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32.2% or 84,322,599 of USA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.
Typical Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 50.2 years old
(2.7% older than average) and have a $116,486 (26.% higher than average) annual household income.
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27.8% or 2,104,737 of CHI DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.
Typical Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 47.6 years old
(1.6% younger than average) and have a $144,648 (35.8% higher than average) annual household income.
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30.3% or 1,723,541 of WDC DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.
Typical Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 49.2 years old
(3.4% older than average) and have a $160,788 (20.7% higher than average) annual household income.
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52.7% or 2,375,185 of SEA DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.

COSTCO ...
E Typical Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 50.9 years old

(5.4% older than average) and have a $141,230 (15.1% higher than average) annual household income.

@ Percent of Market: Adults 18 or older lR*Gender of Target vs. Market: Adults 18 or older

) # who Purchased Items In-Store
52 . 7 A at COSTCO in the past 3 mos

® Remainder of SEA DMA

49.5% 50.5%

48.3 48.3

2,231,123 2,273,477

Total Persons:

2,129,415 Men Men Women Women

Ethnicity of Target vs. Market:
White §

Black/African }
American

Asian

Other l 5:2%

.5
Hispanic B %

» who Purchased items In-Store at COSTCOin the past 3mos  m SEA.

Average Age:

Age Cell Demographics of Target vs. Market:

Adults 18 or older

w who Purchased Items In-Store at COSTCO in the past 3 mos [ 13

11.6%
10.7%
9.7%) 9
- 9.2% 9.3%
8.2% Tk 8.4%
6.6% 6.9%
18-20 21-24 25-29 30-34 35-39 45-49 50-54 55-59 65-69
® who Purchased Items In-Store at COSTCO in the past 3 mos HSEA

SEA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 2,159
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

W= HHI of Target vs. Market:

<$35K HHI

$35K-$50K HHI

$50K-$75K HHI ¢
$75K-$100K HHI §
$100K-$150K HHI

$150K-$250K HHI

$122,671

[(Stores/services shopped in-store past 3 months: Costco AND Stores/services bought past 3 months: Costco)]




36.% or 1,679,022 of PHX DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.

Cosrco
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(1.7% older than average) and have a $118,431 (19.7% higher than average) annual household income.
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32.2% or 84,322,599 of USA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.

= ““ Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 33.1% more likely to be a

college graduate, 12.1% more likely to work full-time, 25.1% more likely to be married, 16.7% more likely to
be a parent of 1 or more children under
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I

27.8% or 2,104,737 of CHI DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.
Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 49.3% more likely to be a
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30.3% or 1,723,541 of WDC DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.

% E Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 27.7% more likely to be a
m college graduate, 8.9% more likely to work full-time, 17.5% more likely to be married, 11.8% more likely to

be a parent of 1 or more children under 1
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52.7% or 2,375,185 of SEA DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.
Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 13.8% more likely to be a
college graduate, 5.4% more likely to work full-time, 19.8% more likely to be married, 10.3% more likely to

be a parent of 1 or more children under 1
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PHX

36.% or 1,679,022 of PHX DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.

Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 24.5% more likely to be a
college graduate, 12.7% more likely to work full-time, 17.3% more likely to be married, 18.8% more likely to
be a parent of 1 or more children under
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2114t 8 Stage in Life: Adults 18 or older
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who Purchased Items In-Store at COSTCO in the past 3 mos H PHX

[(Stores/services shopped in-store past 3 months: Costco AND Stores/services bought past 3 months: Costco)]




32.2% or 84,322,599 of USA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.

gwsmm B— “u Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 18.9% more likely to own

their home, 45.% more likely to own a higher valued home, 15.6% more likely to have a single-family home,

14.2% more likely to have a dog.

h Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4u{® Pets in Home: Adults 18 or older
: _ :

Single Family House (unattached)

Own a Dog
Townhouse or attached Home 8.9%
8.9%
0 5.2%
Condominium H Own a Cat

5.3%

Apartment

18.1%

Own other type of Pet

Own Second Home Mobile Home or Manufactured E 3.2%

or Real Estate Home 4.0%
Property :
1 who Purchased Items In-Store at COSTCO in the past 3 mos mUSA = who Purchased Items In-Store at COSTCO in the past 3 mos wUSA # who Purchased Items In-Store at COSTCO in the past 3 mos mUSA

vZ4l Value of Owned Home: Adults 18 or older Home Loans: Adults 18 or older

Average Value of Owned Home:
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UsA 420,840

11.9%
10.3%

g g 600 20 224 5,870,845 54,80 [T 201 acd
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40.9% more likely to have a dog.

27.8% or 2,104,737 of CHI DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.
Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 25.6% more likely to own

their home, 15.% more likely to own a higher valued home, 22.3% more likely to have a single-family home,

m Own/Rent/Other: Adults 18 or older
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Townhouse or attached Home i

Condominium I

8.1%

6.8%

Own Second Home bile Home or M
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Property
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mﬁm Type of Home: Adults 18 or older 4 {™ Pets in Home: Adults 18 or older

Own a Dog

Own a Cat

Own other type of Pet

wwho Purchased Items In-Store at COSTCOin the past 3 mos wCHI

Home Loans: Adults 18 or older

Home Mortgage Refinanced Home Equity Oown
Home Mortgage Loan/Home Home/Property
Improvement  Outright (No
Loan Mortgages)

[(Stores/services shopped in-store past 3 months: Costco AND Stores/services bought past 3 months: Costco)]




cosm 30.3% or 1,723,541 of WDC DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.
==——=WHOLESALE E Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 18.3% more likely to own
h their home, 13.8% more likely to own a higher valued home, 13.9% more likely to have a single-family home,

15.9% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older
!1 | i
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Property :
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52.7% or 2,375,185 of SEA DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.

Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 19.8% more likely to own
su their home, 5.3% more likely to own a higher valued home, 14.1% more likely to have a single-family home,
.3% more likely to have a dog.
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-
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5.9% more likely to have a dog.

