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And, Yes! You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn!
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48.4% or 126,826,262 of USA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Typical Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 46.6 years old (4.6%
younger than average) and have a $107,445 (16.2% higher than average) annual household income.
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47.5% or 3,590,172 of CHICAGO DMA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Typical Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 44.5 years old (7.9%
younger than average) and have a $120,896 (13.5% higher than average) annual household income.
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52.3% or 2,977,794 of WASHINGTON, DC DMA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Typical Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 45.7 years old (4.1%
younger than average) and have a $149,455 (12.2% higher than average) annual household income.
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47.7% or 2,148,929 of SEATTLE-TACOMA DMA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Typical Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 46.3 years old (4.% younger
than average) and have a $144,796 (18.% higher than average) annual household income.
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44.7% or 2,087,339 of PHOENIX DMA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Typical Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 46.8 years old (5.3%
younger than average) and have a $115,127 (16.4% higher than average) annual household income.
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48.4% or 126,826,262 of USA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 26.3% more likely to be a college
graduate, 10.7% more likely to work full-time, 8.8% more likely to be married, 11.2% more likely to be a
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47.5% or 3,590,172 of CHICAGO DMA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 29.5% more likely to be a college
graduate, 13.4% more likely to work full-time, 10.4% more likely to be married, 15.5% more likely to be a

parent of 1 or more children under 18.
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52.3% or 2,977,794 of WASHINGTON, DC DMA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 19.7% more likely to be a college
graduate, 10.% more likely to work full-time, 6.5% more likely to be married, 8.% more likely to be a parent

of 1 or more children under 18.
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47.7% or 2,148,929 of SEATTLE-TACOMA DMA Adults 18 or older Own and Use an APPLE iPHONE Smartphone. ‘
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 26.1% more likely to be a college
graduate, 10.3% more likely to work full-time, 11.4% more likely to be married, 12.9% more likely to be a

parent of 1 or more children under 18.
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44.7% or 2,087,339 of PHOENIX DMA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 29.5% more likely to be a college
graduate, 5.1% more likely to work full-time, 3.6% more likely to be married, 8.2% more likely to be a

parent of 1 or more children under 18.
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48.4% or 126,826,262 of USA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 6.1% more likely to own their home,

34.2% more likely to own a higher valued home, 6.7% more likely to have a single-family home, 8.5% more
| likely to have a dog.
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47.5% or 3,590,172 of CHICAGO DMA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 4.7% more likely to own their home,

9.5% more likely to own a higher valued home, 3.7% more likely to have a single-family home, 6.1% more
likely to have a dog.

m Own/Rent/Other: Adults 18 or older
66.2

63.2%
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likely to have a dog.

52.3% or 2,977,794 of WASHINGTON, DC DMA Adults 18 or older Own and Use an APPLE iPHONE Smartphoneli
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 3.4% more likely to own their home,

8.7% more likely to own a higher valued home, 7.2% more likely to have a single-family home, 11.3% more

m Own/Rent/Other: Adults 18 or older
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47.7% or 2,148,929 of SEATTLE-TACOMA DMA Adults 18 or older Own and Use an APPLE iPHONE Smar’cphone.|
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 11.1% more likely to own their

home, 12.5% more likely to own a higher valued home, 11.3% more likely to have a single-family home,

14.7% more likely to have a dog.

mﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older
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44.7% or 2,087,339 of PHOENIX DMA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 10.3% more likely to own their

home, 6.6% more likely to own a higher valued home, 12.2% more likely to have a single-family home, 5.2%
more likely to have a dog.

m Own/Rent/Other: Adults 18 or older
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48.4% or 126,826,262 of USA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.

Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 3.6% more likely to look up D-I-Y
advice online, .7% less likely to always vote in local elections, 19.3% more likely to belong to a gym, 16.7%
more likely to fly domestic past yr.
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more likely to fly domestic past yr.

47.5% or 3,590,172 of CHICAGO DMA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 9.% more likely to look up D-I-Y
advice online, 6.2% less likely to always vote in local elections, 10.4% more likely to belong to a gym, 18.%
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52.3% or 2,977,794 of WASHINGTON, DC DMA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 1.8% less likely to look up D-I-Y

advice online, .9% more likely to always vote in local elections, 16.2% more likely to belong to a gym,

15.5% more likely to fly domestic past yr.
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47.7% or 2,148,929 of SEATTLE-TACOMA DMA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 6.4% more likely to look up D-I-Y
advice online, 2.7% more likely to always vote in local elections, 22.8% more likely to belong to a gym,

15.4% more likely to fly domestic past yr.
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44.7% or 2,087,339 of PHOENIX DMA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 3.2% more likely to look up D-I-Y
advice online, 5.9% less likely to always vote in local elections, 26.6% more likely to belong to a gym, 21.3%
more likely to fly domestic past yr.
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Past 30-days QSR Users: Adults 18 or older

1time

2times

3 times

4 times

5times

6 -9times

19.7%

10times or more 16.7%

= who Own and Use an APPLE iPHONE Smartphone

Total Monthly QSR Users:
89.7%

mUSA

Avg. Monthly QSR Meals:
87.7%

less likely to smoke cigarettes.

