widowed, divorced)) AND Ways used Internet/apps past 30 days on any device:Lifestyle: Online dating service)]



2.6% or 6,920,991 of USA Adults 18 or older are Single past 30 days users of ONLINE DATING Apps/Websites.
Adults 18 or older who are Single past 30 days users of ONLINE DATING Apps/Websites are 20.5% less likely
to be a college graduate, 3.1% less likely to work full-time, 100.% less likely to be married, 39.1% less likely
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[((Age summaries: Adults 21 or older AND Marital status summaries: Not married (single, legally separated, widowed, divorced)) AND Ways used Internet/apps past 30 days on any device:Lifestyle: Online dating service)]



5.7% or 3,686,811 of USA Adults 18 - 34 are Single past 30 days users of ONLINE DATING Apps/Websites.

‘ tond r PZ 1 34 Adults 18 - 34 who are Single past 30 days users of ONLINE DATING Apps/Websites are 11.6% less likely to
I e be a college graduate, 15.7% less likely to work full-time, 100.% less likely to be married, 54.4% less likely to

be a parent of 1 or more children un
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[((Age summaries: Adults 21 or older AND Marital status summaries: Not married (single, legally separated, widowed, divorced)) AND Ways used Internet/apps past 30 days on any device:Lifestyle: Online dating service)]



2.9% or 4,008,631 of USA Adults 25 - 54 are Single past 30 days users of ONLINE DATING Apps/Websites.
Adults 25 - 54 who are Single past 30 days users of ONLINE DATING Apps/Websites are 26.6% less likely to
be a college graduate, 19.% less likely to work full-time, 100.% less likely to be married, 44.5% less likely to

@ tinder P25-54
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[((Age summaries: Adults 21 or older AND Marital status summaries: Not married (single, legally separated, widowed, divorced)) AND Ways used Internet/apps past 30 days on any device:Lifestyle: Online dating service)]



2.8% or 1,934,789 of USA Women 25 - 54 are Single past 30 days users of ONLINE DATING Apps/Websites.
Women 25 - 54 who are Single past 30 days users of ONLINE DATING Apps/Websites are 11.1% less likely to
be a college graduate, 13.5% less likely to work full-time, 100.% less likely to be married, 58.9% less likely to

@ tinder w2s-54
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[((Age summaries: Adults 21 or older AND Marital status summaries: Not married (single, legally separated, widowed, divorced)) AND Ways used Internet/apps past 30 days on any device:Lifestyle: Online dating service)]



3.% or 2,073,841 of USA Men 25 - 54 are Single past 30 days users of ONLINE DATING Apps/Websites.
‘ t' d Men 25 - 54 who are Single past 30 days users of ONLINE DATING Apps/Websites are 38.6% less likely to be
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. 2.6% or 6,920,991 of USA Adults 18 or older are Single past 30 days users of ONLINE DATING Apps/Websites.
‘ tlnder P 2 1+ Adults 18 or older who are Single past 30 days users of ONLINE DATING Apps/Websites are 55.% less likely to
own their home, 10.1% more likely to own a lower valued home, 38.6% less likely to have a single-family

home, 33.7% less likely to have a dog.
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- 5.7% or 3,686,811 of USA Adults 18 - 34 are Single past 30 days users of ONLINE DATING Apps/Websites.
‘ tlnder PZ 1_34 Adults 18 - 34 who are Single past 30 days users of ONLINE DATING Apps/Websites are 36.9% less likely to
own their home, 4.5% more likely to own a higher valued home, 11.% less likely to have a single-family

home, 37.7% less likely to have a dog.
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2.9% or 4,008,631 of USA Adults 25 - 54 are Single past 30 days users of ONLINE DATING Apps/Websites.
Adults 25 - 54 who are Single past 30 days users of ONLINE DATING Apps/Websites are 48.4% less likely to

®
‘ tlnder P25-54 own their home, 21.6% more likely to own a lower valued home, 36.1% less likely to have a single-family

home, 44.2% less likely to have a dog.
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. 2.8% or 1,934,789 of USA Women 25 - 54 are Single past 30 days users of ONLINE DATING Apps/Websites.
‘ tlnder Women 25 - 54 who are Single past 30 days users of ONLINE DATING Apps/Websites are 58.8% less likely to
WZ 5'54 own their home, 14.2% more likely to own a lower valued home, 27.8% less likely to have a single-family

home, 31.9% less likely to have a dog.
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3.% or 2,073,841 of USA Men 25 - 54 are Single past 30 days users of ONLINE DATING Apps/Websites.

‘ tinder M 25 54 Men 25 - 54 who are Single past 30 days users of ONLINE DATING Apps/Websites are 39.7% less likely to own

their home, 26.9% more likely to own a lower valued home, 43.5% less likely to have a single-family home,
57.6% less likely to have a dog.
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a 2.6% or 6,920,991 of USA Adults 18 or older are Single past 30 days users of ONLINE DATING Apps/Websites.
‘ tlnder P 2 1 + Adults 18 or older who are Single past 30 days users of ONLINE DATING Apps/Websites are .5% less likely
to look up D-I-Y advice online, 17.5% less likely to always vote in local elections, .7% less likely to belong to

a gym, 5.8% less likely to fly domest
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5.7% or 3,686,811 of USA Adults 18 - 34 are Single past 30 days users of ONLINE DATING Apps/Websites.

‘ tinder P2 1_34 Adults 18 - 34 who are Single past 30 days users of ONLINE DATING Apps/Websites are 5.7% less likely to

look up D-I-Y advice online, 9.2% more likely to always vote in local elections, 4.8% less likely to belong to
a gym, 6.2% less likely to fly domestic
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2.9% or 4,008,631 of USA Adults 25 - 54 are Single past 30 days users of ONLINE DATING Apps/Websites.
‘ t‘ d PZ 5 54 Adults 25 - 54 who are Single past 30 days users of ONLINE DATING Apps/Websites are 6.8% less likely to
In er & look up D-I-Y advice online, 13.1% less likely to always vote in local elections, 6.4% less likely to belong to a

gym, 13.4% less likely to fly domesti
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" 2.8% or 1,934,789 of USA Women 25 - 54 are Single past 30 days users of ONLINE DATING Apps/Websites.
‘ tlnder Women 25 - 54 who are Single past 30 days users of ONLINE DATING Apps/Websites are 18.1% less likely
W25'54 to look up D-I-Y advice online, 19.4% less likely to always vote in local elections, .1% more likely to belong

to a gym, 14.5% more likely to fly domestic
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3.% or 2,073,841 of USA Men 25 - 54 are Single past 30 days users of ONLINE DATING Apps/Websites.
‘ t' d Men 25 - 54 who are Single past 30 days users of ONLINE DATING Apps/Websites are 1.8% more likely to
In er M25'54 look up D-I-Y advice online, 9.% less likely to always vote in local elections, 12.1% less likely to belong to a

gym, 37.3% less likely to fly domestic pa
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Total Monthly QSR Users: Avg. Monthly QSR Meals:
85.3%

10 times or more

mUSA

88.5%

e -

past yr., 63.7% more likely to smoke cig

2.6% or 6,920,991 of USA Adults 18 or older are Single past 30 days users of ONLINE DATING Apps/Websites.
Adults 18 or older who are Single past 30 days users of ONLINE DATING Apps/Websites are 3.7% less likely
to use QSRs past mo., 12.1% less likely to use Sit-Down Restaurants past mo., 7.6% less likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
14

1time

15.7%

2 times 16.1%
3 times
4 times
S5 times

6 -9times

10times or more

5.1%
= who are Single past 30 days users of ONLINE DATING Apps/Websites

hly Sit-Down R

mUSA

Total Monthly Sit-Down Restaurant Users:  Av. Meals:

