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1.7% or 4,504,600 of USA Adults 18 or older Live in the SEATTLE-TACOMA, WA, DMA.
Typical Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA are 48.3 years old (1.2% younger
than average) and have a $122,671 (33.7% higher than average) annual household income.
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1.8% or 2,330,884 of USA Adults 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Typical Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 39.8 years old (.5% younger than
| average) and have a $133,790 (32.1% higher than average) annual household income.
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Typical Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 39.9 years old (.5% younger than

“‘“Hﬁ"“’“a 1.8% or 1,140,610 of USA Women 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
o W29-94

i #3 | average) and have a $120,402 (34.1% higher than average) annual household income.
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1.9% or 1,190,274 of USA Men 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Typical Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 39.8 years old (.5% younger than
average) and have a $146,619 (29.8% higher than average) annual household income.
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1.7% or 2,111,267 of USA Adults 50 or older Live in the SEATTLE-TACOMA, WA, DMA.
Typical Adults 50 or older who Live in the SEATTLE-TACOMA, WA, DMA are 64.7 years old (1.4% younger
| than average) and have a $116,744 (33.2% higher than average) annual household income.
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1.7% or 4,504,600 of USA Adults 18 or older Live in the SEATTLE-TACOMA, WA, DMA.

Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA are 7.2% more likely to be a college
graduate, 1.7% more likely to work full-time, 7.6% more likely to be married, 6.1% less likely to be a parent

of 1 or more children under 18.
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Adults 25 - 54
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1.8% or 2,330,884 of USA Adults 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.

Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 2.% more likely to be a college graduate,
4.3% less likely to work full-time, 5.7% more likely to be married, 9.9% less likely to be a parent of 1 or more
children under 18.

b, 4
(_DMurital Status: Adults 25 - 54

Single, Never Married
M | VTN
Legally Separated .gg;ﬁ
Divorced m'.,"%
Widowed I 251?;;
LGBTQ+ (net) - 8_7%15‘4%
who Live in the SEATTLE-TACOMA, WA, DMA musa

Top-20 Occupations: Adults 25 - 54
43}‘4.2%

7.2%7 6%
% s SM5en o

5.8
‘ul

4.3%

i i 4.3%
| 3.5% 3:8%
29% 2.9% 8% &%
I I I l I . CEa o = ‘ il e >
| « bR LD DR
& > <& S i

Entrepreneurs/Military Experience

8.8% 759
6.7% 6.7% 6.6% 4.6%
smallBusiness  SeltEmployed  Current or Former

Owner Military Service

2.5% 24%2.4% 22% 27% 190 24% 2.7%

& & & & & e o & & & & & . & P o
& f‘ﬂa & @"& rd & ,«*F& K i ,‘,a‘fé\ \&"‘f a“ﬁ 1@"“&‘& & éﬁg ;’f Ca & g"f
o PN < & * 3
« & . & szr‘“ Qf& & ,-9"# , & &00,0 & f‘;*’ ¢ &*.1& §B$ & &
al \) & N < ¢ & & & & 4
»“b‘r -:‘é» a o a"& @"o & vsa"@ g,t"' f‘é & & & d“"y &
o & ¢ & s < P <« & & &
& & & N *
\\“S‘ & i o eﬁ
S o \\"w
& & &
# who Live in the SEATTLE-TACOMA, WA, DMA HUSA
Usa DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 3,860

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Projection Scarborough R2 2024: Aug23-Aug24

114t | Stage in Life: Adults 25 - 54

Parent of 1 or more Children under 18 .: 43.2;57%
Working Mothers _14]:;9:%

Parent of 1 or more Children Under Age 2 - 78.119;:

Parent of 1 or more Children Age 2-5 _131591{’%

. 21.1%
Parent of 1 or more Children Age 6- 11 . 23.0%

. | 19.3%
Parent of 1 or more Children Age 12 - 17 _ 21.8%

7.9%
7.4%

Grandparent of 1 or more Children under 18 -5.81?%

Parent of 1 or more Childrenin College

Qual Intab

who Live in the SEATTLE-TACOMA, WA, DMA mUSA

23,097 £



1.8% or 1,140,610 of USA Women 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 1.9% less likely to be a college graduate,
6.4% less likely to work full-time, 7.5% more likely to be married, 15.6% less likely to be a grandparent of 1

or more children under 18.
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1.9% or 1,190,274 of USA Men 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.

Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 4.6% more likely to be a college graduate,
3.4% less likely to work full-time, 4.% more likely to be married, 8.5% less likely to be a parent of 1 or more

children under 18.
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1.7% or 2,111,267 of USA Adults 50 or older Live in the SEATTLE-TACOMA, WA, DMA.
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1.7% or 4,504,600 of USA Adults 18 or older Live in the SEATTLE-TACOMA, WA, DMA.
Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA are 7.6% less likely to own their home, 91.5%

more likely to own a higher valued home, .6% more likely to have a single-family home, 8.5% more likely to
have a dog.

& Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4 {®™pPets in Home: Adults 18 or older

Single Family House (unattached)
Own a Dog

Townhouse or attached Home

Condominium Own a Cat

Apartment
Rent Own Second Home Mobile Home or Manufactured 5.3% Own other type of Pet
or Real Estate Home 4.1%
Property .
% who Live in the SEATTLE-TACOMA, WA, DMA mUSA = who Live in the SEATTLE-TACOMA, WA, DMA mUSA w who Live in the SEATTLE-TACOMA, WA, DMA HUSA
_—
¢~ Value of Owned Home: Adults 18 or older & Home Loans: Adults 18 or older
Average Value of Owned Home:
who Live in the SEATTLE-TACOMA, WA, DMA

usa
21.2%
18.3%

Home Mortgage Refinanced Home Equity Oown

Qo 20 789 o0 Qg8 0 OR) G4

<$150K $150K-$200K  $200K-$250K  $250K-$300K  $300K-$350K
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1.8% or 2,330,884 of USA Adults 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
P25 5 4 Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 10.1% less likely to own their home, 88.%
-

more likely to own a higher valued home, 2.9% less likely to have a single-family home, 7.1% more likely to

have a dog.

h Own/Rent/Other: Adults 25 - 54 mﬁm Type of Home: Adults 25 - 54 ‘&oPets in Home: Adults 25 - 54

Single Family House (unattached)

Own a Dog

8.9%
10.1%

o 4.3%
Condominium Own a Cat

Townhouse or attached Home E

5.7%

6.4% I
3.7% 6.0% 5.7% Apartment g

20.8%

765,135

Other OwnSecondHome | Mobile Home or Manufactured 4.4% Own other type of Pet
or Real Estate Home 3.9%
Property )
# who Live in the SEATTLE-TACOMA, WA, DMA mUsA « who Live in the SEATTLE-TACOMA, WA, DMA wUSA # who Live in the SEATTLE-TACOMA, WA, DMA BUSA
-~
(24l Value of Owned Home: Adults 25 - 54 @Home Loans: Adults 25 - 54
Average Value of Owned Home:
who Live in the SEATTLE-TACOMA, WA, DMA
usa
18.9% 20.0%

$750K-$1M $1v+ Home Mortgage Refinanced Home Equity own

$500K-$750K

S 6.9%
3 1.5% 1.3%
000, [PLERY, 205 00 87 724 e

<$150K $150K-$200K $200K-$250K  $250K-$300K  $300K-$350K

$350K-$500K
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1.8% or 1,140,610 of USA Women 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
w25-54 Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 9.3% less likely to own their home, 86.2%

more likely to own a higher valued home, .7% less likely to have a single-family home, 11.4% more likely to

Own/Rent/Other: Women 25 - 54 mﬁm Type of Home: Women 25 - 54

Pets in Home: Women 25 - 54

have a dog.
&

Single Family House (unattached)