48.4% or 126,826,262 of USA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 2.4% more likely to use QSRs past
mo., 7.8% more likely to use Sit-Down Restaurants past mo., 3.3% less likely to use Casinos past yr., 38.5%

Past 30-days Sit-Down Restaurant Users: Aduls 18 or older

[ ®  1time ) s%
3 times
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® who Own and Use an APPLE iPHONE Smartphone
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Top-10 Cuisines: Adults 18 or older
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# who Own and Use an APPLE iPHONE Smartphane musA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Own and Use an APPLE iPHONE Smartphone 22.0%

v [ 18.6%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines
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less likely to smoke cigarettes.

47.5% or 3,590,172 of CHICAGO DMA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 3.2% more likely to use QSRs past
mo., 6.7% more likely to use Sit-Down Restaurants past mo., 8.1% more likely to use Casinos past yr., 36.8%
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H WASHINGTON, DC
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

52.3% or 2,977,794 of WASHINGTON, DC DMA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 3.5% more likely to use QSRs past

mo., 8.7% more likely to use Sit-Down Restaurants past mo., 2.3% less likely to use Casinos past yr.,, 23.1%

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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Past 30-days QSR Users: Adults 18 or older
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47.7% or 2,148,929 of SEATTLE-TACOMA DMA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 2.6% more likely to use QSRs past
mo., 11.5% more likely to use Sit-Down Restaurants past mo., 12.4% less likely to use Casinos past yr., 48.4%
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Past 30-days Sit-Down Restaurant Users: Adults 18 or older

‘ 44.7% or 2,087,339 of PHOENIX DMA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 1.2% more likely to use QSRs past

mo., 7.2% more likely to use Sit-Down Restaurants past mo., 1.2% less likely to use Casinos past yr.,, 47.%
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48.4% or 126,826,262 of USA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.

Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 16.4% more likely to have a 401K,
15.5% more likely to have an Auto Loan, 19.5% more likely to Invest/Trade Stocks Online, 1.% less likely to pay
| | with their Debit Card.
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47.5% or 3,590,172 of CHICAGO DMA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 24.8% more likely to have a 401K,

16.% more likely to have an Auto Loan, 20.9% more likely to Invest/Trade Stocks Online, .1% less likely to pay
with their Debit Card.

ﬁ Investments Owned: Adults 18 or older
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Stocks or Stock Options 2161611 e

24.3%
17.5%

Mutual Funds
Money Market Funds  pgesgs s
ey 1,059,979 ETNC
96,49 16.6%
1,029,019 JEENTH
36 10.0%
721,020
11.9%
8.6%

Bonds
Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property E:égze

= who Own and Use an APPLE iPHONE Smartphone m CHICAGO

Financial Services Has and/or Uses: Adults 18 or older

Checking  Debit or ATM Auto Loan  Certificates of

savings Credit Card online Mohile Online Bill Home Money

Account card Account Banking Banking Paying Mortgage Deposit(CDs)  Market
Account

® who Own and Use an APPLE iPHONE Smartphone m CHICAGO

il - 14.7% ntm - 11 8%

Studentloan Personal Loan Refinanced

71.5% 7.0% 7.2% 6.2% 5.7% 4.9%

Home
Home Improvement
Mortgage Loan or Home
Equity Loan

Professional Services Used*: Adults 18 or older

Tax Preparation Service sasoesebn
2,155,434 2

1,349 88

Financial Planner

2 17.8%

Online Investing / Stock Trading

1,244,368 16.4%
16.4%
1,036,232 13.7%

c37 g 14.7%
963,854 12.7%

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

565,458 1.5%
4.4%
3.5%

Divorce / Family Attorney ’411:;6 EPetizMonts)
¥ who Own and Use an APPLE iPHONE Smartphone B CHICAGO
CHICAGO DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 1,566

Estate Planning

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

f'Past 3-Months Payment Methods Used: Adults 18 or older

Debit Card  MasterCard

visa Zelle Apple Pay Cash App  Store Credit

Google Pay

Venmo Discover
Card
m who Own and Use an APPLE iPHONE Smartphone m CHICAGO

[(Computer/mobile devices currently own: Smartphone AND Cell phone brand: Apple (iPhone))]

' “ e

American
Express

41% 3.6% 28% 2.7%
Cveron RN o EETN

Facebook Samsung Pay Square Cash
Messenger



52.3% or 2,977,794 of WASHINGTON, DC DMA Adults 18 or older Own and Use an APPLE iPHONE Smartphone..
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 14.2% more likely to have a 401K,

12.3% more likely to have an Auto Loan, 23.% more likely to Invest/Trade Stocks Online, .4% less likely to pay
with their Debit Card.

mﬁ 4 Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
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47.7% or 2,148,929 of SEATTLE-TACOMA DMA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 14.4% more likely to have a 401K,
18.1% more likely to have an Auto Loan, 17.3% more likely to Invest/Trade Stocks Online, 2.8% less likely to
pay with their Debit Card.
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44.7% or 2,087,339 of PHOENIX DMA Adults 18 or older Own and Use an APPLE iPHONE Smartphone.
Adults 18 or older who Own and Use an APPLE iPHONE Smartphone are 4.2% more likely to have a 401K,

21.4% more likely to have an Auto Loan, 19.6% more likely to Invest/Trade Stocks Online, 4.7% less likely to
| pay with their Debit Card.
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Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an average of 2 days, 22 hours, 2 minutes
and 15 seconds each week with All Forms of Media.
82.5% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an avg. of 7 hours and 26 minutes each week

| listening to All Local AM/FM Radio, representing 8.8% of total time spent with all forms of Media.
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Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an average of 3 days, 0 hours, 59 minutes
and 50 seconds each week with All Forms of Media.

