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STADIS D

1.% or 2,507,910 of USA Adults 18 or older Live in the ST. LOUIS, MO, DMA.
Typical Adults 18 or older who Live in the ST. LOUIS, MO, DMA are 49.5 years old (1.2% older than average)
and have a $94,430 (4.4% higher than average) annual household income.

P18+

@ Percent of Market: Adults 18 or older ﬂ* Gender of Target vs. Market: Adults 18 or older

|

» who Live in the ST. LOUIS,
MO, DMA

1.0%

48.7%

= Remainder of USA DMAs

Ethnicity of Target vs. Market:

| 1.7%

White

Black/African
American

Asian

—— ﬁ 2.3%
48.9 48.9
Total Persons: 127,587,3... 134,587,1... P
2 259,666,590 Men Men Women Women # who Live in the ST. LOUIS, MO, DMA musA
Average Age:

Age Cell Demographics of Target vs. Market:

Adults 18 or older

= who Live in the ST. LOUIS, MO, DMA

9.2%
— - 8.3% o] 8.4% 8.1%
|

B USA

18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 65-69 70+
» who Live in the ST. LOUIS, MO, DMA m USA
USA DMA Scarborough R2 2024: Jul23-Aug24 Qual Intab 1,933
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R2 2024: Jul23-Aug24 Qual Intab 23,256

_._.'. HHI of Target vs. Market:

<$35K HHI
$35K-$50K HHI
$50K-$75K HHI
$75K-$100K HHI

$100K-$150K HHI

$150K-$250K HHI

$250K+ HHI

$90,454




9% or 1,169,817 of USA Adults 25 - 54 Live in the ST. LOUIS, MO, DMA.
Typical Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA are 40.2 years old (.6% older than average) and

have a $98,397 (1.6% lower than average) annual household income.
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.9% or 588,533 of USA Women 25 - 54 Live in the ST. LOUIS, MO, DMA.
Typical Women 25 - 54 who Live in the ST. LOUIS, MO, DMA are 40.4 years old (.9% older than average) and
have a $86,630 (3.% lower than average) annual household income.
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.9% or 581,284 of USA Men 25 - 54 Live in the ST. LOUIS, MO, DMA.
Typical Men 25 - 54 who Live in the ST. LOUIS, MO, DMA are 40.1 years old (.2% older than average) and
have a $110,311 (.5% lower than average) annual household income.
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SELUE Y 1.% or 1,265,882 of USA Adults 50 or older Live in the ST. LOUIS, MO, DMA.
P50+ Typical Adults 50 or older who Live in the ST. LOUIS, MO, DMA are 65.3 years old (.4% younger than average)
and have a $98,835 (13.6% higher than average) annual household income.
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1.% or 2,507,910 of USA Adults 18 or older Live in the ST. LOUIS, MO, DMA.
Adults 18 or older who Live in the ST. LOUIS, MO, DMA are 11.7% less likely to be a college graduate, 2.6%
less likely to work full-time, 1.4% more likely to be married, 5.8% less likely to be a parent of 1 or more
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* P25-54

7 9% or 1,169,817 of USA Adults 25 - 54 Live in the ST. LOUIS, MO, DMA.
Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA are 14.4% less likely to be a college graduate, 3.1% more
likely to work full-time, 5.2% less likely to be married, 2.% less likely to be a parent of 1 or more children
under 18.
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W25-34

.9% or 588,533 of USA Women 25 - 54 Live in the ST. LOUIS, MO, DMA.

Women 25 - 54 who Live in the ST. LOUIS, MO, DMA are 12.8% less likely to be a college graduate, 6.9%
more likely to work full-time, 13.% less likely to be married, 11.1% more likely to be a grandparent of 1 or
more children under 18.
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* M25-54

7 .9% or 581,284 of USA Men 25 - 54 Live in the ST. LOUIS, MO, DMA.

Men 25 - 54 who Live in the ST. LOUIS, MO, DMA are 15.6% less likely to be a college graduate, .5% more
likely to work full-time, 2.6% more likely to be married, 7.4% more likely to be a parent of 1 or more

children under 18.
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SELTELL)
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} % Education Levels: Adults 50 or older
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Some College Credit (no degree) “-15'395-“
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Employed Full-Time or Part-Time
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Adults 50 or older
[ 44.4%
| 32.8%

who Live in the ST. LOUIS, MO, DMA mUSA

1.% or 1,265,882 of USA Adults 50 or older Live in the ST. LOUIS, MO, DMA.
P5“+ Adults 50 or older who Live in the ST. LOUIS, MO, DMA are .9% less likely to be a college graduate, 4.3% less
likely to work full-time, 8.% more likely to be married, 7.5% more likely to be a grandparent of 1 or more
children under 18.
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1.% or 2,507,910 of USA Adults 18 or older Live in the ST. LOUIS, MO, DMA.
P18+ Adults 18 or older who Live in the ST. LOUIS, MO, DMA are 5.8% more likely to own their home, 24.7% more

likely to own a lower valued home, 19.1% more likely to have a single-family home, 26.4% more likely to have
a dog.

STAOLS D

h Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4u{® Pets in Home: Adults 18 or older
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i .9% or 1,169,817 of USA Adults 25 - 54 Live in the ST. LOUIS, MO, DMA.
e B » Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA are 11.3% more likely to own their home, 30.1% more
1 OMR likely to own a lower valued home, 20.6% more likely to have a single-family home, 24.2% more likely to have

, a dog.

& Own/Rent/Other: Adults 25 - 54 mﬁm Type of Home: Adults 25 - 54 ‘eﬁ’ets in Home: Adults 25 - 54

Single Family House (unattached)

Own a Dog
Townhouse or attached Home S
9.9%
- 1.9%
Condominium 5.7% Own a Cat
43% 35% 4.5% 58% Apartment
3 eosss wsmmna | sases DRI
Own Rent Other Own Second Home Mobile Home or Manufactured 6.9% Own other type of Pet
or Real Estate Home 4.0%
Property .
# who Live in the ST. LOUIS, MO, DMA mUSA # who Livein the ST. LOUIS, MO, DMA mUsa = who Livein the ST. LOUIS, MO, DMA mUSA
_—
24l Value of Owned Home: Adults 25 - 54 & Home Loans: Adults 25 - 54
Average Value of Owned Home:
who Live in the ST. LOUIS, MO, DMA ﬂ
usa
7.7% 6.6%
ELE 2.0%
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.9% or 588,533 of USA Women 25 - 54 Live in the ST. LOUIS, MO, DMA.
Women 25 - 54 who Live in the ST. LOUIS, MO, DMA are 9.5% more likely to own their home, 33.4% more

= {7 7OMA likely to own a lower valued home, 25.8% more likely to have a single-family home, 14.4% more likely to have
ol 1 a dog.
h Own/Rent/Other: Women 25 - 54 mﬁm Type of Home: Women 25 -54  4u{® Pets in Home: Women 25 - 54

Single Family House (unattached)

Townhouse or attached Home

5.5%
9.9%
2.1%
5.1%

Condominium

4.2% 4.9% Apartment
Rent Other Own Second Home Mobile Home or Manufactured 7.2%
or Real Estate Home 5.3%
Property "
# who Live in the ST. LOUIS, MO, DMA mUSA « who Livein the ST. LOUIS, MO, DMA musa
Value of Owned Home: Women 25 - 54
Average Value of Owned Home:
in the ST. LOUIS, MO, DMA
UsA 392277
6.9% 5.8%
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.9% or 581,284 of USA Men 25 - 54 Live in the ST. LOUIS, MO, DMA.
M25-54 Men 25 - 54 who Live in the ST. LOUIS, MO, DMA are 12.9% more likely to own their home, 27.5% more likely

to own a lower valued home, 15.6% more likely to have a single-family home, 35.4% more likely to have a

dog.
ﬁ Own/Rent/Other: Men 25 - 54 (mEim Type of Home: Men 25 - 54 4 Pets in Home: Men 25 - 54
Single Family House (unattached)
Own a Dog
Townhouse or attached Home H'“ﬁ
9.9%
Condominium it
6.4% Own a Cat
Apartment
Mobile Home or Manufactured 6.6% Own other type of Pet
or Real Estate Home 2.7%
Property )
# who Live in the ST. LOUIS, MO, DMA musa = who Live in the ST. LOUIS, MO, DMA mUsA » who Live in the ST. LOUIS, MO, DMA WUSA
D
248l Value of Owned Home: Men 25 - 54 &Home Loans: Men 25 - 54
Average Volue of Owned Home:
who Live in the ST. LOUIS, MO, DMA
usa
8.4% 7.4% I
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1.% or 1,265,882 of USA Adults 50 or older Live in the ST. LOUIS, MO, DMA.

