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63.7% or 41,315,119 of USA Women 25 - 54 Purchased Items on AMAZON in the past 3mos.
Typical Women 25 - 54 who Purchased Items on AMAZON in the past 3mos are 39.9 years old (.4% younger
than average) and have a $100,566 (12.% higher than average) annual household income.
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78.8% or 742,167 of MINNEAPOLIS-ST. PAUL DMA Women 25 - 54 Purchased Items on AMAZON in the past 3m
Typical Women 25 - 54 who Purchased Items on AMAZON in the past 3mos are 40.2 years old (.8% older
than average) and have a $119,468 (9.6% higher than average) annual household income.
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68.7% or 404,559 of ST. LOUIS DMA Women 25 - 54 Purchased Items on AMAZON in the past 3mos.
Typical Women 25 - 54 who Purchased Items on AMAZON in the past 3mos are 40.5 years old (.3% older
than average) and have a $100,973 (16.6% higher than average) annual household income.
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78.5% or 359,861 of CINCINNATI DMA Women 25 - 54 Purchased Items on AMAZON in the past 3mos.
Typical Women 25 - 54 who Purchased Items on AMAZON in the past 3mos are 39.8 years old (.4% younger
than average) and have a $97,111 (8.1% higher than average) annual household income.
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51.3% or 195,153 of WEST PALM BEACH DMA Women 25 - 54 Purchased ltems on AMAZON in the past 3mos.
Typical Women 25 - 54 who Purchased Items on AMAZON in the past 3mos are 40.6 years old (.1% younger
than average) and have a $104,938 (16.6% higher than average) annual household income.
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63.7% or 41,315,119 of USA Women 25 - 54 Purchased Items on AMAZON in the past 3mos.

Women 25 - 54 who Purchased Items on AMAZON in the past 3mos are 16.2% more likely to be a college
graduate, 9.5% more likely to work full-time, 8.1% more likely to be married, 13.% less likely to be a
grandparent of 1 or more children under 18.
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amazon 78.8% or 742,167 of MINNEAPOLIS-ST. PAUL DMA Women 25 - 54 Purchased Items o.n AMAZON in the past 3mios.

Women 25 - 54 who Purchased Items on AMAZON in the past 3mos are 2.8% more likely to be a college
graduate, 4.8% more likely to work full-time, 10.% more likely to be married, 15.7% more likely to be a
grandparent of 1 or more children under 18.
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68.7% or 404,559 of ST. LOUIS DMA Women 25 - 54 Purchased Items on AMAZON in the past 3mos.
Women 25 - 54 who Purchased Items on AMAZON in the past 3mos are 23.9% more likely to be a college
graduate, 8.4% more likely to work full-time, 10.7% more likely to be married, 15.7% less likely to be a
grandparent of 1 or more children under 18.
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78.5% or 359,861 of CINCINNATI DMA Women 25 - 54 Purchased Items on AMAZON in the past 3mos.
Women 25 - 54 who Purchased Items on AMAZON in the past 3mos are 7.4% more likely to be a college
graduate, 6.7% more likely to work full-time, 6.9% more likely to be married, 3.7% less likely to be a
grandparent of 1 or more children under 18.
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51.3% or 195,153 of WEST PALM BEACH DMA Women 25 - 54 Purchased Items on AMAZON in the past 3mos.
Women 25 - 54 who Purchased ltems on AMAZON in the past 3mos are 16.9% more likely to be a college
graduate, 2.1% less likely to work full-time, 16.6% more likely to be married, 14.6% less likely to be a
grandparent of 1 or more children under 18.
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63.7% or 41,315,119 of USA Women 25 - 54 Purchased Items on AMAZON in the past 3mos.

A Women 25 - 54 who Purchased Items on AMAZON in the past 3mos are 14.1% more likely to own their
—_— home, 20.4% more likely to own a higher valued home, 9.5% more likely to have a single-family home, 11.%

more likely to have a dog.
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| — |

" i)

m Own/Rent/Other: Women 25 - 54 mﬁm Type of Home: Women 25 - 54 4 {™ Pets in Home: Women 25 - 54

Single Family House (unattached . “
e ’

Townhouse or attached Home B 8.9%
9.7%

W sa% |
Condominium g

32.8%
: 29.0%
3.0% 3.9% 5.3% 5.0% 2

o Apartment '
Rent Other Own Second Home Mobile Home or Manufactured = 4.4% Own other type of Pet
or Real Estate Home . 5.0%
Property :
» who Purchased Items on AMAZON in the past 3mos mUSA = who Purchased Items on AMAZON in the past 3mos mUSA # who Purchased Items on AMAZON in the past 3mos mUSA
-
24l Value of Owned Home: Women 25 - 54 &Home Loans: Women 25 - 54

Average Value of Owned Home:
who Purchased Items on AMAZON in the past 3mos.

usA 396,167

B% PL WL

7.7% 7.5%
5.1% 57%

$150K-$200K  $200K-$250K

q 0,77 T 0ie):

$250K-$300K  $300K-$350K

<$150K

$500K-$750K  $750K-S1M S1v+ Home Mortgage Refinanced Home Equity own
® who Purchased Items on AMAZON in the past 3mos musa Home Mortgzge Loan/Home Home(;’mpem
Improvement  Outright (No
usa USA Projection Scarborough R2 2024: Aug23-Sep24 Qual Intab 13,599 8 Loan Mortgages)
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  SA Projection Scarborough R2 2024: Aug23-Sep24 Qual Intab 23,097

[(Stores/services shopped online past 3 months: Amazon AND Stores/services bought past 3 months: Amazon)]



amazon

likely to have a dog.

78.8% or 742,167 of MINNEAPOLIS-ST. PAUL DMA Women 25 - 54 Purchased Items on AMAZON in the past 3mos.
Women 25 - 54 who Purchased Items on AMAZON in the past 3mos are 7.3% more likely to own their home,
2.1% more likely to own a higher valued home, 3.5% more likely to have a single-family home, 10.7% more
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68.7% or 404,559 of ST. LOUIS DMA Women 25 - 54 Purchased Items on AMAZON in the past 3mos.

amazon }2 Women 25 - 54 who Purchased Items on AMAZON in the past 3mos are 10.8% more likely to own their
F =) home, 6.4% more likely to own a higher valued home, 6.7% more likely to have a single-family home, 12.8%
5 ) more likely to have a dog.
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78.5% or 359,861 of CINCINNATI DMA Women 25 - 54 Purchased Items on AMAZON in the past 3mos.
Women 25 - 54 who Purchased Items on AMAZON in the past 3mos are 6.2% more likely to own their home,

3.3% more likely to own a higher valued home, 7.5% more likely to have a single-family home, 2.5% more
likely to have a dog.
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51.3% or 195,153 of WEST PALM BEACH DMA Women 25 - 54 Purchased Items on AMAZON in the past 3mos.
Women 25 - 54 who Purchased Items on AMAZON in the past 3mos are 3.2% more likely to own their home,

18.8% more likely to own a higher valued home, 9.1% more likely to have a single-family home, 7.4% less
likely to have a dog.
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63.7% or 41,315,119 of USA Women 25 - 54 Purchased Items on AMAZON in the past 3mos.