87.4% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an avg. of 8 hours and 0 minutes each week
listening to All Local AM/FM Radio, representing 9.6% of total time spent with all forms of Media.
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Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an average of 2 days, 18 hours, 3 minutes
and 32 seconds each week with All Forms of Media.

80.3% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an avg. of 7 hours and 8 minutes each week
listening to All Local AM/FM Radio, representing 8.7% of totaltime spent with all forms of Media.
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Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an average of 2 days, 18 hours, 12 minutes
and 9 seconds each week with All Forms of Media.

72.6% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an avg. of 6 hours and 29 minutes each week
listening to All Local AM/FM Radio, representing 7.1% of total time spent with all forms of Media.
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Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an average of 2 days, 20 hours, 6 minutes
and 31 seconds each week with All Forms of Media.

83.% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphonespend an avg. of 7 hours and 1 minutes each week listening
to All Local AM/FM Radio, representing 8.6% of total time spent with all forms of Media.
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Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an average of 2 days, 4 hours, 47 minutes
and 39 seconds each week with All Forms of Ad-Supported Media.

78.9% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an avg. of 6 hours and 50 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.2% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an average of 2 days, 7 hours, 23 minutes

and 41 seconds each week with All Forms of Ad-Supported Media.
84.1% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an avg. of 7 hours and 27 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 11.3% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an average of 2 days, 0 hours, 53 minutes
and 22 seconds each week with All Forms of Ad-Supported Media.

76.1% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an avg. of 6 hours and 25 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Aduits 18 or older

— 57.8%

who Own and Use an 'WASHINGTON, DC
APPLE iPHONE
% of Total Smartphone
Weekly H:M:

49.2% M

<
-3
&
® who Own and Use an APPLE iPHONE Smartphone B WASHINGTON, DC
WASHINGTON, DC  DMA  Scarborough R2 2024: Aug23-Sep24 ~ Qual Intab 2,994 WASHINGTON, DC~ DMA Scarborough R2 2024: Aug23-Sep24 Qual intab 5,557 I HUbeI' Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved. for Anything _

BROADCASTING

[(Computer/mobile devices currently own: Smartphone AND Cell phone brand: Apple (iPhone))]



Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an average of 2 days, 0 hours, 20 minutes

and 16 seconds each week with All Forms of Ad-Supported Media.
69.7% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an avg. of 5 hours and 45 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 8.3% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an average of 2 days, 4 hours, 25 minutes
and 53 seconds each week with All Forms of Ad-Supported Media.

79.4% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spendan avg. of 6 hours and 38 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.% of total time spent with all forms of Ad-Supported Media.
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an avg. of 63.9 minutes/day.

Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an average of 7 hours and
54 minutes each day with All Forms of Ad-Supported Media. 84.1% listen to Local AM/FM Radio for

(Local Radio delivers 11.3% of Time with Ad-Supported Media.)
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an avg. of 55. minutes/day.

Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an average of 6 hours and
59 minutes each day with All Forms of Ad-Supported Media. 76.1% listen to Local AM/FM Radio for

(Local Radio delivers 10.% of Time with Ad-Supported Media.)
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| Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an average of 7 hours and
29 minutes each day with All Forms of Ad-Supported Media. 79.4% listen to Local AM/FM Radio for

an avg. of 56.9 minutes/day. (Local Radio delivers 10.% of Time with Ad-Supported Media.)
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio

100,082,598 or 78.9% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone listen
to Ad-Supported Local AM/FM Radio for an average of 58.7 minutes every day representing 41.1%
of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older Av,
I e— Hﬁ

Local AM/FM Radio

3,017,744 or 84.1% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone listen to
Ad-Supported Local AM/FM Radio for an average of 63.9 minutes every day representing 42.2% of
all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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® who Own and Use an APPLE iPHONE Smartphone

2,266,455 or 76.1% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone listen to
Ad-Supported Local AM/FM Radio for an average of 55. minutes every day representing 40.4% of all
time spent daily with Ad-Supported Audio.
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7 1,496,987 or 69.7% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone listen to
Ad-Supported Local AM/FM Radio for an average of 49.4 minutes every day representing 36.6% of
all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio

1,657,187 or 79.4% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone listen to
Ad-Supported Local AM/FM Radio for an average of 56.9 minutes every day representing 41.2% of
all time spent daily with Ad-Supported Audio.