36.% or 1,679,022 of PHX DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.
Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 19.1% more likely to own

their home, 11.% more likely to own a higher valued home, 17.9% more likely to have a single-family home,

m Own/Rent/Other: Adults 18 or older
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Z:' Value of Owned Home: Adults 18 or older

Average Value of Owned Home:
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mﬁm Type of Home: Adults 18 or older 4 {™ Pets in Home: Adults 18 or older

Own a Dog

Own a Cat

Own other type of Pet

# who Purchased Items In-Store at COSTCO in the past 3 mos mPHX

Home Loans: Adults 18 or older

Home Mortgage Refinanced Home Equity Oown
Home Mortgage Loan/Home Home/Property
Improvement  Outright (No
Loan Mortgages)

[(Stores/services shopped in-store past 3 months: Costco AND Stores/services bought past 3 months: Costco)]




cosm 32.2% or 84,322,599 of USA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.

=—=wHOLESALE [lF—— Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 6.4% more likely to look
———— up D-I-Y advice online, 14.6% more likely to always vote in local elections, 25.4% more likely to belong to a

gym, 21.9% more likely to fly domestic p
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27.8% or 2,104,737 of CHI DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.
Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 3.4% more likely to look
up D-I-Y advice online, 10.2% more likely to always vote in local elections, 30.3% more likely to belong to a

gym, 20.6% more likely to fly domestic p
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30.3% or 1,723,541 of WDC DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.

C OSTCO E Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 4.8% more likely to look
h up D-I-Y advice online, 17.2% more likely to always vote in local elections, 15.2% more likely to belong to a

gym, 15.% more likely to fly domestic pa
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52.7% or 2,375,185 of SEA DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.
Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 5.3% more likely to look
up D-I-Y advice online, 6.1% more likely to always vote in local elections, 22.6% more likely to belong to a

gym, 13.2% more likely to fly domestic pa
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36.% or 1,679,022 of PHX DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.

cosm Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 16.9% more likely to
h look up D-I-Y advice online, 11.3% more likely to always vote in local elections, 16.2% more likely to belong

to a gym, 29.7% more likely to fly domestic
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Cosrco

past yr., 48.8% less likely to smoke cigarettes.

32.2% or 84,322,599 of USA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.
Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 3.% more likely to use
QSRs past mo., 12.8% more likely to use Sit-Down Restaurants past mo., 9.1% more likely to use Casinos
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Domestic Light Beer

3 23.9%
Inportad Saer -V
Microbrew / Craft Beer 9%

# who Purchased Items In-Store at COSTCO in the past 3 mos

Scarborough R1 2024: Jan23-Aug24

BUSA

UsA USA Projection Qual Intab

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

B3 -
| i
Mexicn  pima

iakian wings/ Bagel/ Upsale Steakhouse
# who Purchased Items In-Storeat COSTCO in the past 3 mos

Burgers | Donut /
ther  sporsBar  Bakery
asian

mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Purchased items In-Store at COSTCOn the post 5... h 18.3%

wn R 1:.%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

67,486,128

27,563,615 10.5%
25,580,428 9.8%

Table Games (Craps, Poker, etc.)
Bar / Nightclub %
24
6.9%

5.6%

Upscale Restaurant

Stage Show / Concert

sports seting FSTICR. .0
Other Gambling F=od nzn:s%
7%
Spa m.l% Casinos visited past 12 months: Yes
= who Purchased ttems In-Store at COSTCO in the past 3 mos mUSA
7,755
USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 23,243

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

¥ who Purchased items In-Store at COSTCOIin the past 3mos. mUSA

[(Stores/services shopped in-store past 3 months: Costco AND Stores/services bought past 3 months: Costco)]



Cosrco
o

* X Xk X

27.8% or 2,104,737 of CHI DMA Adults 18 or older Purchased Items

yr., 44.9% less likely to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older

I\ . 1time

3 times
4 times
5 times
6 -9times

10times or more
m who Purchased Items In-Store at COSTCO in the past 3 mos

Total Jl-gggt,gﬂv QSR Users:

I . N
6792616

2times

mCHI

Avg. Monthly QSR Meals:
89.8%

Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 2.9% more likely to use
QSRs past mo., 15.2% more likely to use Sit-Down Restaurants past mo., 1.5% less likely to use Casinos past

In-Store at COSTCO in the past 3 mos.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

€ Atimg 14.1%

2 times

13.1%

3 times 14.8%

4 times 10.0%

5 times

6-9times 10.2%

10times or more 5 8“
.8%
® who Purchased Items In-Store at COSTCO in the past 3 mos ECHI
Total hly Sit-Down ant Users:  Avg. Monthly Sit-Down Restaurant Meals:
86.0% 74.6%

I pos

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer
Wine

Imported Beer
Domestic Light Beer

Domestic Regular Beer

CHI

1,810,085 23.9%

L o d
i 17.0%
Microbrew / Craft Beer 10.4% i
® who Purchased Items In-Store at COSTCO in the past 3 mos mCHI
DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab

Top-10 Cuisines: Adults 18 or older

|St! n Restaurants Used Past 30-days)
e

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

who Purchased items In-Store at COSTCQin the past 3. 21.0%

al 1‘603.744 21.2%

Pz Chnese  Coffee  fakan  Wings/ Bagel/ indian/ Upscale Steakhouse
House / Burgers/ Donut/  Thai/
Coffee Bar Sportsar Bakery  Other
asian

' who Purchased Herms In-Store at COSTCO in the past 3 mos mCHI

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

1,555,252

LR —
ST
4.7%

. 7

323,209 4.3%

20.6%

Upscale Restaurant
Sports Betting

Stage Show / Concert
Other Gambling

w
°
H

Casinos visited past 12 months: Yes

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes

Vape

® who Purchased items In-Store at COSTCO in the past 3 mos

uCHI

907

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

= who Purchased Items In-Store at COSTCO in the past 3 mos mCHI

[(Stores/services shopped in-store past 3 months: Costco AND Stores/services bought past 3 months: Costco)]



Past 30-days QSR Users: Adults 18 or older

I | 1time 7.9%

2times

3 times

4 times

5 times

6 -9times

19.5%

10times or more

16.8%

» who Purchased Items In-Store at COSTCO in the past 3 mos mWDC

Total Jbggﬂ[’gﬂv QSR Users: Avg. Monthly QSR Meals:

88.5%

30.3% or 1,723,541 of WDC DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.
Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 4.1% more likely to use
QSRs past mo., 10.9% more likely to use Sit-Down Restaurants past mo., 10.% more likely to use Casinos
past yr., 57.1% less likely to smoke cigarettes.