Drank Past 30-days: Adults 18 or older

34.1%

Liquor
Any Type of Beer
Wine

Domaestic Regular Beer

Domestic Light Beer Stage Show / Concert
Imported Beer - v Sports Betting
Microbrew / Craft Beer ' Other Gambling
Spa Casinos visited past 12 hs: Yes Marij
® who are Single past 30 days users of ONLINE DATING Apps/Websites musa = who are Single past 30 days users of ONLINE DATING Apps/Websites mUSA
USA USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 571
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexican Pz

Itakian indian/ Wings/ Bagel/  Upscale Steakhouse
# who are Single past 30 days users of ONUNE DATING Apps/Websites

Tha/ Bugers/ Donut/
Other  sports Bar  Bakery
asizn

musa

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wha are Single past 30 days users of ONUNE DATING... 24.3%

usa 17.2%

Slot Machines
Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Used Past 30-days: Adults 18 or older

[ Cannabis

Vape

 who are Single past 30 days users of ONLINE DATING Apps/Websites

[((Age summaries: Adults 21 or older AND Marital status summaries: Not married (single, legally separated, widowed, divorced)) AND Ways used Internet/apps past 30 days on any device:Lifestyle: Online dating service)]



dtinder P21-34

30-days QSR Users: Adults 18 - 34

Past

4 times
5 times
6-times
10 times or more

= who are Single past 30 days users of ONLINE DATING Apps/Websites mUsA

Total Ng]gg l;gly QSR Users: Avg. Monthly QSR Meals:

92.4%

e R - I

yr., 29.5% more likely to smoke cigarett

5.7% or 3,686,811 of USA Adults 18 - 34 are Single past 30 days users of ONLINE DATING Apps/Websites.
Adults 18 - 34 who are Single past 30 days users of ONLINE DATING Apps/Websites are 1.8% less likely to
use QSRs past mo., 5.7% less likely to use Sit-Down Restaurants past mo., 7.9% less likely to use Casinos past

Past 30-days Sit-Down Restaurant Users: Adults 18 - 34
€ w

1time 14.8% :
2times
3 tmes
4 times
10times or more ‘m

= who are Single past 30 days users of ONLINE DATING Apps/Websites

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
73.2% 77.7%

mUSA

Drank Past 30-days: Adults 18 - 34
Liquor
Any Type of Beer

Wine

Domestic Regular Beer
Imported Beer
Domestic Light Beer v v
Microbrew / Craft Beer i
® who are Single past 30 days users of ONLINE DATING Apps/Websites mUSA

UsA USA Projection Scarborough R1 2024: Jan23-Apr24

Top-10 Cuisines: Adults 18 - 34

(Sit-Down Restaurants Used Past 30-days)

indian/ Bagel/ imlan  Wings/ Upsaale Steakhouse

s/ Donut/ Burgers |
Other  Bakery Sports Bar
Agian

# who are Single past 30 days users of ONUNE DATING Apps/Websites musa

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
whoare Single past 30 days users of ONUNE DATING... [ESIZAG6 I 35.6%

v [ 25.5%

Past 12 months Casino Activities: Adults 18 - 34

Slot Machines 193,528 21.6%

2, A b

Bay/ Mightolub
Upscale Restaurant 4,5;1 360 7.0%
Sports Betting % 5.0%
Stage Show / Concert  pysey 4.7%
Spa ﬁ 593% 9.9
9%

- 1.9¢
Other Gambling 1.8% Casinos visited past 12 months: Yes

= who are Single past 30 days users of ONLINE DATING Apps/Websites mUSA
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Used Past 30-days: Adults 18 - 34

Marijuana / Cannabis Vape

Cigarettes

# who are Single past 30 days users of ONUNE DATING Apps/Websites B USA

[((Age summaries: Adults 21 or older AND Marital status summaries: Not married (single, legally separated, widowed, divorced)) AND Ways used Internet/apps past 30 days on any device:Lifestyle: Online dating service)]



@ tinder P25-54

30-days QSR Users: Adults 25 - 54

Past

I_‘ | 1time

2times 9.5%
3times
4 times

Stimes

6 -9times

23.0%

10 times or more

19.6%

= wheo are Single past 30 days users of ONLINE DATING Apps/Websites mUSA
Avg. Monthly QSR Meals:

Total Monthly QSR Users:
86.9% 91.3%

past yr., 32.1% more likely to smoke cigare

2.9% or 4,008,631 of USA Adults 25 - 54 are Single past 30 days users of ONLINE DATING Apps/Websites.
Adults 25 - 54 who are Single past 30 days users of ONLINE DATING Apps/Websites are 4.8% less likely to
use QSRs past mo., 16.5% less likely to use Sit-Down Restaurants past mo., 19.9% less likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 25 - 54
[ ®  1time

3times

14.1%

4 times

6-9times 9.6%
.0%

= who are Single past 30 days users of ONLINE DATING Apps/Websites
Total Monthly Sit-Down Restaurant Users:

mUSA
Avg. Monthly Sit-Down Restaurant Meals:

64.5% 77.3%
I BN =
Drank Past 30- 4

Liquor

Any Type of Beer

Wine

Domestic Regular Beer

Imported Beer

Domestic Light Beer

Microbrew / Craft Beer i
® who are Single past 30 days users of ONLINE DATING Apps/Websites

UsA USA Projection Scarborough R1 2024: Jan23-Apr24

mUsA

Top-10 Cuisines: Adults 25 - 54

(8jt-Down Restaurants Used Past 30-days)
'
Mexican Pizza.

Chinese  Calfee Indian / itakan Wings/ Bagel/ Upsclle Steakhouse
Wouse/  Tasi/ Burgers | Domut /
Coffenmar  Other Sports Bar  Bakery
Agian

# who are Single past 30 days users of ONUNE DATING Apps/Websites musa

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are Single past 30 days users of ONUNE DATING... 22.7%

un S 22 .%

Past 12 months Casino Activities: Adults 25 - 54

Slot Machines 25,241

24.4%

Bar / Nightclub

Upacale Remaurant
Stage Show / Concert %6 6%
i [ . 4%
Sports Betting dex
078.0%
spo RS s

" A%
Other Gambling m 1.9% Casinos visited past 12 months: Yes
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Used Past 30-days: Adults 25 - 54

Marijuana / Cannabis

Cigarettes Vape

# who are Single past 30 days users of ONUNE DATING Apps/Websites B USA

[((Age summaries: Adults 21 or older AND Marital status summaries: Not married (single, legally separated, widowed, divorced)) AND Ways used Internet/apps past 30 days on any device:Lifestyle: Online dating service)]



@ tinder w2s-54

Past 30-days QSR Users: Women 25 - 54

1time

7.6%

%
0%

sumes e

= who are Single past 30 days users of ONUNE DATING Apps/Websites muUsA

Total ngg%g:fy QSR Users: Avg. Monthly QSR Meals:

92.1%

e ez Y e

past yr., 23.5% more likely to smoke cigaret

2.8% or 1,934,789 of USA Women 25 - 54 are Single past 30 days users of ONLINE DATING Apps/Websites.
Women 25 - 54 who are Single past 30 days users of ONLINE DATING Apps/Websites are 1.7% less likely to
use QSRs past mo., 10.9% less likely to use Sit-Down Restaurants past mo., 18.9% less likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Women 25 - 54

¢ e P sy
20mes
e e
e 7
8-otims
10times ormore | ek
= who are Single past 30 days users of ONLINE DATING Apps/Websites mUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R Meals:

68.6% 77.0%

52,531,90

Drank Past 30-days: Women 25 - 54

Liquor

e
p——
Imported Beer

11,257,898 16.6%

o e
Domestic tghtBeer
8%

Microbrew / Craft Beer

® who are Single past 30 days users of ONLINE DATING Apps/Websites musA

USA USA Projection Scarborough R1 2024: Jan23-Apr24

2 47.5%

Top-10 Cuisines: Women 25 - 54

(Sit-Down Restaurants Used Past 30-days)

7.2 .
251
Y08

indian/ Bagel/ ialian  Upscale Wings/ Steakhouse

e/ Donut/ Burgars /
Coffes Bar  Other Bakery Sporw Bar
asian
# who are Single past 30 days users of ONUNE DATING Apps/Websites =usa

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are Single past 30 days users of ONUNE DATING... [5B0,856 il 29.0%

v A 24.3%

Past 12 months Casino Activities: Women 25 - 54
Bar [ Nightclub

Upscale Restaurant

Table Games (Craps, Poker, etc.)

