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Activities past 12 months: Golf




14.2% or 37,183,859 of USA Adults 18 or older Played GOLF in the past 12 months.
Typical Adults 18 or older who Played GOLF in the past 12 months are 46.8 years old (4.3% younger than
average) and have a $143,185 (58.4% higher than average) annual household income.
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14.6% or 1,105,077 of CHICAGO DMA Adults 18 or older Played GOLF in the past 12 months.
Typical Adults 18 or older who Played GOLF in the past 12 months are 44.7 years old (7.8% younger than
average) and have a $138,801 (35.5% higher than average) annual household income.
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14.% or 266,329 of CINCINNATI DMA Adults 18 or older Played GOLF in the past 12 months.
Typical Adults 18 or older who Played GOLF in the past 12 months are 46.1 years old (5.7% younger than
average) and have a $135,735 (43.3% higher than average) annual household income.
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20.6% or 792,380 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Played GOLF in the past 12 months.
Typical Adults 18 or older who Played GOLF in the past 12 months are 47.1 years old (3.5% younger than
average) and have a $134,741 (26.5% higher than average) annual household income.

= who Played GOLF in the past
12 months

20.6%
%M

u Remainder of MINNEAPOLIS-

ST. PAULDMA

48.8

1,949,752

Average Age 48.7

Total Persons: 1,897,471

,054,843 Men Men Women Women

Ethnicity of Target vs. Market:

White

Black/African | 2.9%
American

Asian -1.0%

2.1%
Other v

Hispanic w"(’%

» who Played GOLF inthe past 12 months @ MINNEAPOLIS-ST. PAUL

Average Age:

Age Cell Demographics of Target vs. Market:
» who Played GOLF in the past 12 months B MINNEAPOLIS-ST. PAUL

Adults 18 or older
7.6%
i

18-20 21-24 25-29 30-34 35-39 45-49 50-54 55-59 65-69

¥ who Played GOLF in the past 12 months B MINNEAPOLIS-ST. PAUL

MINNEAPOLIS-ST. PAUL DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab 374
All Graphs and HBIAI Data Modeling Copyright @ 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Activities past 12 months: Golf

i'

W= HHI of Target vs. Market:

<$35K HHI

$35K-$50K HHI
$50K-$75K HHI
$75K-$100K HHI e
$100K-$150K HHI
$150K-$250K HHI

$250K+ HHI

Avg HHI:



14.9% or 373,800 of ST. LOUIS DMA Adults 18 or older Played GOLF in the past 12 months.
Typical Adults 18 or older who Played GOLF in the past 12 months are 47.8 years old (3.6% younger than
average) and have a $141,060 (49.% higher than average) annual household income.
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14.2% or 37,183,859 of USA Adults 18 or older Played GOLF in the past 12 months.

Adults 18 or older who Played GOLF in the past 12 months are 37.5% more likely to be a college graduate,
27.2% more likely to work full-time, 18.4% more likely to be married, 4.6% more likely to be a parent of 1 or
more children under 18.
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14.6% or 1,105,077 of CHICAGO DMA Adults 18 or older Played GOLF in the past 12 months.

Adults 18 or older who Played GOLF in the past 12 months are 33.6% more likely to be a college graduate,
32.7% more likely to work full-time, 13.% more likely to be married, 18.4% more likely to be a parent of 1 or
more children under 18.
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14.% or 266,329 of CINCINNATI DMA Adults 18 or older Played GOLF in the past 12 months.
Adults 18 or older who Played GOLF in the past 12 months are 62.3% more likely to be a college graduate,

34.7% more likely to work full-time, 28.4% more likely to be married, 31.% more likely to be a parent of 1 or
more children under 18.
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20.6% or 792,380 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Played GOLF in the past 12 months.
Adults 18 or older who Played GOLF in the past 12 months are 28.7% more likely to be a college graduate,
24.2% more likely to work full-time, 16.7% more likely to be married, 31.3% more likely to be a parent of 1
or more children under 18.
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14.9% or 373,800 of ST. LOUIS DMA Adults 18 or older Played GOLF in the past 12 months.
Adults 18 or older who Played GOLF in the past 12 months are 61.1% more likely to be a college graduate,
27.2% more likely to work full-time, 28.6% more likely to be married, 1.% less likely to be a parent of 1 or

more children under 18.
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14.2% or 37,183,859 of USA Adults 18 or older Played GOLF in the past 12 months.
Adults 18 or older who Played GOLF in the past 12 months are 14.7% more likely to own their home, 36.%

more likely to own a higher valued home, 12.9% more likely to have a single-family home, 12.7% more likely

to have a dog.
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14.6% or 1,105,077 of CHICAGO DMA Adults 18 or older Played GOLF in the past 12 months.
Adults 18 or older who Played GOLF in the past 12 months are 11.5% more likely to own their home, 12.1%

more likely to own a higher valued home, 6.8% more likely to have a single-family home, 22.4% more likely to

o = SS— have a dog.
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Activities past 12 months: Golf




14.% or 266,329 of CINCINNATI DMA Adults 18 or older Played GOLF in the past 12 months.
Adults 18 or older who Played GOLF in the past 12 months are 11.5% more likely to own their home, 25.7%

more likely to own a higher valued home, 12.9% more likely to have a single-family home, 4.5% more likely to

have a dog.
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‘ 20.6% or 792,380 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Played GOLF in the past 12 months.
‘ Adults 18 or older who Played GOLF in the past 12 months are 15.6% more likely to own their home, 16.1%
more likely to own a higher valued home, 16.4% more likely to have a single-family home, 3.9% more likely to

l have a dog.