1time

2 times

3 times

4 times

5 times

6-9times

10times or more

Total

e |

hly Sit-Down

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

13.6%

17.7%

12.3%

8.4%

4.6%
® who Purchased Items In-Store at COSTCO in the past 3 mos

mWDC

83.1%

ant Users:
75.0%

Avg. Monthly Sit-Down Restaurant Meals:

Drank Past 30-days: Adults 18 or older

1,345,921 23.6% )

Liquor

Any Type of Beer
Wine

Imported Beer

Domestic Regular Beer

p———— -V
Microbrew / Craft Beer 10 2‘192 1% i
w who Purchased [tems In-Store at COSTCO in the past 3 mos BWDC
wpDcC DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab

Slot Machines

Bar / Nightclub

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

°

Other Gambling

1,829

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved.

# who Purchased Items In-Store at COSTCO in the past 3 mos

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Ps  Mesican

Indian/ wskan  Upscale  Bagel/ Steskhouss Seatood
Thai Donut /

Coffee tar  Other Bakery

Aasian

chinese

wwho Purchased Items In-Store at COSTCO in the past 3mos. =WOC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Purchased items in-Store at COSTCOn the post .. (SIS0 24.1%

wec 25.1%

Past 12 months Casino Activities: Adults 18 or older

1,096,304

481,105 8.5%

19.3%

5.2%
272,188 4.8%

1.6%
2.5%

125633 B 1

Casinos visited past 12 months: Yes
mWDC

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes

Vape

=who Purchased Items In-Store at COSTCO in the past 3 mos =WDC

[(Stores/services shopped in-store past 3 months: Costco AND Stores/services bought past 3 months: Costco)]



52.7% or 2,375,185 of SEA DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.
Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 3.5% more likely to use
QSRs past mo., 12.6% more likely to use Sit-Down Restaurants past mo., .7% more likely to use Casinos past
yr., 45.6% less likely to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older

i

2

s tmes
-otmes
10 times or more

w who Purchased Items In-Store at COSTCO in the past 3 mos WSEA

Total Aggl;l‘;zlfv QSR Users: Avg. Monthly QSR Meals:

e P 0
3 756,709

3.4%

1time

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

18.3%

B

10times or more

# who Purchased Items In-Store at COSTCO in the past 3 mos W SEA

Total hly Sit-Down ant Users:  Avg. hly sit-Down ant Meals:

79.5%

70.7%

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer
Wine

Imported Beer

Domestic Regular Beer

Dopmertic ght Goer - Vv
Mt o oo I 203 v
= who Purchased Items In-Store at COSTCO in the past 3 mos mSEA
SEA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab

2,159

Slot Machines
Upscale Restaurant

Bar [ Nightclub

Table Games (Craps, Poker, etc.)

Stage Show / Concert

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
20,7
/

Coffee  Chinese  Indian/ Bagel/  maian  seafond  wings/  Upscale

House Thai/  Doaut/ Burgers /
Coffes mar Other  Bakery sports gar
Aasian
# who Purchased Herms In-Store at COSTCO in the past 3mos mSEA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wha Purchased items In-Store at COSTCOn the past 5... |SESOTIMIIN  15.0%

s 17.05%

Past 12 months Casino Activities: Adults 18 or older

529,274 11.7%
515,362 11.4%

1,472,529 32.7%

sporssang T
Sea FRFTIm 5 % g
Other Gambling 22536 Casinos visited past 12 months: Yes
= who Purchased ltems In-Store at COSTCO in the past 3 mos WSEA

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes Vape

= who Purchased Items In-Store at COSTCO/in the past 3 mos mSEA

[(Stores/services shopped in-store past 3 months: Costco AND Stores/services bought past 3 months: Costco)]



cos'.co 36.% or 1,679,022 of PHX DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.
; n Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 4.6% more likely to use
h QSRs past mo., 15.7% more likely to use Sit-Down Restaurants past mo., 7.9% more likely to use Casinos

past yr., 48.4% less likely to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

) (Sit-Down Restaurants Used Past 30-days)
1time [ ] » 1time
11.69 4 times

E—1 T

.6%

22.4% Mexican  Chinese  Piza  Coffee  ialian  Wings/ ndian/ Upscale Steskhouse Seafood

. Wouse / Burgerr/  Tha/
il & i 0 o her

10 times or more 22.1% 10times or more i Caffee Bar o o

14.2%

4 times

5times

= who Purchased Items In-Store at COSTCO in the past 3 mos m PHX ® who Purchased Items In-Store at COSTCO in the past 3 mos W PHX = who Purchased Items In-Store at COSTCO in the past 3 mos = PHX
Total “ﬂi‘m’y QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users: A - Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
. £9.9% 89.4% 77.2% who Purchased items in-Store at COSTCO in the past 3... [SES,0TANIINN  20.0%
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older

Liguor Slot Machines 1,524,579 32.7% I
Ay Typeof Beer Upscale Restaurant

Wine Bar/ Nightclub
Imported Beer Table Games (Craps, Poker, etc.) & -

14.2% 2‘57

12.0%
Domestic Light Beer Stage Show / Concert 11.5% 4 6.0%
Domestic Regular Beer ,‘53350 16.1% -v v Sports Betting m o1
Microbrew / Craft Beer B 50:’1% v Other Gambling &"ﬁ% 660,450 278 760
89L.8% § )
Spa 1.6% Casinos visited past 12 Marijuana / Cannabis Cigarettes Vape

= who Purchased Items In-Store at COSTCO in the past 3 mos mPHX ® who Purchased ltems In-Store at COSTCO in the past 3 mos mPHX # who Purchased items In-Store at COSTCOin the past 3mos =PHX

PHX DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 903
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(Stores/services shopped in-store past 3 months: Costco AND Stores/services bought past 3 months: Costco)]



I

32.2% or 84,322,599 of USA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.
Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 27.3% more likely to have a

401K, 21.6% more likely to have an Auto Loan, 37.% more likely to Invest/Trade Stocks Online, .8% more likely
to pay with their Debit Card.

