USA-+4 MORE DMAS — P18+ on ANKIETY/ANTI-DEPRESSION RX MEDS!
Gompiete Demographic & Media Use Proilles

Complete Demographic,
Psychographic, and Total
Media Usage Profiles of USA,
SEATTLE-TACOMA, ST. LOUIS,
WASHINGTON, DC, and WEST
PALM BEACH DMA P18+ using
Prescription Anxiety/Anti-
Depression Meds in the past 12
months as of August 31, 2024! Zoloft

RX 3525068

Prescription Medication

(sertraline hydrochloride)

No Refll
J =
ZOLOFT is approved for adults 18 and over

And, Yes! You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn!

Medications (RX/non-RX drugs)-reasons bought past 12 months: Anxiety/depression
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16.4% or 43,111,058 of USA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos.
Typical Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 46.2
years old (5.4% younger than average) and have a $100,010 (11.5% higher than average) annual...
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18.2% or 814,776 of SEA DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos.
Typical Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 43.1
years old (10.6% younger than average) and have a $107,509 (9.3% lower than average) annual household...
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= who used ANTI-
ANXIETY/DEPRESSION
Prescription Meds past 12mos

= Remainder of SEA DMA %M vs. %F:

18.2%

48.3

2,258,460

48.1

2,229,970

Total Persons:
3,673,654 Men Men Women Women

Ethnicity of Target vs. Market:
White

Black/African
American

Asian

Siher I 4.3%

Hispanic E 7%

# who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos

Age Cell Demographics of Target vs. Market: Average Age:

Adults 18 or older

# who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos 8 SEA

L 48.9%
7.1%

18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70+

M who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos N SEA

SEA DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab 718
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

=
W= HHI of Target vs. Market:

<$35K HHI
$35K-$50K HHI
$50K-$75K HHI
$75K-$100K HHI
$100K-$150K HHI
$150K-$250K HHI

$250K+ HHI

Avg HHI: ; $118,542

Medications (RX/non-RX drugs)-reasons bought past 12 months: Anxiety/depression



20.1% or 504,024 of STL DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12m
Typical Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 46.7
years old (5.7% younger than average) and have a $83,498 (11.8% lower than average) annual household...
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14.1% or 798,218 of WDC DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12r§1os.
Typical Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 45.5
years old (5.1% younger than average) and have a $121,463 (5.3% lower than average) annual household...
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16.6% or 311,888 of WPB DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12n
Typical Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 51.7
years old (3.6% younger than average) and have a $92,990 (4.% lower than average) annual household...
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16.4% or 43,111,058 of USA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos.
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 1.5% more
likely to be a college graduate, 5.5% less likely to work full-time, 8.3% less likely to be married, 4.8% more
likely to be a parent of 1 or more children under
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18.2% or 814,776 of SEA DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12m
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 6.6% less likely

to be a college graduate, 13.2% less likely to work full-time, 15.% less likely to be married, .4% less likely to
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a parent of 1 or more children under

20.1% or 504,024 of STL DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos.
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 16.3% less likely
to be a college graduate, 9.2% less likely to work full-time, 9.% less likely to be married, .5% less likely to be
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14.1% or 798,218 of WDC DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos.

Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 9.9% more
likely to be a college graduate, 3.8% less likely to work full-time, 5.8% less likely to be married, 12.1% more
likely to be a parent of 1 or more children unde
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likely to be a parent of 1 or more children und

16.6% or 311,888 of WPB DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos.
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 3.6% less likely
to be a college graduate, 8.8% more likely to work full-time, 20.4% less likely to be married, 17.2% more
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Postgraduate Degree Work From Home (most of the time or always)
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16.4% or 43,111,058 of USA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos.
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 8.2% less likely to

own their home, 15.6% more likely to own a higher valued home, 3.8% less likely to have a single-family
home, 28.2% more likely to have a dog.

Own/Rent/Other: Adults 18 or older Mﬁm Type of Home: Adults 18 or older 4 {®™pPets in Home: Adults 18 or older
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18.2% or 814,776 of SEA DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 20.7% less likely
to own their home, .% more likely to own a higher valued home, 12.8% less likely to have a single-family

home, 25.2% more likely to have a dog.
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20.1% or 504,024 of STL DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12m
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 12.4% less likely

to own their home, 4.% more likely to own a lower valued home, .% more likely to have a single-family home,

23.2% more likely to have a dog.
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14.1% or 798,218 of WDC DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos.

Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 4.6% less likely to
own their home, .6% more likely to own a lower valued home, 6.3% less likely to have a single-family home,

24.2% more likely to have a dog.
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16.6% or 311,888 of WPB DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos.
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 3.9% less likely to

own their home, 12.9% more likely to own a lower valued home, .2% less likely to have a single-family home,
40.2% more likely to have a dog.
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16.4% or 43,111,058 of USA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos.
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 1.8% more
likely to look up D-I-Y advice online, 8.1% less likely to always vote in local elections, 4.8% more likely to
belong to a gym, .1% more likely to fly domestic
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to a gym, 2.2% less likely to fly domestic

18.2% or 814,776 of SEA DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mps.
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 2.6% less likely
to look up D-I-Y advice online, 9.9% less likely to always vote in local elections, 7.5% more likely to belong
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20.1% or 504,024 of STL DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos.
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 9.2% more
likely to look up D-I-Y advice online, 9.5% less likely to always vote in local elections, 11.4% less likely to

belong to a gym, 17.% less likely to fly domesti
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14.1% or 798,218 of WDC DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 3.1% more

likely to look up D-I-Y advice online, 6.% less likely to always vote in local elections, 20.% more likely to

belong to a gym, 9.1% more likely to fly domestic
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16.6% or 311,888 of WPB DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos.
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 5.% more
likely to look up D-I-Y advice online, 23.1% more likely to always vote in local elections, 8.8% more likely to
belong to a gym, 8.9% more likely to fly domestic
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Past 30-days QSR Users: Adults 18 or older
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16.4% or 43,111,058 of USA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos.
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 5.8% more likely

to have a 401K, 18.1% more likely to have an Auto Loan, 4.5% more likely to Invest/Trade Stocks Online, 16.%
more likely to pay with their Debit Card.
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18.2% or 814,776 of SEA DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12m
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 6.9% more likely
to have a 401K, 4.8% more likely to have an Auto Loan, 6.7% less likely to Invest/Trade Stocks Online, 21.8%
more likely to pay with their Debit Card.
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20.1% or 504,024 of STL DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12m(‘)s.
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 3.1% less likely to

have a 401K, 30.8% more likely to have an Auto Loan, 12.4% less likely to Invest/Trade Stocks Online, 23.5%
more likely to pay with their Debit Card.
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14.1% or 798,218 of WDC DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12r‘nos.
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 3.4% more likely

to have a 401K, 16.9% more likely to have an Auto Loan, 12.8% more likely to Invest/Trade Stocks Online,
11.4% more likely to pay with their Debit Card.
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16.6% or 311,888 of WPB DMA Adults 18 or older used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12n
Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos are 10.4% more likely

to have a 401K, 18.3% more likely to have an Auto Loan, 19.2% more likely to Invest/Trade Stocks Online,
8.5% more likely to pay with their Debit Card.
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Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an average of 3 days, 2

hours, 43 minutes and 21 seconds each week with All Forms of Media.
83.2% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an avg. of 8 hours and 8 minutes
each week listening to All Local AM/FM Radio, representing 9.1% of totaltime spent with all forms of Media.
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Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an average of 3 days, 1
hours, 25 minutes and 47 seconds each week with All Forms of Media.

72.4% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an avg. of 6 hours and 55
minutes each week listening to All Local AM/FM Radio, representing 6.8% of total time spent with all forms of Media.
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Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an average of 3 days, 11
hours, 28 minutes and 41 seconds each week with All Forms of Media.

84.9% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an avg. of 8 hours and 45
minutes each week listening to All Local AM/FM Radio, representing 8.9% of total time spent with all forms of Media.
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Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an average of 2 days, 20
hours, 49 minutes and 58 seconds each week with All Forms of Media.

83.4% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an avg. of 7 hours and 55
minutes each week listening to All Local AM/FM Radio, representing 9.6% of total time spent with all forms of Media.

95.7%

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or ofder

uUsage 54.7%
& &

&

BT

% of Total
Weekly H:M:

= who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos HWDC

WDC  DMA  Scarborough R12024: Feb23-Apr24  Qual Intab 783 WASHINGTON, DC~ DMA  Scarborough R12024: Feb23-Apr24  Qual Intab 5,411 HUberd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC, All rights reserved. for Anything

BROADCASTING

Medications (RX/non-RX drugs)-reasons bought past 12 months: Anxiety/depression




Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an average of 3 days, 2
hours, 3 minutes and 53 seconds each week with All Forms of Media.

88.3% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an avg. of 9 hours and 16
minutes each week listening to All Local AM/FM Radio, representing 11.1% of total time spent with all forms of Media.
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Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an average of 2 days, 8
hours, 5 minutes and 5 seconds each week with All Forms of Ad-Supported Media.

