USA-3 Demos of the Seattie-Tacoma, WA DMA vs. the USA...

Brand New Data as of March 31, 2026!
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1.7% or 4,580,514 of USA Adults 18 or older Live in the SEATTLE-TACOMA, WA, DMA.
Typical Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA are 48.2 years old (1.2% younger
than average) and have a $128,694 (31.4% higher than average) annual household income.
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1.9% or 2,408,348 of USA Adults 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.

P25-54 Typical Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 39.6 years old (.8% younger than

average) and have a $139,069 (33.1% higher than average) annual household income.
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1.8% or 1,161,748 of USA Women 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Typical Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 39.7 years old (.6% younger than
average) and have a $125,745 (32.6% higher than average) annual household income.
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1.9% or 1,246,600 of USA Men 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Typical Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 39.5 years old (1.% younger than
average) and have a $151,485 (32.9% higher than average) annual household income.
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1.8% or 2,240,306 of USA Adults 35 - 64 Live in the SEATTLE-TACOMA, WA, DMA.
Typical Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA are 49. years old (1.4% younger than
A ; average) and have a $139,812 (28.4% higher than average) annual household income.
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P18+

1.7% or 4,580,514 of USA Adults 18 or older Live in the SEATTLE-TACOMA, WA, DMA.

Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA are 7.5% more likely to be a college
graduate, 1.1% less likely to work full-time, 5.8% more likely to be married, 9.6% more likely to be a
parent of 1 or more children under 18.
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P25-94

more children under 18.

1.9% or 2,408,348 of USA Adults 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 5.% more likely to be a college graduate,
3.5% less likely to work full-time, 6.5% more likely to be married, 3.1% more likely to be a parent of 1 or
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W25-54

1.8% or 1,161,748 of USA Women 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.

Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 2.6% more likely to be a college
graduate, 9.5% less likely to work full-time, 7.1% more likely to be married, 1.% less likely to be a parent
of 1 or more children under 18.
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1.9% or 1,246,600 of USA Men 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.

Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 6.5% more likely to be a college graduate,
.1% more likely to work full-time, 5.9% more likely to be married, 7.6% more likely to be a parent of 1 or
more children under 18.
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P39-64

1.8% or 2,240,306 of USA Adults 35 - 64 Live in the SEATTLE-TACOMA, WA, DMA.

Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA are 5.2% more likely to be a college
graduate, 7.3% less likely to work full-time, 6.5% more likely to be married, 5.5% more likely to be a
parent of 1 or more children under 18.
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1.7% or 4,580,514 of USA Adults 18 or older Live in the SEATTLE-TACOMA, WA, DMA.

Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA are 6.4% less likely to own their home,
90.1% more likely to own a higher valued home, 2.8% less likely to have a single-family home, 5.7% more
likely to have a dog.

Own/Rent/Other: Adults 18 or older m%m Type of Home:Adults 18 or oIder(&pPets in Home:Adults 18 or older

Single Family House (unattached)

Own a Dog

Townhouse or attached Home ls'Z%

9.1%
. 4.2%
Condominium Own a Cat
I 4.8%
8.5% 7.6%
Apartment
Own Second Home | ghile Home or Manufactured E 5.2% Own other type of Pet
or Real Estate H
Property ame 3.5%
» who Live in the SEATTLE-TACOMA, WA, DMA EUSA " who Live in the SEATTLE-TACOMA, WA, DMA mUSA wwho Live in the SEATT LE-TACOMA, WA, DMA mUSA
-~
;_1," Value of Owned Home: Adults 18 or older @Home Loans: Adults 18 or older
Average Value of Owned Home:
who Live in the SEATTLE-TACOMA, WA, DMA
UsA 5446,548 24.3%
19.0%

I 9.5%

R é‘-"-ﬂ ﬂm '

<$150K S$150K-5200K $200K-$250K $250K-$300K S300K-$350K $350K-$500K S500K-$750K  $750K-S1M S1MH+ Home Refinanced Home Equity Own
Mortgage Home Loan/Home Home/Property
®who Live in the SEATTLE-TACOMA, WA, DMA mUSA Mortgage  Improvement Outright (No
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1.9% or 2,408,348 of USA Adults 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 9.3% less likely to own their home, 86.2%
more likely to own a higher valued home, 4.% less likely to have a single-family home, 9.6% more likely to

have a dog.

Mﬁm Type of Home:Adults 25 - 54

4 [® Pets in Home:Adults 25 - 54

m Own/Rent/Other: Adults 25 - 54
Single Family House (unattached)
Own a Dog
8.0%
Townhouse or attached Home
9.7%
e 3.9%
Condominium Own a Cat
4.8%
6.0%
5.4% Apartment
Own Second Home | ghile Home or Manufactured 4.0% Own other type of Pet
or Real Estate Home
Property 3.2%
» who Live in the SEATTLE-TACOMA, WA, DMA EUSA " who Live in the SEATTLE-TACOMA, WA, DMA mUSA wwho Live in the SEATTLE-TACOMA, WA, DMA mUSA

;?‘ Value of Owned Home: Adults 25 - 54

Average Value of Owned Home:
who Live in the SEATTLE-TACOMA, WA, DMA

USA 5434,118

21.4% 20.6%

@Home Loans: Adults 25 - 54

S
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1.8% or 1,161,748 of USA Women 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 5.6% less likely to own their home,
88.9% more likely to own a higher valued home, .7% less likely to have a single-family home, 13.6% more

likely to have a dog.

Own/Rent/Other: Women 25 - 54 m%m Type of Home:Women 25 -54  4{® Pets in Home:Women 25 - 54

Single Family House (unattached)
Own a Dog

Townhouse or attached Home
OwnacCat

Condominium

Apartment g

3,314,419
Own Second Home | ghile Home or Manufactured 5.1% Own other type of Pet
or Real Estate Home 4.2%
Property "
» who Live in the SEATTLE-TACOMA, WA, DMA EUSA " who Live in the SEATTLE-TACOMA, WA, DMA mUSA wwho Live in the SEATTLE-TACOMA, WA, DMA mUSA
-
;_1," Value of Owned Home: Women 25 - 54 @Home Loans: Women 25 - 54

Average Value of Owned Home:
who Live in the SEATTLE-TACOMA, WA, DMA

un
21.2% 49.2%
18.4%

W 3.9% EEuEs
<$150K S$150K-5200K $200K-$250K $250K-$300K S300K-$350K $350K-$500K S500K-$750K  $750K-S1M S1MH+ Home Refinanced Home Equity Own
- Mortgage Home Loan/Home Home/Property
= who Live in the SEATTLE-TACOMA, WA, DMA mUsA Mortgage  Improvement Outright (No
Loan Mortgages)
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have a dog.

1.9% or 1,246,600 of USA Men 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 12.6% less likely to own their home, 84.%
more likely to own a higher valued home, 7.% less likely to have a single-family home, 5.8% more likely to

% Own/Rent/Other:Men 25 - 54

Single Family House (unattached)

4.0% 57% 5.8% 5.7%
e B
Other Own Second Home
or Real Estate
Property
# who Live in the SEATTLE-TACOMA, WA, DMA WUSA

Mﬁm Type of Home:Men 25 - 54

9.0%
9.9%

Townhouse or attached Home H

Condominium ﬂ

Apartment

5.1%
5.1%

3.0%
2.2%

Mobile Home or Manufactured
Home

# who Live in the SEATTLE-TACOMA, WA, DMA mUsA

;?‘ Value of Owned Home: Men 25 - 54

Average Value of Owned Home:
who Live in the SEATTLE-TACOMA, WA, DMA

USA $446,596

<$150K
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1.8% or 2,240,306 of USA Adults 35 - 64 Live in the SEATTLE-TACOMA, WA, DMA.
Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA are 4.7% less likely to own their home, 85.1%

more likely to own a higher valued home, 1.8% less likely to have a single-family home, 8.9% more likely

to have a dog.

m Own/Rent/Other:Adults 35 - 64 m%m Type of Home:Adults 35-64  4{®™ Pets in Home:Adults 35 - 64

Single Family House (unattached)
Own a Dog
Townhouse or attached Home 2N
8.7%
. 3.5%
Condominium OwnacCat
4.2%
7.8% 7.8%
4.3% 4.3% Apartment
9 5,427,248
Other Own Second Home | pobile Home or Manufactured r 5.7% Own other type of Pet
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Property ame 8.1%
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P18+

1.7% or 4,580,514 of USA Adults 18 or older Live in the SEATTLE-TACOMA, WA, DMA.
Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA are 4.2% more likely to look up D-I-Y
advice online, 21.8% more likely to always vote in local elections, 1.7% more likely to belong to a gym,

7.9% more likely to fly domestic past yr.

Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

7.0 g Ao s %)

Adults 18 or older

42.0%

Democrat / Lean  Republican / Lean Independent / None

Political Activity:
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Registered to Vote
(In District of Residence) Democrat Republican of These

Presidrtiol Ectons: Awoys

Presidential Elections: g
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ity il =) Local Elections: Sometimes
® who Live in the SEATTLE-TACOMA, WA, DMA mUSA  who Live in the SEATTLE-TACOMA, WA DMA mUSA
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1.9% or 2,408,348 of USA Adults 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are .4% more likely to look up D-I-Y advice
online, 27.4% more likely to always vote in local elections, .8% more likely to belong to a gym, 8.1% more

likely to fly domestic past yr.