Own/Rent/Other: Adults 18 or older MEM Type of Home: Adults 18 or older 4 (™ Pets in Home: Adults 18 or older
|

Single Family House (unattached)

OwnaDog g

5.0%

Townhouse or attached Home
9.4%

1.8%
Condominium OwnaCat
2.1%
11.5%
8.7%
4.9% 5.3% Apartment %
Own Own Second Home Mobile Home or Manufactured 1.6% Own other type of Pet
or Real Estate Home 1.7%
Property -
& who Played GOLF in the past 12 months W MINNEAPOLIS-ST. PAUL = who Played GOLF in the past 12 months m MINNEAPOLIS-ST. PAUL » who Played GOLF in the past 12 months. w MINNEAPOLIS-ST. PAUL

V24l Value of Owned Home: Adults 18 or older Home Loans: Adults 18 or older

Average Value of Owned Home:

<$150K $150K-$200K  $200K-$250K  $250K-$300K  $300K-$350K  $350K-$500K  $S500K-$750K $750K-51M

who Played GOLF in the past 12 months.
MINNEAPOLIS-ST. PAUL S388.231

Home Mortgage Refinanced Home Equity own
Home Mortgage Loan/Home Home/Property
Improvement  Outright (No
MINNEAPOLIS-ST. PAUL DMA Scarborough R1 2024: Jan23-Jan24  Qual Intab 374 & Loan Mortgages)
All Graphs and HBIA| Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved.

= who Played GOLF in the past 12 months m MINNEAPOLIS-ST. PAUL

Activities past 12 months: Golf



14.9% or 373,800 of ST. LOUIS DMA Adults 18 or older Played GOLF in the past 12 months.
Adults 18 or older who Played GOLF in the past 12 months are 13.9% more likely to own their home, 36.8%

more likely to own a higher valued home, 14.2% more likely to have a single-family home, 15.6% more likely
to have a dog.
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14.2% or 37,183,859 of USA Adults 18 or older Played GOLF in the past 12 months.
Adults 18 or older who Played GOLF in the past 12 months are 10.8% more likely to look up D-I-Y advice
online, 4.2% less likely to always vote in local elections, 49.9% more likely to belong to a gym, 37.7% more

likely to fly domestic past yr.
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*k Past 12-months Domestic Airline Trips: Adults 18 or older
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14.6% or 1,105,077 of CHICAGO DMA Adults 18 or older Played GOLF in the past 12 months.

Adults 18 or older who Played GOLF in the past 12 months are 13.3% more likely to look up D-1-Y advice
online, 13.5% less likely to always vote in local elections, 43.6% more likely to belong to a gym, 36.5%
more likely to fly domestic past yr.
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14.% or 266,329 of CINCINNATI DMA Adults 18 or older Played GOLF in the past 12 months.
Adults 18 or older who Played GOLF in the past 12 months are 17.6% more likely to look up D-I-Y advice
online, 17.2% more likely to always vote in local elections, 55.3% more likely to belong to a gym, 42.9%

more likely to fly domestic past yr.
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20.6% or 792,380 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Played GOLF in the past 12 months.
Adults 18 or older who Played GOLF in the past 12 months are 9.4% more likely to look up D-I-Y advice
online, 7.4% more likely to always vote in local elections, 26.5% more likely to belong to a gym, 37.7%
more likely to fly domestic past yr.
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14.9% or 373,800 of ST. LOUIS DMA Adults 18 or older Played GOLF in the past 12 months.
Adults 18 or older who Played GOLF in the past 12 months are 13.9% more likely to look up D-I-Y advice
online, 6.% more likely to always vote in local elections, 73.5% more likely to belong to a gym, 53.4% more

likely to fly domestic past yr.
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Past 30-days QSR Users: Adults 18 or older
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= who Played GOLF in the past 12 months.

Total ngzu%g:ly QSR Users: Avg. Monthly QSR Meals:
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88.6%
232,274,8

less likely to smoke cigarettes.

14.2% or 37,183,859 of USA Adults 18 or older Played GOLF in the past 12 months.
Adults 18 or older who Played GOLF in the past 12 months are 4.5% more likely to use QSRs past mo.,
13.6% more likely to use Sit-Down Restaurants past mo., 36.4% more likely to use Casinos past yr., 28.5%
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Past 30-days QSR Users: Adults 18 or older
B 9%

less likely to smoke cigarettes.

14.6% or 1,105,077 of CHICAGO DMA Adults 18 or older Played GOLF in the past 12 months.
Adults 18 or older who Played GOLF in the past 12 months are 7.2% more likely to use QSRs past mo.,
18.3% more likely to use Sit-Down Restaurants past mo., 32.2% more likely to use Casinos past yr., 28.6%
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14.% or 266,329 of CINCINNATI DMA Adults 18 or older Played GOLF in the past 12 months.
Adults 18 or older who Played GOLF in the past 12 months are .8% more likely to use QSRs past mo., 8.2%
more likely to use Sit-Down Restaurants past mo., 39.7% more likely to use Casinos past yr., 57.3% less likely
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Past 30-days QSR Users: Adults 18 or older
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Total Momhly QSR Users: Avg. Monthly QSR Meals:

87.6%

e TR 7

20.6% or 792,380 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Played GOLF in the past 12 months.
Adults 18 or older who Played GOLF in the past 12 months are 2.1% more likely to use QSRs past mo.,
13.1% more likely to use Sit-Down Restaurants past mo., 34.8% more likely to use Casinos past yr., 7.1% less
likely to smoke cigarettes.
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14.9% or 373,800 of ST. LOUIS DMA Adults 18 or older Played GOLF in the past 12 months.

Adults 18 or older who Played GOLF in the past 12 months are .9% more likely to use QSRs past mo., 7.6%
more likely to use Sit-Down Restaurants past mo., 33.6% more likely to use Casinos past yr., 46.% less likely
to smoke cigarettes.
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14.2% or 37,183,859 of USA Adults 18 or older Played GOLF in the past 12 months.

Adults 18 or older who Played GOLF in the past 12 months are 33.1% more likely to have a 401K, 31.9% more
likely to have an Auto Loan, 64.3% more likely to Invest/Trade Stocks Online, 11.5% less likely to pay with
their Debit Card.

Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

N ll Financial Services Has and/or Uses: Adults 18 or older

Mutual Funds m %
Money Market Funds m 22.6%.
Other (Crypto / NFTs [ Metals, etc.) ulg,:x’ 15.0% 5.9% 6.6% 7.0% g oo
_ o - o . - o o O
529 Plan / College Savings Plan 5.5% Checking Debitor ATM  Savings  Credit Card online Mobile online Bill Home Money  Certificates of Studentloan Refinanced Personal Loan  Home

Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property ’;2“" Account Mortgage Loan of Home

GoANRE Equity Loan

w who Played GOLF in the past 12 months mUSA ® who Played GOLF in the past 12 months  EUSA

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Past 3-Months Payment Methods Used: Adults 18 or older

S

67,636,388 25.8%

Financial Planner "
e 47,341,432 18.2%

Online Investing / Stock Trading & e 16.0%

Accountant

: 13.4% ® .

Insurance Agent at a Local Office (not online) 10.1%

8.1%
Real Estate Agent M@g 20.4%) 20.1% 3 g.a% 7%
it 3.0% 3% 3.7% 3.4%
Estate Planning A8%
N = :
Divorce/ Family Attorney 1 2599: (*Past 12 Months) Debit Card  MasterCard ~ Venmo Zelle ApplePay  Cash App Qa;fll;eﬁl Google Pay  Discover A;nx:::sn ;::Se:z;r Square Cash Samsung Pay
» who Played GOLF in the past 12 months wUSA = who Played GOLF in the past 12 months mUSA
USA USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 3,148
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: lan23-Aug24 Qual intab 23,335

Activities past 12 months: Golf



14.6%
Adults

likely t

or 1,105,077 of CHICAGO DMA Adults 18 or older Played GOLF in the past 12 months.
18 or older who Played GOLF in the past 12 months are 42.8% more likely to have a 401K, 26.7% more

o have an Auto Loan, 88.5% more likely to Invest/Trade Stocks Online, .7% more likely to pay with their

Debit Card.
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their Debit Card.

14.% or 266,329 of CINCINNATI DMA Adults 18 or older Played GOLF in the past 12 months.
Adults 18 or older who Played GOLF in the past 12 months are 28.8% more likely to have a 401K, 5.6% more

likely to have an Auto Loan, 61.3% more likely to Invest/Trade Stocks Online, 28.6% less likely to pay with
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“ﬁﬁlnvestments Owned: Adults 18 or Ider

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Second Home or Real Estate Property

20.6% or 792,380 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Played GOLF in the past 12 months.
Adults 18 or older who Played GOLF in the past 12 months are 20.6% more likely to have a 401K, 27.3% more
likely to have an Auto Loan, 65.9% more likely to Invest/Trade Stocks Online, 8.% less likely to pay with their
Debit Card.
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14.9% or 373,800 of ST. LOUIS DMA Adults 18 or older Played GOLF in the past 12 months.
Adults 18 or older who Played GOLF in the past 12 months are 35.2% more likely to have a 401K, 29.% more

likely to have an Auto Loan, 89.3% more likely to Invest/Trade Stocks Online, 7.5% less likely to pay with their
Debit Card.
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Adults 18 or older who Played GOLF in the past 12 months spend an average of 2 days, 23 hours, 19 minutes and 33
seconds each week with All Forms of Media.

87.1% of Aduits 18 or older who Played GOLF in the past 12 months spend an avg. of 8 hours and 26 minutes each week listening to All
Local AM/FM Radio, representing 10.3% of total time spent with all forms of Media.
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Adults 18 or older who Played GOLF in the past 12 months spend an average of 2 days, 23 hours, 5 minutes and 23
seconds each week with All Forms of Media.

91.6% of Adults 18 or older who Played GOLF in the past 12 months spend an avg. of 9 hours and 6 minutes each week listening to All
Local AM/FM Radio, representing 11.7% of total time spent with all forms of Media.
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Adults 18 or older who Played GOLF in the past 12 months spend an average of 3 days, 5 hours, 52 minutes and 5
seconds each week with All Forms of Media.

88.1% of Adults 18 or older who Played GOLF in the past 12 months spend an avg. of 7 hours and 24 minutes each week listening to All
Local AM/FM Radio, representing 8.4% of total time spent with all forms of Media.
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Adults 18 or older who Played GOLF in the past 12 months spend an average of 3 days, 0 hours, 37 minutes and 28
seconds each week with All Forms of Media.

88.% of Adults 18 or older who Played GOLF in the past 12 months spend an avg. of 8 hours and 46 minutes each week listening to All
Local AM/FM Radio, representing 10.6% of total time spent with all forms of Media.
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Adults 18 or older who Played GOLF in the past 12 months spend an average of 3 days, 5 hours, 51 minutes and 4
seconds each week with All Forms of Media.

90.1% of Adults 18 or older who Played GOLF in the past 12 months spend an avg. of 9 hours and 40 minutes each week listening to All
Local AM/FM Radio, representing 11.2% of total time spent with all forms of Media.
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Adults 18 or older who Played GOLF in the past 12 months spend an average of 2 days, 6 hours, 22 minutes and 54
seconds each week with All Forms of Ad-Supported Media.

83.% of Adults 18 or older who Played GOLF in the past 12 months spend an avg. of 7 hours and 57 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 12.1% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Played GOLF in the past 12 months spend an average of 2 days, 7 hours, 51 minutes and 35
seconds each week with All Forms of Ad-Supported Media.

87.6% of Adults 18 or older who Played GOLF in the past 12 months spend an avg. of 8 hours and 50 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 13.9% of totaltime spent with all forms of Ad-Supported Media.
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Adults 18 or older who Played GOLF in the past 12 months spend an average of 2 days, 12 hours, 25 minutes and 55

seconds each week with All Forms of Ad-Supported Media.

85.2% of Adults 18 or older who Played GOLF in the past 12 months spend an avg. of 7 hours and 4 minutes each week listening to Local
| Ad-Supported AM/FM Radio, representing 10.% of totaltime spent with all forms of Ad-Supported Media.
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Adults 18 or older who Played GOLF in the past 12 months spend an average of 2 days, 4 hours, 56 minutes and 23
seconds each week with All Forms of Ad-Supported Media.