79.9% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an avg. of 7 hours and 26
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 10.6% of total time spent with all forms of Ad-

Supported
- 2
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Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an average of 2 days, 4
hours, 54 minutes and 9 seconds each week with All Forms of Ad-Supported Media.

70.4% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an avg. of 6 hours and 17
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 8.4% of total time spent with all forms of Ad-Supported
M
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Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an average of 2 days, 14

hours, 57 minutes and 25 seconds each week with All Forms of Ad-Supported Media.
82.1% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an avg. of 8 hours and 18
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 10.8% of total time spent with all forms of Ad-

Supported [
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Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an average of 2 days, 2
hours, 40 minutes and 18 seconds each week with All Forms of Ad-Supported Media.

78.5% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an avg. of 7 hours and 1 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.9% of total time spent with all forms of Ad-Supported M
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Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an average of 2 days, 8
hours, 49 minutes and 48 seconds each week with All Forms of Ad-Supported Media.

86.2% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an avg. of 8 hours and 46
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 13.3% of total time spent with all forms of Ad-

Sup
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Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an
average of 8 hours and 0 minutes each day with All Forms of Ad-Supported Media. 79.9% listen to
Local AM/FM Radio for an avg. of 63.8 minutes/day. (Local Radio delivers 10.6% of Time with Ad~5upport§d Media.)
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Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an
average of 7 hours and 33 minutes each day with All Forms of Ad-Supported Media. 70.4% listen to
Local AM/FM Radio for an avg. of 53.9 minutes/day. (Local Radio delivers 8.4% of Time with Ad-Supported Media.)
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Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an
average of 8 hours and 59 minutes each day with All Forms of Ad-Supported Media. 82.1% listen to
Local AM/FM Radio for an avg. of 71.2 minutes/day. (Local Radio delivers 10.8% of Time with Ad-Suppor
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Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an
average of 7 hours and 14 minutes each day with All Forms of Ad-Supported Media. 78.5% listen to
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Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos spend an
average of 8 hours and 7 minutes each day with All Forms of Ad-Supported Media. 86.2% listen to
Local AM/FM Radio for an avg. of 75.1 mmutes/day (Local Radio delivers 13.3% of Time with Ad-Support

ed Media.)

EWPB

Non-Premium Cable TV
Networks
114.4

Local TV Stations
105.7

Local AM/FM Radio
79.5
Search

Facebook
AC

Email/Text/IM/
Zoom,etc.

(Personal &...

Billboards

(Weekly
Drivers)
40.8

Local AM/FM Radio
78.7
Local TV Stations

117.0
Email/Text/

M/
Zoom
(Perso!

Billboar... 220
Search Ne..,
(Google, | We.

Bing, etc.) Sp...

Non-Premium Cable TV (Weekly
i Drivers)
51.2

Sites

Groc...

u who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos

=WPB

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older

'mmaxim-

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
Search (Google, Bing, etc.)

Local AM/FM Radio
News/Weather/Sports (Websites/Apps)
Email/Text/IM/Zoom,etc. (Personal & Work)
Non-Premium Cable TV Networks
Facebook

Gas Stations/Convenience Stores

Local TV Stations

Instagram

Shopping (incl. Food/Auctions/Travel, etc.)
YouTube Video

] DMA

Toto! persons

A

Adults 18 or older

Scarborough R2 2024: Aug23-Aug24 Qual Intab 392

Avg. Hours+Minutes/day with All m
Forms of Ad-Supported Media:

8:09
52.9%
po mp—
® who used ANT-ANXIETY/DEPRESSION Prescription Meds past 12mos EWPB

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

{Amzr.on)

Top-13 All Forms of Ad-Supported Media (% Time Spent &

Avg. Minutes/day Spent): Adults 18 or older

110.9

Local AM/FM Radio
75.1

Search

(Google,
Bing, etc.)

|
Sho..

(incl.
Food/
Auc...

Emall/Text/
IM/Zoom, etc.
(Personal &
Work)

Billboards &
Signs
(Weekly
Drivers)
40.8

YouTube
Video
234

News...

Local AM/FM Radio
75.2
Local TV Stations
1125 Email/Text/
M/
Zoom,etc,
Facebook (Personal...
413

Sho...
(incl.

Food/
Auc...

Non-Premium Cable TV YouTube
Ne Video
33.5

Inst...
17.7

Billboards &

Search
(Google,
Bing, etc.)

26.5

News/

Weath...

Gro.

» who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos

= WPB

*® Share of Everything
for Anything _

Medications (RX/non-RX drugs)-reasons bought past 12 months: Anxiety/depression



Avg. Week All Audio (Persons & % Reach): Adults 18 or older .