Top-ZO past 30-days Online Lifestyle Activites: Adults 25 - 54

55.0%)
0.4
35.4%)

Political Activity: Adults 25 - 54

85.0%
42.9% 27.6% >129.5%

Registered to Vote Democrat / Lean  Republican / Lean Independent / None
(In District of Residence) Democrat Republican of These

Presidential Elections: Always

: - Statewide Elections: Aways
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ol b Loy =) Local Elections: Sometimes
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«
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1.8% or 1,161,748 of USA Women 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.

Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 3.6% less likely to look up D-I-Y advice
online, 23.7% more likely to always vote in local elections, 5.4% more likely to belong to a gym, 9.7% more
likely to fly domestic past yr.

Political Activity: Women 25 - 54

24.1% -130.4%

Republican / Lean Independent / None
Republican of These

Top-20 past 30-days Online Lifestyle Activites: Women 25 - 54

84.6%
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(In District of Residence)

Democrat / Lean
Democrat

Presidential Elections: Always
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1.9% or 1,246,600 of USA Men 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.

Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 3.6% more likely to look up D-I-Y advice
online, 29.8% more likely to always vote in local elections, 3.1% less likely to belong to a gym, 6.4% more
likely to fly domestic past yr.

Political Activity: Men 25 - 54

85.5%
s5.0% 40.3% 28.6%
= - Registered to Vote Democrat / Lean  Republican / Lean Independent / None
(In District of Residence) Democrat Republican of These
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ﬂ i h B
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P39-64

1.8% or 2,240,306 of USA Adults 35 - 64 Live in the SEATTLE-TACOMA, WA, DMA.
Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA are 6.4% more likely to look up D-I-Y advice
online, 17.% more likely to always vote in local elections, 2.9% less likely to belong to a gym, 3.4% more

likely to fly domestic past yr.

Top-ZO past 30-days Online Lifestyle Activites: Adults 35 - 64

57.1%) 56.1%
Las. 1%} 43.0%)
'

Redipes / Hedlth  Restaurant Do--Younel Onling Phone  Miedical  FRmess/Diet  Home/
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P18+

likely to smoke cigarettes.

1.7% or 4,580,514 of USA Adults 18 or older Live in the SEATTLE-TACOMA, WA, DMA.
Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA are 5.1% less likely to use QSRs past mo.,
4.8% less likely to use Sit-Down Restaurants past mo., 8.2% more likely to use Casinos past yr,, 13.4% less

Past 30-days QSR Users: Adults 18 or older

¥ine

2 times

12.9%
3 times

10.2%

4 times

5 times

6-9times

10 times or more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

. 1time

17.2%

16.4%

2 times

3 times

11.7%

6.7%

4 times
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6-9times

10times or more

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

piza

7.4

Bagel/ Steskhouse Upscale  Seafood
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surzers/ Donut/
sports Bar  Bakery

= who Live in the SEATTLE-TACOMA, WA, DMA mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the SEATTLE-TACOMA, WA, DMA 18.7%

v R 19.7%

® who Live in the SEATTLE-TACOMA, WA, DMA mUSA mwho Live in the SEATTLE-TACOMA, WA, DMA m USA
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Meals:
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—— e e o [ IEH
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older
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smoke cigarettes.

1.9% or 2,408,348 of USA Adults 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 4.7% less likely to use QSRs past mo., 2.9%
less likely to use Sit-Down Restaurants past mo., 4.1% more likely to use Casinos past yr., 1.2% less likely to

30-days QSR Users: Adults 25 - 54

1time

Past

2 times
3 times
4 times

10.0%

5 times

10.4%

16.1%

6-9times

10 times or more

Past 30-days Sit-Down Restaurant Users: Adults 25 - 54
4

1time

16.7%

10times or more

mUSA

Top-10 Cuisines: Adults 25 - 54

(Sit-Down Restaurants Used Past 30-days)

Mexican  Pizza

Wings/  Bagel/
= who Live in the SEATTLE-TACOMA, WA, DMA

ih

Steakhouse Upscale  Indian /
Thai f
Other
Asian

Chinese Hakian

surzers/ Donut/
sports Bar  Bakery

musA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the SEATTLE-TACOMA, WA, DMA 22.5%

use [ 24.5%

® who Live in the SEATTLE-TACOMA, WA, DMA mUSA mwho Live in the SEATTLE-TACOMA, WA, DMA
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Meals:
82.0% : 69.8% 71.8%
e T - -~ KA
Drank Past 30-days: Adults 25 - 54 Past 12 months Casino Activities: Adults 25 - 54

Any Type of Beer
Wine

54,835,139 42.2%

40,518,122 31.1%
Domestic Regular Beer

Domestic Light Beer

,087,944 ¥
3: 427 25.9%
17,010,554 3.1%

Microbrew / Craft Beer

Table Games (Craps, Poker, etc.)

2%

1 H

Bar / Nightclub

Upscale Restaurant . 5 9.7%

.
10,017,567 7.7%
9,684, 7.4%

3.2%
RN 3.3%

Stage Show / Concert

Sports Betting

Spa

Other Gambling

Used Past 30-days: Adults 25 - 54

11.4%

[ Cannabis

Cigarettes

Casinos visited past 12
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smoke cigarettes.

1.8% or 1,161,748 of USA Women 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 7.5% less likely to use QSRs past mo., 2.6%
less likely to use Sit-Down Restaurants past mo., 9.7% more likely to use Casinos past yr., 3.5% more likely to

30-days QSR Users: Women 25 - 54

1time

Past
fe ; .x
2 times
3times
4 times
5 times

6-9times

10 times or more
w who Live in the SEATTLE-TACOMA, WA, DMA

Total Monthly QSR Users: Avg. Monthly QSR Meals:

79.9%
—— =

Past 30-days Sit-Down Restaurant Users: Women 25 - 54
®

[ ] 1time

18.7%

2times

3 times 12.0%

4 times 8.8%

5 times 5.0%
6-9times

10times or more

2.4%

m who Live in the SEATTLE-TACOMA, WA, DMA mUSA

hly Sit-Down a

Meals:

Total Monthly Sit-Down Restaurant Users:  Avg.
70.6%

68.8%

Top-10 Cuisines: Women 25 - 54

(Sit-Down Restaurants Used Past 30-days)

Mexican

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the SEATTLE-TACOMA, WA, DMA 19.9%

vse [P 2¢.0%

Bz Chess Coffes  Bagel/  Tmhae Winps/ Resihosss Upscale  ingin f
Mouse/ Osmet/ Burgers / ™/
Coffen tar  Bakery Spers par Other

Asan

% who Live in the SEATTLE-TACOMA, WA, DMA WUSA

Drank Past 30-days: Women 25 - 54

Liquor

27,339,555

Any Type of Beer s 3 31.9%

7.8%

Wine

Imported Beer

Domestic Light Beer

- ¥
|

Domestic Regular Beer
Microbrew / Craft Beer
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Past 12 months Casino Activities: Women 25 - 54

19,783,241 30.7%
4,661,973 7.2%

Slot Machines

Bar / Nightclub

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Stage Show / Concert 37.9%

Sports Betting

Spa

Used Past 30-days: Women 25 - 54

10.9%

Other Gambling &E 3.0% Casinos visited past 12 hs: Yes / Cannabis Cigarettes Vape
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cigarettes.

1.9% or 1,246,600 of USA Men 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.
Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 2.% less likely to use QSRs past mo., 3.3% less
likely to use Sit-Down Restaurants past mo., .8% less likely to use Casinos past yr., 5.4% less likely to smoke

Past 30-days QSR Users: Men 25 -54
10times o mre

= who Live in the SEATTLE-TACOMA, WA, DMA mUSA

Total Monthly QSR Users: Avg. Monthly QSR Meals:
84.0%

e AR s

6-9times

Past 30-days Sit-Down Restaurant Users: Men 25 - 54

. 1time

2 times

3 times

4 times

5 times

6-9times

10times or more

mwho Live in the SEATTLE -TACOMA, WA, DMA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

= = - -

mUSA

Drank Past 30-days: Men 25 - 54
syt s
Liquor 32,048,110 [
ored s

Wine

Microbrew / Craft Beer

18.3%

11,998,350

®who Live in the SEATTLE-TACOMA, WA, DMA
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Top-10 Cuisines: Men 25 - 54

(Sit-Down Restaurants Used Past 30-days)
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the SEATTLE-TACOMA, WA, DMA 24.9%

use [ 23.6%

Past 12 months Casino Activities: Men 25 - 54

Slot Machines

19,140,119

29.1%
Table Games (Craps, Poker, etc.)

Bar / Nightclub
Sports Betting
Upscale Restaurant
Stage Show / Concert

Spa

Used Past 30-days: Men 25 - 54

17.1%

hs: Yes

Other Gambling Casinos visited past 12
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2 times

3 times
4 times
5 times
6-9times

10 times or more
= who Live in the SEATTLE-TACOMA, WA, DMA

Total Monthly QSR Users:
80.1% 85.0%

mUSA

Avg. Monthly QSR Meals:

smoke cigarettes.

