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11.6% or 30,522,059 of USA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.
Typical Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 53.9 years
old (10.2% older than average) and have a $95,348 (6.3% higher than average) annual household income.

NEW VEARS] | W

ROCKIN'EVEY )

WATH RYAN SEACRES] | ’

2024 & USA

@ Percent of Market: Adults 18 or older ﬂ* Gender of Target vs. Market: Adults 18 or older |Ethnicity of Target vs. Market:

White

Black/African
= who watch Dick Clark's New American

Year's Rockin' Eve with Ryan C law
Seacrest Asian i
o,
u Remainder of USA Metro Sl [ 2.5%
Other i .
48.8 48.9 —
Total Persons: 127,701,2... 134,473,2...
3 [ 231’652,441 Men Men wOmen wOmen » who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest
A A 9
Age Cell Demographics of Target vs. Market: o W= HHI of Target vs. Market:

Adults 18 or older

= who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest musa <$35K HHI

9.0%
.h
.0%

18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70+

$35K-$50K HHI
$50K-$75K HHI
$75K-$100K HHI
$100K-$150K HHI
$150K-$250K HHI

$250K+ HHI

: % 5 Avg HHI:

u who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest HUSA .t - $89,673
usA USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 2,940

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Searborough R1 2024: Jan23-Apr24 Qual Intab 23,333

Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest



9.3% or 356,681 of MSP DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.
Typical Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 48.1 years
old (1.3% younger than average) and have a $124,616 (17.% higher than average) annual household income.
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9.4% or 235,496 of STL DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.
Typical Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 55.1 years
old (11.2% older than average) and have a $116,875 (23.5% higher than average) annual household income.
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14.% or 267,393 of CIN DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.
Typical Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 52.1 years
old (6.7% older than average) and have a $101,723 (7.4% higher than average) annual household income.
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16.6% or 306,975 of WPB DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.
Typical Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 58.7 years
old (9.8% older than average) and have a $103,317 (7.1% higher than average) annual household income.
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11.6% or 30,522,059 of USA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.
Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 6.9% more likely to
be a college graduate, 3.8% less likely to work full-time, 13.1% more likely to be married, 11.5% less likely to
be a parent of 1 or more children
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Stage in Life: Adults 18 or older
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9.3% or 356,681 of MSP DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.
Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 29.4% more likely

to be a college graduate, 21.6% more likely to work full-time, 8.5% more likely to be married, 7.6% more
likely to be a parent of 1 or more children
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9.4% or 235,496 of STL DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.
Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 28.2% more likely
to be a college graduate, 15.7% less likely to work full-time, 17.4% more likely to be married, 25.8% less
likely to be a parent of 1 or more childre
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14.% or 267,393 of CIN DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.
Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 11.4% more likely
to be a college graduate, 22.2% more likely to work full-time, 34.% more likely to be married, 7.1% more
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16.6% or 306,975 of WPB DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest
Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 1.5% less likely to
be a college graduate, 3.7% less likely to work full-time, 20.8% more likely to be married, 22.5% less likely to
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Ngﬁ'yé‘j\g’si 11.6% or 30,522,059 of USA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.

ROCKIN'EVEY 8 - Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 14.2% more likely to

WITH RYAN SEACRESY

own their home, 22.% more likely to own a higher valued home, 8.8% more likely to have a single-family
home, .2% more likely to have a dog.
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Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest



NEWYEAR5$ ""l . 9.3% or 356,681 of MSP DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.
ROCKIN'EVET, 858 . Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 18.9% more likely to

WITH RYAN SEACRES]

own their home, 7.5% more likely to own a higher valued home, 17.6% more likely to have a single-family
home, 14.3% less likely to have a dog.
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NEW Ejm'si :'9'1 ; 9.4% or 235,496 of STL DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.

ﬁ%ﬁ!‘irﬂgi ] ' Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 9.3% more likely to
4 I j" ; ' own their home, 15.% more likely to own a higher valued home, 18.7% more likely to have a single-family
St. Louis 1 home, .6% less likely to have a dog.
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NEW YEARS! 8 14.% or 267,393 of CIN DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.

iéPCKIN'EVE"I , Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 13.4% more likely to

'H RYAN SEACREST

own their home, .4% more likely to own a higher valued home, 11.3% more likely to have a single-family
home, 2.7% less likely to have a dog.
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NEWYEARS‘ i o _y - 16.6% or 306,975 of WPB DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacres
ROCKIN'EVE" "8 : @ , Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 12.% more likely to

WITH RYAN SEACREST i}
m’ own their home, 1.7% more likely to own a lower valued home, 10.8% more likely to have a single-family
home, 6.7% less likely to have a dog.
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NEW ygARs h ] 11.6% or 30,522,059 of USA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.

5}9&5&5}!&! Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are .5% less likely to
b look up D-I-Y advice online, 16.1% more likely to always vote in local elections, 12.1% more likely to belong
UsA . to a gym, 7.% more likely to fly domes
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to a gym, 24.4% more likely to fly dom

9.3% or 356,681 of MSP DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.
Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 6.6% less likely to
look up D-I-Y advice online, 9.9% more likely to always vote in local elections, 60.2% more likely to belong
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St. Louis

9.4% or 235,496 of STL DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.
Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are .8% more likely to
look up D-I-Y advice online, .4% more likely to always vote in local elections, 15.7% more likely to belong to
a gym, 15.1% more likely to fly domes
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14.% or 267,393 of CIN DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.
Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 9.7% more likely
to look up D-I-Y advice online, 22.1% more likely to always vote in local elections, 28.% more likely to

belong to a gym, 1.7% less likely to fly dome
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16.6% or 306,975 of WPB DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan...
Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are .6% less likely to
look up D-I-Y advice online, 8.4% more likely to always vote in local elections, .5% less likely to belong to a
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cooking  vegetables) Edueation ormestive  Progrm (5%,
Marathon,
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30-days QSR Users: Adults 18 or older

11.0%
10.6%

Past

2times

3 times

4 times

5times

10.49
20.8%

6-9times

10 times or more

= who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest mUSA

Total "5’5’%{"'1’ QSR Users: Avg. Monthly QSR Meals:

88.7%

e e E I

past yr., 14.3% more likely to smoke cigar

11.6% or 30,522,059 of USA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.
Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 5.% more likely to
use QSRs past mo., 9.3% more likely to use Sit-Down Restaurants past mo., 19.% more likely to use Casinos

(] 1time 15.9%
20mes
3umes
m who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest mUSA
Total Monthly Sit-Down Restaurant Users: A wn Restaurant Meals:

83.1%

76.0%

Drank Past 30-days: Adults 18 or older

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexican Pz

# who watch Dick Clark's New Year's Rockin® Eve with Ryan Seacrest

Chinese  coffee  iakan  indian/ Wings/ Bagel/ Upscale Steskhouse
House / Thai/ Burgers/ Donut/
Caffee gar Other  sports Bar  Bakery

asian

mUsA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who watch Dick Clark’s New Year's Rockin' Eve with... 18.2%

vs A 17.4%

Past 12 months Casino Activities: Adults 18 or older

Used Past 30-days: Adults 18 or older

Liquor Slot Machines 3,‘481,?8‘8. 24.2%
Any Type of Beer Table Games (Craps, Poker, etc.)
Wine 6739220 Bar / Nightclub
Domaestic Regular Beer Upscale Restaurant
Domestic Light Beer Stage Show / Concert i 6.2% 9.9%
Imported Beer ;;b,ssa.wc 21_5;% v Sports Betting 3.7% 5.8% 5.5%
Microbrew / Craft Beer ; 101}',?% ' Other Gambling 1.993(;29‘ A s 14,344 92
spa 3 %‘)2% Casinos visited past 12 hs: Yes Marij [ Cannabis Vape
® who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest mUSA = who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest mUSA w who watch Dick Clark’s New Year's Rockin' Eve with Ryan Seacrest mUSA
USA USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 2,940
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Past 30-days QSR Users: Adults 18 or older

2 times

3 times

4 times

5times
6-9times
10times or more

= who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

Total Monrhfy QSR Users:

mMsP

Avg. Monthly QSR Meals:
87.6%

Cew IR 7
3.371.117

9.3% or 356,681 of MSP DMA Adults 18 or older watch Dick Clark's

Casinos past yr., 8.5% less likely to smoke cig

Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 3.4% more likely to
use QSRs past mo., 11.6% more likely to use Sit-Down Restaurants past mo., 20.4% more likely to use

New Year's Rockin' Eve with Ryan Seacrest.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

®

1time

20.3

%

2 times

3times 12.4%

4 times
5 times
6-9times

9

6.

w
=

10times or more

# who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

Total Monthly Sit-Down Restaurant Users:  Avg. Mi
75.2%

hly Sit-Down R

Meals:

83.9%

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer
Domestic Regular Beer
Wine

Domestic Light Beer

ored s -V
Microbrew / Craft Beer 16.6% 27.1% '
® who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest ®MsP
MSP DMA Scarborough R1 2024: lan23-lan24 Qual intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Pam mesan  Chinese  wings/  Coffes Sdaay Bagil oy mtn steakhouse
Burgers / mouse / oot /
Spaets Bar Coffes Bar D(her Bakery

asian

® who watch Dick Clark’s New Year's Rockin' Eve with Ryan Seacrest ISP

Used Restaurant Delivery Service Past 30-days (Grubhub Uber Eats, etc.)
who watch Dick Clark's New Year's Rockin' Eve with...

wse 10.7%

Past 12 months Casino Activities: Adults 18 or older
Slot Machines
e 1o

301,195 7.8%
r 10.5%
4.0%
r 6.8%
2.6%

B, 8%
1.3%

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Stage Show / Concert
Upscale Restaurant 36.9%
Sports Betting
Other Gambling

Spa

Casinos visited past 12

Yes

Used Past 30-days: Adults 18 or older

1
=4

14.0%

= who watch Dick Cark's New Year's Rockin' Eve with Ryan Seacrest uMSsP

154
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Cigarettes
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2024’

9.4% or 235,496 of STL DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.
Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 4.% more likely to

use QSRs past mo., 18.4% more likely to use Sit-Down Restaurants past mo., 38.2% more likely to use
Casinos past yr., .7% more likely to smoke cigar

30-days QSR Users: Adults 18 or older

1time

Past

€ ®

2 times

3 times

4 times

10.8%
20.4%

= who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest = STL

Total Aggr&#y QSR Users: S Avg. Monthly QSR Meals:

5times

6-9times

10times or more

Total Monthly Sit-Down Restaurant Users:  Avg. Mi

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

18.6%

1time

2 times

3times

4 times

5 times

6-9times

= who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

ESTL

hly Sit-Down R Meals:

89.8% 75.8%

Top-10 Cuisines: Adu!ts 18 or older

(Sit-Down Restaurants Used Past 30-days,

Chiness Mexion  peza  mikan  wings/ Steakhouse Coffee  Bagel/ indian/  Upscale
Burgers / Wouse/ Donut/ Thaif
Sports Bar coffecsar makery  Other

Asian

= who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest msTL

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who watch Dick Clork’s New Year's Rockin' Eve with... _ 9.3%

s 12.5%

Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older

Any Type of Beer

1,124,460 44.9%

1,128,692 45.1%
823,332 32.9%

Domestic Light Beer

Domestic Regular Beer

Wine Stage Show / Concert 4;6. 7%
Imported Beer  perr g -v v Sports Betting m 6% 29.2%
Microbrew / Craft Beer 0?'53,":% [ ] Spa m 10.1%
Other Gambling g 1_5%3'5% Casinos visited past 12 Yes Mari
® who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest WSTL ® who watch Dick Clark’s New Year's Rockin' Eve with Ryan Seacrest mSTL
sTL DMA Searborough R1 2024: Jan23-Jlan24 Qual Intab 191
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Table Games (Craps, Poker, etc.)
Upscale Restaurant

Bar/ Nightclub

Used Past 30-days: Adults 18 or older

1
=4

/ Cannabis Cigarettes

Vape

= who watch Dick Clark's New Year's Rockin’ Eve with Ryan Seacrest

msTL

Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest
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2times

3 times

4 times

5 times

6 -9times

w who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

Total Monthly QSR Users:
95.9%

10times or more

=N
Avg. Monthly QSR Meals:

89.1%

L asesuz

14.% or 267,393 of CIN DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.
Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 7.6% more likely to
use QSRs past mo., 9.9% more likely to use Sit-Down Restaurants past mo., 22.3% more likely to use Casinos

past yr., 35.1% less likely to smoke cig

1time

2 times

3 times

4 times

5 times

6-9times

10times or more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

14.8%

16.1%

13.3%

&

8.4%

® who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest HCIN
Total ly Sit-Down ant Users:  Avg. hly sit-Down ant Meals:
87.4% 79.6%

s

Drank Past 30-days: Adults 18 or older
Any Type of Beer

Liguor
Domestic Light Beer
Domestic Regular Beer

Wine

nprtad B -V
Microbrew / Craft Beer 1';,](,,%796 i
= who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest mCIN
CIN DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab

296

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Siem: weion, viem) el ki e wlf el Upscle
Burgers /  House | Donut /
sports 2ar Coffes Bar Bakery mrm
Asian
= who watch Dick Clark's New Year's Rockin® Eve with Ryan Seacrest =N

who watch Dick Clark’s New Year's Rockin' Eve with...

