USA-9 Demos of the CINGINNATI, OH DMA vs. the USA...

Brand New Data as of August 31, 2024!
Complete Demographic & Media Use Profiles
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.7% or 1,913,357 of USA Adults 18 or older Live in the CINCINNATI, OH, DMA.
Typical Adults 18 or older who Live in the CINCINNATI, OH, DMA are 48.8 years old (.2% younger than
average) and have a $95,581 (5.7% higher than average) annual household income.
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.7% or 903,913 of USA Adults 25 - 54 Live in the CINCINNATI, OH, DMA.
Typical Adults 25 - 54 who Live in the CINCINNATI, OH, DMA are 40.1 years old (.3% older than average) and
have a $103,185 (3.2% higher than average) annual household income.
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.7% or 458,189 of USA Women 25 - 54 Live in the CINCINNATI, OH, DMA.
Typical Women 25 - 54 who Live in the CINCINNATI, OH, DMA are 39.9 years old (.2% younger than average)

100.0%

Black/African

American
» who Live in the CINCINNATI,

OH, DMA Asian I
%M vs. %F:

= Remainder of USA DMAs Other I

Average Age: 0.0 40.0 lzﬁ

: Hispani
Total Persons: # Persons:  0-§% : 64,952,830 spanic

4 64,494,641 Men Men Women Women s who Livein the INCINNATI, OH, DMA musA

Age Cell Demographics of Target vs. Market: | - ;;e,mge Age: E HHI of Target vs. Market:
Women 25 - 54 - 9

B

| 400 |

# who Live in the CINCINNATI, OH, DMA musa <$35K HHI

-’

$35K-$50K HHI
$50K-$75K HHI
$75K-$100K HHI e 12:07
$100K-$150K HHI
$150K-$250K HHI

0.0% 0.0% 0.0% 0.0% 0.0% 0.0% $250K+ HHI g

18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70+

m who Live in the CINCINNATI, OH, DMA mUSA

USA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 1,879
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R2 2024: Aug23-Aug24 Qual Intab 23,275

$89,336




.7% or 445,724 of USA Men 25 - 54 Live in the CINCINNATI, OH, DMA.
Typical Men 25 - 54 who Live in the CINCINNATI, OH, DMA are 40.3 years old (.8% older than average) and
have a $116,926 (5.5% higher than average) annual household income.
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.7% or 911,357 of USA Adults 50 or older Live in the CINCINNATI, OH, DMA.
Typical Adults 50 or older who Live in the CINCINNATI, OH, DMA are 65.5 years old (.2% younger than
average) and have a $96,031 (11.% higher than average) annual household income.
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- .7% or 1,913,357 of USA Adults 18 or older Live in the CINCINNATI, OH, DMA.

Adults 18 or older who Live in the CINCINNATI, OH, DMA are 12.2% less likely to be a college graduate, .4%
less likely to work full-time, 1.2% more likely to be married, 5.5% less likely to be a parent of 1 or more

.;- K children under 18.
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.7% or 903,913 of USA Adults 25 - 54 Live in the CINCINNATI, OH, DMA.
Adults 25 - 54 who Live in the CINCINNATI, OH, DMA are 13.6% less likely to be a college graduate, 4.% less
likely to work full-time, 2.3% less likely to be married, 2.7% less likely to be a parent of 1 or more children

under 18.
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.7% or 458,189 of USA Women 25 - 54 Live in the CINCINNATI, OH, DMA.

Women 25 - 54 who Live in the CINCINNATI, OH, DMA are 15.9% less likely to be a college graduate, 2.2%
less likely to work full-time, 5.3% less likely to be married, 43.1% more likely to be a grandparent of 1 or
more children under 18.
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7 .7% or 445,724 of USA Men 25 - 54 Live in the CINCINNATI, OH, DMA.
Men 25 - 54 who Live in the CINCINNATI, OH, DMA are 11.6% less likely to be a college graduate, 5.1% less
likely to work full-time, .7% more likely to be married, .6% less likely to be a parent of 1 or more children

under 18.
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more children under 18.

7.7% or 911,357 of USA Adults 50 or older Live in the CINCINNATI, OH, DMA.
Adults 50 or older who Live in the CINCINNATI, OH, DMA are 14.4% less likely to be a college graduate, .6%
less likely to work full-time, 5.4% more likely to be married, 8.4% more likely to be a grandparent of 1 or
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7% or 1,913,357 of USA Adults 18 or older Live in the CINCINNATI, OH, DMA.
Adults 18 or older who Live in the CINCINNATI, OH, DMA are 1.2% more likely to own their home, 21.1%

more likely to own a lower valued home, 14.2% more likely to have a single-family home, 32.% more likely to
have a dog.

Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older ‘&'Pets in Home: Adults 18 or older

Single Family House (unattached)

Own a Dog

Townhouse or attached Home 2.5%
9.0%
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Condominium OwnacCat g
5.6%

Apartment

21,690,106

Own Rent Other Own Second Home
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or Real Estate Home 4.3%
Property ;
w who Live in the CINCINNATI, OH, DMA muUsA =who Live in the ONCINNATI, OH, DMA mUSA = wha Live in the ANCINNATI, OH, DMA mUSA
iy "
yZ4 Value of Owned Home: Adults 18 or older QHome Loans: Adults 18 or older
who Live in the ONCINNATI, OH, DMA e L

usa 412,774

7.7%

7.0%

$350K-$500K  $500K-S750K  $750K-$1M S1v+ Home Mortgage Refinanced  Home Equity own
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Improvement  Outright (No
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.7% or 903,913 of USA Adults 25 - 54 Live in the CINCINNATI, OH, DMA.
Adults 25 - 54 who Live in the CINCINNATI, OH, DMA are .6% less likely to own their home, 22.5% more likely
to own a lower valued home, 16.% more likely to have a single-family home, 26.6% more likely to have a dog.

& Own/Rent/Other: Adults 25 - 54 Mﬁm Type of Home: Adults 25 - 54 4 Pets in Home: Adults 25 - 54

Single Family House (unattached)

Own a Dog
Townhouse or attached Home I 2-2%
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3.0%
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Apartment
Other Own Second Home Mobile Home or Manufactured 4.3% Own other type of Pet
or Real Estate Home 3.9%
Property )
# who Live in the CINCINNATI, OH, DMA musa # who Live in the ONCINNATI, OH, DMA musa # who Live in the GNCINNATI, OH, DMA WUSA
- 1
¢~ Value of Owned Home: Adults 25 - 54 QHame Loans: Adults 25 - 54
Average Value of Owned Home:
who Live in the INCINNATI, OH, DMA
usaA 5417730
7.7%

6.6%
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.7% or 458,189 of USA Women 25 - 54 Live in the CINCINNATI, OH, DMA.
Women 25 - 54 who Live in the CINCINNATI, OH, DMA are 2.% less likely to own their home, 20.7% more

likely to own a lower valued home, 15.2% more likely to have a single-family home, 30.8% more likely to have
a dog.