Avg Day All Audio (% Time Spent & Avg Minutes/day Spent): Adults 18 or older
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100,082,598 or 78.9% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone listen
to Ad-Supported Local AM/FM Radio for an average of 58.7 minutes every day representing 41.1%
| of all time spent daily with Ad-Supported Audio.
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3,017,744 or 84.1% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone listen to
Ad-Supported Local AM/FM Radio for an average of 63.9 minutes every day representing 42.2% of
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2,266,455 or 76.1% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone listen to
Ad-Supported Local AM/FM Radio for an average of 55. minutes every day representing 40.4% of all
time spent daily with Ad-Supported Audio.
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Reach % 76.1% 77.3%

Audio: Adults 18 or older

"Share of Ad-Supported Audio” 216

who Own and Use an WASHINGTON, DC
APPLE iPHONE Smartphone

% of Wee

Time Speni

Ad-Suppol

Audio

30.1%

13.6% 13.7%

11.8% 11.3%
8.6% 8.6%

7.0% 67% 6.9% 52%

14.9%
7.6% 82%
it 8.9% 7.9% 4.1% 40% 8% ;a9
Persons 5.9% 8% 5.7% ] .

Reached:2 266,4554,401,239 896,957 1,464,264 406,356 778,305 226,650 466,131 351,608 643,386 257,019 489,556 209,016 383,918 204,335 469,163

Local AM/FM Podcasts YouTube Music Spotify TV Music All Others Amazon Music Pandora iHeartRadio SiriusXmM
Average Radio Channels

Daily Mi

® who Own and Use an APPLE iPHONE Smartphone B WASHINGTON, DC

[ | E—
122,114 225,863 81,895 135,128

WASHINGTON, DC DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 2,994 WASHINGTON, DC DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 5.557
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything

[(Computer/mobile devices currently own: Smartphone AND Cell phone brand: Apple (iPhone))]



1,496,987 or 69.7% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone listen to
Ad-Supported Local AM/FM Radio for an average of 49.4 minutes every day representing 36.6% of
all time spent daily with Ad-Supported Audio.
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69.7% 69.8% Audio: Adults 18 or older
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| 1,657,187 or 79.4% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone listen to
Ad-Supported Local AM/FM Radio for an average of 56.9 minutes every day representing 41.2% of
all time spent daily with Ad-Supported Audio.
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Reach % 7980
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100,082,598 or 78.9% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Pop
Contemporary Hit Radio, Country, and Classic Rock.
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3,017,744 or 84.1% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Hot AC, Album Adult Alternative, and Country.
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2,266,455 or 76.1% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, All News,
| Country, and Classic Rock.
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1,496,987 or 69.7% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Country, Classic Rock, and Classic Hits.

LocaI‘ AIVMFM Radm Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Adult Contemporary

Pop Contemporary Hit Radio
e / X
Country m Atarmat Classic Rack o ‘N; it ]‘t'W Country Classic Hits
ernative Active Rock nformation
News/Talkinformation . EFF m £l e 24.0 i e 239 23.7
clasicRock [ E— )T [ ]
6,80
" - News/Talk,
Allsports  FEVACER) m Avg. Hours+Minutes/day with Local m In;(:r n‘:'um{; Alternative
3 AM/FM Radio: Adults 18 or older Classica Adult Hits ; Variety s e
Aduitrics R e RO 5o | — : 24,3 2.8 Rhythmic See ; 234 Rhythmic — Adult
: 166,295 ; 225 20.9
N . = who Own and Use an SEATTLE-TACOMA Country Pop Contemporary Classical Adult Hits Classic Rock Hit Radio
variety E WA (L (2750 235 Hit Radio 25.9 24.0 232 204
sl (G PR S 2t

® who Own and Use an APPLE iPHONE Smartphone

M SEATTLE-TACOMA

= who Own and Use an APPLE iPHONE Smartpho

ne B SEATTLE-TACOMA

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

(Averoge Week)
Adult Contemporary

g‘oﬂ

d-Suggorted Local AM/FM Radio Formats (% Time Spent

& Avg. Minutes/day Spent): Adults 18 or older

contry PR T s/Talk/
Classic Rock mm M All Sports Information Classic Hits Alternati
I 23.8 237 23,
A Sy— 8%,
Adult Hits mm Avg. Hours+Minutes/day with Ad- m Adult Adult
. Supported Local AM/FM Radio: 5% Active Rock Classic Hits C Conte: . i 5 Contemporar
Alternat 3 m ountry Contemporary Active Rock . porary
crmative m g Aduits 18 or older - 24.1 235 212 271 21 20.9
.. | P~
% R I
Variety mm m Contemporary News/Talk/ Contemporary
ke who Own and Use an SEATTLETACOMA - Rhythmic AC Hit Radio Information Country Hit Radio
annews A APPLE IPHONE Fa.350 | 245 PEIC] 204

Smartphone

225 19.8

a
g
[
od.
R

News/Talk/Information

B SEATTLE-TACOMA
* Share of Everything

= who Own and Use an APPLE iPHONE Smartphone B SEATTLE-TACOMA
SEATTLE-TACOMA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 1,955
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved.

