ST. LOUIS, MO, Metro — 9 P18+ Profiles of HUBBARD RADIO Listeners!

Brand New Data as of August 31, 2024!
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105.7 vHE

POINT

EVERYTHING ALTERNATIVE

15.3% or 328,077 of ST. LOUIS Metro Adults 18 or older listened to KPNT-FM in the past 7 days.
Typical Adults 18 or older who listened to KPNT-FM in the past 7 days are 42.7 years old (13.1% younger
than average) and have a $101,885 (3.4% higher than average) annual household income.
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20.4% or 438,192 of ST. LOUIS Metro Adults 18 or older listened to KSHE-FM in the past 7 days.
Typical Adults 18 or older who listened to KSHE-FM in the past 7 days are 52.2 years old (6.2% older than
average) and have a $116,508 (18.3% higher than average) annual household income.
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19.4% or 417,067 of ST. LOUIS Metro Adults 18 or older listened to WARH-FM in the past 7 days.
Typical Adults 18 or older who listened to WARH-FM in the past 7 days are 49.3 years old (.3% older than
average) and have a $103,677 (5.2% higher than average) annual household income.
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9% 14.5% or 312,544 of ST. LOUIS Metro Adults 18 or older listened to WIL-FM in the past 7 days.
WH' Typical Adults 18 or older who listened to WIL-FM in the past 7 days are 48.8 years old (.6% younger than
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average) and have a $110,653 (12.3% higher than average) annual household income.
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Snorts Talk For St. Louis

7.6% or 163,889 of ST. LOUIS Metro Adults 18 or older listened to WXOS-FM in the past 7 days.
Typical Adults 18 or older who listened to WXOS-FM in the past 7 days are 48. years old (2.2% younger than
average) and have a $120,895 (22.7% higher than average) annual household income.
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EVERYTHING ALTERNATIVE

15.3% or 328,077 of ST. LOUIS Metro Adults 18 or older listened to KPNT-FM in the past 7 days.

Adults 18 or older who listened to KPNT-FM in the past 7 days are 2.6% more likely to be a college
graduate, 23.3% more likely to work full-time, 12.% more likely to be married, 60.7% more likely to be a
parent of 1 or more children under 18.
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20.4% or 438,192 of ST. LOUIS Metro Adults 18 or older listened to KSHE-FM in the past 7 days.

Adults 18 or older who listened to KSHE-FM in the past 7 days are 5.5% more likely to be a college graduate,
5.3% more likely to work full-time, 19.9% more likely to be married, 11.3% more likely to be a parent of 1 or
more children under 18.
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19.4% or 417,067 of ST. LOUIS Metro Adults 18 or older listened to WARH-FM in the past 7 days.

Adults 18 or older who listened to WARH-FM in the past 7 days are 2.6% more likely to be a college
graduate, 17.2% more likely to work full-time, 7.3% more likely to be married, 17.1% more likely to be a
parent of 1 or more children under 18.
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14.5% or 312,544 of ST. LOUIS Metro Adults 18 or older listened to WIL-FM in the past 7 days.
Adults 18 or older who listened to WIL-FM in the past 7 days are 14.9% more likely to be a college graduate,
22.3% more likely to work full-time, 17.5% more likely to be married, 31.6% more likely to be a parent of 1
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Snorts Talk For St. Louis

7.6% or 163,889 of ST. LOUIS Metro Adults 18 or older listened to WXOS-FM in the past 7 days.

Adults 18 or older who listened to WXOS-FM in the past 7 days are 43.1% more likely to be a college
graduate, 14.4% more likely to work full-time, 9.4% more likely to be married, 26.9% more likely to be a
parent of 1 or more children under 18.
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105.7 THE 15.3% or 328,077 of ST. LOUIS Metro Adults 18 or older listened to KPNT-FM in the past 7 days.
P INl I \ Adults 18 or older who listened to KPNT-FM in the past 7 days are 5.1% more likely to own their home, 4.7%
more likely to own a lower valued home, 12.5% more likely to have a single-family home, 24.7% more likely
EVERYTHING ALTERNATIVE to have a dog.
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20.4% or 438,192 of ST. LOUIS Metro Adults 18 or older listened to KSHE-FM in the past 7 days.
Adults 18 or older who listened to KSHE-FM in the past 7 days are 18.1% more likely to own their home,

10.9% more likely to own a higher valued home, 8.7% more likely to have a single-family home, 20.3% more
likely to have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older
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Property "
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-
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Who listened to KSHE-FM in the past 7 days e e,

ST. LOUIS 5332,029

Ed o I e
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ST. LouIs Metro Scarborough R2 2024: Jul23-Aug24 Qual Intab 358 & Loan Mortgages)

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC, All rights reserved,

Radio Stations: KSHE-FM



to have a dog.

19.4% or 417,067 of ST. LOUIS Metro Adults 18 or older listened to WARH-FM in the past 7 days.
Adults 18 or older who listened to WARH-FM in the past 7 days are 17.1% more likely to own their home,

9.3% more likely to own a lower valued home, 1.2% more likely to have a single-family home, 7.% more likely

m Own/Rent/Other: Adults 18 or older MEM Type of Home: Adults 18 or older

Single Family House (unattached)
Townhouse or attached Home
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6.5% 6.2% Apartment
Rent Other Own Second Home bile Home or Manufactured
or Real Estate Home 3.6%
Property :
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9% 14.5% or 312,544 of ST. LOUIS Metro Adults 18 or older listened to WIL-FM in the past 7 days.
Adults 18 or older who listened to WIL-FM in the past 7 days are 14.7% more likely to own their home, .8%

WIL more likely to own a lower valued home, 8.5% more likely to have a single-family home, 17.8% more likely to
P ORI, have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older
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N AR B | 7.6% or 163,889 of ST. LOUIS Metro Adults 18 or older listened to WXOS-FM in the past 7 days.
==r' . Adults 18 or older who listened to WXOS-FM in the past 7 days are 14.% more likely to own their home, 2.2%

= more likely to own a higher valued home, 14.9% more likely to have a single-family home, 15.5% more likely
Sports Talk For SL. Louis

to have a dog.
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likely to fly domestic past yr.

15.3% or 328,077 of ST. LOUIS Metro Adults 18 or older listened to KPNT-FM in the past 7 days.
Adults 18 or older who listened to KPNT-FM in the past 7 days are 10.3% less likely to look up D-I-Y advice
online, 2.8% less likely to always vote in local elections, 14.1% less likely to belong to a gym, 6.2% less

YTop-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

57.9%)
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Suggestions Reviews [skype, Information Schools, Child's)
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eci Fnanci
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20.4% or 438,192 of ST. LOUIS Metro Adults 18 or older listened to KSHE-FM in the past 7 days.