Local AM/FM Radio 0308 5
Y —— T
SiriusXM 47 866
YouTube Music mm
Owned Music m 4.0%

Pandora
Amazon Music
TV Music Channels 29
Apple Music mm
All Others 042 86 m
iHeartRadio PRACHIATE 405

Audiobooks g:g‘;&

® who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos

Time

Avg. Hours+Minutes/day with
Audio: Adults 18 or older

A
& &

e

1.5%

mUSA

34,454,319 or 79.9% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos listen to Ad-Supported Local AM/FM Radio for an average of 63.8 minutes every day
representing 41.6% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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573,328 or 70.4% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos listen to Ad-Supported Local AM/FM Radio for an average of 53.9 minutes every day
representing 38.% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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413,573 or 82.1% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos listen to Ad-Supported Local AM/FM Radio for an average of 71.2 minutes every day
representing 44.% of all time spent daily with Ad-Supported Audio.
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626,313 or 78.5% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos listen to Ad-Supported Local AM/FM Radio for an average of 60.2 minutes every day
representing 38.5% of all time spent daily with Ad-Supported Audio.
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268,896 or 86.2% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos listen to Ad-Supported Local AM/FM Radio for an average of 75.1 minutes every day
representing 47.7% of all time spent daily with Ad-Supported Audio.
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. 34,454,319 or 79.9% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos listen to Ad-Supported Local AM/FM Radio for an average of 63.8 minutes every day
representing 41.6% of all time spent daily with Ad-Supported Audio.
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573,328 or 70.4% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos listen to Ad-Supported Local AM/FM Radio for an average of 53.9 minutes every day
representing 38.% of all time spent daily with Ad-Supported Audio.
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413,573 or 82.1% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos listen to Ad-Supported Local AM/FM Radio for an average of 71.2 minutes every day
representing 44.% of all time spent daily with Ad-Supported Audio.
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626,313 or 78.5% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos listen to Ad-Supported Local AM/FM Radio for an average of 60.2 minutes every day
representing 38.5% of all time spent daily with Ad-Supported Audio.
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268,896 or 86.2% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos listen to Ad-Supported Local AM/FM Radio for an average of 75.1 minutes every day
representing 47.7% of all time spent daily with Ad-Supported Audio.
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34,454,319 or 79.9% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Country, Classic Hits, and Classic Rock

Local AM/FM Radto Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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573,328 or 70.4% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Classic Rock, Classic Hits, and Adult Hits
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Local AM/FM Rad:o Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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# who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos

413,573 or 82.1% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Hits, Classic Rock, Adult
Contemporary, New Country, and Classic Hits.
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Local AM/FM Rad:o Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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626,313 or 78.5% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic
Hits, Country, Classic Rock, and All News.

% Time Spent:
L ey T RV oo (7]

[T

Avg. Hours+Minutes/day with Local 0%
AM/FM Radio: Adults 18 or older

M_M
T e (R LR 0
P i ¥rm

E —

T — T il
R

1:09

uWDC

News/Talk/
Information
201

Classic Hits
21.8

Urban AC
193

Alternative
20.4

Contemporary
214

All Sports
19.9

Adult

| Conte

19.3

Pop Contem
Hit Radio

All Sports
22.7

Classic Hits
21.2

News/Talk/
Information
205

Urban AC
18.1

Adult
Contempor...
12.7

Contemporary
Christian
19.7

Alternative
17.6

Rhyth...
Conte

Urban

® who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos

B WDC

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

(Averoge week)
Adult Contemporary

All News

Classic Hits

Urban AC

Country

Pop Contemporary Hit Radio
Classic Rock

Rhythmic Contemporary Hit Radio
Alternative

Urban Contemporary
News/Talk/Information

All Sports

Hot AC

» who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos
DMA

wpcC

Total Persons % Time spent:

T i TR v, Hoursshinutes/ ey with Ak
P —— R i
Adults 18 or older

e s e &

EWDC

Scarborough R1 2024: Feb23-Apr24 Qual intab 783

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved.

{Averege Bay]

Ad-Supported Local AM/FM Radio Formats (% Time Spent

& Avg. Minutes/day Spent): Adults 18 or older

Rhythmic

Country
24.5

i All Sports
Classic Hits

21.8

N Talk/
Information
20.1

Urban Adult
AC Conte...
19.3 19.3

Pop Contemporary
Hit Radio

All Sports
22.7

Country
223

Classic Hits
21.2

Urban AC

Information 18.1

205

Adult

Contempor...