83.3% of Adults 18 or older who Played GOLF in the past 12 months spend an avg. of 8 hours and 9 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 12.8% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Played GOLF in the past 12 months spend an average of 2 days, 10 hours, 17 minutes and 58
seconds each week with All Forms of Ad-Supported Media.

85.4% of Adults 18 or older who Played GOLF in the past 12 months spend an avg. of 9 hours and 3 minutes each week listening to Local
Ad-SugportedAM/FM Radio, representing 13.3% of totaltime spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

56:46:10
concurr
Usage 52.3%

who Played GOLF inthe ST. LOUIS
past 12 months

% of Total
Weekly H:M:

Avg, Weekly
‘\g‘f
eﬁ
m who Played GOLF in the past 12 months | ST. LOUIS
ST.LOUIS ~ DMA  Scarborough R12024:Jan23-Jan24  QualIntab 313 ST.LOUIS ~ DMA  Scarborough R12024:Jan23-Dec23  QudlIntab 1,952 Hubbqr Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. . OBy PG for Anything

Activities past 12 months: Golf



(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

search (Google, Bing, etc.)

Local AM/EM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)

Aveath

/ fsports

Banking/Financial/Real Estate (Websites/Apps)
Facebook

Local TV Stations

Games/Fantasy/Betting Sites

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores

Instagram

Total Persans

= who Played GOLF in the past 12 months

Forms of Media: Adults 18 or older

Avg. Hours+Minutes/day with All

past 12 months

mUSA

| Adults 18 or older who Played GOLF in the past 12 months spend an average of 7 hours and 46
minutes each day with All Forms of Ad-Supported Media. 83.% listen to Local AM/FM Radio for an
avg. of 68.2 minutes/day.

(Local Radio delivers 12.1% of Time with Ad-Supported Media.)
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Adults 18 or older who Played GOLF in the past 12 months spend an average of 7 hours and 58
minutes each day with All Forms of Ad-Supported Media. 87.6% listen to Local AM/FM Radio for an
avg. of 75.8 minutes/day. (Local Radio delivers 13.9% of Time with Ad-Supported Media.)

Top-13 AH Forms of Med’m (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Played GOLF in the past 12 months spend an average of 8 hours and 37
minutes each day with All Forms of Ad-Supported Media. 85.2% listen to Local AM/FM Radio for an

avg. of 60.6 minutes/day. (Local Radio delivers 10.% of Time with Ad-Supported Media.)
Top-l.la All lforms of Medm (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Played GOLF in the past 12 months spend an average of 7 hours and 33
minutes each day with All Forms of Ad-Supported Media. 83.3% listen to Local AM/FM Radio for an
( Local Radio delivers 12.8% of Time with Ad-Supported Media.)
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Adults 18 or older who Played GOLF in the past 12 months spend an average of 8 hours and 19
minutes each day with All Forms of Ad-Supported Media. 85.4% listen to Local AM/FM Radio for an
(Local Radio delivers 13.3% of Time with Ad-Supported Media.)
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30,853,743 or 83.% of Adults 18 or older who Played GOLF in the past 12 months listen to Ad-
Supported Local AM/FM Radio for an average of 68.2 minutes every day representing 44.% of all
time spent daily with Ad-Supported Audio.

Avg. Week All 4 Audm (Persons & % Reach): Adults 18 or older
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Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

ime spent.

0 84.0%
Podcasts M 10.4%
spotify  FENERKS LR :
potify g % m SiriusXM
siriuskM - FE St 208
YouTube Music - PP Sk vrm vils Fodeasts )
3 o ‘ Podcasts 6 E 5
Owned Music Mm m 25,0 Apple
Pandora mm Avg. Hours+Minutes/day with A Music IV_ Al
i . Music \pple
A R mm Audio: Adults 18 or older m 9.9 Y‘:\;I”U‘be Pandora | epa Music
usic e it
TV Music Channels  [HGREER SO Pl 14.9 85 WAl 74
Amazon All iHe...
All Others : i
mm;‘ - b EOIE e m Local AM/FM Radio | Spotify Pandora Local AM/FM Radio  fOWREdMUSIE| Music  Others
iHeartRadio m.“%s st 12 months " 7 | 723 247 115 69.2 15 8.8 73 | Aud.
Audiobooks . 3'& 1.5%

w who Played GOLF in the past 12 months

mUSA

® who Played GOLF in the past 12 months

mUSA

Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 18 or olderq Avg.

Time 5
Local AM/FM Radio 82 . m
Podcasts  FHUTERE E—ERT 13.59)
YouTube Music mm. m
TV Music Channels m‘m m Y“UTu‘be YouTube
. = = = Podcasts Music Podcasts Music
pandora AN RE oL 24.2 11.8 19.6 14.2
spotify  GRYRERE BWET (74|
Amazon Music 8 362 44 Avg. Hours+Minutes/day with Ad- m TV Musi All
Supported Audio: Adults 18 or older . . usic / IVAMUSIEY Amazon
All Others  APRRRER IR (a0} Pa&d 3"" B O Spotify Channelsy Music
iHeartRadio  BYREAE B ] 12 S s 10.7 8.2 7.0
siriuskM  GRRRAPTE £2.5% e
Audiobook: _";832 _ m “ Amazon |IHeart.. iHea...
iobooks i a 7 .
2 0 who Played GOLF in the UsA SEe Local AM/FM Radio Spotify Music 4.1 Local AM/FM Radio Pandora All Others 3.4
owned Music i 8:0% past 12 months [0.0:¢ | 68.2 11.1 6.8 SiriusX... 64.4 89 7.0 Siriu..
Apple Music [ 8:8% 0.0%
= who Played GOLF in the past 12 months mUSA w who Played GOLF in the past 12 months m USA
UsA USA Projection Scarborough R1 2024: Jan23-Aug24 Qudl Intab 3,148 * Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Scarborough R1 2024: Jan23-Aug24