Adults 18 or older who listened to KSHE-FM in the past 7 days are .% more likely to look up D-I-Y advice
online, 10.2% more likely to always vote in local elections, .7% more likely to belong to a gym, 1.5% more
likely to fly domestic past yr.
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19.4% or 417,067 of ST. LOUIS Metro Adults 18 or older listened to WARH-FM in the past 7 days.

Adults 18 or older who listened to WARH-FM in the past 7 days are 3.% more likely to look up D-I-Y advice
online, 7.1% less likely to always vote in local elections, 3.6% less likely to belong to a gym, 3.2% less likely
to fly domestic past yr.
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Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

14.5% or 312,544 of ST. LOUIS Metro Adults 18 or older listened to WIL-FM in the past 7 days.

Adults 18 or older who listened to WIL-FM in the past 7 days are .1% more likely to look up D-I-Y advice
online, 10.1% more likely to always vote in local elections, 16.4% less likely to belong to a gym, 8.3% more
likely to fly domestic past yr.
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Snorts Talk For St. Louis

likely to fly domestic past yr.

7.6% or 163,889 of ST. LOUIS Metro Adults 18 or older listened to WXOS-FM in the past 7 days.
Adults 18 or older who listened to WXOS-FM in the past 7 days are 14.% less likely to look up D-I-Y advice
online, 1.8% more likely to always vote in local elections, 5.4% more likely to belong to a gym, 5.3% more
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Past 30-days QSR Users: Adults 18 or older
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w who listened to KPNT-FM in the past 7 days

Total Jbggﬂ[’gﬂv QSR Users: Avg. Monthly QSR Meals:

87.9%
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4.5% more likely to use Sit-Down Restaurants past mo., 9.6% more |
likely to smoke cigarettes.

15.3% or 328,077 of ST. LOUIS Metro Adults 18 or older listened to KPNT-FM in the past 7 days.
Adults 18 or older who listened to KPNT-FM in the past 7 days are 4.7% more likely to use QSRs past mo.,

ikely to use Casinos past yr., 1.8% more
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Past 30-days QSR Users: Adults 18 or older
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smoke cigarettes.

20.4% or 438,192 of ST. LOUIS Metro Adults 18 or older listened to KSHE-FM in the past 7 days.
Adults 18 or older who listened to KSHE-FM in the past 7 days are .4% less likely to use QSRs past mo., 8.7%
more likely to use Sit-Down Restaurants past mo., 7.8% less likely to use Casinos past yr., 18.7% less likely to
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Past 30-days Sit-Down Restaurant Users: Adults 18 or older
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Mexcn  chinese mafan  wings/ Steskhoese Coffee wndian/  upscale
Bargars / Wouse/ Doaut/ Thmi/
sport sar Coffessar pakery  Other
asian
= who listened to KSHE-FM in the past 7 days u ST LOUIS

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wholistened to KSHE-FM in the past 7 days 10.0%

s7.10us 15.0%

Past 12 months Casino Activities: Adults 18 or older

519,321

255,716 11.9%

5 1
EETR— .0
129,672 6.0%
4.5%

2.1%
CRTEN 2.3%

8%

2.3%
48,281 P W1

® who listened to KSHE-FM in the past 7 days

24.2%

5 022

Casinos visited past 12 months: Yes
u ST. LOUIS

Radio Stations: KSHE-FM

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

= who listened o0 KSHE-FM inthe past 7 days =ST. LOUIS



30-days QSR Users: Adults 18 or older

tme

2 times

Past

3 times

4 times

11.6%

= wha listened to WARH-FM in the past 7 days

Total Monthly QSR Users:
89.9%

5times

6-9times

mST. LOUIS

Avg. Monthly QSR Meals:

more likely to smoke cigarettes.

19.4% or 417,067 of ST. LOUIS Metro Adults 18 or older listened to WARH-FM in the past 7 days.
Adults 18 or older who listened to WARH-FM in the past 7 days are 2.2% more likely to use QSRs past mo.,
10.8% more likely to use Sit-Down Restaurants past mo., 30.2% more likely to use Casinos past yr., 18.1%

1time

2 times

3times

4 times

5 times

# who listened to WARH-FM in the past 7 days

6-9times
10times or more

H ST. LOUIS
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
»

Top-10 Cuisines: Adu!ts 18 or older

|StDc wn Restaurants Used Past 30-days]
I I I i i h i i

Moxican  Chinese Pz Bagel/ indian/  upscale
Wouse/ Donut/ Thaif

makan  wings/ Steakhouse Coffee

ourgers /

Sports Bar cofeegar Bakery  Other
Asian
= who listened to WARH-FM in the past 7 days ST LOUIS

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wholistened to WARH-FM in the past 7 days 8.6%

571005 15.0%

87.9% 82.2% 74.2% o
e o e 00
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older
Any Type of Beer
Liguor
Domesti Light Beer
wine
Domestic Regular Beer
imported Beer - Vv
Microbrew / Craft Beer mm"'z's'” '
® who listened to WARH-FM in the past 7 \:Iays WST. LOUIS

ST. LOUIS Metro Scarborough R2 2024: Jul23-Aug24

Qual Intab

Table Games (Craps, Poker, etc.) grierm 11.9% .

——
Upscale Restaurant
Sports Betting 6.0%
Stage Show / Concert m*lm
2,2%
s B 355

9.6%

Used Past 30-days: Adults 18 or older

15.3%
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Radio Stations: WARH-FM

3.6%
Other Gambling = 2.2% Casinos visited past 12 hs: Yes Mari / Cannabis Cigarettes Vape
m who listened to WARH-FM in the past 7 days m ST. LOUIS = who listened to WARH-FM in the past 7 days mST. LOUS



Past

v

30-days QSR Users: Adults 18 or older
| ime

2 times

3 times

11.1%
Stmes ‘m

10times or more

= who listened to WILFM in the past 7 days

uST. LOUIS

Total Aggmﬂy QSR Users: Avg. Monthly QSR Meals:

87.9%

1,800,024

o« K

likely to smoke cigarettes.