= who Own and Use an APPLE iPHONE Smartphone

[(Computer/mobile devices currently own: Smartphone AND Cell phone brand: Apple (iPhone))]




1,657,187 or 79.4% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic Hits, Pop
Contemporary Hit Radio, and Adult Hits.
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77,000,223 or 60.7% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone watch
Ad-Supported Local TV Stations for an average of 88.9 minutes every day representing 29.6% of all
time spent daily with Ad-Supported Video.
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2,435,636 or 67.8% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone watch
Ad-Supported Local TV Stations for an average of 88.6 minutes every day representing 31.% of all
time spent daily with Ad-Supported Video.
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1,715,360 or 57.6% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone watch
Ad-Supported Local TV Stations for an average of 63.5 minutes every day representing 26.6% of all
time spent daily with Ad-Supported Video.
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1,045,119 or 48.6% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone watch
Ad-Supported Local TV Stations for an average of 84.8 minutes every day representing 27.5% of all
time spent daily with Ad-Supported Video.
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1,234,133 or 59.1% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone watch
Ad-Supported Local TV Stations for an average of 82.5 minutes every day representing 30.8% of all
time spent daily with Ad-Supported Video.
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77,000,223 or 60.7% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone watch
Ad-Supported Local TV Stations for an average of 88.9 minutes every day representing 29.6% of all
time spent daily with Ad-Supported Video.
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2,435,636 or 67.8% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone watch

Ad-Supported Local TV Stations for an average of 88.6 minutes every day representing 31.% of all
time spent daily with Ad-Supported Video.
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1,715,360 or 57.6% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone watch

Ad-Supported Local TV Stations for an average of 63.5 minutes every day representing 26.6% of all
time spent daily with Ad-Supported Video.
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1,045,119 or 48.6% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone watch

Ad-Supported Local TV Stations for an average of 84.8 minutes every day representing 27.5% of all
time spent daily with Ad-Supported Video.
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1,234,133 or 59.1% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone watch
Ad-Supported Local TV Stations for an average of 82.5 minutes every day representing 30.8% of all
| time spent daily with Ad-Supported Video.

66.1%
Weekly 62.6% 63.7% Avg. Hours+Minutes/day with Ad-Supported

Reach %

. llshare ofAd_Supported video n Video: Adults 18 or older

44.1%
41.3% who Own and Use an PHOENIX

APPLE iPHONE Smartphone
36.9%

34.0%
13.2%
8.5%

771,142 1,587,840 920,251 1,925,751

30.9%

20.5%

16.9%

15.7%

10.3% 9.1%

l-

427,029 787,338 215,452 423,405 328,110 621,126

7.8% 7.5% 7.8% 82%

L
162,453 351,508 163,298 383,163

Reached:] 534,1332,921,685 1,379,4792,971,774

604,964 1,440,672

Local TV Cable TV Amazon YouTube TikTok Hulu Netflix AppleTV+ Roku Disney+
Average
Daily Minute
® who Own and Use an APPLE iPHONE Smartphone H PHOENIX
PHOENIX DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 994 PHOENIX ~ DMA  Scarborough R2 2024: Aug23-Aug24 ~ Qual Intab 2,268 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved. m_ for Anything _ =

[(Computer/mobile devices currently own: Smartphone AND Cell phone brand: Apple (iPhone))]



News - Mornin
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77,000,223 or 60.7% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Movies, Local
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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2,435,636 or 67.8% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone watch

Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Movies, Local

News - Morning, Comedies, and Game Shows.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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1,715,360 or 57.6% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News - Evening,
Comedies, Local News - Morning, and Dramas.
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Local TVStatmn 1 Programs (Persons & % Reach): Adults 18 or older
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1,045,119 or 48.6% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Movies, and National/Network News.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(averoge week}
Local News - Evening

Sports
Movies

Local News - Morning

Comedies Local News Local News
Dramas Morning Dramas Morning
. 25.5 215 9.9 Mystery/ Natio..
Documentaries Avg. Hours+Minutes/day with Local m 2 233 \,“‘:J:\:‘” .’_‘”
oS TV Stations: Adults 18 or older m Crira Crlivia A
Mystery/Suspense/Crime m o i
National/Network News 1:31 m Food/ Food/ ' Docume...
Food/Cooking Shows m Local News Local News - Cooki Local News - Coo...
. . who Own and Use an PHOENIX Evening Late Sports Late Sho..
Science Fiction APPLE iPHONE m 19.7 14.0 26.1 15.4
S ho . .
Local News - Late o T m e
mwho Own and Use an APPLE iPHONE Smartphone m PHOENIX # who Own and Use an APPLE iPHONE Smartphone ® PHOENIX

% Time SE

faverege eoy)

1,234,133 or 59.1% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Movies, Comedies, and Game Shows.
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98,108,397 or 77.4% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone use Ad-
Supported Social Media for an average of 138.6 minutes every day representing 25.7% of all time

spent daily with Ad-Supported Digital Media.
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[ 2,763,655 or 77.% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone use Ad-
Supported Social Media for an average of 153.7 minutes every day representing 27.2% of all time
spent daily with Ad-Supported Digital Media.
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2,339,393 or 78.6% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone use Ad-
Supported Social Media for an average of 136.7 minutes every day representing 26.1% of all time
spent daily with Ad-Supported Digital Media.
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[ 1,633,623 or 76.% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone use Ad-
Supported Social Media for an average of 124.7 minutes every day representing 21.7% of all time
spent daily with Ad-Supported Digital Media.
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[ 1,604,080 or 76.8% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone use Ad-
Supported Social Media for an average of 157.9 minutes every day representing 28.6% of all time
spent daily with Ad-Supported Digital Media.
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97,532,999 or 76.9% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone use Ad-
Supported Facebook for an average of 49.6 minutes every day representing 35.8% of all time spent
daily with Ad-Supported Social Media.
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2,763,655 or 77.% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone use Ad-
Supported Facebook for an average of 56. minutes every day representing 36.4% of all time spent
daily with Ad-Supported Social Media.
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Facebook