amazon —— “sn Women 25 - 54 who Purchased Items on AMAZON in the past 3mos are 1.% more likely to look up D-I-Y

.f ¥ j'i advice online, 5.5% more likely to always vote in local elections, 5.1% more likely to belong to a gym,
p e I IS
=R | 10.4% more likely to fly domestic past yr.
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78.8% or 742,167 of MINNEAPOLIS-ST. PAUL DMA Women 25 - 54 Purchased Items on AMAZON in the past...
Women 25 - 54 who Purchased Items on AMAZON in the past 3mos are 1.6% more likely to look up D-I-Y
advice online, 6.4% less likely to always vote in local elections, .4% more likely to belong to a gym, 3.%

more likely to fly domestic past yr.
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68.7% or 404,559 of ST. LOUIS DMA Women 25 - 54 Purchased Items on AMAZON in the past 3mos.
Women 25 - 54 who Purchased Items on AMAZON in the past 3mos are 5.8% more likely to look up D-I-Y
advice online, 3.8% less likely to always vote in local elections, 30.7% more likely to belong to a gym, 8.%

more likely to fly domestic past yr.
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more likely to fly domestic past yr.

78.5% or 359,861 of CINCINNATI DMA Women 25 - 54 Purchased Items on AMAZON in the past 3mos.
Women 25 - 54 who Purchased Items on AMAZON in the past 3mos are .5% more likely to look up D-I-Y
advice online, 3.9% more likely to always vote in local elections, 4.8% less likely to belong to a gym, 7.4%
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51.3% or 195,153 of WEST PALM BEACH DMA Women 25 - 54 Purchased Items on AMAZON in the past 3mos.
Women 25 - 54 who Purchased Items on AMAZON in the past 3mos are 8.6% less likely to look up D-I-Y
advice online, 2.7% less likely to always vote in local elections, 26.6% more likely to belong to a gym, 10.9%
more likely to fly domestic past yr.
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Past 30-days QSR Users: Women 25 - 54
|

1time
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6 -9times

10 times or more

wwho Purchased Items on AMAZON in the past 3mos

Avg. Monthly QSR Meals:

Total Monthly QSR Users:
93.2%

63.7% or 41,315,119 of USA Women 25 - 54 Purchased Items on AMAZON in the past 3mos.
Women 25 - 54 who Purchased Items on AMAZON in the past 3mos are 1.9% more likely to use QSRs past
mo., 5.4% more likely to use Sit-Down Restaurants past mo., 1.8% less likely to use Casinos past yr., 18.3%

less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Women 25-54
€ ¥
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2 times
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4 times 8.9%

5 times 7.0%

6-9times 9.9%

10times or more
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® who Purchased Items on AMAZON in the past 3mos BUSA

Total Monthly Sit-Down Restaurant Users:
74.8%
48,526,41

Avg. Monthly Sit-Down Restaurant Meals:
78.9%

Liquor

Wine

Any Type of Beer
Imported Beer
Domestic Regular Beer
Domestic Light Beer

Microbrew / Craft Beer

# who Purchased items on AMAZON in the past 3mos
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Top-10 Cuisines: Women 25 - 54

(Sit-Down Restaurants Used Past 30-days)

ialan Wings/
Burgers |

sports Bar

Upsale Steakhouse

®who Purchased Items on AMAZON in the past 3mos

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
‘who Purchased Items on AMAZON in the past 3mos 28.5%

us 27.0%

musA

Past 12 months Casino Activities: Women 25 - 54

Slot Machines

Bar / Nightclub

Upscale Restaurant

Table Games (Craps, Poker, etc.)
Stage Show / Concert

Spa

Sports Betting

Other Gambling

Casinos visited past 12 months: Yes
mUSA

= who Purchased Items on AMAZON in the past 3mos

13,599

USA Projection Scarborough R2 2024: Aug23-Sep24 Qual Intab 23,097

Used Past 30-days: Women 25 - 54

Marijuana / Cannabis Cigarettes

# who Purchased Items on AMAZON in the past 3mos.

[(Stores/services shopped online past 3 months: Amazon AND Stores/services bought past 3 months: Amazon)]



am azon 78.8% or 742,167 of MINNEAPOLIS-ST. PAUL DMA Women 25 - 54 Purchased Items on AMAZON in the past 3mas.
Women 25 - 54 who Purchased Items on AMAZON in the past 3mos are .7% more likely to use QSRs past
i - ‘]7 : M s P mo., 2.3% more likely to use Sit-Down Restaurants past mo., 6.4% more likely to use Casinos past yr.,, 74.%
?‘“"7 : 9 less likely to smoke cigarettes.
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Past 30-days QSR Users: Women 25 - 54 Past 30-days Sit-Down Restaurant Users: Women 25 54 Top-10 Cuisines: Women 25 - 54
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68.7% or 404,559 of ST. LOUIS DMA Women 25 - 54 Purchased Items on AMAZON in the past 3mos.
Women 25 - 54 who Purchased ltems on AMAZON in the past 3mos are 1.8% more likely to use QSRs past
mo., 6.5% more likely to use Sit-Down Restaurants past mo., 1.9% more likely to use Casinos past yr., 80.%

likely to smoke cigarettes.
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m who Purchased Items on AMAZON in the past 3mos
Total Monthly QSR Users: Avg. Monthly QSR Meals:
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10 times or more

Total Monthly Sit-Down Restaurant Users:

Past 30-days Sit-Down Restaurant Users: Women 25 - 54
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# who Purchased Items on AMAZON in the past 3mos W ST. LOUIS

Avg. ly Sit-Down ant Meals:
75.9% 71.3%

Top-10 Cuisines: Women 25 - 54

(Sit-Down Restaurants Used Past 30-days)
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# who Purchased Items on AMAZON in the past 3mos mST. LOUIS

who Purchased items on AMAZON in the past 3mos 16.3%

LAV 07,456 16.6%

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
e

Drank Past 30-days: Women 25 - 54

Liquor

Wine

Any Type of Beer
Domestic Light Beer

Domestic Regular Beer

nprtad B -V
Microbrew / Craft Beer 37,418 574% i
® who Purchased Items on AMAZON in the past 3mos ®ST. LOUIS
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Table Games (Craps, Poker, etc.)

Past 12 months Casino Activities: Women 25 - 54

Slot Machines

m; 33 28.3%

Bar / Nightclub

Upscale Restaurant

Stage Show / Concert
Sports Betting

Spa

09

Other Gambling Casinos visited past 12 months: Yes

= who Purchased tems on AMAZON in the past 3mos WST. LOUIS

Used Past 30-days: Women 25 - 54

Marijuana / Cannabis

Cigarettes Vape
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Past 30-days QSR Users: Women 25 - 54
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= who Purchased Items on AMAZON in the past 3mos u CINCINNATI

2times

3 times

Total nggq%fv QSR Users: Avg. Monthly QSR Meals:

90.7%

e HPEER 0
415 577

less likely to smoke cigarettes.