A
Stage Show / Concert 3%

Spa
Sports Betting
2. 04% .
Other Gambling m 1.4% Casinos visited past 12 hs: Yes

Used Past 30-days: Women 25 - 54

6.3%
4293 784

Marij [ Cannabis
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Vape
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@ tinder m25-54

Past 30-days QSR Users: Men 25 - 54

1time

2times

3 times

4 times

5times

6-9times

10 times or more

= who are Single past 30 days users of ONUNE DATING Apps/Websites muUsA

Avg. Monthly QSR Meals:
90.4%

e R - EE

Total Monthly QSR Users:
83.5%

yr., 39.8% more likely to smoke cigarette

3.% or 2,073,841 of USA Men 25 - 54 are Single past 30 days users of ONLINE DATING Apps/Websites.
Men 25 - 54 who are Single past 30 days users of ONLINE DATING Apps/Websites are 7.7% less likely to use
QSRs past mo., 21.7% less likely to use Sit-Down Restaurants past mo., 20.9% less likely to use Casinos past

Past 30-days Sit-Down Restaurant Users: Men 25 - 54
[ ] 1time

14.9%

1773
70
——
—ry

2 times

16.4%

3times 14.5%

4 times 9.6%

S5 times 8.0%

6-9times o

10times or more

= who are Single past 30 days users of ONLINE DATING Apps/Websites
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R

mUSA

53,201,59

Drank Past 30-days: Men 25 - 54
Aoy Type of Beer

Liquor
Domestic Regular Beer
Imported Beer

Domestic Light Beer

Meals:

Top-10 Cuisines: Men 25 - 54

(Sit-Down Restaurants Used Past 30-days)

“ ‘
iz

Mexican  Chinese indian/  Wings/ itakian Bagel/  Upscale Steakhouse
# who are Single past 30 days users of ONUNE DATING Apps/Websites

e/ surgers/ Donut/
Other  sports Bar Bakery

Asian

musa

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wha are Single past 30 days users of ONUNE DATING... 16.7%

usa [P 21.0%

Past 12 months Casino Activities: Men 25 - 54

Slot Machines  grrrren

10,081,636 14.7%
7,586,080 11.1%

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

22.0%

Yes

Used Past 30-days: Men 25 - 54

6.7%

4587707

Sorssing
i -V sgehv o Sl .00
Microbrew / Craft Beer m 9% ' Other Gambling 2.5%
19.6% 1,674,622 N ¥ )
%
Spa ﬁ 1.7% Casinos visited past 12 h
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Marij [ Cannabis

Vape
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dtinder P21+

2.6% or 6,920,991 of USA Adults 18 or older are Single past 30 days users of ONLINE DATING Apps/Websites.
Adults 18 or older who are Single past 30 days users of ONLINE DATING Apps/Websites are 30.5% less likely
to have a 401K, 51.5% less likely to have an Auto Loan, 25.2% less likely to Invest/Trade Stocks Online, 10.8%
more likely to pay with their Debit Ca

Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)

104,660,378 39.9%
77,160,835 29.0%
] 11.3%
49,438,151 18.9%
9.4%
14.4%

6.4%

Stocks or Stock Options
Mutual Funds
Money Market Funds

Other (Crypto / NFTs / Metals, etc.) 11.8%

4%
11.7%

Bonds 2

Second Home or Real Estate Property damse

F

8.6%

203.7%
PETTETY 8.4%

w who are Single past 30 days users of ONLINE DATING Apps/W ebsites

529 Plan / College Savings Plan

mUSA

124,474,014 47.5%

Financial Services Has and/or Uses: Adults 18 or older

s.0% 68% 5.1%

1.2%
sl . —
Money  Certificates of Studentloan Refinanced Personal Loan
Market  Deposit(CDs) Home
Account Mortgage

i]lﬂmhﬂ

Online Bill
Paying

Mobile
Banking

Savings Credit Card
Account

Checking  Debit or ATM
Account card

Online
Banking

Home
Mortgage

Auto Loan Home

Improvement
Loan or Home
Equity Loan

® who are Single past 30 days users of ONLINE DATING Apps/Websites mUSA

Professional Services Used*: Adults 18 or older
T preparation senvice

Financial Planner

Online Investing / Stock Trading 41,739,000 15.9%

Accountant L

E

11.5%

6%
i . & @
4.5%
2%

6.3%
3.9%

1%
1.2%

® who are Single past 30 days users of ONLINE DATING Apps/W ebsites
USA Projection

Insurance Agent at a Local Office (not online)

Real Estate Agent
Estate Planning

#,
Divorce / Family Attorney (trastIzWGAths)

%

mUSA

USA Qual Intab

Scarborough R1 2024: Jan23-Apr24

Past 3-Months Payment Methods Used: Adults 18 or older

A

19.0%

9.9%
16.3%

American
Express

4.3% 3.7% 3.3% 3.2%

Facebook  Square Cash Samsung Pay
Messenger

Debit Card  MasterCard

ApplePay  CashApp  Store Credit Google Pay  Discover
Card

Zelle

Venmo

= who are Single past 30 days users of ONLINE DATING Apps/W ebsites mUSA
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édtinder P21-34

5.7% or 3,686,811 of USA Adults 18 - 34 are Single past 30 days users of ONLINE DATING Apps/Websites.
Adults 18 - 34 who are Single past 30 days users of ONLINE DATING Apps/Websites are 22.9% less likely to

have a 401K, 55.% less likely to have an Auto Loan, 24.7% less likely to Invest/Trade Stocks Online, 7.8% more
likely to pay with their Debit Card.

lmﬁ.’élnvestments Owned: Adults 18 - 34

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Bonds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

w who are Single past 30 days users of ONLINE DATING Apps/W ebsites

32,717,489 50.8%
20,969,182 32.5%

18,3 7 28.5%
5 12.5%
8,200,994 12.7%

Bl 9.2%
10.1%

54,1 12.3%

6,282,452 LN
6.6%
. 8.9%
7%

. 3:9%

,IRE%
RS

mUSA

Financial Services Has and/or Uses: Adults 18 - 34

87.6%8:

= 2.2%

0.3% 2.6%
, i - e e v g
Debitor ATM  Checking savings Credit Card Mobile Online Online Bill Home Auto loan  Studentloan  Money  Certificates of Personal Loan Refinanced Home
card Account Account Banking Banking Paying Mortgage Market  Deposit{CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan
® who are Single past 30 days users of ONLINE DATING Apps/Websites mUSA

Professional Services Used*: Adults 18 - 34

Tax Preparation Service

Online Investing / Stock Trading

Financial Planner

Accountant

Real Estate Agent

Insurance Agent at a Local Office (not online)
Estate Planning

Divorce / Family Attorney

USA USA Projection

13,084,969 20.3%
6,598,082 10.2%
6.3%
8.8%
6.8%
4,832,199 7.5%
7.9%
4,177,304 6.5%

3.5%
2.1%
2:0.2%

y'EPast 3-Months Payment Methods Used: Adults 18 - 34

visa PayPal Debit Card Venmo CashApp  ApplePay MasterCard Google Pay Facebook

(*Past 12 Months) 2elle Discover American Store Credit Square Cash Samsung Pay
1.0% Express Messenger Card
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2.9% or 4,008,631 of USA Adults 25 - 54 are Single past 30 days users of ONLINE DATING Apps/Websites.
‘ t’ d Adults 25 - 54 who are Single past 30 days users of ONLINE DATING Apps/Websites are 39.6% less likely to
In er PZ 5-54 have a 401K, 52.1% less likely to have an Auto Loan, 46.% less likely to Invest/Trade Stocks Online, 7.6% more

likely to pay with their Debit Card.