Investments Owned: Adults 18 or older
7.4%

o

IRA (Individual Retirement Account)

Stocks or Stock Options

75,428,761 28.8%
0 2
49,658,329 18.9%

Mutual Funds

Money Market Funds mmmm
Bonds ] n_:;‘m

Other (Crypto /[ NFTs / Metals, etc.)

3 13.9%
29,009,608 KLY
14.1%
GOORIR -1

529 Plan / College Savings Plan

™~ Financial Services Has and/or Uses: Adults 18 or older

7.5% 72% 3% Gax 6% ¢y

Checking  Debit or ATM Credit Card Mobile Online Bill

savings online Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property M R Account Mortgage L:a;.: e
E an
w who Purchased Items In-Store at COSTCO in the past 3 mos mUSA ® who Purchased Items In-Store at COSTCO in the past 3 mos mUSA
. . ] r—
Professional Services Used*: Adults 18 or older | g#yPast 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service oS = 2M49% -
Online Investing / Stock Trading
Insurance Agent at a Local Office (not online) Mﬁ‘“ L25% @ ®
Real Estate Agent z : g 9% 0.8%8 5% 0%
) oa% e i 3.6% 3.8% 3.7% 3.4%
Estatalblnning E;.m o . n b .. ISP

Zelle

PayPal

MasterCard Apple Pay  CashApp  Google Pay Store Credit
Car

. 2 . 2
Divorce/ Family Attorney m:: (*Past 12 Months) visa Debit Card Venmo Discover Aé:;r::n ;a;:;ﬁr Samsung Pay Square Cash
= who Purchased items In-Store at COSTCO in the past 3 mos mUSA = who Purchased Items In-Store at COSTCO in the past 3 mos mUSA
USA USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 7,755
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 23,243

[(Stores/services shopped in-store past 3 months: Costco AND Stores/services bought past 3 months: Costco)]




cosm 27.8% or 2,104,737 of CHI DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.
S=—WHOLESALE ["nons Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 45.5% more likely to have a
||

h ' 401K, 29.4% more likely to have an Auto Loan, 45.% more likely to Invest/Trade Stocks Online, 2.2% more
likely to pay with their Debit Card.

mﬁélnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds RIS 5% :
Money Market Funds m 2%
1.7% 8.8% 705 O8% o0
Other (Crypto / NFTs / Metals, etc.) 9.5% m £ -2%  2.6% 4.9%
_ - : e P P o
529 Plan / College Savings Plan 8.6% Checking DebitorATM  Savings  CreditCard  Online Mobile  Online Bill Home Auto loan Certificatesof  Money  Studentloan Personal Loan Refinanced  Home

Account card Account Banking Banking Paying Mortgage Deposit (CDs)  Market Home  Improvement
Second Home or Real Estate Property E‘,P‘”‘" Account Mortgage  Loan or Home

3.8% Equity Loan

® who Purchased ltems In-Store at COSTCO in the past 3 mos uCHI w who Purchased Items In-Store at COSTCO in the past 3 mos mCHI

Professional Services Used*: Adults 18 or older | (pey'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service
Accountant m o
Insurance Agent at a Local Office (not online) ,%16-09‘ [ J .
Real Estate Agent 1_?;-!5‘%
Estate Planning ms-,:'w

29.9% (*Past 12 Months) visa

Financial Planner

Online Investing / Stock Trading

5 Debitcard MasterCard Zelle venmo Apple Pay CashApp Store Credit  Discover
Divorce / Family Attorney 1.4% Card Express Messenger
= who Purchased ltems In-Store at COSTCO in the past 3 mos HCHI m who Purchased ltems In-Store at COSTCO in the past 3 mos mCHI

CHI DMA Scarborough R2 2024: Aug23-Sep24 Qual intab 907
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved.

[(Stores/services shopped in-store past 3 months: Costco AND Stores/services bought past 3 months: Costco)]



= =NDC

30.3% or 1,723,541 of WDC DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.
Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 15.8% more likely to have a
401K, 12.6% more likely to have an Auto Loan, 33.5% more likely to Invest/Trade Stocks Online, 2.3% less
likely to pay with their Debit Card.

Investments Owned: Adults 18 or older

2,341,707

IRA (Individual Retirement Account) 21.1% o

Stocks or Stock Options

1,764,875 31.0%

Mutual Funds
Money Market Funds ME%H'Z%
529 Plan / College Savings Plan m 209%
Bonds u?;ef%

32.4%

Other (Crypto / NFTs / Metals, etc.) et 1122'“:‘
Second Home or Real Estate Property i 3%11,156
» who Purchased Items In-Store at COSTCO in the past 3 mos mWDC

Checking Debitor ATM  Savings Credit Card Online Mohbile

Financial Services Has and/or Uses: Adults 18 or older

12.6%
- BB%  7.9% 7.5% ga% g%
10.4% h _ ”

‘Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home

Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

®» who Purchased Items In-Store at COSTCO in the past 3 mos mWDC

Professional Services Used*: Adults 18 or older

Tax Preparation Service

1,306,652

Online Investing / Stock Trading

1,047,488 18.4%

Financial Planner 1,028,440 18.1%

12.3%

Accountant

534 297

Insurance Agent at a Local Office (not onfine) M s;g%
5.9%
Real Estate Agent S.D'Xs

5.4%
3.8%

Estate Planning

)
Divorce / Family Attorney r‘alf’f (*Past12 Months)
® who Purchased Items In-Store at COSTCO in the past 3 mos mWDC

wbDc DMA Scarborough R2 2024: Aug23-Sep24 Qual intab 1,829
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved.

visA

f'Past 3-Months Payment Methods Used: Adults 18 or older

! ) 7.6%
65% 2.9% 4.1% 4.0% 4.0%
.- Em

MasterCard  Apple Pay CashApp  GooglePay  American Discover  Store Credit  Facebook  Square Cash Samsung Pay
Express Card Messenger

m who Purchased Items In-Store at COSTCO in the past3 mos mWDC

Paypal Zelle Debit Card Venmo

[(Stores/services shopped in-store past 3 months: Costco AND Stores/services bought past 3 months: Costco)]




cosm 52.7% or 2,375,185 of SEA DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.