78.5% or 359,861 of CINCINNATI DMA Women 25 - 54 Purchased Items on AMAZON in the past 3mos.
Women 25 - 54 who Purchased Iltems on AMAZON in the past 3mos are 2.2% more likely to use QSRs past
mo., 4.5% more likely to use Sit-Down Restaurants past mo., .5% more likely to use Casinos past yr., 76.3%

Past 30-days Sit-Down Restaurant Users: Women 25 - 54
€ w :
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3 times 11.9% B

4 times 10.3%

5 times 5.9%
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10 times or more 4.3%
® who Purchased items on AMAZON in the past 3mos B CINCINNATI

Total Monthly Sit-Down Restaurant Users:  Avg. hly sit-Down ant Meals:

Drank Past 30-days: Women 25 - 54
Liquor
Any Type of Beer
Domestic Regular Beer
Domestic Light Beer

Wine  prvgr

Imported Beer  FrerR 15.7%

Microbrew / Craft Beer 11.1% ¥

27.1%

| CINCINNATI

Scarborough R2 2024: Aug23-Aug24

w who Purchased Items on AMAZON in the past 3mos
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Top-10 Cuisines: Women 25 - 54

(Sit-Down Restaurants Used Past 30-days)
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# who Purchased |tems on AMAZON in the past 3mos. = CINCINNATE

who Purchased items on AMAZON in the past 3mos 28.1%

P 2.6%

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
oz

Past 12 months Casino Activities: Women 25 - 54
Slot Machines 155,637
Bar / Nightclub
Table Games (Craps, Poker, etc.)
Upscale Restaurant
Sports Betting 7;3‘*
Stage Show / Concert ETES 6-9%

34.0%

Other Gambling pryre 33@36%
1.9%
Spa 3,1% Casinos visited past 12 months: Yes
# who Purchased ftems on AMAZON in the past 3mos = CINCINNATI
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Used Past 30-days: Women 25 - 54

Cigarettes Marijuana / Cannabis Vape
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Past 30-days QSR Users: Women 25 - 54
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% 2 times
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10 times or more

» who Purchased Items on AMAZON in the past 3mos W WEST PALM BEACH

Avg. Monthly QSR Meals:
91.5% ¢ 4

Total Monthly QSR Users:
90.2%

likely to smoke cigarettes.

51.3% or 195,153 of WEST PALM BEACH DMA Women 25 - 54 Purchased Items on AMAZON in the past 3mos.
Women 25 - 54 who Purchased Items on AMAZON in the past 3mos are 1.4% less likely to use QSRs past
mo., 5.% less likely to use Sit-Down Restaurants past mo., 7.% more likely to use Casinos past yr., 70.7% less

Past 30-days Sit-Down Restaurant Users: Women 25 - 54
14
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4 times 10.8%
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w who Purchased Items on AMAZON in the past 3mos

Total Monthly Sit-Down Restaurant Users: A it-Down Restaurant Meals:
68.6% 72.2%

= WEST PALM BEACH

Drank Past 30-days: Women 25 - 54

Liquer

Wine

Any Type of Beer
Wmported Gear

Domestic Regular Beer

Domestic Light Beer -.11.01.!‘;%. R v
Microbrew / Craft Beer 351;’35 i
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Top-10 Cuisines: Women 25 - 54
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20.8%
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Spa

Other Gambling

Sports Betting

Used Past 30-days: Women 25 - 54
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/ Cannabis

Cigarettes

= who Purchased Items on AMAZON in the past 3mos.

= WEST PALM BEACH

[(Stores/services shopped online past 3 months: Amazon AND Stores/services bought past 3 months: Amazon)]
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401K Plan S

IRA (Individual Retirement Account)

20,278,125 31.3%
80l 13.5%
7,041,118 TX-
13.7%
2 10.4%
11.1%
9.8%
B,373.2%
5,117 JFES

01,4608%
6.5%

3,
!«m
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® who Purchased Items on AMAZON in the past 3mos

Stocks or Stock Options

Mutual Funds

529 Plan / College Savings Plan
Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

mUSA

Debitor ATM  Checking

card

Financial Services Has and/or Uses: Women 25 - 54

Credit Card Mobile

Banking

savings

Account Account

Online
Banking

Online Bill

Paying

Home

Mortgage

Auto Loan  Studentloan

® who Purchased Items on AMAZON in the past 3mos

63.7% or 41,315,119 of USA Women 25 - 54 Purchased Items on AMAZON in the past 3mos.
Women 25 - 54 who Purchased Items on AMAZON in the past 3mos are 16.3% more likely to have a 401K,

20.4% more likely to have an Auto Loan, 23.5% more likely to Invest/Trade Stocks Online, 1.5% more likely to
pay with their Debit Card.

10.5% g.1% 10.5% ,

Money  Certificates of Personal Loan Refinanced Home
Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan
mUSA

Professional Serwces Used*' Women 25 - 54

Financial Planner
Online Investing / Stock Tradi d 1
nline Investing / Stock Trading 7,843,431 12.1%
2 10.0%
Accountant 5150819 ETC)
Insurance Agent at a Local Office (not online) g 2%
4,728,200 IREY
71%
5.6%
N 31%
Estate Planning EZ.S%

!.q_sge (*Past 12 Months)
1.2%
w who Purchased Items on AMAZON in the past 3mos mUSA

Scarborough R2 2024: Aug23-Sep24 Qual Intab

Real Estate Agent

Divorce / Family Attorney

USA USA Projection

13,599
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Zelle

Debit Card Venmo

MasterCard  Apple Pay

Cash App

Google Pay  Store Credit
Card

® who Purchased Items on AMAZON in the past 3mos

USA Praojection Scarborough R2 2024: Aug23-Sep24

Qual Intab

23,097

fpy'Past 3-Months Payment Methods Used: Women 25 - 54

5.3% 4.6% 4.4% 4,3%

2% 11.1%11.9%
: : : :
. ; e e

American Discover Facebook  Square Cash Samsung Pay
Express Messenger
mUSA

[(Stores/services shopped online past 3 months: Amazon AND Stores/services bought past 3 months: Amazon)]
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78.8% or 742,167 of MINNEAPOLIS-ST. PAUL DMA Women 25 - 54 Purchased Items on AMAZON in the past...
Women 25 - 54 who Purchased Items on AMAZON in the past 3mos are 5.9% more likely to have a 401K,
15.4% more likely to have an Auto Loan, 10.% more likely to Invest/Trade Stocks Online, 3.1% more likely to

| pay with their Debit Card.

mﬁalnvestments Owned: Women 25 - 54
401K Plan

IRA (Individual Retirement Account)

159,286.9%

Stocks or Stock Options

‘ 12.1%
529 Plan / College Savings Plan 108,426 [T
B 10.7%

Mutual Funds  pryery’ 0

Financial Services Has and/or Uses: Women 25 - 54

Bonds M ;‘:,:
5 y 9.2% 8.9% 7.7%
Money Market Funds 2:‘1];? - 6.4% 5.8% 4.0%
g s 10.0%f T E1"10.3%
Second Home or Real Estate Property 5% Checking DebitorATM  Savings  CreditCard  Online Mobile  Online Bill Home Autoloan  Studentloan Personal Loan  Money  Certificates of Refinanced Home

Account card Account Banking Banking Paying Mortgage Market Deposit(CDs) Home  Improvement
Other (Crypto / NFTs / Metals, etc.) 5“_“3: Account Mortgage l:a;: ;ﬂme

a, ity inan

# who Purchased ltems on AMAZON in the past Smos M MINNEAPOLIS-ST. PAUL w who Purchased Items on AMAZON in the past 3mos = MINNEAPOLIS-ST. PAUL
Professional Services Used*: Women 25 - 54 Past 3-Months Payment Methods Used: Women 25 - 54
OnlineInvesting / Stock Trading P 10.0%
10.5%
Accountant 815 2.0%
Insurance Agent at a Local Office (not onfine) x ;;‘1% & ®
16.0%15.3%

Real Estate Agent

43 4.8%
35,943 [EX-71

7 1.6%

1.4%

Estate Planning

4.5% 4.4% 4.2% 4.2%
o B o

..