2,304,617 or 77.4% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone use Ad-
Supported Facebook for an average of 49.8 minutes every day representing 36.5% of all time spent
daily with Ad-Supported Saocial Media.
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1,501,994 or 69.9% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone use Ad-
Supported Facebook for an average of 44.2 minutes every day representing 35.5% of all time spent
daily with Ad-Supported Social Media.
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1,543,525 or 73.9% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone use Ad-
Supported Facebook for an average of 58.7 minutes every day representing 37.2% of all time spent
daily with Ad-Supported Social Media.
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97,532,999 or 76.9% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone use Ad-

Supported Facebook for an average of 49.6 minutes every day representing 35.8% of all time spent
| daily with Ad-Supported Social Media.
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2,763,655 or 77.% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone use Ad-
Supported Facebook for an average of 56. minutes every day representing 36.4% of all time spent
daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 77.0% Social Media: Adults 18 or older
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| 2,304,617 or 77.4% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone use Ad-
Supported Facebook for an average of 49.8 minutes every day representing 36.5% of all time spent
daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach% 77.4% Social Media: Adults 18 or older
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1,501,994 or 69.9% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone use Ad-
Supported Facebook for an average of 44.2 minutes every day representing 35.5% of all time spent
daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 71.6% Social Media: Adults 18 or older

“"Share of Ad-Supported Social Media"
LU 205

48.8% who Own and Use an SEATTLE-TACOMA
% of Weekly * 46.6% APPLE iPHONE Smartphone
Time Spent 0,
AdSipgortéd 43.9% 431%
Social Media:
31.7%
25.4% 25.6% A73% 95 8%

I

69.9%

22.1% 22.0%

19.0% 17.3% 17.9% ,  17.1%
I 4.2% [35% | == i

474,958 989,790 586,351 1, 160 815 408,012 778 829 367,707 276,247

Weekly
Total

Persons
Reached:1,501,994 3,226,465 1,048,9782,100,975

942,510 1,941,457 546,336 1,151,999 681,062 1,242, 565

384,770 711,222

:veraae Facebook Instagram YouTube Video TikTok LinkedIn X (Formerly Reddit Pinterest WhatsApp Blogs/Message
u:.':'g A.';:::;’ "Twitter") Boards (read
® who Own and Use an APPLE iPHONE Smartphone B SEATTLE-TACOMA
SEATTLE-TACOMA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 1,955 SEATTLE-TACOMA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 3,860 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. Soef-a for Anything _ ©

[(Computer/mobile devices currently own: Smartphone AND Cell phone brand: Apple (iPhone))]



1,543,525 or 73.9% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone use Ad-
Supported Facebook for an average of 58.7 minutes every day representing 37.2% of all time spent
daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 6,504,913; Local Radio: 6,350,075; Non-Prem. Cable: 3,366,953; Local TV:
2,977,121 reaching Adults 18 or older who Own and Use an APPLE iPHONE Sm

All Other Digital Media: 9,582,608;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Own and Use an APPLE iPHONE

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Adults 18 or older

Smartphone 70,000,000
35,000,000
60,000,000
30,000,000
50,000,000
25,000,000
40,000,000
20,000,000
30,000,000
15,000,000
10,000,000 20,000,000
5,000,000 10,000,000
0 0
em'ba?ﬁc?,@«'bvqoq%«?m«*wwao,mfafo R R R R AR N NP R R PP AT P Rt AR R R R R R AR R R oF
PR A A i I A A @@’ Pl A A i i %ng Qe\ﬁ’
s Mon- Fri Local AM/FM Radio AQH e Mon-Fri Local TV Station AQH e Mon-Fri Local AM/FM Radio AQH e VON-Fri Local TV Station AQH
e VoN- Fri Non-Premium Cable TV AQH e M- Fri Social Media AQH e Mon-Fri Non-Premium Cable TV AQH e Mon-Fri Social Media AQH
s Vlon-Fri Digital Media (Less Social) AQH e Vlon-Fri Digital Media (Less Social) AQH
USA USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 11,481 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 23,243 S(Eﬁ.al for Anything _

[(Computer/mobile devices currently own: Smartphone AND Cell phone brand: Apple (iPhone))]




M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 192,645; Local Radio: 192,581; Local TV: 96,032; Non-Prem. Cable: 90,982
reaching Adults 18 or older who Own and Use an APPLE iPHONE Smartphone.

