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USA, CHICAGO, WASHINGTON,
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5.6% or 14,644,290 of USA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Typical Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 44.9 years old
(8.1% younger than average) and have a $137,248 (48.4% higher than average) annual household income.
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5.2% or 396,410 of CHI DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Typical Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 36.6 years old
(24.4% younger than average) and have a $142,003 (33.9% higher than average) annual household income.
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11.6% or 660,982 of WDC DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Typical Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 47.2 years old
(.6% younger than average) and have a $193,867 (45.% higher than average) annual household income.
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6.4% or 286,352 of SEA DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Typical Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 47.8 years old
(1.4% younger than average) and have a $154,876 (25.6% higher than average) annual household income.
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2.7% or 124,148 of PHX DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Typical Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 46.8 years old
(5.4% younger than average) and have a $157,299 (59.8% higher than average) annual household income.
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5.6% or 14,644,290 of USA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 73.9% more likely to
be a college graduate, 105.5% more likely to work full-time, 22.8% more likely to be married, 28.2% more

likely to be a parent of 1 or more children unde

iy .
{ ’f’ Education Levels: Adults 18 or older Employment: Adults 18 or older (DMarital Status: Adults 18 or older
\
Some High School or Less (not graduate) g%s.o% Employed Full-Time or Part-Time 100.0% Single, Never Married
High School Graduate (12th grade or GED) . 28.6% Employed Full-Time (35 hours or more) R Married '1%
Some College Credit (no degree) Employed Part-Time (less than 35 hours) &0% Legally Separated 1 22:2
Associate's Degree (AA, AS, etc.) '4% White Collar 44.6% 80.7% Divorced -g's%
College Graduate (4 year college) 9'”6 Blue Collar ﬁ’ia% Widowed .U‘Z?é%
Postgraduate Degree o Work From Home (most of the time or always) 2?"‘% LGBTQ+ (net) = 6_,7;;
who work Full-Time in Federal /State/Local GOVERNMENT Jobs W USA who work Full-Time in Federal/ State/Local GOVERNMENT Jobs | USA who work Full-Time in Federal/ State/Local GOVERNMENT Jobs BUSA

TOp'ZO Occupatlons: Adults 18 or older Entrepreneurs/Military Experience i ’M . Stage in Life.’ Adults 18 or older
10.9% 0% 16.6%
7.9% 53%  5.9% 6.5% 6.6% Parent of 1 or more Children under 18 | o 32.1%
Working Mothers 15.0%
113%116% SmallBusiness  SeltEmployed  Currentor Former e . 0.2
it B5% Owner Military Service 10.4%
L ox — - — ) Parent of 1 or more Children Under Age 2 B 5.0%
I i i fia™ i - P> 5s2:5% 2.1% 2.0% LB% 3 0,1.8% 1.7% 2.0%1.7% 2% i Pi fl ChildrenAge 2-5 105
y - . O o omky LowH A% 2PATH wdI% oda% 1% 1% arent of 1 or more Children Age 2 - 8.4%
o ' . . . . . | | B | | - - = = L 14.3%
& & f* ’,‘g‘?"& éﬁb& 6’&?) \,v@d $°¢-, ;é‘a\ ‘}o‘ & ,_,d-‘*& ‘.Eso é,é‘d' \#\oo 4 ?\-. .f\& ‘f‘& J‘f && ﬁ’? \’@ Parent of 1 or more Children Age 6- 11 e 12‘9'%
LA A S P A A 14.8%
o 4@' &a° ® ’#\o\ z‘-‘"“ é@-" & o,f wé‘ r 3 § o ' éga‘) Parent of 1 or more Children Age 12 - 17 ) 14‘6%
& & & P & & K 3
sv‘f\ q,rfg@ & ¢ o S < & $ ¢ sﬂ“"& s TS & «@“dﬁ Parent of 1 Children in Coll 18
» o < arent of 1 or more Childrenin Colle
AR AR A A i AR SV 4 S " - oo%
v F & o h 7 ? 14.0%
F b\&é‘ \\,‘°°° & Grandparent of 1 or more Children under 18 I 2:.1%
6"\\ @40 ‘_é‘
who work Full-Time in Federal /State/Local GOVERNMENT Jobs W USA who work Full-Time in Federal /State/Local GOVERNMENT Jobs mUSA
USA USA Projection Scarborough R1 2024: lan24-Sep24 Qual Intab 729
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 11,648

[(Employment status: Employed full-time (35 hours or more) AND Lifestyle characteristics: Work for the government)]



5.2% or 396,410 of CHI DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 72.2% more likely to
be a college graduate, 114.8% more likely to work full-time, 32.% more likely to be married, 87.4% more
likely to be a parent of 1 or more children under
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11.6% or 660,982 of WDC DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.

Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 44.2% more likely to

be a college graduate, 77.3% more likely to work full-time, 25.1% more likely to be married, 2.3% more
likely to be a parent of 1 or more children under

i 9.
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6.4% or 286,352 of SEA DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 50.2% more likely to
be a college graduate, 102.5% more likely to work full-time, 20.2% more likely to be married, 14.2% more

likely to be a parent of 1 or more children unde
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to be a parent of 1 or more children under

i o.f’ Education Levels: Adults 18 or older Employment: Adults 18 or older
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2.7% or 124,148 of PHX DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 101.8% more likely to
be a college graduate, 128.3% more likely to work full-time, 7.4% less likely to be married, 6.7% more likely
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1 idth b Stage in Life: Adults 18 or older

26.5%

Parent of 1 or more Children under 18 I s

: 13.1%
Working Mothers - 7.8%

7.1%
I 3.5%

Parent of 1 or more Children Age 2-5 . o1

Parent of 1 or more Children Under Age 2
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" 14.6%
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Parent of 1 or more Children Age 12 - 17 . 15.4%
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Parent of 1 or more Childrenin College [
Grandparent of 1 or more Children under 18 I 26.2%
who work Full-Time in Federal /State/Local GOVERNMENT Jobs m PHX

[(Employment status: Employed full-time (35 hours or more) AND Lifestyle characteristics: Work for the government)]

36.7%



5.6% or 14,644,290 of USA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 12.2% more likely to
own their home, 42.8% more likely to own a higher valued home, 3.7% more likely to have a single-family

L home, 32.4% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4 [™ Pets in Home: Adults 18 or older
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[(Employment status: Employed full-time (35 hours or more) AND Lifestyle characteristics: Work for the government)]



5.2% or 396,410 of CHI DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 2.5% more likely to

own their home, 7.9% more likely to own a higher valued home, 5.5% less likely to have a single-family home,
104.3% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older ﬂﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older
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11.6% or 660,982 of WDC DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
¥ Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 21.4% more likely to

own their home, 2.2% more likely to own a higher valued home, 7.6% more likely to have a single-family
home, 15.9% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older ﬂﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older
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6.4% or 286,352 of SEA DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 3.3% more likely to

own their home, 5.7% more likely to own a higher valued home, 8.4% more likely to have a single-family
home, 9.1% more likely to have a dog.
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2.7% or 124,148 of PHX DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 38.4% more likely to

own their home, 36.8% more likely to own a higher valued home, 31.2% more likely to have a single-family
home, 63.8% more likely to have a dog.
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5.6% or 14,644,290 of USA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 7.3% more likely to
look up D-I-Y advice online, 12.% more likely to always vote in local elections, 60.% more likely to belong to

a gym, 27.3% more likely to fly domestic pa

al Activity: Adults 18 or older
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to a gym, 32.9% more likely to fly domestic

& 5 5.2% or 396,410 of CHI DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
a: - Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 10.2% less likely to
look up D-I-Y advice online, 20.9% less likely to always vote in local elections, 68.8% more likely to belong
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11.6% or 660,982 of WDC DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 5.5% more likely to
look up D-I-Y advice online, 9.3% more likely to always vote in local elections, 37.7% more likely to belong

to a gym, 19.2% more likely to fly domestic p
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6.4% or 286,352 of SEA DMA Adults 18 or

a gym, 20.2% more likely to fly domestic p

Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 39.3% more likely to
look up D-I-Y advice online, 16.% more likely to always vote in local elections, 30.% more likely to belong to

older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
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2.7% or 124,148 of PHX DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 38.1% less likely to
look up D-I-Y advice online, 7.4% more likely to always vote in local elections, 114.5% more likely to belong
to a gym, 42.2% more likely to fly domestic
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1time

2times

3 times

4 times

5times

6 -9times

10times or more

= who work Full-Time in Federal/ State/Local GOVERNMENT Jobs.