Investments Owned: Ad ults 25-54
A0LK:Rian
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds m 15.6%
529 Plan / College Savings Plan % 115%

6.9%
Money Market Funds & 11.1%

Other (Crypto / NFTs / Metals, etc.) ﬁg%

Financial Services Has and/or Uses: Adults 25 - 54

5 10.0% ”% 2.6% -

10.6%
—— : a0 swan
Bonds 9.6% Checking Debitor ATM  Savings  Credit Card online Mobile online Bill Home Auto loan  Studentloan  Money Refinanced Certificates of Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market Home  Deposit(CDs) Improvement
Second Home or Real Estate Property ﬁ" Account  Mortgage Loan or Home
5.3% Equity toan
® who are Single past 30 days users of ONLINE DATING Apps/Websites mUSA u who are Single past 30 days users of ONLINE DATING Apps/Websites mUSA

Professional Serwces Used*' Adults 25-54 U'E"Past 3-Months Payment Methods Used: Adults 25 - 54

Online Investing / Stock Trading
Financial Planner
Accountant 0.6%
Insurance Agent at a Local Office (not online) :‘:;:S .

19.3%
132.2% .0
Real Estate Agent h
= N ﬂ- . .SM o —
" 1.
Estate Planning & 2.9% e L 3 it o o - : 4211 4 b 27 17
n ’ *Past 12 Month: Debit Card Venmo Zelle MasterCard  Cash le Pay  GooglePay Store Credit  American Discover Facebook uare Cash Samsung P:
Divorce / Family Attorney Eljzgs (e iths) App - Apple Pay ety Card Expres ¥ Messenger s "6 Py
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2.8% or 1,934,789 of USA Women 25 - 54 are Single past 30 days users of ONLINE DATING Apps/Websites.
‘ t. d Women 25 - 54 who are Single past 30 days users of ONLINE DATING Apps/Websites are 40.8% less likely to
In er WZ 5'54 have a 401K, 55.8% less likely to have an Auto Loan, 57.3% less likely to Invest/Trade Stocks Online, 7.3%

more likely to pay with their Debit Card.

lmﬁ.’élnvestments Owned: Women 25 - 54 Financial Services Has and/or Uses: Women 25 - 54
ALK plan

IRA (Individual Retirement Account)

Stocks or Stock Options M | -
Mutual Funds 11.3%
529 Plan / College Savings Plan m 10.8%

65.4%
Money Market Funds 0.8%

Other (Crypto / NFTs / Metals, etc.) Ma %

8.7% 8.7% i
3.4% 3%
s a30a i ey

1.1% ; ;
Bonds ﬁ 7.0% Debit or ATM  Checking savings  CreditCard  Online Moile oOrline Bill Home Auto loan  Studentloan  Money  Personal LoanCertificates of Refinanced Home
card Account Account Banking Banking Paying Mortgage Market Deposit (CDs) Home  Improvement
Second Home or Real Estate Property ﬁ%ﬂ Account Mortgage Loan or Home
1% Equlty ton
w who are Single past 30 days users of ONLINE DATING Apps/W ebsites mUSA ® who are Single past 30 days users of ONLINE DATING Apps/Websites mUSA

Professional Services Used*: Women 25 - 54

Tax Preparation Service =
15,323,054

Online Investing / Stock Trading

Past 3-Months Payment Methods Used: Women 25 - 54

S

8,499,247 12.5%

8,279,693 12.1%

6.6%
A tant
Insurance Agent at a Local Office (not online) m 1-1-55. .

Financial Planner

15.6%
Real Estate Agent 13.9%.
4,296,188 6.3% -
o 15.4%| 14.7%| 2.7% 4.6% 3.9%
tate paning. " , 07 .. QO P ... - sl 0 e
" ’ *Past 12 Month: PayPal Debit Card Venmo Zelle MasterCard  Cash A lePay Store Credit  Google Pa Facebook Discover American uare Cash Samsung P
Divorce / Family Attorney uﬂ‘zgi.ﬁ% (e iths) e: PP ApplePay Card pehay Messenger Express s s i)
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3.% or 2,073,841 of USA Men 25 - 54 are Single past 30 days users of ONLINE DATING Apps/Websites.
® Men 25 - 54 who are Single past 30 days users of ONLINE DATING Apps/Websites are 38.9% less likely to have
tln er M 25' 54 a 401K, 48.7% less likely to have an Auto Loan, 41.7% less likely to Invest/Trade Stocks Online, 8.6% more

likely to pay with their Debit Card.

Financial Services Has and/or Uses: Men 25 - 54

10.6%11.2%
7-7%

Investments Owned: Men 25 - 54
401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds m" %
Other (Crypto / NFTs [ Metals, etc.) 9’;,%
Money Market Funds &3*12.4%

A 6,269%
529 Plan / College Savings Plan _—

Bonds 8., 305,601 g:: Checking DebitorATM  Savings  CreditCard  Online Moile oOrline Bill Home Auto loan  Studentloan  Money  Refinanced Certificates of Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market Home  Deposit(CDs) Improvement
Second Home or Real Estate Property f"l“‘ff_% Account  Mortgage Loan or Home
2 Equity Loan
® who are Single past 30 days users of ONLINE DATING Apps/Websites mUSA u who are Single past 30 days users of ONLINE DATING Apps/Websites mUSA
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[((Age summaries: Adults 21 or older AND Marital status summaries: Not married (single, legally separated, widowed, divorced)) AND Ways used Internet/apps past 30 days on any device:Lifestyle: Online dating service)]



. Adults 18 or older who are Single past 30 days users of ONLINE DATING Apps/Websites spend an average of 2 days, 17
‘ tlnder P 2 1 + hours, 7 minutes and 51 seconds each week with All Forms of Media.
78.8% of Adults 18 or older who are Single past 30 days users of ONLINE DATING Apps/Websites spend an avg. of 7 hours and 18
minutes each week listening to All Local AM/FM Radio, representing 8.8% of total time spent with all forms of Media.
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[((Age summaries: Adults 21 or older AND Marital status summaries: Not married (single, legally separated, widowed, divorced)) AND Ways used Internet/apps past 30 days on any device:Lifestyle: Online dating service)]




Adults 18 - 34 who are Single past 30 days users of ONLINE DATING Apps/Websites spend an average of 2 days, 17

‘ tinder PZ 1 _3 4 hours, 30 minutes and 15 seconds each week with All Forms of Media.

72.3% of Adults 18 - 34 who are Single past 30 days users of ONLINE DATING Apps/Websites spend an avg. of 6 hours and 8 minutes
each week listening to All Local AM/FM Radio, representing 6.8% of total time spent with all forms of Media.
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[((Age summaries: Adults 21 or older AND Marital status summaries: Not married (single, legally separated, widowed, divorced)) AND Ways used Internet/apps past 30 days on any device:Lifestyle: Online dating service)]




Adults 25 - 54 who are Single past 30 days users of ONLINE DATING Apps/Websites spend an average of 2 days, 18
‘ t' d hours, 30 minutes and 15 seconds each week with All Forms of Media.