Townhouse or attached Home e
9.7%

Own a Dog

- 4.5%

Condominium 5.1% Own a Cat
70% Lok 57% 5.0%
- Apartment

Other Own Second Home Mobile Home or Manufactured 4.8% Own other type of Pet

or Real Estate Home 5.0%

Property '
% who Live in the SEATTLE-TACOMA, WA, DMA mUSA = who Live in the SEATTLE-TACOMA, WA, DMA mUSA w who Live in the SEATTLE-TACOMA, WA, DMA HUSA

iZ4l Value of Owned Home: Women 25 - 54

Average Value of Owned Home:

who Live in the SEATTLE-TACOMA, WA, DMA
usa
21.3%
7.5%
8.8%
1.4% 0.6%
Q2 oJg 4 0RO b ] 3,409 r. L o Q (82 (408 8

<$150K $150K-$200K  $200K-$250K  $250K-$300K  $300K-$350K  $350K-$500K  $500K-S750K  $750K-$1M

&Home Loans: Women 25 - 54

15.4%

SoRN e

Home Mortgage Refinanced Home Equity Oown
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USA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 3,860 & Loan Mortgages)
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M23-94 ::

1 9% or 1,190,274 of USA Men 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 11.% less likely to own their home, 89.1% more

I|kely to own a higher valued home, 4.9% less likely to have a single-family home, 2.7% more likely to have a

E 6.2% 6.3%
5.8% 3.5% o
Rent Other Own Second Home
or Real Estate
Property
% who Live in the SEATTLE-TACOMA, WA, DMA musa

ﬂﬁm Type of Home: Men 25 - 54

Single Family House (unattached)

Townhouse or attached Home 20:2%
10.5%

- 4.0%
Condominium
6.4%

Apartment

Mobile Home or Manufactured || 4.0%
Home 2.7%

= who Live in the SEATTLE-TACOMA, WA, DMA mUSA

4 ®Pets in Home: Men 25 - 54

Own a Dog

Own a Cat

Own other type of Pet

» who Live in the SEATTLE-TACOMA, WA, DMA BUSA

iZ4 Value of Owned Home: Men 25 - 54

Average Value of Owned Home:

who Live in the SEATTLE-TACOMA, WA, DMA

usa 5445 637

nﬂmwﬂﬂ

$150K-$200K  $200K-$250K  $250K-$300K  $300K- 5350K

24.2%

16.7%
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1.7% or 2,111,267 of USA Adults 50 or older Live in the SEATTLE-TACOMA, WA, DMA.
P + Adults 50 or older who Live in the SEATTLE-TACOMA, WA, DMA are 2.5% less likely to own their home, 91.6%
more likely to own a higher valued home, 4.6% more likely to have a single-family home, 17.9% more likely to

have a dog.

h Own/Rent/Other: Adults 50 or older mﬁm Type of Home: Adults 50 or older 4 {® Pets in Home: Adults 50 or older
: _

Single Family House (unattached)
Own a Dog

Townhouse or attached Home
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Property
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Seame-fasa_lna,

P18+

likely to fly domestic past yr.

1.7% or 4,504,600 of USA Adults 18 or older Live in the SEATTLE-TACOMA, WA, DMA.
Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA are 1.% more likely to look up D-I-Y advice
online, 18.8% more likely to always vote in local elections, 2.% less likely to belong to a gym, 17.5% more

Top-20 past 30-days Online Lifestyle Activites:

Adults 18 or older

Political Activity: Adults 18 or older

85.1%

55.4%)
[ Registered to Vote Democrat / Lean Republu:anll.ean Independent / None
(In District of Resi e) Democrat of These
il Presidential Elections: Always
2043
m.3%) ] Preside | Elections: S i m‘
o 17.7%| 8.
- - . BB e T
ide Elections: m
Recipes / Restaurant Online Phone Do-it-yourseM  Medicsl  Ftmess/Diet apparel/ lobSearch/ meligion/  Camer  TakeOnline  ducation  Momework ﬂe:“-m Genealogy Photography Parenting/ mim n.m;
al Planning inforr Inf Gon /[ Video Call Ady /  infy rden Id: ideas Post ry iritoak evel ks wch ¥ "V fish, Family Advice : =
T i, DITAKS SmiSieryihpi (o il yeuniet Ces e TR ol e Local Elections: Always
i, aopacwies, <) Local Elections: Sometimes
® who Live in the SEATTLE-TACOMA, WA, DMA mUSA mwho Live in the SEATTLE-TACOMA, WA, DMA mUSA
«
W_&Top-so past 12-months Active Lifestyle Activites: Adults 18 or older ‘k Past 12-months Domestic Airline Trips: Adults 18 or older
: 3 ; 18.6%
R0 022,208 15.3%

57.5%)
I

10+ trips M 8% Flew Domestic past year: 54.6%
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Seattie-Tacoma,

1.8% or 2,330,884 of USA Adults 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are .4% less likely to look up D-I-Y advice
online, 12.8% more likely to always vote in local elections, .6% less likely to belong to a gym, 18.2% more

P25-94

likely to fly domestic past yr.

yTop-ZO past 30-days Online Lifestyle Activites: Adults 25 - 54

s1.6%)
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FaceTime, Appication,
etc) Financing)
® who Live in the SEATTLE-TACOMA, WA, DMA EUSA

Political Activity: Adults 25 - 54

81.7%
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Seallle-’fﬂunma' 1.8% or 1,140,610 of USA Women 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.

= Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 6.9% less likely to look up D-I-Y advice
online, 6.1% more likely to always vote in local elections, 4.3% more likely to belong to a gym, 20.8% more
likely to fly domestic past yr.

-Top-zo past 30-days Online Lifestyle Activites: Women 25 - 54 Political Activity: Women 25 - 54

80.9%
& 46.2% 22.0% 31.8%

Registered to Vote / Lean ican / Lean ep / None
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- ﬂ - - Statewide Elections: Awoys TR

Statewide Elections: Sometimes
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8eame-Tar.oma 1.9% or 1,190,274 of USA Men 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.

likely to fly domestic past yr.

& Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 4.8% more likely to look up D-I-Y advice
online, 17.2% more likely to always vote in local elections, 4.9% less likely to belong to a gym, 15.7% more

yTop-ZO past 30-days Online Lifestyle Activites: Men 25 - 54
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' E
%
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Restaurant Do-t-vourseH Online phane  Recipes/ Health Medicsl  Fitness/Diet  Camer  JobSearch/  Mome/ TakeOnime Education Momework  Religion/  Hectronik  Apparel/  Parenting/ Photography onine Dnn‘ Genealogy
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Political Activity: Men 25 - 54
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more likely to fly domestic past yr.

1.7% or 2,111,267 of USA Adults 50 or older Live in the SEATTLE-TACOMA, WA, DMA.
Adults 50 or older who Live in the SEATTLE-TACOMA, WA, DMA are 4.5% more likely to look up D-I-Y
advice online, 21.9% more likely to always vote in local elections, 2.2% less likely to belong to a gym, 18.7%

yTop-ZO past 30-days Online Lifestyle Activites: Adults 50 or older
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P18+

30-days QSR Users: Adults 18 or older

1time

Past

2times

3times

4 times

0.9

Stimes

6 -9times

10 times or more

lq
]
3

= who Live in the SEATTLE-TACOMA, WA, DMA
Total Monthly QSR Users: Avg. Monthly QSR Meals:
83.4%

muUsA

o I

likely to smoke cigarettes.

1.7% or 4,504,600 of USA Adults 18 or older Live in the SEATTLE-TACOMA, WA, DMA.
Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA are 5.1% less likely to use QSRs past mo.,
5.6% less likely to use Sit-Down Restaurants past mo., 26.% more likely to use Casinos past yr., 6.5% more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
[ ®  1time

15.5%

2 times

3times

4 times

5 times

6-9times

10times or more

® who Live in the SEATTLE-TACOMA, WA, DMA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
70.7% 74.9%

h = 4.1
e R

mUSA

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer
Wine

Domestic Regular Beer

Domestic Light Beer

60,185,105 23.0%

Imported Beer 8%
Microbrew / Craft Beer 17.6%

10.8%

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

indian/ Wings/ Bagel/ Upscale Sieabhouse
Thai/ Bugers/ Domut/
ther  sports Bar  Bakery
asian

 who Live in the SEATTLE-TACOMA, WA, DMA nusA

who Live in the SEATTLE-TACOMA, WA, DMA 17.4%

us 18.6%

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
TBags

Past 12 months Casino Activities: Adults 18 or older

Slot Machines prerter

26,958,369 10.3%

Upscale Restaurant  peyierepy

25.3%
Table Games (Craps, Poker, etc.)

