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2.1% or 5,776,771 of USA Adults 18 or older Live in the WASHINGTON, DC, DMA.
P18+ Typical Adults 18 or older who Live in the WASHINGTON, DC, DMA are 48. years old (1.8% younger than
average) and have a $139,294 (41.7% higher than average) annual household income.
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2.2% or 2,994,273 of USA Adults 25 - 54 Live in the WASHINGTON, DC, DMA.
Typical Adults 25 - 54 who Live in the WASHINGTON, DC, DMA are 40.1 years old (.5% older than average)
and have a $145,507 (38.5% higher than average) annual household income.
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2.2% or 1,503,148 of USA Women 25 - 54 Live in the WASHINGTON, DC, DMA.
Typical Women 25 - 54 who Live in the WASHINGTON, DC, DMA are 40.3 years old (.8% older than average)
and have a $137,761 (43.7% higher than average) annual household income.
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2.2% or 1,491,125 of USA Men 25 - 54 Live in the WASHINGTON, DC, DMA.
Typical Men 25 - 54 who Live in the WASHINGTON, DC, DMA are 40. years old (.2% older than average) and
have a $153,315 (34.3% higher than average) annual household income.
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2.2% or 2,921,854 of USA Adults 35 - 64 Live in the WASHINGTON, DC, DMA.
Typical Adults 35 - 64 who Live in the WASHINGTON, DC, DMA are 49.7 years old (.% younger than average)
and have a $157,197 (43.4% higher than average) annual household income.
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2.1% or 5,776,771 of USA Adults 18 or older Live in the WASHINGTON, DC, DMA.
Adults 18 or older who Live in the WASHINGTON, DC, DMA are 24.3% more likely to be a college
graduate, 10.9% more likely to work full-time, .% more likely to be married, 4.5% more likely to be a

parent of 1 or more children under 18.
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2.2% or 2,994,273 of USA Adults 25 - 54 Live in the WASHINGTON, DC, DMA.

Adults 25 - 54 who Live in the WASHINGTON, DC, DMA are 17.% more likely to be a college graduate,
6.3% more likely to work full-time, 5.% more likely to be married, .4% less likely to be a parent of 1 or
more children under 18.
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Some High School or Less (not graduate)

High School Graduate (12th grade or
GED)

Some College Credit (no degree)
Associate's Degree (AA, AS, etc.)
College Graduate (4 year college)

Postgraduate Degree

who Live in the WASHINGTON, DC, DMA

2.2% or 1,503,148 of USA Women 25 - 54 Live in the WASHINGTON, DC, DMA.
Women 25 - 54 who Live in the WASHINGTON, DC, DMA are 18.8% more likely to be a college graduate,
7.6% more likely to work full-time, 4.% more likely to be married, 6.3% less likely to be a parent of 1 or

more children under 18.
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Employment: Men 25 - 54
Some High School or Less (not graduate) m :?;g Employed Full-Time or Part-Time
High School Grﬂdﬁ:anf; (12th grade or _ Employed Full-Time (35 hours or more)
Some College Credit (no degree) 56% Employed Part-Time (less than 35 hours) 54'9%
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who Live in the WASHINGTON, DC, DMA mUSA who Live in the WASHINGTON, DC, DMA musa

2.2% or 1,491,125 of USA Men 25 - 54 Live in the WASHINGTON, DC, DMA.
Men 25 - 54 who Live in the WASHINGTON, DC, DMA are 15.6% more likely to be a college graduate,

5.8% more likely to work full-time, 5.9% more likely to be married, 6.% more likely to be a parent of 1 or
more children under 18.
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P39-64

Education Levels: Adults 35 - 64

2.2% or 2,921,854 of USA Adults 35 - 64 Live in the WASHINGTON, DC, DMA.
Adults 35 - 64 who Live in the WASHINGTON, DC, DMA are 26.5% more likely to be a college graduate,
9.7% more likely to work full-time, 3.2% more likely to be married, 2.4% more likely to be a parent of 1

or more children under 18.

Employment: Adults 35 - 64
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2.1% or 5,776,771 of USA Adults 18 or older Live in the WASHINGTON, DC, DMA.
Adults 18 or older who Live in the WASHINGTON, DC, DMA are 3.8% less likely to own their home, 52.9%

more likely to own a higher valued home, 19.9% less likely to have a single-family home, 20.8% less likely

to have a dog.

m Own/Rent/Other: Adults 18 or older m%m Type of Home:Adults 18 or oIder(&pPets in Home:Adults 18 or older
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2.2% or 2,994,273 of USA Adults 25 - 54 Live in the WASHINGTON, DC, DMA.
Adults 25 - 54 who Live in the WASHINGTON, DC, DMA are 3.4% less likely to own their home, 49.7%
more likely to own a higher valued home, 25.5% less likely to have a single-family home, 23.8% less likely

to have a dog.

m Own/Rent/Other: Adults 25 - 54 ﬂﬁm Type of Home:Adults 25 - 54 4, {™ Pets in Home:Adults 25 - 54
I 43.6% T

Single Family House (unattached)
58.5%

" l 214
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B oo%
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Other O‘A::_:::Tré:t *::em Mobile Hom:[ or Manufactured _ Own other type of Pet E
i ome I 3.4%
» who Live in the WASHINGTON, DC, DMA mUSA = who Live in the WASHINGTON, DG, DMA =UsA = who Live in the WASHINGTON, DG, DMA mUSA
Value of Owned Home: Adults 25 - 54 & Home Loans: Adults 25 - 54
Average Value of Owned Home:

who Live in the WASHINGTON, DG, DMA

USA 435,608

1 50.7%

12.3% 13.1%

£7.90
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2.2% or 1,503,148 of USA Women 25 - 54 Live in the WASHINGTON, DC, DMA.
Women 25 - 54 who Live in the WASHINGTON, DC, DMA are 3.3% less likely to own their home, 50.3%
more likely to own a higher valued home, 20.5% less likely to have a single-family home, 27.% less likely

to have a dog.

. Own/Rent/Other: Women 25 - 54 MEM Type of Home:Women 25 - 54 4, {® Pets in Home:Women 25 - 54
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Single Family House (unattached) 30.
=0 Own a Dog
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6.0% 80% 5a% 4o%

Apartment

i
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sz
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or Real Estate i 9.7%
Property Home l 4.2% .
who Live in the WASHINGTON, DC, DMA mUSA » who Live in the WASHINGTON, DG, DMA =USA = who Live in the WASHINGTON, DG, DMA mUSA
-~ A
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Average Value of Owned Home:

who Live in the WASHINGTON, DG, DMA
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2.2% or 1,491,125 of USA Men 25 - 54 Live in the WASHINGTON, DC, DMA.

Men 25 - 54 who Live in the WASHINGTON, DC, DMA are 3.3% less likely to own their home, 49.3% more
likely to own a higher valued home, 30.3% less likely to have a single-family home, 20.2% less likely to
have a dog.

m Own/Rent/Other:Men 25 - 54 m&m Type of Home:Men 25 - 54 4, {™ Pets in Home:Men 25 - 54
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2.2% or 2,921,854 of USA Adults 35 - 64 Live in the WASHINGTON, DC, DMA.