———riOtESAl 3 Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 17.4% more likely to have a

h su 401K, 19.6% more likely to have an Auto Loan, 17.6% more likely to Invest/Trade Stocks Online, 2.5% more
likely to pay with their Debit Card.

“ﬁ‘mvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
IRA (Individual Retirement Account)
Stocks or Stock Options
T e
Money Market Funds ;_;;'1%
Other (Crypto / NFTs / Metals, etc.) 1.::;6'”6

12.4%
Bonds ey 11.2%

Mutual Funds

o P

Second Home or Real Estate Property 1% Checking Debitor ATM  Savings  CreditCard  Online Mobile online Bill Home Autoloan  Money  Certificates of Studentloan Personal Loan Refinanced  Home
Si% Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
i > 2 Account M Loan or Home
529 Plan / College Savings Plan 5.9% < ortgage v
u who Purchased Items In-Store at COSTCO in the past 3 mos mSEA # who Purchased Items In-Store at COSTCO in the past 3 mos m SEA

Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

844,927 19.9%
Online Investing / Stock Tradi .

nline Investing / rading e 17.9%
Financial Planner 778,991 17.2%

Accountant
Insurance Agent at a Local Office (not online)

Real Estate Agent

Estate Planning

18.3% g 7.1% 7.7%
14.7%) 4.1% 4.3%  3.4% 3.8%

(*Past 12 Months) VisA PayPal Debit Card Venmo Zelle MasterCard  Apple Pay  Google Pay  Cash App American  Store Credit  Discover Facebook  Square Cash Samsung Pay

Divorce / Family Attorney Express Card Messenger
¥ who Purchased tems In-Store at COSTCO in the past 3 mos W SEA m who Purchased Items In-Store at COSTCO in the past 3 mos mSEA

SEA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 2,159
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(Stores/services shopped in-store past 3 months: Costco AND Stores/services bought past 3 months: Costco)]



401K,

Cosrco
.. =1 PHK

36.% or 1,679,022 of PHX DMA Adults 18 or older Purchased Items In-Store at COSTCO in the past 3 mos.
Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos are 21.7% more likely to have a

43.8% more likely to have an Auto Loan, 27.1% more likely to Invest/Trade Stocks Online, 2.9% more

likely to pay with their Debit Card.

“ﬁ‘mvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Other (Crypto / NFTs / Metals, etc.)
Money Market Funds

Bonds

Second Home or Real Estate Property

529 Plan / College Savings Plan mxmm

m who Purchased Items In-Store at COSTCO in the past 3 mos m PHX

N M Financial Services Has and/or Uses: Adults 18 or older

6.3% 16% 4.8% 5.1% 2.0%

11.4%

Debitor ATM  Checking Savings Credit Card Online Mohile Online Bill Home Auto Loan Money Studentloan Certificates of Refinanced Personal Loan  Home
card Account Account Banking Banking Paying Mortgage Market Deposit(CDs)  Home Improvement
Account Mortgage Loan of Home
Equity Loan

®» who Purchased Items In-Store at COSTCO in the past 3 mos m PHX

Professional Services Used*: Adults 18 or older

Tax Preparation Service - .
1,300,
694,024 14.9%

16.6%
13.2%

Financial Planner

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online) 0.7%

264,808 NS

Accountant

Real Estate Agent

Estate Planning

*Past 12 Month:
Divorce / Family Attorney (*Pas lonths)

# who Purchased ltems In-Store at COSTCO in the past 3 mos

PHX DMA Scarborough R2 2024: Aug23-Aug24 Qual intab 903
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

B PHX

'E'Past 3-Months Payment Methods Used: Adults 18 or older

$9119.7%
R O o o

MasterCard ~ Apple Pay CashApp  Google Pay Store Credit  American Facebook Samsung Pay Square Cash
card Express Messenger

= who Purchased ltems In-Store at COSTCO in the past 3 mos mPHX

visa Venmo

Discover

[(Stores/services shopped in-store past 3 months: Costco AND Stores/services bought past 3 months: Costco)]




Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an average of 3 days, 0 hours, 53
minutes and 6 seconds each week with All Forms of Media.

85.5% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an avg. of 7 hours and 38 minutes each
week listening to All Local AM/FM Radio, representing 9.% of total time spent with all forms of Media.

-2

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older

usage 54.0%
Usa

who Purchased Items In-
Store at COSTCOin the
past 3 mos

® who Purchased Items In-Store at COSTCO in the past 3 mos m USA

USA  USA Projection  Scarborough R12024:lan23-Aug24  Qual Intab 7,755 USA Projection  Scarborough R12024:lan23-Aug24 ~ Qual Intab 23,243 HUb bq rcl shersof e rything
All Graphs and scefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved, for Anything
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[(Stores/services shopped in-store past 3 months: Costco AND Stores/services bought past 3 months: Costco)]




Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an average of 2 days, 23 hours, 56
minutes and 15 seconds each week with All Forms of Media.

90.2% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an avg. of 8 hours and 5 minutes each
week listening to All Local AM/FM Radio, representing 10.2% of total time spent with all forms of Media.
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Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an average of 2 days, 20 hours, 28
minutes and 12 seconds each week with All Forms of Media.