14.5% or 312,544 of ST. LOUIS Metro Adults 18 or older listened to WIL-FM in the past 7 days.
Adults 18 or older who listened to WIL-FM in the past 7 days are 2.3% more likely to use QSRs past mo.,
11.5% more likely to use Sit-Down Restaurants past mo., 6.% more likely to use Casinos past yr., 7.% more

€ ®

1time

2 times

3times

4 times 9.3%

5 times

6-9times 7.5%

10times or more 5.6%

82.8% 74.2%

11.0%

# who listened to WIL-FM in the past 7 days
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

Drank Past 30-days: Adults 18 or older

A Type of Beer
Uiguor
Damsic e

Wine

Domestic Regular Beer

Imported Beer - v
Microbrew / Craft Beer m 15.9% '
® who listened to WIL-FM in the past 7 days WST. LOUIS
ST. LOUIS Metro Scarborough R2 2024: Jul23-Aug24 Qual Intab

519,321

Table Games (Craps, Poker, etc.) prerrm

Bar/ Nightclub s

Upscale Restaurant

151,636 7.1%
-
Stage Show / Concert m 6.6%
Other Gambling  pern zz%_’:ﬁ

® who listened to WIL-FM in the past 7 days
255

All Graphs and HBIAI Data Madeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

11.9%

10.0%

8.3%

18.3%

16.4%

.m
- l
b

W ST. LOUIS

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

Top-10 Cuisines: Adu!ts 18 or older

(Sit-Down Restaurants Used Past 30-days,

"I

ho.7
Moxican  Chinese maian  wings/ steakhouse Coee  Bagel /
Burgers / Wouse/ Donut
Sports Bar coffee sar  makery

upseale

indian /
Thai /
Other
Asian

pizza

= who listened to WIL-FM in the past 7 days ST, LOUIS

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wholistened to WIL-M in the past 7 days [, 1GRNNNN 13.7%

571005 15.0%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

24.2%

Casinos visited past 12

Yes

Used Past 30-days: Adults 18 or older

1
=4

15.3%

= ST. LOUIS

Radio Stations: WIL-FM

Vape

/ Cannabis

Cigarettes

' who listened to WIL-FM in the past 7 days mST.LOUIS



Sports Talk For St. Llouis
Past 30-days QSR Users: Adults 18 or older
iy
—
——
—— T

2times

3 times
4 times
5 times
6 -9times

10times or more
# who listened to WXOS-FM in the past 7 days
Avg. Monthly QSR Meals:

87.9%

W ST, LOUIS

Total ngg_:mnry QSR Users:

likely to smoke cigarettes.

7.6% or 163,889 of ST. LOUIS Metro Adults 18 or older listened to WXOS-FM in the past 7 days.
Adults 18 or older who listened to WXOS-FM in the past 7 days are 6.2% more likely to use QSRs past mo.,
5.8% more likely to use Sit-Down Restaurants past mo., .3% less likely to use Casinos past yr., 23.6% more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

£ 3o i

10 times or more

= who listened to WXOS-FM in the past 7 days
Total Monthly Sit-Down Restaurant Users:

W ST. LOUIS

Avg. ly Sit-Down ant Meals:
78.5% 74.2%

Drank Past 30-days: Adults 18 or older
Any Type of Beer
EET s v

mwho listened to WX0S-FM in the past 7 days

ST. LoUIS Metro Scarborough R2 2024 Jul23-Aug24

Liguor

Domestic Light Beer
Wine

Domestic Regular Beer
Imported Beer

Microbrew / Craft Beer

| ST.LOUIS

Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

ho.1
Mexcan  Chiness  Pma

' who listened to WXOS-FM in the past 7 days

x2.48
Bagel /

mafan  wings/ Steskhouse Coffes
Burgers /

Sports gar

ndian /
Mousa/ Donut/ Thail
Coffes Sar  Bakery  Other

Asian
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mST. LOUIS

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who listenedto WXOS-FMin the past 7 doys [ ITRTAIIIN 10.8%

s7.10us 15.0%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

515,321

e
T —
oo 71x

24.2%
Table Games (Craps, Poker, etc.)

Bar [ Nightclub

Upscale Restaurant

= 0 0
Sports Betting oé‘ux 33.3%
Stage Show / Concert 1.6% 4.5%
1.7%
Spe 2.3% i
Other Gambling g 1.5% : ;
IR 2.2% Casinos visited past 12 months: Yes

= who listened to WXOS-FM in the past 7 days m ST, LOUIS
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Used Past 30-days: Adults 18 or older

Marijuana / Cannabis
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Cigarettes

Vape

ST, LOUIS



105.7 THE

POINT

EVERYTHING ALTERNATIVE

15.3% or 328,077 of ST. LOUIS Metro Adults 18 or older listened to KPNT-FM in the past 7 days.
Adults 18 or older who listened to KPNT-FM in the past 7 days are 22.8% more likely to have a 401K, 10.1%

more likely to have an Auto Loan, 49.4% more likely to Invest/Trade Stocks Online, 12.1% less likely to pay
with their Debit Card.

Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K plan

IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds m;.;’_‘m
Money Market Funds 1:3;;:;
Bonds "gi’f.n%

Other (Crypto / NFTs / Metals, etc.) :.':::

529 Plan / College Savings Plan mn-ﬂ‘-

Second Home or Real Estate Property 2:,32

m who listened to KPNT-FM in the past 7 days uST. LOUIS

22N 9.4%
ﬂ = - -

Checking Debitor ATM  Savings Credit Card Online Online Bill Mobile Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home

Account card Account Banking Paying Banking Mortgage Market  Deposit (CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

® who listened to KPNT-FM in the past 7 days m ST. LOUIS

Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

TPt
Financial Planner 55,334 19.8%
Online Investing / Stock Trading m

Insurance Agent at a Local Office (not online) S .)Bd %

7.6
10.1%
9.3%
628 9.5%
1.7%
Real Estate Agent & 3.5%

Accountant

1.7% 10 B e
Estate Planning 3.0% T i == o = 7 o = o P s
- - 0.9% (*Past 12 Months) VisA PayPal Debit Card Venmo MasterCard Zelle Apple Pay Discover  GooglePay CashApp StoreCredit  American Facebook Samsung Pay Square Cash
Divorce / Family Attorney 1.1% Card Express Messenger
M who listened to KPNT-FM in the past 7 days HST.LOUIS m who listened to KPNT-FM in the past 7 days m ST. LOUIS

ST. LoUIs Metro Scarborough R2 2024: Jul23-Aug24 Qual Intab
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20.4% or 438,192 of ST. LOUIS Metro Adults 18 or older listened to KSHE-FM in the past 7 days.