Adults 35 - 64 who Live in the WASHINGTON, DC, DMA are .2% less likely to own their home, 48.6% more
likely to own a higher valued home, 18.5% less likely to have a single-family home, 23.1% less likely to
have a dog.

m Own/Rent/Other: Adults 35 - 64 ﬂﬁm Type of Home:Adults 35 - 64 4, {™ Pets in Home:Adults 35 - 64
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likely to fly domestic past yr.

2.1% or 5,776,771 of USA Adults 18 or older Live in the WASHINGTON, DC, DMA.
Adults 18 or older who Live in the WASHINGTON, DC, DMA are 1.% less likely to look up D-I-Y advice
online, 4.5% more likely to always vote in local elections, 6.6% less likely to belong to a gym, 1.6% more

H H ]

Adults 18 or older

Political Activity:

87.9%

Registered to Vote Democrat [ Lean  Republican / Lean Independent / None
(In District of Residence) Democrat Republican of These

e e 1B
Presidential Elections:

Statewide Elections: Always
Statewide Elections: Sometimes
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::::::;; Information ud:r:::n‘nl Advice 43:\-;:;.: .:::;L information Gamlen ideas Beauty ideas Postresume  Spirtuakty {:::;:‘ Development  Classes Ivite |!r:':‘;:;m! L“:::: Family Advice Local Elections: Always
B bl e Local Elections: Sometimes
® who Live in the WASHINGTON, DC, DMA mUSA = who Live in the WASHINGTON, DC, DMA mUSA

«
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2.2% or 2,994,273 of USA Adults 25 - 54 Live in the WASHINGTON, DC, DMA.

Adults 25 - 54 who Live in the WASHINGTON, DC, DMA are 3.6% less likely to look up D-I-Y advice online,
4.8% more likely to always vote in local elections, 5.% less likely to belong to a gym, 1.2% more likely to fly
domestic past yr.

Political Activity: Adults 25 - 54

85.3%
43.0% »129.9%

Registered to Vote Democrat [ Lean  Republican / Lean Independent / None
(In District of Residence) Democrat Republican of These
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2.2% or 1,503,148 of USA Women 25 - 54 Live in the WASHINGTON, DC, DMA.
Women 25 - 54 who Live in the WASHINGTON, DC, DMA are 6.3% less likely to look up D-I-Y advice online,
3.% more likely to always vote in local elections, 14.% less likely to belong to a gym, 3.1% more likely to fly

domestic past yr.

Women 25 - 54

84.2%

Registered to Vote Democrat [ Lean  Republican / Lean Independent / None
(In District of Residence) Democrat Republican of These
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® who Live in the WASHINGTON, DC, DMA mUSA = who Live in the WASHINGTON, DC, DMA BUSA
C
wﬂ Top-30 past 12-months Active Lifestyle Activites: Women 25 - 54 % Past 12-months Domestic Airline Trips: Women 25 - 54
SR 1 578 401 . 17.2%
Lol 537 545 2%
4 rips " >

4.4% Flew Domestic past year: 59.6%
10 tips (PP 5 oo ‘Avg. # Domestic Flights-

3.6% 3.7% 2.6%
= =0 -E .

Giling-  Gadening lawnCare Swimming  Sewing-  Vokinieer  Bicyding Yoga-Pdates  Miking - SBowling  Camping  Belongio Grupfimess logging- Aduk Followa  Sasketbal  Camgiveral  Gol ccer  Omganized  Competitive  Fostball Tennks  sofiball-  SnowSking-  Huning
Outdoor  (Flowersor calts Work acking Health Clubor  Chass Running Continuing  Weight Loss Aging Parent foad face Video Gaming Baseball  Snowboarding
Coaking  Vegewbles) Gym education  Progmm or Relative (5%,
o Marathan
w who Live in the WASHINGTON, DC, DMA mUSA ec)

UsA USA PROJECTION Scarborough R1 2026: Mar25-Mar 26 Qual intab 5,703
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 24,338



2.2% or 1,491,125 of USA Men 25 - 54 Live in the WASHINGTON, DC, DMA.

domestic past yr.

Men 25 - 54 who Live in the WASHINGTON, DC, DMA are 1.% less likely to look up D-I-Y advice online, 6.5%
more likely to always vote in local elections, 2.8% more likely to belong to a gym, .4% less likely to fly

Top-20 past 30-days Online Lifestyle Activites: Men 25 - 54 Political Activity:

Registered to Vote
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2.2% or 2,921,854 of USA Adults 35 - 64 Live in the WASHINGTON, DC, DMA.

Adults 35 - 64 who Live in the WASHINGTON, DC, DMA are 2.7% less likely to look up D-I-Y advice online,
6.6% more likely to always vote in local elections, 2.2% less likely to belong to a gym, 1.3% more likely to
fly domestic past yr.

Political Activity: Adults 35 - 64
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P18+

Past 30-days QSR Users: Adults 18 or older
| dtime

2 times

3 times

4 times

5 times

= who Live in the WASHINGTON, DC, DMA

6-9times

10 times or more

muUsA

Total Monthly QSR Users:
82.1% 83.3%

Avg. Monthly QSR Meals:

2.1% or 5,776,771 of USA Adults 18 or older Live in the WASHINGTON, DC, DMA.
Adults 18 or older who Live in the WASHINGTON, DC, DMA are 1.4% less likely to use QSRs past mo., .2%
more likely to use Sit-Down Restaurants past mo., 18.8% less likely to use Casinos past yr., 23.2% less likely

to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
4

1 time 16.9%

2 times

16.5%

3 times

4 times

5 times

6-9times

10times or more

= who Live in the WASHINGTON, DC, DMA mUSA
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Meals:

Drank Past 30-days: Adults 18 or older
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Post 30-days)

Mexican  Chinese  Coffee
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= who Live in the WASHINGTON, DC, DMA mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the WASHNGTON, DG, DMA 25.4%

use PRI 19.9%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

Other Gambling

Used Past 30-days: Adults 18 or older

13.8%
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2.3%

6,358,1 Casinos visited past 12
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Past 30-days QSR Users: Adults 25 - 54
2tmes
10 times or more

= who Live in the WASHINGTON, DC, DMA mUsA

Avg. Monthly QSR Meals:

3 times

Total Monthly QSR Users:
84.2%

2.2% or 2,994,273 of USA Adults 25 - 54 Live in the WASHINGTON, DC, DMA.
Adults 25 - 54 who Live in the WASHINGTON, DC, DMA are 1.9% less likely to use QSRs past mo., 3.5% more
likely to use Sit-Down Restaurants past mo., 16.9% less likely to use Casinos past yr., 25.9% less likely to

smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 25 - 54
[ ] 1time TETh
2 times
3 times
4 times
5 times

6-9times

10times or more
= who Live in the WASHINGTON, DC, DMA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down

- s - -

Meals:

Top-10 Cuisines: Adults 25 - 54

(Sit-Down Restaurants Used Post 30-days)

Haian

= who Live in the WASHINGTON, DC, DMA mUSA

20,0
X

Wings/ Bagel/ Steskhouse Upscale Seafood
Burgers /  Donut /
sports Bar  Bakery

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the WASHNGTON, DG, DMA 30.9%

use PG 25.0%

Drank Past 30-days: Adults 25 - 54

Liquor

61,274,249 4‘5.2%
Any Type of Beer pramren ..41.5%
Wine
Wmported Ber
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Microbrew / Craft Beer i‘?g;:
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Past 12 months Casino Activities: Adults 25 - 54