Total Monthly QSR Users:
90.6%

mUsA

Avg. Monthly QSR Meals:
86.6%

past yr., 65.3% less likely to smoke cigarettes.

5.6% or 14,644,290 of USA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 4.6% more likely to
use QSRs past mo., 12.% more likely to use Sit-Down Restaurants past mo., 7.6% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users
€

Adults 18 or older

w

1time

15.6%

2 times

15.5%
3 times -
4 times
5 times 6.5%

6-9times

10times or more

= who work Full-Time in Federal/State/Local GOVERNMENT Jobs

Total Monthly Sit-Down Restaurant Users:
73.8%
193,505,7

mUSA
Avg. Monthly Sit-Down Restaurant Meals:

82.6%

Drank Past 30-days: Adults 18 or older

Liquor
Any Type of Beer a5

Wine
66,571,157 25.4%

Domestic Light Beer

Imported Beer &

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexicn  pima

[ indian/ Wings/ Bagel/
™
# who work Full

Chinese Hakian Upsale Steakhouse
House / %/ Burgers/ Domut/
Coffen Bar Other  Spurts Bar  Bakery

asian

Jobs mysA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
Time in L 22.4%

un [ 20.1%

£ Past 12 months Casino Activities: Adults 18 or older
Slot Machines 27.1%

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Domestic Regular Beer L .59 D% v v Sports Betting
Microbrew / Craft Beer 11.5% 23.3% i Other Gambling
Spa Casinos visited past 12 months: Yes
® who work Full-Time in Federal/ State/Local GOVERNMENT Jobs USA u who work Full-Time in Federal /State/Local GOVERNMENT Jobs mUSA
USA USA Projection Scarborough R1 2024: Jan24-Sep24 Qual Intab 729
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Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes

# who work Full-

[(Employment status: Employed full-time (35 hours or more) AND Lifestyle characteristics: Work for the government)]
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Past 30-days QSR Users: Adults 18 or older
. 1 1time -0
wd

2times

3 times

4 times

%
8.6%

i)

9.4%
e |
i
.
7

= who work Full-Time in Federal/State/Local GOVERNMENT Jobs mCHI

Total Monthly QSR Users:
98.2% 89.7%

- 7‘1
C waw

5 times
6 -9times

10times or more

Avg. Monthly QSR Meals:

5.2% or 396,410 of CHI DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 9.4% more likely to
use QSRs past mo., 25.5% more likely to use Sit-Down Restaurants past mo., 90.6% more likely to use

Casinos past yr., 79.9% less likely to smoke cigarette

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€ w

s

3 times

B R — F

= who work Full-Time in Federal/State/Local GOVERNMENT Jobs

3 =
15.2%

Total Monthly Sit-Down Restaurant Users:  Avg. hly sit-Down

o

74.5%

Drank Past 30-days: Adults 18 or older
Liquor
Any Type of Beer

Wine g3

538,586 33.6%
2;

£l

knported Beer 1,895,410 25.1%

8 %
Domestic Light Bee

Domestc Regular Beer (¢

Microbrew / Craft Beer H,:,j-mg 11.8% 36.9% i

2,

= who work Full-Time in Federal/State/Local GOVERNMENT Jobs mCHI

CHI DMA Scarborough R2 2024: Feb24-Sep24 Qual Intab

73

Past 12 months Casino Activities: Adults 18 or older
Slot Machines F 20,806, 20.1% -
Table Games (Craps, Poker, etc.)

Bar / Nightclub
Upscale Restaurant
Stage Show / Concert :ng
Sports Betting W
Other Gambling W 15.4%
Spa m 15.4%

= who work Full-Time in Federal /State/Local GOVERNMENT Jobs ECHI

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) ﬁ
piera

Mexican

Chinese  Coffee  malan  Bagel/ wings/ indian/ Upscale steakhouse
H ai/

ouse / Donut/ Burgers /
Coffee Bar Bakery sporisBar  Other
Asian

= who work Full-Time in Federal/State/Local GOVERNMENT Jobs mCHI

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
Time in .. [TR0Z  19.4%

an 21%

Casinos visited past 12 months: Yes

Used Past 30-days: Adults 18 or older

2.1%

Marijuana / Cannabis

Cigarettes Vape

= who work Full- i i Jobs =CHI

[(Employment status: Employed full-time (35 hours or more) AND Lifestyle characteristics: Work for the government)]



Past 30-days QSR Users: Adults 18 or older

H Lime
2times
12.4%

3 times

4 times

5 times

6 -9times

10times or more

15.5%

= who work Full-Time in Federal/State/Local GOVERNMENT Jobs

mWDC

Total ngf%\:’gﬂy QSR Users: Avg. Monthly QSR Meals:

86.9%

e TE 2

11.6% or 660,982 of WDC DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 5.4% more likely to
use QSRs past mo., 7.4% more likely to use Sit-Down Restaurants past mo., 16.1% less likely to use Casinos
past yr., 56.4% less likely to smoke cigarettes

€ w
2 times
3 times
4 times
5 times
6-9times

10 times or more

Total Monthly Sit-Down Restaurant Users:

w who work Full-Time in Federal/State/Local GOVERNMENT Jobs

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

s

EWDC

Avg.

hly sit-Down

ant Meals:

80.6% 75.0%

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer
Wine  prroem] 35.39%
Imported Beer . Tad

Domestic Regular Beer

Domestic Light Beer - v
Microbrew / Craft Beer i
= who work Full-Time in Federal/State/Local GOVERNMENT Jobs =WDC
woC DMA Scarborough R2 2024: Mar24-Sep24 Qual Intab

Slot Machines TERAT?

586,410 10.3%

Stage Show / Concert 8%
sor T 3.0%
Other Gambling i.g?,g

# who work Full-Time in Federal /State/Local GOVERNMENT Jobs

Table Games (Craps, Poker, etc.)
Bar [ Nightclub
Upscale Restaurant

Sports Betting

375
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o Past 12 mnths Casino Activities: Adults 18 or older

Top-10 Cuisines: Adults 18 or older

it-Down Restaurants Used Past 30-days)
b5
I i
piera

Chiness Mexran  CoMee  Indian/ makan  Bagsl/  Upscsle  sesfood steakhouse
House/  Thai/ Donut /
Coffee gar  Othar sakery
Aasian
= who work i Jobs. =WDC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
Time in focal.. [EOAGENI  27.3%

woc 1,436.586 25.2%

- 22.1%

Casinos visited past 12 months: Yes
mWDC

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes

= who work Full Nocal

[(Employment status: Employed full-time (35 hours or more) AND Lifestyle characteristics: Work for the government)]



J 1time
] \

2times

3 times

4 times

5 times

6 -9times

10times or more
» who work Full-Time in Federal/State/Local GOVERNMENT Jobs W SEA

Total Monthly QSR Users: Avg. Monthly QSR Meals:
78.3%

1 ... N ]
3,682,504

6.4% or 286,352 of SEA DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 4.2% less likely to use
QSRs past mo., 1.6% more likely to use Sit-Down Restaurants past mo., 15.2% less likely to use Casinos past

yr., 27.1% less likely to smoke cigarettes

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€ w .

1time

18.8%

2 times

3 times

4 times

5 times

6-9times

. 0.6%
10 times or more

® who work Full-Time in Federal/State/Local GOVERNMENT Jobs

Total Monthly Sit-Down Restaurant Users: hly sit-Down ant Meals:
69.9% 68.8%

W SEA

Avg.