In er P 2 5 = 54 79.5% of Adults 25 - 54 who are Single past 30 days users of ONLINE DATING Apps/Websitesspend an avg. of 7 hours and 55 minutes
each week listening to All Local AM/FM Radio, representing 9.5% of total time spent with all forms of Media.
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Women 25 - 54 who are Single past 30 days users of ONLINE DATING Apps/Websites spend an average of 2 days, 15
‘ t.nd r hours, 32 minutes and 26 seconds each week with All Forms of Media.
I e W 2 5 E 5 4 76.3% of Women 25 - 54 who are Single past 30 days users of ONLINE DATING Apps/Websites spend an avg. of 6 hours and 21 minutes

each week listening to All Local AM/FM Radio, representing 7.6% of total time spent with all forms of Media.
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[((Age summaries: Adults 21 or older AND Marital status summaries: Not married (single, legally separated, widowed, divorced)) AND Ways used Internet/apps past 30 days on any device:Lifestyle: Online dating service)]




Men 25 - 54 who are Single past 30 days users of ONLINE DATING Apps/Websites spend an average of 2 days, 22 hours,

‘ t’ d M 2 5 54 3 minutes and 14 seconds each week with All Forms of Media.
In er = 82.5% of Men 25 - 54 who are Single past 30 days users of ONLINE DATING Apps/Websites spend an avg. of 9 hours and 16 minutes
each week listening to All Local AM/FM Radio, representing 10.9% of totaltime spent with all forms of Media.
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[((Age summaries: Adults 21 or older AND Marital status summaries: Not married (single, legally separated, widowed, divorced)) AND Ways used Internet/apps past 30 days on any device:Lifestyle: Online dating service)]



. Adults 18 or older who are Single past 30 days users of ONLINE DATING Apps/Websites spend an average of 1 days, 19
‘ tl nder P 2 1 + hours, 7 minutes and 26 seconds each week with All Forms of Ad-Supported Media.
76.8% of Adults 18 or older who are Single past 30 days users of ONLINE DATING Apps/Websites spend an avg. of 7 hours and 1 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 12.5% of total time spent with all forms of Ad-Supporte

- 23
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[((Age summaries: Adults 21 or older AND Marital status summaries: Not married (single, legally separated, widowed, divorced)) AND Ways used Internet/apps past 30 days on any device:Lifestyle: Online dating service)]



o Adults 18 - 34 who are Single past 30 days users of ONLINE DATING Apps/Websites spend an average of 1 days, 16
‘ tlnder PZ 1 _34 hours, 59 minutes and 33 seconds each week with All Forms of Ad-Supported Media.

70.8% of Adults 18 - 34 who are Single past 30 days users of ONLINE DATING Apps/Websitesspend an avg. of 5 hours and 58 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.3% of total time spent with all forms of Ad-Supported M

...
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[((Age summaries: Adults 21 or older AND Marital status summaries: Not married (single, legally separated, widowed, divorced)) AND Ways used Internet/apps past 30 days on any device:Lifestyle: Online dating service)]




Adults 25 - 54 who are Single past 30 days users of ONLINE DATING Apps/Websites spend an average of 1 days, 18
‘ t' d P 2 4 hours, 32 minutes and 37 seconds each week with All Forms of Ad-Supported Media.
In er 5 - 5 77.3% of Adults 25 - 54 who are Single past 30 days users of ONLINE DATING Apps/Websites spend an avg. of 7 hours and 35 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 13.8% of total time spent with all forms of Ad-Supported M
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[((Age summaries: Adults 21 or older AND Marital status summaries: Not married (single, legally separated, widowed, divorced)) AND Ways used Internet/apps past 30 days on any device:Lifestyle: Online dating service)]



Women 25 - 54 who are Single past 30 days users of ONLINE DATING Apps/Websites spend an average of 1 days, 13
‘ tinder WZ 5 54 hours, 25 minutes and 1 seconds each week with All Forms of Ad-Supported Media.
- 74.1% of Women 25 - 54 who are Single past 30 days users of ONLINE DATING Apps/Websites spend an avg. of 6 hours and 13 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 12.3% of total time spent with all forms of Ad-Supported Me
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[((Age summaries: Adults 21 or older AND Marital status summaries: Not married (single, legally separated, widowed, divorced)) AND Ways used Internet/apps past 30 days on any device:Lifestyle: Online dating service)]




Men 25 - 54 who are Single past 30 days users of ONLINE DATING Apps/Websites spend an average of 1 days, 23 hours,
‘ tinder M 25 54 56 minutes and 56 seconds each week with All Forms of Ad-Supported Media.

= 80.3% of Men 25 - 54 who are Single past 30 days users of ONLINE DATING Apps/Websites spend an avg. of 8 hours and 41 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 14.6% of total time spent with all forms of Ad-Supported Medi

 oc P
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[((Age summaries: Adults 21 or older AND Marital status summaries: Not married (single, legally separated, widowed, divorced)) AND Ways used Internet/apps past 30 days on any device:Lifestyle: Online dating service)]




dtinder P21+

| Adults 18 or older who are Single past 30 days users of ONLINE DATING Apps/Websites spend an

average of 6 hours and 9 minutes each day with All Forms of Ad-Supported Media. 76.8% listen to
Local AM/FM Radio for an avg. of 60.3 minutes/day. (Local Radio delivers 12.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or o!der Top-13 All Forms af Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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[((Age summaries: Adults 21 or older AND Marital status summaries: Not married (single, legally separated, widowed, divorced)) AND Ways used Internet/apps past 30 days on any device:Lifestyle: Online dating service)]



@ tinder P21-34

" Adults 18 - 34 who are Single past 30 days users of ONLINE DATING Apps/Websites spend an average

of 5 hours and 51 minutes each day with All Forms of Ad-Supported Media. 70.8% listen to Local
AM/FM Radio for an avg. of 51.2 minutes/day. (Local Radio delivers 10.3% of Time with Ad-Supported \

dedia.)
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@ tinder P25-54

Top-1’3 All ﬁorms of Media (Persons & % Reach): Adults 25 - 54
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@ tinder w2s-54

Top-13 All Forms of Media (Persons & % Reach): Women 25 - 54
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Women 25 - 54 who are Single past 30 days users of ONLINE DATING Apps/Websites spend an
average of 5 hours and 20 minutes each day with All Forms of Ad-Supported Media. 74.1% listen to
Local AM/FM Radio for an avg. of 53.4 minutes/day. (Local Radio delivers 12.3% of Time with Ad-Suppor
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@ tinder m25-54

Men 25 - 54 who are Single past 30 days users of ONLINE DATING Apps/Websites spend an average of

Top-13 All Forms of Media (Persons & % Reach): Men 25-54
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6 hours and 50 minutes each day with All Forms of Ad-Supported Media. 80.3% listen to Local
AM/FM Radio for an avg. of 74.5 minutes/day. (Local Radio delivers 14.6% of Time with Ad-Supported Media.)
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5,313,428 or 76.8% of Adults 18 or older who are Single past 30 days users of ONLINE DATING

®
‘ tlnder P 2 1 + Apps/Websites listen to Ad-Supported Local AM/FM Radio for an average of 60.3 minutes every day

representing 44.9% of all time spent daily with Ad-Supported Audio.
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dtinder P21-34

2,609,959 or 70.8% of Adults 18 - 34 who are Single past 30 days users of ONLINE DATING

representing 37.1% of all time spent daily with Ad-Supported Audio.