an 15.2%

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
a0

Past 12 months Casino Activities: Adults 18 or older

Slot Machines
Table Games (Craps, Poker, etc.)
Bar [ Nightclub
Upscale Restaurant
Sports Betting

Stage Show / Concert
Other Gambling

Spa

= who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest
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6.6%

135,247

7.1%
9.7%
4.8%
3.3%

561,144

Casinos visited past 12 months: Yes

mCIN

Used Past 30-days: Adults 18 or older

o’
‘

Cigarettes

Marijuana / Cannabis

Vape

= who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest =N
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West Palm B

Past 30-days QSR Users: Adults 18 or older

“odl e
2 i

2 times

3 times

4 times

5times

6-9times

10times or more

= who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

Total Monthly QSR Users:
85.9%

mWPB

Avg. Monthly QSR Meals:

1,545,244

A -

16.6% or 306,975 of WPB DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.
Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 2.9% more likely to
use QSRs past mo., 10.4% more likely to use Sit-Down Restaurants past mo., 47.1% more likely to use

Casinos past yr., 14.1% more likely to smoke ci

i N T
10times or more

# who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Ri

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

= WPB
Meals:

86.7% 78.5%

Drank Past 30-days: Adults 18 or older

808,994 43.7%
707,334 38.2%

698,584 37.8% )

Liquor

Wine

Any Type of Beer
Wmported Bear

337,625  1B8.2%

Domestic Light Beer

Domestic Regular Beer - v
Microbrew / Craft Beer Lg %32 '
= who watch Dick Clark's New Year's Rockin' Evewith Ryan Seacrest =WPB
WPB DMA Scarborough R1 2024: jan23-Feb24 Qual Iintab

398

Table Games (Craps, Poker, etc.)

Slot Machines

Upscale Restaurant

Stage show/ Concart
Bar / Nightclub  pprer 6.9% 9.0%
Sports Betting m 7.5%
Other Gambling 1 E'?')E%
5., 0%
seo BN

® who watch Dick Qark’'s New Year's Rockin' Eve with Ryan Seacrest
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Casinos visited past 12

Top-10 Cuisines: Adu!ts 18 or older

(Sit-Down Restaurants Used Past 30-days,

P chiness  maian  meicn  Upscale  wings/  Cofe Steskhouse indian/  Seafood
Burgers | Wouse / hai /
Sports Bar coffes tar Other
Asian

 who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest BWPB

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who watch Dick Clork's News Year's Rockin' Eve with... [iSjGS N 15.8%

wes }15,071 17.1%

Past 12 months Casino Activities: Adults 18 or older

Used Past 30-days: Adults 18 or older

|
mif,
g S

mWPB

/ Cannabis

= who watch Dick Clark’s New Year's Rockin' Eve with Ryan Seacrest

Cigarettes

Vape

=WPB

Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest
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Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

529 Plan / College Savings Plan

= who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

11.6% or 30,522,059 of USA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.
Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 17.3% more likely to
have a 401K, 16.% more likely to have an Auto Loan, 12.6% more likely to Invest/Trade Stocks Online, 7.8%
more likely to pay with their Debit Card

101,750,071 38.8%
23.8%
48,234,549 18.4%
19.0%
36,948,693 14.1%
15.6%
11.6%
14.6%
30,196,650 SR
X 10.3%
22,497,198 X3
10.3%
22,192,108: 333

122,386,638

mUSA

Financial Services Has and/or Uses: Adults 18 or older

10.4%
8.2% 8.8%
6.7% 6.6% g%

S

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

m who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest mUSA

Professional Services Used*: Adults 18 or Ider

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce / Family Attorney

66,948 481 25.5%

47,198,789

41,243,790 15.7%

13.6%

29,337,826 11.2%

.3%
o E

) 6.7%
16,429 340 %2

.
3.7%
3.3% (*Past 12 Months)
1.2%
w who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest mUSA
Scarborough R1 2024: lan23-Apr24 Qual Intab

USA USA Projection

—J

Past 3-Months Payment Methods Used: Adults 18 or older

47% 37% 379 3.4%
[ P

20.0% 8.75% 10.1%
| G

ApplePay  CashApp  Store Credit

bucsann o005 1 o 75150)
Debit Card  MasterCard Zelle

Venmo Google Pay  Discover American Facebook  Square Cash Samsung Pay
Card Express Messenger
m who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest m USA

2,940
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NEW YEARS! .:':1 = 9.3% or 356,681 of MSP DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.

lé%t{ﬁ{gxg'i " Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 25.% more likely to
} ‘ ; have a 401K, 9.6% less likely to have an Auto Loan, 12.5% more likely to Invest/Trade Stocks Online, 7.% less
Minneapolis- likely to pay with their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)
Stocks or Stack Options
22.0%

Mutual Funds

Financial Services Has and/or Uses: Adults 18 or older

798,576 m.ﬁ%
Money Market Funds ::g
12.4%
Bonds FryTl 11.6% 6.89
10.0%
8.2 7.9% 7.3%
Second Home or Real Estate Property .?796 - 355 3% 5T%
. o - 0 O " ox ﬂ e .
Other (Crypto / NFTs / Metals, etc.) o Checking  Savings DebitorATM CredtCard  Online  Mobile  OnlineBil  Home  Autoloan  Money Certficates of Studentloan Refinanced Personal Loan  Home

= o Account Account card Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
529 Plan / College Savings Plan m,‘“' Account Mortgage Loan or Home

- Equity Loan

m who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest u MSP w who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest u MSP

Professional Services Used*: Adults 18 or older | p'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service
1,022,4

Financial Planner

Online investing / Stock Trading
Insurance Agent at a Local Office (not online) 17.9%:
11.8%
3 10.7%
Accountant 9.9% . .
5.4%
Real Estate nt
eal Estate Ages EA.WK

11.6%12.6%
17.1%]
- - e - - i

i 4.8%
Estate Planning 27% [ 9 iz sen e
3 ? *Past 12 Months, visa MasterCard Zelle ApplePay  CashApp  Store Credit GooglePay  American Discover Facebook Samsung Pay Square Cash
Divorce / Family Attorney H_B;“s% ( ) Card Expross Messonges
w who watch Dick Clark’s New Year's Rockin' Eve with Ryan Seacrest m MSP w who watch Dick Cark's New Year's Rockin' Eve with Ryan Seacrest m MSP

MSP DMA Scarborough R1 2024: Jan23-lan24 Qual intab 154
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest



NEW YEARS! -ﬁ.‘
ROCKIN'EVEY, 0

'!ﬂfH RYAN SEACRESY

024"

mﬁﬁlnvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

529 Plan / College Savings Plan

Second Home or Real Estate Property

= who watch Dick Clark’s New Year's Rockin' Eve with Ryan Seacrest

9.4% or 235,496 of STL DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.
Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 29.9% more likely to

have a 401K, 44.6% more likely to have an Auto Loan, 50.2% more likely to Invest/Trade Stocks Online, 17.1%
more likely to pay with their Debit Ca