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Ililhhjljl

wilas/  Saer/ Upscale steakhouse seatood
Donut /
Bakery

Chinese naian

mu.
Aasian

» who work Full-Time in Federal/State/Local GOVERNMENT Jobs mSEA

Used Restaurant Delivery Service Past ED-duys (Grubhub, Uber Eats, etc.)
Time in .. [SHSEEN 20.4%

SEA 938.582 20.8%

Drank Past 30~days. Adults 18 or older

Liquor

Any Type of Beer
Wine

Imported Beer

Domestic Regular Beer

Domestic Light Beer - v
i 21.8% -
Microbrew / Craft Beer [y 16.5% | |
= who work Full-Time in Federal/ State/Local GOVERNMENT Jobs WSEA
SEA DMA Scarborough R2 2024: Feb24-Aug24 Qual intab

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines 35.5%

Upscale Restaurant

Bar / Nightclub
Table Games (Craps, Poker, etc.) & LR
Stage Show / Concert

Sports Betting

Spa

Other Gambling

Casinos visited past 12 months: Yes

# who work Full-Time in Federal /State/Local GOVERNMENT Jobs mSEA
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Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes

= who work Full- i i

[(Employment status: Employed full-time (35 hours or more) AND Lifestyle characteristics: Work for the government)]
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Past 30-days QSR Users: Adults 18 or older
£ q 1time h g%

: 0.0%
#times

0.0%

= who work Full Time in Federal/ State/Local GOVERNMENT Jobs mPHX

Total "43_'&52’7 QSR Users: o Avg. Monthly QSR Meals:

mes e
4,169,710

3 times

4 times

5times

6 -9times

10times or more

2.7% or 124,148 of PHX DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 6.2% more likely to
use QSRs past mo., 10.3% more likely to use Sit-Down Restaurants past mo., 39.5% more likely to use

Casinos past yr., 78.1% less likely to smoke cigarette

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
. '

» 1time 18.4%

|

2 times 16.3% |

; 0.0%
3times 12.8%

4 times 9.8%

5 times

6-9times

I

10.8%
0.0%
= who work Full-Time in Federal/State/Local GOVERNMENT Jobs
Total Monthly Sit-Down Restaurant Users:  Avg. I hly Sit-Down R
85.9% 77.9%

10times or more
H PHX
ant Meals:

Drank Past 30-days: Adults 18 or older

Liquor - pytrrm 45.3%
Any Type of Beer pytrem 42.4% )
Wine
Imported Beer

Domestic Light Beer

Domestic Regular Beer - v
Microbrew / Craft Beer i
= who work Full-Time in Federal/ State/Local GOVERNMENT Jobs. mPHX
PHX DMA Scarborough R2 2024: jan24-Aug24 Qual intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

iihkhkiLaL

Mexican  Chinese  Pira  Coffee  imlan  Wings/ indian/  Upscale Steakhouse Seafood
Mouse / Burgers/  ThEf
Caffee Bar sportsBar  Other

Asian

=who work Full- Jobs = PHX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who work Full-Time in Federai/State/ocol... |AB8SCNNI 26.5%

rex SN 19.8%

Past 12 months

Slot Machines

asino Activities: Adults 18 or older

Bar / Nightclub
Upscale Restaurant
Stage Show / Concert

Table Games (Craps, Poker, etc.)

Sports Betting

Other Gambling 3.0%
00,0%

5P I 1.9%

Casinos visited past 12

Yes

Used Past 30-days: Adults 18 or older

/ Cannabis

= who work Full-Time in Federal /State/Local GOVERNMENT Jobs

B PHX

32
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Cigarettes

= who work Full- i ocal

[(Employment status: Employed full-time (35 hours or more) AND Lifestyle characteristics: Work for the government)]
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COVERENEy
o e +
Y. =

£

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

AT 15.9%
34,555, 87 B kv 1
2 10.4%
L 10.9%
LOOLN 15.3%
iR iR 10.8%
15.4%
£.6%
$91,166.1%
20,51 3

m who work Full-Time in Federal /State/Local GOVERNMENT Jobs

mUSA

M l Financial Services Has and/or Uses: Adults 18 or older

Credit Card Home Auto Loan Money  Certificates of Studentlcan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

Checking Debitor ATM  Savings Online Mobile Online Bill

m who work Full-Time in Federal/State/Local GOVERNMENT Jobs

5.6% or 14,644,290 of USA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.

Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 26.8% more likely to
have a 401K, 59.3% more likely to have an Auto Loan, 48.9% more likely to Invest/Trade Stocks Online, .7%
less likely to pay with their Debit Card.

11.4%

7.6% 8.0% 5.3% 7.2% 4.5%
h e e

mUSA

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce / Family Attorney

USA USA Projection

25,

B —"
23,406,933 8.9%
2.4%
e 4.8%

4.3%

=

'E'Past 3-Months Payment Methods Used: Adults 18 or older

Discover

Debit Card Google Pay  Store Credit

PayPal

visa

0d,1% (*Past 12 Months) Zelle Venmo  MasterCard  Apple Pay  Cash App
1% Card
m who work Full-Time in Federal /State/Local GOVERNMENT Jobs mUSA = who work Full-Time in Federal /State/Local GOVERNMENT Jobs HUSA
Scarborough R1 2024: Jan24-Sep24 Qual intab 729
All Graphs and HBIA| Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. Al rights reserved. USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 11,648

[(Employment status: Employed full-time (35 hours or more) AND Lifestyle characteristics: Work for the government)]

American
Express

Facebook Samsung Pay Square Cash
Messenger



| 5.2% or 396,410 of CHI DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
: Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 16.8% more likely to
; | have a 401K, 59.6% more likely to have an Auto Loan, 130.9% more likely to Invest/Trade Stocks Online, 12.%
DEGE | macs Ukelyit
- I | more likely to pay with their Debit Card.

mﬁ Alnvestments Owned: Adults 18 or older N Financial Services Has and/or Uses: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)

25.3%
1,254,648 16.6%
63,962 16.1%
Money Market Funds “%
T224.0%
Bonds 1w

Stocks or Stock Options

Mutual Funds

9.2%

. 6.5%

Other (Crypto / NFTs [ Metals, etc.) 1’;5‘;2" o . 2.8% 6% 56y 2.0%
529 Plan / College Savings Plan  paes 23N S sqy—

an / Lollege >avings Flan  prrysssl 10.0% Checking DebitorATM  Savings  CreditCard  Online Mobile Online Bill Autoloan Certificatesof Money  Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Deposit (CDs)  Market Home  Improvement
Second Home or Real Estate Property ﬁ“% Account Mortgage Loan or Home
E 7.3% Equity Loan

# who work Full-Time in Federal /State/Local GOVERNMENT Jobs W CHI

u who work Full-Time in Federal/State/Local GOVERNMENT Jobs mCHI

Professional Services Used*: Adults 18 or older fo\'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

2,304,848 30.5%

Financial Planner =
1,385,054 18.3%

11

OnlineInvesting / Stock Trading 1087 350100 43:9%
3%

| 16.8%
996,198 13.

Accountant

!

Insurance Agent at a Local Office (not onfine)

!

900,450 11.9%
582 7.2%
Real Estate Agent 7.5%
: 5.5%
Estate Planning E_s%

o 0.0% (*Past 12 Menths) VISA paypal

B ey
R

~ i Debit card Zelle MasterCard venmo Apple Pay CashApp  Store Credit GooglePay  Discover American Facebook Samsung Pay Square Cash
Divorce / Family Attorney E 1% Card Express  Messenger
= who work Full-Time in Federal /State/Local GOVERNMENT Jobs mCHI m who work Full-Time in Federal /State/Local GOVERNMENT Jobs m CHI

CHI DMA Scarborough R2 2024: Feb24-Sep24 Qual Intab 73
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11.6% or 660,982 of WDC DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 63.6% more likely to
have a 401K, 56.1% more likely to have an Auto Loan, 41.1% more likely to Invest/Trade Stocks Online, 6.3%
less likely to pay with their Debit Card.

