USA-9 Demos of the ST. LOUIS, MO DMA vs. the USA...

Brand New Data as of February 28, 2026!
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1.% or 2,516,394 of USA Adults 18 or older Live in the ST. LOUIS, MO, DMA.
P18+ Typical Adults 18 or older who Live in the ST. LOUIS, MO, DMA are 49.5 years old (1.4% older than average)
and have a $103,944 (7.7% higher than average) annual household income.
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.9% or 1,200,645 of USA Adults 25 - 54 Live in the ST. LOUIS, MO, DMA.
Typical Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA are 40.1 years old (.3% older than average) and
have a $109,796 (7.3% higher than average) annual household income.
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.9% or 602,292 of USA Women 25 - 54 Live in the ST. LOUIS, MO, DMA.
Typical Women 25 - 54 who Live in the ST. LOUIS, MO, DMA are 39.9 years old (.2% younger than average)
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.9% or 598,353 of USA Men 25 - 54 Live in the ST. LOUIS, MO, DMA.
Typical Men 25 - 54 who Live in the ST. LOUIS, MO, DMA are 40.2 years old (.9% older than average) and
have a $123,080 (10.7% higher than average) annual household income.
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.9% or 1,202,070 of USA Adults 35 - 64 Live in the ST. LOUIS, MO, DMA.
Typical Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA are 50. years old (.6% older than average) and
have a $121,511 (12.8% higher than average) annual household income.
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P18+

1.% or 2,516,394 of USA Adults 18 or older Live in the ST. LOUIS, MO, DMA.
Adults 18 or older who Live in the ST. LOUIS, MO, DMA are 11.2% less likely to be a college graduate,
5.9% less likely to work full-time, 4.1% more likely to be married, 3.% less likely to be a parent of 1 or

more children under 18.
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P25-94

9% or 1,200,645 of USA Adults 25 - 54 Live in the ST. LOUIS, MO, DMA.

Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA are 7.3% less likely to be a college graduate, 4.1%
less likely to work full-time, 1.3% more likely to be married, 2.1% more likely to be a parent of 1 or more
children under 18.
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.9% or 602,292 of USA Women 25 - 54 Live in the ST. LOUIS, MO, DMA.

Women 25 - 54 who Live in the ST. LOUIS, MO, DMA are 20.3% less likely to be a college graduate, 9.2%
less likely to work full-time, 5.3% less likely to be married, 5.4% less likely to be a parent of 1 or more
children under 18.
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.9% or 598,353 of USA Men 25 - 54 Live in the ST. LOUIS, MO, DMA.
Men 25 - 54 who Live in the ST. LOUIS, MO, DMA are 4.1% more likely to be a college graduate, .1%
- more likely to work full-time, 7.7% more likely to be married, 10.3% more likely to be a parent of 1 or

more children under 18.
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.9% or 1,202,070 of USA Adults 35 - 64 Live in the ST. LOUIS, MO, DMA.
Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA are 6.2% less likely to be a college graduate, .2%
more likely to work full-time, 2.9% more likely to be married, .4% less likely to be a parent of 1 or more

children under 18.
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P18+

likely to have a dog.

1.% or 2,516,394 of USA Adults 18 or older Live in the ST. LOUIS, MO, DMA.
Adults 18 or older who Live in the ST. LOUIS, MO, DMA are 6.% more likely to own their home, 22.4%
more likely to own a lower valued home, 20.3% more likely to have a single-family home, 17.5% more
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or Real Estate Home
Property
= who Live in the ST, LOUIS, MO, DMA ®USA # who Livein the ST. LOUIS, MO, DMA

m%m Type of Home:Adults 18 or older

5.3%
3.6%

Value of Owned Home: Adults 18 or older

Average Value of Owned Home:
in the 5T, LOUIS, MO, DMA

usa $441,556
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.9% or 1,200,645 of USA Adults 25 - 54 Live in the ST. LOUIS, MO, DMA.
Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA are 5.3% more likely to own their home, 19.8% more
likely to own a lower valued home, 26.6% more likely to have a single-family home, 18.8% more likely to

have a dog.

Mﬁm Type of Home:Adults 25 - 54

Single Family House (unattached)

Townhouse or attached Home HJ%

# Pets in Home:Adults 25 - 54

Own a Dog

9.9%
. 1.9%

Condominium Own a Cat

4.6%

7.1% 6.5% 5.8%
3.5% Apartment
Cnsse P o PR
Other Own Second Home | ghile Home or Manufactured r 6.1% Own other type of Pet
or Real Estate
Home
Property 3.5%
= who Live in the ST. LOUIS, MO, DMA ®USA # who Livein the ST. LOUIS, MO, DMA ®USA wwho Live in the ST. LOUIS, MO, DMA WUSA

;?‘ Value of Owned Home: Adults 25 - 54

Average Value of Owned Home:
who Live in the ST, LOUIS, MO, DMA

USA $422,915

8.9%
6.7%

$150K-$200K S200K-$250K $250K-S300K $300K-$350K $350K-$500K $500K-S750K

<$150K $750K-51M
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.9% or 602,292 of USA Women 25 - 54 Live in the ST. LOUIS, MO, DMA.

Women 25 - 54 who Live in the ST. LOUIS, MO, DMA are 2.3% less likely to own their home, 19.5% more
likely to own a lower valued home, 25.2% more likely to have a single-family home, 14.7% more likely to
have a dog.

m Own/Rent/Other: Women 25 - 54 m%m Type of Home:Women 25 -54  4{® Pets in Home:Women 25 - 54

Single Family House (unattached)

Townhouse or attached Home FA%

Own a Dog

9.9%
. 2.1%
Condominium Own a Cat
h 4.5%
3.5% 5.3% Apartment
Other Own Second Home | pobile Home or Manufactured P 6.6% Own other type of Pet
or Real Estate H
Property ome 4.3%
= who Live in the ST. LOUIS, MO, DMA ®USA # who Livein the ST. LOUIS, MO, DMA ®USA wwho Livein the ST. LOUIS, MO, DMA WUSA
-~
;_1," Value of Owned Home: Women 25 - 54 &Home Loans: Women 25 - 54
Average Value of Owned Home:
who Live in the ST. LOUIS, MO, DMA
usa
8.4%

B oo QP9

Home Refinanced Home Equity Own

$150K-$200K S200K-$250K $250K-S300K $300K-$350K $350K-$500K $500K-S750K

<$150K

$750K-51M
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= who Live in the ST. LOUIS, MO, DMA musA Mongage Improvem it Outright (NO
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have a dog.

5.8%

= who Live in the ST. LOUIS, MO, DMA

.9% or 598,353 of USA Men 25 - 54 Live in the ST. LOUIS, MO, DMA.
Men 25 - 54 who Live in the ST. LOUIS, MO, DMA are 12.4% more likely to own their home, 20.2% more
likely to own a lower valued home, 28.% more likely to have a single-family home, 23.1% more likely to

5.7% 6.3%

3.6%

! Csnae BEEE s R

Other

Own Second Home
or Real Estate
Property

mUSA

Mﬁm Type of Home:Men 25 - 54

Single Family House (unattached)
Townhouse or attached Home
Condominium

Apartment

Mobile Home or Manufactured
Home

5.5%
2.7%

# who Live in the ST, LOUIS, MO, DMA

in the 5T, LOUIS, MO, DMA

<$150K

;?‘ Value of Owned Home: Men 25 - 54

Average Value of Owned Home:

USA 5436,896
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.9% or 1,202,070 of USA Adults 35 - 64 Live in the ST. LOUIS, MO, DMA.

Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA are 4.8% more likely to own their home, 18.3% more
likely to own a lower valued home, 22.3% more likely to have a single-family home, 16.9% more likely to
have a dog.

m Own/Rent/Other:Adults 35 - 64 m%m Type of Home:Adults 35-64  4{®™ Pets in Home:Adults 35 - 64

Single Family House (unattached)

Own a Dog

Townhouse or attached Home h4'0%
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Condominium I L% Owna Cat

f 23%

8.3%
3.2% 3.9% 0.3% Apartment Ef‘
- HELA 4 897,264

Other Own Second Home | pobile Home or Manufactured 4.4% Own other type of Pet
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Property
= who Live in the ST, LOUIS, MO, DMA WUSA # who Livein the ST. LOUIS, MO, DMA ®USA wwho Live in the ST. LOUIS, MO, DMA WUSA
-~
;_1," Value of Owned Home: Adults 35 - 64 @ Home Loans: Adults 35 - 64

Average Value of Owned Home:
who Live in the ST, LOUIS, MO, DMA

USA 5445,718

10.6%
7.7%
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1.% or 2,516,394 of USA Adults 18 or older Live in the ST. LOUIS, MO, DMA.