Bar / Nightclub

8.9%

9.4%
17, 67 6.8%
I 4.6%
5,097, JpN-3 3

Stage Show / Concert
Sports Betting

Other Gambling

3.3%

Spa 0%

Casinos visited past 12 months: Yes

® who Live in the SEATTLE-TACOMA, WA, DMA mUSA w who Live in the SEATTLE-TACOMA, WA, DMA mUSA
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Used Past 30-days: Adults 18 or older
wil
=

Marijuana / Cannabis Cigarettes

# who Livein the SEATTLE-TACOMA, WA, DMA.



Past 30-days QSR Users: Adults 25 - 54

1time

2times

3times

4 times

Stimes

6 -9times

10 times or more

= who Live in the SEATTLE-TACOMA, WA, DMA

Total Monthly QSR Users: Avg. Monthly QSR Meals:
85.4%

90.2%

to smoke cigarettes.

1.8% or 2,330,884 of USA Adults 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 5.3% less likely to use QSRs past mo., 6.5%
less likely to use Sit-Down Restaurants past mo., 28.1% more likely to use Casinos past yr., 22.7% more likely

Past 30-days Sit-Down Restaurant Users: Adults 25 - 54
€ w

At 14.7%

2 times

15.8%

EUSA
Avg. Monthly Sit-Down Restaurant Meals:

3times 13.7%

4 times 9.4%

5 times
6-9times

10times or more
® who Live in the SEATTLE-TACOMA, WA, DMA

Total Monthly Sit-Down Restaurant Users:
75.6%
97,610,80

70.7%

“

Drank Past 30-days: Adults 25 - 54

Liquor

Any Type of Beer

Wine
Imported Beer
Domestic Regular Beer

Domestic Light Beer

Microbrew / Craft Beer m% -

® who Live in the SEATTLE-TACOMA, WA, DMA

USA DMA Scarborough R2 2024: Aug23-Aug24

mUSA

Qual intab

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-10 Cuisines: Adults 25 - 54

(Sit-Down Restaurants Used Past 30-days)

2.3
5.5 g
Mexicn  pima

Coffes  indian/ ‘Wings/ imkan  Bagel/ Upscale Steakhouse

Wouse/ Thai/ Burgers/ Domut /
Coffensar  Other  Sports Bar Eakery
Asian
® who Live in the SEATTLE-TACOMA, WA, DMA musA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the SEATTLETACOMA, WA, DMA 23.2%

v R 24.4%

Past 12 months Casino Activities: Adults 25 - 54
Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

Other Gambling Casinos visited past 12 months: Yes

u who Live in the SEATTLE-TACOMA, WA, DMA mUSA

3,860

USA Projection Scarborough R2 2024: Aug23-Aug24 Qudl Intab 23,097

Used Past 30-days: Adults 25 - 54

Cigarettes Vape

Marijuana / Cannabis

# who Live in the SEATTLE-TACOMA, WA, DMA mUsA



~Sealtie-Tacoma,

2times

3 times

11.9%

4 times

= who Live in the SEATTLE-TACOMA, WA, DMA

Total Monthly QSR Users:
87.2%

5times
6-9times
10times or more

mUSA

Avg. Monthly QSR Meals:
91.5%

0

W25-54

to smoke cigarettes.

1.8% or 1,140,610 of USA Women 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 4.8% less likely to use QSRs past mo., 6.2%
less likely to use Sit-Down Restaurants past mo., 30.% more likely to use Casinos past yr., 21.3% more likely

Past 30-days Sit-Down Restaurant Users: Women 25 54

e 1me
2tmes
3 times
4 times
6-9times
10times or more

® who Live in the SEATTLE-TACOMA, WA, DMA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R

[

mUSA
Meals:

Drank Past 30-days: Women 25 - 54

Uiquor _
Wine
Any Type of Beer
imported Sesr

Domestic Regular Beer

431 6.6

Domestic Light Beer v
Microbrew / Craft Beer W % ]
#who Live in the SEATTLE TACOMA, WA, DMA mUSA
UsA DMA Scarborough R2 2024: Aug23-Aug24 Qual intab

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, inc. LLC. All rights reserved.

Top-10 Cuisines: Women 25 - 54

(Sit-Down Restaurants Used Past 30-days)

Chinese  cCoffee  indian/ Bagel/ Mk Wings/ Upscale Steskhouse
Wouse/ Ths/ Donut/ Burgers /
Cofeesar  Other  Bakery Sports Bar

Asian

¥ who Live in the SEATTLE-TACOMA, WA, DMA mUsA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
whoLive in the SEATTLE-TACOMA, WA, DMA  [ZT26T20  23.9%

v A 27.0%

Past 12 manths Casino Activities: Women 25 - 54

Slot Machines 5
Table Games (Craps, Poker, eﬂ:.)
Stage Show / Concert

5389081 8.3%
; T 33.6%
Spa 9%
Sports Betting M ‘,;E%

Bar/ Night:lub

Upscale Restaurant

Used Past 30-days: Women 25 - 54

Marij [ Cannabis

Other Gambling 1,25'9?,% Casinos visited past 12 hs: Yes
m who Livein the SEATTLE-TACOMA, WA, DMA mUSA
3,860
USA Projection Scarborough R2 2024: Aug23-Aug24 Qual Intab 23,097

= who Livein the SEATTLE-TACOMA, WA, DMA



Past 30-days QSR Users: Men 25 - 54

2times
3 times
4 times
5times
6-9times

10times or more
mwho Live in the SEATTLE-TACOMA, WA, DMA

Total Monthly QSR Users:
83.7% 89.0%

e R - IR

Avg. Monthly QSR Meals:

to smoke cigarettes.

1.9% or 1,190,274 of USA Men 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 5.9% less likely to use QSRs past mo., 6.9%
less likely to use Sit-Down Restaurants past mo., 26.2% more likely to use Casinos past yr., 23.8% more likely

Past 30-days Sit-Down Restaurant Users: Men 25 - 54
[ ] 1time

5.7%
® who Live in the SEATTLE-TACOMA, WA, DMA

Total Monthly Sit-Down Restaurant Users:
71.2% 76.4%

14.2%
3times | ey

mUSA

Avg. Monthly Sit-Down Restaurant Meals:

Drank Past 30-days: Men 25 - 54
Aoy Type of Beer
tiquor

Domestic Regular Beer

Imported Beer Eretern et

Wine

-
Microbrew / Craft Beer m%ﬂ-gﬁ

= who Live in the SEATTLE-TACOMA, WA, DMA

UsA DMA Scarborough R2 2024: Aug23-Aug24

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, inc. LLC. All rights reserved.

mUsA

Qual intab

Top-10 Cuisines: Men 25 - 54

(Sit-Down Restaurants Used Past 30-days)

Piza Mexican  Chinese  Coffee indian/  Wings/ itakian Bagel/  Upscale Steakhouse
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the SEATTLE-TACOMA, WA, DMA 22.6%

v G 21.5%

Wouse/ Thsi/ Burgers/ Donut /
Cofeegar  Other  Sports Bar Bakery
asian
# who Live in the SEATTLE-TACOMA, WA, DMA musa

Past 12 months Casino Activities: Men 25 - 54

Slot Machines gy 6 24.4%

Table Games (Craps, Poker, etc.) grysrgm 16.8%

Bar / Nightclub

Upscale Restaurant

10.7%
sports Betting | o 1%
Stage Show / Concert 7.8% 12,

Other Gambling 3&#
Spa m%ﬂ;.s%

Casinos visited past 12

Used Past 30-days: Men 25 - 54

m who Livein the SEATTLE-TACOMA, WA, DMA

mUSA

3,860

USA Projection Scarborough R2 2024: Aug23-Aug24 Qual Intab 23,097

8.1%
5236161
Marij [ Cannabis Vape
= who Livein the SEATTLE-TACOMA, WA, DMA mUSA



Past 30-days QSR Users: Adults 50 or older

2times

3 times

4 times

5times

: 17.0%

= who Live in the SEATTLE-TACOMA, WA, DMA

Avg. Monthly QSR Meals:

6-9times

10times or more
mUsA

Total Monthly QSR Users:
80.1%

e A - EEE
:

likely to smoke cigarettes.