1.8% or 2,240,306 of USA Adults 35 - 64 Live in the SEATTLE-TACOMA, WA, DMA.
Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA are 5.8% less likely to use QSRs past mo., 3.%
less likely to use Sit-Down Restaurants past mo., 13.4% more likely to use Casinos past yr., 1.2% less likely to

Past 30-days Sit-Down Restaurant Users: Adults 35 - 64

. 1time

17.1%

15.5%
12.0%

2 times

3 times
diee

10times or more

mwho Live in the SEATTLE -TACOMA, WA, DMA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down

= E - -

[—
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6-9times

Drank Past 30-days: Adults 35 - 64

Liquor

56,906,062 44.9%
Any Type of Beer
Wine - prerern 32.3%

Domestic Regular Beer  Frpyen
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13.0%

Domestic Light Beer
Microbrew / Craft Beer
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= who Live in the SEATTLE-TACOMA, WA, DMA

musA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the SEATTLE-TACOMA, WA, DMA 19.6%

usn RO 19.5%

Past 12 months Casino Activities: Adults 35 - 64

Slot Machines %
Table Games (Craps, Poker, etc.)
Bar / Nightclub
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Stage Show / Concert

Sports Betting

Spa

Other Gambling
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.

1.7% or 4,580,514 of USA Adults 18 or older Live in the SEATTLE-TACOMA, WA, DMA.
Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA are 4.7% more likely to have a 401K, 10.5%
less likely to have an Auto Loan, 39.2% more likely to Invest/Trade Stocks Online, 10.4% more likely to pay

with their Debit Card.

Investments Owned: Adults 18 or older

4! o
k.
= 5

| o 4
401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options

543 17.4%

45,5
16.5%
34,908,592 JREEYS

12.3%
24,644,268 ¥ 3
6 8.1%
20,760, 7RREE
8.5%
19,827, IR

= who Live in the SEATTLE-TACOMA, WA, DMA

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

mUSA

Financial Services Has and/or Uses: Adults 18 or older

Checking Debitor ATM  Savings Credit Card Mobile Online Bill Home Auto Loan

67% 6.7% 7.0% g5ix 53% g%

Online Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan
® who Live in the SEATTLE-TACOMA, WA, DMA mUSA

Professional Services Used*: Adults 18 or older

Tax Preparation Service
= 51,307,805 19.6%

Financial Planner

38,203 335
9.6%
24,959,930 9.5%
5.7%
7.6%
3.6%
8721 6]
4.2%
29%
B o
C.9%
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1.9% or 2,408,348 of USA Adults 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.

Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 4.5% more likely to have a 401K, 6.8% less
- likely to have an Auto Loan, 37.9% more likely to Invest/Trade Stocks Online, 9.2% more likely to pay with

their Debit Card.

An 5

nﬁalnvestments Owned: Adults 25 - 54 Financial Services Has and/or Uses: Adults 25 - 54
Stocks or Stock Options
Mutual Funds 3_:;'6%
Money Market Funds Mo_;’:’m

10.1%
12,745, 710073

Other (Crypto / NFTs / Metals, etc.) Mmlu%

401K Plan

IRA (Individual Retirement Account)

529 Plan / College Savings Plan

i Loer o e - B
Bonds mm Checking DebitorATM  Savings  CreditCard  Online Mobile Online Bill Home Money  Certificates of Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
6.0% Account Mortgage Loan or Home
Second Home or Real Estate Property m“* Equity Loan
= who Live in the SEATTLE-TACOMA, WA, DMA mUSA ® who Live in the SEATTLE-TACOMA, WA, DMA mUSA

Professional Services Used*: Adults 25 - 54 Ty \Past 3-Months Payment Methods Used: Adults 25 - 54

23,509,090 .
21,374,634 16.4% '
15,500,314 11.9%
Z 6.4%
Insurance Agent at a Local Office (not online) £0%
6,803,802 5.2%
9,0201 3.3%
Real Estate Agent
o DEIERET 3.7%
% 2.9%
Estate Pla
state Planning ELO%

1.9% (*Past 12 Months) VISA Payral

Online investing / Stock Trading

9.5%

Google Pay  American Discover ~ Store Credit Square Cash  Facebook Samsung Pay

Venmo zelle DebitCard  Apple Pay MasterCard  Cash App

Divorce / Family Attorney ! 13% Express Card Messenger
= who Live in the SEATTLE-TACOMA, WA, DMA u USA wwho Live in the SEATTLE-TACOMA, WA, DMA mUSA

USA USA PROJECTION Scarborough R1 2026: Mar25-Mar26 Qual Intab 3,887
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2026: Sep24-Mar26 Qual Intab 24,554



W23-34

1.8% or 1,161,748 of USA Women 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.

Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 11.7% more likely to have a 401K, 8.% less
likely to have an Auto Loan, 55.9% more likely to Invest/Trade Stocks Online, 10.8% more likely to pay with
their Debit Card.

nﬁalnvestments Owned: Women 25 - 54

401K Plan ey

11,389,968 18.5% [}

7.3%

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

529 Plan / College Savings Plan
Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

mUSA

Checking  Debit or ATM
Account

Financial Services Has and/or Uses: Women 25 - 54

e 9.5% 7.9 8.4%
=i . 8.3% )
Autoloan Studentloan  Moeney  Certificates of Personal Loan Refinanced Home
Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

Home
Mortgage

Online Bill
Paying

Online
Banking

Mobile
Banking

Savings Credit Card

card Account

® who Live in the SEATTLE-TACOMA, WA, DMA mUSA

Financial Planner

Online Investing / Stock Trading

2%

Accountant 6.8%

3 7.0%
3,927,
6.3%
Tax Preparation Service
= 10,729,736 16.7%
3.1% .
4.9%

12.7%
6,184,192 I-X'3
5.6%
8.4%
€%
8.8%
B
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fryPast 3-Months Payment Methods Used: Women 25 - 54
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]

Square Cash  Facebook Samsung Pay
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Card Express
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PO ATTLE-TACOMA WA | 1.9% or 1,246,600 of USA Men 25 - 54 Live in the SEATTLE-TACOMA, WA, DMA.

=T . Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA are 1.5% less likely to have a 401K, 5.7% less likely
- to have an Auto Loan, 28.4% more likely to Invest/Trade Stocks Online, 7.8% more likely to pay with their
Debit Card.

Investments Owned: Men 25 - 54 Financial Services Has and/or Uses: Men 25 - 54

401K Plan

38,014,244 57.

IRA (Individual Retirement Account)

2

Stocks or Stock Options
Mutual Funds Uz;)’.:%
16.2%
Money Market Funds 12.39(.
529 Plan / College Savings Plan ul:.',:%
5 17.3%
Other (Crypto / NFTs / Metals, etc.) ,*

8.6%
5.8% T2 5.8% 455 4.1%

Bonds ,924'0% Che:h' DebilATM savings Cved?tca Online Moﬁie ) 0nliBiI| Hom Autowan Money  Studentloan Certificates of Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home  Improvement
8%
Second Home or Real Estate Property m.t% Accoumk Morlgage L:angme
= who Live in the SEATTLE-TACOMA, WA, DMA mUSA ® who Live in the SEATTLE-TACOMA, WA, DMA B USA
Professional Services Used*: Men 25 -54 M Past 3-Months Payment Methods Used: Men 25 - 54

Online Investing / Stock Trading

Tax Preparation Service
" 12,779,353 19.4%
Financial Planner -
8,184,707 12.5%

214 6.5%
Accountant 8.6%
Insurance Agent at a Local Office (not online) A . .

Lo 5.6%

14,785,370 22.5%

Real Estate Agent ?%9% - 7% 83% 7.2% 743 % o
. 1.8% (*Past 12 Months) visa Venmo PayPal Zelle MasterCard ~ Apple Pay  Debit Card  Google Pay  Cash App American Discover ~ Store Credit Square Cash  Facebook Samsung Pay
Divorce / Family Attorney r’;w‘ Express Card Messenger
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1.8% or 2,240,306 of USA Adults 35 - 64 Live in the SEATTLE-TACOMA, WA, DMA.
Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA are 1.4% more likely to have a 401K, 11.1% less
likely to have an Auto Loan, 38.% more likely to Invest/Trade Stocks Online, 10.5% more likely to pay with

their Debit Card.

Investments Owned: Adults 35 - 64

IRA (Individual Retirement Account)

6 20.4%
22,183,692 17.5%
15.4%
Money Market Funds _5%
529 Plan / College Savings Plan 111'3?
Other (Crypto / NFTs / Metals, etc.) m% 2%

Stocks or Stock Options

Mutual Funds

Financial Services Has and/or Uses: Adults 35 - 64

15.29
b.

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan

10.

8.4% 7.7% ‘m‘v.w 7.0% 5.7%

Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property ;'x Account Mortgage L'E”m';: ome
= who Live in the SEATTLE-TACOMA, WA, DMA mUSA ® who Live in the SEATTLE-TACOMA, WA, DMA mUSA
Professional Services Used*: Adults 35 - 64 yraost 3-Months Payment Methods Used: Adults 35 - 64
Tax Preparation Service Py
63 8.5%
i e
Insurance Agent at a Local Office (not online) m 7.4% . .
3 3.7%
I
Real Estate Agent Bty ﬂ ﬂ 11.0%10,1% e T o -
iy [
) 1.8% (*Past 12 Months) Zelle Venmo DebitCard  MasterCard  Apple Pay CashApp  GooglePay American Store Credit  Discover  Square Cash  Facebook Samsung Pay
Divorce / Family Attorney 11% Express Card Messenger
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Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 2 days, 19 hours, 16 minutes and 5
seconds each week with All Forms of Media.