Adults 18 or older who Live in the ST. LOUIS, MO, DMA are 3.1% more likely to look up D-I-Y advice online,
12.1% less likely to always vote in local elections, 9.1% less likely to belong to a gym, 16.% less likely to fly
domestic past yr.

Political Activity: Adults 18 or older

87.0%
41.7%
iy Registered to Vote Democrat / Lean  Republican / Lean Independent / None
(In District of Residence) Democrat Republican of These
Presidentcl Elections: Alweys
2a1% ddo el oo .
- ) Pr Elections: E‘
LR R T

»127.1%

Statewide Elections: Sometimes
Recipes / Health Restaurant Do-it-Younel Onking Phone Medical Home/ Fitness/Diet  Apparel/  Job Search/ Career Religion / Education  Take Onine  Hlectronk  Homework Genealogy Photography Pamenting/ Online Dllﬂl‘
h:.i-:I‘:n;:g Information Im:::::,l:“ advice I\(ﬂS::::III |,::',::,L, Gamden ideas Information Beauty idess Postresume Development Spirtuality (g::ﬁ Classes. mite |Yn::‘;v‘;mr g,.ﬂ::; Family Advice l.acalE-‘ecﬁms:A.’wnys
__ i *e) Local Elections: Sometimes _
m who Live in the ST. LOUIS, MO, DMA mUSA # who Live in the ST. LOUIS, MO, DMA. mUSA
«
IFMTop-sa past 12-months Active Lifestyle Activites: Adults 18 or older % Past 12-months Domestic Airline Trips: Adults 18 or older
. 14.6%
ERIE > 620246 16.3%

) 12.3%
2trips T TEWRA) 13.7%
ERLE 1 957,936

5.9%
SRLI 5 453 206 5.9%

5.9 trips Z.3%

27,995,910 10.7%
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Outdoor [Flowers or Work  Backpacking Health Chub or Running crafts Class Continuing  Weight toss Video Gaming Aging Parent Snowboarding Baseball  Road Race
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9% or 1,200,645 of USA Adults 25 - 54 Live in the ST. LOUIS, MO, DMA.

Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA are .2% more likely to look up D-I-Y advice online, 22.%
less likely to always vote in local elections, 16.7% less likely to belong to a gym, 17.6% less likely to fly
domestic past yr.

Top-20 past 30-days Online Lifestyle Activites: Adults 25 - 54 Political Activity: ~Adults 25 - 54

84.4%
42.6% 27.6% ¥429.8%

Registered to Vote Democrat / Lean  Republican / Lean Independent / None
(In District of Residence) Democrat Republican of These
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5 2059 —_ 1 Presidential Elections: il
1w
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9% or 602,292 of USA Women 25 - 54 Live in the ST. LOUIS, MO, DMA.

Women 25 - 54 who Live in the ST. LOUIS, MO, DMA are 10.3% less likely to look up D-I-Y advice online,
9.3% less likely to always vote in local elections, 14.9% less likely to belong to a gym, 22.8% less likely to fly
domestic past yr.

Top-20 past 30-days Online Lifestyle Activites: Women 25 - 54 Political Activity: Women 25 - 54
Registered to Vote Democrat / Lean  Republican / Lean Independent / None

(In District of Residence) Democrat Republican of These
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M23-34

9% or 598,353 of USA Men 25 - 54 Live in the ST. LOUIS, MO, DMA.
Men 25 - 54 who Live in the ST. LOUIS, MO, DMA are 10.% more likely to look up D-I-Y advice online, 32.6%
less likely to always vote in local elections, 18.1% less likely to belong to a gym, 12.9% less likely to fly

domestic past yr.

(a7.6%)

| Pr ial Elections: i %
17.9% -
LT e

Political Activity: Men 25 - 54
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9% or 1,202,070 of USA Adults 35 - 64 Live in the ST. LOUIS, MO, DMA.
Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA are 3.1% more likely to look up D-I-Y advice online,
18.2% less likely to always vote in local elections, 10.8% less likely to belong to a gym, 12.9% less likely to

fly domestic past yr.
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P18+

30-days QSR Users: Adults 18 or older
| dtime

Past

2 times

3 times

4 times

5 times

6-9times

16.2%
13.2%

10 times or more

to smoke cigarettes.

1.% or 2,516,394 of USA Adults 18 or older Live in the ST. LOUIS, MO, DMA.
Adults 18 or older who Live in the ST, LOUIS, MO, DMA are 3.6% more likely to use QSRs past mo., 1.8%
more likely to use Sit-Down Restaurants past mo., 4.9% less likely to use Casinos past yr., 28.9% more likely

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
4

1time

17.1%

16.3%

2 times

3 times

4 times

10times or more

5 times

6-9times

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

i i
bz Wafan  Wings/ Bsgel/ Steskhouss Upscale Sesfosd
Burzers{  Donut /
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
whoLive in the ST, LOUIS, MG, DMA 17.1%

sports Bar  Bakery
use [ 20.0%

Chinese

= who Live in the ST. LOUIS, MO, DMA musA

® who Live in the ST. LOUIS, MO, DMA mUSA = who Live in the ST. LOUIS, MO, DMA mUSA

Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Meals:

86.6% 83.6% 73.3% 72.1%

g o o = I
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— R ——
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- ¥
v
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= who Live in the ST. LOUIS, MO, DMA mUSA
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[ Cannabis
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Past 30-days QSR Users: Adults 25 - 54
2tmes

3 times

4 tmes

5 times

10.4%

6-9times 18.0%

10 times or more

cigarettes.

.9% or 1,200,645 of USA Adults 25 - 54 Live in the ST. LOUIS, MO, DMA.
Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA are 3.1% more likely to use QSRs past mo., .5% less likely
to use Sit-Down Restaurants past mo., 3.6% less likely to use Casinos past yr., 39.1% more likely to smoke

Past 30-days Sit-Down Restaurant Users: Adults 25 - 54

. 1time 16.8%

2 times 16.5%
diee
%

10times or more

Top-10 Cuisines: Adults 25 - 54

(Sit-Down Restaurants Used Past 30-days)
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oty pored
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16.3%
® who Live in the ST. LOUIS, MO, DMA mUSA = who Live in the ST. LOUIS, MO, DMA mUSA
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Meals:
89.2% 86.5% 72.2% 72.6%
I e = B
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Domestic Regular Beer

Domestic Light Beer - v
Microbrew / Craft Beer '?26_9% '

41,045,582 31.6%
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Table Games (Craps, Poker, etc.) .m e 14, -5'-'6

-

952
Stage Show / Concert F 4.9%

3, 7.7%

Sports Betting 783,013 170..’56%
61.7%

Spa 3.1%

Used Past 30-days: Adults 25 - 54

Other Gambling .“5‘5 gx

Casinos visited past 12
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30-days QSR Users: Women 25 - 54

Past
J— 1time

= who Live in the ST. LOUIS, MO, DMA

2 times

3 times

4 times

5 times

6-9times

10 times or more
musa

Total Monl;fly QSR Users: Avg. Monthly QSR Meals:
88.3

86.8%
e .

.9% or 602,292 of USA Women 25 - 54 Live in the ST. LOUIS, MO, DMA.
Women 25 - 54 who Live in the ST. LOUIS, MO, DMA are 1.7% more likely to use QSRs past mo., 8.% less
likely to use Sit-Down Restaurants past mo., 9.8% less likely to use Casinos past yr., 45.2% more likely to

smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Women 25 - 54
4

1time

18.5%

2 times 16.2%
Stimes -m

10times or more

= who Live in the ST. LOUIS, MO, DMA mUSA

Meals:

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down

- = - “

Top-10 Cuisines: Women 25 - 54

(Sit-Down Restaurants Used Past 30-days)

Mesican Coftes  Bagel/ tmiam  Wings/ Steskhouse Upscale Indisn /
Wouse/  Donutf Burgers ( Thai f
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
whoLive in the ST, LOUIS, MG, DMA 20.7%

Coten s St e pored
use R 26.c%

Pz Chinese

= who Live in the ST. LOUIS, MO, DMA musA

Drank Past 30-days: Women 25 - 54

Liquor 4'3

Wine
Any Type of Beer

Domestic Light Beer

Imported Beer -
Domestic Reguar Seer vy
Microbrew / Craft Beer '
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Past 12 monts Casino Activities: Women 25 - 54

Slot Machines

Bar / Nightclub

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

%
B 20

Other Gambling

Used Past 30-days: Women 25 - 54

[ Cannabis Cigarettes

Casinos visited past 12

® who Live in the ST. LOUIS, MO, DMA mUSA
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.9% or 598,353 of USA Men 25 - 54 Live in the ST. LOUIS, MO, DMA.