All News
179

Pop Cantemporary
Hit Radio

# who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos

Medications (RX/non-RX drugs)-reasons bought past 12 months: Anxiety/depression

=WDC

soefa.ai

* Share of Everything

for Anything _
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268,896 or 86.2% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic
Hits, Urban Contemporary, Country, and Pop Contemporary Hit Ra
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25,945,717 or 60.2% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos watch Ad-Supported Local TV Stations for an average of 99.2 minutes every day
representing 30.4% of all time spent daily with Ad-Supported Video.
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360,044 or 44.2% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos watch Ad-Supported Local TV Stations for an average of 90.2 minutes every day
representing 26.6% of all time spent daily with Ad-Supported Video.

T e TRUM fave: Hours sMinutes/day with
R e TRV " Video: Adults 18 or older

& &

mSEA

¥

5.7%

o
!
ES

Premium Cable
TV Networks
325

Hulu/Hulu +
Live TV (any
Hulu)

Local TV Stations YouTube

95:1

Appl...

Video Jfub

| netlix
29.9

20.7
E—— i

1 TikTok
Amazon 1
Prime/
IMDb/
FireTV

Non-Premium Cable TV
Networks
94.9

Roku +
The...

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

5 Time.

Non-Premium Cable TV

Local TV Stations
98.7

Amazon
Prime/IMDb/
FireTV

Netflix
325

Hulu/Hulu  Apple...
+ Live TV t,fub.
(any Hulu) el

Premium
Cable TV
Networks
26.0

Roku +

The...

YouTube 9.9
Video
24.0

Disney+
13.7

Paramo...

® who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos

HSEA

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older‘ Avg. Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local TV Stations

Non-Premium Cable TV...

YouTube Video

Amazon Prime/IMDb/FireTV
TikTok

Hulu/Hulu + Live TV (any Hulu)
AppleTV+,fubo, Pluto, Tubi, etc.
Peacock

Netflix

Paramount+

Disney+

Roku + The Roku Channel
Premium Cable TV Networks

® who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos
DMA

SEA

20

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 18 or older

=
o ,
O 85 & o

M SEA

Scarborough R1 2024: Jan23-Jan24 Qual intab 718

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Hulu/
Hulu +
Live TV
(any
Hulu)
26.6

Amazon Prime/
IMDb/FireTV.
48.6

YouTube
Video
20.7

App...
t,fu...
etc.
13.4

Non-Premium
Cable TV
Networks

90.0

TikTok

Netflix
15.3

Local TV Stations
90.2

Disn... | Pea...

Non-Premium
Cable TV Local TV
Stations

93.6

YouT...
Video
PER

Amazon Prime/
IMDb/FireTV.
54.5

Hulu/Hulu +| App.
Live TV(any +fu...
Hulu) etc. | Tik
12.0 | 11.1

Netflix

16.1 Dis... Pe..

® who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos

Medications (RX/non-RX drugs)-reasons bought past 12 months: Anxiety/depression

soefa.ai

HSEA

* Share of Everything
for Anything _




316,694 or 62.8% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos watch Ad-Supported Local TV Stations for an average of 110.8 minutes every day
representing 29.8% of all time spent daily with Ad-Supported Video.
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425,496 or 53.3% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos watch Ad-Supported Local TV Stations for an average of 67.3 minutes every day
representing 26.6% of all time spent daily with Ad-Supported Video.
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207,885 or 66.7% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos watch Ad-Supported Local TV Stations for an average of 102.6 minutes every day
representing 28.3% of all time spent daily with Ad-Supported Video.
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25,945,717 or 60.2% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos watch Ad-Supported Local TV Stations for an average of 99.2 minutes every day
representing 30.4% of all time spent daily with Ad-Supported Video.
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360,044 or 44.2% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos watch Ad-Supported Local TV Stations for an average of 90.2 minutes every day
representing 26.6% of all time spent daily with Ad-Supported Video.
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316,694 or 62.8% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos watch Ad-Supported Local TV Stations for an average of 110.8 minutes every day
representing 29.8% of all time spent daily with Ad-Supported Video.
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425,496 or 53.3% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos watch Ad-Supported Local TV Stations for an average of 67.3 minutes every day
representing 26.6% of all time spent daily with Ad-Supported Video.
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207,885 or 66.7% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos watch Ad-Supported Local TV Stations for an average of 102.6 minutes every day
representing 28.3% of all time spent daily with Ad-Supported Video.
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25,945,717 or 60.2% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local
News - Evening, Comedies, Local News - Morning, and Dramas.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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360,044 or 44.2% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Local News - Morning, Movies, Comedies, and National/Network Ne