Zelle

PayPal DebitCard MasterCard  Apple Pay

i *Past 12 Menth: VISA Venmo Cash Google Pay Store Credit  Facebook  American Discover  Samsung P uare Cash
Divorce / Family Attorney h:;: ( onths) App e Car Messenger Express g Ry g
® who Purchased Items on AMAZON in the past 3meos B MINNEAPOLIS-ST. PAUL = who Purchased items on AMAZON in the past 3mos m MINNEAPOLIS-ST. PAUL
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mﬁalnvestments Owned: Women 25 - 54

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

»— STL

68.7% or 404,559 of ST. LOUIS DMA Women 25 - 54 Purchased Iltems on AMAZON in the past 3mos.

Women 25 - 54 who Purchased Items on AMAZON in the past 3mos are 17.6% more likely to have a 401K,

14.6% more likely to have an Auto Loan, 34.3% more likely to Invest/Trade Stocks Online, 6.1% more likely to
| pay with their Debit Card.

156,766  26.6%
RN nix
13.7%
10.5%
56,742 EE-X3 4
B o

2 1 50.3%

15.3%

0.6%
8.5%

66.0%
E 5.3%

s
L.2%

» who Purchased Items on AMAZON in the past 3mos

HST. LOUIs

Financial Services Has and/or Uses: Women 25 - 54

BI% B1% 6% 5a% 6.0% 44

15.6%) %
O i

Debitor ATM  Checking Savings Credit Card Online Mobile ‘Online Bill Home Aumtoloan Studentloan  Money  Personal Loan Certificates of Refinanced Home
card Account Account Banking Banking Paying Mortgage Market Deposit(CDs)  Home  Improvement
Account Mortgage Loan or Home
[Equity Loan
w who Purchased Items on AMAZON in the past 3mos m ST. LOUIS

Professional Services Used*: Women 25 - 54

Tax Preparation Service e
109,92

Financial Planner

Insurance Agent ata Local Office (not online)
Accountant

Online Investing / Stock Trading

Real Estate Agent

Divorce/ Family Attorney

1
83,358 14.

3 10.3%
5 8.7%
v @
A%
s g
[

5.0%

21%

Estate Planning ! iﬁ (*Past 12 Months)
u who Purchased Items on AMAZON in the past 3mos mST. LOUIS
Scarborough R2 2024: Jul23-Aug24 Qual Intab 1,321

ST. LOUIS DMA

f'Past 3-Months Payment Methods Used: Women 25 - 54

9.5% g 40
6% 6.0% 6.3% 7.0%
Discover Facebook American  Samsung Pay Square Cash
Messenger Express

MasterCard

PayPal Debit Card Zelle

Venmo

Cash App Apple Pay  Google Pay Store Credit
Card

m who Purchased ltems on AMAZON in the past 3mos m ST. LOUIS
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78.5% or 359,861 of CINCINNATI DMA Women 25 - 54 Purchased Items on AMAZON in the past 3mos.

Women 25 - 54 who Purchased Items on AMAZON in the past 3mos are 9.5% more likely to have a 401K,

10.5% more likely to have an Auto Loan, 3.9% more likely to Invest/Trade Stocks Online, 4.2% less likely to pay
| with their Debit Card.

amazon

mﬁ Alnvestments Owned: Women 25 - 54 Financial Services Has and/or Uses: Women 25 - 54

IRA (Individual Retirement Account)

Stocks or Stock Options
529 Plan / College Savings Plan S
Money Market Funds Mt;ﬁm

9.5%
Mutual Funds ,.6%

Other (Crypto / NFTs / Metals, etc.) MS-;:%

8.6% 7.5%
15.8%| 12.5% 4.4% 4.6% 4.9% 1%

€ oo i ass . 1
Bonds R 1% Checking  Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Autoloan  Studentloan Personal LoanCertificates of ~ Money Home Refinanced
Account card Account Banking Banking Paying Mortgage Deposit(CDs)  Market  Improvement  Home
Second Home or Real Estate Property 240% Account  Loanor Home  Mortgage
. 1.8% Equity Loan
¥ who Purchased Items on AMAZON in the past 3mos o CINCINNATI m who Purchased Items on AMAZON in the past 3mos m CINCINNATI

Professional Services Used*: Women 25 - 54

Tax P tion Servi
i
27,089 5.9%
65 4.3%
—1
3 3.7%
Real Estate Agent 4%

Divorce/ Family Attorney 2 :;%

f'Past 3-Months Payment Methods Used: Women 25 - 54

Financial Planner

OnlineInvesting / Stock Trading

Insurance Agent at a Local Office (not online)

16.0% 14 356

14 6.8% 6.0%
3.0% 2.7%
e

5 1.4% (*Past 12 Menths) Cash App  MasterCard Zelle Google Pay  ApplePay  Facebook Store Credit  American Discover  Square Cash Samsung Pay
Estate Planning 13% Messenger Ccard Express
u who Purchased Items on AMAZON in the past 3mos W CINCINNATI m who Purchased ltems on AMAZON in the past 3mos m CINCINNATI

CINCINNATI DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 1,406
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51.3%
Wome

22.4%

or 195,153 of WEST PALM BEACH DMA Women 25 - 54 Purchased Items on AMAZON in the past 3mos.
n 25 - 54 who Purchased Items on AMAZON in the past 3mos are 12.1% more likely to have a 401K,
less likely to have an Auto Loan, 24.2% more likely to Invest/Trade Stocks Online, 1.8% more likely to

pay with their Debit Card.

ﬁ Investments Owned: Women 25 - 54
Lo 7 4

401K Plan 136,171 3

IRA (Individual Retirement Account)  perey s —

Stocks or Stock Options

22.5%
12.9%

BS 638

Other (Crypto / NFTs / Metals, etc.)

Money Market Funds 1%

11.0%
6.8%

9.5%

Mutual Funds

Women 25 - 54

Financial Services Has and/or Uses:

ﬂhm“ﬁms‘n i

529 Plan / College Savings Plan mﬁﬁ 20% 1.2%
11.2%
Bonds m Checking Debitor ATM  Savings  CreditCard  Mobile online online Bill Home Auto loan  Studentloan Certificatesof  Money  Personal Loan  Home  Refinanced
Account card Account Banking Banking Paying Mortgage Deposit{CDs)  Market Improvement  Home
Second Home or Real Estate Property msg‘;’% Account l::'._; :'Dme Mortgage
an
m who Purchased Items on AMAZON in the past 3mos m WEST PALM BEACH ® who Purchased Items on AMAZON in the past 3mos = WEST PALM BEACH
Professional Services Used*: Women 25 - 54 'm'Past 3-Months Payment Methods Used: Women 25 - 54
Online Investing / Stock Trading
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Women 25 - 54 who Purchased Items on AMAZON in the past 3mos spend an average of 2 days, 21 hours, 9 minutes
and 47 seconds each week with All Forms of Media.
82.5% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos spend an avg. of 7 hours and 7 minutes each week

| listening to All Local AM/FM Radio, representing 8.5% of total time spent with all forms of Media.