1, l.lb 439

887,330 35.4%
26.2%
19.0%
11.9%
17.6%
10.4%

12.6%
9.4%

07.1%
197,698 X3
8.9%

: 6.9%

mSTL

Financial Services Has and/or Uses: Adults 18 or older

l

14.0% 11.8%
. 6.2% 6.6% 5 1%
Checking Debitor ATM  Savings Credit Card Online Online Bill Mobile Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Paying Banking  Mortgage Market  Deposit{CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

= who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest mSTL

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)
Accountant

Real Estate Agent

Estate Planning

Divorce / Family Attorney

= who watch Dick Cark’s New Year's Rockin’ Eve with Ryan Seacrest
Scarborough R1 2024: Jan23-lan24

DMA

570,806

502,25 20.0%

16.5%
m o
3.7%
99,35@N 3

4.0%
2.8%
128.6%
1.0%

(*Past12 Months)

mSTL

Qual Intab 191

\'\Past 3-Months Payment Methods Used: Adults 18 or older

3.0% 3.3% 0% 3%

Debit Card  MasterCard zelle Cash App  Apple Pay Discover

Paypal

visa venmo Facebook American  Samsung Pay Square Cash

Store Credit  Google Pay
Card Messenger Express

= who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest mSTL

STL
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“ﬁﬁlnvestments Owned: Adults 18 or older
401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

529 Plan / College Savings Plan

619,586 32.5%

18.7%
14.9%

11.1%
10.8%

284,568

10.6%
172,110 XS
7.5%
149,670 IR XS

13.3%

14.% or 267,393 of CIN DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest.
Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 25.3% more likely to
have a 401K, 65.4% more likely to have an Auto Loan, 15.8% more likely to Invest/Trade Stocks Online, 20.9%
more likely to pay with their Debit Ca

Financial Services Has and/or Uses: Adults 18 or older

10.8%

Online Bill

Checking Debit or ATM  Savings Credit Card

7.0%

10.5%
6.4% 9% ¢ g0

online Mobile Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home

Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home  Improvement

Second Home or Real Estate Property &345.929; Account Mortgage l\:!r:i: :'lnm’e

- q an

u who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest mCIN = who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest mCIN
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service  FIST o 4 '
Online Investing / Stack Trading
Accountant - gl 53%
Insurance Agent at a Local Office (not online) m Arae . .
13.8%
Estate Planning 5?1'5;;% 18.8%) 6.6% et
3 4.6% 3.99% 3.4%
Real Estate Agent E A1% 18%
20% : ) [ . P

Divorce / Family Attorney

E

1
1.3%

= who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

DMA Scarborough R1 2024: Jan23-jan24

Qual Intab

(*Past 12 Months)

mCiN
296

Zelle

PayPal visa DebitCard  MasterCard Venmo Google Pay  Apple Pay

Cash App Store Credit ~ American Discover Facebook
card Express Messenger
= who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest mCIN

CIN
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16.6% or 306,975 of WPB DMA Adults 18 or older watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest
Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest are 20.8% more likely to

WITH RYAN SEACREST !
“ have a 401K, 22.6% more likely to have an Auto Loan, 35.5% more likely to Invest/Trade Stocks Online, 16.4%

i
2024 » more likely to pay with their Debit Ca

“ﬁ‘mvestments Owned: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
Money Market Funds 1;;,"3%
Mutual Funds 15_137,:%

NEW VEARS! —7
ROCKIN'EVEY 0l =% S

West Palm B

N M Financial Services Has and/or Uses: Adults 18 or older

Other (Crypto / NFTs / Metals, etc.) 14152';%
= € 7.5%
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! z g n
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Professional Services Used*: Adults 18 or older y'l_a'Past 3-Months Payment Methods Used: Adults 18 or older
TP R

Accountant
Online Investing / Stock Trading

Financial Planner

2 14.

@ @
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Real Estate Agent 9,‘
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Estate Planning '3.9% e . |

v 1.7% (*Past 12 Months) VisA Debit Card Zelle Venmo Store Credit ~ Cash App American  Apple Pay Discover ~ GooglePay Facebook SamsungPay Square Cash
1.3% Card Express Messenger
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Insurance Agent at a Local Office (not online)
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3.8% 5% 4.4% 51%

Divorce / Family Attorney

Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest




NEW YEARS! :'rl ' Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an average of 3 days, 12
ﬁ%’(wfrfﬁ‘{fi - hours, 22 minutes and 35 seconds each week with All Forms of Media.

202 i j H 89.% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an avg. of 8 hours and 58 minutes
each week listening to All Local AM/FM Radio, representing 9.5% of total time spent with all forms of Media.

BE=.

Reach 6 Avg. H:M:S/week with All Forms of
5.6 Media: Adults 18 or older

concurr
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NE RSt | - Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an average of 3 days, 12
ROCKIN EVE o ; . hours, 51 minutes and 52 seconds each week with All Forms of Media.

91.% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an avg. of 8 hours and 17 minutes
each week listening to All Local AM/FM Radio, representing 8.9% of totaltime spent with all forms of Media.

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

% of Total
Weekly H:M:
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Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest




Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an average of 4 days, 2

hours, 50 minutes and 47 seconds each week with All Forms of Media.

NEW VEARS| U gy

ROCKIN'EVE'| (88 8 @

Wi EACRESY i E
92.% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an avg. of 9 hours and 40 minutes
each week listening to All Local AM/FM Radio, representing 9.% of total time spent with all forms of Media.
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BT
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o

NEW YEARS Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an average of 3 days, 18
ROCKIN EVE' | hours, 15 minutes and 33 seconds each week with All Forms of Media.

s 89.% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an avg. of 8 hours and 13 minutes
each week listening to All Local AM/FM Radio, representing 8.1% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older
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NEW YEARSY ' #§ - Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an average of 3 days, 17
ﬁ.ﬂc’("{,ﬁ,‘;’:‘?‘ e : » hours, 17 minutes and 25 seconds each week with All Forms of Media.

. 89.7% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an avg. of 10 hours and 6 minutes
each week listening to All Local AM/FM Radio, representing 10.1% of total time spent with all forms of Media.

Weekly s o 26:9% Avg. H:M:5/week with All Forms of Media:
e Adults 18 or older

Reach
76:30:35
Concurrent

g o walsRORA Clark's New wPB
Year's Rockin' Eve with Ryan
Seacrest

67.8%

m who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest m WPB

WPB  DMA  Scarborough R12024:Jan23-Feb24  Qualintab 398 WEST PALM BEACH-BOCA RATON ~ DMA  Scarborough R1 2024: jon23-Feb24 ~ Qual Intab 2,465 HUbe rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. el oo s il o for Anything

Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest



NEW VEARSL .‘ Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an average of 2 days, 17
ﬁ?MEKlNE,EE‘!,E'i i hours, 40 minutes and 2 seconds each week with All Forms of Ad-Supported Media.
4 i )‘? 84.% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an avg. of 8 hours and 23 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.7% of total time spent with all forms of Ad-Supporte

X

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

Concurr
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NEW YEARS! (% \ Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an average of 2 days, 18
599(.!'”{,5,‘!5“ Y . hours, 44 minutes and 19 seconds each week with All Forms of Ad-Supported Media.