Men 25 - 54 who Live in the ST. LOUIS, MO, DMA are 4.5% more likely to use QSRs past mo., 7.% more likely
- to use Sit-Down Restaurants past mo., 2.3% more likely to use Casinos past yr., 34.2% more likely to smoke

cigarettes.
Past 30-days QSR Users: Men 25 - 54 Past 30-days Sit-Down Restaurant Users: Men 25 - 54 Top-10 Cuisines: Men 25 - 54
& ; T - . Yitiine (Sit-Down Restaurants Used Past 30-days)
i me %
1 .
2imes s
3 times 3 times
4 times 4 times -
S tmes S tmes ih i i
6-stimes 6-otimes e S
Wouse/ urgers / oonue/ haif
—— A i
= who Live in the ST. LOUIS, MO, DMA mUSA = who Live in the ST. LOUIS, MO, DMA mUSA = who Live in the 5T. LOUIS, MO, DMA mUsA
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
i 78.4% 73.3% who Live io the ST. Louts, M0, oma  [TAS SO  24.0%
Drank Past 30-days: Men 25 - 54 Past 12 months Casino Activities: Men 25 - 54 Used Past 30-days: Men 25 - 54

Liquor  Eestear 48.3% Table Games (Craps, Poker, etc.)

Any Type of Beer 34,505,007 52.5% Slot Machines 29.4% E:
1 Y !

| =3

R —

Bar / Nightclub

Sports Betting

st et e
Wine st 30.4% - v Stage Show / Concert
Microbrew / Craft Beer .G:(; 6% ' Other Gambling

Spa

Upscale Restaurant

[ Cannabis Cigarettes

Casinos visited past 12
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1time

10times or more

= who Live in the ST. LOUIS, MO, DMA

Total Monthly QSR Users:
88.9%

4 times

6-9times

mUSA

Avg. Monthly QSR Meals:

smoke cigarettes.

.9% or 1,202,070 of USA Adults 35 - 64 Live in the ST. LOUIS, MO, DMA.
Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA are 3.5% more likely to use QSRs past mo., 3.8% more
likely to use Sit-Down Restaurants past mo., 5.4% less likely to use Casinos past yr., 22.1% more likely to

Past 30-days Sit-Down Restaurant Users: Adults 35 - 64

. 1time

17.4%

10times or more

» who Live in the ST. LOUIS, MO, DMA mUSA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down

o = - -

e R

Top-10 Cuisines: Adults 35 - 64

(Sit-Down Restaurants Used Past 30-days)

Bagel/ Steskhouse Upscale  Seafood

Chinese  Coffes  Makan  Wings/
House / Burzers/ Donut/
sports Bar  Bakery

= who Live in the ST. LOUIS, MO, DMA musA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
whoLive in the ST, LOUIS, MG, DMA 17.2%

use |G 20.0%

Drank Past 30- days: Adults 35 - 64

Liquer
Any Type of Beer  Eryte 44.7%

Wine

Imported Beer
Domestic Regular Beer
Domestic Light Beer

Microbrew / Craft Beer
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Past 12 months Casino Activities: Adults 35 - 64
Slot Machines : %
Table Games (Craps, Poker, etc.)
Bar / Nightclub
Upscale Restaurant
Stage Show / Concert
Sports Betting
Spa

Other Gambling

Used Past 30-days: Adults 35 - 64

[ Cannabis

Cigarettes

Casinos visited past 12

= who Live in the ST. LOUIS, MO, DMA

mUSA
Qual Intab 1,956
USA Projection Scarborough R1 2026: Sep24-Feb26 Qual Intab 24,838
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1.% or
Adults

LoUIs,

fl A

P18+

Card.

2,516,394 of USA Adults 18 or older Live in the ST. LOUIS, MO, DMA.
18 or older who Live in the ST. LOUIS, MO, DMA are 3.4% less likely to have a 401K, 29.2% more likely

to have an Auto Loan, 16.8% less likely to Invest/Trade Stocks Online, 7.7% more likely to pay with their Debit

Investments Owned: Adults 18 or older

18.3%
17.1%

13.8%
13.6%

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

Money Market Funds

35,703,398

9.8%

Bonds 9.5%

5 9.8%
PARTERIDE 9.3%
8.6%
20,973,650 X

Other (Crypto / NFTs / Metals, etc.)

529 Plan / College Savings Plan

& 6.7%
20,881, 5408 X103

= who Live in the ST. LOUIS, MO, DMA

Second Home or Real Estate Property

mUSA

Financial Services Has and/or Uses: Adults 18 or older

] B 6% o 5ax 5% gax
-
Money  Certificates of Studentloan Personal Loan Refinanced Home
Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

- 15.7%}

Auto Loan

Home
Mortgage

Mobile
Banking

Online
Banking

Credit Card Online Bill
Paying

Savings
Account

Checking  Debit or ATM
Account card

® who Livein the ST. LOUIS, MO, DMA B USA

Professional Services Used*: Adults 18 or older

Tax Preparation Service 50,823,388 19.4%

Financial Planner

45,673,588 17.4%

Online Investing / Stock Trading

14.3%
9.8%
9.6%

11.1%
Ty
4.0%
CLIsRE! 3.6%
3.5%
ramsu
B o

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

Estate Planning

(*Past 12 Months)

3.0%
1.0%
w who Live in the ST. LOUIS, MO, DMA

Divorce / Family Attorney

= USA

USA USA Projection Scarborough R1 2026: Feb25-Feb26
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Qual Intab

fryPast 3-Months Payment Methods Used: Adults 18 or older

10.2% 9.8%
3.9% 4.4%

Facebook Samsung Pay
Messenger

s 2
Zelle

Debit Card

8139200 $or

MasterCard ~ Apple Pay Store Credit
Card

American Discover
Express

mUSA

visa PayPal Venmo Google Pay Square Cash

Cash App

# who Live in the ST, LOUIS, MO, DMA

1,956
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Card.

: .9% or 1,200,645 of USA Adults 25 - 54 Live in the ST. LOUIS, MO, DMA.
Adults 25 -

have an Auto Loan, 22.7% less likely to Invest/Trade Stocks Online, 5.6% more likely to pay with their Debit

54 who Live in the ST. LOUIS, MO, DMA are .5% less likely to have a 401K, 22.5% more likely to

Investments Owned: Adults 25 - 54

401K Plan

52.
5%

5 12.1%
17,507,354 JEEXS3
3 10.3%
13,470,953 R VR VS
3 10.3%
12,400,07 JEXLS
8.5%
10,541,088 RT3

67,839,212
IRA (Individual Retirement Account) 223,

Stocks or Stock Options < o

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan

Other (Crypto / NFTs / Metals, etc.)

Financial Services Has and/or Uses: Adults 25 - 54

8.9% 8.3%

ey RG]

5.5% 5.3% 5.3% 3.5%

T - . — b bt = = I i
Bonds m 0% Checking DebitorATM  Savings  CreditCard  Online Mobile Online Bill Home Autoloan Studentloan  Money  Certificates of Personal Loan Refinanced Home

Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
5% Account Mortgage Loan or Home
Second Home or Real Estate Property ﬁ‘ % Equity Loan

® who Live in the ST. LOUIS, MO, DMA mUSA ® who Live in the ST. LOUIS, MO, DMA B USA

: 2 . L/ .
Professional Services Used*: Adults 25 - 54 pyrast 3-Months Payment Methods Used: Adults 25 - 54
15,647,198 12.0%
7.4%
Insurance Agent at a Local Office (not online) 6’5" . .
13.3%
Real Estate Agent

3 Y 4.8%
5,169,898 4.0%

Estate Planning s

10.5%

9.0%

PayPal Venmo zelle DebitCard  Apple Pay MasterCard CashApp  Google Pay Store Credit

(*Past 12 Months) American Discover  Square Cash  Facebook Samsung Pay
Divorce / Family Attorney Express card Messenger
w who Live in the ST. LOUIS, MO, DMA mUSA # who Live in the ST. LOUIS, MO, DMA mUSA
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: .9% or 602,292 of USA Women 25 - 54 Live in the ST. LOUIS, MO, DMA.
Women 25 - 54 who Live in the ST. LOUIS, MO, DMA are 3.7% less likely to have a 401K, 21.1% more likely to
have an Auto Loan, 27.6% less likely to Invest/Trade Stocks Online, 4.5% more likely to pay with their Debit
Card.

nﬁalnvestments Owned: Women 25 - 54 Financial Services Has and/or Uses: Women 25 - 54