Adults 18 or older who listened to KSHE-FM in the past 7 days are 4.5% more likely to have a 401K, 16.%
more likely to have an Auto Loan, 23.7% more likely to Invest/Trade Stocks Online, 8.% less likely to pay with
their Debit Card.

mﬁélnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

22.9%
17.8%
Money Market Funds %

Other (Crypto / NFTs / Metals, etc.) g;l;g%

N e W
] e e

529 Plan / College Savings Plan M 8.6% Checking DebitorATM  Savings  CreditCard  Online online Bill Mobile Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property m 9.7% Account Mortgage  Loan or Home
6.2% Equity koan
® who listened to KSHE-FM in the past 7 days WST. LOUIS » who listened to KSHE-FM in the past 7 days m ST. LOUIS

Professional Services Used*: Adults 18 or older Past 3-Months Payment Methods Used: Adults 18 or older

Tax P tion Servi 2
ax Preparation ce e 20.1%

Financial Planner

OnlineInvesting / Stock Trading

Insurance Agent at a Local Office (not online)

255 917
S
8%
Real Estate Agent ﬁ 3.5%
. 2.9%
Estate Planning ! 3.0%

Accountant

3.1% 39% 54y 2.7%

" s 1.3% (*Past 12 Months) visa PayPal Debit Card Venmo MasterCard Zelle Apple Pay Discover  GooglePay CashApp StoreCredit American  Facebook Samsung Pay Square Cash
Divorce / Family Attorney 11% Card Express Messenger
m who listened to KSHE-FM in the past 7 days mST. LOUIS = who listened to KSHE-FM in the past 7 days m ST. LOUIS

ST. LOUIS Metro Scarborough R2 2024: Jul23-Aug24 Qual Intab 358
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19.4% or 417,067 of ST. LOUIS Metro Adults 18 or older listened to WARH-FM in the past 7 days.

Adults 18 or older who listened to WARH-FM in the past 7 days are 24.6% more likely to have a 401K, 1.2%
more likely to have an Auto Loan, 33.1% more likely to Invest/Trade Stocks Online, .8% more likely to pay with
their Debit Card.

Investments Owned: Adults 18 or older

401K plan

781,646 36.4%
546,365 25.4%

2.5%
450,397

21.0%
14.4%

13.5%

IRA (Individual Retirement Account)

Stocks or Stock Options
Mutual Funds

Money Market Funds

12.6%
235,536 11.0%
11.4%
203,472 9.5%

Bonds

Other (Crypto / NFTs / Metals, etc.)

Financial Services Has and/or Uses: Adults 18 or older

7-6% 7.4%  6.0% 5.3% 4.8% 5.1%

R oo T —

i

529 Plan / College Savings Plan 1_5% Checking Debitor ATM  Savings  CreditCard  Online  OnlineBil  Mobile Home  Autoloan  Money Certificatesof Studentloan Persona Loan Refinanced  Home
—_ Account card Account Banking Paying Banking Mortgage Market  Deposit (CDs) Home  Improvement
y o Account M Le H
Second Home or Real Estate Property 6% cous ortgage ‘:‘]‘l‘i: m‘:e
w who listened to WARH-FM in the past 7 days mST. LOUIS ® who listened to WARH-FM in the past 7 days m ST. LOUIS
I H - -
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Online Investing / Stock Trading m
Insurance Agent at a Local Office (not online) 10.1%
12.6%
Accountant a.5% . .
Real Estate Agent E! 54’;796
. 2.3% 32% 3% gy 27
state Planning 3.0% " ans " .‘ - [ . S
- - 1.9% (*Past 12 Months) VisA PayPal Debit Card Venmo MasterCard Zelle Apple Pay Discover  GooglePay CashApp StoreCredit  American Facebook Samsung Pay Square Cash
Divorce / Family Attorney rl.i% Card Express Messenger
W who listened to WARH-FM in the past 7 days WST.LOUIS mwho listened to WARH-FM in the past 7 days uST. LOUIS
ST. LoUIs Metro Scarborough R2 2024: Jul23-Aug24 Qual Intab 322
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92*3 14.5% or 312,544 of ST. LOUIS Metro Adults 18 or older listened to WIL-FM in the past 7 days.
Adults 18 or older who listened to WIL-FM in the past 7 days are 21.4% more likely to have a 401K, 6.3%
more likely to have an Auto Loan, 18.2% more likely to Invest/Trade Stocks Online, 6.1% less likely to pay with

NEW COUNTAYTOR THESTL their Debit Card.
Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
401K Plan e % B

IRA (Individual Retirement Account) i 36.4%

Stocks or Stock Options
23.9%
vt runcs S
Money Market Funds 149%

13.5%

) 9.1%
Bonds o

3.2% 10.5%
Other (Crypto / NFTs / Metals, etc.) :_:: T 5% g 5%
) 00% o Lisasrs srr2z " L T L
529 Plan / College Savings Plan B..G% Checking DebitorATM  Savings  CreditCard  Online Online gill Mobile Home Auto Loan Money  Certificates of Studentican Personal Loan Refinanced Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property M S Account Mortgage l:&: Harss

w who listened to WIL-FM in the past 7 days WST. LOUIS » who listened to WIL-FM in the past 7 days m ST. LOUIS

Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

432,230 20.1%

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online) 9.2%
2 10.1%
9.5% .
8 3.2%
Real Estate Agent 3.5%
. 2.8%
Estate Planning ! 3.0%

Accountant

P 8

3.9%
3.3% o7% 7%
Discover GooglePay CashApp  Store Credit  American Facebook Samsung Pay Square Cash

venmo MasterCard Zelle Apple Pay

& *Past 12 Menths, visA PayPal
Divorce / Family Attorney l 111?: ( ) Card Express Messenger
m who listened to WIL-FM in the past 7 days mST. LOUIS = who listened to WIL-FM in the past 7 days m ST. LOUIS
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101 =510
Snorts Talk For St. Louis

more

' 7.6% or 163,889 of ST. LOUIS Metro Adults 18 or older listened to WXOS-FM in the past 7 days.
Adults 18 or older who listened to WXOS-FM in the past 7 days are 8.3% more likely to have a 401K, 9.2%

likely to have an Auto Loan, 81.% more likely to Invest/Trade Stocks Online, 23.8% less likely to pay with

. their Debit Card.

mﬁalnvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)

:im.mﬁ 36.0%

Stocks or Stock Options

31.6%
21.0%
20.3%
290,806 13.5%

Mutual Funds

Money Market Funds

11.7%

Bonds 12.0%

235,536

Financial Services Has and/or Uses: Adults 18 or older

10.5%

7.4% 7.3%
Other (Crypto / NFTs / Metals, etc.) 915;"1’9 5.3% 5.1 u
529 Plan / College Savings Plan 8.6% Checking DebitorATM  Savings  CreditCard  Online online Bill Mobile Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
_— Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home  Improvement
4 Account Mortgage Loan or Home
Second Home or Real Estate Property E Y b
# who listened to WXOS-FM in the past 7 days M ST. LOUIS u who listened to WXOS-FM in the past 7 days m ST. LOUIS
Professional Services Used* : Adults 18 or older Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service &31 S s
Financial Planner s 10.9%
OnlineInvesting / Stock Trading
Insurance Agent at a Local Office (not online)
Accountant
Real Estate Agent 532:‘?6 6.3% 8-2%
5 5 3.4% 3.9% 27%
Estate Planning %