& Own/Rent/Other: Women 25 - 54 Mﬁm Type of Home: Women 25 -54 4™ Pets in Home: Women 25 - 54
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Property "
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7% or 445,724 of USA Men 25 - 54 Live in the CINCINNATI, OH, DMA.
M25 54 Men 25 - 54 who Live in the CINCINNATI, OH, DMA are .8% more likely to own their home, 23.9% more likely
-

to own a lower valued home, 16.9% more likely to have a single-family home, 21.3% more likely to have a

dog.
m Own/Rent/Other: Men 25 - 54 mﬁm Type of Home: Men 25 - 54 4™ Pets in Home: Men 25 - 54
! Single Family House (unattached)
Own a Dog
Townhouse or attached Home Ho%
9.9%
o Ea.m
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6.3% 6.7%
Apartment
02 it 4,319,563 %
Rent Other Own Second Home Mobile Home or Manufactured 3.8% Own other type of Pet
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Property :
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‘f‘.‘ Value of Owned Home: Men 25 - 54
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.7% or 911,357 of USA Adults 50 or older Live in the CINCINNATI, OH, DMA.
Adults 50 or older who Live in the CINCINNATI, OH, DMA are 3.2% more likely to own their home, 21.9%

more likely to own a lower valued home, 13.1% more likely to have a single-family home, 33.5% more likely

Single Family House (unattached)

Own a Dog
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7.2% 12.0%
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Home Mortgage Refinanced Home Equity Oown
Home Mortgage Loan/Home Home/Property
Improvement  Outright (No
Loan Mortgages)
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fly domestic past yr.

7% or 1,913,357 of USA Adults 18 or older Live in the CINCINNATI, OH, DMA.
Adults 18 or older who Live in the CINCINNATI,
1.3% more likely to always vote in local elections, 1.9% more likely to belong to a gym, 12.% less likely to

OH, DMA are 4.% more likely to look up D-I-Y advice online,
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7% or 903,913 of USA Adults 25 - 54 Live in the CINCINNATI, OH, DMA.
Adults 25 - 54 who Live in the CINCINNATI, OH, DMA are 3.2% more likely to look up D-I-Y advice online,
4.6% less likely to always vote in local elections, 11.% less likely to belong to a gym, 18.5% less likely to fly

domestic past yr.

'Top-zo past 30-days Online Lifestyle Activites: Adults 25 - 54 Political Activity: Adults 25 - 54

8 81.7%
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.7% or 458,189 of USA Women 25 - 54 Live in the CINCINNATI, OH, DMA.
Women 25 - 54 who Live in the CINCINNATI, OH, DMA are 7.1% more likely to look up D-I-Y advice online,
- .2% more likely to always vote in local elections, 17.4% less likely to belong to a gym, 20.4% less likely to fly

domestic past yr.

_W Top-20 past 30-days Online Lifestyle Activites: Women 25 - 54 Political Activity: Women 25 - 54
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7% or 445,724 of USA Men 25 - 54 Live in the CINCINNATI, OH, DMA.

Men 25 - 54 who Live in the CINCINNATI, OH, DMA are .2% less likely to look up D-I-Y advice online, 8.2%
less likely to always vote in local elections, 5.1% less likely to belong to a gym, 16.6% less likely to fly
domestic past yr.
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.7% or 911,357 of USA Adults 50 or older Live in the CINCINNATI, OH, DMA.

P50+ Adults 50 or older who Live in the CINCINNATI, OH, DMA are 6.% more likely to look up D-I-Y advice online,
1.7% more likely to always vote in local elections, .8% more likely to belong to a gym, 11.5% less likely to

fly domestic past yr.
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10 times or more
# who Live in the CINCINNATI, OH, DMA

Total Jlg;u; l;gly QSR Users: Avg. Monthly QSR Meals:
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smoke cigarettes.

7% or 1,913,357 of USA Adults 18 or older Live in the CINCINNATI, OH, DMA.
Adults 18 or older who Live in the CINCINNATI, OH, DMA are .4% less likely to use QSRs past mo., 3.
likely to use Sit-Down Restaurants past mo., 8.4% more likely to use Casinos past yr., 48.9% more likely to

% more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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Other  Spurts Bar  Bakery

asian
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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Past 12 months Casmo Activities: Adults 18 or older

Slot Machines
5,185,807 3.6%

Table Games (Craps, Poker, etc.)
Bar / Nightclub
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Other Gambling g “‘,' }13::
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Used Past 30-days: Adults 18 or older
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=
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Total Monthly QSR Users: Avg. Monthly QSR Meals:
86.9%

mUSA
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7% or 903,913 of USA Adults 25 - 54 Live in the CINCINNATI, OH, DMA.
Adults 25 - 54 who Live in the CINCINNATI, OH, DMA are 4.% less likely to use QSRs past mo., 3.8% less likely
to use Sit-Down Restaurants past mo., 24.2% more likely to use Casinos past yr., 84.7% more likely to smoke

cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 25 - 54
€ o 7" '
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£ Past 12 months Casino Acﬂvmes. Adults 25 - 54

Slot Machines

Table Games (Craps, Poker, etc.)

Bar / Nightclub
P —
Stage Show / Concert

Sports Betting
Spa

Other Gambling

Casinos visited past 12 months: Yes

m USA

= who Live in the CINCINNATI, OH, DMA

1,879

USA Projection Scarborough R2 2024: Aug23-Aug24 Qudl Intab 23,275

Used Past 30-days: Adults 25 - 54

Marijuana / Cannabis

Cigarettes

# who Live in the CINCINNATI, OH, DMA



Past 30-days QSR Users: Women 25 - 54

1time

2times

3times

4 times

Stimes

6 -9times

10 times or more

# who Live in the CINCINNATI, OH, DMA mUSA

Total Jlggt; %lly QSR Users: Avg. Monthly QSR Meals:

e R 2

7% or 458,189 of USA Women 25 - 54 Live in the CINCINNATI, OH, DMA.

Women 25 - 54 who Live in the CINCINNATI, OH, DMA are 1.2% less likely to use QSRs past mo., 1.9% more
likely to use Sit-Down Restaurants past mo., 18.9% more likely to use Casinos past yr., 95.4% more likely to
smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Women 25 - 54
€ ¥

1time

2 times

3times

4 times

5 times

6-9times

10times or more

76.9%

16.3%

16.1%

® who Live in the CINCINNATI, OH, DMA
Total Monthly Sit-Down Restaurant Users:

mUSA
Avg. Monthly Sit-Down Restaurant Meals:

75.4%

Drank Past 30-days: Women 25 - 54

Liquor

Wine

Any Type of Beer
Imported Beer
Domestic Regular Beer
Domestic Light Beer

Microbrew / Craft Beer

# who Live in the CINONNATI, OH, DMA = USA

USA DMA Scarborough R2 2024: Aug23-Aug24

Top-10 Cuisines: Women 25 - 54

(Stli.hsuumnu Used Past 30-days)
Wexican

Piza  Chinese Coffee Indian/ Bagel/ imlian  Upscalle Wings/ Steakhouse

Wouse/ Thai/  Doaut/ Burgers /
Coffensar  Other  Bakery sperts Bar
Asian
# who Live in the ONCINNATI, OH, DMA mUsA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live inthe GNGNNAT], O, Diva  [IBBJSSININ 27.6%

us 25.6%

£ Past 12 months Casino Activities: Women 25 - 54

Slot Machines

17,445,073 26.9%

Bar / Nightclub 6,709,662 10.3%
Upsce Resaurant
Table Games (Craps, Poker, etc.)