71.5% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 7 hours and 54 minutes each week listening
to All Local AM/FM Radio, representing 8.4% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

Concurr
usage 55.9%
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Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 2 days, 15 hours, 24 minutes and 19
seconds each week with All Forms of Media.

68.5% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 7 hours and 11 minutes each week listening to All
Local AM/FM Radio, representing 7.8% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older
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Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 2 days, 17 hours, 23 minutes and 1
seconds each week with All Forms of Media.

70.1% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 7 hours and 31 minutes each week listening to
All Local AM/FM Radio, representing 8.1% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of
m Media: Adults 18 or older
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Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 2 days, 13 hours, 54 minutes and 30

seconds each week with All Forms of Media.
67.% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 6 hours and 52 minutes each week listening to All

Local AM/FM Radio, representing 7.4% of total time spent with all forms of Media.

95.4%

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older
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Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 2 days, 19 hours, 46 minutes and 21
seconds each week with All Forms of Media.

75.% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 8 hours and 23 minutes each week listening to All
Local AM/FM Radio, representing 9.3% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older
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Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 2 days, 1 hours, 59 minutes and 13
seconds each week with All Forms of Ad-Supported Media.

69.1% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 7 hours and 4 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 9.8% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 1 days, 17 hours, 54 minutes and 51
seconds each week with All Forms of Ad-Supported Media.

66.6% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 6 hours and 24 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 10.2% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 1 days, 19 hours, 37 minutes and 53
seconds each week with All Forms of Ad-Supported Media.

68.3% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 6 hours and 47 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 10.6% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 1 days, 16 hours, 23 minutes and 15
seconds each week with All Forms of Ad-Supported Media.

65.% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 6 hours and 3 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 9.8% of total time spent with all forms of Ad-Supported Media.
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Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 1 days, 23 hours, 27 minutes and 2
seconds each week with All Forms of Ad-Supported Media.

72.4% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA spend an avg. of 7 hours and 24 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 11.3% of total time spent with all forms of Ad-Supported Media.
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avg. of 60.7 minutes/day.

Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 7 hours and 8
minutes each day with All Forms of Ad-Supported Media. 69.1% listen to Local AM/FM Radio for an
(Local Radio delivers 9.8% of Time with Ad-Supported Media.)
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Top-13 All Forms of Mecha (Persons & % Reach): Adults 25 - 54
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| Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 5 hours and 59
minutes each day with All Forms of Ad-Supported Media. 66.6% listen to Local AM/FM Radio for an
avg. of 55. minutes/day.

(Local Radio delivers 10.2% of Time with Ad-Supported Media.)
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| Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 6 hours and 13
minutes each day with All Forms of Ad-Supported Media. 68.3% listen to Local AM/FM Radio for an
(Local Radio delivers 10.6% of Time with Ad-Supported Media.)
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Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 5 hours and 46
minutes each day with All Forms of Ad-Supported Media. 65.% listen to Local AM/FM Radio for an

avg. of 51.9 minutes/day. (Local Radio delivers 9.8% of Time with Ad-Supported Media.)
Top-13 All Forms of Media (Persons & % Reach): Men 25-54 Top-13 All Forms of Media (V Time Spent & Avg. Minutes/day Spent): Men 25 - 54
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avg. of 63.5 minutes/day.

Top-13 All Forms of Media (Persons & % Reach): Adults 35 - 64
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Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 6 hours and 46
minutes each day with All Forms of Ad-Supported Media. 72.4% listen to Local AM/FM Radio for an
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Avg. Week AIIAudm (Persons & % Reach): Adults 18 or older

Locl AM/EM R T
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3,165,687 or 69.1% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 60.7 minutes every day representing 38.% of all
time spent daily with Ad-Supported Audio.
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1,604,368 or 66.6% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 55. minutes every day representing 32.8% of all
time spent daily with Ad-Supported Audio.

Avg. Week AIIAudm (Persans & % Reach): Adults 25-54 Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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793,793 or 68.3% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-

w25_54 Supported Local AM/FM Radio for an average of 58.2 minutes every day representing 33.9% of all
time spent daily with Ad-Supported Audio.
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810,596 or 65.% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 51.9 minutes every day representing 31.6% of all time spent
daily with Ad-Supported Audio.
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1,621,004 or 72.4% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 63.5 minutes every day representing 36.4% of all
time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64
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3,165,687 or 69.1% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-

Supported Local AM/FM Radio for an average of 60.7 minutes every day representing 38.% of all
time spent daily with Ad-Supported Audio.
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1,604,368 or 66.6% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 55. minutes every day representing 32.8% of all
time spent daily with Ad-Supported Audio.

74.0%
Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % 66 Audio: Adults 25 - 54

2:51

"Share of Ad-Supported Audio” -

who Live in the SEATTLE- USA
TACOMA, WA, DMA

35.0% IEEIEE]

33.0%

18.4%

16.9%

Weekly
Total

18.4% 9
d 13.6% 14.9%
0,
10.0% 9.6% 9.2% 100% ga% gou 774 .
6.7%
8.7% . 9.1% r 3.9%
6.6% 1.5% 1.8%
4.9% o . i 1 go; |
Feone. - - g 5%
'1,604,36896,299,468 855,528 42,928,584 442,298 22,029,678 240,248 12,431,018 326,426 19,357,701 221,410 12,974,889 201,928 10,682,854 185,724 8,672,390 31,547 1,960,672 43,938 5,086,317
Local AM/FM Podcasts TV Music Spotify YouTube Music Pandora All Others Amazon Music SiriusXM iHeartRadio

Average .
Daily M Radio Channels

= who Live in the - A, WA, DMA u

UsA USA PROJECTION Scarborough R1 2026: Mar25-Mar26 Qual Intab 3,887 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2026: Sep24-Mar26 Qual Intab 24,554 smﬁ_al for Anything _




793,793 or 68.3% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-

Supported Local AM/FM Radio for an average of 58.2 minutes every day representing 33.9% of all
time spent daily with Ad-Supported Audio.
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810,596 or 65.% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-Supported

Local AM/FM Radio for an average of 51.9 minutes every day representing 31.6% of all time spent
daily with Ad-Supported Audio.

73.7%

Weekly
Reach %

Avg. Hours+Minutes/day with Ad-Supported
Audio: Men 25 - 54

"Share of Ad-Supported Audio” -

who Live in the SEATTLE-
TACOMA, WA, DMA

65.0%

36.6%

19.1% 18.2%

13.8%

12.5%

8.5% 9.9% 9.7% 9.8% 9.5% g8.9% 9.0%
]

6.5%
Weekly

Total
Persons

4.5%
0,
=
Reached: 570,506 48,474,351 455,042 22,783,210 237,773 11,983,221 155,760 9,093,530 105,881 6,517,394 120,915 6,442,378 118,959 5,853,589 111,989 4,252,922 18,002 1,157,911 20,471 2,963,126
Local AM/FM Podcasts TV Music YouTube Music Spotify All Others Pandora Amazon Music SiriusXM iHeartRadio
Radio Channels

Average
Daily M

® who Live in the - , WA, [ ]

USA USA PROJECTION Scarborough R1 2026: Mar25-Mar26 Qual Intab 3,887

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything
USA Projection  Scarborough R1 2026: Sep24-Mar26 ~ QualIntab 24,554 soefa_al for Anything _



1,621,004 or 72.4% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 63.5 minutes every day representing 36.4% of all
time spent daily with Ad-Supported Audio.
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3,165,687 or 69.1% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Pop
Contemporary Hit Radio, Country, and Alternative.
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Local AM/FM Radm Formats (Persons & % Reach): Adults 25-54
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1,604,368 or 66.6% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Alternative, Classic Rock, and Country.
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Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 54

[Average week)
Pop Contemporary Hit Radio

Adult Contemporary
Classic Hits

Country

Hot AC

Classic Rock
Alternative

Adult Hits

All Sports

Active Rock

Urban AC

Urban Contemporary

Mexican Regional

usa

USA PROJECTION

Totol Persons:

s

m.qvg Hours+Minutes/day with Ad-
m Supported Local AM/FM Radio:
CRET —t Adults 25 -54
loasizot — 11.0% muee

0 4
m_ 0,884 %

= who Live in the SEATTLE-TACOMA, WA, DMA
Scarborough R1 2026: Mar25-Muar 26

‘who Live in the SEATTLE-
TACOMA, WA, DMA

e [T L I~
e [E ]
R ES B B S

(%)
03
®

mUSA

Qual Intab 3,887

All Graphs and soefa.al Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Al rights reserved.