ﬁ Investments Owned Adults 18 or older
ey 0 |

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

zs.sx
1,231,692
19.5%
Money Market Funds mm

529 Plan / College Savings Plan 550088 ug&m

15.1%
Bonds mu%
Other (Crypto / NFTs [ Metals, etc.) m% 7%

Second Home or Real Estate Property zs.:-‘)g%
m who work Full-Time in Federal /State/Local GOVERNMENT Jobs mWDC

Checking Debitor ATM  Savings
Account card Account Banking Banking Paying

Financial Services Has and/or Uses: Adults 18 or older

Credit Card Online Mohile Online Bill Home
Account

= who work Full-Time in Federal/State/Local GOVERNMENT Jobs

Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Mortgage Market  Deposit (CDs)

=WDC

10.2% 7.5% 9.9%

ﬁm 7.2% 485

Home Improvement
Mortgage Loan or Home
Equity Loan

Professional Services Used*- Adults 18 or older

Tax Preparation Service
P 1,125, 9!4 19.8%
Online Investing / Stock Tradil
B:‘ " 1 015 054

Insurance Agent ata Local Office (not online) - Eierey ”% @ .

o 3 3.2%

Estate Planning 3.8%
2.8%

Real Estate Agent & 3.9%

Financial Planner

Accountant

! *past 12 Month:
Divorce / Family Attorney !‘*‘02:’% L iithe)
W who work Full-Time in Federal /State/Local GOVERNMENT Jobs B WDC

DMA Scarborough R2 2024: Mar24-Sep24 Qual intab 375

WDC
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[—

Py Past 3-Months Payment Methods Used: Adults 18 or older

DebitCard MasterCard  Apple Pay Cash App American  Google Pay Discover

visa PayPal Venmo
Express
= who work Full-Time in Federal /State/Local GOVERNMENT Jobs = WDC

[(Employment status: Employed full-time (35 hours or more) AND Lifestyle characteristics: Work for the government)]

Facebook  Square Cash Samsung Pay
Messenger



6.4% or 286,352 of SEA DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 8.8% less likely to have

a 401K, 37.4% more likely to have an Auto Loan, 49.1% less likely to Invest/Trade Stocks Online, 3.3% less
likely to pay with their Debit Card.

ﬁ Investments Owned: Adults 18 or older

401K Plan

2,149,518 41.7%

IRA (Individual Retirement Account) 1.555.,'1{2 ik

Stocks or Stock Options
Nutual Eunds %17 5%
Money Market Funds M" A%
15.0%

Other (Crypto / NFTs / Metals, etc.) Mnm

12,318.3%
Baade 1%
Second Home or Real Estate Property :gz“
529 Plan / College Savings Plan M :ﬁi
= who work Full-Time in Federal /State/Local GOVERNMENT Jobs mSEA

Financial Services Has and/or Uses: Adults 18 or older

.59 7.9% 8.7%
Checking Debitor ATM  Savings Credit Card online Mohile Online Bill Home Auto Loan Certificates of Money  Personal Loan Studentloan Refinanced Home
Account card Account Banking Banking Paying Mortgage Deposit(CDs)  Market Home  Improvement
Account Mortgage Loan or Home
Equity Loan
w who work Full-Time in Federal/State/Local GOVERNMENT Jobs mSEA

Professional Services Used*: Adults 18 or older

Online Investing / Stock Trading

Tax Preparation Service

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

(*Past 12 Months)

Divorce / Family Attorney E’ 0%

® whe work Full-Time in Federal /State/Local GOVERNMENT Jobs

SEA DMA Scarborough R2 2024: Feb24-Aug24 Qual intab 108
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HSEA

VisA Debit Card Zelle

f'Past 3-Months Payment Methods Used: Adults 18 or older

18.6%

8.1%
B E . R

Facebook Samsung Pay Square Cash
Messenger

96|
1 : 15.1%

MasterCard  Apple Pay  Google Pay  American CashApp  Store Credit
Express Card

= who work Full-Time in Federal /State/Local GOVERNMENT Jobs HSEA

Discover

[(Employment status: Employed full-time (35 hours or more) AND Lifestyle characteristics: Work for the government)]
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Adults

G

likely t

2.7% or 124,148 of PHX DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.

18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 7.4% less likely to have

a 401K, 135.5% more likely to have an Auto Loan, 104.5% more likely to Invest/Trade Stocks Online, 3.7% less

o pay with their Debit Card.

'
ﬁ Investments Owned: Adults 18 or older

401K Plan

47.4%

IRA (Individual Retirement Account) o

0,482 24.6%
82 16.8%
666,080 1

Other (Crypto / NFTs / Metals, etc.) 580

4.1%
13.5%

Money Market Funds

Financial Services Has and/or Uses: Adults 18 or older

23.3% 20.2%

14.2%

Bonds 16.5% 6:3% 4.8% 4.3%
10.6% 4.1% 3.3%
Second Home or Real Estate Property b 7% Debitor ATM Checking  Savings  CreditCard  Mobile online  Online Bill Home  Autoloan Studentioan Money Certificates of Refinanced Personal Loan  Home
card Account Account Banking Banking Paying Mortgage Market  Deposit(CDs)  Home Improvement
529 Plan / College Savings Plan &“% Account Mortgage Loan o Home
¢ 6.1% Equity Loan
wmwho work Full-Time in Federal /State/Local GOVERNMENT Jobs m PHX w who work Full-Time in Federal/State/Local GOVERNMENT Jobs m PHX
Professional Services Used*: Adults 18 or older | g Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service 1 4"07'042 e -
Online Investing / Stock Trading  gs 132 4
6.8%
aecounant i 105
R R—— . B |
Estate Planning s2%
g 7.2% 6.1% o
- B = 0,0% (*Past 12 Months) Debit Card PayPal Zelle Venmo MasterCard  Apple Pay CashApp  GooglePay Store Credit  American Discover Facebook Samsung Pay Square Cash
Divorce / Family Attorney I % card Express Messenger
who work Full-Time in Federal /State/Local GOVERNMENT Jobs W PHX = who work Full-Time in Federal /State/Local GOVERNMENT Jobs m PHX
DMA Scarborough R2 2024: Jan24-Aug24 Qual Intab 32

PHX
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| Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an average of 2 days, 22

hours, 30 minutes and 18 seconds each week with All Forms of Media.
86.8% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an avg. of 7 hours and 43 minutes
| each week listening to All Local AM/FM Radlio, representing 9.5% of total time spent with all forms of Media.

B oo

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older

usage 55.2%
Usa

who work Full-Time in
Federal/State/Local

% of Total
GOVERNMENT Jobs

Weekly H:M:

BXsosx

Avg. Weekly
Hours:Minutes:
-
i
§v°"’
® who work Full-Time in Federal/State/Local GOVERNMENT Jobs H USA
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Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an average of 3 days, 6 hours,
27 minutes and 36 seconds each week with All Forms of Media.

93.9% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an avg. of 7 hours and 38 minutes
each week listening to All Local AM/FM Radio, representing 9.2% of totaltime spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

68:23:13

CHI

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:

® who work Full-Time in Federal/State/Local GOVERNMENT Jobs H CHI

CHI DMA Scarborough R2 2024: Feb24-Sep24 Qual Intab 73 CHICAGO DMA Scarborough R2 2024: Feb24-Sep24 Qual Intab 1,690 Hubbcrd Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, inc. LLC. All rights reserved. o Ryt i for Anything _

[(Employment status: Employed full-time (35 hours or more) AND Lifestyle characteristics: Work for the government)]



Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an average of 2 days, 18
hours, 46 minutes and 15 seconds each week with All Forms of Media.

79.8% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an avg. of 7 hours and 39 minutes
each week listening to All Local AM/FM Radio, representing 9.2% of totaltime spent with all forms of Media.

o= JFREEY

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

64:34:09
Concurrent
Usoge ¥ who work Eull-Time in woc

Federal/State/Local
GOVERNMENT Jobs

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:

® who work Full-Time in Federal/State/Local GOVERNMENT Jobs
wDC DMA Scarborough R2 2024: Mar24-Sep24 Qual Intab 375 WASHINGTON, DC DMA Scarborough R2 2024: Mar24-Sep24 Qual intab 2.850 H b r Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved.

f Anythi .
BROADCASTING SIARIENINY. o

B WDC

[(Employment status: Employed full-time (35 hours or more) AND Lifestyle characteristics: Work for the government)]



| Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an average of 2 days, 18
hours, 12 minutes and 14 seconds each week with All Forms of Media.
83.4% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an avg. of 6 hours and 14 minutes
each week listening to All Local AM/FM Radio, representing 7.9% of totaltime spent with all forms of Media.
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Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an average of 3 days, 5 hours,
41 minutes and 55 seconds each week with All Forms of Media.