Apps/Websites listen to Ad-Supported Local AM/FM Radio for an average of 51.2 minutes every day
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@ tinder P25-54

3,097,518 or 77.3% of Adults 25 - 54 who are Single past 30 days users of ONLINE DATING

representing 39.2% of all time spent daily with Ad-Supported Audio.

Apps/Websites listen to Ad-Supported Local AM/FM Radio for an average of 65.1 minutes every day
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@ tinder w2s-54

Avg. Week All Audio (Persons & % Reach): Women 25-54
Local AN/ PN Radio e R

1,433,897 or 74.1% of Women 25 - 54 who are Single past 30 days users of ONLINE DATING

representing 36.% of all time spent daily with Ad-Supported Audio.
Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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1,666,078 or 80.3% of Men 25 - 54 who are Single past 30 days users of ONLINE DATING

representing 40.8% of all time spent daily with Ad-Supported Audio.

Apps/Websites listen to Ad-Supported Local AM/FM Radio for an average of 74.5 minutes every day
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. 5,313,428 or 76.8% of Adults 18 or older who are Single past 30 days users of ONLINE DATING

L]
‘ tlnder P 2 1 + Apps/Websites listen to Ad-Supported Local AM/FM Radio for an average of 60.3 minutes every day

representing 44.9% of all time spent daily with Ad-Supported Audio.
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2,609,959 or 70.8% of Adults 18 - 34 who are Single past 30 days users of ONLINE DATING

*
‘ tlnder P2 1-34 Apps/Websites listen to Ad-Supported Local AM/FM Radio for an average of 51.2 minutes every day
representing 37.1% of all time spent daily with Ad-Supported Audio.
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. 3,097,518 or 77.3% of Adults 25 - 54 who are Single past 30 days users of ONLINE DATING

L]
‘ tlnder Pz 5_54 Apps/Websites listen to Ad-Supported Local AM/FM Radio for an average of 65.1 minutes every day
representing 39.2% of all time spent daily with Ad-Supported Audio.
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Reach% 77.3% Audio: Adults 25 - 54
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@ tinder w2s-54

Weekly 81.9%
Reach %

74.1%

16.2%

1,433,897 or 74.1% of Women 25 - 54 who are Single past 30 days users of ONLINE DATING
Apps/Websites listen to Ad-Supported Local AM/FM Radio for an average of 53.4 minutes every day
representing 36.% of all time spent daily with Ad-Supported Audio.

“"Share of Ad-Supported Audio”

Avg. Hours+Minutes/day with Ad-Supported
Audio: Women 25 - 54

who are Single past 30 USA
days users of ONLINE
DATING Apps/Websites

26.3% 27.1%

20.3% i
16.5% 17.8%

9.6%

Weekly 8.7% 5.4% 8.1% 5.1% 4.1%
Total ) 1.2% %3;’/9 o o | 1.9% -
Persons &“ R e
Reached:1,333,897/55,924,733 313,684 8,439,/07 217, 09, 8,517,522 319,240 13,830,639 345,237 7,678,483 966 6,507,557 G081 803,044 36,628 3,510,699 37,896 2,769,639

Local AM/FM Pandora Amazon Music Podcasts YouTube Music TV Music Spotify SiriusXm All Others iHeartRadio
fusrage Radio Channels

Daily Mi

USA USA Projection Scarborough R1 2024: Jan23-Apr24

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Apr24

® who are Single past 30 days users of ONLINE DATI

19.8 8.3

ol o
NG Apps/Websites m USA
soefa.ai S“?‘i:‘if;fh"i":;i"g:

571
Qual Intab 22,851

[((Age summaries: Adults 21 or older AND Marital status summaries: Not married (single, legally separated, widowed, divorced)) AND Ways used Internet/apps past 30 days on any device:Lifestyle: Online dating service)]




@ tinder m25-54

Weekly go.3% 80.8%
Reach %

1,666,078 or 80.3% of Men 25 - 54 who are Single past 30 days users of ONLINE DATING
Apps/Websites listen to Ad-Supported Local AM/FM Radio for an average of 74.5 minutes every day
representing 40.8% of all time spent daily with Ad-Supported Audio.
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' 5,313,428 or 76.8% of Adults 18 or older who are Single past 30 days users of ONLINE DATING

L]
‘ tlnder P 2 1 + Apps/Websites listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit

Radio, Adult Contemporary, Classic Rock, Country, and Urban Cont
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2,609,959 or 70.8% of Adults 18 - 34 who are Single past 30 days users of ONLINE DATING Apps/Websites

°
‘ tlnder PZ 1-34 listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Country,
Adult Contemporary, Hot AC, and Urban Contemporary.
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@ tinder P25-54

Local AM/FM Rad:o Formats (Persons & % Reach): Adults 25 - 54
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' 3,097,518 or 77.3% of Adults 25 - 54 who are Single past 30 days users of ONLINE DATING Apps/Websites
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult
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@ tinder w2s-54

Local AM/fM Radio Formats (Persons & % Reach): Women 25 - 54

{average week]
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Radio, Adult Contemporary, Hot AC, Country, and Urban Contemporary.

' 1,433,897 or 74.1% of Women 25 - 54 who are Single past 30 days users of ONLINE DATING
Apps/Websites listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit
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@ tinder m25-54

Contemporary, Urban AC, Pop Contemporary Hit Radio, and Classic Ro

1,666,078 or 80.3% of Men 25 - 54 who are Single past 30 days users of ONLINE DATING Apps/Websites
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Urban Contemporary, Adult
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dtinder P21+

Avg. Week A{Uﬁﬂeo (Persons & % Reach): Adults 18 or older .
e o '

Local TV Stations

3,613,166 or 52.2% of Adults 18 or older who are Single past 30 days users of ONLINE DATING
Apps/Websites watch Ad-Supported Local TV Stations for an average of 81.2 minutes every day
representing 30.4% of all time spent daily with Ad-Supported Video.
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dtinder P21-34

Avg. Week AII Video (Persons & % Reach): Adults 18 - 34
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1,547,454 or 42.% of Adults 18 - 34 who are Single past 30 days users of ONLINE DATING
Apps/Websites watch Ad-Supported Local TV Stations for an average of 40.2 minutes every day
representing 21.2% of all time spent daily with Ad-Supported Video.
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@ tinder P25-54

2,123,133 or 53.% of Adults 25 - 54 who are Single past 30 days users of ONLINE DATING
Apps/Websites watch Ad-Supported Local TV Stations for an average of 63.4 minutes every day
representing 28.6% of all time spent daily with Ad-Supported Video.
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844,810 or 43.7% of Women 25 - 54 who are Single past 30 days users of ONLINE DATING
Apps/Websites watch Ad-Supported Local TV Stations for an average of 70.4 minutes every day

L]
étinder w2s-54 . _ i .
representing 34.4% of all time spent daily with Ad-Supported Video.
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@ tinder m2s-54

Avg. Week AIL wgeo (Persons & % Reach): Men 25 - 54
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1,279,668 or 61.7% of Men 25 - 54 who are Single past 30 days users of ONLINE DATING
Apps/Websites watch Ad-Supported Local TV Stations for an average of 58.8 minutes every day
representing 25.3% of all time spent daily with Ad-Supported Video.
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‘ t, d P 2 1 + 3,613,166 or 52.2% of Adults 18 or older who are Single past 30 days users of ONLINE DATING

Apps/Websites watch Ad-Supported Local TV Stations for an average of 81.2 minutes every day
representing 30.4% of all time spent daily with Ad-Supported Video.
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1,547,454 or 42.% of Adults 18 - 34 who are Single past 30 days users of ONLINE DATING