Adults 50 or older who Live in the ST. LOUIS, MO, DMA are 5.5% more likely to own their home, 24.5% more
likely to own a lower valued home, 13.7% more likely to have a single-family home, 19.% more likely to have
a dog.

h Own/Rent/Other: Adults 50 or older mﬁm Type of Home: Adults 50 or older 4u{® Pets in Home: Adults 50 or older
Single Family House (unattached) .
Own a Dog
Townhouse or attached Home %4'2%
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G028 i 3
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or Real Estate Home 4.6%
Property
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-~
24 Value of Owned Home: Adults 50 or older @Home Loans: Adults 50 or older
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15.5% less likely to always vote in local elections,
fly domestic past yr.

1.% or 2,507,910 of USA Adults 18 or older Live in the ST. LOUIS, MO, DMA.
Adults 18 or older who Live in the ST. LOUIS, MO,

DMA are .3% more likely to look up D-I-Y advice online,
10.2% less likely to belong to a gym, 13.2% less likely to

Political Activity: Adults 18 or older

85.1%

% Registered to Vote Democrat / Lean Republu:anllean Independent / None
(In District of Resi e) Democrat of These
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P25-94

9% or 1,169,817 of USA Adults 25 - 54 Live in the ST. LOUIS, MO, DMA.
Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA are 2.2% less likely to look up D-I-Y advice online, 17.2%
less likely to always vote in local elections, 13.4% less likely to belong to a gym, 14.8% less likely to fly

domestic past yr.

yTop-ZO past 30-days Online Lifestyle Activites: Adults 25 - 54

Political Activity: Adults 25 - 54

81.8%

Registered to Vote Democrat / Lean Republu:an /Lean Independent/ None

7.8
I (In District of e) Democrat of These
Presidential Elections: Always
D, ) | Elections: S
T L T e
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e e s S Sl B et NS v RS O DT WSS S = e
T, pgkms, <) Local Elections: Sometimes
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9% or 588,533 of USA Women 25 - 54 Live in the ST. LOUIS, MO, DMA.

Women 25 - 54 who Live in the ST. LOUIS, MO, DMA are 4.1% less likely to look up D-I-Y advice online,
8.9% less likely to always vote in local elections, 21.9% less likely to belong to a gym, 17.9% less likely to fly
domestic past yr.

-Top-zo past 30-days Online Lifestyle Activites: Women 25 - 54 Political Activity: Women 25 - 54

80.9%
= “ 46.1% m 31.5%
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9% or 581,284 of USA Men 25 - 54 Live in the ST. LOUIS, MO, DMA.

Men 25 - 54 who Live in the ST. LOUIS, MO, DMA are .6% less likely to look up D-I-Y advice online, 23.9%
less likely to always vote in local elections, 5.7% less likely to belong to a gym, 12.1% less likely to fly
domestic past yr.

-Top-zo past 30-days Online Lifestyle Activites: Men 25 - 54 Political Activity: Men 25 - 54
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s0.0%
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Mealth  Redpes/  Restaunnt Do-rvoumalf
Information Meal planning information | Advice
Sugesions  Reviews

Medical  Online Phone

services
Information

/videocall Gamenideas information  spiricuaity

Mome/

Fitness/ Diet

1.% or 1,265,882 of USA Adults 50 or older Live in the ST. LOUIS, MO, DMA.
Adults 50 or older who Live in the ST. LOUIS, MO, DMA are 4.9% more likely to look up D-I-Y advice online,

11.3% less likely to always vote in local elections, .4% more likely to belong to a gym, 13.5% less likely to fly

domestic past yr.
iti jvity: Adults 50 or older
E L
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Past 30-days QSR Users: Adults 18 or older

2times
3 times
4 times

5times

6-9times

10 times or more

= who Live in the ST. LOUIS, MO, DMA musa

Total Agg;;ﬁsly QSR Users: Avg. Monthly QSR Meals:

88.2%

e R -

likely to use Sit-Down Restaurants past mo., 2.6% more likely to use
smoke cigarettes.

1.% or 2,507,910 of USA Adults 18 or older Live in the ST. LOUIS, MO, DMA.
Adults 18 or older who Live in the ST. LOUIS, MO, DMA are .1% more likely to use QSRs past mo., 2.5% less

Casinos past yr.,, 35.5% more likely to

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
14

1time

2 times

3times

4 times

S5 times
6 -9times

10times or more 5.2%

= who Live in the ST. LOUIS, MO, DMA mUSA
Total Monthly Sit-Down Restaurant Users:  Av. hly Sit-Down R

Meals:

Drank Past 30-days: Adults 18 or older
Liquor

Any Type of Beer
Wine

Domaestic Regular Beer
Domestic Light Beer
Imported Beer
Microbrew / Craft Beer

® who Live in the ST. LOUIS, MO, DMA

usA DMA Scarborough R2 2024: jul23-Aug24
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexican Pz

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the ST. LOUIS, MO, DMA 13.6%

v PG 1:.1%

takan  indian/ Wings/ Bagel/ Upscale Steskhouse
Tha/ Bugers/ Donut/
Other  sports Bar  Bakery
asizn

® who Live in the ST. LOUIS, MO, DMA musA

Past 12 months Casino Activities: Adults 18 or older

Slot Machines s 5
Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant
Stage Show / Concert
Sports Betting

Other Gambling

Used Past 30-days: Adults 18 or older

5.8%

15.163.576

[ Cannabis

Spa Casinos visited past 12 hs: Yes
= who Live in the 5T. LOUIS, MO, DMA mUSA
1,933
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Past 30-days QSR Users: Adults 25 - 54

I_‘ | 1time

7.7%

1
2times 8.0%
3times 10.9%
4 times 10.6%
5times 10.2%
6 - 9times

22.2%

10 times or more

19.9%

musa
Avg. Monthly QSR Meals:

= who Live in the ST. LOUIS, MO, DMA

Total Monthly QSR Users:
89.7% 90.4%

cigarettes.

.9% or 1,169,817 of USA Adults 25 - 54 Live in the ST. LOUIS, MO, DMA.
Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA are .8% less likely to use QSRs past mo., 2.2% less likely
to use Sit-Down Restaurants past mo., 15.% more likely to use Casinos past yr., 61.% more likely to smoke

Past 30-days Sit-Down Restaurant Users: Adults 25 - 54
[ ®  1time

2 times

15.5%

16.3%

3times

13.3%

4 times

9.1
:

5 times

® who Live in the ST. LOUIS, MO, DMA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
74.3% 76.0%

6-9times

10times or more
mUSA

Drank Past 30-days: Adults 25 - 54
tiquor
Any Type of Beer
wine

Domestic Regular Beer

Imported Beer
Domestic Light Beer
Microbrew / Craft Beer prprmer 12 i
# who Live in the ST. LOUIS, MO, DMA
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Top-10 Cuisines: Adults 25 - 54

(||Down Restaurants Used Past 30-days)
Mexican Pizza.