93.2% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an avg. of 7 hours and 10 minutes
each week listening to All Local AM/FM Radio, representing 8.6% of totaltime spent with all forms of Media.
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Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an average of 2 days, 2 hours,

16 minutes and 50 seconds each week with All Forms of Ad-Supported Media.
82.9% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an avg. of 7 hours and 3 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.6% of total time spent with all forms of Ad-Supported Media
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Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an average of 2 days, 4 hours,

46 minutes and 31 seconds each week with All Forms of Ad-Supported Media.

91.2% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an avg. of 7 hours and 8 minutes each
| week listening to Local Ad-Supported AM/FM Radio, representing 12.3% of total time spent with all forms of Ad-Supported Media
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Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an average of 2 days, 1 hours,

36 minutes and 48 seconds each week with All Forms of Ad-Supported Media.
75.6% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an avg. of 6 hours and 58 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.6% of total time spent with all forms of Ad-Supported Medi
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Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an average of 2 days, 1 hours,
46 minutes and 8 seconds each week with All Forms of Ad-Supported Media.

80.6% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an avg. of 5 hours and 26 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 8.8% of total time spent with all forms of Ad-Supported Media
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Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an average of 2 days, 6 hours,
8 minutes and 52 seconds each week with All Forms of Ad-Supported Media.

87.3% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an avg. of 6 hours and 36 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.7% of total time spent with all forms of Ad-Supported Medi
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7 hours and 10 minutes each day with All Forms of Ad-Supported Media. 82.9% listen to Local

AM/FM Radio for an avg. of 60.4 minutes/day. (Local Radio delivers 11.6% of Time with Ad-Supported M
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Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an average
of 7 hours and 32 minutes each day with All Forms of Ad-Supported Media. 91.2% listen to Local
AM/FM Radio for an avg. of 61.1 minutes/day. (Local Radio delivers 12.3% of Time with Ad-Supported Media.)
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Radio for an avg. of 59.8 minutes/day.

Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an average of
7 hours and 5 minutes each day with All Forms of Ad-Supported Media. 75.6% listen to Local AM/FM
(Local Radio delivers 10.6% of Time with Ad-Supported M
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Top-13 All Forms of Medra (Persons & % Reach): Adults 18 or older Top-13 AII Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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[ Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an average of
7 hours and 6 minutes each day with All Forms of Ad-Supported Media. 80.6% listen to Local AM/FM
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Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top~13 AII Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
Email/Text/IM/Zoometc. (Personal & Work]
Local AM/FM Radio

Search (Google, Bing, etc)

News/Weather /Sports (Websites/Apps)
Banking/Financial/Real Estate (Websites/Apps)
Facebook

Games/Fantasy/Betting Sites

Gas Stations/Convenience Stores
Non-Premium Cable TV Networks

Local TV Stations

Instagram

7 Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an average of
7 hours and 44 minutes each day with All Forms of Ad-Supported Media. 87.3% listen to Local
AM/FM Radio for an avg. of 56.7 minutes/day. (Local Radio delivers 10.7% of Time with Ad-Supported Media.)
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12,141,535 or 82.9% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs listen to Ad-Supported Local AM/FM Radio for an average of 60.4 minutes every day
representing 36.7% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week A[ﬂlm ﬁrgmdio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio
Podcasts

Spotify

YouTube Music
SiriusXM

All Others

Owned Music
Amazon Music
Pandora

Apple Music

TV Music Channels
iHeartRadio
Audiobooks

m who work Full-Time in Federal /State/Local GOVERNMENT Jobs

7 361,582 or 91.2% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs listen to Ad-Supported Local AM/FM Radio for an average of 61.1 minutes every day
representing 26.1% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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7 499,559 or 75.6% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs listen to Ad-Supported Local AM/FM Radio for an average of 59.8 minutes every day
representing 38.2% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

7 230,728 or 80.6% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs listen to Ad-Supported Local AM/FM Radio for an average of 46.7 minutes every day
representing 49.8% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local AM/FM Radio

‘ 108,381 or 87.3% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs listen to Ad-Supported Local AM/FM Radio for an average of 56.7 minutes every day
representing 48.9% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older

'Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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. 12,141,535 or 82.9% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs listen to Ad-Supported Local AM/FM Radio for an average of 60.4 minutes every day
representing 36.7% of all time spent daily with Ad-Supported Audio.
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361,582 or 91.2% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
lobs listen to Ad-Supported Local AM/FM Radio for an average of 61.1 minutes every day
representing 26.1% of all time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older
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499,559 or 75.6% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
lobs listen to Ad-Supported Local AM/FM Radio for an average of 59.8 minutes every day
representing 38.2% of all time spent daily with Ad-Supported Audio.
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230,728 or 80.6% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs listen to Ad-Supported Local AM/FM Radio for an average of 46.7 minutes every day
representing 49.8% of all time spent daily with Ad-Supported Audio.
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| 108,381 or 87.3% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs listen to Ad-Supported Local AM/FM Radio for an average of 56.7 minutes every day
representing 48.9% of all time spent daily with Ad-Supported Audio.
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12,141,535 or 82.9% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Pop
Contemporary Hit Radio, Classic Rock, and Country.

rom!

mm—uw-

_H'I‘"
m

-M
T
lieasoaod 7
ERERE -

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 18 or older

e [EECN

who work Full-Time in
Federal/State/Local
GOVERNMENT Jabs

m USA

& Time Spent:

veroge Day)

Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Pop
Contemporary
Hit Radio
26.0

Urban
Contemporary

Contemporary
All Sports Christian
19 27.9

Classic Rock Country
305 26.6

Urban

AC

Adult
Contempor..
243

Adult Hits
29.4

Classic Hits
26.0

Contemporary
Adult Hits Christian
Classic Hits 236 231
24.2

Adult
Contempor...
230

News/Talk/
Information
244

Urban AC
24.2

Alterna.

21.9

Urban
Contempor...
23.0

Pop Contemporary
Hit Radio
21.8

Classic Rock
243

Country
23.7

® who work Full-Time in Federal/State/Local GOVERNMENT Jobs

W USA

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

(average week)
Adult Contemporary

Classic Hits
Country

Pop Contemporary Hit Radio

Totol Persons:

Classic Rock
Hot AC A8
Alternative m m Avg. Hours+Minutes/day with Ad-
NewsfTalk/information PPN = Simporedioal A T fnde:
Adult Hits - .
Urban Contemporary mm “:;::Ir.‘;s::t'e;:.l;:“ e
Frre m w GOVERNMENT Jobs
® who work Full-Time in Federal /State/Local GOVERNMENT Jobs HUSA
USA USA Projection Scarborough R1 2024: Jan24-Sep24 Qual Intab 729

% Time 3)

o [F6 T [T
SR
2 G B §

o
=
ES

™ O [ e
e 1 T re
R SR 55 =

o
£

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Ad—s::sgorted Local AM/FM Radio Formats (% Time Spent

& Avg. Minutes/day Spent): Adults 18 or older

Pop
Contemporary
Hit Radio
26.0

Urban
Contemporary
All News 25.4

285

All Sports
32.7

Country
26,6

Classic Rock

305 Urban

AC

3.9 23.3

Inform...