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa g

Used Past 30-days: Adults 25 - 54

[ Cannabis Cigarettes

Other Gambling Casinos visited past 12
= who Live in the WASHINGTON, DC, DMA BUSA
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W23-34

Past 30-days QSR Users: Women 25 - 54
L ' 1time
: :4%

2 times

3 times

4 times

5 times

6-9times

10 times or more

15.7%
muUsA

= who Live in the WASHINGTON, DC, DMA

Total Monthly QSR Users: Avg. Monthly QSR Meals:
83.1%

}

2.2% or 1,503,148 of USA Women 25 - 54 Live in the WASHINGTON, DC, DMA.
Women 25 - 54 who Live in the WASHINGTON, DC, DMA are 3.2% less likely to use QSRs past mo., 3.7%
more likely to use Sit-Down Restaurants past mo., 14.7% less likely to use Casinos past yr., 26.8% less likely

to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Women 25 - 54
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Top-10 Cuisines: Women 25 - 54

(Sit-Down Restaurants Used Post 30-days)

aswl
Mexican  Pirza

Chiness  Coffee  Bagd/  Malan  Wings/ Steshouse Upscale  Sesfood
# who Live in the WASHINGTON, DG, DMA

House/ Donutf Burgers
Caffee gar  Bakery sports Bar

mUsA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the WASHNGTON, DG, DMA 32.5%

use NG 26.5%

Past 12 months Casino Activities: Women 25 - 54

7,226,941 10.8%

6,808,789 10.2%

Upscale Restaurant |

Slot Machines

Bar / Nightclub

Table Games (Craps, Poker, etc.)

6,244,972 9.3%

4,816,581 7.2%
s e [ 5%,

5.1%

spo ERERRTR 3

Stage Show / Concert

Used Past 30-days: Women 25 - 54
i |
‘ —

)

[ Cannabis

’ 21.8% )
Other Gambling 2.9% Casinos visited past 12 Yes
# who Live in the WASHINGTON, DC, DMA BUSA
Qual Intab 5,703
USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 24,338

Cigarettes

= who Live in the WASHINGTON, DG, DMA



Past 30-days QSR Users: Men 25 - 54

1time

2 times
3 times
4 times

5 times

6-otimes
10times or more

= who Live in the WASHINGTON, DC, DMA mUsA

Total Monthly QSR Users: Avg. Monthly QSR Meals:
85.2%

] -

2.2% or 1,491,125 of USA Men 25 - 54 Live in the WASHINGTON, DC, DMA.
Men 25 - 54 who Live in the WASHINGTON, DC, DMA are .6% less likely to use QSRs past mo., 3.3% more
likely to use Sit-Down Restaurants past mo., 18.9% less likely to use Casinos past yr., 25.% less likely to

smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Men 25 - 54

. 1 time 14.6%

3times
tmes
10times or more

= who Live in the WASHINGTON, DC, DMA m USA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

e ik - -

_—

Drank Past 30-days: Men 25 - 54

Any Type of Beer

35,495,031 : 51.9%

Liquer
Imported Beer  pryrryen 35.6%

—
2. 803 . 2.

Domestic Light Beer

31.0% - v

Wine
18.3%

21,192,
Microbrew / Caft Beer ] v

= who Live in the WASHINGT ON, DC, DMA EUSA

USA PROJECTION

Top-10 Cuisines: Men 25 - 54

(Sit-Down Restaurants Used Post 30-days)

[ Coffee  Wings/ tmlian  Bagel/ Steskhouse Upscale Seafood
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
whotive inthe wasiaron, oc ovn STIONNNNNN 29.3%

use S 24.5%

u

House{ Burgers/ oonut /
Caffee gar Spars Bar Bakery
= who Live in the WASHINGTON, DG, DMA musA

Past 12 months Casino Activities: Men 25 - 54
Slot Machines 1;1,135,957 29.9%

Table Games (Craps, Poker, etc.) 13,555-.153
Bar / Nightclub
Sports Betting
Upscale Restaurant
Stage Show / Concert
Spa

Other Gambling

Used Past 30-days: Men 25 - 54

[ Cannabis

Casinos visited past 12

u. Scarborough R1 2026: Mar25-Mar26
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. Al rights reserved.
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P39-64

2 times

3 times

4 times

5 times

6-9times

10 times or more

13.5%

= who Live in the WASHINGTON, DC, DMA

Avg. Monthly QSR Meals:

muUsA

Total Monthly QSR Users:
84.1%

T - B

2.2% or 2,921,854 of USA Adults 35 - 64 Live in the WASHINGTON, DC, DMA.
Adults 35 - 64 who Live in the WASHINGTON, DC, DMA are .4% less likely to use QSRs past mo., 4.1% more
likely to use Sit-Down Restaurants past mo., 13.8% less likely to use Casinos past yr., 22.6% less likely to

smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 35 - 64

$ 2y o

10times or more

= who Live in the WASHINGTON, DC, DMA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down

- o - -

m USA

Drank Past 30-days: Adults 35 - 64

Liquor
Any Type of Beer E;H,DI?,T;Q
Wine p 32.1%
imported Beer

Domestic Regular Beer

59,109,007 44.7%

43.9%

155
Ty %
Microbrew / Craft Beer 1%‘1326

Domestic Light Beer

= who Live in the WASHINGT ON, DC, DMA EUSA
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U
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Top-10 Cuisines: Adults 35 - 64

(Sit-Down Restaurants Used Past 30-days)

# who Live in the WASHINGTON, DG, DMA

Ha,

Chinese  Coffee ian  Wings/ Steskhouse Bagel /
House / Burgers | Donut/
Caffee gar Sports Bar Bakery

mUsA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the WASHNGTON, DG, DMA 26.1%

use [N 19.5%

Past 12 months Casino Activities: Adults 35 - 64

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

Other Gambling

Used Past 30-days: Adults 35 - 64
wtl

)

[ Cannabis Cigarettes

Casinos visited past 12

# who Live in the WASHINGTON, DC, DMA BUSA
Qual Intab 5,703
USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 24,338
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: 2.1% or 5,776,771 of USA Adults 18 or older Live in the WASHINGTON, DC, DMA.
+ Adults 18 or older who Live in the WASHINGTON, DC, DMA are 3.4% more likely to have a 401K, 4.5% less
likely to have an Auto Loan, 9.9% more likely to Invest/Trade Stocks Online, 7.5% less likely to pay with their
Debit Card.

Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
401K Plan
IRA (Individual Reti A )
Mutual Funds ::2;.%
Money Market Funds 13.1:::*

9.9%
s o

Other (Crypto / NFTs / Metals, etc.) g_:‘;"s"

Stocks or Stock Options

C119.4% 87
L0 10,0 B2% 6.6% 6.9% g 4.2% 8.4%
: e T R e

S 11.6% . P S - 2 o —g
529 Plan / College Savings Plan m Checking Debitor ATM  Savings  CreditCard  Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentioan Personal Loan Refinanced Home
§ Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property 7&42? Account Worlgage L‘E’::: HLO‘::E
= who Live in the WASHINGTON, DC, DMA mUSA = who Live in the WASHINGTON, DC, DMA mUSA

Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service >
pa 53,434,833 19.6%

Financial Planner

47,634,742 1

6%

Online Investing / Stock Trading

4.3%

Insurance Agent at a Local Office (not online)

7.6%
35,701 3.2%
Real Estate Agent . 3 ] 10.4%
. g | » T -
=g ..