‘ tinder Pz 1-34 Apps/Websites watch Ad-Supported Local TV Stations for an average of 40.2 minutes every day

representing 21.2% of all time spent daily with Ad-Supported Video.
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i 2,123,133 or 53.% of Adults 25 - 54 who are Single past 30 days users of ONLINE DATING
‘ tlnder P25-54 Apps/Websites watch Ad-Supported Local TV Stations for an average of 63.4 minutes every day
representing 28.6% of all time spent daily with Ad-Supported Video.
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844,810 or 43.7% of Women 25 - 54 who are Single past 30 days users of ONLINE DATING

‘ tinder W25_54 Apps/Websites watch Ad-Supported Local TV Stations for an average of 70.4 minutes every day

representing 34.4% of all time spent daily with Ad-Supported Video.
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1,279,668 or 61.7% of Men 25 - 54 who are Single past 30 days users of ONLINE DATING

‘ tinder M 25_54 Apps/Websites watch Ad-Supported Local TV Stations for an average of 58.8 minutes every day

representing 25.3% of all time spent daily with Ad-Supported Video.
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3,613,166 or 52.2% of Adults 18 or older who are Single past 30 days users of ONLINE DATING
Apps/Websites watch Ad-Supported Local TV Stations. The Top 6-Programs are Movies, Sports,
Comedies, Local News - Morning, Local News - Evening, and Game Shows.
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dtinder P21-34

1,547,454 or 42.% of Adults 18 - 34 who are Single past 30 days users of ONLINE DATING
Apps/Websites watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies,
Game Shows, Comedies, Local News - Evening, and Local News - Morning.
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Local TVStatwn Programs (Persons & % Reach): Adults 25 - 54
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Local TVStatlon Pragrams (Persons & % Reach): Women 25 - 54
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844,810 or 43.7% of Women 25 - 54 who are Single past 30 days users of ONLINE DATING
Apps/Websites watch Ad-Supported Local TV Stations. The Top 6-Programs are Movies, Local News -
Morning, Local News - Evening, Sports, Dramas, and Game Shows.
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Local TVSt’ationMPragrams (Persons & % Reach): Men 25 - 54
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1,279,668 or 61.7% of Men 25 - 54 who are Single past 30 days users of ONLINE DATING
Apps/Websites watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies,
Comedies, Game Shows, Local News - Evening, and Local News - Morning.
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5,505,998 or 79.6% of Adults 18 or older who are Single past 30 days users of ONLINE DATING
Apps/Websites use Ad-Supported Social Media for an average of 145.8 minutes every day

dtinder P21+

representing 29.3% of all time spent daily with Ad-Supported Digital Media.
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3,168,414 or 85.9% of Adults 18 - 34 who are Single past 30 days users of ONLINE DATING
Apps/Websites use Ad-Supported Social Media for an average of 183.3 minutes every day

representing 36.3% of all time spent daily with Ad-Supported Digital Media.
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Avg. Week All Digital (Persons & % Reach): Adults 25 - 54

Search (Google, Bing, etc.)
Social Media

i

ing/Financial/Real pp

Email/Text//M/Zoom,etc. (Personal & Work)

News/Weather/Sports (Websites/Apps)

B —— 75
el oo
B i '
Cgagaale

[ 3,281,185 or 81.9% of Adults 25 - 54 who are Single past 30 days users of ONLINE DATING
Apps/Websites use Ad-Supported Social Media for an average of 170.1 minutes every day

representing 34.2% of all time spent daily with Ad-Supported Digital Media.
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[ 1,708,267 or 88.3% of Women 25 - 54 who are Single past 30 days users of ONLINE DATING

@ tinder w2s-54

Apps/Websites use Ad-Supported Social Media for an average of 142.9 minutes every day

representing 31.8% of all time spent daily with Ad-Supported Digital Media.
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@ tinder m25-54

1,572,918 or 75.8% of Men 25 - 54 who are Single past 30 days users of ONLINE DATING
Apps/Websites use Ad-Supported Social Media for an average of 199. minutes every day
representing 36.5% of all time spent daily with Ad-Supported Digital Media.
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[((Age summaries: Adults 21 or older AND Marital status summaries: Not married (single, legally separated, widowed, divorced)) AND Ways used Internet/apps past 30 days on any device:Lifestyle: Online dating service)]




5,403,626 or 78.1% of Adults 18 or older who are Single past 30 days users of ONLINE DATING
Apps/Websites use Ad-Supported Facebook for an average of 35.9 minutes every day representing

L]
dtinder P21+ . vt versger
24.6% of all time spent daily with Ad-Supported Social Media.
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dtinder P21-34

Facebook

1,169,023 or 31.7% of Adults 18 - 34 who are Single past 30 days users of ONLINE DATING
Apps/Websites use Ad-Supported Blogs/Message Boards (read and/or post) for an average of 36.1
minutes every day representing 19.7% of all time spent daily with Ad-Supp
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2,968,948 or 74.1% of Adults 25 - 54 who are Single past 30 days users of ONLINE DATING
Apps/Websites use Ad-Supported Facebook for an average of 41.6 minutes every day representing

L]
‘ tlnder P25-54 24.5% of all time spent daily with Ad-Supported Social Media.
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@ tinder w2s-54

674,621 or 34.9% of Women 25 - 54 who are Single past 30 days users of ONLINE DATING
Apps/Websites use Ad-Supported Blogs/Message Boards (read and/or post) for an average of 30.4
minutes every day representing 21.3% of all time spent daily with Ad-Support
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@ tinder m2s-54

Avg. Week All Sogiq! Media (Persons & % Reach): Men 25 - 54
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Facebook

1,386,755 or 66.9% of Men 25 - 54 who are Single past 30 days users of ONLINE DATING
Apps/Websites use Ad-Supported Facebook for an average of 54. minutes every day representing
27.1% of all time spent daily with Ad-Supported Social Media.
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5,403,626 or 78.1% of Adults 18 or older who are Single past 30 days users of ONLINE DATING

L
‘ tlnder PZ 1+ Apps/Websites use Ad-Supported Facebook for an average of 35.9 minutes every day representing

24.6% of all time spent daily with Ad-Supported Social Media.
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[((Age summaries: Adults 21 or older AND Marital status summaries: Not married (single, legally separated, widowed, divorced)) AND Ways used Internet/apps past 30 days on any device:Lifestyle: Online dating service)]



- 1,169,023 or 31.7% of Adults 18 - 34 who are Single past 30 days users of ONLINE DATING
‘ tlnder PZ 1-34 Apps/Websites use Ad-Supported Blogs/Message Boards (read and/or post) for an average of 36.1

minutes every day representing 19.7% of all time spent daily with Ad-Supp
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[((Age summaries: Adults 21 or older AND Marital status summaries: Not married (single, legally separated, widowed, divorced)) AND Ways used Internet/apps past 30 days on any device:Lifestyle: Online dating service)]



2,968,948 or 74.1% of Adults 25 - 54 who are Single past 30 days users of ONLINE DATING

‘ tinder P25-54 Apps/Websites use Ad-Supported Facebook for an average of 41.6 minutes every day representing

24.5% of all time spent daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 77.4% Social Media: Adults 25 - 54
74.1%
n & - ] §
Share of Ad-Supported Social Media
e
5979 52.2% 51.8% who are Single past 30 USA
% of Weekly ; - 47.6% days users of ONLll?lE
Time Spent wi DATING Apps/Websites
Ad-Supported
Social Media:
H5% 35.7% 35.7%