401K Plan

30,773,614

Stocks or Stock Options
9.3%
Mutual Funds 91%

: 10.0%
529 Plan / College Savings Plan BYTRL 0%

Money Market Funds :’;::

IRA (Individual Retirement Account)

i 7.3% 8.2%

Other (Crypto / NFTs / Metals, etc. . mo% 5.0% 5.0% 4.1% 3,
(Crpta /NPT etals etc) B cox P T oo
Si% L e , _ e e P iremrm

Second Home or Real Estate Property 4.3% Checking Debitor ATM  Savings  CreditCard  Mobile Online Online Bill Home Autoloan Studentloan  Money  Certificates of Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
7% Account Mortgage Loan or Home
Bonds EZ% Equity Loan

® who Live in the ST. LOUIS, MO, DMA mUSA ® who Live in the ST. LOUIS, MO, DMA B USA

Professional Services Used*: Women 25-54 | 'g'Past 3-Months Payment Methods Used: Women 25 - 54

Tax Preparation Service
.
Financial Planner
7, 265 1
Online Investing / Stock Tradil
o1 sk
32 5.3%
Aocountant 4,493,824 7.0%
- S
3 4.8%
3 3.4%
Real Estate Agent
¥ 2,394,695 3.7%
N 2.6%
Estate Pla
state Planning !13%

Insurance Agent at a Local Office (not online)

14.2%

; - 10.3%

CashApp  GooglePay Store Credit  American Discover  Square Cash  Facebook Samsung Pay

zelle DebitCard  Apple Pay MasterCard

. 3.0% (*Past 12 Months) PayPal visa Venmo
Divorce / Family Attorney mm Card Express Messenger
w who Live in the ST. LOUIS, MO, DMA mUSA # who Live in the ST. LOUIS, MO, DMA mUSA
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.9% or 598,353 of USA Men 25 - 54 Live in the ST. LOUIS, MO, DMA.
Men 25 - 54 who Live in the ST. LOUIS, MO, DMA are 2.5% more likely to have a 401K, 23.9% more likely to
have an Auto Loan, 19.7% less likely to Invest/Trade Stocks Online, 6.6% more likely to pay with their Debit

Card.

nﬁalnvestments Owned: Men 25 - 54

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Other (Crypto / NFTs / Metals, etc.)

Bonds

37,065,598 56.4%
20,342,633 3L7%

12.4%
8,376,420 JEPRS3
, 10.6%
6,974,298 X
B 115%
[z 10.1%
39,437 6.6%
R 0.2%

Financial Services Has and/or Uses: Men 25 - 54

10.6% g o6

15.1%|

6.1% 559 6.5% 4 o

Checking Debitor ATM  Savings Credit Card Mobile Home Online Bill  Auto Loan

Online Money  Studentloan Certificates of Personal Loan Refinanced Home
Account card Account Banking Banking Mortgage Paying Market Deposit (CDs) Home  Improvement
,435% Account Mortgage Loan or Home
Second Home or Real Estate Property & i Equity Loan
® who Live in the ST. LOUIS, MO, DMA mUSA ® who Live in the ST. LOUIS, MO, DMA B USA
: 2 . L/ .
Professional Services Used*: Men 25 -54 yraost 3-Months Payment Methods Used: Men 25 - 54
8,255,034 12.6%
57,2 9.6%
ARLOUNtARL 5,537,952 8.4%
Insurance Agent at a Local Office (not online) : ::: . .
12.4%

Real Estate Agent
Estate Planning

Divorce / Family Attorney

USA Projection

6.3%
4.2%
1.3%
1.7%
0.8%
2.9%

w who Live in the ST. LOUIS, MO, DMA

™ USA
Scarborough R1 2026: Feb25-Feb26

(*Past 12 Months)

USA Qual Intab
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T8%  6.4% 569

Store Credit Square Cash  Facebook Samsung Pay

American

MasterCard DebitCard  Apple Pay  Google Pay  Cash App

Zelle

Venmo

Discover
Express Card Messenger
# who Live in the ST. LOUIS, MO, DMA mUSA
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P39-64

Card.

: .9% or 1,202,070 of USA Adults 35 - 64 Live in the ST. LOUIS, MO, DMA.
Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA are 3.% more likely to have a 401K, 26.7% more likely to
have an Auto Loan, 20.1% less likely to Invest/Trade Stocks Online, 3.7% more likely to pay with their Debit

Investments Owned: Adults 35 - 64
21,891,270 17.3%

16,222,574

BT oo
12,744,23088 UK ¢

12.8%
9.8%

11,874,110 ¥ 3

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan

Other (Crypto / NFTs / Metals, etc.)

Financial Services Has and/or Uses: Adults 35 - 64

.3
3% g.0% 5.2% 6.7% 6.7% 5%

15.8%]
. e

Auto Loan

Checking Debitor ATM  Savings Credit Card Mobile Online Bill Home

0 8.0%
Bonds 8.8% Online Money  Certificates of Studentloan Personal Loan Refinanced Home
= Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
, 6.3% Account Mortgage Loan or Home
Second Home or Real Estate Property a3% Equity Loan
® who Live in the ST. LOUIS, MO, DMA mUSA ® who Live in the ST. LOUIS, MO, DMA B USA
: 2 Y L/ .
Professional Services Used*: Adults 35 - 64 yraost 3-Months Payment Methods Used: Adults 35 - 64
3 11.1%
oot R o0
Insurance Agent at a Local Office (not online) 7.3% 10.2% . .
secne e RT3 P
- 14.8% T 5A% g3%
. 3.6
) 1.3% (*Past 12 Months) PayPal Venmo DebitCard  MasterCard  Apple Pay CashApp  GooglePay American Store Credit  Discover  Square Cash  Facebook Samsung Pay
Divorce/ Family Attorney l‘ 11% Express Card Messenger
w who Live in the ST. LOUIS, MO, DMA mUSA # who Live in the ST. LOUIS, MO, DMA mUSA
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= Adults 18 or older who Live in the ST. LOUIS, MO, DMA spend an average of 3 days, 8 hours, 1 minutes and 29 seconds
o each week with All Forms of Media.

82.3% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA spend an avg. of 8 hours and 10 minutes each week listening to All
Local AM/FM Radio, representing 8.4% of total time spent with all forms of Media.

ELR: 96.9%

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

- ey

Concurr

usage 55.5%
UsA

who Livein the ST. LOUIS,
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,ﬂ-
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&
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&
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Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 2 days, 21 hours, 24 minutes and 16 seconds
each week with All Forms of Media.

81.% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an avg. of 8 hours and 54 minutes each week listening to All Local
AM/FM Radio, representing 10.4% of total time spent with all forms of Media.
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Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

60
concurr
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40
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Women 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 2 days, 16 hours, 34 minutes and 28 seconds
each week with All Forms of Media.

78.9% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an avg. of 8 hours and 45 minutes each week listening to All Local
AM/FM Radio, representing 10.7% of total time spent with all forms of Media.
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Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

Concurr
usage 55.5%
UsA

who Livein the ST. LOUIS,
MO, DMA

BET..

¥ who Live in the ST. LOUIS, MO, DMA H USA

UsA USA Projection ~ Scarborough R12026: Feb25-Feb26 Qual Intab 1,956 USA Projection Scarborough R1 2026: Sep24-Feb26 Qual Intab 24,838 ard Shar;e Ofa Evehhythins
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. Lot or Anything _



Men 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 3 days, 3 hours, 2 minutes and 24 seconds each

week with All Forms of Media.
83.1% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an avg. of 9 hours and 2 minutes each week listening to All Local

AM/FM Radio, representing 10.% of total time spent with all forms of Media.

2

5, SLLOUIS MO

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

8:33:4
e ﬂ
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Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA spend an average of 3 days, 6 hours, 20 minutes and 0 seconds each
week with All Forms of Media.

86.2% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA spend an avg. of 9 hours and 21 minutes each week listening to All Local
AM/FM Radio, representing 10.3% of total time spent with all forms of Media.

BZoox

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

Concurry
usage 50.3%
USA

who Livein the ST. LOUIS,
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seconds each week with All Forms of Ad-Supported Media.

79.3% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA spend an avg. of 7 hours and 43 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 10.2% of total time spent with all forms of Ad-Supported Media.

P18 Adults 18 or older who Live in the ST. LOUIS, MO, DMA spend an average of 2 days, 12 hours, 15 minutes and 52

BlR 96.9%

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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% of Total
Weekly H:M:
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o Share of Everything
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Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 1 days, 23 hours, 49 minutes and 8 seconds
each week with All Forms of Ad-Supported Media.

79.% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an avg. of 8 hours and 27 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 14.% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

- 63.1%

who Live in the ST. LOUIS,
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% of Total
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Women 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 1 days, 23 hours, 17 minutes and 30 seconds
each week with All Forms of Ad-Supported Media.