Indian/ Wings/ imlan  Bagel/ Upscale Steakhouse

Thsi/  Burgers / Domut /
Other  Sports Bar Eakery
Asian

= who Live in the ST. LOUIS, MO, DMA mUsA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the ST. LOUIS, MO, DMA 18.6%

v I 23.6%

Past 12 months Casino Activities: Adults 25 - 54

Slot Machines
Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert
Sports Betting
Spa
Other Gambling Casinos visited past 12 months: Yes
m who Live in the ST, LOUIS, MO, DMA mUSA
1,933
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Used Past 30-days: Adults 25 - 54

Marijuana / Cannabis Cigarettes

# who Live in the ST. LOUIS, MO, DMA



2times

3times

4 times

Stimes

6 -9times

10 times or more

cigarettes.

.9% or 588,533 of USA Women 25 - 54 Live in the ST. LOUIS, MO, DMA.
Women 25 - 54 who Live in the ST. LOUIS, MO, DMA are .7% less likely to use QSRs past mo., 5.% less likely
to use Sit-Down Restaurants past mo., 3.8% more likely to use Casinos past yr., 42.4% more likely to smoke

Past 30-days Sit-Down Restaurant Users: Women 25 - 54
€ ¥ :

1time

16.1%

2 times

3times

4 times

® who Live in the ST. LOUIS, MO, DMA

5 times

6-9times

10times or more

mUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
71.3% 75.0%

e w570 IR

Drank Past 30-days. Women 25 - 54

Ligor
Wine
Any Type of Beer
Imported Beer

Domestic Regular Beer
Domestic Light Beer

Microbrew / Craft Beer

# who Live in the ST. LOUIS, MO, DMA
DMA Scarborough R2 2024: Jul23-Aug24

mUsA

USA Qual Intab

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-10 Cuisines: Women 25 - 54

(Sit- Down Restaurants Used Past 30-days)

Chinese  Coffes  indian/ Bagel/  imlian  Upscale  Wangs/ Steakhouse
Wouse/ Thai/  Doaut/ Burgers /
Coffensar  Other  Bakery sperts Bar
Asian
= who Live in the ST. LOUIS, MO, DMA mUsA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the ST. LOUIS, MO, DMA 16.6%

P 25.6%

Past 12 months Casino Activities: Women 25 - 54

Slot Machines

Bar / Nightclub e 10 1%

Upscale Restaurant

Table Games (Craps, Poker, etc.)
Stage Show / Concert

Spa

Sports Betting

Other Gambling

Casinos visited past 12 months: Yes

mUSA

m who Live in the ST, LOUIS, MO, DMA

1,933

USA Projection Scarborough R2 2024: Jul23-Aug24 Qual Intab 23,256

Used Past 30-days: Women 25 - 54

Marijuana / Cannabis

Cigarettes

# who Live in the ST. LOUIS, MO, DMA



Past 30-days QSR Users: Men 25 - 54
1time

2times

3 times

4 times

5times

6-9times

10 times or more

19.5%

= who Live in the ST. LOUIS, MO, DMA musa

Total Agg;;ﬁsly QSR Users: Avg. Monthly QSR Meals:

89.1%

cigarettes.

.9% or 581,284 of USA Men 25 - 54 Live in the ST. LOUIS, MO, DMA.
Men 25 - 54 who Live in the ST. LOUIS, MO, DMA are .9% less likely to use QSRs past mo., .6% more likely to
use Sit-Down Restaurants past mo., 25.5% more likely to use Casinos past yr., 78.5% more likely to smoke

Past 30-days Sit-Down Restaurant Users: Men 25 - 54

¢ 33
Bsimes _Im
S Slnies -m
F0timesormare _xﬂ

® who Live in the ST. LOUIS, MO, DMA mUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
77.0%
49,702,99

77.5%

Drank Past 30-days. Men 25 - 54

Any Type of Beer

Liquor
Domestic Regular Beer
Imported Beer

Domestic Light Beer

20,392,428 31.6%

Wine

18.1%

Microbrew / Craft Beer 19.5%

® who Live in the ST. LOUIS, MO, DMA

DMA

musa

usA Scarborough R2 2024: jul23-Aug24 Qual intab

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, inc. LLC. All rights reserved.

Top-10 Cuisines: Men 25 - 54

(Sit-Down Restaurants Used Past 30-days)

j

indian/  Wings/ Upscale Steakhouse

Tha/  murgers/

Coffeagar  Other  Sports Bar
Asian

® who Live in the ST LOUIS, MO, DMA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the ST. LOUIS, MO, DMA 20.6%

v [ 21.5%

Past 12 manths Casino Activities: Men 25 - 54

Slot Machines
Table Games (Craps, Poker, etc.)
Bar / Nightclub

10,418,320 .19
6,712,654 10.4%

8.3%
4,586,692
w 5.2%
7% >
1%

Upscale Restaurant

Sports Betting

Stage Show / Concert 7.1%

Other Gambling

Used Past 30-days: Men 25 - 54

7.8%

5,024,932

[ Cannabis

Spa Casinos visited past 12 hs: Yes
= who Live in the 5T. LOUIS, MO, DMA mUSA
1,933
USA Projection Scarborough R2 2024: Jul23-Aug24 Qual intab 23,256

Vape

®whao Livein the ST. LOUIS, MO, DMA musa



2times
3 times
4 times
5times
6-9times

10times or more
= who Live in the ST. LOUIS, MO, DMA musa

Total Mnnthfy QSR Users: Avg. Monthly QSR Meals:

smoke cigarettes.

1.% or 1,265,882 of USA Adults 50 or older Live in the ST. LOUIS, MO, DMA.
Adults 50 or older who Live in the ST. LOUIS, MO, DMA are 2.5% more likely to use QSRs past mo., 2.% more
likely to use Sit-Down Restaurants past mo., 14.8% less likely to use Casinos past yr., 12.9% more likely to

Past 30-days Sit-Down Restaurant Users: Adults 50 or older

11.8%

1time

2 times

3times

4 times

S5 times

6 -9times

® who Live in the ST. LOUIS, MO, DMA
Avy

10times or more
mUSA

Total Monthly Sit-Down Restaurant Users:
76.4% 75.0%

Top-10 Cuisines: Adults 50 or older

(Sit-Down Restaurants Used Past 30-days)

lmlun / Steskhouss Bagel/
3i / Dasut/
Bakery

Coffes Bar Sports Bar mm

Asian

® who Live in the ST, LOUIS, MO, DMA mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Live in the ST. Louls, Mo, omA [BSESIN 6.0%

vs | o.5%

Drank Past 30-days: Adults 50 or older

Liquor

Any Type of Beer
Wine

Domestic Light Beer
Domestic Regular Beer
Imported Beer
Microbrew / Craft Beer

mwho Live in the ST. LOUIS, MO, DMA

DMA

musa

usA Scarborough R2 2024: jul23-Aug24 Qual intab
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Slot Machines
Upscale Restaurant

Table Games (Craps, Poker, etc.)

Used Past 30-days: Adults 50 or older

Bar / Nightclub
Stage Show / Concert
Sports Betting
Other Gambling 3 1188385
spa ;.,1:,.'!76% Casinos visited past 12 hs: Yes Marij [ Cannabis Cigarettes Vape
= who Live in the ST. LOUIS, MO, DMA mUSA ®who Livein the ST. LOUIS, MO, DMA mUSA
1,933
USA Projection Scarborough R2 2024: Jul23-Aug24 Qual intab 23,256



Investments Owned: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)
19.2%
Mutual Funds 15,48

Stocks or Stock Options

13.1%

Money Market Funds 14.2%
9.9%
B g
; 8.