USA Projection

Activities past 12 months: Golf

Scarborough R1 2024: Jan23-Aug24

soefa.ai

for Anything _



[ 968,591 or 87.6% of Adults 18 or older who Played GOLF in the past 12 months listen to Ad-
Supported Local AM/FM Radio for an average of 75.8 minutes every day representing 46.9% of all
time spent daily with Ad-Supported Audio.
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226,929 or 85.2% of Adults 18 or older who Played GOLF in the past 12 months listen to Ad-
Supported Local AM/FM Radio for an average of 60.6 minutes every day representing 45.4% of all
time spent daily with Ad-Supported Audio.
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[ 660,334 or 83.3% of Adults 18 or older who Played GOLF in the past 12 months listen to Ad-
Supported Local AM/FM Radio for an average of 69.9 minutes every day representing 41.9% of all
time spent daily with Ad-Supported Audio.
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[ 319,209 or 85.4% of Adults 18 or older who Played GOLF in the past 12 months listen to Ad-
Supported Local AM/FM Radio for an average of 77.6 minutes every day representing 45.8% of all
time spent daily with Ad-Supported Audio.
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. 30,853,743 or 83.% of Adults 18 or older who Played GOLF in the past 12 months listen to Ad-
Supported Local AM/FM Radio for an average of 68.2 minutes every day representing 44.% of all
time spent daily with Ad-Supported Audio.
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226,929 or 85.2% of Adults 18 or older who Played GOLF in the past 12 months listen to Ad-
Supported Local AM/FM Radio for an average of 60.6 minutes every day representing 45.4% of all
time spent daily with Ad-Supported Audio.
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319,209 or 85.4% of Adults 18 or older who Played GOLF in the past 12 months listen to Ad-

Supported Local AM/FM Radio for an average of 77.6 minutes every day representing 45.8% of all
time spent daily with Ad-Supported Audio.
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' 30,853,743 or 83.% of Adults 18 or older who Played GOLF in the past 12 months listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Classic Hits, Country, and
Pop Contemporary Hit Radio.
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968,591 or 87.6% of Adults 18 or older who Played GOLF in the past 12 months listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Hot AC, Pop Contemporary Hit Radio,
Classic Rock, and All Sports.
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226,929 or 85.2% of Adults 18 or older who Played GOLF in the past 12 months listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are News/Talk/Information, Country, Classic Hits, Adult
Contemporary, and Hot AC.
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660,334 or 83.3% of Adults 18 or older who Played GOLF in the past 12 months listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Country, Hot AC, Classic Hits, Pop Contemporary Hit Radio,
and Classic Rock.
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319,209 or 85.4% of Adults 18 or older who Played GOLF in the past 12 months listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Classic Rock, Adult Contemporary, New Country, Classic Hits,
and Adult Hits.
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26,280,075 or 70.7% of Adults 18 or older who Played GOLF in the past 12 months watch Ad-
Supported Local TV Stations for an average of 82.7 minutes every day representing 27.8% of all time
spent daily with Ad-Supported Video.
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825,075 or 74.7% of Adults 18 or older who Played GOLF in the past 12 months watch Ad-Supported
Local TV Stations for an average of 82.3 minutes every day representing 31.9% of all time spent daily
with Ad-Supported Video.
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208,752 or 78.4% of Adults 18 or older who Played GOLF in the past 12 months watch Ad-Supported
Local TV Stations for an average of 98.4 minutes every day representing 28.2% of all time spent daily
with Ad-Supported Video.
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592,253 or 74.7% of Adults 18 or older who Played GOLF in the past 12 months watch Ad-Supported
Local TV Stations for an average of 86.7 minutes every day representing 28.5% of all time spent daily
with Ad-Supported Video.
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Local TV Stations for an average of 93.5 minutes every day representing 26.3% of all time spent daily
with Ad-Supported Video.
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26,280,075 or 70.7% of Adults 18 or older who Played GOLF in the past 12 months watch Ad-

Supported Local TV Stations for an average of 82.7 minutes every day representing 27.8% of all time
spent daily with Ad-Supported Video.
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825,075 or 74.7% of Adults 18 or older who Played GOLF in the past 12 months watch Ad-Supported
Local TV Stations for an average of 82.3 minutes every day representing 31.9% of all time spent daily
with Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % n H n Video: Adults 18 or older
76.2% Share of Ad-Supported Video
74.7% 73.8%
5:13
who Played GOLF in the CHICAGO
past 12 months
% of Wee
Time Speni
Ad-S
Video: 41.1% 42.4%
31.7%
19.7%
17.1% 17.2%
12.2%
Weekly 5.1% 5.1%
Total o 07
Persons 4.5% 4.4% —L3% m
Reached: B 2,781,778 5 1,109,114 725,061 ,395,099 532,687 ' 381,708
Local TV Amazon YouTube AppleTV+ Netflix TikTok Disney+ Roku
Avi
Daily Mi
®m who Played GOLF in the past 12 months m CHICAGO
CHICAGO DMA Scarborough R1 2024: Feb23-Mar24 Qual Intab 463 CHICAGO ~ DMA  Scarborough R12024: Feb23-Mar24 ~ Qual Intab 3,488 ®= Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. soeﬁ_ for Anything _ =

Activities past 12 months: Golf



| 208,752 or 78.4% of Adults 18 or older who Played GOLF in the past 12 months watch Ad-Supported

Local TV Stations for an average of 98.4 minutes every day representing 28.2% of all time spent daily
with Ad-Supported Video.
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592,253 or 74.7% of Adults 18 or older who Played GOLF in the past 12 months watch Ad-Supported

Local TV Stations for an average of 86.7 minutes every day representing 28.5% of all time spent daily
with Ad-Supported Video.
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285,222 or 76.3% of Adults 18 or older who Played GOLF in the past 12 months watch Ad-Supported
Local TV Stations for an average of 93.5 minutes every day representing 26.3% of all time spent daily
with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

{average week)

Comedies, Local News - Morning, and Dramas.