1.7% or 2,111,267 of USA Adults 50 or older Live in the SEATTLE-TACOMA, WA, DMA.
Adults 50 or older who Live in the SEATTLE-TACOMA, WA, DMA are 4.9% less likely to use QSRs past mo.,
4.8% less likely to use Sit-Down Restaurants past mo., 25.1% more likely to use Casinos past yr., 9.2% less

Past 30-days Sit-Down Restaurant Users: Adults 50 or older
14

1time

o

3times 11.0%

® who Live in the SEATTLE-TACOMA, WA, DMA

Total Monthly Sit-Down Restaurant Users: hly Sit-Down R
71.2% 74.8%

6 -9times

10times or more
mUSA

Avg. M Meals:

Drank Past 30-days: Adults 50 or older

Liquor

Any Type of Beer
Wine

Domestic Light Beer

Domestic Regular Beer

5.
W 18.1%
8.8%

Imported Beer
Microbrew / Craft Beer

= who Live in the SEATTLE-TACOMA, WA, DMA

DMA

mUsA

UsA Scarborough R2 2024: Aug23-Aug24 Qual intab

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, inc. LLC. All rights reserved.

Top-10 Cuisines: Adults 50 or older

(Sit-Down Restaurants Used Past 30-days)

Bagel /
Dasut/
Bakery

indian / Steskhouse
Thai/

Coffes Bar Sports Bar Other

Aasian

¥ who Live in the SEATTLE-TACOMA, WA, DMA mUsA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the SEATTLE-TACOMA, WA, DMA 9.2%

usa [ 10.5%

Past 12 months Casino Activities: Adults 50 or older

Slot Machines g y 27.6%

10,505,831 B8.5%

Upscale Restaurant

Table Games (Craps, Poker, etc.)

Bar / Nightclub

Stage Show / Concert
) 33.9%

Sports Betting

Other Gambling

Used Past 30-days: Adults 50 or older

3347434

Casinos visited past 12 hs: Yes Marij [ Cannabis Vape
m who Live in the SEATTLE-TACOMA, WA, DMA mUSA = who Livein the SEATTLE-TACOMA, WA, DMA WUSA
3,860
USA Projection Scarborough R2 2024: Aug23-Aug24 Qual Intab 23,097



=)

1.7% or 4,504,600 of USA Adults 18 or older Live in the SEATTLE-TACOMA, WA, DMA.

Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA are .1% more likely to have a 401K, 1.6% less
likely to have an Auto Loan, 11.9% more likely to Invest/Trade Stocks Online, 5.7% more likely to pay with
their Debit Card.

Investments Owned: Adults 18 or older
401K Plan

123,888,874

102,016,003 38.9%

47.3%
IRA (Individual Retirement Account)

Stocks or Stock Options

76,335,495

29.1%

18.6%

Mutual Funds 18.8%

13.0%
3 5 14.1%

11.2%
11.6%

11.4%

Money Market Funds

30,312,415

29,448,516

Bonds

Other (Crypto / NFTs / Metals, etc.)

Financial Services Has and/or Uses: Adults 18 or older

7.0% 7.2%  6.6% 6.8% 5% 5 0%

5 g , 11.2%
529 Plan / College Savings Plan 8.8% Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home  Autoloan  Money Certificates of Studentloan Personal Loan Refinanced  Home
- Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
i 9.1 Account Mort, u H
Second Home or Real Estate Property 8.9% « gage :::‘; m::e
m who Live in the SEATTLE-TACOMA, WA, DMA mUSA m who Live in the SEATTLE-TACOMA, WA, DMA  mUSA

Professional Services Used*: Adults 18 or older

Tax Preparation Service 66,980,104 25.5%
48,167,587 18.8%
Onknelmesing sock rdrg
7.9%
,160
6.4%
9.8%
41%
5.6%
e

Financial Planner

Accountant 108%

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning it

Divorce / Family Attorney !"l_'gi fpartir Manths)
= who Live in the SEATTLE-TACOMA, WA, DMA m USA
USA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 3,860
All Graphs and HBIA| Data Modeling Copyright © 2024 Hubbard Broadcasting, Ine. LLC. All rights reserved.

[—

visa

Past 3-Months Payment Methods Used: Adults 18 or older

PSTAEN 7.7% 8.2%
3.8% 3.8% 4.3% 34%

Sosmnai

MasterCard ~ Apple Pay

Google Pay  Store Credit

Cash App

PayPal

Debit Card Venmo Discover American  Facebook Samsung Pay Square Cash
Card Express Messenger
= who Live in the SEATTLE-TACOMA, WA, DMA W USA
USA Projection Searborough R2 2024: Aug23-Aug24 Qual Intab 23,097



1.8% or 2,330,884 of USA Adults 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 5.4% less likely to have a 401K, 2.8% more

likely to have an Auto Loan, 14.1% more likely to Invest/Trade Stocks Online, 2.4% more likely to pay with

their Debit Card.

Investments Owned: Adults 25 - 54

401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

0,44,

529 Plan / College Savings Plan

Money Market Funds ’2‘15";‘%
Other (Crypto /[ NFTs / Metals, etc.) '1'2 ey :‘::
9.9%
Bonds 12,658, 26 LKt
Second Home or Real Estate Property f%’

® who Live in the SEATTLE-TACOMA, WA, DMA mUSA

Financial Services Has and/or Uses: Adults 25 - 54

7.9% 8.5% 8.3% 7.8%

o ..
Checking Debitor ATM  Savings Credit Card online Mobile Online Bill Home Auto loan  Studentloan Money  Certificates of Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loanor Home
Equity Loan
® who Live in the SEATTLE-TACOMA, WA, DMA mUSA

Professional Serwces Used*- Adults 25-54

Tax Preparation Service
32,372,348 3
24,973,/ 079 19.3¢
17 82] 945 3.8%

4.5%
7.4%
3.9%
5.9%
B

2.8%

Online Investing / Stock Trading

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

0
Divorce/ Family Attorney B"lz:;k (*Past 12 Months)
= who Live in the SEATTLE-TACOMA, WA, DMA mUSA

DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 3,860

USA
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

'E'Past 3-Months Payment Methods Used: Adults 25 - 54

0% 10.0%
5.2% 4.6% 4.8% 4.4%

PayPal Venmo Debit Card Zelle MasterCard Apple Pay  CashApp  Google Pay Store Credit  American Discover Facebook Samsung Pay Square Cash
Card Express Messenger
= who Live in the SEATTLE-TACOMA, WA, DMA mUSA

USA Projection Scarborough R2 2024: Aug23-Aug24 Qual Intab 23,097




~Seattie-Tacoma, 1.8% or 1,140,610 of USA Women 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
—T% | Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 1.6% less likely to have a 401K, 6.9% more
- likely to have an Auto Loan, 23.7% more likely to Invest/Trade Stocks Online, 5.3% more likely to pay with

their Debit Card.