Estate Planning 33% e ; L. - - - - =M h
) =0.7% (*Past 12 Months) Zelle Debit Card Venmo MasterCard  Apple Pay  CashApp  GooglePay  American Discover  Store Credit Square Cash  Facebook Samsung Pay

Divorce/ Family Attorney o.0% Express card Messenger

» who Live in the WASHINGTON, DC, DMA USA » who Live in the WASHINGTON, DC, DMA mUSA

Us, USA PROJECTION Scarborough R1 2026: Mar25-Mar26 Qual Intab 5,703
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 24,338



: 2.2% or 2,994,273 of USA Adults 25 - 54 Live in the WASHINGTON, DC, DMA.

Adults 25 - 54 who Live in the WASHINGTON, DC, DMA are 2.6% more likely to have a 401K, 16.6% less likely
to have an Auto Loan, 20.% more likely to Invest/Trade Stocks Online, 12.3% less likely to pay with their Debit

Card.

nﬁalnvestments Owned: Adults 25 - 54

401K Plan

IRA (Individual Reti A )

14.4%
18,533,669 13.7%
1.7%
JURTIREE] 10.6%
14.0%
9.8%
11.6%
} 8.7%
L 7 6.7%
ERER] 7.2%
0%
2%

= who Live in the WASHINGTON, DC, DMA

Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

mUSA

71,597,352 52.8%

Financial Services Has and/or Uses: Adults 25 - 54

& 99% 8% g ox
R R i e e 2
Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Autoloan  Studentloan  Money  Certificates of Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

= who Live in the WASHINGTON, DC, DMA mUSA

Professional Services Used*: Adults 25 - 54

Tax Preparation Service
pa 24,628,930 18.2%

Online investing / Stock Trading 2 703 16.5%

Financial Planner
16,288,100

7.1%
10,624,703 7.8%

3.3%
5.4%

Accountant

Insurance Agent at a Local Office (not online)

Ty \Past 3-Months Payment Methods Used: Adults 25 - 54

9 0%
Real Estate Agent ‘ 3 10.6% g,
PRI 3.5% % 5% oo BO% 705 oo
F 1.7%

Estate Planning ps - .l - ... - L R o T - ‘_
B .8% (*Past 12 Months) VISA PayPal Venmo Zelle DebitCard  ApplePay MasterCard CashApp  GooglePay  American Discover  Store Credit Square Cash  Facebook Samsung Pay

Divorce / Family Attorney 13% Express card Messenger

» who Live in the WASHINGTON, DC, DMA USA » who Live in the WASHINGTON, DC, DMA mUSA
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2.2% or 1,503,148 of USA Women 25 - 54 Live in the WASHINGTON, DC, DMA.

Women 25 - 54 who Live in the WASHINGTON, DC, DMA are 10.% more likely to have a 401K, 15.6% less
likely to have an Auto Loan, 37.5% more likely to Invest/Trade Stocks Online, 16.1% less likely to pay with
their Debit Card.

Investments Owned Women 25 - 54 Financial Services Has and/or Uses: Women 25 - 54

401K Plan

IRA (Individual Reti A )

Stocks or Stock Options
5,132 11.0%
Mutual Funds 9_3%

529 Plan / College Savings Plan MBA;:J%

10.9%
Money Market Funds Ms.q%

Other (Crypto / NFTs / Metals, etc.) . :,‘:%

10.1%

el e B —

6.5% £ e IRRTRR 20 0 Y8 1 oo - =
Bonds 3% Checking Debitor ATM  Savings  CreditCard  Mobile Online Online Bill Home Autoloan Studentloan  Money  Certificates of Personal Loan Refinanced Home
= Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement

5.4% Account Mortgage Loan or Home
Second Home or Real Estate Property Eﬂ-ﬂ% Equity Loan

= who Live in the WASHINGTON, DC, DMA muUsA = who Live in the WASHINGTON, DC, DMA mUSA

Professional Services Used*- Women 25 - 54 fryPast 3-Months Payment Methods Used: Women 25 - 54

Tax Preparation Service
e 11, 829 16.9%

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

3.0%
Real Estate Agent
4o 2,162,102 JE¥

12.1% 10,99
1.9%

---mm
1.9%

0.9% (*Past 12 Months) PayPal visA Venmo Zelle DebitCard  ApplePay MasterCard  CashApp  Google Pay Store Credit  American Discover  Square Cash  Facebook Samsung Pay
& 1.6% Card Express Messenger

» who Live in the WASHINGTON, DC, DMA USA » who Live in the WASHINGTON, DC, DMA mUSA

Estate Planning

Divorce / Family Attorney
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nﬁalnvestments Owned: Men 25 - 54

401K Plan

IRA (Individual Reti A )

Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan
Bonds

Second Home or Real Estate Property

39,472,793 57.
21,814,483 31.9%

17.8%
18.0%

12,289,975
12.6%
8,699,407 JEPRE

15.2%
11.3%

16.8%
11.1%

516.9%
i 9.0%

.6%
Lotk

= who Live in the WASHINGTON, DC, DMA

mUSA

: 2.2% or 1,491,125 of USA Men 25 - 54 Live in the WASHINGTON, DC, DMA.

Men 25 - 54 who Live in the WASHINGTON, DC, DMA are 3.3% less likely to have a 401K, 17.5% less likely to
have an Auto Loan, 12.5% more likely to Invest/Trade Stocks Online, 8.2% less likely to pay with their Debit

Card.

Financial Services Has and/or Uses: Men 25 - 54

: 9.7%
214 8% B6%  5.9% 5.9% 41%

Auto Loan Money  Studentloan Certificates of Personal Loan Refinanced Home

Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home  Improvement
Account Mortgage Loan or Home

Equity Loan

= who Live in the WASHINGTON, DC, DMA mUSA

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home

Professional Services Used*: Men 25 - 54

Online Investing / Stock Trading

Tax Preparation Service

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce / Family Attorney

15,282,091

8,821,385

i

3.3%
5.6%
322 3.0%
PALIE! 3.8%
1.5%
2.1%
8%
11%

# who Live in the WASHINGTON, DC, DMA

USA PROJECTION
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13,268,101

Ty \Past 3-Months Payment Methods Used: Men 25 - 54

9.0% 8.2% s T2% B3% goy

Google Pay  Cash App American Discover

PayPal zelle MasterCard  ApplePay  Debit Card

(*Past 12 Months) VISA Venmo Store Credit Square Cash  Facebook Samsung Pay
Express Card Messenger
USA » who Live in the WASHINGTON, DC, DMA mUSA
Qual Intab 5,703
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: 2.2% or 2,921,854 of USA Adults 35 - 64 Live in the WASHINGTON, DC, DMA.
Adults 35 - 64 who Live in the WASHINGTON, DC, DMA are 6.3% more likely to have a 401K, 9.6% less likely to
P DMA - have an Auto Loan, 9.9% more likely to Invest/Trade Stocks Online, 7.% less likely to pay with their Debit
#8 Card.

Investments Owned: Adults 35 - 64 Financial Services Has and/or Uses: Adults 35 - 64

| o 4
401K Plan e T

Stocks or Stock Options
18.4%
Mutual Funds 17.5%
14.7%
Money Market Funds 12.9%

15.6%
529 Plan / College Savings Plan m_s%

10.4%
Other (Crypto / NFTs / Metals, etc.)