Ad-Supported Local AM/FM Radio Formats (% Time Spent
[averoge ooy

& Avg. Minutes/day Spent): Adults 25 - 54

Alternative
253

Urban AC Adult Hits

238

Pop
Contemporary
Hit Radio
216

Mexican
Regional
228

Classic Rock
252

Classic Hits
26.4

Hot AC
211

Adult
Contemporary
21.7

All Sports
24.6

Country

259 Urhan

Classic Hits

All Sports 235

24.2

Mexican Pop

Contemp
orary Hit
Radio
222

Regional
22.5

Adult Hits
24.1

Adult
Contemp
orary
22.0

Active Rock
25.2

Urban
Contemporary
203

Classic Rock
24.8

Urban AC
22.5:

Country
238

® who Live in the SEATTLE-TACOMA, WA, DMA

USA Projection Scarborough R1 2026: Sep24-Mar26 Qual intab

24,554

B USA

soefa.ai

* Share of Everything
for Anything -



Local AM/FM Radm Formats (Persons & % Reach): WOmen 25-54

{Average Week)

Pop Contemporary Hit Radio
Adult Contemporary
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Urban Contemporary
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Avg. Hours+Minutes/day with Local
AM/FM Radio: Wemen 25 -54
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793,793 or 68.3% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary, Country,

Alternative, and Classic Rock.
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Loca! AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Women 25 - 54

[Average week)
Pop Contemporary Hit Radio

Adult Contemporary
HotAC

Country

Classic Hits

Classic Rock
Alternative

Adult Hits

Urban Contemporary
Urban AC

Mexican Regional
Active Rock

All Sports.

usa USA PROJECTION

m w Avg. Hours+Minutes/day with Ad-

Supported Local AM/FM Radio:
Women 25 - 54

O o

‘who Live in the SEATTLE-
TACOMA, WA, DMA

= who Live in the SEATTLE-TACOMA, WA, DMA
Scarborough R1 2026: Mar25-Muar 26

Qual Intab

mUSA
3,887

All Graphs and soefa.al Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Al rights reserved.

Ad—SuEQorted Local AM/FM Radio Formats (% Time Spent

& Avg. Minutes/day Spent): Women 25 - 54

Active Rock
27.2

Classic Hits
25.1

Country
246

Alternative
24.1

Classic Rock
240

All Sports
234

Urban AC Adult Hits
226 220

Pop
Contemporary
Mexican Hit Radio
Regional 206
21.6

Adult Hot AC
Contemporary [ 20
20.6 Urban

Active Rock
20.8

Classic Rock
20.5

All Sports
20.0

Adult Hits
199

Country
19.7

Mexican
Regional
18.6

Urban AC

18.6

Classic Hits
19.4

Pop
Contemp Adult
orary Hit Contemp
Radio orary
183 18.2

Urban
Contemporary
16.8

USA Projection

® who Live in the SEATTLE-TACOMA, WA, DMA

Scarborough R1 2026: Sep24-Mar26

Qual intab

24,554

B USA

soefa.ai

* Share of Everything
for Anything -



810,596 or 65.% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Adult Contemporary, Alternative, Pop Contemporary Hit Radio,
Classic Rock, and Active Rock.

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54
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Local AM/FM Radm Formats (Persons & % Reach): Adults 35-64

{Average week)
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1,621,004 or 72.4% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Classic Rock, Adult Contemporary, Pop Contemporary Hit
Radio, Country, and Alternative.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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2,135,199 or 46.6% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
Supported Local TV Stations for an average of 100.2 minutes every day representing 31.9% of all
time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 25 - 54

Netflix
YouTube Video
Local TV Stations

Amazon Prime/IMDb/FireTV

Non-Premium Cable TV...

TikTok

Roku + The Roku Channel
AppleTV+fubo,Pluto, Tubi, ete.
Hulu/Hulu + Live TV (any Hulu)
Disney+

Peacock

Paramount+

Premium Cable TV Networks

e ook s7.6%
m 54.6%
B i s 0
m_g!m

34.9%

. Hours+Minutes/day with
Video: Adults 25 - 54

who Livein the SEATTLE-
TACOMA, WA, DMA

10.9%
10.4%

= who Live in the SEATTLE-TACOMA, WA, DMA mUSA

866,893 or 36.% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-Supported
Local TV Stations for an average of 52.3 minutes every day representing 26.8% of all time spent daily
with Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

% Time spent:

Amazon
Prime/IM

YouTube Db/FireT

Video i '
20.5

211

Local TV Stations

54.8 Hulu/Hulu

Disney+

Non-Premium Cable
TV Networks

41.4 0,Tubi,...

Local TV Stations
54.3

Non-Premium Cable TV

Networks
46.5

MDb/Fir
eTv
17.6

YouTube
Video
18.6

Hulu/Hul
u + Live
TV..

AppleTV+
,fubo,Plut
0,Tubi,..

TikTok
13.0

Pre
miu

Dis Peac...

Roku + ney

The
Roku...

® who Live in the SEATTLE-TACOMA, WA, DMA

mUSA

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 25 - 54

Local TV Stations

Non-Premium Cable TV...

Amazon Prime/IMDb/FireTV
YouTube Video

TikTok

Hulu/Hulu + Live TV {any Hulu)
AppleTV+fubo, Pluto, Tubi, etc.
Peacock

Paramount+

Netflix

Disney+

Roku + The Roku Channel
Premium Cable TV Networks

USA

USA PROJECTION

L
:
(e zaa

PR — T
_l!;m

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 25 - 54

who Live in the SEATTLE- UsA
TACOMA, WA, DMA

¥ who Live in the SEATTLE-TACOMA, WA, DMA
Scarborough R1 2026: Mar25-Mar26

WUSA

Qual Intab 3887

Avg.

% Time spent:

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

Amazon
Prime/IMDb/Fir
eV
29.8

YouTube
Video
Local TV Stations 21.1

523

Hulu/Hu
Iu + Live

Netflix
8.1

Non-Premium Cable TV
Networks
39.5

P = I+ o o }D (ho
P bo oo W i 7O ~
TR EEEEEEEER 5 S

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Local TV
Stations
S22

YouTube Video
18.6

Non-Premium Cable
TV Networks
44.7

eTV+,
fub...

Amazon
Prime/IMDb/FireTV
239

Disne...

= who Live in the SEATTLE-TACOMA, WA, DMA

USA Projection Scarborough R1 2026: Sep24-Mar26 Qual Intab 24,554

mUSA
* Share of Everything



spent daily wit

Avg. Week AII Video (Persons & % Reach): Women 25-54

0 E07 7P

m_,mwwm, ——
P el 3 7 Viceo: Women 25 - 54
m Ly

% Time spent
Netflix 9.1%

Amazon Prime/IMDb/FireTV

50.1%

Local TV Stations

YouTube Video

Non-Premium Cable TV...

TikTok

Roku + The Roku Channel
Hulu/Hulu + Live TV (any Hulu)
AppleTV+ fubo,Pluto, Tubi, etc.

Disney+
Peacock
Faramours AR S 1T, i vesue

Premium Cable TV Networks

& T [~
o - o
N YoR TR TER SR SR K &R R

TR, — o5

= who Live in the SEATTLE-TACOMA, WA, DMA mUSA

h Ad-Supported Video.

414,251 or 35.7% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
Supported Local TV Stations for an average of 66.7 minutes every day representing 30.7% of all time
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452,739 or 36.3% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-Supported
Local TV Stations for an average of 39.4 minutes every day representing 22.8% of all time spent daily
with Ad-Supported Video.
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1,042,395 or 46.5% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
Supported Local TV Stations for an average of 82.6 minutes every day representing 31.5% of all time
spent daily with Ad-Supported Video.
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2,135,199 or 46.6% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
P18+ Supported Local TV Stations for an average of 100.2 minutes every day representing 31.9% of all
time spent daily with Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % 59.8% "share OfAd-suppOl’ted Video" Video: Adults 18 or older
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866,893 or 36.% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-Supported
Local TV Stations for an average of 52.3 minutes every day representing 26.8% of all time spent daily
with Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported
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414,251 or 35.7% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
Supported Local TV Stations for an average of 66.7 minutes every day representing 30.7% of all time
spent daily with Ad-Supported Video.
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452,739 or 36.3% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-Supported
Local TV Stations for an average of 39.4 minutes every day representing 22.8% of all time spent daily
with Ad-Supported Video.
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1,042,395 or 46.5% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
Supported Local TV Stations for an average of 82.6 minutes every day representing 31.5% of all time
spent daily with Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % 61.9% o "Share ofAd-Supported Video " Video: Adults 35 - 64
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(averoge week)
Local News - Evening

Sports

Comedies

Local News - Morning
Movies

Dramas

Game Shows
National/Network News
Food/Cooking Shows
Mystery/Suspense/Crime
Documentaries

Local News - Late

Court Shows

News - Mornin

' 2,135,199 or 46.6% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local

g, Dramas, and Movies.
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Local TV Station Programs (Persons & % Reach): Adults 25 - 54

(averoge week)
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[ 866,893 or 36.% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening, Local News -
Morning, Game Shows, and Dramas.
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' 414,251 or 35.7% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Morning, Local News -
Evening, Dramas, Game Shows, and Comedies.
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' 452,739 or 36.3% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening, Local News -
Morning, Movies, and Local News - Late.
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1,042,395 or 46.5% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA watch Ad-
Supported Local TV Stations for an average of 82.6 minutes every day representing 31.5% of all time
spent daily with Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % 61.9% o "Share ofAd-Supported Video " Video: Adults 35 - 64
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[ 3,225,672 or 70.4% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA use Ad-
Supported Social Media for an average of 125.6 minutes every day representing 22.3% of all time
spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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' 1,725,057 or 71.6% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
Social Media for an average of 170.1 minutes every day representing 31.6% of all time spent daily
with Ad-Supported Digital Media.
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[ 890,915 or 76.7% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
Social Media for an average of 142.9 minutes every day representing 27.2% of all time spent daily
with Ad-Supported Digital Media.
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Avg. Week All Drgrtal (Persons & % Reach): Men 25 - 54
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' 1,623,531 or 72.5% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
Social Media for an average of 132.4 minutes every day representing 25.2% of all time spent daily

with Ad-Supported Digital Media.
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- 3,225,672 or 70.4% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA use Ad-
P18+ Supported Facebook for an average of 43. minutes every day representing 34.2% of all time spent
daily with Ad-Supported Social Media.
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- 1,712,991 or 71.1% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
Facebook for an average of 51.8 minutes every day representing 33.5% of all time spent daily with
Ad-Supported Social Media.
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- 890,915 or 76.7% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
Facebook for an average of 41.3 minutes every day representing 30.7% of all time spent daily with
Ad-Supported Social Media.

Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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- 817,388 or 65.6% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
Facebook for an average of 58.4 minutes every day representing 33.6% of all time spent daily with
Ad-Supported Social Media.
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- 1,623,531 or 72.5% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
Facebook for an average of 43.6 minutes every day representing 35.1% of all time spent daily with
Ad-Supported Social Media.
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Totof persons:

Frabork Y ——— T

s ———
rortubevide, A —TT

B

Reddit  FEVET, IR
TikTok mm.
X FREER —— T
Pinterest Mm
WhatsApp mw
Others(Rumble, Threads,.. m%
Snapchat mm
Blogs/Message Boards (read... Mm 3%
tumblr l 2::.19%5

mwho Live in the SEATTLE-TACOMA, WA, DMA

Avg. Hours+Minutes/day with all
Social Media: Adults 35 - 64

who Live in the SEATTLE-
TACOMA, WA, DMA

mUSA

Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

Spent:

YouTube
Video
20.4

Instagram
31.4

Reddi
t
10.1

Linked!
n
11.2

TikTok
11.1

Facebook
45.1

YouTube Video
19.3

Instagram
PEX

6.9

Linke
din
9.0

X
42

TikTok
10.6

Facebook
42.2

m who Live in the SEATTLE-TACOMA, WA, DMA

mUSA

Avg. Week Ad-Supported Spcial Media (Persons & % Reach): Adults 35 - 64

Facebook )
i
o video B —— O

Linkedin  F — 1

TikTok _!!!.

Pkl

X m-m.

Birtaces Mm Avg. Hours+Minutes/day with Ad-
WhatsApp m SuppartedSocianedia Adults 35 -
Snapchat m&%‘

P i

Others{Rumble, Threads,... 0

Blogs/Message Boards (read... mm 19.8%
who Live in the SEATTLE-
tumblr PR i 3% TAcOMA W, oA
® who Live in the SEATTLE-TACOMA, WA, DMA mUSA
USA USA PROJECTION Scarborough R1 2026: Mar25-Mar26 Qual Intab 3,88

All Graphs and soefo.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rrgh:s reserved.

FEEES
FEE R

Avg. Day Ad-Supported Social Media (% Time Spent & A

vg. Minutes/day Spent): Adults 35 - 64

8

(=1

YouTube Video
19.4

Instagram
24.8

o

gggggg‘

ES

Pinte
rest
4.1

Reddit
5.6

Facebook
43.6

YouTube Video
18.6

Instagram
20.5

LinkedIn

6.0

TikTok
10.6

Reddit
4.4

Facebook
39.4

[

S,
0o

# who Live in the SEATTLE-TACOMA, WA, DMA

USA Projection Scarborough R1 2026: Sep24-Mar26 Qual Intab

24,554

mUSA
® Share of Everything



3,225,672 or 70.4% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA use Ad-
Supported Facebook for an average of 43. minutes every day representing 34.2% of all time spent
daily with Ad-Supported Social Media.
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1,712,991 or 71.1% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
Facebook for an average of 51.8 minutes every day representing 33.5% of all time spent daily with
Ad-Supported Social Media.
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890,915 or 76.7% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
Facebook for an average of 41.3 minutes every day representing 30.7% of all time spent daily with
Ad-Supported Social Media.

Weekly 80.9% Avg. Hours+Minutes/day with Ad-Supported
Reach % Social Media: Women 25 - 54
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817,388 or 65.6% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
Facebook for an average of 58.4 minutes every day representing 33.6% of all time spent daily with
Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 68.1% Social Media: Men 25 - 54
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1,623,531 or 72.5% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA use Ad-Supported
Facebook for an average of 43.6 minutes every day representing 35.1% of all time spent daily with
Ad-Supported Social Media.
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P18+

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 281,113;
Local Radio: 197,383; Social Media: 178,280; Non-Prem. Cable: 82,627; Local TV: 71,345
reaching Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Live in the SEATTLE-TACOMA, WA,
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 138,389;
Local Radio: 101,030; Social Media: 90,895; Non-Prem. Cable: 34,109; Local TV: 26,750
reaching Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 72,641,
Social Media: 49,930; Local Radio: 49,692; Non-Prem. Cable: 18,194; Local TV: 13,842
reaching Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 62,984;
Local Radio: 50,998; Social Media: 39,651; Non-Prem. Cable: 15,091; Local TV: 12,215
reaching Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 133,884;
Local Radio: 102,967; Social Media: 87,751; Non-Prem. Cable: 39,254; Local TV: 33,050
reaching Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA
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Top-13 Out—of ~-Home Media (Persons & % Reach): Adults 18 or older

Total Persons:

(averoge week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

Podcasts

Spotify

Drug Stores

SiriusXmM

Retail Stores

YouTube Music

30, SO

m who Live in the SEATTLE-TACOMA, WA, DMA

[ 3,914,984 or 85.5% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an
average of 40.2 minutes per day driving, seeing Billboards and Signs. 57.8% Listen to Local Radio
Stations Out-of-Home for an average of 36.8 minutes/day.

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older

Concurrent.
Usage &

who Live in the SEATT LE-
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WmUSA
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Ad-Supported Out-of Home Media (Persons & % Reach): Adults 18 or older
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7 2,054,388 or 85.3% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average
of 43.1 minutes per day driving, seeing Billboards and Signs. 58.7% Listen to Local Radio Stations
Out-of-Home for an average of 38.9 minutes/day.

Top-13 Out-of- Home Medm (Persons & % Reach): Adults 25 - 54

(averoge week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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7 984,371 or 84.7% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average
of 34.4 minutes per day driving, seeing Billboards and Signs. 59.8% Listen to Local Radio Stations
Out-of-Home for an average of 38.5 minutes/day.

Top-13 Out—of ~-Home Media (Persons & % Reach): Women 25 - 54
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Top-13 Out—of ~-Home Media (Persons & % Reach): Men 25 - 54

(averoge week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Spotify

Retail Stores

YouTube Music

Movie Theaters
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Total Persons:

1,070,017 or 85.8% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of
51.2 minutes per day driving, seeing Billboards and Signs. 57.7% Listen to Local Radio Stations Out-

of-Home for an average of 38.9 minutes/day.

Avg. Hours+Minutes/day with Out-
of-Home Media: Men 25 - 54
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Top-13 Ad-Supported Out-of Home Media (Persons & % Reach): Men 25 - 54
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Top-13 Out—of -Home Media (Persons & % Reach): Adults 35 - 64
.
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m who Live in the SEATTLE-TACOMA, WA, DMA

[ 1,958,356 or 87.4% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA spend an average
of 44.9 minutes per day driving, seeing Billboards and Signs. 63.2% Listen to Local Radio Stations
Out-of-Home for an average of 43.6 minutes/day.
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64
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Total
Persons

Reached: o) bardszf'ﬁgﬂs
Average (Weekly Drivers)
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P18+

3,914,984 or 85.5% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA spend an average of
40.2 minutes per day driving, seeing Billboards and Signs representing 30.7% of all Time Spent with Ad-
Supported Out-of-Home Media.
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2,054,388 or 85.3% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 43.1
minutes per day driving, seeing Billboards and Signs representing 29.3% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

. Out-of-Home Media: Adults 25 - 54
Renchik "Share of Ad-Supported OOH Media"
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984,371 or 84.7% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 34.4
minutes per day driving, seeing Billboards and Signs representing 25.7% of all Time Spent with Ad-
Supported Out-of-Home Media.
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1,070,017 or 85.8% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 51.2
minutes per day driving, seeing Billboards and Signs representing 32.% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Men 25 - 54
Renchik "Share of Ad-Supported OOH Media"
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1,958,356 or 87.4% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA spend an average of 44.9
minutes per day driving, seeing Billboards and Signs representing 31.8% of all Time Spent with Ad-
Supported Out-of-Home Media.