Adult
Contempor...
243

Classic Alternative

26.0

Adult Hits
29.4

22.9

Country

Adult Hits
237 3

Classic Rock
24.3

All Sports

26.8

Adult

Contempor...
23.0

All News

Hot AC
226

Alterna...
219

Pop Contemporary
Hit Radio
218

Urban
Contempor..
23.0

Urban AC
24.2

= who work Full-Time in Federal/State/Local GOVERNMENT Jobs

USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab

11,648

W USA

*® Share of Everything
for Anything _

soefa.ai

[(Employment status: Employed full-time (35 hours or more) AND Lifestyle characteristics: Work for the government)]




361,582 or 91.2% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Urban
Contemporary, Mexican Regional, Mainstream Rock, and Adult C
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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499,559 or 75.6% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are All News, Classic Hits, Urban AC,
Classic Rock, and Adult Contemporary.
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230,728 or 80.6% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Pop
| Contemporary Hit Radio, Classic Hits, and Classic Rock.
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108,381 or 87.3% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult Contemporary,
Country, Classic Rock, and Hot AC.
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8,405,702 or 57.4% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs watch Ad-Supported Local TV Stations for an average of 73.3 minutes every day representing
28.3% of all time spent daily with Ad-Supported Video.
Avg. Week All Video (Persons & % Reach): Adults 18 or older Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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249,711 or 63.% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
watch Ad-Supported Local TV Stations for an average of 48.6 minutes every day representing 30.%
of all time spent daily with Ad-Supported Video.
Avg. Week All Vrdeo (Persons & % Reach): Adults 18 or older Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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360,681 or 54.6% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs watch Ad-Supported Local TV Stations for an average of 62.9 minutes every day representing
24.6% of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older .
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126,361 or 44.1% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs watch Ad-Supported Local TV Stations for an average of 55.4 minutes every day representing
16.1% of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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67,762 or 54.6% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs watch Ad-Supported Local TV Stations for an average of 107.9 minutes every day representing
33.1% of all time spent daily with Ad-Supported Video.
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8,405,702 or 57.4% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs watch Ad-Supported Local TV Stations for an average of 73.3 minutes every day representing
28.3% of all time spent daily with Ad-Supported Video.
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249,711 or 63.% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs watch Ad-Supported Local TV Stations for an average of 48.6 minutes every day representing
30.% of all time spent daily with Ad-Supported Video.
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360,681 or 54.6% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs watch Ad-Supported Local TV Stations for an average of 62.9 minutes every day representing
24.6% of all time spent daily with Ad-Supported Video.
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| 126,361 or 44.1% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs watch Ad-Supported Local TV Stations for an average of 55.4 minutes every day representing

16.1% of all time spent daily with Ad-Supported Video.
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67,762 or 54.6% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs watch Ad-Supported Local TV Stations for an average of 107.9 minutes every day representing

33.1% of all time spent daily with Ad-Supported Video.
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Local TVStatlon Programs (Persons & % Reach): Adults 18 or older
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8,405,702 or 57.4% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Morning,
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Local TVStatmn Programs (Persons & % Reach): Adults 18 or older
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249,711 or 63.% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
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News - Morning, Local News - Late, Movies, and Comedies.
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360,681 or 54.6% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Morning,
Local News - Evening, Comedies, Movies, and Game Shows.
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126,361 or 44.1% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Local News - Morning, Game Shows, Movies, and Mystery/Suspense/Crim
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Local TV Station Programs (Persons & % Reach): Adults 18or older
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10,442,639 or 71.3% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs use Ad-Supported Social Media for an average of 120.9 minutes every day representing 23.4%
of all time spent daily with Ad-Supported Digital Media.
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of all time spent daily with Ad-Supported Digital Media.

229,572 or 57.9% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs use Ad-Supported Social Media for an average of 131.9 minutes every day representing 23.7%
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500,808 or 75.8% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs use Ad-Supported Social Media for an average of 115.9 minutes every day representing 22.3%
of all time spent daily with Ad-Supported Digital Media.
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' 225,486 or 78.7% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs use Ad-Supported Social Media for an average of 142.1 minutes every day representing 24.2%
of all time spent daily with Ad-Supported Digital Media.
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98,040 or 79.% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
use Ad-Supported Social Media for an average of 86.6 minutes every day representing 18.3% of all
time spent daily with Ad-Supported Digital Media.
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10,442,639 or 71.3% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs use Ad-Supported Facebook for an average of 38.3 minutes every day representing 31.7% of all
time spent daily with Ad-Supported Social Media.
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229,572 or 57.9% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs use Ad-Supported Facebook for an average of 38.1 minutes every day representing 28.9% of all
time spent daily with Ad-Supported Social Media.
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500,808 or 75.8% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs use Ad-Supported Facebook for an average of 40.7 minutes every day representing 35.2% of all
time spent daily with Ad- Supported Social Media.
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218,948 or 76.5% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs use Ad-Supported Facebook for an average of 47. minutes every day representing 33.1% of all
time spent daily with Ad- Supported Social Media.
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98,040 or 79.% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
use Ad-Supported Facebook for an average of 30.9 minutes every day representing 35.7% of all time

spent daily with Ad-Supported Social Media.
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10,442,639 or 71.3% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs use Ad-Supported Facebook for an average of 38.3 minutes every day representing 31.7% of all
| time spent daily with Ad-Supported Social Media.
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229,572 or 57.9% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs use Ad-Supported Facebook for an average of 38.1 minutes every day representing 28.9% of all
time spent daily with Ad-Supported Social Media.
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500,808 or 75.8% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs use Ad-Supported Facebook for an average of 40.7 minutes every day representing 35.2% of all
time spent daily with Ad-Supported Social Media.
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218,948 or 76.5% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs use Ad-Supported Facebook for an average of 47. minutes every day representing 33.1% of all
time spent daily with Ad-Supported Social Media.
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Reach % 76.5% Social Media: Adults 18 or older
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98,040 or 79.% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
use Ad-Supported Facebook for an average of 30.9 minutes every day representing 35.7% of all time
spent daily with Ad-Supported Social Media.

Weekly

Avg. Hours+Minutes/day with Ad-Supported
Reach % 79:0%

Social Media: Adults 18 or older

"Share of Ad-Supported Social Media"
126

who work Full-Time in PHX
Federal/State/Local
47.2% GOVERNMENT Jobs

40.9%

% of Weekly

44.4%

37.3%

28.7%
25.5%

21.6% 21.7%

26,865

18.3% 17.3% 15 5% 17.2%

15.3% -

Weekly
Total
Persons

Reached: 938 040 3,

38,832 1,744, 58,638 2,086,

Average Facebook YouTube Video Instagram TikTok Linkedin

; 50,822 55,077 1, 35,672 1,189, 19,019 ; 21,491 ;
X (Formerly

i 7 16,659
Reddit Pinterest Snapchat WhatsApp

Using Ad-Sup) "Twitter"

Daily Minutes

®m who work Full-Time in Federal/State/Local GOVERNMENT Jobs W PHX

* Share of Everything

PHX DMA Scarborough R2 2024: Jan24-Aug24 Qual intab 32 PHOENIX DMA Scarborough R2 2024: Jan24-Aug24 Qual Intab 1,134
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(Employment status: Employed full-time (35 hours or more) AND Lifestyle characteristics: Work for the government)]



J,(w«:ku«,,,,£

g
&3

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 768,821; Local Radio: 766,728; Non-Prem. Cable: 409,967; Local TV: 344,655
reaching Adults 18 or older who work Full-Time in Federal/State/Local

All Other Digital Media: 1,218,735;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who work Full-Time in
Federal/State/Local GOVERNMENT Jobs

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Adults 18 or older

70,000,000
4,000,000
60,000,000
3,500,000
3,000,000 50,000,000
2,500,000 40,000,000
2,000,000
30,000,000
1,500,000
20,000,000
1,000,000
10,000,000
500,000
0 0
P g N g G G G G P R Q?Q,Oﬂ R R o &,»"’Q'\? PP GT TP P R R R R R BN BRRRGE
4},s'\."‘?b"%b”’\??qebboo;prmwaQtoQ»\Q QQQ».,Q & ’\?’b"ﬂ"%&?‘\Q?qagm,&og.sQ'\Q'&Qvﬁ%QGQ‘\Q‘bQQQQQ’
e Moon-Fri Local AM/EM Radio AQH e Vion-Fri Local TV Station AQH e Viofy.Fri Local AM/FM Padio AGH ———Mon-Fdlocal TV Sidtion AGH
= Mon-Fri Non-Premium Cable TV AQH = Mon-Fri Social Media AQH e====Mon-Fri Non-Premium Cable TVAQH m—MotvFii Social Madls AQH
e Von-Fri Digital Media (Less Social) AQH s [Vlon-Fri Digital Media (Less Social) AQH
USA USA Projection Scarborough R1 2024: Jan24-Sep24 Qual Intab 729 *® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 11,648 soeﬁ.al for Anything _