.5%
7.6% B5% 7.0% 44 se%

Bonds Checking Debitor ATM  Savings  CreditCard  Online Mohile Online Bill Home Auto Loan Money  Certificates of Studentioan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property Account Worigage  Loan ortiome
Equity Loan

® who Live in the WASHINGTON, DC, DMA mUSA ® who Live in the WASHINGTON, DC, DMA W USA
Professional Services Used*: Adults 35 - 64 Ty \Past 3-Months Payment Methods Used: Adults 35 - 64

Tax Preparation Service
pa 27,578,002 2

Financial Planner

22,020,570 1
Online Investing / Stock Tradil
wlsoa ot
4 9.5%
Accountant . 9.5%
= 5.4%
Insurance Agent at a Local Office (not online) M 7.6%
6 a.1%
Real Estate Agent
¥ EXSLRE] 3.5%
;. 3.6%
Estate Pla

11.6%
. 10.3%
- ol -

) 0.9% (*Past 12 Months) VISA PayPal Venmo Zelle Debit Card  MasterCard  Apple Pay  CashApp  GooglePay  American Store Credit  Discover  Square Cash  Facebook Samsung Pay
Divorce/ Family Attorney l‘“ 11% Express card Messenger
» who Live in the WASHINGTON, DC, DMA USA » who Live in the WASHINGTON, DC, DMA mUSA
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Adults 18 or older who Live in the WASHINGTON, DC, DMA spend an average of 2 days, 16 hours, 44 minutes and 38
seconds each week with All Forms of Media.

73.6% of Adults 18 or older who Live in the WASHINGTON, DC, DMA spend an avg. of 7 hours and 34 minutes each week listening to All
Local AM/FM Radio, representing 8.6% of total time spent with all forms of Media.

. I

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

70:34:49

usage 56.1%

who Live in the
% of Total 'WASHINGTON, DC, DMA

Weekly H:M:

48.8% ki 4977 B ag8%

® who Live in the WASHINGTON, DC, DMA H USA
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Adults 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of 2 days, 17 hours, 18 minutes and 55
seconds each week with All Forms of Media.

68.8% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA spend an avg. of 6 hours and 49 minutes each week listening to All
Local AM/FM Radio, representing 7.2% of total time spent with all forms of Media.

- 2

Avg. H:M:5/week with All Forms of
w Media: Adults 18 or older
84.3%

Concurr
usage

0 8
who Live in the USA
% of Total 'WASHINGTON, DC, DMA

Weekly H:M:

m who Live in the WASHINGTON, DC, DMA m USA
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Women 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of 2 days, 12 hours, 27 minutes and 17
seconds each week with All Forms of Media.

73.5% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA spend an avg. of 6 hours and 25 minutes each week listening to All
Local AM/FM Radio, representing 7.8% of total time spent with all forms of Media.

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

- ey

concurr

Usage 56.0%
who Live in the USA

% of Total 'WASHINGTON, DC, DMA

Weekly H:M:

m who Live in the WASHINGTON, DC, DMA m USA
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Men 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of 2 days, 18 hours, 14 minutes and 15 seconds
each week with All Forms of Media.

64.% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA spend an avg. of 7 hours and 17 minutes each week listening to All Local
AM/FM Radio, representing 7.1% of total time spent with all forms of Media.

94.9%

Avg. H:M:5/week with All Forms of
853% Media: Adults 18 or older

- 56 5%

who Live in the

% of Total 'WASHINGTON, DC, DMA

Weekly H:M:

Avg. Weekly
Hours:Minutes:

® who Live in the WASHINGTON, DC, DMA
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Adults 35 - 64 who Live in the WASHINGTON, DC, DMA spend an average of 2 days, 15 hours, 14 minutes and 35
seconds each week with All Forms of Media.

76.1% of Adults 35 - 64 who Live in the WASHINGTON, DC, DMA spend an avg. of 7 hours and 57 minutes each week listening to All
Local AM/FM Radio, representing 9.6% of total time spent with all forms of Media.

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

66:51:56

usage 51.7%

who Live in the
WASHINGTON, DC, DMA

% of Total
Weekly H:M:

m who Live in the WASHINGTON, DC, DMA m USA
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Adults 18 or older who Live in the WASHINGTON, DC, DMA spend an average of 1 days, 23 hours, 41 minutes and 51
seconds each week with All Forms of Ad-Supported Media.

70.7% of Adults 18 or older who Live in the WASHINGTON, DC, DMA spend an avg. of 6 hours and 56 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 10.3% of total time spent with all forms of Ad-Supported Media.

B 6%

Avg. H:M:S/weekwith All Forms of Ad-
Supported Media: Adults 18 or older

53:35:41
58.3%

who Livein the
WASHINGTON, DC, DMA

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:

m who Live in the WASHINGTON, DC, DMA

H USA
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Adults 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of 1 days, 18 hours, 36 minutes and 14
seconds each week with All Forms of Ad-Supported Media.

66.6% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA spend an avg. of 6 hours and 14 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 9.8% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/weekwith All Forms of Ad-
Supported Media: Adults 18 or older

-

who Livein the
WASHINGTON, DC, DMA

% of Total
Weekly H:M:
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Women 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of 1 days, 17 hours, 58 minutes and 46
seconds each week with All Forms of Ad-Supported Media.

71.5% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA spend an avg. of 6 hours and 0 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 10.2% of total time spent with all forms of Ad-Supported Media

57

Avg. H:M:S/weekwith All Forms of Ad-
Supported Media: Adults 18 or older

% of Total
Weekly H:M:

— 63.6%
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WASHINGTON, DC, DMA
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Men 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of 1 days, 19 hours, 29 minutes and 24 seconds
each week with All Forms of Ad-Supported Media.

61.6% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA spend an avg. of 6 hours and 30 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 9.2% of total time spent with all forms of Ad-Supported Media.

94.9%

Avg. H:M:S/weekwith All Forms of Ad-
Supported Media: Adults 18 or older

—

who Livein the
WASHINGTON, DC, DMA
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Adults 35 - 64 who Live in the WASHINGTON, DC, DMA spend an average of 1 days, 21 hours, 8 minutes and 41 seconds
each week with All Forms of Ad-Supported Media.

73.3% of Adults 35 - 64 who Live in the WASHINGTON, DC, DMA spend an avg. of 7 hours and 22 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 12.% of total time spent with all forms of Ad-Supported Media
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Top-13 AM Forms of Media (Persons &% Reach} Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Live in the WASHINGTON, DC, DMA spend an average of 6 hours and 48
minutes each day with All Forms of Ad-Supported Media. 70.7% listen to Local AM/FM Radio for an
(Local Radio delivers 10.3% of Time with Ad-Supported Media.)

avg. of 59.5 minutes/day.
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| Adults 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of 6 hours and 5 minutes
each day with All Forms of Ad-Supported Media. 66.6% listen to Local AM/FM Radio for an avg. of

{ A ] 53.5 minutes/day. (Local Radio delivers 9.8% of Time with Ad-Supported Media.)
Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 54 Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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Top-13 All Forms of Media (Persons & % Reach): Women 25 - 54
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Women 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of 5 hours and 59 minutes
each day with All Forms of Ad-Supported Media. 71.5% listen to Local AM/FM Radio for an avg. of
(Local Radio delivers 10.2% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach): Men 25-54
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Men 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of 6 hours and 12 minutes
each day with All Forms of Ad-Supported Media. 61.6% listen to Local AM/FM Radio for an avg. of
(Local Radio delivers 9.2% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach): Adults 35 - 64
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| Adults 35 - 64 who Live in the WASHINGTON, DC, DMA spend an average of 6 hours and 26 minutes
each day with All Forms of Ad-Supported Media. 73.3% listen to Local AM/FM Radio for an avg. of
63.2 minutes/day.