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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316,694 or 62.8% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
Local News - Morning, Comedies, Movies, Mystery/Suspense/Crime, and Spo
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Local TV Station Pragrams (Persons & % Reach): Adults 18 or older
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425,496 or 53.3% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Movies, Sports,
Comedies, Dramas, Local News - Evening, and Mystery/Suspense/Crime.
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Local TVStatwn Pragrams (Persons & % Reach): Adults 18 or older
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207,885 or 66.7% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Movies, Comedies, Local
News - Evening, Sports, Dramas, and Local News - Morning.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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‘ 34,521,253 or 80.1% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos use Ad-Supported Social Media for an average of 145.7 minutes every day representing
25.3% of all time spent daily with Ad-Supported Digital Media.
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634,962 or 77.9% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos use Ad-Supported Social Media for an average of 140.8 minutes every day representing
22.3% of all time spent daily with Ad-Supported Digital Media.
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‘ 391,913 or 77.8% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos use Ad-Supported Social Media for an average of 180.5 minutes every day representing
28.1% of all time spent daily with Ad-Supported Digital Media.
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628,493 or 78.7% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos use Ad-Supported Social Media for an average of 132.1 minutes every day representing
23.6% of all time spent daily with Ad-Supported Digital Media.
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250,998 or 80.5% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos use Ad-Supported Social Media for an average of 104.6 minutes every day representing
19.6% of all time spent daily with Ad-Supported Digital Media.
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34,464,584 or 79.9% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos use Ad-Supported Facebook for an average of 53.1 minutes every day representing
36.4% of all time spent daily with Ad-Supported Social Media.
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627,427 or 77.% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos use Ad-Supported Facebook for an average of 52. minutes every day representing 36.9% of
all time spent daily with Ad-Supported Social Media.
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391,913 or 77.8% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos use Ad-Supported Facebook for an average of 69.6 minutes every day representing 38.6% of
all time spent daily with Ad-Supported Social Media.
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627,538 or 78.6% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos use Ad-Supported Facebook for an average of 49. minutes every day representing 37.1% of
all time spent daily with Ad-Supported Social Media.
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250,998 or 80.5% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos use Ad-Supported Facebook for an average of 35.7 minutes every day representing 34.1% of
all time spent daily with Ad-Supported Social Media.
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‘ 34,464,584 or 79.9% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos use Ad-Supported Facebook for an average of 53.1 minutes every day representing
36.4% of all time spent daily with Ad-Supported Social Media.
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627,427 or 77.% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos use Ad-Supported Facebook for an average of 52. minutes every day representing 36.9% of
all time spent daily with Ad-Supported Social Media.
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391,913 or 77.8% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos use Ad-Supported Facebook for an average of 69.6 minutes every day representing
38.6% of all time spent daily with Ad-Supported Social Media.
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| 627,538 or 78.6% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos use Ad-Supported Facebook for an average of 49. minutes every day representing 37.1%
of all time spent daily with Ad-Supported Social Media.
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250,998 or 80.5% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos use Ad-Supported Facebook for an average of 35.7 minutes every day representing
34.1% of all time spent daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 3,192,656;
Social Media: 2,256,571; Local Radio: 2,161,597; Non-Prem. Cable: 1,092,816; Local TV:
1,012,733 reaching Adults 18 or older who used ANTI-ANXIETY/DEPRESSION P
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 57,646;
Social Media: 38,295; Local Radio: 35,011; Non-Prem. Cable: 15,814; Local TV: 13,319
reaching Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Med
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 39,486;
Social Media: 27,251; Local Radio: 25,477; Non-Prem. Cable: 14,426; Local TV: 13,484
reaching Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Med
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 48,549;
Local Radio: 39,764; Social Media: 33,158; Non-Prem. Cable: 18,623; Local TV: 15,011

reaching Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Med

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 20,428;
Local Radio: 17,342; Social Media: 15,003; Non-Prem. Cable: 9,454; Local TV: 7,745
reaching Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
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Listen to Local Radio Stations Out-of-Home for an average of 38.7 m

' 37,488,083 or 87.% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos spend an average of 47.1 minutes per day driving, seeing Billboards and Signs. 66.8%
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
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= who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos

Total Persons:

281 TS

681,780 or 83.7% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos spend an average of 33.5 minutes per day driving, seeing Billboards and Signs. 58.8% Listen
to Local Radio Stations Out-of-Home for an average of 32.6 min
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Top-13 Out—of Home Media (Persons & % Reach):

{averoge week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

451,186 or 89.5% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos spend an average of 51.2 minutes per day driving, seeing Billboards and Signs. 68.6% Listen
to Local Radio Stations Out-of-Home for an average of 43.1 min