Weekly
Reach %

87.4% 88.0%

68.8%

24.0%

Weekly
Total

Persons
Reached: i arels

R R

1,625,150
Signs

Average (Weekly Drivers)

Daily Minutes

with Ad-Supported

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 35 - 64
"Share of Ad-Supported OOH Media"

who Live in the SEATTLE- USA
TACOMA, WA, DMA

91.4%

78.7%

33.4% 33.8% 33.1%
27.5% 25.4%

12.5% 12.5% 12.9%

9

8.9% 6.2% 6.6% H

250,841 8,346,995 6,319,546
Stadiums & Arenas

A 11,250,84 ) 16,
Public Transit Movie Theaters

92,142,783

82,142
Bars

,585 92, ,048, 122 6 284 4 saﬁ,ua B nu&a 32,257,033
Walking in Towns, Grocery Stores Shopping Malls Restaurants casts

Cities, Downtown
Areas

‘OOH Media:
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1,341,816 or 29.3% of Adults 18 or older who Live in the SEATTLE-TACOMA, WA, DMA read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day representing 30.8% of all
time spent daily with All forms of Print Media.

Avg. Week AII Prmt Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)

Mew York Times (Daily)

New York Times (Sunday)

All Local Weekly Newspapers

Wall Street Journal (Daily)

USA Today (Daily)

Catalogs

Magazines

Totof Persans

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

T i 5%, R
= 2 0‘% TACOMA, WA, DMA
L%

® who Live in the SEATTLE-TACOMA, WA, DMA musa

Loeal Daily
Newspaper(s)
(Sunday)
129

Local Daily.

Wall Street Journal Newspaper(s)
(Daily) (Daily+Sunday)
9.2 92

New York Times
(Daily)

Local Daily
New York Times Newspaper(s) (Daily

(Daily+Sunday)
9.9

Direct Mail
Advertising
(excluding
Catalogs)
7.6

Local Daily
Newspaper(s)
Magazines {Sunday)

(33 5 128

USA Today (Daily)
91

Local Daily

Newspaper(s) (Daily

New York Times 34
(Daity+Sunday)
96

Local Daity
MNewspaper(s)
(Daily+Sunday)
9.1

New York
Times (Daily)
5

Wall Street Journal
(Daily)
9.1

Magazines
16

Direct Mail

Advertising

(excluding

Catalogs)
74

Catalogs
6

® who Live in the SEATTLE-TACOMA, WA, DMA

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & Av.

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

MNew York Times (Daily+Sunday)

New York Times (Daily}

New York Times (Sunday)

All Local Weekly Newspapers

Wall Street Journal (Daily)

Toi persons:

£9.4 B 26.5%

041.24 636

Avg. Hours+Minutes/day with Ad-

UK Today oky)
Magazines m 2'20976% who Livein the SEATTLE- UsA
: TACOMA, WA, DMA
woks i 8.8
= who Live in the SEATTLE-TACOMA, WA, DMA EUSA
USA USA PROJECTION Scarborough R1 2026: Mar25-Mar26 Qual Intab 3,887
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% Time Spent:

vg. Minutes/day Spent): Adults 18 or older

Local Daily
Newspaper(s)
(Sunday)
129

New York Times
(Sunday)
122

New York Times.
tm:gm}

Local Daily
Newspaper(s)
(Sunday)
128

USA Today (Daily)
97

Local Daily Newspaper(s)
(Daity+Sunday)

92 .
New York Times

(Daity)
7.7

{excluding
Catalogs)
16

New York Times
(sunday)
17

Magazines
66

Local Daily
Newspaper(s)
(Daily+Sunday)
9.1

Magazines
7.6

Local Daily Newspaper(s)
(Daily
84

Direct Mail Ad

USA Teday (Daily)
9.1

New York Times
(Daily)
75

sing (excluding
logs)
74

Projection
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Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times {Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

Avg. Hours+Minutes/day with All
Print Media: Adults 25 - 54

who Live in the SEATTLE-
1 8;‘:0% TACOMA, WA, DMA
2.3%

® who Live in the SEATTLE-TACOMA, WA, DMA musa

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

% Time Spent:

613,410 or 25.5% of Adults 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.3 minutes every day representing 27.4% of all time
spent daily with All forms of Print Media.

New York Times
(Sunday)
98

New York Times
Magazines USA Today (Daily) {Daily+Sunday)
9.4 93 92

4

New York Times
(Sunday)

Local Daily 0

Newspaper(s)
(Daily
7.7

Local Daily
Newspaper(s)
(Daily+Sunday)

Direct Mail Advertising
New York Times (Daily) | (excluding Catalogs)
86 62 gl

Catalogs

New York Times

USA Today (Daily) (Daily+Sunday)
95 94

New York Times
(Daily)
L2 Magazines
B4

Local Daily Direc

Newspaper(s) Advertising

{Daily+Sunday) {excluding Catalogs)
84 65

Catalogs
30

Al Local...

® who Live in the SEATTLE-TACOMA, WA, DMA

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach):Adults 25 - 54

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today [Daily)

All Local Weekly Newspapers
Magazines

Catalogs

Books

USsA USA PROJECTION

Scarborough R1 2026: Mar25-Mar26
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Avg. Hours+Minutes/day with Ad-

A8 il
[ arsol RS
e 08

= who Live in the SEATTLE-TACOMA, WA, DMA
Qual Intab

who Live in the SEATTLE-
TACOMA, WA, DMA

£

BUSA
3,887

Supported Print Media: Adults 25 - 54

E
o o g 1S o Bn =
2 b0 o o |
ROER- R R R R R JoRT
o s

Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

% Time Spent:

g

USA Projection

New York Times (Sunday)
9.8

Wall Street Journal (Daily)
95

Local Daily
Newspaper(s)
(Sunday) New York Times.
83 (Sunday)
10.1

New York Times
USA Today (Daily) (Daily+Sunday)
93 9.2

Local Daily Newspaper(s)
(Daily
7.7

Local Daily
Newspaper(s)

New York (Daily+Sunda
Times (Daily) ¥l
86 83

Wall Street
Journal (Daily)
96

irect Mail Advertising
uding Catalogs)
62

MNew York Times
Daily+Sunday
! 'Y“ L Local Daily

Newspaper(s) (Daily
77

Local Daily Newspaper(s)
(Sunday)
9.1

Direct Mail Advertising
Magazines (excludin

84

Scarborough R1 2026: Sep24-Mar26

= who Live in the SEATTLE-TACOMA, WA, DMA

Qual Intab 24,554

®mUSA
* Share of Everything



249,444 or 21.5% of Women 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.2 minutes every day representing 30.4% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Women 25-54

Totof persans

Avg. Day All Print Media (% Time Spent & Avg. Mmutes/day Spent): Women 25 - 54

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)

Local Daily Newspaper(s) (Daily

Local Daily Local Daily
. Newspaper(s) Newspaper(s)
Local Daily Newspaper(s) (Sunday) . g 6.59 o] (Sunday) USA Today (Daily) (Daily

88 80 15
Books e —

New York Times {Daily)
Wall Street Journal
(Daily)

Wall Street Joumal

New York Times (Daily+Sunday) Avg. Hours+Minutes/day with All

(Daily) Local Daily
Print Media: Women 25 - 54 181 p:;:“::" r‘m? —— Newspaper(s) New York Times
New York Times (Sunday) Magazines 68 (Sunday) (Daily)
86 83 76
USA Today (Daily) Direct Mail
Advertising (excluding

Wall Street Journal (Daily) Catalogs)

Direct Mail 62

All Local Weekly Newspapers Local Daily Advertising Local Daily =

Newspaper(s) (excluding New York Mew York Times Newspaper(s)
Magazines who Live in the SEATTLE- (Daily+Sunday) Catalogs) Times (Daily) (Daily+Sunday) (Daily Catalogs
TACOMA, WA, DMA . 8.2 6.3 6.2 . 80 71 29
Catalogs |
® who Live in the SEATTLE-TACOMA, WA, DMA mUsA # who Live in the SEATTLE-TACOMA, WA, DMA W USA
Avg. Week Ad-Supported All Print Media (Persons & % Reach):\Women 25 - 54 Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent):Women 25 - 54
Tatal Persons:

Direct Mail Advertising (excluding Catalogs)

Tl [ ——
oot B — T
PR —

New York Times (Daity) SRRV IR

New York Times (Daily+Sunday) mm

New York Times (Sunday) m
usaToday (Daily)  AEFRRTT BRI
Wall street Journal (Daily) mm

All Local Weekly Newspapers 0

ez ]

New York Times
(Daily+Sunday) USA Today (Daily)
80 79

Magazines
86

Wall Street Journal
(Daity)
130

Wall Street Journal

(Daily)
141

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Women 25 - 54 Local Dai‘(vDNelwsnaur-v!s!
aily
75

¥

New York Times (exclud
(Daity+Sunday) Catalogs)
68 63

PEPEEEEEER
ER ES R & - - 4 :‘ e £ g

naxlv Magazines
71 7.0

Risgeiies LU 0:00 W)
- Local Daily New York Times Direct Mail Adverti: (excluding
Catalogs m 2 1% who Live in the SEATTLE- USA [Newspaper(s) (Sunday) | Mew York Times (Sunday) New York Times (Daily) (Sunday) New York Times (Daily) Catak
TACOMA, WA, DMA 88 74 62 8.4 76
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Avg. Week All Print Media (Persons & % Reach): Men 25 -54

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Daily

Totof persans

Avg. Day All Print Media (% Time Spent & Avg. Mmutes/day Spent): Men 25 -54

% Time Spent:

370,083 or 29.7% of Men 25 - 54 who Live in the SEATTLE-TACOMA, WA, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day representing 25.5% of all time
spent daily with All forms of Print Media.