(Local Radio delivers 12.% of Time with Ad-Supported Media.)
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Avg. Week AIIAudlo (Persons & % Reach): Adults 18 or older
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4,085,390 or 70.7% of Adults 18 or older who Live in the WASHINGTON, DC, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 59.5 minutes every day representing 40.% of all
time spent daily with Ad-Supported Audio.
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Avg. Week AIL ﬁ‘,fmdio (Persons & % Reach): Adults 25 -54

1,993,024 or 66.6% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 53.5 minutes every day representing 34.8% of all time spent
daily with Ad-Supported Audio.
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1,075,144 or 71.5% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 51.5 minutes every day representing 37.4% of all
time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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Avg. Week AIIAudio (Persons & % Reach): Men 25 - 54

% Time Spent

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54

918,242 or 61.6% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 55.8 minutes every day representing 31.9% of all time spent
daily with Ad-Supported Audio.
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Avg. Week AIIAudio (Persons & % Reach): Adults 35 64
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2,140,326 or 73.3% of Adults 35 - 64 who Live in the WASHINGTON, DC, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 63.2 minutes every day representing 37.1% of all time spent
daily with Ad-Supported Audio.
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P18 4,085,390 or 70.7% of Adults 18 or older who Live in the WASHINGTON, DC, DMA listen to Ad-

Supported Local AM/FM Radio for an average of 59.5 minutes every day representing 40.% of all
time spent daily with Ad-Supported Audio.
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1,993,024 or 66.6% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 53.5 minutes every day representing 34.8% of all time spent
daily with Ad-Supported Audio.

Weekly T3 Avg. Hours+Minutes/day with Ad-Supported
Reach % Audio: Adults 25 - 54
66
n
"Share of Ad-Supported Audio e S
who Live in the USA

WASHINGTON, DC, DMA

31.9% 32.6%

17.7% 17.2%

18.2% 13.8% 14.7%
9.5% .
8.3% S0 8.1%
9.0% 9,0% T | 57% 6°%  6.1% 0
: i 7.7% ; LA 25y 37%
3 - , L
= o ] SE Rl

Reached:1 993,02499,754,850 954,785 44,122,060 530,040 23,344,493 412,128 19,915,999 247,473 12,814,440 268,103 13,893,248 169,910 8,854,429 183,044 10,955,889 31,138 1,963,519 75,197 5,069,687
Local AM/FM Podcasts TV Music YouTube Music Spotify Pandora Amazon Music All Others SiriusXM iHeartRadio

Average Radio Channels
Daily M

= who Live in the , DC, m

usa USA PROJECTION Scarborough R1 2026: Mar25-Mar26 Qual Intab 5703 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 24,338 soeﬁ_al for Anything _

Weekly
Total




1,075,144 or 71.5% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA listen to Ad-

Supported Local AM/FM Radio for an average of 51.5 minutes every day representing 37.4% of all
time spent daily with Ad-Supported Audio.
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918,242 or 61.6% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA listen to Ad-Supported

Local AM/FM Radio for an average of 55.8 minutes every day representing 31.9% of all time spent
daily with Ad-Supported Audio.
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2,140,326 or 73.3% of Adults 35 - 64 who Live in the WASHINGTON, DC, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 63.2 minutes every day representing 37.1% of all time spent
daily with Ad-Supported Audio.
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4,085,390 or 70.7% of Adults 18 or older who Live in the WASHINGTON, DC, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, All News, Classic Hits, Urban AC, and

Country.

Local AM/FM Radm Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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1,993,024 or 66.6% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio, Classic

Hits, Classic Rock, and Country.
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1,075,144 or 71.5% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio, Classic
Hits, Country, and Urban AC.

Local AM/FM Radm Formats (Persons & % Reach): WOmen 25-54 Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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918,242 or 61.6% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Adult Contemporary, Alternative, Classic Rock, Pop Contemporary
Hit Radio, and Country.
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Local AM/FM Radm Formats (Persons & % Reach): Adults 35 - 64
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2,140,326 or 73.3% of Adults 35 - 64 who Live in the WASHINGTON, DC, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, All News, Classic Hits, Urban AC, and
Pop Contemporary Hit Radio.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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2,976,662 or 51.5% of Adults 18 or older who Live in the WASHINGTON, DC, DMA watch Ad-
Supported Local TV Stations for an average of 75.3 minutes every day representing 27.9% of all time
spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 25 - 54
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1,184,863 or 39.6% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA watch Ad-Supported
Local TV Stations for an average of 47.8 minutes every day representing 24.1% of all time spent daily
with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Women 25-54

Avg. Day All Video (% Time Spent & Avg. Mmutes/day Spent): Women 25 - 54

559,981 or 37.3% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA watch Ad-Supported
Local TV Stations for an average of 59. minutes every day representing 27.6% of all time spent daily
with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Men 25 -54
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624,705 or 41.9% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA watch Ad-Supported Local
TV Stations for an average of 37.9 minutes every day representing 20.6% of all time spent daily with
Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54
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Avg. Week All Video (Persons & % Reach): Adults 35 - 64
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Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

1,571,268 or 53.8% of Adults 35 - 64 who Live in the WASHINGTON, DC, DMA watch Ad-Supported
Local TV Stations for an average of 58.6 minutes every day representing 27.% of all time spent daily
with Ad-Supported Video.
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2,976,662 or 51.5% of Adults 18 or older who Live in the WASHINGTON, DC, DMA watch Ad-
Supported Local TV Stations for an average of 75.3 minutes every day representing 27.9% of all time
spent daily with Ad-Supported Video.
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Reach % —_— "share OfAd-suppOl’ted Video" Video: Adults 18 or older

56.8%
55.8%
5:20

42.0% 42.2% 4929 who Live in the USA
i 39.0% WASHINGTON, DC, DMA

31.7%

% 18.9%
18:3% 16.7% Lo s
11.4% 11.4% i i 13.1% 13.3%

o B 0

4.0% 4

- [ ]

*2,976,66261,416,758 3,221,81055,212,875 2,427,36815,299,400 2,377,31506,473,230 1,830,74581,357,009 1,054,95015,696,589 658,770 31,251,108 984,475 51,656,770 824,200 40,493,097 754,074 36,347,380
Local TV Cable TV Amazon YouTube TikTok AppleTV+ Netflix Hulu Peacock Paramount+

Average
Daily Mi

® who Live in the WASHINGTON, DC, DMA W USA

UsA USA PROJECTION Scarborough R1 2026: Mar25-Mor26 Qual Intab 5,703 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Al rights reserved. USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 24,338 smﬁ_ for Anything