Other (Crypto / NFTs / Metals, etc.) 99:17%
529 Plan / College Savings Plan .3%

2,617,525 Ay 3

Card.

1.% or 2,507,910 of USA Adults 18 or older Live in the ST. LOUIS, MO, DMA.
P18+ Adults 18 or older who Live in the ST. LOUIS, MO, DMA are 9.2% less likely to have a 401K, 10.3% more likely

to have an Auto Loan, 31.2% less likely to Invest/Trade Stocks Online, 2.4% less likely to pay with their Debit

Financial Services Has and/or Uses: Adults 18 or older

Checking Debitor ATM  Savings  Credit Card Online Mohile Online Bill Home Auto Loan

7% 8.4%

Money  Certificates of Studentloan Refinanced Persoral loan  Home
Sead Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
z Account My i H
Second Home or Real Estate Property ME 5.2% cou ortgage: ;&:u::?
W who Live in the ST. LOUIS, MO, DMA W USA ® who Live in the ST. LOUIS, MO, DMA B USA
Professional Services Used*: Adults 18 or older | gY'Past 3-Months Payment Methods Used: Adults 18 or older
Financial Planner Dt .
Online Investing / Stock Trading
Accountant
Insurance Agent at a Local Office (not online) . '
Real Estate Agent 8.3% 9-2%

Estate Planning

Divorce / Family Attorney

m who Live in the ST. LOUIS, MO, DMA
DMA Scarborough R2 2024: jul23-Aug24

UsA
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. Al rights reserved.

(*Past 12 Months) visa PayPal DebitCard  MasterCard venmo Zelle Apple Pay CashApp GooglePay Store Credit  Discover American

Card Express
mUSA = who Live in the ST. LOUIS, MO, DMA mUSA

Qual Intab 1,933
USA Projection Scarborough R2 2024: Jul23-Aug24 Qual Intab 23,256

27% 3.6% 37% 3.5%
B on BT o |

Facebook  Square Cash Samsung Pay
Messenger




.9% or 1,169,817 of USA Adults 25 - 54 Live in the ST. LOUIS, MO, DMA.

Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA are 7.2% less likely to have a 401K, 9.7% more likely to
have an Auto Loan, 32.2% less likely to Invest/Trade Stocks Online, 5.1% less likely to pay with their Debit
Card.

Investments Owned: Adults 25 - 54 Financial Services Has and/or Uses: Adults 25 - 54
401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
13.2%
20,638,522 15.9%

529 Plan / College Savings Plan E—;‘?’g

11.3%
Money Market Funds 18K

Other (Crypto / NFTs / Metals, etc.) M’%

10.4%

Mutual Funds

o’y s e e et S
Bonds ﬁﬁ s Checking Debitor ATM  Savings  CreditCard  Online Mokile  OnlineBil  Home Certificates of Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property msz’% Account Mortgage Loan or Home
el Equity Loan
W who Live in the ST. LOUIS, MO, DMA mUSA ® who Live in the ST. LOUIS, MO, DMA B USA

Professional Services Used*: Adults 25 - 54 'n'Past 3-Months Payment Methods Used: Adults 25 - 54

12,378,408 9.6%

Insurance Agent at a Local Office (not online) 79(:9',% . .
Real Estate Agent % 6.2%

Estate Planning E"Z‘m

101.1% (*Past 12 Months) VISA PayPal Venmo

Online Investing / Stock Trading

Financial Planner

Accountant

' % 10.9%11.4%
ﬂ 15.2%] 4.6% 4.7% A4.8% 4.3%

. - Mastercard  Apple Pay CashApp GooglePay Store Credit  American Discover Facebook  Square Cash Samsung Pay
Divorce / Family Attorney 1.5% Card Express Messenger
m who Live in the ST. LOUIS, MO, DMA mUSA = who Live in the ST. LOUIS, MO, DMA mUSA
UsA DMA Scarborough R2 2024: jul23-Aug24 Qual Intab 1,933
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. Al rights reserved. USA Projection Scarborough R2 2024: Jul23-Aug24 Qual intab 23,256



Investments Owned: Women 25 - 54

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

529 Plan / College Savings Plan

Money Market Funds

W235-34

.9% or 588,533 of USA Women 25 - 54 Live in the ST. LOUIS, MO, DMA.
Women 25 - 54 who Live in the ST. LOUIS, MO, DMA are 2.4% less likely to have a 401K, 15.% more likely to

have an Auto Loan, 40.9% less likely to Invest/Trade Stocks Online, 3.2% more likely to pay with their Debit
Card.

33,416,051 51.5%
19,561,474 30.1%

3 21.0%

11.1%
7,127,949 IR

9.6%
(VRN 10.5%
10.5%
[FIIKEN] 9.7%

Financial Services Has and/or Uses: Women 25 - 54

6.4% ; 8.1% 8.7% .80 719%

Other (Crypto / NFTs / Metals, etc.) @E - - 4.4% 4.4%
8.1% 12.5% 8 T8 0,55
Bonds 5.9% Debit or ATM  Checking Savings  Credit Card Online Mokile Online Bill Home Auto loan  Studentioan  Money  Personal Loan(Certificates of Refinanced Home
2% card Account Account Banking Banking Paying Mortgage Market Deposit (CDs) Home  Improvement
Second Home or Real Estate Property 54;. % Account Mortgage l':ﬂfl'ig?n‘*"?
, 159K a an
w who Live in the ST, LOUIS, MO, DMA mUSA ® who Live in the ST. LOUIS, MO, DMA  mUSA
Professional Services Used*: Women 25 - 54 Py Past 3-Months Payment Methods Used: Women 25 - 54
Online Investing / Stock Trading
8.7%
Accountant £ 238840 8.1%
Insurance Agent at a Local Office (not online) 217560 70%5'9% . '
12.5%341%

Real Estate Agent

Estate Planning

Divorce / Family Attorney

® who Live in the ST. LOUIS, MO, DMA

USA Scarborough R2 2024: jul23-Aug24
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. Al rights reserved.

DMA

3.8%
5.7%
1.4%
2.3%

1.5%
1.5%

l (*Past 12 Months)
i

= USA

Qual Intab 1,933

Google Pay  Store Credit

Debit Card Mastercard  Cash App Apple Pay

PayPal

visa Venmo Zelle Discover American Facebook  Square Cash Samsung Pay
Card Express Messenger
= who Live in the ST. LOUIS, MO, DMA mUSA

USA Projection Scarborough R2 2024: Jul23-Aug24 Qual Intab 23,256



9% or 581,284 of USA Men 25 - 54 Live in the ST. LOUIS, MO, DMA.
Men 25 - 54 who Live in the ST. LOUIS, MO, DMA are 11.3% less likely to have a 401K, 4.7% more likely to

have an Auto Loan, 28.% less likely to Invest/Trade Stocks Online, 14.8% less likely to pay with their Debit

Card.