77.% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an avg. of 8 hours and 19 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 13.5% of total time spent with all forms of Ad-Supported Media.
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Men 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 2 days, 0 hours, 21 minutes and 53 seconds each
week with All Forms of Ad-Supported Media.

81.% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an avg. of 8 hours and 35 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 14.4% of total time spent with all forms of Ad-Supported Media.
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Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA spend an average of 2 days, 7 hours, 47 minutes and 36 seconds
each week with All Forms of Ad-Supported Media.

83.4% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA spend an avg. of 8 hours and 54 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 13.3% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Live in the ST. LOUIS, MO, DMA spend an average of 8 hours and 36 minutes
each day with All Forms of Ad-Supported Media. 79.3% listen to Local AM/FM Radio for an avg. of
66.2 minutes/day.

(Local Radio delivers 10.2% of Time with Ad-Supported Media.)
Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 54
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Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 6 hours and 49 minutes each
day with All Forms of Ad-Supported Media. 79.% listen to Local AM/FM Radio for an avg. of 72.5

(Local Radio delivers 14.% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 25 - 54
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Top-13 All Forms of Media (Persons & % Reach): Women 25 - 54
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| Women 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 6 hours and 45 minutes
each day with All Forms of Ad-Supported Media. 77.% listen to Local AM/FM Radio for an avg. of 71.3

(Local Radio delivers 13.5% of Time with Ad-Supported Media.)
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Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Women 25 - 54

[Averoge Week)
Grocery Stores

Search (Google, Bing, etc.)

News/Weather /Sports (Websites/Apps)
Billboards & Signs (Weekly Drivers)
Facebook

Local AM/FM Radio
Email/Text//M/Zoometc. (Personal & Work)
Instagram

Gas Stations/Convenience Stores

Shopping (incl. Food/Auctians/Travel, etc.)

Torot persons: % Time spent

e i
R S —T 1
—m
_!'l!ﬂ'
R —

e P
oo )i
ES8S B

[
(=
[

o3
[ Rt
g-.

Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:
Women 25 - 54 6%

b ”_ -
Usage o

P — 0
B Vi

Top-13 All Forms of Ad-Supported Media (% Time Spent &
fAveroge ooy)

Avg. Minutes/day Spent): Women 25 - 54

Local AM/FM
Radio
713

Local TV Stations
59.8

Non-Premium Cable TV Networks o
i O — A
iaok VL) S TR
# who Live in the ST. LOUIS, MO, DMA mUSA
UsA USA Projection Scarborough R1 2026: Feb25-Feb26 Qual Intab 1,956

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

USA Projection

Email/Text/|
Non-Premium | M/Zoom,etc.
Cable TV (Personal &
Networks Work)
51.5 44.0

Billboards &
Signs (Weekly
Drivers)
54.6

Search (Google, | Instagra
Bing, etc.) m

36.7

TikTok
185

News/W | Grocer
eather/S Yeu
ports...

Shopping (incl.
Food/Auctions/
Travel,etc.)...

Facebook
43.8

Local TV Stations
61.7

Local AM/FM
Radio
59.7

Email/Text/|
M/Zoom
(Personal
& Work)
37.4

Billboards &
Signs (Weekly
Drivers)
458

Non-Premium
Cable TV
Networks
459

News/

Weath

er/Spo
rts...

Search
(Google, Bing,
etc.)
35

Instagra

Grocery
Stores...

Shop
Food/Auctiol
[Travel,e!

Faceboo
3

TikTok

36.2 145

Scarborough R1 2026: Sep24-Feb26

= who Live in the ST. LOUIS, MO, DMA

Qual Intab

24,838

mUSA
* Share of Everything




Top-13 All Forms of Media (Persons & % Reach): Men 25-54
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Men 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 6 hours and 54 minutes each
day with All Forms of Ad-Supported Media. 81.% listen to Local AM/FM Radio for an avg. of 73.7

(Local Radio delivers 14.4% of Time with Ad-Supported Media.)
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Top-13 All Forms o_f Mecha (Persons & % Reach): Adults 35 - 64
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| Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA spend an average of 7 hours and 58 minutes each
day with All Forms of Ad-Supported Media. 83.4% listen to Local AM/FM Radio for an avg. of 76.3
minutes/day.

(Local Radio delivers 13.3% of Time with Ad-Supported Media.)
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1,996,174 or 79.3% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 66.2 minutes every day representing 43.2% of all time spent
daily with Ad-Supported Audio.

Podcasts SiriusXM Spotify

20.3 19.0 18.3

All
YouTube OWNEARN Othe
Music

16.2

Podcasts
244

YouTube
Music
14.4

TV Music

Local AM/FM Radio | Channels Pandora

70.1 12.6 10.2

Apple
Musi
C.

Local AM/FM
Radio

Owned
Music

TV
Music
Channel
S...

All
Others

SiriusXm
17.3

Amaz
on
Mu...

Pand
ora
9.0

Apple
Music
8.8

66.7 12.8 9:9

w who Live in the ST. LOUIS, MO, DMA

mUSA

Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local AM/FM Radio
Podcasts

TV Music Channels
YouTube Music
Pandora

Spotify

All Others

Amazon Music
iHeartRadio
SiriusXmM
Audiobooks
Owned Music
Apple Music

USA USA Projection

Total persans:

lﬂl!.!’!‘i.l‘lu' )

e
[, 20 ad
P 50
P 3%
P 53%

= who Live in the ST. LOUIS, MO, DMA

Scarborough R1 2026: Feb25-Feb26
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Hours+Minutes/day with Ad-
Supported Audio: Adults 18 or older

who Live in the ST. LOUIS, UsA
MO, DMA

mUSA
Qudl Intab 1,956

% Time Spent:

21.3%

i

oo b & e Tl e M
8 B ) B T T b
il E R EEE 3R R R [T

R

Podcasts
19.6

TV Music
Channels

YouTube
Music
14.6

All
Othe

12.6 Pandora rs

Local AM/FM Radio

Spotify
66.2 11.3

9.8 7.6

Amazo
n...

YouTube
Podcasts Music
231 124

All
Other
Pandora S
9.0 7.5

TV Music
Channels
121

Amazon iHe...
Local AM/FM Radio

Spotify
61.8 113

Scarborough R1 2026: Sep24-Feb26

® who Live in the ST. LOUIS, MO, DMA

USA Projection

Scarborough R1 2026: Sep24-Feb26

mUSA
* Share of Everything




Local AM/FM Radio
Podcasts

Spotify

YouTube Music
Owned Music

TV Music Channels
SiriusXM

All Others

Apple Music
Amazon Music
Pandora
Audiobooks
iHeartRadio

Avg. Hours+Minutes/day with
Audio: Adults 25 - 54

who Live in the ST. LOUIS,
MO, DMA

5 4;.’3&
B

® who Live in the ST. LOUIS, MO, DMA

mUSA

948,288 or 79.% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 72.5 minutes every day representing 37.9% of all time spent daily
with Ad-Supported Audio.
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463,767 or 77.% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 71.3 minutes every day representing 38.5% of all time spent daily
with Ad-Supported Audio.
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484,499 or 81.% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 73.7 minutes every day representing 37.1% of all time spent daily
with Ad-Supported Audio.
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1,002,449 or 83.4% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 76.3 minutes every day representing 41.6% of all time spent
daily with Ad-Supported Audio.
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1,996,174 or 79.3% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 66.2 minutes every day representing 43.2% of all time spent
daily with Ad-Supported Audio.
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948,288 or 79.% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 72.5 minutes every day representing 37.9% of all time spent daily
with Ad-Supported Audio.
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463,767 or 77.% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local

AM/FM Radio for an average of 71.3 minutes every day representing 38.5% of all time spent daily
with Ad-Supported Audio.
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Reach% 77.0% Audio: Women 25 - 54
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484,499 or 81.% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local

AM/FM Radio for an average of 73.7 minutes every day representing 37.1% of all time spent daily
with Ad-Supported Audio.