3.0%

Divorce / Family Attorney l i ;12: (*Past12 Months)
m who listened to WXOS-FM in the past 7 days W ST. LOUIS
ST. LOUIS Metro Scarborough R2 2024: Jul23-Aug24 Qual Intab 128

L . ]

Facebook Samsung Pay Square Cash
Messenger

CashApp  Store Credit  American
Card Express

m ST, LOUIs

Apple Pay Discover

Zelle

Debit Card MasterCard

visA

PayPal venmo Google Pay

m who listened to WXOS-FM in the past 7 days
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105.7 THE Adults 18 or older who listened to KPNT-FM in the past 7 days spend an average of 3 days, 0 hours, 35 minutes and 20
P INT seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to KPNT-FM in the past 7 days spend an avg. of 10 hours and 5 minutes each week listening to
EVERYTHING ALTERNATIVE All Local AM/FM Radio, representing 13.9% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
76:26:22
who listened to KPNT+M in ST. LOUIS
the past 7 days

% of Total
Weekly H:M:

= who listened to KPNT-FM in the past 7 days | ST. LOUIS

ST.LOUIS ~ Metro  Scarborough R2 2024: Jul23-Aug24  Qual Intab 217 ST.LOUIS  Metro  Scarborough R2 2024: Jul23-Aug24 ~ Qual Intab 1,760 HUbeI" Share of Everything
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Adults 18 or older who listened to KSHE-FM in the past 7 days spend an average of 3 days, 13 hours, 17 minutes and 31
seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to KSHE-FM in the past 7 days spend an avg. of 10 hours and 42 minutes each week listening to|
All Local AM/FM Radio, representing 12.5% of total time spent with all forms of Media.

100.0% mm

94.4% Avg. H:M:S/week with All Forms of Media:

p— Adults 18 or older

76:26:22
Concurrent
Usege % \who listened to KSHE-FM in ST. Louls
the past 7 days

% of Total
Weekly H:M:

® who listened to KSHE-FM in the past 7 days H ST. LOUIS

ST. Louis Metro Scarborough R2 2024: Jul23-Aug24 Qual Intab 358

STLOUS  Metro  Scarborough R22024: jul23-Aug24  Qualintab 1,760 Hubbard sreme e everyening
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Adults 18 or older who listened to WARH-FM in the past 7 days spend an average of 3 days, 5 hours, 55 minutes and 33
seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to WARH-FM in the past 7 days spend an avg. of 10 hours and 6 minutes each week listening to
All Local AM/FM Radio, representing 13.% of total time spent with all forms of Media.

1000% EX=

Avg. H:M:5/week with All Forms of Media:

Adults 18 or older
Concurrent
Ussge 5 o listerd 09 OVARH-FM in ST. LOUIS
the past 7 days

66.1%

® who listened to WARH-FM in the past 7 days W ST. LOUIS
ST.LOUIS ~ Metro  Scarborough R2 2024: Jul23-Aug24 ~ Qual Intab 322 ST.LOUIS  Metro  Scarborough R2 2024: Jul23-Aug24 Qual Intab 1,760 H bO rd Share of Everything
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Adults 18 or older who listened to WIL-FM in the past 7 days spend an average of 3 days, 10 hours, 35 minutes and 43
seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to WIL-FM in the past 7 days spend an avg. of 10 hours and 31 minutes each week listening to
All Local AM/FM Radio, representing 12.7% of total time spent with all forms of Media.

B

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

76:26:22
Concurrent

Vsege % who listened to WAL-FM in the ST. Louls
past 7 days

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:

S 2
&
N
® who listened to WIL-FM in the past 7 days | ST. LOUIS
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s . Adults 18 or older who listened to WXOS-FM in the past 7 days spend an average of 3 days, 7 hours, 10 minutes and 46
==r' ' seconds each week with All Forms of Media.

- 100.% of Adults 18 or older who listened to WXOS-FM in the past 7 days spend an avg. of 12 hours and 7 minutes each week listening to
snnns ra" ' ar s‘. ln’,’s All Local AM/FM Radio, representing 15.3% of total time spent with all forms of Media.

2> ot

100.0%

Avg. H:M:5/week with All Forms of Media:

Adults 18 or older
Concurrent
Ussge 5 o lstenod 09 (VKOS EM in ST. LOUIS
the past 7 days

m who listened to WXOS-FM in the past 7 days
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105.7 THE Adults 18 or older who listened to KPNT-FM in the past 7 days spend an average of 2 days, 7 hours, 50 minutes and 35
PﬁINT seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to KPNT-FM in the past 7 days spend an avg. of 9 hours and 33 minutes each week listening to
EVERYTHING ALTERNATIVE Local Ad-Supported AM/FM Radio, representing 17.1% of totaltime spent with all forms of Ad-Supported Media.

00.0% mn

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

concurr
sage 50.9%

who listened to KPNT-FM ST. LOUIS
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Adults 18 or older who listened to KSHE-FM in the past 7 days spend an average of 2 days, 18 hours, 46 minutes and 24
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to KSHE-FM in the past 7 days spend an avg. of 10 hours and 2 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 15.% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who listened to WARH-FM in the past 7 days spend an average of 2 days, 11 hours, 44 minutes and
24 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to WARH-FM in the past 7 days spend an avg. of 9 hours and 6 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 15.3% of totaltime spent with all forms of Ad-Supported Media.
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92*3 Adults 18 or older who listened to WIL-FM in the past 7 days spend an average of 2 days, 15 hours, 0 minutes and 15
seconds each week with All Forms of Ad-Supported Media.

WIL 100.% of Adults 18 or older who listened to WIL-FM in the past 7 days spend an avg. of 9 hours and 42 minutes each week listening to

Local Ad-Supported AM/FM Radio, representing 15.4% of totaltime spent with all forms of Ad-Supported Media.
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= S R Adults 18 or older who listened to WXOS-FM in the past 7 days spend an average of 2 days, 13 hours, 53 minutes and 4
1 ==r' ' seconds each week with All Forms of Ad-Supported Media.
s 100.% of Adults 18 or older who listened to WXOS-FM in the past 7 days spend an avg. of 11 hours and 38 minutes each week listening
sno"s ra’. For s‘, lo"'s to Local Ad-Supported AM/FM Radio, representing 18.8% of total time spent with all forms of Ad-Supported Media.
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105.7 THE

POINT

EVERYTHING ALTERNATIVE

Adults 18 or older who listened to KPNT-FM in the past 7 days spend an average of 7 hours and 58
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 17.1% of Time with Ad-Supported Media.)

avg. of 81.9 minutes/day.