85.5% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an avg. of 7 hours and 5 minutes each
week listening to All Local AM/FM Radio, representing 8.8% of total time spent with all forms of Media.
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Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an average of 3 days, 0 hours, 7
minutes and 43 seconds each week with All Forms of Media.

76.7% of Adults 18 or older who Purchased ltems In-Store at COSTCO in the past 3 mos spend an avg. of 6 hours and 53 minutes each
week listening to All Local AM/FM Radio, representing 7.3% of total time spent with all forms of Media.
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Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an average of 3 days, 0 hours, 54
minutes and 37 seconds each week with All Forms of Media.

86.5% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an avg. of 7 hours and 50 minutes each
week listening to All Local AM/FM Radio, representing 9.3% of total time spent with all forms of Media.
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Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an average of 2 days, 7 hours, 9
minutes and 59 seconds each week with All Forms of Ad-Supported Media.

81.1% of Adults 18 or older who Purchased ltems In-Store at COSTCO in the past 3 mos spend an avg. of 6 hours and 57 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.2% of total time spent with all forms of Ad-Supported Media
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Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an average of 2 days, 6 hours, 37
minutes and 52 seconds each week with All Forms of Ad-Supported Media.

86.% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an avg. of 7 hours and 33 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.9% of total time spent with all forms of Ad-Supported Media
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Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an average of 2 days, 3 hours, 32
minutes and 1 seconds each week with All Forms of Ad-Supported Media.

80.4% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an avg. of 6 hours and 17 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.8% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an average of 2 days, 6 hours, 2
minutes and 45 seconds each week with All Forms of Ad-Supported Media.

73.5% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an avg. of 6 hours and 9 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 8.4% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an average of 2 days, 7 hours, 51
minutes and 44 seconds each week with All Forms of Ad-Supported Media.

82.3% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an avg. of 7 hours and 14 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.7% of total time spent with all forms of Ad-Supported Media
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| Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an average of 7
hours and 52 minutes each day with All Forms of Ad-Supported Media. 81.1% listen to Local AM/FM
Radio for an avg. of 59.6 minutes/day. (Local Radio delivers 10.2% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an average of 7

€COSTCOo
=‘”"°‘”““l enl hours and 48 minutes each day with All Forms of Ad-Supported Media. 86.% listen to Local AM/FM

Radio for an avg. of 64.8 minutes/day. (Local Radio delivers 11.9% of Time with Ad-Supported Media.)

Top-13 AH Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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| Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an average of 7
hours and 21 minutes each day with All Forms of Ad-Supported Media. 80.4% listen to Local AM/FM
Radio for an avg. of 53.9 minutes/day. (Local Radio delivers 9.8% of Time with Ad-Supported Media.)
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COSTCO

Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an average of 7
hours and 43 minutes each day with All Forms of Ad-Supported Media. 73.5% listen to Local AM/FM
Radio for an avg. of 52.8 minutes/day. (Local Radio delivers 8.4% of Time with Ad-Supported Media.)
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| Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend an average of 7

hours and 58 minutes each day with All Forms of Ad-Supported Media. 82.3% listen to Local AM/FM
Radio for an avg. of 62. minutes/day. (Local Radio delivers 10.7% of Time with Ad-Supported Media.)
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68,374,969 or 81.1% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3
mos listen to Ad-Supported Local AM/FM Radio for an average of 59.6 minutes every day
representing 41.6% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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1,809,639 or 86.% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
listen to Ad-Supported Local AM/FM Radio for an average of 64.8 minutes every day representing
42.1% of all time spent daily with Ad-Supported Audio.
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[ 1,385,600 or 80.4% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
listen to Ad-Supported Local AM/FM Radio for an average of 53.9 minutes every day representing
41.3% of all time spent daily with Ad-Supported Audio.
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[ 1,745,977 or 73.5% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
listen to Ad-Supported Local AM/FM Radio for an average of 52.8 minutes every day representing
39.3% of all time spent daily with Ad-Supported Audio.
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1,381,376 or 82.3% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
listen to Ad-Supported Local AM/FM Radio for an average of 62. minutes every day representing
41.5% of all time spent daily with Ad-Supported Audio.
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68,374,969 or 81.1% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3
mos listen to Ad-Supported Local AM/FM Radio for an average of 59.6 minutes every day
representing 41.6% of all time spent daily with Ad-Supported Audio.

Cosrco
B i

Weeklv 81.1% 79.8%
Reach %

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older

“"Share of Ad-Supported Audio” ez N

who Purchased Items In- USA
Store at COSTCO in the
past 3 mos

28.9%

9.4% g 19

10.0% 9 o 9.9% ggy 10.1% 10.5%

7.4%  6.8%

4.2% 3.9%

2.5%  1.9%
6.0% 5.8% 4.6% 6
_ I
Reachedsg,374,96809,248,056 24,335,42%5,810,223 7,918,398 1,249,789 10,575,2888,756,260 8,400,49D3,709,118 8,385,30223,069,428 8,530,91727,480,340 6,265,34417,710,270 3,571,44410,344,333 2,138,7625,023,747
Local AM/FM Podcasts Spotify YouTube Music All Others Pandora TV Music Amazon Music  iHeartRadio SiriusXM
Average =
Tty s Radio Channels
® who Purchased Items In-Store at COSTCO in the past 3 mos H USA
usa USA Projection Scarborough R1 2024: Jan23-Aug24 Qual intab 7,755 * Share of Everything
All Graphs and soefa.0i Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. Allrights reserved.  USA Projection  Scarborough R12024: Jan23-Aug24 ~ Qualintab 23,243 SOEfa.al for Anything _

[(Stores/services shopped in-store past 3 months: Costco AND Stores/services bought past 3 months: Costco)]




s = CHI

Weekly
Reach % 86.0% 84.6%

30.7%

Weekly

Total

Persons

Reached:1 809,6396,397,716 645,444 1,807,182
Local AM/FM Podcasts

Average Radio

Daily Mi

CHI DMA Scarborough R2 2024: Aug23-Sep24

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

"Share of Ad-Supported Audio”

243,560 654,832

o

® who Purchase

1,809,639 or 86.% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
listen to Ad-Supported Local AM/FM Radio for an average of 64.8 minutes every day representing
42.1% of all time spent daily with Ad-Supported Audio.
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1,385,600 or 80.4% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
listen to Ad-Supported Local AM/FM Radio for an average of 53.9 minutes every day representing
41.3% of all time spent daily with Ad-Supported Audio.
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n P“x listen to Ad-Supported Local AM/FM Radio for an average of 62. minutes every day representing

41.5% of all time spent daily with Ad-Supported Audio.
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68,374,969 or 81.1% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Country, Pop Contemporary Hit Radio, and Classic Rock.