Investments Owned: Women 25 - 54 Financial Services Has and/or Uses: Women 25 - 54
401K Plan 33,506,665

IRA (Individual Retirement Account)
Stocks or Stock Options

b 11.3%
Mutual Funds  pyererrll 10.0%

. 7.4%
529 Plan / College Savings Plan & 10.0%

Money Market Funds

, 2.7% 9.0% 9.1% 755 7.6%
Other (Crypto / NFTs / Metals, etc.) Fobt .09 ﬂ - 4.7% 8.6%
Bond o o : eaire i -
onds LRITE 5.5% Debit or ATM  Checking Savings  Credit Card Mobile Online Online Bill Home Auto loan  Studentloan  Money  Certificates of Personal Loan Refinanced Home
card Account Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property Elsﬁs Account Mortgage Loan or Home
Equity Loan
m who Live in the SEATTLE-TACOMA, WA, DMA mUSA m who Live in the SEATTLE-TACOMA, WA, DMA mUSA

Professional Services Used*: Women 25 - 54 y'E'Past 3-Months Payment Methods Used: Women 25 - 54

T ti
Financial Planner
7,997,742
Online Investi Stock Tradij
o msing sk g

6.5
Actountant 5,150,819 8.0%
;o5 e o

8,204 7.3%

3 35%
Real Estats nt
el 5.6%

Estate Planning :—22

Insurance Agent at a Local Office (not online)

-1% 11.9%

Debit Card Venmo Zelle MasterCard ~ Apple Pay  Cash App Google Pay Store Credit  American Discover Facebook  Square Cash Samsung Pay

. . 1.5% (*Past 12 Months) VIsA
Divorce / Family Attorney !‘ 19% Card Express Messenger
= who Live in the SEATTLE-TACOMA, WA, DMA mUSA = who Live in the SEATTLE-TACOMA, WA, DMA W USA

USA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 3,860
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Seame-'facoma

Investments Owned: Men 25 54

27, 079 156 1%

IRA (Individual Retirement Account)

Stocks or Stock Options 24,187,301

Mutual Funds

529 Plan / College Savings Plan

803 X
4 8.6%
LASSESY  13.2%

12.6%
13.2%

13.1%

13.1%
11.1%
11.9%

Money Market Funds

8,498,814

46.2%
02 RS

m who Live in the SEATTLE-TACOMA, WA, DMA

Bonds
Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

mUSA

1.9% or 1,190,274 of USA Men 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.

Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 8.8% less likely to have a 401K, 1.1% less likely
to have an Auto Loan, 8.3% more likely to Invest/Trade Stocks Online, .3% less likely to pay with their Debit

Card.

Financial Services Has and/or Uses: Men 25 -54

™% 14.6%|

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money dent| Certificates of

91% 7.9% g% 78% g9 %

d Personal Loan  Home

Account card Account Banking Banking Paying Mortgage Market

Account

Deposit (CDs)

m who Live in the SEATTLE-TACOMA, WA, DMA  mUSA

Home
Mortgage

Improvement
Loan or Home
Equity Loan

Professional Services Used*- Men 25 - 54

Online Investing / Stock Trading
Tax Preparation Service

Financial Planner

9,830,203 15.3%
6.6%
6,874,514 10.7%

}703.1%
4,846,889

4.4%
[ 6.1%

Accountant

Insurance Agent at a Local Office (not online) 7.5%

Real Estate Agent

2.6%

Estate Planning )

™ Past 3-Months Payment Methods Used: Men 25 - 54

Venmo Zelle Debit Card MasterCard  Apple Pay  GooglePay Cash App  American

PayPal

visa

Divorce / Family Attorney E"lf:(’% (*Past 12 Months) ok Discover stu;al':‘!’edt
= who Live in the SEATTLE-TACOMA, WA, DMA m USA = who Live in the SEATTLE-TACOMA, WA, DMA mUSA
USA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 3,860
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11.7%
9%
6.4% 50% 5.0% 419

Facebook Samsung Pay Square Cash
Messenger



1.7% o

r 2,111,267 of USA Adults 50 or older Live in the SEATTLE-TACOMA, WA, DMA.

+ Adults 50 or older who Live in the SEATTLE-TACOMA, WA, DMA are 5.2% more likely to have a 401K, 4.% less
likely to have an Auto Loan, 15.4% more likely to Invest/Trade Stocks Online, 8.3% more likely to pay with
their Debit Card.

Investments Owned: Adults 50 or older

IRA (Individual Retirement Account)

55,416,604 24.7%

Mutual Funds

16.6%

Money Market Funds 7.6%

13.9%

Bonds e

13.0%

Other (Crypto /[ NFTs / Metals, etc.) i
13.2%

Second Home or Real Estate Property u.m
529 Plan / College Savings Plan s :";:

® who Live in the SEATTLE-TACOMA, WA, DMA mUSA

™~ Financial Services Has and/or Uses: Adults 50 or older

Certificates of Personal Loan Refinanced

Checking Debitor ATM  Savings Credit Card Online ‘Online Bill Mobile Home Auto Loan Money Home Student |oan
Account card Account Banking Paying Banking Mortgage Market  Deposit (CDs) Home  Improvement
Account Mortgage Loanor Home
Equity Loan
® who Live in the SEATTLE-TACOMA, WA, DMA mUSA

Professional Services Used*- Adults 50 or older

Tax Preparation Service o y
35,091,385 %

Insurance Agent at a Local Office (not online)
%
@
_
51%
6,744,434

Financial Planner

Online Investing / Stock Trading

Real Estate Agent

5.4%
N 4.6%
Estate Planning m 5.4%
0
Divorce/ Family Attorney 6% hPasIz Moinths)
0.8%
® who Live in the SEATTLE-TACOMA, WA, DMA mUSA

DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 3,860

USA
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

T\ Past 3-Months Payment Methods Used: Adults 50 or older

5.9%
53%  30% 0% 1a% 22%

14,
VISA Debit Card PayPal MasterCard Zelle Venmo  Store Credit  Apple Pay Discover American  Google Pay  Cash App Facebook  Square Cash Samsung Pay
Card Express Messenger
= who Live in the SEATTLE-TACOMA, WA, DMA mUSA
USA Projection Scarborough R2 2024: Aug23-Aug24 Qual Intab 23,097




Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DVA spend an average of 2 days, 17 hours, 48 minutes and
18 seconds each week with All Forms of Media.

72.1% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 6 hours and 42 minutes each week listening
to All Local AM/FM Radio, representing 7.3% of total time spent with all forms of Media.

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older

usage 54.1%
Usa

who Live in the SEATTLE-

% of Total TACOMA, WA, DMA
Weekly H:M:
56.1%
Avg. Weekly
Hours:Minutes: pIOSIP 5:20000 25005 3:19:BY) 3:275H) 3:2553r0y 3:13py] 2:18754) TASEF] 2:34750 21987 1:045010 3:0003r4:] 2:37p3r) 2:40r50) 0:42050] 1:48 50 1:45:05 14250 1:35T57] L:01HN] 2:417250
P 3+ Al
IS
& & @ K
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A 2 N
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6‘0‘ fs ¢ &
& &
f 5"@
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| Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 2 days, 13 hours, 32 minutes and 45

seconds each week with All Forms of Media.
67.8% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 6 hours and 28 minutes each week listening to All
| Local AM/FM Radio, representing 7.1% of total time spent with all forms of Media.

95.7%

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older

Concurr

usoge 52.7%
who Live in the SEATTLE- USA

% of Total TACOMA, WA, DMA

Weekly H:M:

Avg. Weekly
Hours:Minutes: prAq.IE) 4:26,0r8) 948501 3:265010 6:09SE] 5:04005 2:397350) 3:550D%) 248280 LABRL 24 F 2:137irh) 210875 F) L16p BT 3:137350] 1:51pEvY 158531 0:43(0L] 13N 120 1:5423000 LOI0ED 1:0505H 1:05sEE) 0:49.50) 1:33
&
&
Q}\\\,@
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~-Seattie-Tacoma, Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 2 days, 11 hours, 3 minutes and 14
o R L : seconds each week with All Forms of Media.

71.2% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 5 hours and 54 minutes each week listening to

| All Local AM/FM Radio, representing 7.1% of total time spent with all forms of Media.
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Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 2 days, 13 hours, 52 minutes and 12

seconds each week with All Forms of Media.

64.7% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 7 hours and 3 minutes each week listening to All
| Local AM/FM Radio, representing 7.4% of total time spent with all forms of Media.
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Adults 50 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 3 days, 4 hours, 40 minutes and 5

seconds each week with All Forms of Media.
78.2% of Adults 50 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 7 hours and 31 minutes each week listening

| to All Local AM/FM Radio, representing 7.7% of total time spent with all forms of Media.
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- =-Seattle-Tacoma, Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 2 days, 0 hours, 53 minutes and 13
i U/ seconds each week with All Forms of Ad-Supported Media.

| 69.8% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 6 hours and 4 minutes each week listening to

Local Ad-Supported AM/FM Radio, representing 8.7% of total time spent with all forms of Ad-Supported Media.
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Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 1 days, 16 hours, 35 minutes and 9
seconds each week with All Forms of Ad-Supported Media.