Weekly 81.0% Avg. Hours+Minutes/day with Ad-Supported
Reach %

Audio: Men 25 - 54

"Share of Ad-Supported Audio” - m

who Live in the ST. LOUIS, USA
MO, DMA

35.3%
32.8%

35.1%
19.8% 17.9% 18.7%
104% 97%  93% 10.0% 9.7% 93%
Ve 0,
Weekly 9.3% 7.8% 6.6% 6.8% 4.9% 4.2% )15
Total . - ; .

ko C2er] |
' 484,499 49,121,912 196,318 23,223,115 127,839 11,778,487 112,102 9,338,707 62,371 6,358,343 55,674 6,596,972 58,125 6,118,886 39,402 4,443,227 29,266 2,786,049 14,313 1,150,765

Local AM/FM Podcasts TV Music YouTube Music All Others Spotify Pandora Amazon Music  iHeartRadio SiriusXm
3:;;‘:; Radio Channels

® who Live in the ST. ; y |

USA USA Projection Scarborough R1 2026: Feb25-Feb26 Qual Intab 1,956
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection

21.4%

* Share of Everything
Scarborough R1 2026: Sep2d-Feb26 ~ QualIntab 24,838 Soefa_al for Anything _



daily with Ad-Supported Audio.

0,
26.6% 28.7%

12.2%

1 14.9% 14.0%
. 0

-

147,196 14,414,635 178,823 17,808,954

15.7% 15.0%
Weekly
Total

15.1%
7.6%
Persons

Reached'l,OOZ,MQOD,G?A,llOl 319,338 36,336,670 188,527 18,959,122

Local AM/FM Podcasts TV Music Pandora YouTube Music
Average .
Daily Mi Radio Channels
= who
USA USA Projection Scarborough R1 2026: Feb25-Feb26 Qual Intab 1,956

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection

1,002,449 or 83.4% of Adults 35 -
Local AM/FM Radio for an average of 76.3 minutes every day representing 41.6% of all time spent

"Share of Ad-Supported Audio”

Scarborough R1 2026: Sep24-Feb26

64 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 35 - 64

who Live in the ST. LOUIS, USA
MO, DMA
9.0% 83% 8.6% 7.6%
6.5% 7.0% . 5.2% 5.4%

3.1%

o Bl o K2l o o

77,956 10,904,486 84,687 9,619,835 62,223 6,811,142 37,211 3,230,102
Spotify All Others iHeartRadio SiriusXm

0,
-~ =

107,767 10,574,145
Amazon Music

R o2 NN oo WECEN oo BN o JCCN - BEEN o N .o
ive In the ST. ; y |

* Share of Everything

Smﬁ-al for Anything _

Qual Intab 24,838



1,996,174 or 79.3% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Classic Hits, Classic Rock, Adult Contemporary, Adult Hits, and
News/Talk/Information.
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948,288 or 79.% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Adult Hits, Alternative, Classic Rock, Adult Contemporary, and
Classic Hits.
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Local AM/FM Radm Formats (Persons & % Reach): WOmen 25-54
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463,767 or 77.% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Hot AC, Adult Hits, Classic Hits, Adult Contemporary, and Pop

Contemporary Hit Radio.

= USA

»
!
;

{arcge.oay)

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54

i
S
i
E3

Active Rock
36.2

Alternative
30.0

4 o 1 P4 S = D, P
5 : : o e ¥

o
.
E‘A

Pop
Contemporary
Hit Radio

Classic Hits
Active Rock

35.1

Urban
Contemporary
23.
Classic Rock

Adult
Contempo
rary
23.2

Urban AC
223

Classic Hits
32.8

Pop
Contemp
orary Hit

GEGID

30.7

Urban AC
J21

Adult
Contemp
orary
30.6

Adult Hits
34.4

Contemporar Urban
y Christian Contemporary
313 285

® who Live in the ST. LOUIS, MO, DMA

mUSA

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Women 25 - 54

[Average week)
Pop Contemporary Hit Radio

Toto! persons:

[Average Doy

Ad-Supported Local AM/FM Radio Formats (% Time Spent

& Avg. Minutes/day Spent): Women 25 - 54

Country

251 Active Rock

1

Hit Radio
24.6

Urban Adult
Contemp | Contemp
orary orary
23.5 23.2

All Sports
35.0

All Sports Classic Hits

Urban AC
273 243 223

349

Classic Rock

Classic Hits

Alternative 328

347

Urban AC
32.1

Adult

Contemp Mexican
orary Regional
30.6 29.8

Adult Hits

Pop
Contemporar
y Hit Radio
30.7

Urban
Contemporary
28.5

Adult Contemporary 27 19
Sowary. mum
csicnts P G
Aernative m— Active Rock
Classic Rock m 14 6% Avg. Hours+Minutes/day with Ad- 36.2
g W‘d Local AM/EM Rudio:
FLLEGLE . Women 25 - 54
Urban Contemporary Mﬂmﬂ
e - m
Active Rock
who Live in the ST. LOUIS,
Mexican Regional m MO, DMA N!Eal;l;ﬂve
= who Live in the ST. LOUIS, MO, DMA mUSA
USA USA Projection Scarborough R1 2026: Feb25-Feb26 Qual Intab 1,956

All Graphs and soefa.al Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Prajection

® who Live in the ST. LOUIS, MO, DMA

Scarborough R1 2026: Sep24-Feb26 Qual Intab 24,838

W USA

soefa.ai

* Share of Everything
for Anything -



484,499 or 81.% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local AM/FM
Radio. The Top-5 Formats are Alternative, Adult Hits, Classic Rock, Adult Contemporary, and Classic Hits.
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Local AM/FM Radm Formats (Persons & % Reach): Adults 35-64
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1,002,449 or 83.4% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Classic Hits, Classic Rock, Adult Hits, Adult Contemporary, and
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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1,674,479 or 66.5% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA watch Ad-Supported
Local TV Stations for an average of 125.8 minutes every day representing 34.6% of all time spent
daily with Ad-Supported Video.
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698,608 or 58.2% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local

TV Stations for an average of 57.8 minutes every day representing 27.3% of all time spent daily with

Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Women 25-54
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309,510 or 51.4% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local
TV Stations for an average of 59.8 minutes every day representing 26.9% of all time spent daily with
Ad-Supported Video.
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Supported Video.
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389,021 or 65.% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local TV
Stations for an average of 56.2 minutes every day representing 28.5% of all time spent daily with Ad-
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Avg. Week All Video (Persons & % Reach): Adults 35 - 64
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832,108 or 69.2% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local
TV Stations for an average of 98.3 minutes every day representing 32.8% of all time spent daily with
Ad-Supported Video.
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1,674,479 or 66.5% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA watch Ad-Supported

Local TV Stations for an average of 125.8 minutes every day representing 34.6% of all time spent
daily with Ad-Supported Video.
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698,608 or 58.2% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local
TV Stations for an average of 57.8 minutes every day representing 27.3% of all time spent daily with
Ad-Supported Video.
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309,510 or 51.4% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local
TV Stations for an average of 59.8 minutes every day representing 26.9% of all time spent daily with
Ad-Supported Video.
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389,021 or 65.% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local TV
Stations for an average of 56.2 minutes every day representing 28.5% of all time spent daily with Ad-
Supported Video.
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832,108 or 69.2% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local
TV Stations for an average of 98.3 minutes every day representing 32.8% of all time spent daily with
Ad-Supported Video.
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' 1,674,479 or 66.5% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Local News - Evening, Comedies, Local News - Morning,
Sports, Movies, and Game Shows.
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Local TV Station Programs (Persons & % Reach} Adults 25 - 54

(averoge week)
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[ 698,608 or 58.2% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News - Morning, Comedies,
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309,510 or 51.4% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Local News - Evening, Comedies, Local News - Morning, Sports,
Movies, and Game Shows.
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Local TV Station Programs (Persons & % Reach): Men 25 - 54

(averoge week)
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' 389,021 or 65.% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local TV
Stations. The Top 6-Programs are Sports, Local News - Evening, Local News - Morning, Movies,

Comedies, and Game Shows.
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Local TV Station Programs (Persons & % Reach): Adults 35 - 64

(Averoge Week)
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Food/Cooking Shows
National/Network News.
Local News - Late
Documentaries
Mystery/Suspense/Crime

Court Shows

' 832,108 or 69.2% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local

TV Stations. The Top 6-Programs are Local News - Evening, Sports, Comedies, Local News - Morning,
Movies, and Dramas.
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Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 35 - 64

(Averoge week)
Sports

Local News - Evening
Comedies

Local News - Morning
Movies

Dramas

Game Shows
National/Network News
Local News - Late

Food/Cooking Shows
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Avg. Week All Digital (Persons & % Reach): Adults 18 or older

OTT TV Streaming Services

Search (Google, Bing, etc.)

ts (Websites/Apps)

News/Wi
Social Media
el /R

| Estate (Webst )

ing/
Email/Text iIM/Zoom,etc. [Personal & Work)

Streaming Audio (Local Radio/
Podcasts/Streaming Services)

Games/Fantasy/Betting Sites
Shopping (incl. Food/Auctions/T ravel, etc.)
YouTube/TikTok, etc.