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Stage Show / Concert pimepee 771'.36%
Sports Betting 1% 8.0%
" 3.4%
Other Gambling ] % Casinos visited past 12 months: Yes
u who Live in the CINCINNATI, OH, DMA mUSA
1,879
USA Projection Scarborough R2 2024: Aug23-Aug24 Qudl Intab 23,275

Used Past 30-days: Women 25 - 54

Marijuana / Cannabis Cigarettes

# who Live in the CINCINNATI, OH, DMA



2times
3 times
4 times
5times
6-9times

10times or more
mwho Live in the CINCINNATI, OH, DMA mUsA

Total Monthly QSR Users: Avg. Monthly QSR Meals:
83.1% 89.3%

e e - EE

cigarettes.

7% or 445,724 of USA Men 25 - 54 Live in the CINCINNATI, OH, DMA.
Men 25 - 54 who Live in the CINCINNATI, OH, DMA are 7.% less likely to use QSRs past mo., 9.6% less likely
to use Sit-Down Restaurants past mo., 29.4% more likely to use Casinos past yr., 73.9% more likely to smoke

Past 30-days Sit-Down Restaurant Users: Men 25 - 54

[ ] 1time 18,85

2 times 16.3%

3times

otimes ormore.
m who Live in the CINCINNATI, OH, DMA mUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

69.5% 76.8%

[E—

Drank Past 30-days. Men 25 - 54
Any Type of Beer
Uguor
Domestic Regular Beer
Imported Beer

Domestic Light Beer

Wine
Microbrew / Craft Beer

® who Live in the CINCINNATI, OH, DMA musA

UsA DMA Scarborough R2 2024: Aug23-Aug24 Qual intab

Top-10 Cuisines: Men 25 - 54

(Sit-Down Restaurants Used Past 30-days)

i

Chinese  Coffes  indian/ Wings/ lalan  Bagel/  Upscale Stesihouse
Wouse/ Thsi/ Burgers/ Donut/
Cofeegar  Other  Sports Bar Bakery
asian
®who Live in the GNCINNATI, OH, DMA musa

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the INGNNAT, 0K, ovA. [SES2ANIN  19.9%

e [ 21.2%

Past 12 months Casino Activities: Men 25 - 54
Slot Machines

Table Games (Craps, Poker, etc.)
e e g

Upscale Restaurant

Sports Betting

Stage show/ Concert ok

Other Gambling

Used Past 30-days: Men 25 - 54

Marij [ Cannabis Cigarettes

spa "2029?56 Casinos visited past 12 hs: Yes
# who Live in the CINCINNATI, OH, DMA mUSA

1,8

79
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, inc. LLC. All rights reserved. USA Projection Scarborough R2 2024: Aug23-Aug24 Qual intab 23,275

®who Live in the ANCINNATI, OH, DMA mUsA



Past 30-days QSR Users: Adults 50 or older

2times

3times

4 times

Stimes

17.8%
12.9%

# who Live in the CINCINNATI, OH, DMA

Total Mon thly QSR Users:

6 -9times

10 times or more

mUsA
Avg. Monthly QSR Meals:

84.9%
W s

to smoke cigarettes.

7% or 911,357 of USA Adults 50 or older Live in the CINCINNATI, OH, DMA.
Adults 50 or older who Live in the CINCINNATI, OH, DMA are 3.2% more likely to use QSRs past mo., 9.7%
more likely to use Sit-Down Restaurants past mo., 3.2% less likely to use Casinos past yr., 22.9% more likely

Past 30-days Sit-Down Restaurant Users: Adults 50 or older
& :

1time

15.4%

2 times 16.2%

3times

4 times
5 times 7.5%

6-9times

10times or more

& |
©
©

5.3%
= who Live in the CINCINNATI, OH, DMA
Total Monthly Sit-Down Restaurant Users:

75.1%
93,131,65

mUSA

Avg. Monthly Sit-Down Restaurant Meals:
82.4%

n-

Drank Past 30-days: Adults 50 or older

35.8%

Liquor

Any Type of Beer
Wine

Domestic Light Beer

Domestic Regular Beer

- %
10,818,295 N 755

Imported Beer

Microbrew / Craft Beer

# who Live in the CINONNATI, OH, DMA

DMA

= USA

USA Scarborough R2 2024: Aug23-Aug24 Qual Intab

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-10 Cuisines: Adults 50 or older

(Sit- Down Restaurants Used Past 30-days)

itakan wings/  Upscale Inllinl Steakhouse Bagel/
House/ Burgers / Donut/
Coffee Ear Sports ar Bakery

Chinese

mvm
asian

# who Live in the ONCINNATI, OH, DMA mUsA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the GNCINNATY, OH, DVA 7.6%

un (A o5

Past 12 months Casino Activities: Adults 50 or older

Slot Machines

Upscale Restaurant

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Stage Show / Concert

i s.o%
W 5.7%
3.1%

861.5%
PEEEE 2.1%
7R5%

f 5.2%

= who Live in the CINCINNATI, OH, DMA

Sports Betting
Other Gambling

Spa

Casinos visited past 12 months: Yes
mUSA

1,879

USA Projection Scarborough R2 2024: Aug23-Aug24 Qudl Intab 23,275

Used Past 30-days: Adults 50 or older
st |
=

f

Marijuana / Cannabis

Cigarettes

# who Live in the CINCINNATI, OH, DMA



Debit Card.

.7% or 1,913,357 of USA Adults 18 or older Live in the CINCINNATI, OH, DMA.
P18+ Adults 18 or older who Live in the CINCINNATI, OH, DMA are 3.2% less likely to have a 401K, 13.6% more

likely to have an Auto Loan, 35.% less likely to Invest/Trade Stocks Online, 11.4% less likely to pay with their

mﬁﬁlnvestments Owned: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)

Stocks or Stock Options

Money Market Funds M”{" %
Other (Crypto / NFTs / Metals, etc.) B'B::s%

7.2%
Bonds [YiERTIem 11.7%

) 7.2% S— 3 " o
529 Plan / College Savings Plan ik Checking Debitor ATM  Savings  CreditCard  Online Mokile
Account card Account Banking Banking
Second Home or Real Estate Property Mﬁz“ﬁ; %
® who Live in the CINCINNATI, OH, DMA W USA

Financial Services Has and/or Uses: Adults 18 or older

® who Live in the CINCINNATI, OH, DMA

o e ..., e

Money  Certificates of Studentloan Refinanced Personal Loan

Home
Home Improvement
Mortgage Loan or Home
Equity Loan

Professional Services Used*: Adults 18 or older 'm'
Online Investing / Stock Trading m

7.4%

Accountant Pl 11.1%

5 8.1% . .
Insurance Agent ata Local Office (not online) 26,361,626 10.1%
85 2.7%
Real Estate Agent sl 5.9
. 2.2%
Estate Planning h 3.7%

) VISA Paypal DebitCard  MasterCard Ve Zell
Divorce / Family Attorney hl;; PRSIt o et e ¢
m who Live in the CINCINNATI, OH, DMA mUSA

USA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 1,879
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R2 2024: Aug23-Aug24

Past 3-Months Payment Methods Used: Adults 18 or older

= who Live in the CINCINNATI, OH, DMA

> 17.1%) f— 9.6% 9.4%
2.7% 3.6% 3.9% 3.4%
i e bz o R o |

Google Pay  Store Credit

Facebook  Square Cash Samsung Pay
Messenger



mﬁélnvestments Owned: Adults 25 - 54

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

529 Plan / College Savings Plan
Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

7% or 903,913 of USA Adults 25 - 54 Live in the CINCINNATI, OH, DMA.