Top-13 All Forms of Medm (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who listened to KSHE-FM in the past 7 days spend an average of 9 hours and 32
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

(Local Radio delivers 15.% of Time with Ad-Supported Media.)
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avg. of 78.1 minutes/day.

| Adults 18 or older who listened to WARH-FM in the past 7 days spend an average of 8 hours and 32
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 15.3% of Time with Ad-Supported Media.)
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92*3 Adults 18 or older who listened to WIL-FM in the past 7 days spend an average of 9 hours and 0
WIL minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
avg. of 83.3 minutes/day. (Local Radio delivers 15.4% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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avg. of 99.8 minutes/day.

| Adults 18 or older who listened to WXOS-FM in the past 7 days spend an average of 8 hours and 50
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

(Local Radio delivers 18.8% of Time with Ad-Supported Media.)
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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POINT

EVERYTHING ALTERNATIVE

328,077 or 100.% of Adults 18 or older who listened to KPNT-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 81.9 minutes every day representing 43.6% of all
time spent daily with Ad-Supported Audio.
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438,192 or 100.% of Adults 18 or older who listened to KSHE-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 86.1 minutes every day representing 48.8% of all
time spent daily with Ad-Supported Audio.
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[ 417,067 or 100.% of Adults 18 or older who listened to WARH-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 78.1 minutes every day representing 48.% of all
time spent daily with Ad-Supported Audio.
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[ 312,544 or 100.% of Adults 18 or older who listened to WIL-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 83.3 minutes every day representing 47.6% of all
time spent daily with Ad-Supported Audio.
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163,889 or 100.% of Adults 18 or older who listened to WXOS-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 99.8 minutes every day representing 47.5% of all
time spent daily with Ad-Supported Audio.
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| 438,192 or 100.% of Adults 18 or older who listened to KSHE-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 86.1 minutes every day representing 48.8% of all
time spent daily with Ad-Supported Audio.
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417,067 or 100.% of Adults 18 or older who listened to WARH-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 78.1 minutes every day representing 48.% of all
time spent daily with Ad-Supported Audio.
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312,544 or 100.% of Adults 18 or older who listened to WIL-FM in the past 7 days listen to Ad-
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time spent daily with Ad-Supported Audio.
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163,889 or 100.% of Adults 18 or older who listened to WXOS-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 99.8 minutes every day representing 47.5% of all
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328,077 or 100.% of Adults 18 or older who listened to KPNT-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Alternative, Classic Rock, Adult Hits, Classic Hits, and New
Country.
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438,192 or 100.% of Adults 18 or older who listened to KSHE-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Classic Rock, Classic Hits, New Country, Adult Hits, and Adult
| Contemporary.
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417,067 or 100.% of Adults 18 or older who listened to WARH-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Hits, New Country, Classic Hits, Classic Rock,

7 and Adult Contemporary.
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A — 163,889 or 100.% of Adults 18 or older who listened to WXOS-FM in the past 7 days listen to Ad-
==. . ' Supported Local AM/FM Radio. The Top-5 Formats are All Sports, Classic Rock, New Country, Classic Hits,

Snorts Talk For St. Louis | and Adult Contemporary.
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197,708 or 60.3% of Adults 18 or older who listened to KPNT-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 76.2 minutes every day representing 24.7% of all time
spent daily with Ad-Supported Video.
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326,926 or 74.6% of Adults 18 or older who listened to KSHE-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 110.2 minutes every day representing 27.% of all time
spent daily with Ad-Supported Video.
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time spent daily with Ad-Supported Video.

301,319 or 72.2% of Adults 18 or older who listened to WARH-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 105.5 minutes every day representing 30.1% of all
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219,150 or 70.1% of Adults 18 or older who listened to WIL-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 99.4 minutes every day representing 25.5% of all time
spent daily with Ad-Supported Video.
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110,659 or 67.5% of Adults 18 or older who listened to WXOS-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 134.1 minutes every day representing 37.% of all time
spent daily with Ad-Supported Video.
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105.7 e | 197,708 or 60.3% of Adults 18 or older who listened to KPNT-FM in the past 7 days watch Ad-

P@IN I Supported Local TV Stations for an average of 76.2 minutes every day representing 24.7% of all time

EVERYTHING ALTERNATIVE spent daily with Ad-Supported Video.
Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % n ¢ " Video: Adults
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326,926 or 74.6% of Adults 18 or older who listened to KSHE-FM in the past 7 days watch Ad-

Supported Local TV Stations for an average of 110.2 minutes every day representing 27.% of all time
spent daily with Ad-Supported Video.

—— 74.6%
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301,319 or 72.2% of Adults 18 or older who listened to WARH-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 105.5 minutes every day representing 30.1% of all

time spent daily with Ad-Supported Video.
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9% | 219,150 or 70.1% of Adults 18 or older who listened to WIL-FM in the past 7 days watch Ad-

WH‘ Supported Local TV Stations for an average of 99.4 minutes every day representing 25.5% of all time
e spent daily with Ad-Supported Video.
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S — — 110,659 or 67.5% of Adults 18 or older who listened to WXOS-FM in the past 7 days watch Ad-
==. ' ' Supported Local TV Stations for an average of 134.1 minutes every day representing 37.% of all time

S‘,am Talk For St. Louis spent daily with Ad-Supported Video.
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105.7 THE 197,708 or 60.3% of Adults 18 or older who listened to KPNT-FM in the past 7 days watch Ad-

P@IN I Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening, Local
EVERYTHING ALTERNATIVE News - Morning, MOVies, and Game Shows.
Local TV Station Programs (Persons & % Reach): Adults 18orolder Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Loca.{'ﬂ TV wgsation Programs (Persons & % Reach): Adults 18 or older
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326,926 or 74.6% of Adults 18 or older who listened to KSHE-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Movies, and Game Shows.
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Local TV Station Pragrams (Persons & % Reach): Adults 18 or older
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301,319 or 72.2% of Adults 18 or older who listened to WARH-FM in the past 7 days watch Ad-

Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening, Local
News - Morning, Movies, and Game Shows.
Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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219,150 or 70.1% of Adults 18 or older who listened to WIL-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News -

Morning, Movies, Comedies, and Game Shows.
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101=ESr-11
Snorts Talk For St. Louis

Local TVStat:on 1 Programs (Persons & % Reach): Adults 18 or older
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110,659 or 67.5% of Adults 18 or older who listened to WXO0S-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Movies, and Dramas.
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{AuzeE. Rl

Local News -

Morning
46.8

Dramas
45.8

Comedies Game

Sports
351

ocal Ney

te

Local News : S 20.9
Evening
30.9

Late
Night
Talk I

14.8 12.7

Court Shows
by

Movies
29.2

Morning
323

Food/Cooking...

Local News -

Movies
203

Sports
29.3
Comedies
19.8

Local News

Game Shows
201

Late Crime
17.1 15.8

Natio Late Night

Talk

Court Shows

Food..