Online Classes, Schools, Colleges, Universities
Local TV Streaming

N bl

' 1,865,394 or 74.1% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA use Ad-Supported
Social Media for an average of 149.4 minutes every day representing 25.1% of all time spent daily
with Ad-Supported Digital Media.
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[ 912,709 or 76.% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA use Ad-Supported Social
Media for an average of 170.1 minutes every day representing 31.1% of all time spent daily with Ad-
Supported Digital Media.
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T —
m_u.n

OTT TV Streaming Services

Search (Google, Bing, etc.)

Social Media

Banking/Financial/Real Estate (Websites/Apps)

(Websi )

News/W

Email/Text iIM/Zoom,etc. [Personal & Work)

Streaming Audio (Local Radio/
Podcasts/Streaming Services)

Games/Fantasy/Betting Sites
Shopping (incl. Food/Auctions/T ravel, etc.)
YouTube/TikTok, etc.

Online Classes, Schools, Colleges, Universities

Local TV Streaming m FER B% who Live in the ST. LOUIS,
MO, DMA
" b ing 21.5%
# who Live in the ST. LOUIS, MO, DMA mUSA

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

% Time spent:

Online
Classes,
Schools,
Colleges,

Universities
70.2

OTT TV Streaming
Services

1095 Streaming Audio (Local Radio/

Podcasts/Streaming Services)

167.7

Social Media 98.2
1849
Search
G

- Email/Text/
IM/Zoom,e
L B
(Personal...

| Games/Fa
ntasy/Be.

Shopping

Email/Text
[/IM/Zoom,
etc.
(Persona...

d/.

Local TV

‘ YouTube/Ti |
KTok, etc.
38.1

Streaming Audio (Local Radio/
Podcasts/Streaming Services)
181.2

YouTube/T
ikTok, etc.
322

Non-
Premiu...

Social Media
147.9

OTT TV Streaming
Services

Online Classes,
Schools,
Colleges,

Universities
67.9

Non-
Premium+

Search
gle

Games/Fan

Streami... tasy/Be

Shopping
(incl

B
a..

News/
Wea...

® who Live in the ST. LOUIS, MO, DMA m USA

Avg. Week Ad-Supported Digital (Persons & % Reach): Adults 25 - 54

Search (Google, Bing, etc.) 103484

News/Weather /Sports (Websites/Apps)
Sodial Media

Email/Text/IM/Zoom,etc. (Personal & Work)
OTT TV Streaming Services

Shopping (indl. Food/Auctions/Travel, etc.)

YouTube/TikTok, etc.
Streaming Audio (Local Radio/ Podcasts/Streaming )
Services) Avg. Hours+Minutes/day with Ad-
Games/Fantasy/Betting Sites Supported Digital: Adults 25 - 54

Banking/Fina ncial /Real Estate (Websites/Apps)

Local TV Streaming

Cable

m— 2

Online Classes, Schooks, Colleges, Universities _ g g;z \ha wﬂaﬂaﬁ' LGS,
m who Livein the ST. LOUIS, MO, DMA mUSA
usA USA Projection Scarborough R1 2026: Feb25-Feb26 Qual Intab 1,956

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg.

5 Time Spent

6.2%

Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

Servlr.es
64.2

Dodcatts/ﬁtreammgﬁer\ LES)
104.6

Social Media

Non- 129.2

Premi

Search
(Google,
Bing, etc.)

Local
v
Strea
ming
20.5

YouTube/TikTok,

um+P 32.1

remiu
Email/Text/IM/Z
oom,etc.

(Personal &
Work)...

Search
(Google,
Bing, etc.)
29.7

Streaming Audio (Local Radio/
Podcasts/Streaming Services)
914

Social Media
170.1

OTT TV Streaming
Services

YouTube/Tik
Tok, etc.

Email/Text/I
M/Zoom,etc
. (Personal
& Work)

Shopping
r‘VL‘l num

+Premiu

Local TV
Streaming

25.0 Banking...

= who Live in the ST. LOUIS, MO, DMA BUSA

USA Projection Scarborough R1 2026: Sep24-Feb26 Qual Intab 24,838

* Share of Everything
for Anything :



' 508,296 or 84.4% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA use Ad-Supported Social
Media for an average of 142.9 minutes every day representing 26.9% of all time spent daily with Ad-
Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Women 25 - 54
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[ 404,413 or 67.6% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA use Ad-Supported Social
Media for an average of 199. minutes every day representing 35.1% of all time spent daily with Ad-
Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Men 25 - 54
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Avg. Week All Digital (Persons & % Reach): Adults 35 - 64

OTT TV Streaming Services

Search (Google, Bing, etc.)

Social Media

News/W ts PPs)
\g/Financial/Real Estate (Websi )

Email/Text iIM/Zoom,etc. [Personal & Work)

Streaming Audio (Local Radio/
Podcasts/Streaming Services)

Games/Fantasy/Betting Sites
YouTube/TikTok, etc.

Shopping (incl. Food/Auctions/T ravel, etc.)
Online Classes, Schools, Colleges, Universities
Local TV Streaming

N i i bl

P39-64

[ 928,552 or 77.2% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA use Ad-Supported Social
Media for an average of 132.4 minutes every day representing 24.9% of all time spent daily with Ad-
Supported Digital Media.
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- 1,865,394 or 74.1% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA use Ad-Supported
Facebook for an average of 54.8 minutes every day representing 36.7% of all time spent daily with
Ad-Supported Social Media.
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Avg. Week AII Socml Medm (Persons & % Reach): Adults 25 - 54
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- 912,709 or 76.% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA use Ad-Supported Facebook
for an average of 55.3 minutes every day representing 34.2% of all time spent daily with Ad-
Supported Social Media.
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- 508,296 or 84.4% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA use Ad-Supported
Facebook for an average of 43.8 minutes every day representing 30.% of all time spent daily with Ad-
Supported Social Media.
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- 928,552 or 77.2% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA use Ad-Supported Facebook
for an average of 44.8 minutes every day representing 35.7% of all time spent daily with Ad-
Supported Social Media.
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1,865,394 or 74.1% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA use Ad-Supported
Facebook for an average of 54.8 minutes every day representing 36.7% of all time spent daily with
Ad-Supported Social Media.
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912,709 or 76.% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA use Ad-Supported Facebook
for an average of 55.3 minutes every day representing 34.2% of all time spent daily with Ad-
Supported Social Media.
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508,296 or 84.4% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA use Ad-Supported
Facebook for an average of 43.8 minutes every day representing 30.% of all time spent daily with
Ad-Supported Social Media.
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404,413 or 67.6% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA use Ad-Supported Facebook
for an average of 62. minutes every day representing 35.8% of all time spent daily with Ad-
Supported Social Media.
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928,552 or 77.2% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA use Ad-Supported Facebook
for an average of 44.8 minutes every day representing 35.7% of all time spent daily with Ad-
Supported Social Media.
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P18+

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 170,968;
Local Radio: 124,883; Social Media: 117,199; Non-Prem. Cable: 59,256; Local TV: 58,235
reaching Adults 18 or older who Live in the ST. LOUIS, MO, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Live in the ST. LOUIS, MO, DMA
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 74,689;
Local Radio: 60,289; Social Media: 53,937; Non-Prem. Cable: 23,294; Local TV: 23,063
reaching Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 35,471,
Local Radio: 29,339; Social Media: 29,008; Non-Prem. Cable: 10,054; Local TV: 9,744
reaching Women 25 - 54 who Live in the ST. LOUIS, MO, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Women 25 - 54 who Live in the ST. LOUIS, MO, DMA
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 39,576

Local Radio: 30,786; Social Media: 24,828; Local TV: 13,518; Non-Prem. Cable: 13,385
reaching Men 25 - 54 who Live in the ST. LOUIS, MO, DMA
(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 82,530;
Local Radio: 64,227; Social Media: 57,678; Local TV: 29,370; Non-Prem. Cable: 28,346
reaching Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA.
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Top-13 Out—of -Home Medm (Persons & % Reach): Adults 18 or older
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who Live in the ST. LOUIS,
MO, DMA
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of-Home for an average of 40.1 minutes/day.