Adults 25 - 54 who Live in the CINCINNATI, OH, DMA are 9.6% less likely to have a 401K, .2% more likely to
have an Auto Loan, 37.9% less likely to Invest/Trade Stocks Online, 7.4% less likely to pay with their Debit
Card.

12.1%
20,732,983 16.0%
5 9.5%
14,939,244 JETRS
8.6%
11.3%
5, 8.3%
13,606,667 JELXT

Financial Services Has and/or Uses: Adults 25 - 54

9.0% 10:8% g 5oy

X 5.1% 4.7%
Bonds cea 087 Checking Debitor ATM  Savings  CreditCard  Online Mohile  Online Bill Home Autoloan Studentloan  Money  Certificates of Refinanced Personal Loan  Home
12,668,083 B.12
% Account card Account Banking Banking Paying Mortgage Market  Deposit({CDs) Home Improvement
Second Home or Real Estate Property 5 M’fg% Account Mortgage Loan ar Home
X 5. Equity Loan
w who Live in the CINCINNATI, OH, DMA mUSA ® who Livein the CINCINNATI, OH, DMA  ® USA
Professional Services Used*: Adults 25 - 54 Py Past 3-Months Payment Methods Used: Adults 25 - 54
RS L 4
SR inne) Sk ki
R
4.6%
Accountant 9.6%
9 5.7%
Insurance Agent at a Local Office (not online) 7.7% . '
Real Estate Agent M 5.3% 12.3%11.7%
1.2% 2.0% 47% A4.6% 4.3%
estate g [Boet 7% , o (O
. 1.6% (*Past 12 Months) visa PayPal Venmo Debit Card Zelle MasterCard ~ Apple Pay CashApp  GooglePay Store Credit  American Discover Facebook  Square Cash Samsung Pay
Divorce / Family Attorney ! 15% Card Express Messenger
= who Live in the CINCINNATI, OH, DMA mUSA = who Live in the CINCINNATI, OH, DMA mUSA
USA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 1,879
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R2 2024: Aug23-Aug24 Qual intab 23,275



.7% or 458,189 of USA Women 25 - 54 Live in the CINCINNATI, OH, DMA.

Women 25 - 54 who Live in the CINCINNATI, OH, DMA are 6.6% less likely to have a 401K, 2.9% more likely to
have an Auto Loan, 29.6% less likely to Invest/Trade Stocks Online, 10.3% less likely to pay with their Debit
Card.

mﬁﬁlnvestments Owned: Women 25 - 54 Financial Services Has and/or Uses: Women 25 - 54

401K Plan 33,367,339

IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds 65:0_9%
529 Plan / College Savings Plan g'f:im

36, 7.9%
Money Market Funds 0.6%

Other (Crypto / NFTs / Metals, etc.) %&:ﬁ%

7.7% 8.7% 8.09%
4.6% 4.4%

4.1%
. e

16.6%) .
9.6¢

Bonds ME 5.8% Debitor ATM  Checking Savings  CreditCard  Online Mobile  Online Bill Home Autoloan  Studentloan  Money  Personal Loan Certificates of Refinanced  Home
3 card Account Account Banking Banking Paying Mortgage Market Deposit(CDs)  Home  Improvement
Second Home or Real Estate Property &;?s‘% Account Mortgage Loan or Home
L% Equity Loan
® who Live in the CINCINNATI, OH, DMA W USA ® who Livein the CINCINNATI, OH, DMA  mUSA

Professional Services Used*: Women 25 - 54 "EIP"“ 3-Months Payment Methods Used: Women 25 - 54

Online Investing / Stock Tradi -
nline Investing / Stock Trading 8198 598 12.6%
Financial Planner > =3
7,942,327 12.2%

3.6%
Accountant 8.0%

i 188 5.9%
Insurance Agent at a Local Office (not online) 4,574,455 7.0% . .
3.4%
nesteate e i <
" 1.3%
Estate Planning h 2.3%

N~ 14.4%14.2%
“ S -

Debit Card Venmo Zelle Mastercard  Cash App Apple Pay  Google Pay  Store Credit  Discover Facebook American  Square Cash Samsung Pay

. - 23% (*Past 12 Menths) visA Paypal
Divorce / Family Attorney El.ﬁ% Card Messenger  Express
m who Live in the CINCINNATI, OH, DMA mUSA = who Live in the CINCINNATI, OH, DMA mUSA

USA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 1,879
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mﬁﬁlnvestments Owned: Men 25 -54

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

39,904,967

51 )
16.8%
13,637,399 21.1%
; 9.3%
8,382,975 JEEX ]
5565 5.0%
[(REEE] 12.8%
10.1%

8,247 %
10.0%
8,183,921 JEVR; S
166.3%
42,3198

® who Live in the CINCINNATI, OH, DMA

61.8%

24,258,1 37.6%

W USA

.7% or 445,724 of USA Men 25 - 54 Live in the CINCINNATI, OH, DMA.
Men 25 - 54 who Live in the CINCINNATI, OH, DMA are 12.% less likely to have a 401K, 2.4% less likely to have

an Auto Loan, 41.6% less likely to Invest/Trade Stocks Online, 4.% less likely to pay with their Debit Card.

Financial Services Has and/or Uses: Men 25 - 54

- L 10.1% g9.1%
1% 759
Money

Checking Debitor ATM  Savings  Credit Card Online Mohile Online Bill Home Auto Loan Studentloan Certificates of Refinanced Personal Loan  Home

Account card Account Banking Banking Paying Mortgage Market Deposit{CDs)  Home Improvement
Account Mortgage Loan or Home
Equity Loan

® who Live in the CINCINNATI, OH, DMA  mUSA

Professional Services Used*: Men 25 - 54

Online Investing / Stock Trading

Tax Preparation Service

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce / Family Attorney

17,255,046 26.7%
16,952,060 26.2%
9 60‘7 274 14.9%

5.7%
11.
5.4%
8.4%
4,410,776 6.8%
3 1.2%
3.3%

0.9%
1.4%

m who Live in the CINCINNATI, OH, DMA

USA DMA Scarborough R2 2024: Aug23-Aug24
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R2 2024: Aug23-Aug24 Qual Intab 23,275

1%

f\'Past 3-Months Payment Methods Used: Men 25 - 54

8.9%
I 5.7% a.0% 64% 49y
T

(*Past 12 Months) visa PayPal Venmo Debit Card Zelle MasterCard ~ Apple Pay CashApp GooglePay American Store Credit  Discover Facebook  Square Cash Samsung Pay

Express card Messenger
mUSA = who Live in the CINCINNATI, OH, DMA mUSA
Qual Intab 1,879



Debit Card

.7% or 911,357 of USA Adults 50 or older Live in the CINCINNATI, OH, DMA.
Adults 50 or older who Live in the CINCINNATI, OH, DMA are .2% more likely to have a 401K, 32.1% more

likely to have an Auto Loan, 26.4% less likely to Invest/Trade Stocks Online, 14.% less likely to pay with their

Investments Owned: Adults 50 or older
T —
30,221,616 24.4%

14.3%
18.1%

8.8%
14.3%
10.6%
17,086,031 13.8%

IRA (Individual Retirement Account)

401K Plan

Stocks or Stock Options
Mutual Funds

Money Market Funds

2

Bonds

Other (Crypto / NFTs / Metals, etc.)