[(Employment status: Employed full-time (35 hours or more) AND Lifestyle characteristics: Work for the government)]




M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 23,330; Social Media: 18,253; Non-Prem. Cable: 14,514; Local TV: 11,933
reaching Adults 18 or older who work Full-Time in Federal/State/Local GOVERNM

All Other Digital Media: 35,144;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who work Full-Time in
Federal/State/Local GOVERNMENT Jobs
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 36,539; Local Radio: 30,986; Non-Prem. Cable: 19,924; Local TV: 13,568
| reaching Adults 18 or older who work Full-Time in Federal/State/Local GOVERNM

All Other Digital Media: 49,227,

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who work Full-Time in
Federal/State/Local GOVERNMENT Jobs
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older

(average week)
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SiriusXm

YouTube Music

Retail Stores

4 39 90 Q.8% |

m who work Full-Time in Federal /State/Local GOVERNMENT Jobs

13,472,292 or 92.% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs spend an average of 70.4 minutes per day driving, seeing Billboards and Signs. 69.3% Listen to
Local Radio Stations Out-of-Home for an average of 36.6 minut

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older
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Top-13 Out—of -Home Media (Persons & % Reach): Adults 18 or older

(average week)
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328,416 or 82.8% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs spend an average of 108.7 minutes per day driving, seeing Billboards and Signs. 76.3% Listen to

Local Radio Stations Out-of-Home for an average of 37.1 minute
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or o[der

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
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AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls
Restaurants & Bars
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Spotify

SiriusXm
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Movie Theaters

Owned Music

610,042 or 92.3% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs spend an average of 65.2 minutes per day driving, seeing Billboards and Signs. 63.2% Listen to
Local Radio Stations Out-of-Home for an average of 36.2 minutes

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older
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264,026 or 92.2% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs spend an average of 28.6 minutes per day driving, seeing Billboards and Signs. 67.4% Listen to
Local Radio Stations Out-of-Home for an average of 28.3 minutes
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124,148 or 100.% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs spend an average of 53.7 minutes per day driving, seeing Billboards and Signs. 73.% Listen to
Local Radio Stations Out-of-Home for an average of 34.3 minutes/

e Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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13,472,292 or 92.% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
spend an average of 70.4 minutes per day driving, seeing Billboards and Signs representing 41.3% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
Weekly
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328,416 or 82.8% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
spend an average of 108.7 minutes per day driving, seeing Billboards and Signs representing 38.5% of all
Time Spent with Ad-Supported Out-of-Home Media.
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610,042 or 92.3% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs

spend an average of 65.2 minutes per day driving, seeing Billboards and Signs representing 41.6% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
Weekly
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264,026 or 92.2% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs

spend an average of 28.6 minutes per day driving, seeing Billboards and Signs representing 27.9% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

. Out-of-Home Media: Adults 18 or older
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s

9% 92.6%

5.1% 5.5% 7.0% g%
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16.5% 150% 17.6%
14.5%
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Er
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OOH Media: -
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T
‘-124,148 or 100.% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs

F.pend an average of 53.7 minutes per day driving, seeing Billboards and Signs representing 39.% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Weekly
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100.0%
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328,416 or 82.8% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs spend an average of 108.7 minutes per day driving an average of 63.3 miles each day and are
266.2% more likely to use Rand Road (US 12) than the Metro average

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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610,042 or 92.3% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs spend an average of 65.2 minutes per day driving an average of 38. miles each day and are
84.% more likely to use H Street/Benning Road than the Metro average

Top-26 Employment Zip Codes: Adults 18 or older
20001 . 1.24%
20024
20878
20032
22150
22101
20375
20002
20187
20151

22602 09:90%
20850 BB 050"
2314 1%
20503 [P0 109%
22060 H% 1.03%
1.00%

* Share of Everything
for Anything _

[(Employment status: Employed full-time (35 hours or more) AND Lifestyle characteristics: Work for the government)]



Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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264,026 or 92.2% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs spend an average of 28.6 minutes per day driving an average of 16.7 miles each day and are
232.7% more likely to use Highway 20 than the Metro average.

Top-26 Employment Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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124,148 or 100.% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs spend an average of 53.7 minutes per day driving an average of 31.2 miles each day and are
163.2% more likely to use Red Mountain Freeway (NE Loop 202) than t

Top-26 Employment Zip Codes: Adults 18 or older
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[(Employment status: Employed full-time (35 hours or more) AND Lifestyle characteristics: Work for the government)]
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Top Residential Zip Codes: (Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs)
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‘ 4,420,968 or 30.2% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.5 minutes every day
representing 32.% of all time spent daily with All forms of Print Medi
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Local Daily Newspa per(s) (Daily

Mew York Times (Daily+Sunday)

All Local Weekly Newspapers

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

Magazines

USA Today (Daily)

Catalogs

Books

USA USA Projection

Scarborough R1 2024: Jan24-Sep24
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Wall Strect Journal
(Daily)

9.7 Local Daily
Newspaper(s)
(Sunday)
12.9

Local Daily
Newspaper(s)
(Sunday)
132

L
mm
R A

Avg. Hours+Minutes/day with Ad-

Supported Print Media: Adults 18 or nfderm

m 9.3% who work Full-Time in
¥ Federal/State/Local
e 0%

GOVERNMENT Jobs
= who work Full-Time in Federal/State/Local GOVERNMENT Jobs
Qual Intab 729

Magazines. Wall Street ‘ljn‘;vrnill (Daily)

New York Times (Daily)
7.6

M
Adve
(excludi
USA Today (Daily) Magazines Catalogs)
93 7.4 12

New York Times
{sunday)
121

New York Times
(sunday)
122

Local Daily Newspaper(s)

mUsA = who work Full-Time in Federal/State/Local GOVERNMENT Jobs m USA

* Share of Everything

USA Projection Qual intab 11,648 for Anything _

soefa.ai

Scarborough R1 2024: Jan23-Aug24

[(Employment status: Employed full-time (35 hours or more) AND Lifestyle characteristics: Work for the government)]



Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

All Local Weekly Newspapers

Books

Magazines

Catalogs

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

New York Times (Daily)

USA Today (Daily)

177,156 or 44.7% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.7 minutes every day

m m Avg. Hours+Minutes/day with All
m ‘F Print Media: Adults 18 or older

who work Full-Time in
Federal/State/Local
GOVERNMENT Jobs

RN 13

= who work Full-Time in Federal/State/Local GOVERNMENT Jobs uCHI

New York Times (Daily
+Sunday)

e
Newspaper(s) (Daily
114

USA Today (Daily)
109

+Sunday)
1.7

Wall Street | New York

Catalogs

New York Times Local Dally
Nevsspaper(s)
{sunday)
13.7

New York
Times (Daily) ~ Magazi
83 7.5

New York Times
(Dally+Sunday)
1.3

® who work Full-Time in Federal/State/Local GOVERNMENT Jobs

HCHI

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or olde

Torl persons:

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) {Daily

All Local Weekly Newspapers
Magazines

Catalogs

Mew York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

New York Times (Daily)

USA Today (Daily)

Books

CHI DMA

Scarborough R2 2024: Feb24-Sep24

m

Supported Print Media: Adults 18 or olderm

Avg. Hours+Minutes/day with Ad-

who work Full-Time in
Federl/State/Local
GOVERNMENT Jobs

= who work Full-Time in Federal/State/Local GOVERNMENT Jobs
Qual Intab 73

ECHI

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

r Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
% Time Spent

New York Times (Sunday)
18.2

Magazines
16.7

Local Daily
Newsspaper(s)
{Sunday)
159

USA Today
(Daily)
109

Local €

Wall Street
Journal
(Daily) (Daily)

Local Daily
Newspaper(s)
(NMS;M-VI
a,

Wall Street journal
{Daily)