? 87.2% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an avg. of 7 hours and 54 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.3% of total time spent with all forms of Ad-Support

202471
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- e

Concurr.

pramt 55.3%
msp

who watch Dick Clark's
New Year's Rockin' Eve
with Ryan Seacrest

= who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest m MSP
MSP DMA  Scarborough R12024:Jan23-Jan24  Qual Intab 154 MINNEAPOLIS-ST. PAUL ~ DMA  Scarborough R12024:Jan23-Dec23  QualIntab 1,873 Hubbqr Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved. for Anything _

BROADCASTING

Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest



NEW YEARSY & Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an average of 3 days, 0
EﬁgKlN,ﬂg" 1l : hours, 27 minutes and 28 seconds each week with All Forms of Ad-Supported Media.

’ 5 86.6% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an avg. of 9 hours and 3 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.8% of total time spent with all forms of Ad-Supporte

..
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Supported Media: Adults 18 or older
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NEW YEARS! X Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an average of 2 days, 21
ﬁ%ﬁmﬁ,‘!ﬁ" ] X 2 hours, 51 minutes and 42 seconds each week with All Forms of Ad-Supported Media.

3 85.8% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an avg. of 7 hours and 58 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.8% of total time spent with all forms of Ad-Supporte
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o cLARK

NEW YEARS! "‘l ! ) = Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an average of 2 days, 23
ROCKINEVE', 88 =" hours, 33 minutes and 35 seconds each week with All Forms of Ad-Supported Media.

' 85.5% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an avg. of 9 hours and 25 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 11.3% of total time spent with all forms of Ad-Support
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Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an
average of 9 hours and 22 minutes each day with All Forms of Ad-Supported Media. 84.% listen to
Local AM/FM Radio for an avg. of 71.9 minutes/day. (Local Radio delivers 10.7% of Time with Ad- Supported Media.)
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Top-13 AII Forms of Media (Persons & 9’ Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top- 13 AII Forms of Media (Persons & % Reach): Adults 18 or older Top-13 AII Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Email/Text/IM/Zoom,etc. (Personal & Work)
Facebook

Games/Fantasy/Betting Sites

Gas Stations/Convenience Stores

Local TV Stations

Netflix

Non-Premium Cable TV Networks

Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an
average of 9 hours and 32 minutes each day with All Forms of Ad-Supported Media. 87.2% listen to
Local AM/FM Radio for an avg. of 67.8 minutes/day. (Local Radio delivers 10.3% of Time with Ad-Supported Media.)
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Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an
average of 10 hours and 21 minutes each day with All Forms of Ad-Supported Media. 86.6% listen to
Local AM/FM Radio for an avg. of 77.6 minutes/day. (Local Radio delivers 10.8% of Time with Ad- Supported Media.)
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| Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an
average of 9 hours and 58 minutes each day with All Forms of Ad-Supported Media. 85.8% listen to
Local AM/FM Radio for an avg. of 68.4 minutes/day. (Local Radio delivers 9.8% of Time with Ad-. Supporte
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Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest spend an
average of 10 hours and 13 minutes each day with All Forms of Ad-Supported Media. 85.5% listen to
Local AM/FM Radio for an avg. of 80.8 minutes/day. (Local Radio delivers 11.3% of Time with Ad-Suppor
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25,649,923 or 84.% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest listen to Ad-Supported Local AM/FM Radio for an average of 71.9 minutes every day
representing 45.1% of all time spent daily with Ad-Supported Audio.
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311,118 or 87.2% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest listen to Ad-Supported Local AM/FM Radio for an average of 67.8 minutes every day
representing 44.4% of all time spent daily with Ad-Supported Audio.
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[ 203,883 or 86.6% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest listen to Ad-Supported Local AM/FM Radio for an average of 77.6 minutes every day
representing 44.2% of all time spent daily with Ad-Supported Audio.
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w who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

[ 229,430 or 85.8% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest listen to Ad-Supported Local AM/FM Radio for an average of 68.4 minutes every day
representing 46.7% of all time spent daily with Ad-Supported Audio.
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262,392 or 85.5% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest listen to Ad-Supported Local AM/FM Radio for an average of 80.8 minutes every day
representing 48.% of all time spent daily with Ad-Supported Audio.
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. 25,649,923 or 84.% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest listen to Ad-Supported Local AM/FM Radio for an average of 71.9 minutes every day
representing 45.1% of all time spent daily with Ad-Supported Audio.
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311,118 or 87.2% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest listen to Ad-Supported Local AM/FM Radio for an average of 67.8 minutes every day
representing 44.4% of all time spent daily with Ad-Supported Audio.
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Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest



NEWY‘;YEARE_{' o - 7 | 229,430 or 85.8% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan

ROCKIN EVE Seacrest listen to Ad-Supported Local AM/FM Radio for an average of 68.4 minutes every day
representing 46.7% of all time spent daily with Ad-Supported Audio.
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Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest
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ggg(\lfﬁﬁa : ) 262,392 or 85.5% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
s sescassy || ' =/ Seacrest listen to Ad-Supported Local AM/FM Radio for an average of 80.8 minutes every day
representing 48.% of all time spent daily with Ad-Supported Audio.
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WITH RYAN SEACREST
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25,649,923 or 84.% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country,
Classic Rock, Classic Hits, and Pop Contemporary Hit Rad
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Lacal AM/FM Radlo Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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311,118 or 87.2% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Classic Rock, Classic Hits, Hot
AC, and Adult Contemporary.
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Local AMI/FM Rad:o Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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203,883 or 86.6% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, New Country, Adult

Contemporary, News/Talk/Information, and Classic Rock.
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229,430 or 85.8% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary,
News/Talk/Information, Adult Hits, and Classic Hits.
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WITH RYAN SEACRESY

2024

262,392 or 85.5% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic
Hits, Classic Rock, and Pop Contemporary Hit Radio
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25,967,898 or 85.1% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
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representing 29.8% of all time spent daily with Ad-Supported Video.

Seacrest watch Ad-Supported Local TV Stations for an average of 112.7 minutes every day

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

 Time :Ent

Amazon
Prime/IMDb/
FireTV
7.4%
Roku + The
Roku

Hulu/
Hulu +
Live TV..