Financial Services Has and/or Uses: Adults 50 or

older

1%) 1.2% 6.2% 6.9% 6.0% 4,0 529%

=

Second Home or Real Estate Property 12.0% Checking Debitor ATM  Savings  CreditCard  Online  OnlineBill  Mobile Home  Auwtoloan  Money Certificates of Refinanced Personal loan Home  Studentloan
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs)  Home Improvement
529 Plan / College Savings Plan :‘f’: Account Mortgage Loan or Home
867,648 % Equity Loan
® who Live in the CINCINNATI, OH, DMA W USA W who Live in the CINCINNATI, OH, DMA EUSA

Professional Services Used*: Adults 50 or older | ey,

Tax Preparation Service 36,082,254 29.1%

17,173,730 13.8%

0 11.4%
16,865,417 13.6%
9.3%
12.6%

. 9183

ERLIRD] 5.8%

3.5%
5.4%

Financial Planner
Accountant

Insurance Agent ata Local Office (not online)

Online Investing / Stock Trading
Real Estate Agent

Estate Planning

visa

Divorce / Family Attorney "‘?3;6 (rastIz Months)
m who Live in the CINCINNATI, OH, DMA mUSA
USA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 1,879
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

PayPal

Debit Card

MasterCard Venmo Store Credit  Discover Apple Pay
Card
= who Live in the CINCINNATI, OH, DMA
USA Projection Scarborough R2 2024: Aug23-Aug24 Qual Intab 23,275

Past 3-Months Payment Methods Used: Adults 50 or older

7o

5.9% 5.9%
m s
o _ amich {ITINIT] AT acieiia

CashApp  Google Pay

American
Express
mUSA

Facebook  Square Cash Samsung Pay
Messenger



Adults 18 or older who Live in the CINCINNATI, OH, DMA spend an average of 3 days, 5 hours, 58 minutes and 34

seconds each week with All Forms of Media.
82.8% of Adults 18 or older who Live in the CINCINNATI, OH, DMA spend an avg. of 7 hours and 21 minutes each week listening to All
Local AM/FM Radio, representing 7.8% of total time spent with all forms of Media.

Er..

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older

usage 54.1%
Usa

who Livein the
CINCINNATI, OH, DMA

® who Live in the CINCINNATI, OH, DMA B USA

USA  DMA  Scarborough R2 2024: Aug23-Aug24  Qual Intab 1,879 USA Projection Scarborough R2 2024: Aug23-Aug24 Qual Intab 23,275 H b Share of Everything
All Graphs and scefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything



Adults 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 3 days, 2 hours, 41 minutes and 58 seconds

each week with All Forms of Media.

85.4% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA spend an avg. of 7 hours and 14 minutes each week listening to All Local
| AM/FM Radio, representing 8.3% of total time spent with all forms of Media.

95.5%

Avg. H:M:S/weekwith All Forms of

F Media: Adults 18 or older
83.6%
Concurr
sage 52.3%
who Livein the Usa
CINCINNATI, OH, DMA

 cogii

® who Live in the CINCINNATI, OH, DMA B USA

UsA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 1,879 USA Projection Scarborough R2 2024: Aug23-Aug24 Qual Intab 23,275 Hub bq r Share of Everything
All Graphs and scefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. el s e for Anything



Women 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 2 days, 23 hours, 53 minutes and 2 seconds
each week with All Forms of Media.

85.1% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA spend an avg. of 7 hours and 1 minutes each week listening to All Local
AM/FM Radio, representing 8.3% of total time spent with all forms of Media.

85.4%

Avg. H:M:S/week with All Forms of

Media: Adults 18 or older
concurr
usage 52.3%
who Live in the usa

% of Total
Weekly H:M:

CINCINNATI, OH, DMA

61.2%

52.4% 52.4%

® who Live in the CINCINNATI, OH, DMA H USA

USA  DMA  Scarborough R2 2024: Aug23-Aug24  QualIntab 1,879 USA Projection  Scarborough R2 2024: Aug23-Aug24 ~ Qual Intab 23,275 HU bb Share-ar Everything
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Men 25- 54 who Live in the CINCINNATI, OH, DMA spend an average of 3 days, 5 hours, 14 minutes and 28 seconds

each week with All Forms of Media.
85.8% of Men 25 - 54 who Live in the CINCINNATI, OH, DMA spend an avg. of 7 hours and 27 minutes each week listening to All Local
AM/FM Radio, representing 8.3% of total time spent with all forms of Media.

..

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

- ey

concurr

usage 51.1%
usa

who Live in the
CINCINNATI, OH, DMA

5o E

% of Total
Weekly H:M:

10.5% 55 G282

® who Live in the CINCINNATI, OH, DMA H USA

USA  DMA  Scarborough R2 2024: Aug23-Aug24  QualIntab 1,879 USA Projection  Scarborough R2 2024: Aug23-Aug24 ~ Qual Intab 23,275 Hubbqrd Share-ar Everything
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Adults 50 or older who Live in the CINCINNATI, OH, DMA spend an average of 3 days, 16 hours, 7 minutes and 26
seconds each week with All Forms of Media.

87.3% of Adults 50 or older who Live in the CINCINNATI, OH, DMA spend an avg. of 8 hours and 0 minutes each week listening to All
Local AM/FM Radio, representing 7.9% of total time spent with all forms of Media.

BE=.

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older

usage 42.5%
Usa

who Livein the
CINCINNATI, OH, DMA

® who Live in the CINCINNATI, OH, DMA B USA

UsA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 1,879 USA Projection Scarborough R2 2024: Aug23-Aug24 Qual Intab 23,275 Hub bq r Share of Everything
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Adults 18 or older who Live in the CINCINNATI, OH, DMA spend an average of 2 days, 11 hours, 5 minutes and 21

+ seconds each week with All Forms of Ad-Supported Media.
80.3% of Adults 18 or older who Live in the CINCINNATI, OH, DMA spend an avg. of 7 hours and 0 minutes each week listening to Local

Ad-Supported AM/FM Radio, representing 9.5% of total time spent with all forms of Ad-Supported Media.

B

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

o 56.2%

who Livein the

CINCINNATI, OH, DMA
% of Total

e

R &)
S N N P <
& & R f"
® who Live in the CINCINNATI, OH, DMA B USA
. Share of Everything
USA ~ DMA  Scarborough R2 2024: Aug23-Aug24  Quadlintab 1,879 USA Projection Scarborough R2 2024: Aug23-Aug24 Qual Intab 23,275 H bb ;
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Adults 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 2 days, 3 hours, 32 minutes and 11 seconds
each week with All Forms of Ad-Supported Media.

83.5% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA spend an avg. of 6 hours and 53 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 11.2% of total time spent with all forms of Ad-Supported Media.

..
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Women 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 2 days, 1 hours, 53 minutes and 9 seconds
each week with All Forms of Ad-Supported Media.

83.3% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA spend an avg. of 6 hours and 46 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 11.3% of total time spent with all forms of Ad-Supported Media.
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Men 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 2 days, 5 hours, 0 minutes and 15 seconds each

week with All Forms of Ad-Supported Media.
83.7% of Men 25 - 54 who Live in the CINCINNATI, OH, DMA spend an avg. of 7 hours and 0 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 11.1% of total time spent with all forms of Ad-Supported Media.
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Adults 50 or older who Live in the CINCINNATI, OH, DMA spend an average of 3 days, 2 hours, 17 minutes and 57
seconds each week with All Forms of Ad-Supported Media.