EX::s

Avg. H:M:S/weekwith All Forms of
W Media: Adults 18 or older
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amazon Women 25 - 54 who Purchased Items on AMAZON in the past 3mos spend an average of 2 days, 22 hours, 17 minutes

and 55 seconds each week with All Forms of Media.

- ? -~ 'j 'l 84.9% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos spend an avg. of 6 hours and 47 minutes each week
= B listening to All Local AM/FM Radio, representing 8.2% of totaltime spent with all forms of Media.
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amazon Women 25 - 54 who Purchased Items on AMAZON in the past 3mos spend an average of 3 days, 7 hours, 46 minutes
— and 29 seconds each week with All Forms of Media.
Bl

i}

85.2% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos spend an avg. of 8 hours and 2 minutes each week listening
to All Local AM/FM Radio, representing 8.6% of total time spent with all forms of Media. |
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am azon Women 25 - 54 who Purchased Items on AMAZON in the past 3mos spend an average of 3 days, 3 hours, 4 minutes and

— 10 seconds each week with All Forms of Media.

- f al ‘11 85.7% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos spend an avg. of 7 hours and 16 minutes each week
=2 B listening to All Local AM/FM Radio, representing 8.3% of total time spent with all forms of Media.
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amazon Women 25 - 54 who Purchased Items on AMAZON in the past 3mos spend an average of 3 days, 1 hours, 44 minutes

— and 27 seconds each week with All Forms of Media.

a-_r al ™) (= 91.8% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos spend an avg. of 8 hours and 55 minutes each week
.= B listening to All Local AM/FM Radio, representing 11.1% of total time spent with all forms of Media.
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Women 25 - 54 who Purchased Items on AMAZON in the past 3mos spend an average of 2 days, 0 hours, 14 minutes
and 43 seconds each week with All Forms of Ad-Supported Media.

79.6% of Women 25 - 54 who Purchased Iltems on AMAZON in the past 3mos spend an avg. of 6 hours and 38 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 11.% of total time spent with all forms of Ad-Supported Media.

-0
Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Women 25 - 54 who Purchased Items on AMAZON in the past 3mos spend an average of 2 days, 1 hours, 57 minutes
and 27 seconds each week with All Forms of Ad-Supported Media.
82.1% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos spend an avg. of 6 hours and 24 minutes each week

| listening to Local Ad-Supported AM/FM Radio, representing 10.5% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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amazon Women 25 - 54 who Purchased ltems on AMAZON in the past 3mos spend an average of 2 days, 7 hours, 25 minutes
— >; STl and 56 seconds each week with All Forms of Ad-Supported Media.
f 82.9% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos spend an avg. of 7 hours and 43 minutes each week

| listening to Local Ad-Supported AM/FM Radio, representing 11.6% of total time spent with all forms of Ad-Supported Media.

B
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Supported Media: Adults 18 or older

concurr
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amazon Women 25 - 54 who Purchased Items on AMAZON in the past 3mos spend an average of 2 days, 4 hours, 48 minutes

— and 48 seconds each week with All Forms of Ad-Supported Media.

L al™>) 83.8% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos spend an avg. of 7 hours and 1 minutes each week
fi—f H listening to Local Ad-Supported AM/FM Radio, representing 11.1% of total time spent with all forms of Ad-Supported Media.
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Women 25 - 54 who Purchased Items on AMAZON in the past 3mos spend an average of 1 days, 21 hours, 18 minutes
and 16 seconds each week with All Forms of Ad-Supported Media.

89.% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos spend an avg. of 8 hours and 29 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 16.7% of total time spent with all forms of Ad-Supported Media.
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Supported Media: Aduits 18 or older
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Top-13 All Forms of Media (Persons & % Reach): Women 25 - 54
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an avg. of 56.9 minutes/day.
Top-13 All Forms of Media (V Time Spent & Avg. Minutes/day Spent): Women 25 - 54

| Women 25 - 54 who Purchased Items on AMAZON in the past 3mos spend an average of 6 hours and
53 minutes each day with All Forms of Ad-Supported Media. 79.6% listen to Local AM/FM Radio for

(Local Radio delivers 11.% of Time with Ad-Supported Media.)
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Women 25 - 54 who Purchased Items on AMAZON in the past 3mos spend an average of 7 hours and
8 minutes each day with All Forms of Ad-Supported Media. 82.1% listen to Local AM/FM Radio for an
avg. of 55. minutes/day.

(Local Radio delivers 10.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Med’ra (Persons & % Reach): Women 25 - 54

(average week)

Grocery Stores
Search (Google, Bing, etc.)
Billboards & Signs (Weekly Drivers)

Banking/Fi s Estate

Facebook

ther /Sports (Websites/Apps)

Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
Gas Stations/Convenience Stores

Instagram

Netflix

Games/Fantasy/Betting Sites

Local TV Stations

® who Purchased Items on AMAZON in the past 3mos

B MINNEAPOLIS-ST. PAUL

Top-13 All Forms a_f Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54

J
hd

I WA 1. sty with 1 [
T i g o™/ Mo Women25-54

axerage Doyl

71.5

Local TV Stations

Billboards & Signs
(Weekly Drivers)
62.5

Facebook
51.9

Instagram

31.6

Games/
Fantasy..

Banking...

Billboards &
Signs (Weekly
Drivers)

Local TV Stations 56.9

7.2

Radio | Facebook
53.5

Search
(Google, Bing,
etc.)
31.1

Games/
Fantasy...

Ne...
Weals Gr...
Spo., | Stc

® who Purchased Items on AMAZON in the past 3mos

u MINNEAPOLIS-ST. PAUL

Top-13 All Forms ofAd Suggorted’ Media (Persons & % Reach): Women 25 - 54

faverage week)
Grocery Stores

Search (Google, Bing, etc.)
Billboards & Signs (Weekly Drivers)

o/ ts PP

Facebook

Local AM/FM Radio
Email/Text/iM/Zoometc. (Personal & Work)
Gas Stations/Convenience Stores

Instagram

Local TV Stations

shopping (incl. Food/Auctions/Travel,etc.)
Non-Premium Cable TV Networks

TikTok

MINNEAPOLIS-ST. PAUL

®who Purchased Items on AMAZON in the past 3mos
Scarborough R2 2024: Jul23-Aug24  Qual intab 1,340

m_fm
s | o]
O — 1
fozagos 1 g7y
N — T
m—!m

Forms of Ad-Supported Media:
Women 25 - 54

-

who Purchased items on  MINNEAPOLIS-ST. PAUl
AMAZON in the past 3mos

B MINNEAPOLIS-ST. PAUL

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-13 All Forms of Ad-Supported Media (% Time Spent &

Avg. Minutes/day Spent): Women 25 - 54

Non-P

72.9

69.6

nium

Billboards &
Signs (Weekly

Cable TV Networks Drivers)

62.5

Local AM/FM
Local TV Stations Radio

55.0

Facebook
52.2

Search
(Google,
Bing, etc.)