°



1,184,863 or 39.6% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA watch Ad-Supported
Local TV Stations for an average of 47.8 minutes every day representing 24.1% of all time spent daily
with Ad-Supported Video.
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559,981 or 37.3% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA watch Ad-Supported
Local TV Stations for an average of 59. minutes every day representing 27.6% of all time spent daily
with Ad-Supported Video.
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624,705 or 41.9% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA watch Ad-Supported Local
TV Stations for an average of 37.9 minutes every day representing 20.6% of all time spent daily with
Ad-Supported Video.
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1,571,268 or 53.8% of Adults 35 - 64 who Live in the WASHINGTON, DC, DMA watch Ad-Supported
Local TV Stations for an average of 58.6 minutes every day representing 27.% of all time spent daily
with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(Averoge week)
Local News - Evening

Sports
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Local News - Morning
Movies

Dramas

Game Shows
National/Network News
Food/Cooking Shows
Mystery/Suspense/Crime
Documentaries

Local News - Late

Court Shows

2,976,662 or 51.5% of Adults 18 or older who Live in the WASHINGTON, DC, DMA watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies,
Movies, Local News - Morning, and Dramas.
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Local TV Station Programs (Persons & % Reach): Adults 25 - 54

(Averoge week)

Sports
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Local News - Morning
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1,184,863 or 39.6% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening, Local News -
Morning, Game Shows, and Movies.
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' 559,981 or 37.3% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening, Game Shows,
Local News - Morning, and Dramas.
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[ 624,705 or 41.9% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Morning, Local News - Evening,
Game Shows, and National/Network News.
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' 1,571,268 or 53.8% of Adults 35 - 64 who Live in the WASHINGTON, DC, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local News -
Morning, Movies, and Dramas.
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Avg. Week All Dlgttal (Persons & % Reach): Adults 18 or older
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[ 4,233,268 or 73.3% of Adults 18 or older who Live in the WASHINGTON, DC, DMA use Ad-Supported
Social Media for an average of 147.9 minutes every day representing 27.6% of all time spent daily
with Ad-Supported Digital Media.
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[ 2,337,316 or 78.1% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA use Ad-Supported
Social Media for an average of 170.1 minutes every day representing 32.7% of all time spent daily
with Ad-Supported Digital Media.
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' 1,214,798 or 80.8% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA use Ad-Supported
Social Media for an average of 142.9 minutes every day representing 29.5% of all time spent daily
with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Women 25 - 54
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' 1,122,518 or 75.3% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA use Ad-Supported Social
Media for an average of 199. minutes every day representing 35.4% of all time spent daily with Ad-
Supported Digital Media.
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[ 2,215,132 or 75.8% of Adults 35 - 64 who Live in the WASHINGTON, DC, DMA use Ad-Supported
Social Media for an average of 132.4 minutes every day representing 27.8% of all time spent daily
with Ad-Supported Digital Media.

Avg. Week All Dlgttal (Persons & % Reach): Adults 35 - 64
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Ad-Supported Social Media.

Avg. Week AII $ocml Media (Persons & % Reach): Adults 18 or older Avg Day All social Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older

m_u

Facebook

Instagram

rombevieeo R — Y
et BT P
T

CEY —t
s AP 3

Snapchat

Others(Rumble, Threads,...

Blogs/Message Boards (read... M- 5.4% %
tumblr ' S

= who Live in the WASHINGTON, DC, DMA

Avg. Hours+Minutes/day with all

'WASHINGTON, DC, DMA

- 4,233,268 or 73.3% of Adults 18 or older who Live in the WASHINGTON, DC, DMA use Ad-Supported
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- 2,257,553 or 75.4% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA use Ad-Supported
Facebook for an average of 54.7 minutes every day representing 32.7% of all time spent daily with
Ad-Supported Social Media.

Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

Avg. Week All Social Media (Persons & % Reach): Adults 25 - 54
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- 1,214,798 or 80.8% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA use Ad-Supported
Facebook for an average of 43.7 minutes every day representing 31.% of all time spent daily with Ad-
Supported Social Media.

Avg. Week AII $ocml Media (Persons & % Reach): Women 25 - 54
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- 1,042,529 or 69.9% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA use Ad-Supported
Facebook for an average of 62. minutes every day representing 31.9% of all time spent daily with Ad-
Supported Social Media.

Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54

Avg. Week AII $ocml Medm (Persons & % Reach): Men 25 - 54
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- 2,215,132 or 75.8% of Adults 35 - 64 who Live in the WASHINGTON, DC, DMA use Ad-Supported
Facebook for an average of 45.6 minutes every day representing 36.2% of all time spent daily with
Ad-Supported Social Media.

Avg. Week All $ocml Medm (Persons & % Reach): Adults 35 - 64
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4,233,268 or 73.3% of Adults 18 or older who Live in the WASHINGTON, DC, DMA use Ad-Supported
Facebook for an average of 51.4 minutes every day representing 34.8% of all time spent daily with
Ad-Supported Social Media.
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2,257,553 or 75.4% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA use Ad-Supported
Facebook for an average of 54.7 minutes every day representing 32.7% of all time spent daily with
Ad-Supported Social Media.
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1,214,798 or 80.8% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA use Ad-Supported
Facebook for an average of 43.7 minutes every day representing 31.% of all time spent daily with
Ad-Supported Social Media.
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1,042,529 or 69.9% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA use Ad-Supported
Facebook for an average of 62. minutes every day representing 31.9% of all time spent daily with
Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported

69.9% i ia: -
Reach % 68.1% Social Media: Men 25 - 54

"Share of Ad-Supported Social Media"

50.7% 51.2%

who Live in the
WASHINGTON, DC, DMA

% of Weekly
Time Spent wi
Ad-Supported
Social Media:

42.1%

35.99 37.0%

31.7%

30.0%
28.4% 26.8% 27.6%

14.9% 14.1%
11.5%
Weekly
Total
Persons
l““'m"'l 042,52946,573,346 755,337 29,129,762 762,938 32,611,380 627,560 23,530,881 535,146 25,333,279 423,039 18,336,189 447,476 18,858,852 222,255 3,371,712 472,662 15,831,223 171,118 9,668,301

Average Facebook Instagram YouTube Video LinkedIn Reddit TikTok X Blogs/Message WhatsApp Snapchat

Daily Minutes
Using Ad-Supported Boards (read

® who Live in the WASHINGTON, DC, DMA m USA

usa USA PROJECTION Scarborough R1 2026: Mar25-Mar26 Qual Intab 5703 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 24,338 SOEﬁ. for Anything _



2,215,132 or 75.8% of Adults 35 - 64 who Live in the WASHINGTON, DC, DMA use Ad-Supported
Facebook for an average of 45.6 minutes every day representing 36.2% of all time spent daily with
Ad-Supported Social Media.
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Local Radio: 252,808; Social Media: 235,381; Non-Prem. Cable: 104,563; Local TV: 91,480

P18 M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 338,248;
reaching Adults 18 or older who Live in the WASHINGTON, DC, DMA.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 167,826;
P25-54 Social Media: 124,906; Local Radio: 124,787; Non-Prem. Cable: 45,600; Local TV: 35,387

reaching Adults 25 - 54 who Live in the WASHINGTON, DC, DMA.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 91,518;
Social Media: 69,220; Local Radio: 67,488; Non-Prem. Cable: 24,850; Local TV: 18,087
reaching Women 25 - 54 who Live in the WASHINGTON, DC, DMA.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 73,336;
Local Radio: 56,862; Social Media: 53,996; Non-Prem. Cable: 19,967; Local TV: 16,449
reaching Men 25 - 54 who Live in the WASHINGTON, DC, DMA.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 159,444;
Local Radio: 136,016; Social Media: 112,472; Non-Prem. Cable: 52,146; Local TV: 44,750
reaching Adults 35 - 64 who Live in the WASHINGTON, DC, DMA.
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Top-13 Out—of ~-Home Media (Persons & % Reach): Adults 18 or older