34.4%

32.8%
29.4%

4.6% 8%

,94805,907,236 1,377,5858,250,029 ,18248,936,162 2,090,810/0,819,957 1,748,47%5,170,406 1,504,03083,438,570 ,13811,018,710 1,432,49829,824,430 ,875.8,385,852 1,432,24324,236,903
Average Facebook Blogs/Message TikTok Instagram YouTube Video X (Formerly LinkedIn Snapchat Pinterest WhatsApp
Daily Minutes Boards (read "Twitter")

Using Ad-
st RN REN <o |

Social Media:
m who are Single past 30 days users of ONLINE DATING Apps/Websites H USA

USA USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 571 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reseived. USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 22,851 soeﬁ for Anything
i e

[((Age summaries: Adults 21 or older AND Marital status summaries: Not married (single, legally separated, widowed, divorced)) AND Ways used Internet/apps past 30 days on any device:Lifestyle: Online dating service)]



‘ tinder W?25-54 Apps/Websites use Ad-Supported Blogs/Message Boards (read and/or post) for an average of 30.4

Weekly
Reach %

% of Weekly
Time Spent with
Ad-Supported
Social Media:

34.9%

6.9%
Weekly
Total

Persons

1
Reached: 674,621 4,684,184 1,582,19357,284,651 862,543 31,146,315 1,230,03428,366,688 877,264 40,858,067 939,197 22,797,747 792,610 18,024,783 612,274 13,659,854 639,743 17,652,544
Blogs/Message

Average
Daily Minutes30ards (read
Using Ad-

674,621 or 34.9% of Women 25 - 54 who are Single past 30 days users of ONLINE DATING

minutes every day representing 21.3% of all time spent daily with Ad-Support

0,
81.8% 83.9%

Avg. Hours+Minutes/day with Ad-Supported
Social Media: Women 25 - 54

"Share of Ad-Supported Social Media"

who are Single past 30 days USA
users of ONLINE DATING
48.5% Apps/Websites

44.6% 43:6%
41.0%

31.6% 33.1% 32.0%

4

—
619,648 11,419,526
Snapchat X (Formerly LinkedIn WhatsApp

"Twitter")

Social Media:

Facebook YouTube Video TikTok Instagram Pinterest

® who are Single past 30 days users of ONLINE DATING Apps/Websites m USA

USA USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 571 E * Share of Everything
-l

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 22,851

for Anything _

[((Age summaries: Adults 21 or older AND Marital status summaries: Not married (single, legally separated, widowed, divorced)) AND Ways used Internet/apps past 30 days on any device:Lifestyle: Online dating service)]



1,386,755 or 66.9% of Men 25 - 54 who are Single past 30 days users of ONLINE DATING

®
‘ tlnder M 25_54 Apps/Websites use Ad-Supported Facebook for an average of 54. minutes every day representing
27.1% of all time spent daily with Ad-Supported Social Media.
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[((Age summaries: Adults 21 or older AND Marital status summaries: Not married (single, legally separated, widowed, divorced)) AND Ways used Internet/apps past 30 days on any device:Lifestyle: Online dating service)]



pe M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 530,676;
‘t“‘]der P2 1+ Social Media: 360,820; Local Radio: 335,486; Local TV: 142,411; Non-Prem. Cable: 140,326

reaching Adults 18 or older who are Single past 30 days users of ONLINE

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who are Single past 30 days users of
ONLINE DATING Apps/Websites
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[((Age summaries: Adults 21 or older AND Marital status summaries: Not married (single, legally separated, widowed, divorced)) AND Ways used Internet/apps past 30 days on any device:Lifestyle: Online dating service)]




dtinder P21-34

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 315,901;
Social Media: 213,036; Local Radio: 166,365; Non-Prem. Cable: 71,309; Local TV: 67,373
reaching Adults 18 - 34 who are Single past 30 days users of ONLINE DATING

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 - 34 who are Single past 30 days users of ONLINE
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[((Age summaries: Adults 21 or older AND Marital status summaries: Not married (single, legally separated, widowed, divorced)) AND Ways used Internet/apps past 30 days on any device:Lifestyle: Online dating service)]




@ tinder P25-54

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 314,420;
Social Media: 212,645; Local Radio: 198,501; Non-Prem. Cable: 91,268; Local TV: 88,403
reaching Adults 25 - 54 who are Single past 30 days users of ONLINE DATING

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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[((Age summaries: Adults 21 or older AND Marital status summaries: Not married (single, legally separated, widowed, divorced)) AND Ways used Internet/apps past 30 days on any device:Lifestyle: Online dating service)]




@ tinder w2s-54

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 175,887;
Social Media: 119,672; Local Radio: 91,741; Non-Prem. Cable: 42,809; Local TV: 39,147
reaching Women 25 - 54 who are Single past 30 days users of ONLINE DATING A
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[((Age summaries: Adults 21 or older AND Marital status summaries: Not married (single, legally separated, widowed, divorced)) AND Ways used Internet/apps past 30 days on any device:Lifestyle: Online dating service)]




@ tinder m25-54

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 139,840;
Local Radio: 106,369; Social Media: 93,790; Local TV: 47,644; Non-Prem. Cable: 47,273
reaching Men 25 - 54 who are Single past 30 days users of ONLINE DATING App

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Men 25 - 54 who are Single past 30 days users of ONLINE
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USA Metro Area Men 25 - 54
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[((Age summaries: Adults 21 or older AND Marital status summaries: Not married (single, legally separated, widowed, divorced)) AND Ways used Internet/apps past 30 days on any device:Lifestyle: Online dating service)]




5,146,238 or 74.4% of Adults 18 or older who are Single past 30 days users of ONLINE DATING
Apps/Websites spend an average of 43.9 minutes per day driving, seeing Billboards and Signs. 64.2%

L]
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Listen to Local Radio Stations Out-of-Home for an average of 36.
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dtinder P21-34

2,715,442 or 73.7% of Adults 18 - 34 who are Single past 30 days users of ONLINE DATING
Apps/Websites spend an average of 40.5 minutes per day driving, seeing Billboards and Signs. 60.%
Listen to Local Radio Stations Out-of-Home for an average of 36.1 min

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 - 34
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@ tinder P25-54

' 3,068,459 or 76.5% of Adults 25 - 54 who are Single past 30 days users of ONLINE DATING

Apps/Websites spend an average of 44.2 minutes per day driving, seeing Billboards and Signs. 68.1%

Listen to Local Radio Stations Out-of-Home for an average of 46. min
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@tinder w2s-54

Top-13 Out-of-Home Media (Persons & % Reach): Women 25 - 54
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@ tinder m25-54

Top-13 Out-of-Home Media (Persons & % Reach): Men 25 - 54
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1,516,411 or 73.1% of Men 25 - 54 who are Single past 30 days users of ONLINE DATING
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Listen to Local Radio Stations Out-of-Home for an average of 55.9 minut
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1,755,206 or 25.4% of Adults 18 or older who are Single past 30 days users of ONLINE DATING

L]
‘ tlnder PZ 1+ Apps/Websites read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.3 minutes every

day representing 33.3% of all time spent daily with All forms of Pr
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431,993 or 22.3% of Women 25 - 54 who are Single past 30 days users of ONLINE DATING

‘ tinder W25_54 Apps/Websites read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.4 minutes every

day representing 34.6% of all time spent daily with All forms of Print Med
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605,433

@ tinder m25-54

or 29.2% of Men 25 - 54 who are Single past 30 days users of ONLINE DATING

Apps/Websites read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.7 minutes every
day representing 30.4% of all time spent daily with All forms of Print Media
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[((Age summaries: Adults 21 or older AND Marital status summaries: Not married (single, legally separated, widowed, divorced)) AND Ways used Internet/apps past 30 days on any device:Lifestyle: Online dating service)]