Locai AMM(‘)FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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CosTCO |
S ESALE .M enl to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit

1,809,639 or 86.% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos listen

Radio, Hot AC, Album Adult Alternative, and News/Talk

Local AM/FM Radro Formats (Persons & % Reach} Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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1,385,600 or 80.4% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are All News, Adult Contemporary, Classic
Hits, Country, and Classic Rock.

Local AM/FM Rad:o Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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1,745,977 or 73.5% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Pop
Contemporary Hit Radio, Classic Rock, and Classic Hits.

Lacal AM/FM Radlo Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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1,381,376 or 82.3% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Hits, Classic Hits, Classic
Rock, and Adult Contemporary.

Local AM/FM Radlo Formats (Persons & % Reach} Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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53,660,399 or 63.6% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3
mos watch Ad-Supported Local TV Stations for an average of 95.1 minutes every day representing
29.1% of all time spent daily with Ad-Supported Video.
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1,498,274 or 71.2% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
watch Ad-Supported Local TV Stations for an average of 93.8 minutes every day representing 35.%
of all time spent daily with Ad-Supported Video.
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1,085,619 or 63.% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
watch Ad-Supported Local TV Stations for an average of 63.5 minutes every day representing 24.7%
of all time spent daily with Ad-Supported Video.

Avg. Week All Video (Persons & % Reach): Adults 18 or older
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of all time spent daily with Ad-Supported Video.

1,300,650 or 54.8% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos

-"’"""’“‘. su watch Ad-Supported Local TV Stations for an average of 94.6 minutes every day representing 25.6%
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1,039,051 or 61.9% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
watch Ad-Supported Local TV Stations for an average of 90.3 minutes every day representing 29.4%

of all time spent daily with Ad-Supported Video.
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53,660,399 or 63.6% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3
“u mos watch Ad-Supported Local TV Stations for an average of 95.1 minutes every day representing

29.1% of all time spent daily with Ad-Supported Video.
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| 1,498,274 or 71.2% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos

CoSTCO
="’""‘“"‘- e“I watch Ad-Supported Local TV Stations for an average of 93.8 minutes every day representing 35.%

of all time spent daily with Ad-Supported Video.
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| 1,085,619 or 63.% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos

Cosrco
=""""'“"- E wne watch Ad-Supported Local TV Stations for an average of 63.5 minutes every day representing 24.7%

of all time spent daily with Ad-Supported Video.
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1,300,650 or 54.8% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
watch Ad-Supported Local TV Stations for an average of 94.6 minutes every day representing 25.6%
of all time spent daily with Ad-Supported Video.
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1,039,051 or 61.9% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos

Cosrco
m‘- u P“ watch Ad-Supported Local TV Stations for an average of 90.3 minutes every day representing 29.4%

of all time spent daily with Ad-Supported Video.
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CoOSTCO

53,660,399 or 63.6% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3

mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Movies, Local News - Morning, Comedies, and Dramas.
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 who Purchased ltems In-Store at COSTCO in the past 3 mos

1,498,274 or 71.2% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Movies, Local News - Morning, Comedies, and Game Shows.
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1,085,619 or 63.% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Movies, Local News - Morning, and Dramas.
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1,300,650 or 54.8% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Movies, Comedies, Local News - Morning, and Dramas.
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1,039,051 or 61.9% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,

Movies, Local News - Morning, Comedies, and Mystery/Suspense/Crime
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62,712,140 or 74.4% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3
mos use Ad-Supported Social Media for an average of 121.2 minutes every day representing 22.3%
of all time spent daily with Ad-Supported Digital Media.
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[ 1,585,151 or 75.3% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
use Ad-Supported Social Media for an average of 130.3 minutes every day representing 24.7% of all
time spent daily with Ad-Supported Digital Media.
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1,336,429 or 77.5% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
use Ad-Supported Social Media for an average of 131.1 minutes every day representing 24.7% of all
time spent daily with Ad-Supported Digital Media.
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[ 1,679,750 or 70.7% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
use Ad-Supported Social Media for an average of 112. minutes every day representing 19.% of all
time spent daily with Ad-Supported Digital Media.
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[ 1,319,645 or 78.6% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
use Ad-Supported Social Media for an average of 130.9 minutes every day representing 23.1% of all
time spent daily with Ad-Supported Digital Media.
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mos use Ad-Supported Facebook for an average of 41. minutes every day representing 33.8% of all
time spent daily with Ad-Supported Social Media.
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1,585,151 or 75.3% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
use Ad-Supported Facebook for an average of 47.4 minutes every day representing 36.4% of all time
spent daily with Ad-Supported Social Media.
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1,292,213 or 75.% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos

use Ad-Supported Facebook for an average of 48.5 minutes every day representing 37.% of all time