66.6% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 5 hours and 58 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 9.8% of total time spent with all forms of Ad-Supported Media.
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Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 1 days, 15 hours, 38 minutes and 23

seconds each week with All Forms of Ad-Supported Media.
69.9% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 5 hours and 30 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 9.7% of total time spent with all forms of Ad-Supported Media.
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Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 1 days, 17 hours, 53 minutes and 7

seconds each week with All Forms of Ad-Supported Media.
63.5% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 6 hours and 26 minutes each week listening to Loca
Ad-Supported AM/FM Radio, representing 9.8% of total time spent with all forms of Ad-Supported Media.
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Adults 50 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 2 days, 15 hours, 11 minutes and

13 seconds each week with All Forms of Ad-Supported Media.
74.7% of Adults 50 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 6 hours and 42 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 7.9% of total time spent with all forms of Ad-Supported Media.
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avg. of 52. minutes/day.

| Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 6 hours and 59
minutes each day with All Forms of Ad-Supported Media. 69.8% listen to Local AM/FM Radio for an
(Local Radio delivers 8.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 AH Forms of Media (Persons & % Reach): Adults 25-54
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| Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 5 hours and 47
minutes each day with All Forms of Ad-Supported Media. 66.6% listen to Local AM/FM Radio for an
(Local Radio delivers 9.8% of Time with Ad-Supported Media.)
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| Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 5 hours and 39
minutes each day with All Forms of Ad-Supported Media. 69.9% listen to Local AM/FM Radio for an
avg. of 47.2 minutes/day. (Local Radio delivers 9.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 5 hours and 59
minutes each day with All Forms of Ad-Supported Media. 63.5% listen to Local AM/FM Radio for an

avg. of 55.3 minutes/day. (Local Radio delivers 9.8% of Time with Ad-Supported Media.)
Top-13 AM Forms of Medm (Persons & % Reach): Men 25 - 54 Top-13 All Forms of Media {/ Time Spent & Avg. Minutes/day Spent): Men 25 - 54
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| Adults 50 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 9 hours and 1
minutes each day with All Forms of Ad-Supported Media. 74.7% listen to Local AM/FM Radio for an
(Local Radio delivers 7.9% of Time with Ad-Supported Media.)

Top-13 AII Forms of Media (Persons & % Reach): Adults 50 or older Top-13 All Forms of Media (% Time Spent & Avg. Mmutes/day Spent): Adults 50 or older
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio

3,145,145 or 69.8% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 52. minutes every day representing 37.8% of all
time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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1,552,613 or 66.6% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 51.2 minutes every day representing 32.2% of all
time spent daily with Ad-Supported Audio.

dio (Persons & % Reach): Adults 25 -54 Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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796,989 or 69.9% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 47.2 minutes every day representing 32.5% of all
time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Men 25 54

Local AM/FM Radio
Podcasts

755,693 or 63.5% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-

t1me spent daily with Ad-Supported Audio.
Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54

Supported Local AM/FM Radio for an average of 55.3 minutes every day representing 31.6% of all
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Avg. Week All Audio (Persons & % Reach): Adults 50 or older
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1,576,857 or 74.7% of Adults 50 or older who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 57.4 minutes every day representing 42.9% of all
time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 50 or older
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. 3,145,145 or 69.8% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
P18+ Supported Local AM/FM Radio for an average of 52. minutes every day representing 37.8% of all
time spent daily with Ad-Supported Audio.
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1,552,613 or 66.6% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-

P25-54 Supported Local AM/FM Radio for an average of 51.2 minutes every day representing 32.2% of all
| time spent daily with Ad-Supported Audio.
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Reach % Audio: Adults 25 - 54

“Share of Ad-Supported Audio" -

who Live in the SEATTLE- USA
TACOMA, WA, DMA

38.1%

17.0% 18.5%

10.0% 9.9% 9.6% 9.1% 100% 9.4% 9.7%

8.0%
7.9%

2.6% 8%

6.3%

5.4% 1.5%

—
R“‘h!d’!,552,61303,274,574 887,731 41,283,828 396,309 16,555,329 233,348 12,809,431 327,182 23,930,179 224,807 10,337,935 211,894 12,967,310 219,576 12,562,371 25,829 1,928,495 59,477 4,960,661

Local AM/FM Podcasts TV Music Spotify YouTube Music Amazon Music Pandora All Others SiriusXM iHeartRadio
Average Radio Channels
Daily Mi
® who Live in the SEATTLE-TACOMA, WA, DMA m USA

usa DMA Scarborough R2 2024: Aug23-Aug24 Qual intab 3,860 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection  Scarborough R2 2024: Aug23-Aug24  Qual Intab 23,097 SOEfa.al for Anything _



Supported Local AM/FM Radio for an average of 47.2 minutes every day representing 32.5% of all

/ 796,989 or 69.9% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
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Supported Local AM/FM Radio for an average of 55.3 minutes every day representing 31.6% of all
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Supported Local AM/FM Radio for an average of 57.4 minutes every day representing 42.9% of all

P50+ 1,576,857 or 74.7% of Adults 50 or older who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
time spent daily with Ad-Supported Audio.
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Reach % - Audio: Adults 50 or older
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3,145,145 or 69.8% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Country, Classic Rock, and Classic Hits.
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Adult Centempurary
News/Talk/Information
Classic Hits

Country

Pop Contemporary Hit Radio
Classic Rock

Hot AC

All Sports

Alternative
Contemporary Christian
Urban AC

Adult Hits

Urban Contemporary

mm.m
s ags 227

e 700014 7 oo e
5035524

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 18 or oider

who Livein the SEATTLE-
TACOMA, WA, DMA

¥ who Live in the SEATTLE-TACOMA, WA, DMA B USA

Time Spent

EEFFEEEREE

werage Dayl,

News/Talk/

Information Contemg

Country
239 Classic Rock
23.2

Christian
216

Adult
Contemporary
208

Classic Hits
23.7

Pop
Contemporary Hit
Radio
204

Urban AC
14.1

Adult Hits
24.0

News/Talk/
Information
pLE

Classic Rock
243

Classic Hits
23.9

temporary

Adult Hits
237

Urban AC Country
235 23.5

Adult
Contempora...

22.6 Urban
Alterna... Conte...

223 20.7

Pop Contemporary
Hit Radio
20.4

= who Live in the SEATTLE-TACOMA, WA, DMA

B USA

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

(Averoge Week]
Adult Contemporary

Classic Hits

Country

Pop Contemporary Hit Radio
Classic Rock

Hot AC
News/Talk/information
All sports

Alternative

Urban AC

Adult Hits

Urban Contemporary

All News

USA

DMA
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Tot! persons:

Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:
Adults 18 or older

who Livein the SEATTLE- UsA
TACOMA, WA, DMA

® who Live in the SEATTLE-TACOMA, WA, DMA
Scarborough R2 2024: Aug23-Aug24 Qual intab

| USA
3,860

Ad-Supported Local AM/FM Radio Formats (% Time Spent
{Awsiage axl,

& Avg. Minutes/day Spent): Adults 18 or older

Alternative
23.4

Classic Hits
23.7

Pop Contemporary
Hit Radio
20.4

Adult Hit Classic Rock

23.2

Adult
Contemporary
20.9

Urban
Hot AC Al
143 14.1

Country
23,9

News/Talk/
Information
24.4

Classic Rock

Adult Hits
23.7

Adult

Contempor...
22.6

Urban
Alter Conte...
223 20.7

Pop Contemporary
Hit Radio
20.4

USA Projection

® who Live in the SEATTLE-TACOMA, WA, DMA

Scarborough R2 2024: Aug23-Aug24 Qual Intab

23,097

mUSA

* Share of Everything
for Anything _




1,552,613 or 66.6% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio, Country,
Alternative, and Active Rock.
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796,989 or 69.9% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Alternative, Country, and Classic Rock.
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755,693 or 63.5% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio, Country,
All Sports, and Active Rock.
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1,576,857 or 74.7% of Adults 50 or older who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Country, Classic
Hits, and All Sports.
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2,342,894 or 52.% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
Supported Local TV Stations for an average of 86.1 minutes every day representing 25.8% of all time
spent daily with Ad-Supported Video.
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Local TV Stations n'&n