26,280,075 or 70.7% of Adults 18 or older who Played GOLF in the past 12 months watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Movies,
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825,075 or 74.7% of Adults 18 or older who Played GOLF in the past 12 months watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Movies, Local News - Evening, Comedies, Local
News - Morning, and Game Shows.
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208,752 or 78.4% of Adults 18 or older who Played GOLF in the past 12 months watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Morning, Local News -
Evening, Movies, and Dramas.
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592,253 or 74.7% of Adults 18 or older who Played GOLF in the past 12 months watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Movies, Local News -
Morning, Dramas, and National/Network News.
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285,222 or 76.3% of Adults 18 or older who Played GOLF in the past 12 months watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Comedies, Movies, Local News - Evening, Local
News - Morning, and Dramas.
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‘ 27,700,767 or 74.5% of Adults 18 or older who Played GOLF in the past 12 months use Ad-
Supported Social Media for an average of 111.9 minutes every day representing 21.7% of all time
o322 spent daily with Ad-Supported Digital Media.
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864,231 or 78.2% of Adults 18 or older who Played GOLF in the past 12 months use Ad-Supported
Social Media for an average of 112.2 minutes every day representing 22.6% of all time spent daily
with Ad-Supported Digital Media.
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195,203 or 73.3% of Adults 18 or older who Played GOLF in the past 12 months use Ad-Supported
Social Media for an average of 112.7 minutes every day representing 22.8% of all time spent daily
with Ad-Supported Digital Media.
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[ 575,952 or 72.7% of Adults 18 or older who Played GOLF in the past 12 months use Ad-Supported
Social Media for an average of 113.3 minutes every day representing 22.4% of all time spent daily
with Ad-Supported Digital Media.
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245,674 or 65.7% of Adults 18 or older who Played GOLF in the past 12 months use Ad-Supported
Social Media for an average of 95.3 minutes every day representing 18.% of all time spent daily with
Ad-Supported Digital Media.
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27,700,767 or 74.5% of Adults 18 or older who Played GOLF in the past 12 months use Ad-
Supported Facebook for an average of 37.4 minutes every day representing 33.4% of all time spent
daily with Ad-Supported Social Media.

Avg. Week All Socml Medm (Persons & % Reach): Adults 18 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook 99 754 139 6.0%
Instagram P L Ul
YouTube Video 4474 710 47.6

TikTok  ETEY T

Linkedin
X (Formerly "Twitter")

Recs - PP A
sopch PSS PR
whaesspr  FAPPAPE T

Avg. Hours+Minutes/day with all
Social Media: Adults 18 or older

Others(Rumble, Twitch, Gab, Par... [AROSSS BB - o -
Blogs/Message Boards (read... mm 16.7%
who Played GOLFinthe
tumblr 23'?9“ past 12 months

m who Played GOLF in the past 12 months mUSA

Facebook
40.4

‘ TikTok
YouTube Video 13.1

22.9

Reddit
6.6

X
Instagram (Formerly

: Facebook
19.8 "Twitter")

51.8

YouTube Video
26.6

Linkedin
7.2

TikTok X
13.3 (Former...

Instagram
234

Pinter... = Reddit
5.4 5.1

u who Played GOLF in the past 12 months

u USA

Avg. Week Ad- Suggorted Social Media (Persons & % Reach): Adults 18 or oider Avg Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook p : m
instagram m_m
VouTube Video PR — .
ok AR . 2
Linkedin e
X (Formerly “Twitter”) m You lu)l))n/\."idf'o Instlz;’g;am YouT |;|;:xl)\mh-o Insiagzgam
Reddit ] e : = :
Pinterest Avg. Hours+Minutes/day with Ad- m Pinter Red
i ia: ; LinkedIn D s
Snapchat M Supported Social Media: Adults 18 m LinkedIn y 6
or older ) 5.8 -/ =
WhatsApp -m. e ]
Wha..
Others(Rumble, Twitch, Gab,Pa... 3 . :
{ e, P aesag ] — - m W Facebook TikTok X (Formerly Facebook TikTok X
Blogs/Message Boards (read... FYOARRAR S 4% 1> e 105 | 37.4 13.1 “Twitter™) | Sna... | B.. 453 13.3 (Former... Ot...
1 GOLF
e PEEORYE 354 L
= who Played GOLF in the past 12 months m USA w who Played GOLF in the past 12 months m USA
USA USA Projection  Scarborough R12024: Jan23-Aug24 ~ QualIntab 3,148 SOEﬁ ai Share of Everything
-

All Graphs and soefo.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Projection

Scarborough R1 2024: Jan23-Aug24 Qual Intab 23,335

Activities past 12 months: Golf

for Anything




850,483 or 77.% of Adults 18 or older who Played GOLF in the past 12 months use Ad-Supported
Facebook for an average of 38.1 minutes every day representing 34.% of all time spent daily with
Ad-Supported Social Media.
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195,203 or 73.3% of Adults 18 or older who Played GOLF in the past 12 months use Ad-Supported
Facebook for an average of 35.9 minutes every day representing 31.9% of all time spent daily with
Ad-Supported Social Media.

Avg. Week All Socmf Media (Persons & % Reach): Adults 18 or older Avg Day All Social Media (9’ Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook
Instagram
YouTube Video
TikTok

2.8

X (Formerly "Twitter")
Reddit
Linkedin

Pinterest Avg. Hours+Minutes/day with all

Social Media: Adults 18 or older

Ea

Snapchat
Others{Rumble, Twitch, Gab, Par...

whatshon BB

Blogs/Message Boards (read... PRI B0 19.9%

IEQQSHEQ%QH

5 who Played GOIF in the CINCINNATI
tumblr P 3, 3 past 12 months 0,6%
u who Played GOLF in the past 12 months = CINCINNATI

Facebook
40.7

Reddit TikTok
8.9 8.8

X
LinkedIn (Formerly
8.0 "Twitter")

YouTube Video

27.1

sSna... | Pin...