spent daily with Ad-Supported Social Media.
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1,679,750 or 70.7% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
use Ad-Supported Facebook for an average of 38.9 minutes every day representing 34.7% of all time
spent daily with Ad-Supported Social Media.
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1,212,825 or 72.2% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
use Ad-Supported Facebook for an average of 46.2 minutes every day representing 35.3% of all time
spent daily with Ad-Supported Social Media.
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‘ 62,712,140 or 74.4% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3
mos use Ad-Supported Facebook for an average of 41. minutes every day representing 33.8% of all
time spent daily with Ad-Supported Social Media.
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1,585,151 or 75.3% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
use Ad-Supported Facebook for an average of 47.4 minutes every day representing 36.4% of all time
spent daily with Ad-Supported Social Media.
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1,679,750 or 70.7% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
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1,212,825 or 72.2% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 181,348;
Local Radio: 116,594; Social Media: 107,753; Local TV: 58,740; Non-Prem. Cable: 53,428
reaching Adults 18 or older who Purchased Items In-Store at COSTCO in the
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 110,327;
E wne Local Radio: 87,314: Social Media: 81,192: Non-Prem. Cable: 47,583; Local TV: 38,211
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 176,499;
Local Radio: 109,253; Social Media: 101,947; Non-Prem. Cable: 53,314; Local TV: 49,795
reaching Adults 18 or older who Purchased Items In-Store at COSTCO in the

800,000

700,000

600,000

500,000

400,000

300,000

200,000

100,000

0

N O O

o

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Purchased Items In-Store at COSTCO

in the past 3 mos

.‘b"“f""" '\"‘:»Q'\?"th,‘a‘?,b?:\quqﬁq MR A&
FH R E PSP QQ R T Q@«Q@‘,qeqr"@}
s Mon-Fri Local AM/FM Radio AQH
s VIon-Fri Non-Premium Cable TV AQH

‘e [Vlon-Fri Digital Media (Less Social) AQH

e VIon-Fri Local TV Station AQH
s MloN-Fri Social Media AQH

1,600,000

1,400,000

1,200,000

1,000,000

800,000

600,000

400,000

200,000

0

5

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
SEA Metro Area Adults 18 or older

NP R R PP AT P R R AR KRR AR R R g <&

R
69#@9@@’b«’qo&»ﬂ*@*“v‘“’"*"“’Q“‘*’“’ﬁo‘f&&

s Mon-Fri Local AM/FM Radio AQH
e M on-Fri Non-Premium Cable TVAQH
e M on-Fri Digital Media (Less Social) AQH

e VIon-Fri Local TV Station AQH
s M on-Fri Social Media AQH

SEA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 2159

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

*® Share of Everything

[(Stores/services shopped in-store past 3 months: Costco AND Stores/services bought past 3 months: Costco)]




Cosrco
o ©2 PHK

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 138,295;
Local Radio: 89,639; Social Media: 88,910; Non-Prem. Cable: 49,511; Local TV: 43,716
reaching Adults 18 or older who Purchased Items In-Store at COSTCO in the pa
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' 79,926,739 or 94.8% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3
mos spend an average of 52.7 minutes per day driving, seeing Billboards and Signs. 67.8% Listen to
Local Radio Stations Out-of-Home for an average of 36.1 minut
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
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1,967,445 or 93.5% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
spend an average of 53.5 minutes per day driving, seeing Billboards and Signs. 71.9% Listen to Local
Radio Stations Out-of-Home for an average of 39.3 minute
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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1,602,693 or 93.% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
spend an average of 49.2 minutes per day driving, seeing Billboards and Signs. 67.2% Listen to Local
Radio Stations Out-of-Home for an average of 32.7 minutes
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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2,247,947 or 94.6% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
spend an average of 46.2 minutes per day driving, seeing Billboards and Signs. 61.4% Listen to Local
Radio Stations Out-of-Home for an average of 32. minutes
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1,602,596 or 95.4% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
spend an average of 51.7 minutes per day driving, seeing Billboards and Signs. 68.8% Listen to Local
Radio Stations Out-of-Home for an average of 37.6 minute
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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79,926,739 or 94.8% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
spend an average of 52.7 minutes per day driving, seeing Billboards and Signs representing 38.7% of all
Time Spent with Ad-Supported Out-of-Home Media.
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1}1,967,44-5 or 93.5% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend
\an average of 53.5 minutes per day driving, seeing Billboards and Signs representing 36.% of all Time Spent

1with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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%1,602,693 or 93.% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend

ian average of 49.2 minutes per day driving, seeing Billboards and Signs representing 37.% of all Time Spent
'with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
Weekly
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2,247,947 or 94.6% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend
an average of 46.2 minutes per day driving, seeing Billboards and Signs representing 37.3% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
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1,602,596 or 95.4% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos spend
an average of 51.7 minutes per day driving, seeing Billboards and Signs representing 38.3% of all Time
Spent with Ad-Supported Out-of-Home Media.
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1,967,445 or 93.5% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
spend an average of 53.5 minutes per day driving an average of 31.1 miles each day and are 68.3%
more likely to use US 14 (Northwest Highway) than the Metro

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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1,602,693 or 93.% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
spend an average of 49.2 minutes per day driving an average of 28.6 miles each day and are 40.2%
more likely to use Route 28 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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2,247,947 or 94.6% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
spend an average of 46.2 minutes per day driving an average of 26.9 miles each day and are 21.5%
more likely to use Narrows Bridge than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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Cosrco

1,602,596 or 95.4% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
spend an average of 51.7 minutes per day driving an average of 30.1 miles each day and are 38.7%
more likely to use Superstition Freeway (E Hwy 60) than the

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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Top Residential Zip Codes: (Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos)
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25,979,623 or 30.8% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3
mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.2 minutes every day
representing 33.1% of all time spent daily with All forms of Print Me
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659,197 or 31.3% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos

€osrco
w- cn. read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.8 minutes every day representing

35.4% of all time spent daily with All forms of Print Media
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575,241 or 33.4% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11. minutes every day representing
34.4% of all time spent daily with All forms of Print Media.
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827,517 or 34.8% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.4 minutes every day representing
31.4% of all time spent daily with All forms of Print Media.
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[ 244,719 or 14.6% of Adults 18 or older who Purchased Items In-Store at COSTCO in the past 3 mos

CoSsrco
m- n P“! read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.5 minutes every day representing

28.1% of all time spent daily with All forms of Print Media
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