YouTube Video m

965,525 or 41.4% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
Supported Local TV Stations for an average of 42. minutes every day representing 21.9% of all time
spent daily with Ad-Supported Video.
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Avg. Week AITL, Video (Persons & % Reach): Women 25 - 54
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457,134 or 40.1% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
Supported Local TV Stations for an average of 42. minutes every day representing 22.8% of all time
spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Men 25 - 54
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508,403 or 42.7% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-Supported
Local TV Stations for an average of 41.9 minutes every day representing 21.1% of all time spent daily
with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 50 or older
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1,522,190 or 72.1% of Adults 50 or older who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
Supported Local TV Stations for an average of 112.5 minutes every day representing 29.5% of all
time spent daily with Ad-Supported Video.
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Supported Local TV Stations for an average of 86.1 minutes every day representing 25.8% of all time

P18 2,342,894 or 52.% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
spent daily with Ad-Supported Video.
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"Share OfAd-SUppOftEd v"deo" Video: Adults 18 or older
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965,525 or 41.4% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
Supported Local TV Stations for an average of 42. minutes every day representing 21.9% of all time
spent daily with Ad-Supported Video.
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Supported Local TV Stations for an average of 42. minutes every day representing 22.8% of all time

457,134 or 40.1% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
W25-94
spent daily with Ad-Supported Video.
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508,403 or 42.7% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-Supported
Local TV Stations for an average of 41.9 minutes every day representing 21.1% of all time spent daily
with Ad-Supported Video.
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Supported Local TV Stations for an average of 112.5 minutes every day representing 29.5% of all

P50+ 1,522,190 or 72.1% of Adults 50 or older who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
time spent daily with Ad-Supported Video.
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Local TVStatJon Programs (Persons & % Reach): Adults 18 or older

(Average weel
Spnrts

Local News - Evening
Movies

Comedies

Local News - Morning
Dramas

Game Shows
Documentaries.
National/Network News
Mystery/Suspense/Crime
Food/Cooking Shows
Local News - Late

Court Shows.

2,342,894 or 52.% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Movies,
Comedies, Local News - Morning, and Dramas.
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Local TVStatmn 1 Programs (Persons & % Reach): Adults 25 - 54
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965,525 or 41.4% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local

News - Morning, Game Shows, and Movies.
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457,134 or 40.1% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Game Shows, National/Network News, and Movies.
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Local TVStatJon Programs (Persons & % Reach): Men 25 - 54
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Comedies

Local News - Evening
Movies

Local News - Morning
Game Shows
Documentaries

Local News - Late
Dramas
National/Network News
Food/Cooking Shows
Science Fiction
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508,403 or 42.7% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening, Movies, Local
News - Morning, and Game Shows.
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Local TVStatJon Programs (Persons & % Reach): Adults 50 or older
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1,522,190 or 72.1% of Adults 50 or older who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Movies, Dramas,
Local News - Morning, and Comedies.
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‘ 3,226,465 or 71.6% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA use Ad-
Supported Social Media for an average of 125. minutes every day representing 22.9% of all time
spent daily with Ad-Supported Digital Media.

WS, ts

ial Real

PR - |-y
SOy = - L
Games/Fantasy/Betting Sites mm
i v T ™™
Shopping lindl. Food/Auctions/Travel, etz.) m m
R

s BT B

Online Classes, Schools, Colleges, Universities m m

= who Live in the SEATTLE-TACOMA, WA, DMA

vg. Hours+Minutes/day with
Digital: Adults 18 or older

45

Concurrent|

usage & 42.4%

who Live in the SEATTLE-
TACOMA, WA, DMA

B USA

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

Social Media

OTT TV Streaming Services
143.8

Non-
Premium
+Premium
Cable
Streaming
52.8

Local TV
Streaming

Social Media
151.6

OTT TV Streaming Services
142.6

Streaming Audio (Local Radio/
Podcasts/Streaming Services)
129.6

Non-
Premium
+Premium
Cable...

Local TV
Streaming
383

Online
Classes,
Schools,
Coll
Univ

= who Live in the SEATTLE-TACOMA, WA, DMA

mUSA

Avg. Week Ad- Suggorted Digital (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

persons.

Search (Google, Bing, etc.)

/ i Pps)
Email/Text/iM/Zoom,etc. (Personal & Work)
Social Media

OTT TV Streaming Services

Shopping (incl. Food/Auctions/Travel, etc.)

YouTube/TikTok, etc.

ool 3V Stresmice m m Avg. Hours+Minutes/day with Ad- IR
Streaming Audio (Local Radio/... m m Supported Digital: Adults 18 or older m

Games/Fantasy/Beting Sits -!m—
i bl
cweswe - BESAARS -
ing/Financial /Real [Apps) Usoge %:
Online Classes, Schools, Colleges, Universities uﬁ;:ge&&x:i;;ﬁ
W who Live in the SEATTLE-TACOMA, WA, DMA mUSA
usa DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 3,860

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Streaming

Radio/ Podcasts/
Streaming Services)

Non-Premium
+Premium
Cable

Stre

Audio'(Local

783

Sacial Media
125.0

Local TV
Streaming
356

YouTube/
TikTok, etc.
334

OTT TV Streaming Services

om,etc

onal &

Shopping
(incl
Food...

Social Media
134.0

OTT TV Streaming
104.6

Streaming Audio (L.ocal
Radio/ Podcasts/
Streaming Services)
739

YouTube/
TikTok, etc.
37.7

Zoom,etc
(Personal
8 rk)

Local TV
Streaming
36.5

Shopping
{incl
Food...

Non
Premium
+Premium
Cable
Streaming

Weathe.

Banking...

USA Projection

® who Live in the SEATTLE-TACOMA, WA, DMA

Scarborough R2 2024: Aug23-

-Aug24 Quadl Intab

23,097

mUSA
* Share of

Everything
for Anything _




1,735,614 or 74.5% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
Social Media for an average of 170.1 minutes every day representing 33.2% of all time spent daily
with Ad-Supported Digital Media.
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Social Media for an average of 142.9 minutes every day representing 30.5% of all time spent daily

w25 54 ‘ 933,804 or 81.9% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
with Ad-Supported Digital Media.
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Avg. Week AII Dlgftal (Persons & % Reach): Men 25 - 54
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801,810 or 67.4% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
Social Media for an average of 199. minutes every day representing 35.4% of all time spent daily
with Ad-Supported Digital Media.
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1,400,363 or 66.3% of Adults 50 or older who Live in the SEATTLE-TACOMA, WA, DMA use Ad-
Supported Social Media for an average of 146.4 minutes every day representing 27.7% of all time
spent daily with Ad-Supported Digital Media.
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Facebook

3,226,465 or 71.6% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA use Ad-
Supported Facebook for an average of 43.6 minutes every day representing 34.9% of all time spent
daily with Ad-Supported Social Media.
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1,647,968 or 70.7% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
Facebook for an average of 52.9 minutes every day representing 33.6% of all time spent daily with
Ad-Supported Social Media.
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868,103 or 76.1% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
Facebook for an average of 44.3 minutes every day representing 32.% of all time spent daily with Ad-
Supported Social Media.
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779,865 or 65.5% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
Facebook for an average of 57.9 minutes every day representing 33.2% of all time spent daily with
Ad-Supported Social Media.
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1,400,363 or 66.3% of Adults 50 or older who Live in the SEATTLE-TACOMA, WA, DMA use Ad-
Supported Facebook for an average of 71.7 minutes every day representing 49.% of all time spent
daily with Ad-Supported Social Media.