Investments Owned Men 25 - 54
087,572 43.5%
20.9%
Bt o
8,411,948 BEEX: 3
B
ERLT R 12.9%

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Financial Services Has and/or Uses: Men 25 -54

‘ 9.8%
; 3% | B 7.6% 7.6% g5y

529 Plan / College Savings Plan a3 ﬂ 5.0%

-l WD
Other (Crypto / NFTs / Metals, etc.) mzﬁm Checking Debitor ATM  Savings  CreditCard  Online Mohile  Online Bill Home Autoloan  Money  Studentloan Certificates of Refinanced Personal Loan  Home

Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
Second Home or Real Estate Property Account Mortgage h:ar:i:ry l:nme

q an

w who Live in the ST. LOUIS, MO, DMA m USA w who Live in the ST. LOUIS, MO, DMA  mUSA
Professional Services Used*: Men 25 - 54 Men 25 -54

Online Investing / Stock Trading

Tax Preparation Service

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

FPast 3-Months Payment Methods Used:

Debit Card Mastercard  Apple Pay CashApp  Google Pay

-h o

3.0% 89% 350 4.6%

. (*Past 12 Months) PayPal Venmo Zelle American  Store Credit  Discover Facebook  Square Cash Samsung Pay
Divorce / Family Attorney 1.4% Express. Card Messenger
® who Live in the ST. LOUIS, MO, DMA = USA = who Live in the ST. LOUIS, MO, DMA mUSA
USA DMA Scarborough R2 2024: jul23-Aug24 Qual Intab 1,933
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1.% or 1,265,882 of USA Adults 50 or older Live in the ST. LOUIS, MO, DMA.

+ Adults 50 or older who Live in the ST. LOUIS, MO, DMA are 6.8% less likely to have a 401K, 28.9% more likely
to have an Auto Loan, 20.2% less likely to Invest/Trade Stocks Online, .8% less likely to pay with their Debit
Card.

i Investments Owned: Adults 50 or older
A et rmen )
401K Plen

38,304,574

Financial Services Has and/or Uses: Adults 50 or older

Stocks or Stock Options

28.0%
Mutual Funds  grytrmer 20.5%

n——
2 14.1%
Bonds e
11.0%
Other (Crypto / NFTs / Metals, etc.) A%

h L = . o

st = e i i i
Second Home or Real Estate Property e Checking Debitor ATM  Savings  CreditCard  Online  OnlineBil  Mobile Home  Autoloan  Money Certificates of Refinanced Personal loan Home  Studentloan
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs)  Home Improvement
529 Plan / College Savings Plan 2% Account Mortgage Loan o Home
,974, - Equity Loan
W who Live in the ST. LOUIS, MO, DMA W USA ® who Live in the ST. LOUIS, MO, DMA  EmUSA

Professional Services Used*: Adults 50 or older 'E'Past 3-Months Payment Methods Used: Adults 50 or older

Tax Preparation Service e & y
36,064,068 o
Financial Plai L
inancial Planner e 25.2%

Accountant 5

17,1 13.8%
B &  ©®
Real Estate Agent Ms_m
Estate Planning &“'?m

Insurance Agent ata Local Office (not online)

Online Investing / Stock Trading

" 5.8%
i - o s ——

. - 1% (*Past 12 Months) visa Dehit Card PayPal MasterCard Zelle Venmo Store Credit ~ Apple Pay Discover American CashApp Google Pay Facebook Square Cash Samsung Pay
Divorce / Family Attorney L% Card Express Messenger
m who Live in the ST. LOUIS, MO, DMA mUSA = who Live in the ST. LOUIS, MO, DMA mUSA

UsA DMA Scarborough R2 2024: jul23-Aug24 Qual Intab 1,933
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Adults 18 or older who Live in the ST. LOUIS, MO, DMA spend an average of 3 days, 5 hours, 14 minutes and 10
seconds each week with All Forms of Media.

86.% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA spend an avg. of 7 hours and 41 minutes each week listening to All Local
AM/FM Radio, representing 8.6% of total time spent with all forms of Media.

95.9%

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older

usage 53.9%
Usa

who Live in the ST. LOUIS,
MO, DMA

% of Total
Weekly H:M:

55.8%

m who Live in the ST. LOUIS, MO, DMA H USA

UsA DMA Scarborough R2 2024: Jul23-Aug24 Qual Intab 1,933 USA Projection Scarborough R2 2024: Jul23-Aug24 Qual Intab 23,256 ] HU b Share of Everything
All Graphs and scefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved, P for Anything
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Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 2 days, 22 hours, 47 minutes and 51 seconds
each week with All Forms of Media.

87.% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an avg. of 8 hours and 8 minutes each week listening to All Local
AM/FM Radio, representing 10.% of total time spent with all forms of Media.

B

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older

Concurr
usoge 52.2%
who Live in the ST. LOUIS, USA

MO, DMA

m who Live in the ST. LOUIS, MO, DMA H USA

USA  DMA  Scarborough R2 2024:Jul23-Aug24  QualIntab 1,933 USA Projection  Scarborough R2 2024: Jul23-Aug24 ~ Qual Intab 23,256 @Hubb Share of Everything
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Women 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 2 days, 23 hours, 55 minutes and 4 seconds
each week with All Forms of Media.

85.9% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an avg. of 8 hours and 6 minutes each week listening to All Local
AM/FM Radio, representing 9.7% of total time spent with all forms of Media.

95.4%

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

concurr

usage 52.3%
who Livein the ST. LOUIS, usa

% of Total MO, DMA

Weekly H:M:

® who Live in the ST. LOUIS, MO, DMA H USA
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Men 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 3 days, 0 hours, 54 minutes and 21 seconds each

week with All Forms of Media.
88.1% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an avg. of 8 hours and 10 minutes each week listening to All Local

AM/FM Radio, representing 9.9% of total time spent with all forms of Media.

 oc i

Avg. H:M:S/weekwith All Forms of
86.7% Media: Adults 18 or older

Sl -

i

visge 50.9%

who tive |y 1ouss, usa
MOzBMA

% of Total
Weekly H:M:

Avg. Weekly

Hours:Minutes: 3NE 124 | 5 :27Q 7711 6:56) :39 2 5 3: S 3248 :398 :43 :04f -72:19) 2 E 3 2L 0:350F = bg b} 5 :27§ 56020 2:0200 B
-
i
e}\\\,@
® who Live in the ST. LOUIS, MO, DMA B USA
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Adults 50 or older who Live in the ST. LOUIS, MO, DMA spend an average of 3 days, 17 hours, 49 minutes and 20
seconds each week with All Forms of Media.

89.1% of Aduilts 50 or older who Live in the ST. LOUIS, MO, DMA spend an avg. of 8 hours and 1 minutes each week listening to All Local
AM/FM Radio, representing 8.% of total time spent with all forms of Media.

96.7%

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

- ey

concurr

usage 42.2%
usa

who Livein the ST. LOUIS,

% of Total MO, DMA

ELYY 58.0%

® who Live in the ST. LOUIS, MO, DMA H USA
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Adults 18 or older who Live in the ST. LOUIS, MO, DMA spend an average of 2 days, 10 hours, 26 minutes and 48
seconds each week with All Forms of Ad-Supported Media.

82.8% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA spend an avg. of 7 hours and 15 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 10.3% of total time spent with all forms of Ad-Supported Media.

95.9%

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

Concurr
usage 56.1%

who Live in the ST. LOUIS, USA
MO, DMA

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:

&
O
g.g?
&
Q.O
m who Live in the ST. LOUIS, MO, DMA E USA
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Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 2 days, 3 hours, 8 minutes and 37 seconds each
week with All Forms of Ad-Supported Media.

84.4% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an avg. of 7 hours and 42 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 12.7% of total time spent with all forms of Ad-Supported Media.

EET..

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

Concurr
usage 58.1%

who Live in the ST. LOUIS, USA

MO, DMA
% of Total %

Weekly H:M:

Avg. Weekly
Hours:Minutes:

&
m who Live in the ST. LOUIS, MO, DMA E USA
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Women 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 2 days, 2 hours, 4 minutes and 10 seconds
each week with All Forms of Ad-Supported Media.