Adults 18 or older
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Top-13 Out—of -Home Media (Persons & % Reach) Adults 18 or older

(average week)
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Billboards & Signs (Weekly Drivers)
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® who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos

Total Persons:

691,926 or 86.7% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos spend an average of 48.9 minutes per day driving, seeing Billboards and Signs. 65.6% Listen
to Local Radio Stations Out-of-Home for an average of 36.5 min
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Top-13 Out—of~Home Media (Persons & % Reach): Adults 18 or older

[Average week)
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279,260 or 89.5% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos spend an average of 40.8 minutes per day driving, seeing Billboards and Signs. 72.1% Listen
to Local Radio Stations Out-of-Home for an average of 45.5 min
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37,488,083 or 87.% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos spend an average of 47.1 minutes per day driving, seeing Billboards and Signs representing 33.5%
of all Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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681,780 or 83.7% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos spend an average of 33.5 minutes per day driving, seeing Billboards and Signs representing 27.2%
of all Time Spent with Ad-Supported Out-of-Home Media.
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451,186 or 89.5% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos spend an average of 51.2 minutes per day driving, seeing Billboards and Signs representing 36.% of
all Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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691,926 or 86.7% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos spend an average of 48.9 minutes per day driving, seeing Billboards and Signs representing 33.% of
all Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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279,260 or 89.5% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos spend an average of 40.8 minutes per day driving, seeing Billboards and Signs representing 30.5%
of all Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

] "Share of Ad-Supported OOH Media"

99.7%

95.3%

89.5% 90.7%

§Q

o
v
76.1% i
0,
72.1% 70.8% 73.4%
68.6% 66.6%
9% of Weekly
Time Spent
Ad-Support:
OOH Media.
37.6%
27.4%
20.0% 21.5%
12.9%
8.7%
Weekly
Total
Persons L — IE——
A 1,704,726 1,330,034 1,378,509 7 1,790,381 , 432,966 B 643,597 B 207,207 ] 1,251,093 3 164,202 X 319,969
Billboards & Signs AMIFM Radio Walking in Towns, Grocery Stores Shopping Malls Restaurants & Bars Movie Theaters Gas Doctors' Podcasts
Avaraga (Weekly Drivers) Cities, Downtown Stations/Convenience  Offices/Hospitals
Daily Minutes Areas Stores
with Ad-Supported
OOH Media:
y o7 IEH
® who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos = WPB
wee DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 392 WESTPALM BEACH-BOCARATON ~ DMA  Scarborough R2 2024:Jan24-Aug24  Qual Intab 2,464 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. SOEﬁ_ for Anything , =

Medications (RX/non-RX drugs)-reasans bought past 12 months: Anxiety/depression



681,780 or 83.7% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos spend an average of 33.5 minutes per day driving an average of 19.5 miles each day and
are 42.8% more likely to use 6th Avenue (Seattle) than the Metro av

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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® who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos
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451,186 or 89.5% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos spend an average of 51.2 minutes per day driving an average of 29.8 miles each day and
are 30.9% more likely to use Highway 67/Highway 111 than the Metro
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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691,926 or 86.7% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos spend an average of 48.9 minutes per day driving an average of 28.5 miles each day and
are 50.8% more likely to use Route 15 than the Metro average.
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279,260 or 89.5% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos spend an average of 40.8 minutes per day driving an average of 23.7 miles each day and are
13.8% more likely to use PGA Blvd than the Metro average.
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33484 6.23%
33409
33415
33461
33460
33472
34953
33411
33446
33463
34952

§

%
I%

6.13%

5.92%
6.23%

8.07%

4.35%
1.56%

1.16%

g &
33

1.14%

g

29.830 1.59%

4.42%

33467
33435

S 2

E
B>

E2 Bl

33426
32958
33417
32962
33404
33401
33405
33432
33406
33445
34997
33437
32966

33,612 1.79%
o
31,357 1.67%

3.52%
159%
i
37,247 1.98%
"
1.97%

1.33%

PERTIE 1.25%

Medications (RX/non-RX drugs)-reasons bought past 12 months: Anxiety/depression

Top-26 Employment Zip Codes: Adults 18 or older

33000 P — .65%
sus PR 2

33431 2.02%

33415 m 2.36%

301 BB L

33472 ST 1s0%

34994 %

33432
33034
33486
33446
32058
33480
33406
33437
32062
34953
33407
33417
33404
33460
33449
34972
32966
33178
34950

1.43
pEXEEE  0.96%

PoRT oo
m 1.37%

1.15%
0.58%

r 1.12%
. 0.39%
36,008 1.92%
r 1.03%
0.39%
r- 1.00%
.28%
E 0.99%
0.64%
JLEEIM  1.06%
r 0.96%
0.40%
: 0.93%
13 768 R EVS
0.85%
0.56%

Hg%o.u%

0.74%

B8

0.70%
0.47%

mﬂg.ﬁs‘x

M 0.68%
i 0.56%
* Share of Everything




SUM(Adults 18 or older ...