10.7
New York Times.

(Sunday)
144

Local Daily

Newspaper(s) (Daily Mapazines
7.5

Local Daily
Newspaper(s) (Sunday)
13.7

USA Today (Daily) N
113

# who work Full-Time in Federal/State/Local GOVERNMENT Jobs

W CHI
* Share of Everything

soefa.ai "

[(Employment status: Employed full-time (35 hours or more) AND Lifestyle characteristics: Work for the government)]



Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

All Local Weekly Newspapers

New York Times (Sunday)

‘Wall Street Journal (Daily)

Magazines

USA Today (Daily)

Catalogs

71V —— v

who work Full-Timein
Federal/State/Local
‘GOVERNMENT Jobs.

m- 4k
R — 10

= who work Full-Time in Federal/ State/Local GOVERNMENT Jobs

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

166,580 or 25.2% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day
representing 31.6% of all time spent daily with All forms of Print Media

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older

= WDC

Local Daily
Newspaper(s)
(Sunday)
12.2

Deva vork T {excluding Catalog
USA Today (Daily) (Daily+Sunday)
89 7.9

New York Times
(Daily)
6.5

Wall Street Journal
(Daily) Catalogs
8.7 4.0

New York Times (Daily
+Sunday)
9.8

Wall Street Journal
(Daily)
9.2

Local Daily

Local Daily
Newspaper(s) (Daily  Nev. rls)
+Sunday)

Direct Mail
Advertising

Magarines

7.5

= who work Full-Time in Federal/State/Loca

| GOVERNMENT Jobs

mWDC

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.
B e e v

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

Direct Mail Advertising (excluding Catalogs)
New York Times (Daily)

New York Times {Daily+Sunday)

All Local Weekly Newspapers

New York Times (Sunday)

Wall Street Journal (Daily)

Magazines

USA Today (Daily)

Catalogs

Books

wDC DMA

Scarborough R2 2024: Mar24-Sep24

o —
il <00t
M“

who work Full-Time in
Federal/State/Local
GOVERNMENT Jobs

# who work Full-Time in Federal/ StatefLocal GOVERNMENT Jobs
Qual Intab 375

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older |ff

=
EgM
S ER T

g

mWDC
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Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily
Newspaper(s)
(Sunday)
122

New Yark Times
{sunday)
9.4

"] Wall Street Journal (Daily)

USA Today (Daily)
8.9

8.7

Local Daily Newspaper(s)
(Daily+Sunday) New York Times (Daily)
8.6

6.5

(Daily
79

Local Daily
Newspaper(s)
(sunday)
12.7

New York Times
(Sunday)

(Daily+Sunday)
121 %1

Wall Street Journal (Daily)

Local Daily Newspaper(s)

USA Today

® who work Full-Time in Federal/State/Local GOVERNMENT Jobs

[(Employment status: Employed full-time (35 hours or more) AND Lifestyle characteristics: Work for the government)]

=WDC
*® Share of Everything

Y for Anything _



Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

Direct Mail Advertising (excluding Catalogs)
New York Times (Daily+Sunday)

New York Times (Sunday)

Books

New York Times (Daily)

Wall Street Journal (Daily)

USA Today (Daily)

Magazines

All Local Weekly Newspapers

Catalogs

who work Full-Time in
Federal/State/Local
GOVERNMENT Job:
10.5% .

2.5%

u who work Full-Time in Federal/State/Local GOVERNMENT lobs

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

77,431 or 27.% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8. minutes every day representing
29.1% of all time spent daily with All forms of Print Media.

Lacal Daily
Nevspaper(s) (Sunday)

New York Times (Daily
+Sunday)
9.1

Wall Street Journal
(Daily)
89

New York Times
(Daily)

[

Catalogs

Local Daily
Newspaper(s)
(sunday)
12.0

Wall Street Journal
(Daily)
9.3

New York Times (Daily
+Sunday)
89

al Daily
v(s) (Daily
+Sunday)
8.6

USA Today (Daily)
a7

Daily

erfs)

Direct Mail

Advert

(excluding

Catalog:
7.6

W SEA

= who work Full-Time in Federal/State/Local GOVERNMENT Jobs

m SEA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)
New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

USA Today (Daily)

Magazines

All Local Weekly Newspapers

Catalogs

Books

SEA DMA

Scarborough R2 2024: Feb24-Aug24

Totof persons:

Ml — E!'E

B e ;70
(262 3cd

8 0% 0.7%
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Cagagse I o 00
mm-!m

mm 10.5% 0 work Full-Timein
Federal /State/Local
M 38

GOVERNMENT Jobs
® who work Full-Time in Federal/State/Local GOVERNMENT Jobs
Qual Intab

Avg. Hours+Minutes/day with Ad-

(5 7]
5%
Supported Print Media: Adults 18 or alderm
WA
(03]

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

mSEA

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

New York Times
(sunday)
11.2

Local Daily
Newspaper(s)
(Sunday)
1.2

USA Today (Daily}
10.3

New York Times
(DailysSunday)
91

Magazines
89

Local Daily
Newspaper(s)
(Sunday)
12.0

New York Times
(Sunday)
10.8

New York Times (Daily
+Sunday)
8.9

USA Today (Daily)
8.7

Local Daily

Direct Mail Ad
[

= who work Full-Time in Federal/State/Local GOVERNMENT Jobs

[(Employment status: Employed full-time (35 hours or more) AND Lifestyle characteristics: Work for the government)]

soefa.ai

mSEA
® Share of Everything
for Anything _



16,618 or 13.4% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 15.2 minutes every day representing
26.9% of all time spent dally with All forms of Print Media

Thrsct AN Advertiing | iclifling Catlogs) WM m
Lol Dty Newspper(9 aysundo) PESH -
Loct Doy Nevwspaperts) (v PR . C T 1505

Local Daily Newspaper(s) New York Times

Local Daily Newspaper(s) (Sunday) {sunday) New York Times Wall Street Journal (Daily) . (Daily)
18.2 (DailysSunday) 9 1038
Books 159
New York Times
All Local Weekly Newspapers ISinis
Magazines urs+Minutes/day with All 159
il al Daily Newspaper(s] Dally Newinont
Print Media: Adults 18 or older Aocal ety Newsspperis) Local Daily Newspaper(s)
Catalogs (Daily (Sunday)

17.2 13.9

New York Times (Daily)

New York Times (Daily+Sunday) ‘
New York Times (Sunday) mw 6.9% il e m i R Yo e (Do)
Ui Todtry (haty] w 7.2% GOVERNMENT Jobs o
# who work Full-Time in Federal/StatefLocal GOVERNMENT lobs W PHX = who work Full-Time in Federal/State/Local GOVERNMENT Jobs m PHX
Avg. Week Ad-Supported f(“l! fﬂnt Media (Persons & % Reach): Adults 18 or olde{mﬂxg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising {(excluding Catalogs)

‘Wall Street Journal (Daily) Magazines

New York Times (Daily
Sunday) Catalogs All
13.3 . 3.5 lo..

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times USA Today (Daily)
All Local Weekly Newspapers (Daily+Sunday)
159
5 New York Times
Magazines (Sunday)
Catalogs M' 159
Avg. Hours+Minutes/day with Ad- ! . i
New York Times (Daily) Supported Print Media: Adults 18 or ulderm it +sunda Catalogs)

.5
Wall Street Journal (Daily)

New York Times.

11.6 8.2
DN s @5 e |
USA Today (Daily) m W who work Full-Time in PHX m USA Today (Daily) -
3 Federal/State/Local it 212
Books _ 88;2 GOVERNMENT Jobs 0.0%
u who work Full-Time in Federal/State/Local GOVERNMENT Jobs WPHX # who work Full-Time in Federal/State/Local GOVERNMENT Jobs M PHX
PHX DMA Scarborough R2 2024: Jan24-Aug24 Qual Intab 32 ® Share of Everything

New York Times (Daily+Sunday)

New York Times (Sunday)

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. o for Anything _

[(Employment status: Employed full-time (35 hours or more) AND Lifestyle characteristics: Work for the government)]