83.8% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an avg. of 7 hours and 42 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 12.9% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

le
- 59.6%

who Live in the ST. LOUIS,
MO, DMA

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:

® who Live in the ST. LOUIS, MO, DMA W USA
s Share of Everything
USA ~ DMA  Scarborough R2 2024: Jul23-Aug24 ~  Qual Intab 1,933 USA Projection Scarborough R2 2024: Jul23-Aug24 Qual Intab 23,256 H bba ;
All Graphs and soefa.ai Data Mogehng Copyright © 2024 Hubbard Bmadmstmg, Inc. LLC. All rights reserved. g g # i'e !J‘ s ‘I_.N e for Anything .



Men 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 2 days, 4 hours, 36 minutes and 20 seconds each

week with All Forms of Ad-Supported Media.
85.% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an avg. of 7 hours and 42 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 12.5% of total time spent with all forms of Ad-Supported Media.

 oc o
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Adults 50 or older who Live in the ST. LOUIS, MO, DMA spend an average of 3 days, 1 hours, 21 minutes and 55 seconds
each week with All Forms of Ad-Supported Media.

84.7% of Adults 50 or older who Live in the ST. LOUIS, MO, DMA spend an avg. of 7 hours and 37 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 8.8% of total time spent with all forms of Ad-Supported Media.
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. 62.3 minutes/day.
Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

| Adults 18 or older who Live in the ST. LOUIS, MO, DMA spend an average of 8 hours and 20 minutes
each day with All Forms of Ad-Supported Media. 82.8% listen to Local AM/FM Radio for an avg. of
(Local Radio delivers 10.3% of Time with Ad-Supported Media.)
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Tap-13 All Forms of Media (Persons & % Reach): Adults 25 - 54
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minutes/day.
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Spent:

Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 7 hours and 18 minutes each
day with All Forms of Ad-Supported Media. 84.4% listen to Local AM/FM Radio for an avg. of 66.1
(Local Radio delivers 12.7% of Time with Ad-Supported Media.)
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Tap-13 AII Forms of Media (Persons & % Reach): Women 25 - 54
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Women 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 7 hours and 9 minutes each
day with All Forms of Ad-Supported Media. 83.8% listen to Local AM/FM Radio for an avg. of 66.1
(Local Radio delivers 12.9% of Time with Ad-Supported Media.)
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Top-13 AH Forms of Media (Persons & % Reach): Men 25-54
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Men 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 7 hours and 30 minutes each
day with All Forms of Ad-Supported Media. 85.% listen to Local AM/FM Radio for an avg. of 66.
minutes/day.

(Local Radio delivers 12.5% of Time with Ad-Supported Media.)
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{averoge week]

Totol Persons:

65.4 minutes/day.

% Time Spent:

Adults 50 or older who Live in the ST. LOUIS, MO, DMA spend an average of 10 hours and 28 minutes
each day with All Forms of Ad-Supported Media. 84.7% listen to Local AM/FM Radio for an avg. of
(Local Radio delivers 8.8% of Time with Ad-Supported Media.)
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Avg. Week AIIAudm (Persons & % Reach): Adults 18 or older
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2,076,982 or 82.8% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 62.3 minutes every day representing 43.5% of all time spent
daily with Ad-Supported Audio.
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Avg. Week AIIAudm (Persons & % Reach): Adults 25-54
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987,777 or 84.4% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 66.1 minutes every day representing 37.8% of all time spent daily
with Ad-Supported Audio.
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493,236 or 83.8% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 66.1 minutes every day representing 38.8% of all time spent
daily with Ad-Supported Audio.
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Avg. Week AIIAudm (Persons & % Reach): Men 25 54 A

Local AM/FM Radio

494,357 or 85.% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local

AM/FM Radio for an average of 66. minutes every day representing 36.% of all time spent daily with

Ad Supported Audio.
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Podeasts — :
spo mmm-m. mA Site
Pty & = = o YouTube Music | SiflusXm YouTube Music  RREERE
YouTube Music  FERT) T R (5150 203 20,0 192 k2
Owned Music mm m TV Music
siriusxM AR £,8% e o | Podcasts v Podcasts SiriusXM Channels
TV Music Channels mm Avg. Hours+Minutes/day with m 283 M“["‘ Amazon 31.7 14.2 1157
Apple Music mm Audio: Men 25-54 m All others | € hann Music
6.0 )
All others PSR EREROA (270 - Apple Music |y
Local AM/FM Owned Apple Local AM/FM 9.3 8.9
Pandora 4 «
mmsﬂ % who Livein the ST. LOUIS, usA m Radio Music Music | Radio Spotify All Others
iHeartRadio  [ARPRTS 40 MO, DMA WA 70.0 13.8 9.7 |latdicbor 70.6 26.4 11.1 iHea... |Aud...
Audicbooks . 45'3]!,%6 1.5% . - -
® who Live in the ST, LOUIS, MO, DMA mUSA m who Live in the ST. LOUIS, MO, DMA mUSA
Avg. Week Ad-Supported Audio (Persons & % Reach): Men 25 - 54 . ,.,.Avg' Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54
Per Spent:

Local AM/FM Radio

Total Persons.

40 08
pocrts PRI i B
YouTube Music  EERIRY SRR e
TV Musc chamnels - JEERSEEY RER TR o S —
Spotify mm m 28.2 188 Podcasts Music
ot PR ¢4 2 i
Pandora mm Avg. Hours+Minutes/day with Ad- m TV Music
s Supported Audio: Men 25 - 54 Channels TV Music
Amazon Music mm— m Amazon Music 116 channals
iHeartRadio APPRIEY RAI6% 15550 ] 15.0 - 12.7 Pand...
’ : YouTube
Audiobooks ’ L 3 - . C e
: _ 8§3§ T e M Local AM/FM Radio Music | Spotify Local AM/FM Radio Spotify [AllOthers Siriu...
owned Music [ 8.0 M0, DA (000} 66.0 181 | 125 65.2 138 | 106 4.0
ApplevMusic i 8.0 5.0%
= who Live in the ST, LOUIS, MO, DMA W USA ® who Live in the ST. LOUIS, MO, DMA HUSA
usA DMA Scarborough R2 2024: Jul23-Aug24 Qual Intab 1,633

* Share of Everything

soefa.ai

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. Scarborough R1 2024: Jan23-Aug24 USA Projection Scarborough R2 2024: Jul23-Aug24

for Anything _



Local AM/FM Radio
SiriusXM

Podcasts

YouTube Music
Spotify

Owned Music
Pandora

Amazon Music

All Others

TV Music Channels
Apple Music
iHeartRadio
Audiobooks

Avg. Hours+Minutes/day with
Audio: Adults 50 or older

who Live in the ST. LOUIS,
MO, DMA

mnzaaz
355

2.5%

w who Live in the ST, LOUIS, MO, DMA HUSA

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 50 or older

624

m
m
m
m

bE.
G,
B

1,072,256 or 84.7% of Adults 50 or older who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 65.4 minutes every day representing 49.6% of all time spent
daily with Ad-Supported Audio.
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SSTAOIS MO

2,076,982 or 82.8% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported
P18+ Local AM/FM Radio for an average of 62.3 minutes every day representing 43.5% of all time spent
daily with Ad-Supported Audio.
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987,777 or 84.4% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local
P25-54 AM/FM Radio for an average of 66.1 minutes every day representing 37.8% of all time spent daily
with Ad-Supported Audio.
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. 493,236 or 83.8% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 66.1 minutes every day representing 38.8% of all time spent
daily with Ad-Supported Audio.
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Ad-Supported Audio.

494,357 or 85.% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local
AM/FM Radio for an average of 66. minutes every day representing 36.% of all time spent daily with
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. 1,072,256 or 84.7% of Adults 50 or older who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported
P5n+ Local AM/FM Radio for an average of 65.4 minutes every day representing 49.6% of all time spent
daily with Ad-Supported Audio.
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2,076,982 or 82.8% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Classic Hits, Classic Rock, Adult Contemporary, Adult Hits, and
Alternative.
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' 987,777 or 84.4% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Adult Contemporary, Adult Hits, Alternative, Classic Rock, and
Classic Hits.