® who listened to WXOS-FM in the past 7 days

Radio Stations: WXOS-FM

W ST. LOUIS

* Share of Everything

for Anything _




105.7 THE

POINT

EVERYTHING ALTERNATIVE

255,862 or 78.% of Adults 18 or older who listened to KPNT-FM in the past 7 days use Ad-Supported
Social Media for an average of 146.8 minutes every day representing 26.% of all time spent daily
with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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339,731 or 77.5% of Adults 18 or older who listened to KSHE-FM in the past 7 days use Ad-
Supported Social Media for an average of 130.3 minutes every day representing 22.6% of all time
spent daily with Ad-Supported Digital Media.
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322,151 or 77.2% of Adults 18 or older who listened to WARH-FM in the past 7 days use Ad-
Supported Social Media for an average of 128.6 minutes every day representing 24.2% of all time
spent daily with Ad-Supported Digital Media.
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259,447 or 83.% of Adults 18 or older who listened to WIL-FM in the past 7 days use Ad-Supported
Social Media for an average of 102.7 minutes every day representing 18.% of all time spent daily
with Ad-Supported Digital Media.
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134,049 or 81.8% of Adults 18 or older who listened to WXOS-FM in the past 7 days use Ad-
Supported Social Media for an average of 129.4 minutes every day representing 22.8% of all time
spent daily with Ad-Supported Digital Media.
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105.7 THE 250,983 or 76.5% of Adults 18 or older who listened to KPNT-FM in the past 7 days use Ad-
P@IN I Supported Facebook for an average of 56.5 minutes every day representing 38.5% of all time spent
EVERYTHING ALTERNATIVE daily with Ad-Supported Social Media.
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321,783 or 73.4% of Adults 18 or older who listened to KSHE-FM in the past 7 days use Ad-
Supported Facebook for an average of 48.3 minutes every day representing 37.1% of all time spent
daily with Ad-Supported Social Media.
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316,021 or 75.8% of Adults 18 or older who listened to WARH-FM in the past 7 days use Ad-
Supported Facebook for an average of 47.2 minutes every day representing 36.7% of all time spent
daily with Ad-Supported Social Media.

Avg. Hours+Minutes/day with all
Social Media: Adults 18 or older

= B

who listened to WARH+M ST. LOUIS
in the past 7 days

W ST. LOUIS

Eéégégggﬁﬂ

©,
fea
e

Facebook
53.3

YouTube Video
27.5

TikTok

12.3 9.3

Linke...

| Instagram
18.8

Reddit

Pinterest

Facebook
E5.7

YouTube Video
26.4

Linkedin

9.4

TikTok Reddit
13.0 6.6

Instagram

21.0

X Pint
(Form 4.2

Bl.. O

.. M... |

4.0 Wh.. t.

# who listened to WARH-FM in the past 7 days

EST. LOUIS

Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 18 or older

Facebook

Instagram

YouTube Video
Linkedin

TikTok

Reddit

X (Formerly "Twitter")
Pinterest

Snapchat

Total Persans:

e e —
P —
VT ——
ERRT T
TR
PR %

Others(Rumble, Twitch, Gab,Pa... PABGESEg RS o

WhatsApp

Blogs/Message Boards (read... mm 16.7%

tumblr

ST. Louis

lesssr |yt

¥ who listened to WARH-FM in the past 7 days

Scarborough R2 2024: Jul23-Aug24
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC, All rights reserved.

Metro

Avg. Hours+Minutes/day with Ad-
Supported Social Media: Adults 18
orolder

e 2

who listened to WARHFM ST. LOUIS
in the past 7 days
W ST. LOUIS

Qual Intab 322

g;

o e
o S el b

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook
47.2

YouTube Video
27.0

TikTok
12.3

Instagram
16.8

X

LinkedIn (Fo...
6.5

o
4.0

Pinterest

N

Sna..

Facebook
49.1

YouTube Video
26.1

LinkedIn
(]

TikTok X
13.0

(Former...

Instagram
18.9

Pinte... = Reddit
4.4 4.4

B Wh.
S M.
S B... BOES

®w who listened to WARH-FM in the past 7 days

Radio Stations: WARH-FM

mST. LOUIS

soefa.ai

* Share of Everything
for Anything _



Avg. Week All Socmf Media (Persons & % Reach): Adults 18 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook

Instagram

YouTube Video
Linkedin

TikTok

Reddit

X (Formerly "Twitter")
Pinterest

Snapchat

92x3
WIL

mcm.mrm THESTL

252,509 or 80.8% of Adults 18 or older who listened to WIL-FM in the past 7 days use Ad-Supported
Facebook for an average of 36.6 minutes every day representing 35.6% of all time spent daily with
Ad-Supported Social Media.
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101=S5r10
Snorts Talk For St. Louis

108,793 or 66.4% of Adults 18 or older who listened to WXOS-FM in the past 7 days use Ad-
Supported Facebook for an average of 45. minutes every day representing 34.7% of all time spent
daily with Ad-Supported Social Media.
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108.7_wue 250,983 or 76.5% of Adults 18 or older who listened to KPNT-FM in the past 7 days use Ad-
P IN I Supported Facebook for an average of 56.5 minutes every day representing 38.5% of all time spent
EVERYTHING ALTERNATIVE daily with Ad-Supported Social Media.

Weekly

Avg. Hours+Minutes/day with Ad-Supported
Reach % 76.5%

Social Media: Adults 18 or older
74.6%
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321,783 or 73.4% of Adults 18 or older who listened to KSHE-FM in the past 7 days use Ad-
Supported Facebook for an average of 48.3 minutes every day representing 37.1% of all time spent
daily with Ad-Supported Social Media.

Avg. Hours+Minutes/day with Ad-Supported

Social Media: Adults 18 or older
"Share of Ad-Supported Social Media"
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316,021 or 75.8% of Adults 18 or older who listened to WARH-FM in the past 7 days use Ad-
Supported Facebook for an average of 47.2 minutes every day representing 36.7% of all time spent
daily with Ad-Supported Social Media.