83.8% of Adults 50 or older who Live in the CINCINNATI, OH, DMA spend an avg. of 7 hours and 41 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 8.7% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Live in the CINCINNATI, OH, DMA spend an average of 8 hours and 26 minutes
each day with All Forms of Ad-Supported Media. 80.3% listen to Local AM/FM Radio for an avg. of
(Local Radio delivers 9.5% of Time with Ad-Supported Media.)
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Tap-13 AII Forms of Media (Persons & % Reach): Adults 25 - 54
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Adults 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 7 hours and 21 minutes
each day with All Forms of Ad-Supported Media. 83.5% listen to Local AM/FM Radio for an avg. of

(Local Radio delivers 11.2% of Time with Ad-Supported Media.)
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Tap-13 All Forms of Media (Persons & % Reach): Women 25 - 54
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Women 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 7 hours and 7 minutes
each day with All Forms of Ad-Supported Media. 83.3% listen to Local AM/FM Radio for an avg. of
(Local Radio delivers 11.3% of Time with Ad-Supported Media.)
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| Men 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 7 hours and 34 minutes each
day with All Forms of Ad-Supported Media. 83.7% listen to Local AM/FM Radio for an avg. of 60.
(Local Radio delivers 11.1% of Time with Ad-Supported Media.)
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avg. of 66. minutes/day.

| Adults 50 or older who Live in the CINCINNATI, OH, DMA spend an average of 10 hours and 36
minutes each day with All Forms of Ad-Supported Media. 83.8% listen to Local AM/FM Radio for an
(Local Radio delivers 8.7% of Time with Ad-Supported Media.)
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Avg. Week A[I Audio (Persons & % Reach): Adults 18 or older
Local AM/EM Radio
Podcasts

Spotify

SiriusXM

YouTube Music
Owned Music

Amazon Music Avg, Hours+Minutes/day with

Audio: Adults 18 or older

Pandora
TV Music Channels
e e
Apple Music m A
iHeartRadio M' § 3&? cmcm.:j;? E:,hl:m.z\ e
Audiobooks g:%gg
®who Live in the CINCINNATI, OH, DMA mUSA

% Time Spent
(10,55

1,535,883 or 80.3% of Adults 18 or older who Live in the CINCINNATI, OH, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 60.1 minutes every day representing 43.7% of all
time spent daily with Ad-Supported Audio.
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754,638 or 83.5% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 59.1 minutes every day representing 37.6% of all time spent
dai y with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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Avg. Week AIIAudm (Persons & % Reach): Women 25 54
S5,

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54

381,671 or 83.3% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 58.1 minutes every day representing 35.9% of all time spent
daily with Ad-Supported Audio.
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372,967 or 83.7% of Men 25 - 54 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 60. minutes every day representing 39.3% of all time spent daily
with Ad-Supported Audio.
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764,078 or 83.8% of Adults 50 or older who Live in the CINCINNATI, OH, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 66. minutes every day representing 50.% of all time spent daily
with Ad-Supported Audio.
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. 1,535,883 or 80.3% of Adults 18 or older who Live in the CINCINNATI, OH, DMA listen to Ad-
P18+ Supported Local AM/FM Radio for an average of 60.1 minutes every day representing 43.7% of all
time spent daily with Ad-Supported Audio.

Weekly 80.3% 80.1% Avg. Hours+Minutes/day with Ad-Supported
Reach % Audio: Adults 18 or older
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Local AM/FM Radio for an average of 59.1 minutes every day representing 37.6% of all time spent

754,638 or 83.5% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported
P25-94
daily with Ad-Supported Audio.

Weekly 80.9% Avg. Hours+Minutes/day with Ad-Supported
Reach % Audio: Adults 25 - 54
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‘ 381,671 or 83.3% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 58.1 minutes every day representing 35.9% of all time spent
| daily with Ad-Supported Audio.

Weekly
Reach %

81.8% Avg. Hours+Minutes/day with Ad-Supported
Audio: Women 25 - 54
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. 372,967 or 83.7% of Men 25 - 54 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported Local
M25-54 AM/FM Radio for an average of 60. minutes every day representing 39.3% of all time spent daily
with Ad-Supported Audio.

Weekly 80.1% Avg. Hours+Minutes/day with Ad-Supported

Audio: Men 25 - 54
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764,078 or 83.8% of Adults 50 or older who Live in the CINCINNATI, OH, DMA listen to Ad-Supported
P50+ Local AM/FM Radio for an average of 66. minutes every day representing 50.% of all time spent daily
| with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 50 or older

“Share of Ad-Supported Audio” =T

who Live in the
CINCINNATI, OH, DMA

16.5%
13.8%

11.7% 9
10.5% 85% 8.1% 9.5%

1.7% 6.8%

0,
0% 0% yoo  38% 46%  S52% a0y 6% 0.4%
- . (]

4.57%

26,948 3,076,549 34,639 5,685,836

5.2%

-
=t
77,797 10,014,627 86,927 7,451,764

Reached: 764,078101,116,365 69,727 8,420,518 106,456 13,034,249 150,439 17,158,040 47,051 5,254,755 51,248 7,929,042

Local AM/FM  Amazon Music YouTube Music Podcasts Pandora TV Music SiriusXM Spotify iHeartRadio All Others
Average Radio Channels
Daily Mi
® who Live in the CINCINNATI, OH, DMA m USA

usa DMA Scarborough R2 2024: Aug23-Aug24 Qual intab 1,879 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection  Scarborough R2 2024: Aug23-Aug24  QuadlIntab 23,275 SOEfa.al for Anything _



1,535,883 or 80.3% of Adults 18 or older who Live in the CINCINNATI, OH, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Country, Classic Hits, Adult Contemporary,
News/Talk/Information, and Adult Hits.

Local AM/FM Radto Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local AM/FM Rad:o Formats (Persons & % Reach): Adults 25 - 54
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' 754,638 or 83.5% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Classic Hits, Hot AC, and Adult Hits.
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381,671 or 83.3% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Hot AC, Classic Hits, and Adult Hits.
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372,967 or 83.7% of Men 25 - 54 who Live in the CINCINNATI, OH, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Country, Classic Hits, News/Talk/Information, Adult Contemporary,
and Classic Rock.

Locai A me Radio Formats (Persons & % Reach): Men 25 - 54 Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54
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764,078 or 83.8% of Adults 50 or older who Live in the CINCINNATI, OH, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are News/Talk/Information, Classic Hits, Country, Adult
Contemporary, and Adult Hits.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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1,227,776 or 64.2% of Adults 18 or older who Live in the CINCINNATI, OH, DMA watch Ad-Supported
Local TV Stations for an average of 125.3 minutes every day representing 30.4% of all time spent
daily with Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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504,611 or 55.8% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA watch Ad-Supported Local
TV Stations for an average of 85.7 minutes every day representing 26.8% of all time spent daily with
Ad-Supported Video.
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247,727 or 54.1% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA watch Ad-Supported
Local TV Stations for an average of 76.1 minutes every day representing 25.5% of all time spent daily
with Ad-Supported Video.
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Avg. Week All | geo (Persons & % Reach): Men 25 - 54
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256,948 or 57.6% of Men 25 - 54 who Live in the CINCINNATI, OH, DMA watch Ad-Supported Local
TV Stations for an average of 94.8 minutes every day representing 28.2% of all time spent daily with
Ad-Supported Video.
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Avg. Week AII Vfdeo (Persons & % Reach): Adults 50 or older
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755,383 or 82.9% of Adults 50 or older who Live in the CINCINNATI, OH, DMA watch Ad-Supported
Local TV Stations for an average of 146.2 minutes every day representing 34.1% of all time spent
daily with Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 50 or older
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1,227,776 or 64.2% of Adults 18 or older who Live in the CINCINNATI, OH, DMA watch Ad-Supported
P18+ Local TV Stations for an average of 125.3 minutes every day representing 30.4% of all time spent

daily with Ad-Supported Video.
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504,611 or 55.8% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA watch Ad-Supported Local
P25-54 TV Stations for an average of 85.7 minutes every day representing 26.8% of all time spent daily with