All Other Digital Media: 302,295;
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 191,082;
Social Media: 147,246; Local Radio: 141,991; Non-Prem. Cable: 86,893; Local TV: 61,772
reaching Adults 18 or older who Own and Use an APPLE iPHONE Smartphone.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 162,078;
Social Media: 102,959; Local Radio: 93,075; Non-Prem. Cable: 49,392; Local TV: 41,999
reaching Adults 18 or older who Own and Use an APPLE iPHONE Smartphone.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 165,380;
Social Media: 107,854; Local Radio: 107,403; Non-Prem. Cable: 59,333; Local TV: 48,328
reaching Adults 18 or older who Own and Use an APPLE iPHONE Smartphone.
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' 115,505,327 or 91.1% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend
an average of 55.8 minutes per day driving, seeing Billboards and Signs. 66.% Listen to Local Radio
Stations Out-of-Home for an average of 35.6 minutes/day.

Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Drug Stores

Shopping Malls

Podcasts

Spotify

YouTube Music

SiriusXmM

Retail Stores

Total Persons:

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older

- R AR

who Own and Use an CHICAGO
mm APPLEPHONE Smarighens
1605 o3l 2220
mwho Own and Use an APPLE iPHONE Smartphone m CHICAGO

% Time. sim

m
m

i

3,119,372 or 86.9% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an
average of 56.9 minutes per day driving, seeing Billboards and Signs. 70.3% Listen to Local Radio
Stations Out-of-Home for an average of 38.7 minutes/day.
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Top-13 Out—of -Home Media (Persons & % Reach): Adults 18 or older
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2,640,483 or 88.7% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an
average of 52.2 minutes per day driving, seeing Billboards and Signs. 63.6% Listen to Local Radio
Stations Out-of-Home for an average of 33.4 minutes/day.
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1,941,051 or 90.3% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an
average of 42.8 minutes per day driving, seeing Billboards and Signs. 58.2% Listen to Local Radio
Stations Out-of-Home for an average of 29.9 minutes/day.
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Top-13 Out—of -Home Media (Persons & % Reach): Adults 18 or older
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1,986,786 or 95.2% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an

average of 66.7 minutes per day driving, seeing Billboards and Signs. 66.4% Listen to Local Radio
Stations Out-of-Home for an average of 34.5 minutes/day.
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115,505,327 or 91.1% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an
average of 55.8 minutes per day driving, seeing Billboards and Signs representing 39.1% of all Time Spent
with Ad-Supported Out-of-Home Media.
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e "Share of Ad-Supported OOH Media"

96.7% 96.2%

91.1%
86.9%

who Own and Use an USA

77.7% APPLE iPHONE Smartphone

66.0% 66.7%

37.7% 37.1%
30.4%

27.9%

25.7%

14.7% 13.7%

12.4%

10.4%

Weekly 55% 5.2%

Total
Persons

4.4%

. EE—
,327 227,876,591 , 174,920,912 5,818 192,825,352 669,150 252,279,102 025 73,276,637 852, 97,182,646 55,014,056 X 35,881,275 025, 13,753,029 673, 27,174,497
Billboards & Signs AM'/FM Radio Walkmg in Towns, Grocerv Stores §hopp|ng Malls Restaurants & Bars Podcasts Movie Theaters Stadiums & Arenas  Health CIuhs/Gyms
Average (Weekly Drivers) Cities, Downtown
Daily Minutes Rt
with Ad-Supported

e 555 [EEN

® who Own and Use an APPLE iPHONE Smartphone H USA

USsA USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 11,481

4 " P ; . p . * Share of Everything
All Graphs and soefa.ai Data Medeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 23,243 soeﬁ. a.l for Anything , ¢

[(Computer/mobile devices currently own: Smartphone AND Cell phone brand: Apple (iPhone)}]



3,119,372 or 86.9% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an
average of 56.9 minutes per day driving, seeing Billboards and Signs representing 36.2% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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2,640,483 or 88.7% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an
average of 52.2 minutes per day driving, seeing Billboards and Signs representing 36.5% of all Time Spent
- with Ad-Supported Out-of-Home Media.
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1,941,051 or 90.3% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an
average of 42.8 minutes per day driving, seeing Billboards and Signs representing 33.9% of all Time Spent
- with Ad-Supported Out-of-Home Media.
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1,986,786 or 95.2% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an
average of 66.7 minutes per day driving, seeing Billboards and Signs representing 45.2% of all Time Spent
with Ad-Supported Out-of-Home Media.
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3,119,372 or 86.9% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an
average of 56.9 minutes per day driving an average of 33.1 miles each day and are 35.1% more likely

to use 1-355/Veterans Memorial Tollway than the Metro average.
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2,640,483 or 88.7% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an
average of 52.2 minutes per day driving an average of 30.4 miles each day and are 25.2% more likely
to use New Hampshire Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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1,941,051 or 90.3% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an
average of 42.8 minutes per day driving an average of 24.9 miles each day and are 39.6% more likely
to use Montlake Bridge than the Metro average.
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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1,986,786 or 95.2% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone spend an
average of 66.7 minutes per day driving an average of 38.8 miles each day and are 29.3% more likely
to use Scottsdale Road than the Metro average.
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| 36,298,770 or 28.6% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day representing 31.6%
of all time spent daily with All forms of Print Media.
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860,834 or 28.9% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day representing 31.7% of all
time spent daily with All forms of Print Media.
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vg. Minutes/day Spent): Adults 18 or older

Local Daily
Newspaper(s)
(sunday)
12.6

New York Times
(sunday)
12.3

Wall Street
Journal (Daily)
29

USA Today (Daily)
92

Local Daily
) (Daily

New York Times (Daily)
8.2

Local Daily
Newspaper(s) (Daily
+Sunday)