Instagram
16.8

YouTube Video Instagram
30.4 204

X
(Forme” |inke..  Pinte...
“Twitte.! 5o 5.6

Oth
Facebook TikTok Reddit SRS Bl...
591 13.8 6.5 3.3 M. WL S

u who Played GOLF in the past 12 months

B CINCINNATI

Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 18 or older

Total Persons:

Facebook m 0 5%

- [ —

RN [ ——

ok [ Y

T —

ke P e AP

X (Formerly "Twitter") mm

Pinterst PR R

Others(Rumble, Twitch, Gab, Pa... PSSR BB o
WhatsApp  FRETRR

Blogs/Message Boards (read... mm 17.2%

Avg. Hours+Minutes/day with Ad-
Supported Social Media: Adults 18
orolder

v [EON

o > o
% =) - - 0. fon o o D i
Sl P R A Sk R

9% who Played GOLFin the CINCINNATI
rumblr P s 3 o
® who Played GOLF in the past 12 months W CINCINNATI

CINCINNAT! DMA Scarborough R1 2024: lan23-Jan24 Qual Intab 275
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC, All rights reserved.

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook
359

Instagram TikTok
il 8.8

Blogs/
Message

Boards...
4.9 4.0

YouTube Video [Linkedin Pinte... | Sn...
27.1 5.0 3.0 2.2

“Twi.. | Red...

YouTube Video Instagram
30.3 18.4

X
(Forme.. | Pinter.. Reddit
"Twitte... 5.0 43

Facebook TikTok

Linkedin
a7.7 13.8 5.4

® who Played GOLF in the past 12 months

Activities past 12 months: Golf

® CINCINNATI
* Share of Everything



575,952 or 72.7% of Adults 18 or older who Played GOLF in the past 12 months use Ad-Supported
Facebook for an average of 38.7 minutes every day representing 34.1% of all time spent daily with
Ad-Supported Social Media.
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245,674 or 65.7% of Adults 18 or older who Played GOLF in the past 12 months use Ad-Supported
Facebook for an average of 30.6 minutes every day representing 32.1% of all time spent daily with
Ad-Supported Social Media.
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27,700,767 or 74.5% of Adults 18 or older who Played GOLF in the past 12 months use Ad-
Supported Facebook for an average of 37.4 minutes every day representing 33.4% of all time spent
daily with Ad-Supported Social Media.
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850,483 or 77.% of Adults 18 or older who Played GOLF in the past 12 months use Ad-Supported
Facebook for an average of 38.1 minutes every day representing 34.% of all time spent daily with

Ad-Supported Social Media.

Avg. Hours+Minutes/day with Ad-Supported
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195,203 or 73.3% of Adults 18 or older who Played GOLF in the past 12 months use Ad-Supported
Facebook for an average of 35.9 minutes every day representing 31.9% of all time spent daily with
Ad-Supported Social Media.

Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older

"Share of Ad-Supported Social Media"

mm T
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575,952 or 72.7% of Adults 18 or older who Played GOLF in the past 12 months use Ad-Supported
Facebook for an average of 38.7 minutes every day representing 34.1% of all time spent daily with
Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 72.7% 71.3% Social Media: Adults 18 or older
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245,674 or 65.7% of Adults 18 or older who Played GOLF in the past 12 months use Ad-Supported
Facebook for an average of 30.6 minutes every day representing 32.1% of all time spent daily with

Ad-Supported Social Media.

Avg. Hours+Minutes/day with Ad-Supported
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Social Media: Adults 18 or older
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 2,787,753;
Local Radio: 1,969,189; Social Media: 1,936,834; Non-Prem. Cable: 1,147,656; Local TV:
980,618 reaching Adults 18 or older who Played GOLF in the past 12 month
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 92,996;
Social Media: 65,534; Local Radio: 61,649; Non-Prem. Cable: 36,077; Local TV: 30,019
reaching Adults 18 or older who Played GOLF in the past 12 months.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 18,507;
Local Radio: 14,537; Social Media: 13,725; Non-Prem. Cable: 9,466; Local TV: 7,721
reaching Adults 18 or older who Played GOLF in the past 12 months.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 58,570;
Local Radio: 42,176; Social Media: 37,832; Local TV: 22,411; Non-Prem. Cable: 21,467
reaching Adults 18 or older who Played GOLF in the past 12 months.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 31,977;
Local Radio: 19,997; Social Media: 18,227; Non-Prem. Cable: 12,543; Local TV: 11,701
reaching Adults 18 or older who Played GOLF in the past 12 months.
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' 34,687,613 or 93.3% of Adults 18 or older who Played GOLF in the past 12 months spend an average
of 66.6 minutes per day driving, seeing Billboards and Signs. 69.4% Listen to Local Radio Stations
Out-of-Home for an average of 41.3 minutes/day.
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(average week)

‘Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

SiriusXm

YouTube Music

Movie Theaters

R2IB

® who Played GOLF in the past 12 months

Avg. Hours+Minutes/day with Out-

of-Home Media: Adults 18 or older
0

Concurrent
=1

who Played GOLF inthe usa
past 12 months

u USA

Top -13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

veroge ooyl

AM/FM Radio
43,

Walking in Towns,
Cities, Downtown
Areas
22.8

Movie
Theaters
143

Restaurants &
Bars SiriusXM
135 13.3

YouT...
Music
6.3

Walking in Towns,

Cities, Downtown
Areas Shopping
21.5 1

Restaurants & Grocery
Bars SiriusXV Stores

14.4 11.2 9.5

Movie
AM/FM Radio Theaters Pod...
419 14.1 s

w who Played GOLF in the past 12 months

mUSA

Top-13 Ad-. Suggorted Out-of-Home Media (Persons & % Reach} Adults 18 or older

(Averoge Week
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Movie Theaters

YouTube Music

Retail Stores

Health Clubs/Gyms

USA USA Projection

= who Played GOLF in the past 12 months
Scarborough R1 2024: Jan23-Aug24

Avg. Hours+Minutes/day with Ad-
Supported Out-of-Home Media:
Adults 18 or older

o _ l&ﬁ.
usage %

who Played GOLF inthe
past 12 months

mUSA
Qual Intab 3148

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

To -13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
mw

AM/FM Radio
41.3

Walking in Towns,
Cities, Downtown
Areas
228

Health
Clubs/Gyms
16.0

Shopr alls

Restaurants &
Bars
135

YouTu...
Music
Groc...
Stores G..
9.9 Stores Stio:

Walking in Towns,
Cities, Downtown
Areas
21.5

Billboards &
Drivi

s (Weekly

Health Clubs/ Grocery
Gyms Theaters Stores
14.8 14.1 9.5

YouTube
M
Restaurants &
AM/FM Radio Bars Pod...
39.0 14.4 73 7.1

= who Played GOLF in the past 12 months

USA Projection

Activities past 12 months: Golf

Scarborough R1 2024: Jan23-Aug24

Qudl intab

23,335

= USA
* Share of Everything

- for Anything _



Top-13 Out—of -Home Medra (Persons & % Reach): Adults 18 or older

(average week)
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982,206 or 88.9% of Adults 18 or older who Played GOLF in the past 12 months spend an average of
69. minutes per day driving, seeing Billboards and Signs. 73.3% Listen to Local Radio Stations Out-of-
Home for an average of 45.9 minutes/day.
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256,160 or 96.2% of Adults 18 or older who Played GOLF in the past 12 months spend an average of
47.9 minutes per day driving, seeing Billboards and Signs. 71.2% Listen to Local Radio Stations Out-
of-Home for an average of 36.7 minutes/day.
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Top-13 Out-of- Home Medra (Persons & % Reach): Adults 18 or older

(average week)
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Gas Stations/Convenience Stores
AM/FM Radio
Walking in Towns, Cities, Downtown...
Shopping Malls
Restaurants & Bars
Podcasts
Drug Stores
Spotify
SiriusXm
Retail Stores

YouTube Music

760,253 or 95.9% of Adults 18 or older who Played GOLF in the past 12 months spend an average of
73.6 minutes per day driving, seeing Billboards and Signs. 69.7% Listen to Local Radio Stations Out-
of-Home for an average of 42.4 minutes/day.
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Y e
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Top-13 Out-of-Home Media (% Time Spent & Avg. Mrnutes/day Spent): Adults 18 or older
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Top-13 Ad- Sug_gorted Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out-of- Home Media {Persans & % Reach): Adults 18 or older

(average week)

Grocery Stores
Billboards & Signs (Weekly Drivers)
AM/FM Radio

Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

SiriusXmM

Spotify

YouTube Music

Retail Stores

i S

- 364,905 or 97.6% of Adults 18 or older who Played GOLF in the past 12 months spend an average of
79.1 minutes per day driving, seeing Billboards and Signs. 71.4% Listen to Local Radio Stations Out-
of-Home for an average of 47. minutes/day.

Top 13 Out-o_f-Home Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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USA USA Projection

34,687,613 or 93.3% of Adults 18 or older who Played GOLF in the past 12 months spend an average of
66.6 minutes per day driving, seeing Billboards and Signs representing 41.5% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

"Share of Ad-Supported OOH Media"
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Weekly
Reach %

88.9%

84.4%

Weekly
Total
Persons

5,316,469
AM/FM Radio

B 6,375,264
Billboards & Signs

Average (Weekly Drivers)

Daily Minutes

with Ad-Supported

982,206 or 88.9% of Adults 18 or older who Played GOLF in the past 12 months spend an average of 69.
minutes per day driving, seeing Billboards and Signs representing 38.6% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

"Share of Ad-Supported OOH Media"
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256,160 or 96.2% of Adults 18 or older who Played GOLF in the past 12 months spend an average of 47.9
minutes per day driving, seeing Billboards and Signs representing 36.% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
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760,253 or 95.9% of Adults 18 or older who Played GOLF in the past 12 months spend an average of 73.6
minutes per day driving, seeing Billboards and Signs representing 45.6% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

. Out-of-Home Media: Adults 18 or older
Readh "Share of Ad-Supported OOH Media"
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364,905 or 97.6% of Adults 18 or older who Played GOLF in the past 12 months spend an average of 79.1
minutes per day driving, seeing Billboards and Signs representing 46.1% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Dt "Share of Ad-Supported OOH Media"
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982,206 or 88.9% of Adults 18 or older who Played GOLF in the past 12 months spend an average of
69. minutes per day driving an average of 40.2 miles each day and are 66.7% more likely to use
Tristate Tollway (1-294/1-94) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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256,160 or 96.2% of Adults 18 or older who Played GOLF in the past 12 months spend an average of
47.9 minutes per day driving an average of 27.9 miles each day and are 50.8% more likely to use
Route 28 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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® who Played GOLF in the past 12 months B MINNEAPOLIS-ST. PAUL

760,253 or 95.9% of Adults 18 or older who Played GOLF in the past 12 months spend an average of
73.6 minutes per day driving an average of 42.8 miles each day and are 77.3% more likely to use MN
7 than the Metro average.
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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364,905 or 97.6% of Adults 18 or older who Played GOLF in the past 12 months spend an average of
79.1 minutes per day driving an average of 46. miles each day and are 77.9% more likely to use Stan
Musial Veterans Memorial Bridge than the Metro average.
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Activities past 12 months: Golf
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12,815,944 or 34.5% of Adults 18 or older who Played GOLF in the past 12 months read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day representing 33.6% of all time
spent daily with All forms of Print Media.
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486,996 or 44.1% of Adults 18 or older who Played GOLF in the past 12 months read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.3 minutes every day representing 34.6% of all time
spent daily with All forms of Print Media.
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71,454 or 26.8% of Adults 18 or older who Played GOLF in the past 12 months read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10. minutes every day representing 34.2% of all time
spent daily with All forms of Print Media.
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316,520 or 39.9% of Adults 18 or older who Played GOLF in the past 12 months read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.8 minutes every day representing 35.8% of all time
spent daily with All forms of Print Media.
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160,395 or 42.9% of Adults 18 or older who Played GOLF in the past 12 months read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.4 minutes every day representing 33.8% of all time
spent daily with All forms of Print Media.
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