Ad-Supported Video.
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Local TV Stations for an average of 76.1 minutes every day representing 25.5% of all time spent daily

‘ 247,727 or 54.1% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA watch Ad-Supported
W23-24
with Ad-Supported Video.
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256,948 or 57.6% of Men 25 - 54 who Live in the CINCINNATI, OH, DMA watch Ad-Supported Local

TV Stations for an average of 94.8 minutes every day representing 28.2% of all time spent daily with
Ad-Supported Video.
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755,383 or 82.9% of Adults 50 or older who Live in the CINCINNATI, OH, DMA watch Ad-Supported
P5n+ Local TV Stations for an average of 146.2 minutes every day representing 34.1% of all time spent

daily with Ad-Supported Video.
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Local TVStatmn Programs (Persons & % Reach): Adults 18 or older

(average wees
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dies, and Dramas.

1,227,776 or 64.2% of Adults 18 or older who Live in the CINCINNATI, OH, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News - Morning,
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Local TVStatlon Programs (Persons & % Reach): Adults 25 -54

(Average Week)
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Comedies

Local News - Evening
Movies

Local News - Morning
Game Shows
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Food/Cooking Shows
Documentaries.
National/Network News
Mystery/Suspense/Crime
Local News - Late

Court Shows

504,611 or 55.8% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Morning, Local News - Evening,
Movies, and Game Shows.
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247,727 or 54.1% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Local News - Morning, Comedies, Local News -
Evening, Game Shows, and Dramas.
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Local TV Station Programs (Persons & % Reach): Men 25 - 54

(average week)
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256,948 or 57.6% of Men 25 - 54 who Live in the CINCINNATI, OH, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Morning, Local News - Evening,
Movies, and Game Shows.
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755,383 or 82.9% of Adults 50 or older who Live in the CINCINNATI, OH, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Movies, Local News -
Morning, Comedies, and Dramas.
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1,373,100 or 71.8% of Adults 18 or older who Live in the CINCINNATI, OH, DMA use Ad-Supported
Social Media for an average of 138.7 minutes every day representing 23.6% of all time spent daily
with Ad-Supported Digital Media.
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670,364 or 74.2% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA use Ad-Supported Social
Media for an average of 170.1 minutes every day representing 29.3% of all time spent daily with Ad-
Supported Digital Media.
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Supported Dig

380,299 or 83.% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA use Ad-Supported Social
Media for an average of 142.9 minutes every day representing 26.1% of all time spent daily with Ad-

ital Media.
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290,065 or 65.1% of Men 25 - 54 who Live in the CINCINNATI, OH, DMA use Ad-Supported Social
Media for an average of 199. minutes every day representing 32.% of all time spent daily with Ad-
Supported Digital Media.
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639,302 or 70.1% of Adults 50 or older who Live in the CINCINNATI, OH, DMA use Ad-Supported
Social Media for an average of 148.5 minutes every day representing 27.7% of all time spent daily
with Ad-Supported Digital Media.
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1,373,100 or 71.8% of Adults 18 or older who Live in the CINCINNATI, OH, DMA use Ad-Supported
Facebook for an average of 45.5 minutes every day representing 32.8% of all time spent daily with
Ad-Supported Social Media.
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670,364 or 74.2% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA use Ad-Supported
Facebook for an average of 50.3 minutes every day representing 31.6% of all time spent daily with
Ad-Supported Social Media.
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380,299 or 83.% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA use Ad-Supported
Facebook for an average of 40. minutes every day representing 28.9% of all time spent daily with Ad-
Supported Social Media.
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290,065 or 65.1% of Men 25 - 54 who Live in the CINCINNATI, OH, DMA use Ad-Supported Facebook
for an average of 57.8 minutes every day representing 32.3% of all time spent daily with Ad-
Supported Social Media.
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639,302 or 70.1% of Adults 50 or older who Live in the CINCINNATI, OH, DMA use Ad-Supported
Facebook for an average of 76.9 minutes every day representing 51.8% of all time spent daily with
Ad-Supported Social Media.
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Facebook for an average of 45.5 minutes every day representing 32.8% of all time spent daily with

P18+ ‘ 1,373,100 or 71.8% of Adults 18 or older who Live in the CINCINNATI, OH, DMA use Ad-Supported
Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach% 71 8% 72.4% Social Media: Adults 18 or older

"Share of Ad-Supported Social Media"
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Facebook for an average of 50.3 minutes every day representing 31.6% of all time spent daily with

” 670,364 or 74.2% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA use Ad-Supported
P29-94
Ad-Supported Social Media.

Avg. Hours+Minutes/day with Ad-Supported

"Share of Ad-Supported Social Media"
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380,299 or 83.% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA use Ad-Supported
Facebook for an average of 40. minutes every day representing 28.9% of all time spent daily with
Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % 83.0% 82.8% Social Media: Women 25 - 54
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‘ 290,065 or 65.1% of Men 25 - 54 who Live in the CINCINNATI, OH, DMA use Ad-Supported Facebook
for an average of 57.8 minutes every day representing 32.3% of all time spent daily with Ad-
| Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 71.6% Social Media: Men 25 - 54

"Share of Ad-Supported Social Media"
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‘ 639,302 or 70.1% of Adults 50 or older who Live in the CINCINNATI, OH, DMA use Ad-Supported
Facebook for an average of 76.9 minutes every day representing 51.8% of all time spent daily with

Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 50 or older
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 135,746;
Local Radio: 96,067; Social Media: 89,803; Non-Prem. Cable: 50,286; Local TV: 47,711
reaching Adults 18 or older who Live in the CINCINNATI, OH, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Live in the CINCINNATI, OH, DMA

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Adults 18 or older
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 61,793;
Local Radio: 47,895; Social Media: 43,055; Non-Prem. Cable: 19,669; Local TV: 18,753
reaching Adults 25 - 54 who Live in the CINCINNATI, OH, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 54 who Live in the CINCINNATI, OH, DMA

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 32,725;
Social Media: 24,803; Local Radio: 24,062; Non-Prem. Cable: 9,410; Local TV: 9,289
reaching Women 25 - 54 who Live in the CINCINNATI, OH, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Women 25 - 54 who Live in the CINCINNATI, OH, DMA
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 23,707; Social Media: 18,427; Non-Prem. Cable: 10,255; Local TV: 9,488
reaching Men 25 - 54 who Live in the CINCINNATI, OH, DMA.

All Other Digital Media: 29,346;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Men 25 - 54 who Live in the CINCINNATI, OH, DMA

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Men 25 - 54
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 68,775;
Local Radio: 48,246; Social Media: 42,891; Local TV: 29,812; Non-Prem. Cable: 28,769
reaching Adults 50 or older who Live in the CINCINNATI, OH, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 50 or older who Live in the CINCINNATI, OH, DMA

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Adults 50 or older
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1,645,580 or 86.% of Adults 18 or older who Live in the CINCINNATI, OH, DMA spend an average of
56.6 minutes per day driving, seeing Billboards and Signs. 67.1% Listen to Local Radio Stations Out-
of-Home for an average of 36.4 minutes/day.

Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older Top-13 Out—of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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ot

' 750,620 or 83.% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 60.5
minutes per day driving, seeing Billboards and Signs. 73.6% Listen to Local Radio Stations Out-of-
Home for an average of 41.8 minutes/day.

Top-13but-o_f-Hme Media (Persons & % Reach): Adults 25 - 54

(average week)

Top

-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

veroge ooyl

‘Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores

Restaurants & Bars IR 2%
Podcasts mm Avg. Hours+Minutes/day with Out- m
Shopping Malls m m of-Home Media: Adults 25 - 54 m
spotity  FAESTRTY R s
YouTube Music mm R _ m
Drug Stores mm Usage % 38.6% m
Retail Stores A _m Cm:,ﬁ;::: i;:,hl:m e m
Movie Theaters m

Walking in
Towns, Cities,
Downtown
Areas
19.0

Movie
Theaters
16.5

Retail
AM/FM Radio Stores
43.9 7.5

YouTube

Billboards & Music

(Weekly Dri
60.5

Grocery

Spotify

Walking in Towns,
Cities, Downtown
Areas
21.9

Shopping Malls

Billboards & Signs (Weekly

Grocery
Stores Stores
10.7 1.7

Restaurants &
Bars

159
YouT

Music
5.7

Sp...

Movie 4.7

Theaters Po.
139 7.6

AM/FM Radio

47.3 Gas... | Dr.

® who Live in the CINCINNATI, OH, DMA WUSA = who Live in the CINCINNATI, OH, DMA mUSA
Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 25 - 54 Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
(Averoge Week) Tl Paians % Time spent [Average Day)
o

Billboards & Signs (Weekly Drivers)

B -+ w.
y U, 8 0%

AM/FM Radio g9

Gas Stations/Convenience Stores

Walking in
Towns, Cities,
Downtown
Areas
19.0

Mavie
Theaters
16.5

AM/FM Radio Restaurants

& Bars
15.8

Billboards & Signs

Grocery
Stores
10.6

Malls

Walking in Towns,

Citles, Downtown
Areas Shoppir
21.9 21

Malls

Billboards & Signs (Weekly
Drivers)
55.6 Grocery
Restaurants & | <iores
Bars 10.7
15.9

Retail 59

Stor...

Movie
Theaters
13.9

AM/FM Radio

44.0 Dru... [IVe.

Restaurants & Bars AEn
shopping Malls Avg. Hours+Minutes/day with Ad- m
Podeasts Supported Out-of-Home Media:
Adults 25 -54
Drug Stores
YouTube Music
- I A
Retail Stores Usage % 8,4%
who Livein the usa
Movie Theaters CINCINNATI, OH, DMA
TV Music Channels
m who Live in the CINCINNATI, OH, DMA mUSA
USA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 1,879
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. UsA

= who Live in the CINCINNATI, OH, DMA

Projection Scarborough R2 2024: Aug23-Aug24 Qudl Intab

23,275

uUSA
* Share of Everything

= for Anything _




Top-13 Out—of Home Media (Persons & % Reach): Women 25 - 54

(average weex)
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383,725 or 83.7% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 54.2
minutes per day driving, seeing Billboards and Signs. 72.9% Listen to Local Radio Stations Out-of-
Home for an average of 38.4 minutes/day.
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366,895 or 82.3% of Men 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 67.1
minutes per day driving, seeing Billboards and Signs. 74.3% Listen to Local Radio Stations Out-of-
Home for an average of 45. minutes/day.
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' 847,005 or 92.9% of Adults 50 or older who Live in the CINCINNATI, OH, DMA spend an average of
53.3 minutes per day driving, seeing Billboards and Signs. 67.4% Listen to Local Radio Stations Out-
of-Home for an average of 36.9 minutes/day.
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Supported Out-of-Home Media.

1,645,580 or 86.% of Adults 18 or older who Live in the CINCINNATI, OH, DMA spend an average of 56.6
minutes per day driving, seeing Billboards and Signs representing 39.8% of all Time Spent with Ad-

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Reachns "Share of Ad-Supported OOH Media"

97.8% g5 99

86.0% S87-7%

who Live in the
CINCINNATI, OH, DMA

74.4%

67.1% 67.0%

% of Weekly 64.7%
Time Spent
Ad-Support 56.6% 56.1%
O0H Media:
36.0% 3479 375%
14.3% 14.2%
0,
Weekly 6.2% 5.1%
Total 4.4%
Persons E—
545, 229,943,644 i 175,647,363 , 741 195,018,406 871, 251,499,119 182 72,159,362 X 98,261,950 6% 37,284,834 K 13,372,384 , 187 146,974,903
Billboards & Signs AM/FM Radio Walkmg in Towns, Grocery Stores Shopping Malls Restaurants & Bars Movie Theaters Stadiums & Arenas Gas
Average (Weekly Drivers) Cities, Downtown Stations/Convenience
Daily Minutes Areas Stores
with Ad-Supported
® who Live in the CINCINNATI, OH, DMA H USA
USA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 1,879

All Graphs and soefa.ai Data Medeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R2 2024: Aug23-Aug24 Qual Intab 23,275 SOEﬁ a.l
-

USA

] 19.6%

1
B 51,481,574
Podcasts

* Share of Everything

for Anything _ =




750,620 or 83.% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 60.5 minutes
per day driving, seeing Billboards and Signs representing 36.2% of all Time Spent with Ad-Supported Out-
of-Home Media.
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383,725 or 83.7% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 54.2
minutes per day driving, seeing Billboards and Signs representing 33.5% of all Time Spent with Ad-
Supported Out-of-Home Media.
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366,895 or 82.3% of Men 25 - 54 who Live in the CINCINNATI, OH, DMA spend an average of 67.1 minutes
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847,005 or 92.9% of Adults 50 or older who Live in the CINCINNATI, OH, DMA spend an average of 53.3
P50+ minutes per day driving, seeing Billboards and Signs representing 46.% of all Time Spent with Ad-
Supported Out-of-Home Media.
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Out-of-Home Media: Adults 50 or older
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536,885 or 28.1% of Adults 18 or older who Live in the CINCINNATI, OH, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day representing 29.6% of all time
spent daily with All forms of Print Media.
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226,545 or 25.1% of Adults 25 - 54 who Live in the CINCINNATI, OH, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.3 minutes every day representing 26.2% of all time
spent daily with All forms of Print Media.
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104,132 or 22.7% of Women 25 - 54 who Live in the CINCINNATI, OH, DMA read Local Daily

w25-54 Newspaper(s) (Daily+Sunday) for an average of 8.2 minutes every day representing 26.9% of all time
spent daily with All forms of Print Media.
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123,163 or 27.6% of Men 25 - 54 who Live in the CINCINNATI, OH, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.4 minutes every day representing 25.6% of all time
spent daily with All forms of Print Media.
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256,413 or 28.1% of Adults 50 or older who Live in the CINCINNATI, OH, DMA read Local Daily

P50+ Newspaper(s) (Daily+Sunday) for an average of 11.8 minutes every day representing 36.5% of all
| time spent daily with All forms of Print Media.
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