32.0

Instagram
269

Shop...
(incl
Food/

Aucti

Billboards &
Non-Premium Signs (Weekly
Cable TV Networks Drivers)
69.4 56.9

Local AM/FM
Local ations Radio
55.8

Facebook
51.8

Search Shopp..
[Google, (incl.
Bing, etc.) /[ FHKES
31.1

Groc...
Stores
13.7

= who Purchased Items on AMAZON in the past 3mos

[(Stores/services shopped online past 3 months: Amazon AND Stores/services bought past 3 months: Amazon)]

u MINNEAPOLIS-ST. PAUL

® Share of Everything
for Anything _
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Search (Google, Bing, etc.)
Facebook
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Instagram

Gas Stations/Convenience Stores
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Women 25 - 54 who Purchased Items on AMAZON in the past 3mos spend an average of 7 hours and
55 minutes each day with All Forms of Ad-Supported Media. 82.9% listen to Local AM/FM Radio for
(Local Radio delivers 11.6% of Time with Ad-Supported Media.)

an avg. of 66.2 minutes/day.

Forms of Media: Women 25 -54
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Top-:t.? All !-;orms of Media (Persons & % Reach): Women 25 - 54
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an avg. of 60.1 minutes/day.

| Women 25 - 54 who Purchased Items on AMAZON in the past 3mos spend an average of 7 hours and
32 minutes each day with All Forms of Ad-Supported Media. 83.8% listen to Local AM/FM Radio for
(Local Radio delivers 11.1% of Time with Ad-Supported Media.)
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Women 25 - 54 who Purchased Items on AMAZON in the past 3mos spend an average of 6 hours and
28 minutes each day with All Forms of Ad-Supported Media. 89.% listen to Local AM/FM Radio for an
avg. of 72.8 minutes/day.

(Local Radio delivers 16.7% of Time with Ad-Supported Media.)
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32,876,387 or 79.6% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos listen to
Ad-Supported Local AM/FM Radio for an average of 56.9 minutes every day representing 36.7% of
all time spent daily with Ad-Supported Audio.
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amazon 609,066 or 82.1% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos listen to
1 Ad-Supported Local AM/FM Radio for an average of 55. minutes every day representing 38.% of all
o ‘h ? i time spent daily with Ad-Supported Audio.
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[ 335,470 or 82.9% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos listen to
Ad-Supported Local AM/FM Radio for an average of 66.2 minutes every day representing 38.% of all
time spent daily with Ad-Supported Audio.
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301,453 or 83.8% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos listen to
Ad-Supported Local AM/FM Radio for an average of 60.1 minutes every day representing 37.% of all
time spent daily with Ad-Supported Audio.
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Supported Local AM/FM Radio for an average of 72.8 minutes every day representing 43.3% of all
time spent daily with Ad-Supported Audio.
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usA USA Projection Scarborough R2 2024: Aug23-Sep24 Qual Intab 13,599

amazon 32,876,387 or 79.6% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos listen to
Ad-Supported Local AM/FM Radio for an average of 56.9 minutes every day representing 36.7% of
| all time spent daily with Ad-Supported Audio.
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| 609,066 or 82.1% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos listen to
Ad-Supported Local AM/FM Radio for an average of 55. minutes every day representing 38.% of all
time spent daily with Ad-Supported Audio.
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| 335,470 or 82.9% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos listen to
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301,453 or 83.8% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos listen to

= Ad-Supported Local AM/FM Radio for an average of 60.1 minutes every day representing 37.% of all
- A 2 . . . .
C—. ;_.“lgu time spent daily with Ad-Supported Audio.

amazon
[— |

83.8% 83.3%

Weekly
Reach %

Avg. Hours+Minutes/day with Ad-Supported
Audio: Women 25 - 54

"Share of Ad-Supported Audio" N

who Purchased Items on CINCINNATI
AMAZON in the past 3mos

34.1% 34.4%

17.19% 191%  18.6% 18.7%

2% 13.4%
13.2% 13.4% 10.9% 11.3%
11.3% m— 7.9% 7.4% 71.7% 84%
- r o
6.4% . = 1.3% 2

Weekly

Total

Persons

Reached: 301,453 381,671 122,661 157,467 47,580 61,222 61,556 87,616 66,796 85,754 39,377 51,573 28,310 34,070 27,558 38,697 5102 6,017 14,804 22,036
Local AM/FM Podcasts Spotify YouTube Music TV Music Pandora Amazon Music All Others SiriusXM iHeartRadio

Auarage Radio Channels

Daily Mi
Listenin,

Items on AMAZON i

® who Purchase n the past 3mos m CINCINNATI

CINCINNAT! DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 1,406 CINCINNAT! DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 1,879 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. Soef‘a al for Anything _ ©
- e

[(Stores/services shopped online past 3 months: Amazon AND Stores/services bought past 3 months: Amazon)]



| 173,710 or 89.% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos listen to Ad-
Supported Local AM/FM Radio for an average of 72.8 minutes every day representing 43.3% of all
time spent daily with Ad-Supported Audio.
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amazon ' 32,876,387 or 79.6% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos listen to Ad-
— Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Country, Hot AC, and Classic Hits.
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¥ who Purchased items on AMAZON in the past 3mos

1- 98

609,066 or 82.1% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Country, Pop Contemporary Hit Radio,
Classic Hits, and Active Rock.
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amazon 335,470 or 82.9% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Pop
Contemporary Hit Radio, New Country, and Adult Hits.
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Local AM/FM Radm Formats (Persons & % Reach): Women 25 - 54

{Average Week}

301,453 or 83.8% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Hot AC, Album
Oriented Rock, and Classic Hits.
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Local AM/FM Radio Formats (Persons & %
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173,710 or 89.% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
| Classic Hits, Urban Contemporary, and Country.
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amazon

' 20,631,569 or 49.9% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos watch
Ad-Supported Local TV Stations for an average of 62.8 minutes every day representing 27.2% of all
time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Women 25 - 54

Netflix

376,099 or 50.7% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos watch Ad-
Supported Local TV Stations for an average of 69.6 minutes every day representing 26.5% of all time

spent daily with Ad-Supported Video.
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amazon

214,507 or 53.% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos watch Ad-
Supported Local TV Stations for an average of 84.1 minutes every day representing 24.8% of all time
spent daily with Ad-Supported Video.
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amazon 190,340 or 52.9% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos watch Ad-
A \,‘1 Supported Local TV Stations for an average of 74.1 minutes every day representing 24.9% of all time
“C=. o spent daily with Ad-Supported Video.
Avg. Week A’,fn,,‘gﬂe" (Persons & % Reach): Women 25 - 54 Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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91,310 or 46.8% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos watch Ad-
Supported Local TV Stations for an average of 68. minutes every day representing 27.5% of all time
spent daily with Ad-Supported Video.
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20,631,569 or 49.9% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos watch
Ad-Supported Local TV Stations for an average of 62.8 minutes every day representing 27.2% of all
time spent daily with Ad-Supported Video.
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amazon

376,099 or 50.7% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos watch Ad-