9.1

Advertisi
(excluding
71

Local Daily
Newspaper(s)
(sunday)
12.7

UsA Today (Daily)
89

(Daily
8.8

Wall Street Journal (Daily)
9.7 New York Times (Daily)
8.1
Direct

New York Times
{sunday)
121

Local Daily Newspaper(s)
(Daily+Sunday)
9.2

= who Own and Use an APPLE iPHONE Smartphone

® WASHINGTON, DC
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Avg. Week All Print Dﬁgﬁg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

Direct Mail Advertising (excluding Catalogs)
New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Books

Wall Street Journal (Daily)

USA Today (Daily)

Magazines

All Local Weekly Newspapers

Catalogs

698,806 or 32.5% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day representing 29.5% of all
time spent daily with All forms of Print Media.

= who Own and Use an APPLE iPHONE Smartphone

who Own and Use an APPLE
iPHONE Smartphone

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

SEATTLE-TACOMA

B SEATTLE-TACOMA

Wall Street Journal
(Daily)
87

Direct Mail
Adve

(excluding Catalogs)
New York Times (Daily

+Sunday)
9.1

New York Times

Catalogs

Local Daily
Newspaper(s)
(sunday)
123

ew York Times (Daily

Wall Street Journal

USA Today (Daily)
9.0

Local Daily

unday)
9.2

New York Times (Daily)
7.1

(excluding
(Daily) catalogs)
9.2 7.5

# who Own and Use an APPLE iPHONE Sm

artphone

= SEATTLE-TACOMA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or old

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)
New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

USA Today (Daily)

Magazines

All Local Weekly Newspapers

Catalogs

Books

SEATTLE-TACOMA DMA

Scarborough R2 2024: Aug23-Aug24

Total persons:

FERS -

R - AT
Ui 331

= who Own and Use an APPLE iPHONE Smartphone
Qual Intab

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or alderm

who Own and Use an APPLE
iPHONE Smartphone

SEATTLE-TACOMA

W SEATTLE-TACOMA
1,955

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(Computer/mobile devices currently own: Smartphone AND Cell phone brand: Apple (iPhone))]

er Avg
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Time Spent

18.8°

2
ane
e
28
¥

. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily
Newspaper(s)
(Sunday)
12.3

(sunday)
11.2

New York Times

Local Daily
Wall Street Journal paper(s)
(Daily) (Daily
8.7 8.1

USA Today (Daily)
9.1

Magazines
79

New York
Direct Mail Ad
{excludin

Times
(Daily)
1.0

Local Daily Newspaper(s)
(DailysSunday)
a8

ertising
alogs)

Local Daily
Newspaper{s)
(Sunday)
123

New York Times
(Sunday)
11.2

New York Times (Daily

+Sunday) Local Daily

9.2 ¢ per(s)
¥

Wall Street Journal (Daily)
9.2

York
Tim
Magazines {Daily)

USA Taday (Daily)
9.0 74 7.1

= who Own and Use an APPLE iPHONE Smartphone

m SEATTLE-TACOMA
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, 274,699 or 13.2% of Adults 18 or older who Own and Use an APPLE iPHONE Smartphone read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 10.3 minutes every day representing 27.8% of
all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

All Local Weekly Newspapers

Magazines

Catalogs

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall street Journal (Daily)

USA Today (Daily)

B bl 3F .

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Own and Use an APPLE
iPHONE Smartphone

28
m-z“%
L35

1.5%
= who Own and Use an APPLE iPHONE Smartphone

PHOENIX

B PHOENDX

Local Daily
Newspaper(s)
(Sunday)
136

Wall Street Journal
{Daily)
10.8

New York Times (Daily)
10.8

New York Times (Daily
+Sunday)
10.6

Magarines
74

USA Today (Daily)

9.5 Catalogs

Local Daily
Newspaper(s)
(Sunday)
13.1

Wall Street Journal
(Daily)

New York Times (Daily
+Sunday)
103

Lacal Daily

USA Today (Daily)

# who Own and Use an APPLE iPHONE Smartphone

® PHOENIX

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or olde.!-r Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

All Local Weekly Newspapers
Magazines

Catalogs

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

Books

PHOENIX DMA

P
mm

e 15
804

® who Own and Use an APPLE iPHONE Smartphone
Scarborough R2 2024: Aug23-Aug24

15.4%
Avg. Hours+Minutes/day with Ad- m
Supported Print Media: Adults 18 orold‘erm

who Own and Use an APPLE m
IPHONE Smartphone

® PHOENIX

Qual Intab 994
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Local Daily
Newspaper(s)
(Sunday)
13.6

New York Times (Daily)
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New York Times s
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New York Times (Daily
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USA Today New York Times.

(Daily) 2 {Sunday)
105 95 11.0

Local Daily Newspaper(s)
(Daily

Wall Street Journal (aily)
106

New York Times (Daily
+Sunday)
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Local Daily Newspaper(s)
(Daily
102

(Daily+Sunday)
10.0

USA Today (Oaily)
100

Direct Mail Advertising
(excluding Catalogs)
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