Local AM/FM Rad:o Formats (Persons & % Reach): Adults 25 - 54
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Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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493,236 or 83.8% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Classic Hits, Adult Contemporary, Pop Contemporary Hit Radio,
Adult Hits, and Hot AC.

Local AM/FM Radto Formats (Persons & % Reach): Women 25 - 54
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Local AM/FM Rad:o Formats (Persons & % Reach): Men 25 - 54
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' 494,357 or 85.% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported Local AM/FM
Radio. The Top-5 Formats are Classic Rock, Alternative, Adult Hits, Adult Contemporary, and Classic Hits.
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1,072,256 or 84.7% of Adults 50 or older who Live in the ST. LOUIS, MO, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Classic Hits, Classic Rock, Adult Contemporary,
News/Talk/Information, and Adult Hits.
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1,704,403 or 68.% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA watch Ad-Supported

Local TV Stations for an average of 107.9 minutes every day representing 27.9% of all time spent

daily with Ad-Supported Video.
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685,085 or 58.6% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local
TV Stations for an average of 62.2 minutes every day representing 23.% of all time spent daily with
Ad-Supported Video.
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311,445 or 52.9% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local
TV Stations for an average of 74.7 minutes every day representing 24.5% of all time spent daily with
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373,875 or 64.3% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local TV
Stations for an average of 51.9 minutes every day representing 21.5% of all time spent daily with
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1,055,646 or 83.4% of Adults 50 or older who Live in the ST. LOUIS, MO, DMA watch Ad-Supported
Local TV Stations for an average of 144. minutes every day representing 32.8% of all time spent daily
with Ad-Supported Video.
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1,704,403 or 68.% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA watch Ad-Supported
Local TV Stations for an average of 107.9 minutes every day representing 27.9% of all time spent
daily with Ad-Supported Video.
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685,085 or 58.6% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local
P25-54 TV Stations for an average of 62.2 minutes every day representing 23.% of all time spent daily with
Ad-Supported Video.
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311,445 or 52.9% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local
TV Stations for an average of 74.7 minutes every day representing 24.5% of all time spent daily with
Ad-Supported Video.
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Stations for an average of 51.9 minutes every day representing 21.5% of all time spent daily with Ad-

373,875 or 64.3% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local TV
M25-24
Supported Video.

Weekly 64.3% Avg. Hours+Minutes/day with Ad-Supported
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P50+ 1,055,646 or 83.4% of Adults 50 or older who Live in the ST. LOUIS, MO, DMA watch Ad-Supported

Local TV Stations for an average of 144. minutes every day representing 32.8% of all time spent daily
with Ad-Supported Video.
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Local TVStatmn Programs {Persons & % Reach): Adults 18 or older

(average wees
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Food/Cooking Shows
Local News - Late

Science Fiction

:J‘;‘lum,;.m

1,704,403 or 68.% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News - Morning,
Movies, Comedies, and Game Shows.
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Local TVStatlon Programs (Persons & % Reach): Adults 25 -54
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685,085 or 58.6% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Movies, Local News -

Morning, and Game Shows.
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Local TVStatlon Programs (Persons & % Reach): Women 25 - 54

(Average
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311,445 or 52.9% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Local News - Evening, Local News - Morning, Comedies, Sports,
Dramas, and Movies.
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373,875 or 64.3% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA watch Ad-Supported Local TV
Stations. The Top 6-Programs are Sports, Movies, Local News - Evening, Comedies, Local News -
Morning, and Game Shows.
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Local TVStatlon Programs (Persons & % Reach): Adults 50 or older

(Average
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1,055,646 or 83.4% of Adults 50 or older who Live in the ST. LOUIS, MO, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Local News - Evening, Local News - Morning, Movies,
Comedies, Sports, and Game Shows.
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1,877,540 or 74.9% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA use Ad-Supported
Social Media for an average of 138.9 minutes every day representing 23.9% of all time spent daily
with Ad-Supported Digital Media.
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954,037 or 81.6% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA use Ad-Supported Social
Media for an average of 170.1 minutes every day representing 30.5% of all time spent daily with Ad-
Supported Digital Media.
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502,763 or 85.4% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA use Ad-Supported Social
Media for an average of 142.9 minutes every day representing 26.% of all time spent daily with Ad-
Supported Digital Media.
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‘ 451,274 or 77.6% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA use Ad-Supported Social
Media for an average of 199. minutes every day representing 34.6% of all time spent daily with Ad-
Supported Digital Media.

Avg. Week AII Dlgftal {Persons & % Reach): Men 25 - 54

search (Google, Bing, etc.) 86 7%

sodal Media  [EPIAEN BT
/Real bsit

Email/Text/iM/Zoom,etc. (Personal & Work) M
News/Weather/Sports (Websites/Apps)
——
Come i s m_wn
g. Hours+Minutes/day with
Streaming Audio (Local Radio/... m Digital: Men 25 -54
S T— T
e, . P —T
OnineClasss, schools,Coliges, Uriverstie: PAIBERET) ST T
wearvseoni: PR TR
bl e PERTERY TR

= who Live in the ST. LOUIS, MO, DMA mUSA

who Live in the ST. LOUIS,
MO, DMA

Concurrent |
usage &

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54

Streaming Audio (Local
Radio/ Podcasts/
Streaming Services)

171.1

QOTT TV Streaming
Services
111.2

Social Media
216.3

Universities

66.8

YouTube/
TikTok, etc.

355

Shopping
(incl.

Cable

St
Email/
Text/IM/

Zoom,etc

Local | Se

[ News.. ‘

Media
169.1

SGET
Podca Streaming S

166.2

Audio (Local Ra nim/

Online

OTT TV Streaming
Services

112.0

Email/Text/
M/
Zoom,etc.
(Personal...

YouTube/
TikTok, etc.
385

Sea.. Sho
(Go... (incl
Bing, Foo
et

28.8

ocal TV
Streami...

Ne

= who Live in the ST. LOUIS, MO, DMA

mUSA

Avg. Week Ad—Suggor_ted Digital (Persons & % Reach): Men 25 - 54

 ——
; W
o T ——
I T — T
orrrvsramisovce T T T
R ]
e . R —
T m—
v s PARTRR TR

Search (Google, Bing, etc.)

Avg. Hours+Minutes/day with Ad-
Supported Digital: Men 25 -54

Streaming Aucio Local Rodio/.. EAPRTINT) T T LT

g = o) (RS, ST WL
concur
s PO ST,
Online Classes, Schools, Colleges, Universities _ g:g%g whe I.iv;iaﬁi;:: L
W who Live in the ST, LOUIS, MO, DMA mUsA
USA DMA Scarborough R2 2024: Jul23-Aug24 Qual Intab 1,933

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54

Streaming
101.8

Streaming

YouTube/
etc.
36.1

ikTok,

Sacial Media
199.0

Audio (I ocal
OTT TV Streaming

Email/Text/

M/
Zoom,etc.
(Personal...

Services
76.8

Social Media

Streaming Audio (Local

OTT TV Streaming
Services
75.5

Email/Text/
M/
Zoom,etc.
(Personal &
Work)

Search
(Google,
Bing, etc.)

Non
Premium
+Pre

Cable...

lium

® who Live in the ST. LOUIS, MO, DMA

USA Prajection

Scarborough R2 2024: Jul23-Aug24

Qual Intab

23,256

mUsSA

* Share of Everything
for Anything _



897,861 or 70.9% of Adults 50 or older who Live in the ST. LOUIS, MO, DMA use Ad-Supported Social
Media for an average of 147.3 minutes every day representing 26.1% of all time spent daily with Ad-
Supported Digital Media.