[ 2,202,341 or 87.5% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA spend an average of
53.7 minutes per day driving, seeing Billboards and Signs. 66.3% Listen to Local Radio Stations Out-
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[ 1,038,597 or 86.5% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 56.5
minutes per day driving, seeing Billboards and Signs. 69.6% Listen to Local Radio Stations Out-of-
Home for an average of 51.3 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Women 25 - 54
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7 502,223 or 83.4% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 54.6
minutes per day driving, seeing Billboards and Signs. 67.4% Listen to Local Radio Stations Out-of-
Home for an average of 47.2 minutes/day.
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Top-13 Out—of -Home Medm (Persons & % Reach): Men 25 - 54
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536,374 or 89.6% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 58.2
minutes per day driving, seeing Billboards and Signs. 71.9% Listen to Local Radio Stations Out-of-
Home for an average of 55.2 minutes/day.
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Top-13 Out—of -Home Medm (Persons & % Reach): Adults 35 - 64
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[ 1,086,371 or 90.4% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA spend an average of 64.
minutes per day driving, seeing Billboards and Signs. 72.8% Listen to Local Radio Stations Out-of-
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2,202,341 or 87.5% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA spend an average of 53.7
minutes per day driving, seeing Billboards and Signs representing 38.9% of all Time Spent with Ad-
Supported Out-of-Home Media.
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1,038,597 or 86.5% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 56.5
minutes per day driving, seeing Billboards and Signs representing 34.4% of all Time Spent with Ad-
Supported Out-of-Home Media.
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502,223 or 83.4% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 54.6 minutes
per day driving, seeing Billboards and Signs representing 33.9% of all Time Spent with Ad-Supported Out-
of-Home Media.
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536,374 or 89.6% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 58.2 minutes
per day driving, seeing Billboards and Signs representing 34.5% of all Time Spent with Ad-Supported Out-
of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Men 25 - 54
Renchik "Share of Ad-Supported OOH Media"

89.6%
86.2%

who Live in the ST. LOUIS, USA
MO, DMA

79.2%
71.9%

69.7%

38.1%

31.3%

29.1%

15.9% 15.1%

103% 9.1%

Weekly

Total 5 2
Persons = | _
Reached: g s ?gégf AM/FM fudis” Wa king in S'Ig:':l\‘j\‘.'ur'las!,n bppingzﬁ’lamﬁ'sm Health Clu by&%ﬁi st2diums & Arenas b W s Podcagts T
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1,086,371 or 90.4% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA spend an average of 64. minutes
per day driving, seeing Billboards and Signs representing 39.8% of all Time Spent with Ad-Supported Out-
of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 35 - 64

Renchik "Share of Ad-Supported OOH Media"

97.4% 97.2%

N

who Live in the ST. LOUIS,

90.4% gg 49

MO, DMA
72.8% 72.8%
9% of Weekly 66.2%
Time Spent
Ad-Suppol
‘00H Media:

35.8% 34.2%

33.5%  37.7%

23.2% 250%

9.8% 10.4%

7.6% 9

Weekly 6.5%

Total
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612,284 or 24.3% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.4 minutes every day representing 30.7% of all time
spent daily with All forms of Print Media.

Totof persans

vt v s o) Y
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Newspaper(s) (Daily Magazines
85

New York Times 75

{Daily+Sunday)
9.6

Direct Mail Direct Mail Catalogs
usa Todsy (oaty)  PFEEEY IR LD 015 U o Rivtong toce Dy el

- Newspaper(s) Wall Street Joumal (excluding New York Newspaper(s) Wall Street Journal New York (excluding

Magazines  EQAERPD i who tivein the ST. LOUIS, MO, X (Sunday) (Daity) Catalogs) Times (Daity) (Sunday) (Daily) Times (Daily)  Catalogs)
L 3 a% DMA 1.8 92 | 15 69 129 92 74 74 i

Catalogs 570%
® who Live in the ST. LOUIS, MO, DMA mUSA ® who Live in the ST. LOUIS, MO, DMA = USA
Avg. Week Ad-Supported All Print Media (Persons & % Reach}:AduIts 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Print Media (Persons & % Reach): Adults 25-54

Totof persans

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

Books

New York Times {Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Magazines

PP — 4%
o iod gty

Avg. Hours+Minutes/day with All
Print Media: Adults 25 - 54

who Live in the ST. LOUIS, MO,
M,

297,169 or 24.8% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.8 minutes every day representing 29.7% of all time
spent daily with All forms of Print Media.

Avg. Day All Print Media (% Time Spent & Avg. Mmutes/day Spent): Adults 25 - 54

% Time Spent:

USA Today (Daily) New York Times Wall Street Journal

(Sunday) (Daily)
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New York Times
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118,173 or 19.6% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.6 minutes every day representing 32.% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Women 25-54 Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54

Totof persans
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Local Daily Newspaper(s) (Daily
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Avg. Week All Print Media (Persons & % Reach): Men 25 -54

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

Books

New York Times {Daily)

New York Times (Daily+Sunday)

Wall Street Journal (Daily)

New York Times (Sunday)

USA Today (Daily)

All Local Weekly Newspapers

% Time Spent:

182,295 or 30.5% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA read Local Daily Newspaper(s)
(Daily+Sunday) for an average of 10.6 minutes every day representing 28.% of all time spent daily
with All forms of Print Media.

Avg. Day All Print Media (% Time Spent & Avg. Mmutes/day Spent): Men 25 -54

Avg. Hours+Minutes/day with All
Print Media: Men 25 - 54
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Avg. Week All Print Media (Persons & % Reach): Adults 35-64

Totof persans

Local Daily Newspa per(s) (Daily+Sunday) 5
Direct Mail Advertising (excluding Catalogs)
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Magazines

USA Today (Daily)
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Catalogs

® who Live in the ST. LOUIS, MO, DMA

296,298 or 24.6% of Adults 35 - 64 who Live in the ST. LOUIS, MO, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day representing 33.% of all time
spent daily with All forms of Print Media.

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

Avg. Hours+Minutes/day with All
Print Media: Adults 35 - 64
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Social Media
Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"

P18+ who Live in the ST. LOUIS, MO, DMA (Shopped/Visited/Bought past 3mos Due to Ads
on %)

103,885,619

93,971,566 35.3%

78,032,398

60,508,594 22.7%

USA

Local Broadcast TV  gresdsess
Video Streaming Services
Local AM/FM Radio
Podcasts
Newspapers
Billboards '

Audio Streaming Services

29,107,059 10.9%

29,982,095 11.3%

¥ P18+ who Live in the ST. LOUIS, MO, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %) B P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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P25-94

Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Video Streaming Services

Podcasts

"Advertising Actions"”

P25-54 who Live in the ST. LOUIS, MO, DMA (Shopped/Visited/Bought past 3mos Due to
Ads on %)

59,460,510 45.1%

48,049,550

38,220,372

28,495,790

23,643,497 17.9%

21,696,587 16.4%

Local AM/FM Radio

23,431,191

Billboards

Cable TV Networks

Local Broadcast TV

Audio Streaming Services

Newspapers

18,335,339 13.9%

\
~

15,758,561 11.9%

16,187,661

: USA
19,565,324 14.8%

M P25-54 who Live in the ST. LOUIS, MO, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions"”

W25-54 who Live in the ST. LOUIS, MO, DMA (Shopped/Visited/Bought past 3mos Due to
Ads on %)

33,476,460 51.1%
23,496,197 35.8%

19,460,121 29.7%

13,305,269 20.3%

11,973,743 18.3%

Local AM/FM Radio

10,645,444 16.2%

Podcasts

Audio Streaming Services
Billboards

Cable TV Networks
Newspapers

Local Broadcast TV

10,199,710 15.6%
9,452,033 14.4%

8,886,282 13.6%

6,815,190 10.4%

USA

6,092,774 9.3%

6,865,179 10.5%
M W25-54 who Live inthe ST. LOUIS, MO, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
B W25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Podcasts

Video Streaming Services

"Advertising Actions"”

M25-54 who Live in the ST. LOUIS, MO, DMA (Shopped/Visited/Bought past 3mos Due to
Ads on %)

40,624,030 37.6%
38,243,733 35.4%
30,999,759 28.7%

24,864,467

15,693,579 14.5%

16,782,070

Local AM/FM Radio

18,349,457

Billboards

Local Broadcast TV
Cable TV Networks
Newspapers

Audio Streaming Services

12,543,246 11.6%

16,144,335 14.9%

15,870,702

USA

11,840,295

14,045,328 13.0%
® M25-54 who Live in the ST. LOUIS, MO, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
B M25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Social Media
Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"”

P35-64 who Live in the ST. LOUIS, MO, DMA (Shopped/Visited/Bought past 3mos Due to
Ads on %)

54,491,233

48,102,338 37.4%

37,018,179 28.8%

31,086,217

Local AM/FM Radio

24,176,143 18.8%

Local Broadcast TV

Cable TV Networks

Video Streaming Services
Podcasts

Billboards

Audio Streaming Services

Newspapers

20,957,497 16.3%

19,204,683 14.9%

16,829,472 13.1%

15,356,687 11.9%

USA

16,869,952

13,508,939 10.5%
W P35-64 who Live in the ST. LOUIS, MO, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P35-64 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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