Local TV Stations Local TV Stations

119.1

Premium

Cable TV

Networks
31.0

Channel
Avg. Hours+Minutes/day with
Video: Adults 18 or older

-

1
AppleTV
+,fubo,... | TikTok
| etc. i
YouTube | | Pa..
Video

Non-Premium Cable TV

Networks Disney+ + Networks

Non-Premium Cable TV

YouTube
Video

Netflix
311

Amazon
Prime/
IMDb/
FireTV

26.8

Roku +
The Roku
Channel

AppleTV

+fubo,...
Premium etc.
Cable TV

NBIWORKSY TikTok

Hulu/

Hulu +
Live TV..

Disney+
12.9

: : %
P — 14 5% D 105.1 26.0 172 [ 100.2 24.9 13.2
S —L 00" il 2ot :

mUSA ¥ who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

B USA

Avg. Week Ad- Suggorted Video (Persons & % Reach): Adults 18 or older Avg.

Local TV Stations
Non-Premium Cable TV...

YouTube Video

Amazon Prime/IMDb/FireTV

TikTok

Hulu/Hulu + Live TV {any Hulu)

AppleTV+,fube,Pluto, Tubi, etc.

Peacock

Netflix

Paramount+

Disney+

Roku + The Roku Channel

Premium Cable TV Networks

% Time Spent.

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

X

X

5 554 Amazon
s o] Amazon Prime/ | YouT... P”":?/ 'T“:',Db/ Y(\);':Uht‘
H . ire ideo
m m IMDb/FireTV Video i i
S Fr 46
mm Avg. Hours+Minutes/day with Ad- m _ . App.
Ao s Supported Video: Adults 18 orolder S Netilix | Appl... RHEIGE Netlix b fu..
Ltk 15.1 .
mm m Non-Premium 16.6 }"_1‘“ : f::u Non-Premium $ l"'
m‘ - - m canie TV = Cable TV Hulu/Hulu 140
Local TV Stations Networks TikTok Local TV Stations Networks + Live TV
- E%% m 112.7 99.4 13.7 Disne... | Ro... 98.9 95.6 (@nyHBILN Roku... Dis...
0.0% who watch Dick Clark's ¢ |
_ 0.0% New Year's Rockin' Eve 0.0%

® who watch Dick Clark's New Year's Rockin' Eve“xlmmﬂvﬁcsr:;cresi HUSA # who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest
Scarborough R1 2024: Jan23-Apr24 Qual Intab 2,940

uUsa

USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Projection Scarborough R1 2024: Jan23-Apr24 Qual Intab 23,333

Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

W USA

soefa.ai

* Share of Everything
for Anything _



EW YEARS!

WITH RYAN SEACRESY

316,640 or 88.8% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest watch Ad-Supported Local TV Stations for an average of 100.9 minutes every day
representing 29.1% of all time spent daily with Ad-Supported Video.
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Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest
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211,140 or 89.7% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest watch Ad-Supported Local TV Stations for an average of 121. minutes every day
representing 27.6% of all time spent daily with Ad-Supported Video.
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216,941 or 81.1% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest watch Ad-Supported Local TV Stations for an average of 143.2 minutes every day
representing 36.7% of all time spent daily with Ad-Supported Video.
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271,156 or 88.3% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan

Seacrest watch Ad-Supported Local TV Stations for an average of 127.5 minutes every day
representing 29.% of all time spent daily with Ad-Supported Video.
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25,967,898 or 85.1% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest watch Ad-Supported Local TV Stations for an average of 112.7 minutes every day
SA representing 29.8% of all time spent daily with Ad-Supported Video.
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> ' representing 29.1% of all time spent daily with Ad-Supported Video.
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211,140 or 89.7% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest watch Ad-Supported Local TV Stations for an average of 121. minutes every day
representing 27.6% of all time spent daily with Ad-Supported Video.
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| 216,941 or 81.1% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest watch Ad-Supported Local TV Stations for an average of 143.2 minutes every day
representing 36.7% of all time spent daily with Ad-Supported Video.
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bl i Seacrest watch Ad-Supported Local TV Stations for an average of 127.5 minutes every day
representing 29.% of all time spent daily with Ad-Supported Video.
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25,967,898 or 85.1% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Movies, Local News - Morning, Comedies, and Game Shows.
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® who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

316,640 or 88.8% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Movies, National/Network News, Dramas, and Comedies.
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Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest
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® who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

211,140 or 89.7% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Movies,
Local News - Evening, Local News - Morning, and Dramas.
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Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest
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216,941 or 81.1% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
Sports, Movies, Local News - Morning, Dramas, and Game Shows.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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Sy ) = 271,156 or 88.3% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
= Seacrest watch Ad-Supported Local TV Stations. The Top 6-Programs are Movies, Sports, Local News
- Evening, Comedies, Local News - Morning, and Game Shows.
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22,642,678 or 74.2% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest use Ad-Supported Social Media for an average of 137.1 minutes every day representing
23.2% of all time spent daily with Ad-Supported Digital Media.
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[ 270,478 or 75.8% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest use Ad-Supported Social Media for an average of 143.5 minutes every day representing
26.6% of all time spent daily with Ad-Supported Digital Media.
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181,629 or 77.1% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest use Ad-Supported Social Media for an average of 134.4 minutes every day representing
21.9% of all time spent daily with Ad-Supported Digital Media.
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NEW YEARS

206,861 or 77.4% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest use Ad-Supported Social Media for an average of 171.5 minutes every day representing
30.8% of all time spent daily with Ad-Supported Digital Media.
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241,694 or 78.7% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest use Ad-Supported Social Media for an average of 120.1 minutes every day representing
20.8% of all time spent daily with Ad-Supported Digital Media.
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22,642,678 or 74.2% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest use Ad-Supported Facebook for an average of 50.3 minutes every day representing 36.7%
of all time spent daily with Ad-Supported Social Media.
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270,478 or 75.8% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest use Ad-Supported Facebook for an average of 49.9 minutes every day representing 34.8%
of all time spent daily with Ad-Supported Social Media.
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181,629 or 77.1% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest use Ad-Supported Facebook for an average of 52.3 minutes every day representing 38.9%
of all time spent daily with Ad-Supported Social Media.
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206,861 or 77.4% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan

Seacrest use Ad-Supported Facebook for an average of 67.5 minutes every day representing 39.4%
of all time spent daily with Ad—Supported Social Media.
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219,917 or 71.6% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest use Ad-Supported Facebook for an average of 45.3 minutes every day representing 37.7%
of all time spent daily with Ad-Supported Social Media.
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‘ 22,642,678 or 74.2% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest use Ad-Supported Facebook for an average of 50.3 minutes every day representing 36.7%
| of all time spent daily with Ad-Supported Social Media.
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270,478 or 75.8% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest use Ad-Supported Facebook for an average of 49.9 minutes every day representing 34.8%
of all time spent daily with Ad-Supported Social Media.
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181,629 or 77.1% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest use Ad-Supported Facebook for an average of 52.3 minutes every day representing 38.9%
of all time spent daily with Ad-Supported Social Media.
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206,861 or 77.4% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest use Ad-Supported Facebook for an average of 67.5 minutes every day representing 39.4%