75.8% 74 6%

Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older

Weekly
Reach %

“"Share of Ad-Supported Social Media"
s

who listened to WARH-FM ST. LOUIS

9% of Weekly in the past 7 days
Time Spent wi
Ad-Supporte

Social Media:

41.4%

39.6% 38.0%

28.4% 28.9% 29.3% 29.6%

23.1% 2289 A V4

20.0%

16.7% 18.2%

Weekly

Total

Persons 5.0% A 3.7% 2% &

—

Reached: 316,021 1,603,809 9 889,481 ,505 621,384 122,159 636,861 ; 391,927 i 429,946 2 520,358 ; 391,787 45, 260,075
:“;:: Facebook Instagram TikTok Linkedin Pinterest X (Formerly Reddit Snapchat WhatsApp
ail inutes " ) "
Using Ad-Sup, Twitter")

® who listened to WARH-FM in the past 7 days m ST. LOUIS
ST. LOouUIS Metro Scarborough R2 2024: Jul23-Aug24 Quadl Intab 322 ST. Louls Metro Scarborough R2 2024: jul23-Aug24 Qual Intab 1,760 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. Soeﬁ.al for Anything _ ©

Radio Stations: WARH-FM



92+3
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252,509 or 80.8% of Adults 18 or older who listened to WIL-FM in the past 7 days use Ad-Supported
Facebook for an average of 36.6 minutes every day representing 35.6% of all time spent daily with
Ad-Supported Social Media.
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Social Media: Adults 18 or older
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T ASSSI— — 108,793 or 66.4% of Adults 18 or older who listened to WXOS-FM in the past 7 days use Ad-
==. ' . Supported Facebook for an average of 45. minutes every day representing 34.7% of all time spent

snons ra,k ’nfst_ ln"’s 7 daily with Ad-Supported Social Media.
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105.7 THE

POINT

EVERYTHING ALTERNATIVE

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 25,818;
Local Radio: 21,025; Social Media: 17,485; Non-Prem. Cable: 8,330; Local TV: 8,096

reaching Adults 18 or older who listened to KPNT-FM in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 36,384;
Local Radio: 28,082; Social Media: 23,583; Non-Prem. Cable: 12,991; Local TV: 12,851
reaching Adults 18 or older who listened to KSHE-FM in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 33,307;
Local Radio: 26,830; Social Media: 21,482; Local TV: 12,295; Non-Prem. Cable: 12,009
reaching Adults 18 or older who listened to WARH-FM in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 20,968;
Local Radio: 19,909; Social Media: 16,062; Non-Prem. Cable: 8,742; Local TV: 8,252

reaching Adults 18 or older who listened to WIL-FM in the past 7 days.
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101=>5r11
Snorts Talk For St. Louis

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 10,345; Social Media: 9,179; Non-Prem. Cable: 5,059; Local TV: 4,256
reaching Adults 18 or older who listened to WXOS-FM in the past 7 days.
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105.7 THE

POINT

EVERYTHING ALTERNATIVE

306,954 or 93.6% of Adults 18 or older who listened to KPNT-FM in the past 7 days spend an
average of 54. minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 49.6 minutes/day.

Top-13 Out-of- Home Medra (Persons & % Reach): Adults 18 or older

(average weex)
Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

SiriusXm

Spotify

YouTube Music

Retail Stores

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older
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413,860 or 94.4% of Adults 18 or older who listened to KSHE-FM in the past 7 days spend an average
of 45.9 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio Stations
QOut-of-Home for an average of 52.2 minutes/day.

Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older

(average weex)
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Billboards & Signs (Weekly Drivers)
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Walking in Towns, Cities, Downtown...
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Shopping Malls
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Top-13 Out-of- HomeMedra (Persons & % Reach): Adults 18 or older
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399,000 or 95.7% of Adults 18 or older who listened to WARH-FM in the past 7 days spend an
average of 49.4 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 47.3 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older
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292,170 or 93.5% of Adults 18 or older who listened to WIL-FM in the past 7 days spend an average
of 64.4 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio Stations
Out-of-Home for an average of 50.4 minutes/day.
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Snorts Talk For St. Louis

Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older

(average weex)
Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

SiriusXm

Spotify

YouTube Music

Retail Stores

150,227 or 91.7% of Adults 18 or older who listened to WXOS-FM in the past 7 days spend an
average of 64.1 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 60.4 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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306,954 or 93.6% of Adults 18 or older who listened to KPNT-FM in the past 7 days spend an average of 54.
minutes per day driving, seeing Billboards and Signs representing 34.4% of all Time Spent with Ad-
Supported Out-of-Home Media.
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Supported Out-of-Home Media.

413,860 or 94.4% of Adults 18 or older who listened to KSHE-FM in the past 7 days spend an average of
45.9 minutes per day driving, seeing Billboards and Signs representing 32.% of all Time Spent with Ad-
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399,000 or 95.7% of Adults 18 or older who listened to WARH-FM in the past 7 days spend an average of

49.4 minutes per day driving, seeing Billboards and Signs representing 34.8% of all Time Spent with Ad-
Supported Out-of-Home Media.
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9% 292,170 or 93.5% of Adults 18 or older who listened to WIL-FM in the past 7 days spend an average of 64.4
WIL minutes per day driving, seeing Billboards and Signs representing 39.8% of all Time Spent with Ad-
Supported Out-of-Home Media.

NEW COUNTRY FOR THE STL
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101=511
Snorts Talk For St. Louis
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150,227 or 91.7% of Adults 18 or older who listened to WXOS-FM in the past 7 days spend an average of
64.1 minutes per day driving, seeing Billboards and Signs representing 36.5% of all Time Spent with Ad-
Supported Out-of-Home Media.
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105.7 THE

POINT

EVERYTHING ALTERNATIVE

306,954 or 93.6% of Adults 18 or older who listened to KPNT-FM in the past 7 days spend an
average of 54. minutes per day driving an average of 31.4 miles each day and are 76.7% more likely
to use Poplar Street Bridge than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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413,860 or 94.4% of Adults 18 or older who listened to KSHE-FM in the past 7 days spend an average
of 45.9 minutes per day driving an average of 26.7 miles each day and are 110.5% more likely to use
Route 15 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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399,000 or 95.7% of Adults 18 or older who listened to WARH-FM in the past 7 days spend an
average of 49.4 minutes per day driving an average of 28.8 miles each day and are 41.7% more likely
to use Green Mount Road than the Metro average.
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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292,170 or 93.5% of Adults 18 or older who listened to WIL-FM in the past 7 days spend an average
of 64.4 minutes per day driving an average of 37.5 miles each day and are 42.7% more likely to use
Route 15 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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101500
Snorts Talk For St. Louis

150,227 or 91.7% of Adults 18 or older who listened to WXOS-FM in the past 7 days spend an
average of 64.1 minutes per day driving an average of 37.3 miles each day and are 50.% more likely
to use 1-255 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top Residential Zip Codes: (Adults 18 or older who listened to KPNT-FM in the past 7 days)
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110,337 or 33.6% of Adults 18 or older who listened to KPNT-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.9 minutes every day representing 26.7% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Meg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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145,146 or 33.1% of Adults 18 or older who listened to KSHE-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day representing 31.2% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local Daily Newspaper(s) (Daily+Sunday)
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144,688 or 34.7% of Adults 18 or older who listened to WARH-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day representing 33.% of all time
spent daily with All forms of Print Media.
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94,650 or 30.3% of Adults 18 or older who listened to WIL-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day representing 31.2% of all time
spent daily with All forms of Print Media.
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