Avg. Week All Drg:tal {Persons & % Reach) Adults 50 or older

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 50 or older
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1,877,540 or 74.9% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA use Ad-Supported
Facebook for an average of 50.2 minutes every day representing 36.1% of all time spent daily with
Ad-Supported Social Media.
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954,037 or 81.6% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA use Ad-Supported Facebook
for an average of 60.3 minutes every day representing 35.6% of all time spent daily with Ad-
Supported Social Media.
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502,763 or 85.4% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA use Ad-Supported

Facebook for an average of 44.5 minutes every day representing 30.7% of all time spent daily with

Ad-Supported Social Media.
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451,274 or 77.6% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA use Ad-Supported Facebook
for an average of 74.4 minutes every day representing 38.5% of all time spent daily with Ad-
Supported Social Media.
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Facebook

897,861 or 70.9% of Adults 50 or older who Live in the ST. LOUIS, MO, DMA use Ad-Supported
Facebook for an average of 73.9 minutes every day representing 50.2% of all time spent daily with
Ad-Supported Social Media.
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Facebook for an average of 50.2 minutes every day representing 36.1% of all time spent daily with

P18+ 1,877,540 or 74.9% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA use Ad-Supported
Ad-Supported Social Media.

Weekly 74.9% Avg. Hours+Minutes/day with Ad-Supported
Reach % 72.7% Social Media: Adults 18 or older
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for an average of 60.3 minutes every day representing 35.6% of all time spent daily with Ad-

‘ 954,037 or 81.6% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA use Ad-Supported Facebook
P23-54
Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 81.6% Social Media: Adults 25 - 54
77.8%
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502,763 or 85.4% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA use Ad-Supported
Facebook for an average of 44.5 minutes every day representing 30.7% of all time spent daily with
Ad-Supported Social Media.

Weekly 85.4% 83.0% Avg. Hours+Minutes/day with Ad-Supported
. 0

Reach % Social Media: Women 25 - 54
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‘ 451,274 or 77.6% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA use Ad-Supported Facebook

M25-54 for an average of 74.4 minutes every day representing 38.5% of all time spent daily with Ad-
Supported Social Media.

Avg. Hours+Minutes/day with Ad-Supported

Weekly
Reach % Social Media: Men 25 - 54
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Facebook for an average of 73.9 minutes every day representing 50.2% of all time spent daily with

P50 897,861 or 70.9% of Adults 50 or older who Live in the ST. LOUIS, MO, DMA use Ad-Supported
Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 70.9% Social Media: Adults 50 or older

"Share of Ad-Supported Social Media"
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 208,538;
P18+ Social Media: 133,293; Local Radio: 130,650; Local TV: 72,141; Non-Prem. Cable: 70,121
reaching Adults 18 or older who Live in the ST. LOUIS, MO, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Live in the ST. LOUIS, MO, DMA

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Adults 18 or older
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 42,615;
Local Radio: 31,489; Social Media: 29,465; Non-Prem. Cable: 14,859; Local TV: 14,777
reaching Men 25 - 54 who Live in the ST. LOUIS, MO, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Men 25 - 54 who Live in the ST. LOUIS, MO, DMA
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- W25-54

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 50,041;
Social Media: 36,468; Local Radio: 31,010; Non-Prem. Cable: 14,309; Local TV: 14,291

reaching Women 25 - 54 who Live in the ST. LOUIS, MO, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Women 25 - 54 who Live in the ST. LOUIS, MO, DMA

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Women 25 - 54
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M25-94

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 42,615;
Local Radio: 31,489; Social Media: 29,465; Non-Prem. Cable: 14,859; Local TV: 14,777

reaching Men 25 - 54 who Live in the ST. LOUIS, MO, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Men 25 - 54 who Live in the ST. LOUIS, MO, DMA

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Men 25 - 54
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 105,567;
Local Radio: 67,302; Social Media: 62,406; Local TV: 44,683; Non-Prem. Cable: 40,489
reaching Adults 50 or older who Live in the ST. LOUIS, MO, DMA.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 50 or older who Live in the ST. LOUIS, MO, DMA

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Adults 50 or older
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Top-13 Out—of -Home Medra (Persons & % Reach): Adults 18 or older

(average weex)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

SiriusXm

YouTube Music

Movie Theaters

2,218,828 or 88.5% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA spend an average of
55.5 minutes per day driving, seeing Billboards and Signs. 69.2% Listen to Local Radio Stations Out-
of-Home for an average of 37.7 minutes/day.
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1,042,313 or 89.1% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 63.2
minutes per day driving, seeing Billboards and Signs. 74.4% Listen to Local Radio Stations Out-of-
Home for an average of 46.7 minutes/day.
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' 515,506 or 87.6% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 52.5
minutes per day driving, seeing Billboards and Signs. 73.3% Listen to Local Radio Stations Out-of-
Home for an average of 43.7 minutes/day.
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526,807 or 90.6% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 74.
minutes per day driving, seeing Billboards and Signs. 75.5% Listen to Local Radio Stations Out-of-
Home for an average of 49.5 minutes/day.
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Top-13 Out—of -Home Medra (Persons & % Reach): Adults 50 or older
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1,198,352 or 94.7% of Adults 50 or older who Live in the ST. LOUIS, MO, DMA spend an average of
49.6 minutes per day driving, seeing Billboards and Signs. 68.1% Listen to Local Radio Stations Out-
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2,218,828 or 88.5% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA spend an average of 55.5
minutes per day driving, seeing Billboards and Signs representing 39.9% of all Time Spent with Ad-
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1,042,313 or 89.1% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 63.2
minutes per day driving, seeing Billboards and Signs representing 37.7% of all Time Spent with Ad-
Supported Out-of-Home Media.
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515,506 or 87.6% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 52.5 minutes
per day driving, seeing Billboards and Signs representing 33.9% of all Time Spent with Ad-Supported Out-
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526,807 or 90.6% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA spend an average of 74. minutes per
day driving, seeing Billboards and Signs representing 40.7% of all Time Spent with Ad-Supported Out-of-

Avg. Hours+Minutes/day with Ad-Supported
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1,198,352 or 94.7% of Adults 50 or older who Live in the ST. LOUIS, MO, DMA spend an average of 49.6
minutes per day driving, seeing Billboards and Signs representing 42.3% of all Time Spent with Ad-
Supported Out-of-Home Media.
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766,496 or 30.6% of Adults 18 or older who Live in the ST. LOUIS, MO, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.7 minutes every day representing 30.4% of all time
spent daily with All forms of Print Media.
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358,506 or 30.6% of Adults 25 - 54 who Live in the ST. LOUIS, MO, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day representing 27.5% of all time
spent daily with All forms of Print Media.

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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171,329 or 29.1% of Women 25 - 54 who Live in the ST. LOUIS, MO, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day representing 27.8% of all time
spent daily with All forms of Print Media.
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Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)
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Books

New York Times (Daily+Sunday)

New York Times (Sunday)

‘wall Street Journal (Daily)
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Magazines

Catalogs

USA Today (Daily)

All Local Weekly Newspapers

187,541 or 32.3% of Men 25 - 54 who Live in the ST. LOUIS, MO, DMA read Local Daily Newspaper(s)
(Daily+Sunday) for an average of 9. minutes every day representing 27.1% of all time spent daily with
All forms of Print Media.
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Print Media: Men 25 - 54
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Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)
Magazines

Catalogs

MNew York Times (Sunday)

‘wall Street Journal (Daily)

New York Times (Daily)

USA Today (Daily)

362,320 or 28.6% of Adults 50 or older who Live in the ST. LOUIS, MO, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10.3 minutes every day representing 35.4% of all
| time spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 50 or older
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