= = = MSP Supported Local TV Stations for an average of 69.6 minutes every day representing 26.5% of all time
- ﬁ spent daily with Ad-Supported Video.
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214,507 or 53.% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos watch Ad-
Supported Local TV Stations for an average of 84.1 minutes every day representing 24.8% of all time
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91,310 or 46.8% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos watch Ad-
e Supported Local TV Stations for an average of 68. minutes every day representing 27.5% of all time
“C=n. '} spent daily with Ad-Supported Video.
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20,631,569 or 49.9% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos watch
Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News -
Morning, Comedies, Movies, and Dramas.
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376,099 or 50.7% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News -
Morning, Comedies, Dramas, and Movies.
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amazon

214,507 or 53.% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Local News - Evening,
Sports, Comedies, Movies, and Dramas.
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amazon / 190,340 or 52.9% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos watch Ad-
= = Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Morning, Comedies, Local
News - Evening, Game Shows, and Dramas.
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Local TVStatmn 1 Programs (Persons & % Reach): Women 25 - 54
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91,310 or 46.8% of Women 25 - 54 who Purchased Iltems on AMAZON in the past 3mos watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Comedies, Movies,
Mystery/Suspense/Crime, Game Shows, and Sports.
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34,672,936 or 83.9% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos use Ad-
Supported Social Media for an average of 142.9 minutes every day representing 27.7% of all time
spent daily with Ad-Supported Digital Media.
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643,933 or 86.8% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos use Ad-
Supported Social Media for an average of 163.7 minutes every day representing 28.6% of all time
spent daily with Ad-Supported Digital Media.
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amazon 361,828 or 89.4% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos use Ad-
Supported Social Media for an average of 137.3 minutes every day representing 21.7% of all time
spent daily with Ad-Supported Digital Media.
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[ 309,234 or 85.9% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos use Ad-
Supported Social Media for an average of 157.4 minutes every day representing 25.8% of all time
spent daily with Ad-Supported Digital Media.
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150,638 or 77.2% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos use Ad-
Supported Social Media for an average of 123.1 minutes every day representing 23.% of all time
spent daily with Ad-Supported Digital Media.
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Avg Day All Digital (% Time Spent & Avg. Mmutes/day Spent): Women 25 - 54

Tol pe
Socal Media [ AS2Z0R
search (Google, Bing, etc.) m 0

Email/Text/\M/Zoom,etc. (Personal & Work)

o
Online Classes, Schoals, Collcges, Univensitics | PEEiEr i I S g™
i st . T T
—
) R i P
Local TV Stveaming mm who Purchased tems on

News/Weather /Sports (Websites/Apps)

OTT TV Streaming Services

Avg. Hours+Minutes/day with
Digital: Women 25 -54

4

WEST PALM BEACH m

38 £ b = R R R R oo
L= _R= L= L=

AMAZON in the past 3mos

ng Audio (Local
io/ Podcasts/
Streaming Services)

Social Media
133.8

OTT TV Streaming

YouTube/

1 Premium

+Premiu

Lacal TV
Streaming
39.6

Search
(Ge

Food/

Aucti...

Schools,
Social Media Uni
130.6

Streaming Audio (Local
/ Podcasts/
g Services)

60.1 -
SRl Non-Premium

+Premium Cable
Streaming
62.3

Local TV
Streaming
58.1

OTT TV Streaming

Be..

Sites

N...
W...

Ba...

® who Purchased Items on AMAZON in the past 3mos

B WEST PALM BEACH

m who Purchased Items on AMAZON in the past 3mos = WEST PALM BEACH
Avg. Week Ad—Suggorted Digital (Persons & % Reach): Women 25 - 54 Avg.

Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54

s e D — T
Y .|
S |
s s ) PR —
orrrvssanisecs PUERT —T R
s o - O P ST
T
orrvsoerin: PR
i

m
m

Avg. Hours+Minutes/day with Ad-
Supported Digital: Women 25 -54

Cable

Social Media
123.1

OTT TV Streaming Services
80.0

udio (Local
vdcasts/
Streaming Serv
77.5

Local TV
Streaming
38.6

Non-Premium
+Premium

Cable

YouTube/
TikTok, etc.
49,0

Search

OTT TV Streaming
Services
81.1

Social Media
112.8

Streaming Audio (Local

Shoppi..

(incl

Gam...

concurrent
Online Classes, Schools, Colleges, Univensities [Ty 0-0% m;;‘::::s;z‘;::s WESTRAIN: BEADSE
= who Purchased ltems on AMAZON in the past 3mos m WEST PALM BEACH
WEST PALM BEACH DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 1,113

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

m who Purchased Items on AMAZON in the past 3mos

* Share of Everything
for Anything _

Radio/ Podcasts/ Local TV TikTok, Search
Streaming Services) Streaming etc. (Google,
56.4 49.6 Bing, etc.)
B WEST PALM BEACH
-

[(Stores/services shopped online past 3 months: Amazon AND Stores/services bought past 3 months: Amazon)]




amazon

34,672,936 or 83.9% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos use Ad-
Supported Facebook for an average of 43.6 minutes every day representing 31.4% of all time spent

daily with Ad-Supported Social Media.

Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent):
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daily with Ad-Supported Social Media.

638,312 or 86.% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos use Ad-
Supported Facebook for an average of 52.2 minutes every day representing 31.5% of all time spent

Avg. Week All social Media (Persons & % Reach): Women 25 - 54

Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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o MINNEAPOLIS-ST. PAUL

Avg. Week Ad-Supported Social Media (Persons & % Reach): Women 25 - 54

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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361,828 or 89.4% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos use Ad-
Supported Facebook for an average of 41.3 minutes every day representing 29.5% of all time spent
daily with Ad-Supported Social Media.
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Avg. Week AII Sogfg! Media (Persons & % Reach): Women 25 - 54
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e S ¥

309,234 or 85.9% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos use Ad-
Supported Facebook for an average of 46.6 minutes every day representing 30.1% of all time spent

daily with Ad-Supported Social Media.

5 Time Spent:

Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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spent daily with Ad-Supported Social Media.

106,370 or 54.5% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos use Ad-
Supported YouTube Video for an average of 35.4 minutes every day representing 31.% of all time

Avg. Week All Saciql Media (Persons & % Reach): Women 25 - 54 Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): \Women 25 - 54
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amazon 34,672,936 or 83.9% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos use Ad-
Supported Facebook for an average of 43.6 minutes every day representing 31.4% of all time spent
daily with Ad-Supported Social Media.