(average week}
Grocery Stores

Billboards & Signs (Weekly Drivers)
‘Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

Podcasts

Spotify

Drug Stores

SiriusXm

Retail Stores

YouTube Music

[ 4,748,236 or 82.2% of Adults 18 or older who Live in the WASHINGTON, DC, DMA spend an average
of 53.1 minutes per day driving, seeing Billboards and Signs. 59.1% Listen to Local Radio Stations
Out-of-Home for an average of 36. minutes/day.
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[ 2,476,887 or 82.7% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of
60. minutes per day driving, seeing Billboards and Signs. 58.6% Listen to Local Radio Stations Out-of-
Home for an average of 37.8 minutes/day.
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7 1,182,292 or 78.7% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of
41.6 minutes per day driving, seeing Billboards and Signs. 62.6% Listen to Local Radio Stations Out-
of-Home for an average of 34.1 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Women 25 - 54 Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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[ 1,294,595 or 86.8% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of
77.5 minutes per day driving, seeing Billboards and Signs. 54.6% Listen to Local Radio Stations Out-
of-Home for an average of 41.8 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Men 25 - 54 Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 - 64

(average week}
Grocery Stores

Billboards & Signs (Weekly Drivers)
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AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

Podcasts

Spotify
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YouTube Music
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[ 2,531,829 or 86.7% of Adults 35 - 64 who Live in the WASHINGTON, DC, DMA spend an average of
55.2 minutes per day driving, seeing Billboards and Signs. 64.% Listen to Local Radio Stations Out-of-
Home for an average of 43.4 minutes/day.
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4,748,236 or 82.2% of Adults 18 or older who Live in the WASHINGTON, DC, DMA spend an average of 53.1
P18+ minutes per day driving, seeing Billboards and Signs representing 36.7% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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2,476,887 or 82.7% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of 60.
minutes per day driving, seeing Billboards and Signs representing 36.9% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 25 - 54
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1,182,292 or 78.7% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of 41.6
minutes per day driving, seeing Billboards and Signs representing 29.2% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Women 25 - 54
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1,294,595 or 86.8% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of 77.5
minutes per day driving, seeing Billboards and Signs representing 42.3% of all Time Spent with Ad-
Supported Out-of-Home Media.
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2,531,829 or 86.7% of Adults 35 - 64 who Live in the WASHINGTON, DC, DMA spend an average of 55.2
minutes per day driving, seeing Billboards and Signs representing 36.9% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 35 - 64
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1,340,246 or 23.2% of Adults 18 or older who Live in the WASHINGTON, DC, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.3 minutes every day representing 30.6% of all time
spent daily with All forms of Print Media.

Avg. Week AH Prmt Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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Avg. Week All Print Media (Persons & % Reach): Adults 25-54
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604,624 or 20.2% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.8 minutes every day representing 26.5% of all time
spent daily with All forms of Print Media.
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Avg. Week All Print Media (Persons & % Reach): Women 25-54
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263,357 or 17.5% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8. minutes every day representing 28.% of all time
spent daily with All forms of Print Media.
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WmUSA

Avg. Day All Print Media (% Time Spent & Avg. Mmutes/day Spent): Men 25 -54

345,098 or 23.1% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.9 minutes every day representing 25.4% of all time
spent daily with All forms of Print Media.
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652,527 or 22.3% of Adults 35 - 64 who Live in the WASHINGTON, DC, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.5 minutes every day representing 30.3% of all time
spent daily with All forms of Print Media.

Avg. Week AH Print Media {Persons & % Reach): Adults 35-64 Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64
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"Advertising Actions"

P18+ who Live in the WASHINGTON, DC, DMA (Shopped/Visited/Bought past 3mos Due

P18+

to Ads on %)
Social Media 107,409,961
Websites 97,287,216 —
Direct Mail

79,811,340

Broadcast, Cable, & Sat TV

Video Streaming Services

Local AM/FM Radio

Cable TV Networks

Local Broadcast TV

Podcasts

Billboards

10.0%

Audio Streaming Services

Newspapers

® P18+ who Live in the WASHINGTON, DC, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA ScarboroughR12026:Mar25-Mar26 Quallintab: 24338
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"Advertising Actions"”

P25-54 who Live in the WASHINGTON, DC, DMA (Shopped/Visited/Bought past 3mos Due

to Ads on %)
Social Media 60,097,018
Websites 48776118
Direct Mail

37,209,861

Broadcast, Cable, & Sat TV

29,051,597

Video Streaming Services

24,326,077

Podcasts

21,583,258 %

Local AM/FM Radio

17,763,230 13.1%

Billboards 16 395 50

_ USA

Local Broadcast TV

08 1

Audio Streaming Services

15,391,627 11.4%
m P25-54 who Live in the WASHINGTON, DC, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Video Streaming Services

Podcasts

"Advertising Actions"”

W25-54 who Live in the WASHINGTON, DC, DMA (Shopped/Visited/Bought past 3mos
Due to Ads on %)

33,524,210

24,383,665 36.4%

18,411,873

12,830,723 19.1%
12,245,842 18.3%

10,399,348

Local AM/FM Radio

9,727,281 14.5%

Audio Streaming Services
Billboards

Cable TV Networks
Newspapers

Local Broadcast TV

9,166,689

7,635,217 11.4%
6,650,544 9.9%

5,245,056

USA

B W25-54 who Live inthe WASHINGTON, DC, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
B W25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Social Media

Websites

Broadcast, Cable, & Sat TV
Direct Mail

Video Streaming Services

"Advertising Actions"”

M25-54 who Live in the WASHINGTON, DC, DMA (Shopped/Visited/Bought past 3mos

41,499,157

38,350,627 3.6

26,084,050

31,276,910

Local AM/FM Radio

17,762,768

Due to Ads on %)

Podcasts

Cable TV Networks

Audio Streaming Services
Billboards

Local Broadcast TV

Newspapers

15,462,703

16,289,024

12.285.036

16,356,257 14.7%
12,605,491 11.4%
11,745,327 10.6%

USA

11.1%
B M25-54 who Live in the WASHINGTON, DC, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
B M25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Social Media
Websites
Broadcast, Cable, & Sat TV

Direct Mail

"Advertising Actions"”

P35-64 who Live in the WASHINGTON, DC, DMA (Shopped/Visited/Bought past 3mos Due
to Ads on %)

55,672,677

47,557,549

31,138,155

35,671,620

Local AM/FM Radio

23,534,548

Video Streaming Services
Cable TV Networks
Podcasts

Local Broadcast TV
Billboards

Audio Streaming Services

Newspapers

21,479,427 16.3%
18,953,190 14.3%

17,397,331 13.2%

19,743,194 14.9%
13,993,155 10.6%

14,820,952 11.2%

USA

13,250,384 10.0%

m P35-64 who Live in the WASHINGTON, DC, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P35-64 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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