Local Dail
Local Daily Newspaperls) (sunday)  ERSET N TR Tl 13. 760l NewYork Times (surde) New York Times (SInday) ey vork Times -
9 L] . e,
Books 3% 123 _— (me;ls;ndan

New York Times {Daily)

New York Times (Daily+Sunday)

Avg. Hours+Minutes/day with All

Print Media: Men 25 - 54 B New York Times .
Wiall Street Journal (Daily) m (Daily+Sunday) Local Dalty Newspaper(s) Direct Mail USA Today {Daily) 3 Local Daily
- (Sunday) Local Daily Advertising 13 Magatines Newspaper(s)
New York Times (Sunday) it =5 Newspapers | (excoing 98 Daily
4 (Daily 86
USA Today (Daily) M =5
All Local Weekly Newspapers - _ m Local Daily Catalogs
Local Daily Newspaper{s) | Wall Street Journal G spaper(s) Wall Street Journal 32
Magazines who Live in the SEATTLE- m (Daity+Sunday) (Daily) "‘;:’g‘ (Daily+Sunday) (Daily)
- 1.6% TACOMA, WA, DMA s 86 49 = 94 65 Al Local...
Catalogs 2.4% .59
® who Live in the SEATTLE-TACOMA, WA, DMA mUsA # who Live in the SEATTLE-TACOMA, WA, DMA mUSA
Avg. Week Ad-Supported All Print Media (Persons & % Reach):Men 25 - 54 Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent):Men 25 - 54
Total persons. it

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

Wall Street Journal (Daily)

New York Times (Sunday)

USA Today [Daily)

All Local Weekly Newspapers

m-m—
P
S

Avg. Hours+Minutes/day with Ad-

Supported Print Media: Men 25 -54

Local Daily
Newspaper(s)
(Sunday)
New York Times 9.2
(Daily}
108

New York Times
(Sunday)
119

Direct Mail

Advertising

(excluding

Catalogs)
6.1

Local Daily Newspaper(s)

New York Times.
(Sunday)
121

Local Daily Newspaper(s)
(Daily+Sunday)
94

Direct Mail

Advertising
{excluding
Catalogs)
69

- Local Daily Newspaper(s) Wall Street Newspaper(s) Local Daily Newspaper(s) | Wall Street
Catalogs m 1'25945% who Livein the SEATTLE- usa USA Today (Daily) (Daily Journal (Daily) USA Today (Daily) {Sunday) i Journal (Daily)
= TACOMA, WA, DMA 106 8.0 49 13 102 65
oo [ 838

EUSA

= who Live in the SEATTLE-TACOMA, WA, DMA
USA USA PROJECTION Scarborough R1 2026: Mar25-Mar26 Qual Intab 3,887
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

= who Live in the SEATTLE-TACOMA, WA, DMA ®mUSA

* Share of Everything

USA Projection Scarborough R1 2026: Sep24-Mar26 Qual Intab 24,554



Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)

Mew York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

All Local Weekly Newspapers

USA Today (Daily)

Magazines

Catalogs

Totof persans

Print Media: Adults 35 - 64

2296

who Live in the SEATTLE-

2.8%
2.0% TACOMA, WA, DMA
3,185.43. 2.5%

® who Live in the SEATTLE-TACOMA, WA, DMA musa

Avg. Hours+Minutes/day with All

Avg. Day All Print Media (% Time Spent & Avg. Mmutes/day Spent): Adults 35 - 64

643,125 or 28.7% of Adults 35 - 64 who Live in the SEATTLE-TACOMA, WA, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10. minutes every day representing 31.1% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 35-64

Loeal Daily
Newspaper(s) Wall Street Journal
(Sunday) (Daily)
111 9.8

Local Daily
Newspaper(s)
USA Today (Daily) (Daily
94 9.0

New York Times:
(Daily+Sunday)
88

g
(excluding Catalogs)
71
New York Times
(Daity)
7.6

Local Daily
Newspaper(s)
(Sunday)
10.7

USA Today (Daily)
83

Direct Mail
Advertising {excluding

Catalogs)
Wall Street Journal 68
(Daily) Magazines
88 79

New York Times
{Daily)
6.8

New York Times
(Daily+Sunday) Catalogs
7.7 32

® who Live in the SEATTLE-TACOMA, WA, DMA

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach):Adults 35 - 64

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

MNew York Times (Daily+Sunday)

New York Times (Daily}

New York Times (Sunday)

Wall Street Journal (Daily)

All Local Weekly Newspapers

USA Today (Daily)

Magazines

Catalogs

Books

USsA USA PROJECTION
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New York Times (Sunday)
100
Local Daily
Newspaper(s)
(Sunday)
11

Local Daily

Newspaper(s)

(Daily+Sunday)
100

Local Daily
Newspaper(s)
{Daily
9.0

New York Times (Daily)
7.6

Direct
Mail
Advertisin
g
(excluding
Magazines Catalogs)
73 71

Local Daily
Newspaper(s)
(Sunday)
107

Local Daily
Newspaper(s}
(Daily+Sunday)
97

Magazines
79

Local Daily Newspaper(s)
(Daily
8.7

New York
il Advertising Times
(excluding Catalogs) (Daily)
68 68

New York Times (Sunday)
87
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P18+

Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Podcasts

Video Streaming Services

"Advertising Actions"

P18+ who Live in the SEATTLE-TACOMA, WA, DMA (Shopped/Visited/Bought past 3mos
Due to Ads on %)

103,357,138 38.7%
93,740,007 35.1%

78,348,411 29.3%

61,631,630 23.1%

32,812,468 12.3%

40,689,658 15.2%

Local AM/FM Radio

42,233,814

Cable TV Networks

Local Broadcast TV
Newspapers

Audio Streaming Services

Billboards

38,551,329 14.4%

40,347,195 15.1%

l -
ol
©
=
2

29,732,721 T 11.1%

USA

29,061,128 10.9%

26.958,500 10.1%
¥ P18+ who Live in the SEATTLE-TACOMA, WA, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ EQSA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Social Media

Websites

Direct Mail

Podcasts

Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions"”

P25-54 who Live in the SEATTLE-TACOMA, WA, DMA (Shopped/Visited/Bought past 3mos
Due to Ads on %)

27,814,218

23,135,321 17.4%

Local AM/FM Radio

21,530,364 16.2%

Audio Streaming Services
Billboards

Cable TV Networks
Newspapers

Local Broadcast TV

15,710,253 . 11.8%
-

® P25-54 who Live in the SEATTLE-TACOMA, WA, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
u P25-54EI;ISA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA ScarboroughR12026:Mar25-Mar26 Qualintab: 1120 * Share of Everything
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"Advertising Actions"”

W25-54 who Live in the SEATTLE-TACOMA, WA, DMA (Shopped/Visited/Bought past 3mos

Due to Ads on %)

Social Media 32,420,290 49.3%

Websites  grgrtyer 35.5%

Direct Mail 18,421,903

Podcasts 9,943,180

Video Streaming Services 11,649,385 =

Broadcast, Cable, & Sat TV 12.714.6854 1515%

Audio Streaming Services s e

Local AM/FMRadio  peastsss ' 14.6%

Billboards 7,930,681 12.1%

Newspapers

5,056,545 7.7%

USA
Cable TV Networks
Local Broadcast TV

B W25-54 who Live inthe SEATTLE-TACOMA, WA, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)

W W25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA ScarboroughR12026:Mar25-Mar26 Quallntab: 6653

All Graphs and soefa.ai Data Modeling Copyright © 2025Hubbard Broadcasting, Inc. LLC. Allrights reserved. SO Efa . al for Anything «

* Share of Everything



"Advertising Actions"”

M25-54 who Live in the SEATTLE-TACOMA, WA, DMA (Shopped/Visited/Bought past 3mos

Due to Ads on %)
Social Media 40,513,440
Websites 3'7‘277'935 =
Direct Mail

30,905,820 28.5%

Broadcast, Cable, & Sat TV

24,773,310

Podcasts 15,298,700 14.1%

Video Streaming Services

Local AM/FM Radio

17,521,798

Billboards

11,952,500

Audio Streaming Services

; =
=
(o]
ES

12,774,345
Cable TV Networks repsss.
Local Broadcast TV —

m M25-54 who Live in the SEATTLE-TACOMA, WA, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)

B M25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA ScarboroughR12026:Mar25-Mar26 Quallntab: 8766
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions"”

P35-64 who Live in the SEATTLE-TACOMA, WA, DMA (Shopped/Visited/Bought past 3mos
Due to Ads on %)

53,626,838

46,434,535

36,619,273

30,486,051

21,106,253

Local AM/FM Radio

23,732,406 18.4%

Podcasts

Cable TV Networks

Local Broadcast TV

Audio Streaming Services
Newspapers

Billboards

16,859,448 13.0%

18,817,938 14.6%

20,500,434 15.9%

15,351,544

54
13,052,531 10.1%

14,147,758 10.9%
M P35-64 who Live in the SEATTLE-TACOMA, WA, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P35-64 98A AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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