Avg. Week AII Socml Medm (Persons & % Reach): Adults 50 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 50 or older
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Supported Facebook for an average of 43.6 minutes every day representing 34.9% of all time spent

P18 ‘ 3,226,465 or 71.6% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA use Ad-
daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach% 71 gy 72.3% Social Media: Adults 18 or older
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Facebook for an average of 52.9 minutes every day representing 33.6% of all time spent daily with

‘ 1,647,968 or 70.7% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
P25-94
Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % Social Media: Adults 25 - 54
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Facebook for an average of 44.3 minutes every day representing 32.% of all time spent daily with

Segme-rannma, w25 54 | 868,103 or 76.1% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 82.0% Social Media: Women 25 - 54
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779,865 or 65.5% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
M25-54 Facebook for an average of 57.9 minutes every day representing 33.2% of all time spent daily with
Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 71.0% Social Media: Men 25 - 54

"Share of Ad-Supported Social Media"

who Live in the SEATTLE- USA
TACOMA, WA, DMA

52.4%

41.5%

38.9% o
35.7% 37.6%

33.1%

30.3%

28.3% 28.4%

25.9%

20.8% 19.9%
15.7%

15.4%

12.0%

Weekly
Total
Persons

Reached: 770,865 45,666, 463,282 26,678, 623,169 30,657, 424,334 71,250, 308,040 18,187, 400,801 24,199, 338,521 19,462, 187,445 3,436, 247,705 12,765, 142,638 9,872,
3'.';,','&'- " Facebook Instagram YouTube Video Reddit TikTok LinkedIn X (Formerly  Blogs/Message WhatsApp Snapchat
al inutes
Using Ad-Support. "Twitter" Boards (read
UsA DMA Scarborough R2 2024: Aug23-Aug24 OE:H‘nArgbo Lﬁgae in the SEATTLE-TACOMA' WA’ DMA H USA

* Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R2 2024: Aug23-Aug24 Qual Intab 23,097 for Anything _




‘ 1,400,363 or 66.3% of Adults 50 or older who Live in the SEATTLE-TACOMA, WA, DMA use Ad-
P5n+ Supported Facebook for an average of 71.7 minutes every day representing 49.% of all time spent
daily with Ad-Supported Social Media.

Weekly 66.3% 55.8% Avg. Hours+Minutes/day with Ad-Supported

Reach % Social Media: Adults 50 or older
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P18+

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 320,271;
Social Media: 196,048; Local Radio: 195,624; Non-Prem. Cable: 98,706; Local TV: 91,599
reaching Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Live in the SEATTLE-TACOMA, WA,

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Adults 18 or older
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 164,054;
Social Media: 104,097; Local Radio: 96,593; Non-Prem. Cable: 45,631; Local TV: 36,807
reaching Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Adults 25 - 54
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 85,294;
Social Media: 58,708; Local Radio: 49,465; Non-Prem. Cable: 22,916; Local TV: 18,451
reaching Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Women 25 - 54
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 78,701;
Local Radio: 46,790; Social Media: 45,821; Non-Prem. Cable: 22,608; Local TV: 18,258
reaching Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Men 25 - 54
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Pa0+

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 156,146;
Local Radio: 99,098; Social Media: 87,308; Local TV: 59,992; Non-Prem. Cable: 57,384
reaching Adults 50 or older who Live in the SEATTLE-TACOMA, WA, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 50 or older who Live in the SEATTLE-TACOMA, WA,

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Adults 50 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

lAverage Week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

spotify

SiriusXm

YouTube Music

Movie Theaters

328 A2y

3,889,026 or 86.3% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an
average of 43.3 minutes per day driving, seeing Billboards and Signs. 58.4% Listen to Local Radio
Stations Out-of-Home for an average of 31.5 minutes/day.

Totai persans % Time spent
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Top-13 Out—of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Ad-. Suggorted Out-of-Home Media (Persons & % Reach): Adults 18 or older
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' 2,002,253 or 85.9% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average
of 49.1 minutes per day driving, seeing Billboards and Signs. 58.7% Listen to Local Radio Stations
Out-of-Home for an average of 36.2 minutes/day.

Top-13 Out—of Home Media (Persons & % Reach): Adults 25 - 54
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W25-94

. 984,259 or 86.3% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average
of 41.7 minutes per day driving, seeing Billboards and Signs. 61.1% Listen to Local Radio Stations
Out-of-Home for an average of 31.2 minutes/day.

Top-13 Out—of Home Media (Persons & % Reach): Women 25 - 54
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Top-13 Out-of-Home Media (Persons & % Reach): Men 25 - 54

lAverage Week]
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1,017,994 or 85.5% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of
56.2 minutes per day driving, seeing Billboards and Signs. 56.3% Listen to Local Radio Stations Out-
of-Home for an average of 41.4 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 50 or older

lAverage Week]
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1,923,482 or 91.1% of Adults 50 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an
average of 35. minutes per day driving, seeing Billboards and Signs. 60.% Listen to Local Radio
Stations Qut-of-Home for an average of 32.2 minutes/day.
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43.3 minutes per day driving, seeing Billboards and Signs representing 33.7% of all Time Spent with Ad-

P18+ 3,889,026 or 86.3% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an average of
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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Supported Out-of-Home Media.

2,002,253 or 85.9% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 49.1
minutes per day driving, seeing Billboards and Signs representing 32.2% of all Time Spent with Ad-
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984,259 or 86.3% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 41.7
w25-54 minutes per day driving, seeing Billboards and Signs representing 30.6% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

. Out-of-Home Media: Women 25 - 54
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1,017,994 or 85.5% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 56.2
minutes per day driving, seeing Billboards and Signs representing 33.1% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Men 25 - 54
e "Share of Ad-Supported OOH Media"
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1,923,482 or 91.1% of Adults 50 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an average of
P5n+ 35. minutes per day driving, seeing Billboards and Signs representing 36.1% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 50 or older
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1,597,270 or 35.5% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day representing 31.% of all
time spent daily with All forms of Print Media.
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Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books
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New York Times (Sunday)
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New York Times (Daily)

All Local Weekly Newspapers
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¥ who Live in the SEATTLE-TACOMA, WA, DMA

776,807 or 33.3% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day representing 26.5% of all time
spent daily with All forms of Print Media.

Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

Avg. Hours+Minutes/day with All
Print Media: Adults 25 -54

who Live in the SEATTLE-
TACOMA, WA, DMA
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Books
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Avg. Week All rint nﬁﬂeﬁtﬁa (Persons & % Reach): Women 25 - 54
1 1c

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

All Local Weekly Newspapers

New York Times (Daily)

‘wall Street Journal (Daily)

USA Today (Daily)

Catalogs

298,392 or 26.2% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.1 minutes every day representing 25.4% of all time
spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Women 25 - 54
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®
e - 3
AR v 18 ¥ n

T T YR R R N

Wall Street Journal
(Daily)
141

Local Daily
aper(s)
ay)

USA Today (Daily)
7.8

Direct Mail
Adver
Catalogs)

{Daily+Sunday) ks

7.1

Local Daily
spaper(s) (Daily

(Daily)
7.0

Catalogs
3.2

New York Times \

(excluding

USA Today (Daily)
8.2

Wall Street
Journal (Dally)
10.9 Daily

s} (Da
Local Daily ) (Daily

Newspaper(s) (Sunday)
91

New York Times
Magazines (Daily) Catalogs
91 1.4 28

® who Live in the SEATTLE-TACOMA, WA, DMA

B USA
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488,360 or 41.% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10.8 minutes every day representing 27.4% of all
time spent daily with All forms of Print Media.

Avg. Week AII Print Med:a (Persons & % Reach): Men 25 - 54 Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54
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Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

Catalogs

‘Wall Street Journal (Daily)

New York Times (Daily)

USA Today (Daily)

¥ who Live in the SEATTLE-TACOMA, WA, DMA mUSA

779,731 or 36.9% of Adults 50 or older who Live in the SEATTLE-TACOMA, WA, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 11.9 minutes every day representing 36.5% of all
time spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 50 or older
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