4 of all time spent daily with Ad-Supported Social Media.
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219,917 or 71.6% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest use Ad-Supported Facebook for an average of 45.3 minutes every day representing 37.7%
of all time spent daily with Ad-Supported Social Media.
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"Share of Ad-Supported Social Media"
20

who watch Dick Clark’s WPB
% of Weekly New Year's Rockin' Eve
39.6% with Ryan Seacrest
0,
35 9% 34.3%
32.2% 28, 7%
27.7% 25.4% o, 24.9%
23.2% 21.4%
19.4%
17.2% 16.9% 16 7% 16.7%
12 7% 11 1% 11 5%

T 20/
£ /0

— - H ‘

38,896 358,964 51, 873 309 817 34 199 309,680 21,980 213 566
Pinterest atsApp Snapch at

Weekly
Total
Persons 4 0%

Reached: 219,917 1,320,448 88,152 664,469 105318 732,238 68, 129 470 075 71,241 460 668 52,845 395 800
Average Facebook YouTube Video Instagram Linkedin X (Formerly

Daily Minutes "Twitter")

UaingAd-Sup
B who watc ick Clark’s New Year's Rockin' Eve wit yan >eacres [

wrB DMA Scarborough R1 2024: Jan23-Feb24 Qual intab 398 WEST PALM BEACH-BOCA RATON ~ DMA  Scarborough R1 2024: jan23-Feb24 Qual Intab 2,465 E
-l

* Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything _

Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest



EWY RS’

v-!m m'\N sEt&nEst

2024

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 2,238,266;
Local Radio: 1,637,083; Social Media: 1,497,406; Non-Prem. Cable: 1,043,212; Local TV:
1,025,822 reaching Adults 18 or older who watch Dick Clark's New Year's
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 29,373;
Local Radio: 19,656; Social Media: 18,766; Local TV: 12,611; Non-Prem. Cable: 11,757
reaching Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve wit
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e l V 4 M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 18,268;
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 18,960;
Local Radio: 14,448; Social Media: 13,566; Non-Prem. Cable: 8,945; Local TV: 8,421
reaching Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with

20,000

10,000

0

A O

o

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who watch Dick Clark's New Year's Rockin'
Eve with Ryan Seacrest

PP PP P R R R R R R R

SR R o8
°~o¢»€ PP AR R

"?"l?"?b?"i’@'\’#o;o QQ"»Q'
e VIon-Fri Local TV Station AQH
s MloN-Fri Social Media AQH

s Mon-Fri Local AM/FM Radio AQH
s VIon-Fri Non-Premium Cable TV AQH
‘e [Vlon-Fri Digital Media (Less Social) AQH

500,000

400,000

200,000

100,000

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
CIN Metro Area Adults 18 or older

PPE R E NP F SRR

? RS R 2 4
R N P

g R K R § A Q%Q'qqoq.e_q
s Mon-Fri Local AM/FM Radio AQH Mon-Fri Local TV Station AQH
e M on-Fri Non-Premium Cable TVAQH s Mo~ Fri Social Media AQH

e M on-Fri Digital Media (Less Social) AQH

CIN DMA Scarborough R1 2024: Jan23-Jan24 Qual intab 296

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything

Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest




NEW YEARS] | Aif
| ROCKIN EVE', (08

WITH RYAN SEACRESY

2024

West Palm B

@'—7_,, M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 22,541;
—b - Local Radio: 17,155; Social Media: 16,220; Non-Prem. Cable: 12,158; Local TV: 10,401
reaching Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve wit

30,000

20,000

10,000

0

06‘

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who watch Dick Clark's New Year's Rockin'
Eve with Ryan Seacrest

D G N GO O R AR R R R R R R R o N
vvnﬁwée«o@q@&»z;ﬁe«wwﬂ*&«cqy*&\@”

s Mon-Fri Local AM/FM Radio AQH e \Mon-Fri Local TV Station AQH
‘e [VlON- Fri Non-Premium Cable TV AQH e M On-Fri Social Media AQH
e [VlON- Fri Digital Media (Less Social) AQH

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
WPB Metro Area Adults 18 or older

600,000
500,000
400,000
300,000
200,000
100,000
(1]
NP o R R P P o WAt AR AR R R R R AR R R R RN
FAT A ST N FLF T A S E RS
e Mon-Fri Local AM/FM Radio AQH e Mon-Fri Local TV Station AQH
e Vlon-Fri Non-Premium Cable TV AQH e M on-Fri Social Media AQH

e Mon-Fri Digital Media {Less Social) AQH

wes DMA Scarborough R1 2024: Jan23-Feb24 Qual Intab 398

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

l:; * Share of Everything
.al for Anything _

Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest




' 27,780,288 or 91.% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest spend an average of 48.2 minutes per day driving, seeing Billboards and Signs. 70.3% Listen
to Local Radio Stations Qut-of-Home for an average of 43.

USA @

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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338,792 or 95.% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest spend an average of 56.7 minutes per day driving, seeing Billboards and Signs. 72.9% Listen
to Local Radio Stations Out-of-Home for an average of 41.1 m

Total Persons:

20, —
e

% Time Spent:

Shopping Malls m
Restaurants & Bars Avg. Hours+Minutes/day with Out- m
Podcats of-Home Media: Adults 18 or older 2%,
Drug Stores m
Spotify [0 7 |
SiriusXM i _ Sifla
Retail Stores m:::’: RD:;?;: s m
YouTube Music m e 06%
m who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest m MSP

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Walking in
Towns, Cities,
Downtown
Areas

Shopping Malls

Retail
Stores
Billboards & Signs
g S Gas...
YouTube [

Music

(Weekly Drivers
574

SiriusXM
114

AM/FM Radio

43.1 Drug

Billboards & Signs

AM/FM Radio

Walking in Towns,
Cities, Downtown
Areas
19.9

Shopping
Malls

Retail
Stores

YouTube
Music

m who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

u MSP

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older

{Average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Gas Stations/Convenience Stores

Walking in Towns, Cities, Downtown...