Weekly 83.9% Avg. Hours+Minutes/day with Ad-Supported
Reach % 82.0% Social Media: Women 25 - 54

"Share of Ad-Supported Social Media"
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amazon 638,312 or 86.% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos use Ad-
= — Supported Facebook for an average of 52.2 minutes every day representing 31.5% of all time spent
€= ?[] daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % Social Media: Women 25 - 54
86.0% 24.5%

"Share of Ad-Supported Social Media"
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361,828 or 89.4% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos use Ad-
Supported Facebook for an average of 41.3 minutes every day representing 29.5% of all time spent
daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % g9 .49 Social Media: Women 25 - 54

"Share of Ad-Supported Social Media"
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309,234 or 85.9% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos use Ad-
s, Supported Facebook for an average of 46.6 minutes every day representing 30.1% of all time spent
= . 30 daily with Ad-Supported Social Media.

amazon
=
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Reach % Social Media: Women 25 - 54
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106,370 or 54.5% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos use Ad-
Supported YouTube Video for an average of 35.4 minutes every day representing 31.% of all time
spent daily with Ad-Supported Social Media.

amazgn
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amazon

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 2,268,402; Local Radio: 2,105,299; Non-Prem. Cable: 880,184; Local TV:
813,207 reaching Women 25 - 54 who Purchased Items on AMAZON in the past 3

All Other Digital Media: 3,165,799;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Women 25 - 54 who Purchased Items on AMAZON in the
past 3mos
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 57,231;
Social Media: 43,522; Local Radio: 38,984; Local TV: 14,954; Non-Prem. Cable: 14,174
reaching Women 25 - 54 who Purchased Items on AMAZON in the past 3mos.
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 26,760; Local Radio: 21,141; Non-Prem. Cable: 10,167; Local TV: 9,867
reaching Women 25 - 54 who Purchased Items on AMAZON in the past 3mos.
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amazon M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 25,945;
= cIN Social Media: 20,010; Local Radio: 19,059; Non-Prem. Cable: 7,430; Local TV: 7,107

reaching Women 25 - 54 who Purchased Items on AMAZON in the past 3mos.
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 11,084; Social Media: 8,217; Non-Prem. Cable: 4,408; Local TV: 3,046
reaching Women 25 - 54 who Purchased Items on AMAZON in the past 3mos.

All Other Digital Media: 11,908;
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' 37,993,753 or 92.% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos spend an
average of 49.4 minutes per day driving, seeing Billboards and Signs. 69.6% Listen to Local Radio
Y | Stations Out-of-Home for an average of 37.7 minutes/day.
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Top-13 Out-of Home Media (Persons & % Reach): Women 25 - 54

(average week]
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® who Purchased ltems on AMAZON in the past 3mos

678,969 or 91.5% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos spend an
average of 62.5 minutes per day driving, seeing Billboards and Signs. 71.8% Listen to Local Radio
Stations Out-of-Home for an average of 36.4 minutes/day.
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amazon 372,876 or 92.2% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos spend an

average of 52.6 minutes per day driving, seeing Billboards and Signs. 72.5% Listen to Local Radio
Stations Out-of-Home for an average of 43.8 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Women 25 - 54 Top-13 Out—of-Home Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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317,503 or 88.2% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos spend an
average of 51.6 minutes per day driving, seeing Billboards and Signs. 73.3% Listen to Local Radio
Stations Out-of-Home for an average of 39.8 minutes/day.
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Top-13 Out-of- Home Media (Persons & % Reach): Women 25 - 54
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176,835 or 90.6% of Women 25 - 54 who Purchased Iltems on AMAZON in the past 3mos spend an
average of 45. minutes per day driving, seeing Billboards and Signs. 77.9% Listen to Local Radio
Stations Out-of-Home for an average of 48.1 minutes/day.
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with Ad-Supported Out-of-Home Media.

37,993,753 or 92.% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos spend an
average of 49.4 minutes per day driving, seeing Billboards and Signs representing 34.4% of all Time Spent
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678,969 or 91.5% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos spend an average
of 62.5 minutes per day driving, seeing Billboards and Signs representing 39.7% of all Time Spent with Ad-

Supported Out-of-Home Media.
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Out-of-Home Media: Women 25 - 54
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amazon 372,876 or 92.2% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos spend an average
‘_:"11 \\W‘”‘” STl of 52.6 minutes per day driving, seeing Billboards and Signs representing 35.3% of all Time Spent with Ad-
C=.9'} Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Women 25 - 54
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317,503 or 88.2% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos spend an average
of 51.6 minutes per day driving, seeing Billboards and Signs representing 33.7% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Women 25 - 54
b "Share of Ad-Supported OOH Media"
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amazon 176,835 or 90.6% of Women 25 - 54 who Purchased ltems on AMAZON in the past 3mos spend an average
of 45. minutes per day driving, seeing Billboards and Signs representing 30.2% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

P Out-of-Home Media: Women 25 - 54
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who Purchased Items on WES§ @ Agdd BEACH

77.9% 76.9% 459 AMAZON in the past 3mos 77.2%
% of Weekly
Time Spent
Ad-Suppo
OOH Media.
ALA% 39.9%
20.2% 25.9%
20.8% 18.5%
12.5% 14.3%: 1935
Weekly
Total
Rersons 338,508 292,474 268,225 356,205 98,440 1,583 =i su 643 293,664
Billboards & Signs AM/FM Ra jID Walking in Towns, Grocery Stores Shopping Malls Restaurants g Bars Movie Theaters Podcasts "Pandora Gas
Average (Weekly Drivers) Cities, Downtown Stations/Convenience
Daily Minutes Arsas Stores
with Ad-Supported
conmete: gs.0 [EEE
® who Purchased Items on AMAZON in the past 3mos m WEST PALM BEACH
WEST PALM BEACH DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 1,113 WEST PALM BEACH-BOCA RATON DMA Scarborough R2 2024: Jan24-Aug24 Qual Intab 2,464 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. S(Eﬁ for Anything _ =

[{Stores/services shopped online past 3 manths: Amazon AND Stores/services bought past 3 manths: Amazon}jj



amazon

=
- ™y
=N

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Women 25 - 54
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Top-26 Residential Zip Codes: Women 25 - 54
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678,969 or 91.5% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos spend an
average of 62.5 minutes per day driving an average of 36.4 miles each day and are 19.1% more likely
to use 1-694 east of I-35W than the Metro average.

Top-26 Employment Zip Codes: Women 25 - 54
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amazon 372,876 or 92.2% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos spend an
average of 52.6 minutes per day driving an average of 30.6 miles each day and are 16.6% more likely
to use |-255 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Women 25 - 54 Top-26 Residential Zip Codes: Women 25 - 54 Top-26 Employment Zip Codes: Women 25 - 54
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amazon 317,503 or 88.2% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos spend an
1 average of 51.6 minutes per day driving an average of 30. miles each day and are 17.8% more likely
to use |-471 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Women 25 - 54 Top-26 Residential Zip Codes: Women 25 - 54 Top-26 Employment Zip Codes: Women 25 - 54
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Women 25 - 54
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Top-26 Residential Zip Codes: Women 25 - 54
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176,835 or 90.6% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos spend an
average of 45. minutes per day driving an average of 26.2 miles each day and are 40.9% more likely
to use State Road 70 than the Metro average.

Top-26 Employment Zip Codes: Women 25 - 54
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‘ 9,979,564 or 24.2% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.9 minutes every day representing 29.2%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Ar{l;’ekdia (Persons & % Reach): Women 25-54  Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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212,971 or 28.7% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 6.4 minutes every day representing 33.1% of all
time spent daily with All forms of Print Media.
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103,994 or 25.7% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 7.9 minutes every day representing 28.1% of all
time spent daily with All forms of Print Media.
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82,203 or 22.8% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 8.3 minutes every day representing 26.8% of all
time spent daily with All forms of Print Media.
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53,536 or 27.4% of Women 25 - 54 who Purchased Items on AMAZON in the past 3mos read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day representing 22.8% of all
time spent daily with All forms of Print Media.
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