L T——
32,647

185

cription Med

sidential Zip Codes: (Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Pres
D 1t F e " x :-. : 'i.__‘.'_" Pt T/ -_'....

s past 12mos) ‘

Top Re

=
=

£ T

X -.{""“L -

*® snare of Everything
for Anything

© 2024 Mapbox © OpenStreetMap | 4 - o

SEA OMA Scarborough R1 2024: Jon23-Jan24 Qual Intab 718
All Grophs and soefo.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
Medications (RX/non-RX drugs)-reasons bought past 12 months: Anxiety/depression




Top Residential Zip Codes: (Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos) ~ ||| SUM(Adults 18 or older ...

~ N )
! : "%
-TIy = 'ﬁ _
Vandalia
1 | =
| Centralia

101 19,106

—= } | 3 Mattomla Charleste | |
Shem;gri e

(H

-

Louisville
i ol
. ~ Fairfield !
Nash\.-iIlE'_\M .
i ount Vernon
I
Pinckneyville Mcleansboro Carmi

Herrin

(] - Al \ i * Carbondale  Marion

Y|

@2024 Mapbox @ OpenStreetMap I‘ | £ SR

ST DMA Scarborough R1 2024: Jan23-Jan24 Qual intab 381 * snare of Everything
for Anything

All Graphs and soefo.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Medications (RX/non-RX drugs)-reasons bought past 12 months: Anxiety/depression



Top Residential Zip Codes: (Adults 18 or older who used ANTI- ANXIETY/DEPRESSION Prescription Meds past 12mos) = | || SRR A R

=7 q__;_w"astanem___ﬂr wiGrove Defta | [
- o |23 15,965

ox © OpenSImetMap \

WDC DMA  Scorborough R12024:Feb23-Apr24  Qualintob 783 = share of Everything
All Graphs and soefo.ai Data Modeling Copyright © 2024 Hubbard Broodcasting, Inc. LLC. All rights reserved. for Anything

Medications (RX/non-RX drugs)-reasons bought past 12 months: Anxiety/depression



Top Residential Zip Codes: (Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past 12mos) | FERAG kA8 e ot
. SRR, B 241

19,430

©2024 Mapbox © OpenStreetMap |

WPE DMA  Scarborough R2 2024:Aug23-Aug24  Quallntab 392 = Snare of Everytning
All Grophs and soefo.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything _

Medications (RX/non-RX drugs)-reasons bought past 12 months: Anxiety/depression




13,158,560 or 30.5% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds
past 12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day
representing 32.% of all time spent daily with All forms of Print
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283,951 or 34.9% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9. minutes every day
representing 30.7% of all time spent daily with All forms of Print Me
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224,000 or 28.1% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day
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90,410 or 29.% of Adults 18 or older who used ANTI-ANXIETY/DEPRESSION Prescription Meds past
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9. minutes every day
representing 30.5% of all time spent daily with All forms of Print Medi
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Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers

Magazines

New York Times (Daily)

Wall street Journal (Daily)

Catalogs

USA Today (Daily)
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New York Times
(sunday)
10.7

Direct Mail

Wall Street
Journal
(Daily)

New York
imes (Daily) | Catalogs
a1

Local Daily
Newspaper(s)
(Sunday)
15.1

USA Today (Daily)
13.2

New York Times
(sunday)
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Wall Street Journal New York Times 7 39
(Daily) (Daily)
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Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers

Magazines

New York Times (Daily)

Wwiall Street Journal (Daily)

Catalogs

USA Today (Daily)

Books
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Medications (RX/non-RX drugs)-reasons bought past 12 months: Anxiety/depression

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Magazines
Local Daily
Newspaper(s)
(Sunday)
12.6

New York Times

(sunday)
10.7

Local Daily
Newspaper(s)
(DailysSunday) (Daily)
9.0 7.0

‘Wall Street Journal

Local Daily
Newspaper(s)
(Sunday)
15.1

USA Today (Daily)

Local Daily
Newspaper(s) (Daily
+sunday)

10.9

Local Daily
Newspaper(s) [Daily
10.4

Magazines
7.

Wall Street
Journal (Daily)
1.7
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