AM/FM Radio
Shopping Malls
Restaurants & Bars
Drug Stores
Podcasts

Retail Stores
Movie Theaters
YouTube Music

TV Music Channels

Total persons.

s
I )
I - X T o
PRTEREY —T VT 2.3%
m m Avg. Hours+Minutes/day with Ad- M

Supported Out-of-Home Media:
m Adults 18 or older
357 986 mﬂ' 0

LA
S

"
[
B

N
Sjod
!!
a8 B

concurrent
usage %:

who watch Dick Clark's MsP
m New Year's Rockin' Eve
with Ryan Seacrest
e
m who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest mMSP

MsP

DMA

Scarborough R1 2024: Jan23-lan24 Qual Intab 154

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top—13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
v (averoge o)

Walking in
Towns, Cities,
Downtown
Areas
15.0

Grocery
Stores
AM/FM Radio 2.4 8.7
41.1
YouT..
Music
Billboards & Si Ret 57
(Weekly Dr Shopping Malls Pode... | Sto...
56.7 168 7 % Dru. ..

Billboard
(Weekly Driv
57.4

AM/FM Radio
399

Walking in Towns,
Cities,

Downtown
Areas
19.9

Shopping
Malls
16.8

Grocery
Stores
9.3

YouTu..
Music
6.0
Podc..

8.1 6.9 | Dru... NS

m who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

u MSP

* Share of Everything
for Anything _



3 YEAR5~ e
ROCKIN'EVEY |

WITH RYAN SEACRESY f F
\l}

202

Top-13 Out-of- Home Media (Persons & % Reach} Adults 18 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
AM/FM Radio
Walking in Towns, Cities, Downtown...
Gas Stations/Convenience Stores
Restaurants & Bars
Shopping Malls
Drug Stores
Podcasts
SiriusXm
Spotify
YouTube Music

Retail Stores

L

® who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

Uws!

224,719 or 95.4% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest spend an average of 44.5 minutes per day driving, seeing Billboards and Signs. 72.4% Listen
to Local Radio Stations Out-of-Home for an average of 47. m
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253,178 or 94.7% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest spend an average of 61.5 minutes per day driving, seeing Billboards and Signs. 71.7% Listen
to Local Radio Stations Out-of-Home for an average of 41.4
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289,421 or 94.3% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest spend an average of 44.6 minutes per day driving, seeing Billboards and Signs. 71.5% Listen
to Local Radio Stations Out-of-Home for an average of 48.9
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EEW YEA%‘.E;\ * i - 27,780,288 or 91.% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

WITH RYAN SEACRESY f'

spend an average of 48.2 minutes per day driving, seeing Billboards and Signs representing 33.8% of all
Time Spent with Ad-Supported Out-of-Home Medi
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ggg‘%&igg" "l. 338,792 or 95.% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

spend an average of 56.7 minutes per day driving, seeing Billboards and Signs representing 40.5% of all
Time Spent with Ad-Supported Out-of-Home Media.
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224,719 or 95.4% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest
spend an average of 44.5 minutes per day driving, seeing Billboards and Signs representing 31.6% of all
Time Spent with Ad-Supported Out-of-Home Media.
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253,178 or 94.7% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest
(B : spend an average of 61.5 minutes per day driving, seeing Billboards and Signs representing 42.1% of all
2 24 ’ ‘ 8 Time Spent with Ad-Supported Out-of-Home Media.

WITH AYAN SEACRESY

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

iy "Share of Ad-Supported OOH Media"

98.2% gg.9%

94.7%

O

who watch Dick Clark's CIN
New Year's Rockin' Eve
with Ryan Seacrest

71.7%

68.6%
66.7% 4 50,

45.9%
41.0%

23.5%

20.7%

14.3%
10.7%
0, 0,
Weekly 5.2% 58%
Total 4.0%
Persons
1,688,832 1,288,020 1,223,661 » 1,845,248 R 700,880 681,013 6 110, 203.927 394.741
Billboards & Signs AM/FM Radio Wal'ung in Towns, Grocery Stores Shopping Malls Restaurants & Bars Gas stadiums & Arenas "Podcasts
:";;‘:; e (Weekly Drivers) Cities, Downtown Stations/Convenience OfﬂcslHospltals
a inutes
with Ad-Supported Areas Stores
OOH Media:
L3 1] 1 L3 1 L3
= who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest mCIN
CIN DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab 296 CINGINNATI DMA Scarborough R1 2024: Jan23-lan24 Qual Intab 1,928 2 fE hi
All Graphs and soefo.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. s(mﬁ Sh 3";: An;t.el:iyntg mg:
- ©

Special TV programs watched past 12 months: Dick Clark's New Year's Rockin ' Eve with Ryan Seacrest



West Palm Be

Weekly
Reach %

94.3% g7 39

71.5% 70.8%

Weekly
Total
Persons

1,310,726
AR/FM Radio

K 1,708,262

Billboards & Signs
Average (Weekly Drivers)
Daily Minutes

with Ad-Supported
OOH Media:

® who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

wpg DMA Scarborough R1 2024: Jan23-Feb24

All Graphs and soefa.ai Data Modeling Copyright @ 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

289,421 or 94.3% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

spend an average of 44.6 minutes per day driving, seeing Billboards and Signs representing 34.6% of all
Time Spent with Ad-Supported Out-of-Home Media.
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1-494 west of I-35W
1-94 west of 1-35W
us 10

Minneapolis-S$

338,792 or 95.% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest spend an average of 56.7 minutes per day driving an average of 33. miles each day and are
70.9% more likely to use MN 7 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Avg. Hours+Minutes/day Driving:

Top-26 Residential Zip Codes: Adults 18 or older
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224,719 or 95.4% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest spend an average of 44.5 minutes per day driving an average of 25.9 miles each day and are
68.7% more likely to use Highway 370 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
5.18%

63376
63031
63123
63016
63303
62040
63033
63367
63129
63012
63121
62294
63385
63304
63114
62223
62010
63021
63122
63368
63390
63117
62035
63017
62269
63013

1.85%

§1

g

1.63%
1.24%

E
E

Bigs

1.03%

m 0.98%

—
1.74%

P 2.

2.32%

|

R

e

Special TV programs watched past 12 months: Dick Clark's New Year's Rockin' Eve with Ryan Seacrest

Top-26 Employment Zip Codes: Adults 18 or older
63376 %
63044
63367
63122
62294
63146
63042
63304
63021
63123
63368
63385
63125
62269
63129
63118
63141
63033
62040
63103
62062
63366
63143
63116
63628
63017

1

1.66%

3.02%
0.95%

m 2.33%
0.98%

2.14%

|

2.84%

;

* Share of Everything
for Anything _




Cincinni

253,178 or 94.7% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest spend an average of 61.5 minutes per day driving an average of 35.8 miles each day and are
62.7% more likely to use Route 28 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Qual Intab

289,421 or 94.3% of Adults 18 or older who watch Dick Clark's New Year's Rockin' Eve with Ryan
Seacrest spend an average of 44.6 minutes per day driving an average of 26. miles each day and are
56.6% more likely to use Gateway Blvd than the Metro average.
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Top-26 Employment Zip Codes: Adults 18 or older
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