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6.4% or 16,853,618 of USA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Typical Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 46.8 years
old (4.1% younger than average) and have a $134,750 (50.3% higher than average) annual household...
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6.3% or 478,879 of CHI DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Typical Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 45.3 years
old (6.6% younger than average) and have a $151,848 (48.2% higher than average) annual household...
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4.5% or 85,733 of CIN DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Typical Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 48.9 years
old (.2% older than average) and have a $155,647 (64.3% higher than average) annual household income.
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4.9% or 189,104 of MSP DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Typical Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 48.6 years
old (.4% younger than average) and have a $157,919 (48.2% higher than average) annual household income.
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3.8% or 177,418 of PHX DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Typical Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 46.8 years
|old (4.7% younger than average) and have a $131,897 (41.8% higher than average) annual household...
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6.4% or 16,853,618 of USA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 91.4% more likely to
be a college graduate, 28.7% more likely to work full-time, 12.6% more likely to be married, 29.9% less
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6.3% or 478,879 of CHI DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 77.% more likely to
be a college graduate, 24.1% more likely to work full-time, 3.1% more likely to be married, 31.3% less likely
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4.5% or 85,733 of CIN DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 66.9% more likely to
be a college graduate, 16.9% less likely to work full-time, 28.3% more likely to be married, 24.4% less likely
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14t b Stage in Life: Adults 18 or older
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4.9% or 189,104 of MSP DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 102.% more likely to
be a college graduate, 9.4% more likely to work full-time, 19.% more likely to be married, 9.9% less likely to
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3.8% or 177,418 of PHX DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.

Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 157.2% more likely
to be a college graduate, 39.1% more likely to work full-time, 13.2% more likely to be married, 70.5% less

likely to be a parent of 1 or more children
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6.4% or 16,853,618 of USA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 12.6% more likely to
own their home, 59.8% more likely to own a higher valued home, 6.3% less likely to have a single-family
home, 5.1% less likely to have a dog.
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6.3% or 478,879 of CHI DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 19.4% more likely to

own their home, 29.9% more likely to own a higher valued home, 10.4% less likely to have a single-family
home, 4.1% less likely to have a dog.
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4.5% or 85,733 of CIN DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 29.4% more likely to

own their home, 31.9% more likely to own a higher valued home, 12.2% more likely to have a single-family
home, 3.8% more likely to have a dog.
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4.9% or 189,104 of MSP DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 10.6% more likely to

own their home, 34.6% more likely to own a higher valued home, 11.3% more likely to have a single-family
home, 6.5% less likely to have a dog.
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3.8% or 177,418 of PHX DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are .3% less likely to own
their home, 17.6% more likely to own a higher valued home, 12.1% less likely to have a single-family home,

6.% less likely to have a dog.

Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4{®pPets in Home: Adults 18 or older
Single Family House (unattached)
Own a Dog
Townhouse or attached Home F 11.0%
4.8%
. 6.9%
18.6% Condominium rs.g% Own a Cat
10.8%
0.0% 2.7% Apartment
p o [ 124,913 ] °
Rent Other Own Second Home Mobile Home or Manufactured || 2.2% Own other type of Pet
or Real Estate Home 8.3%
Property "
= who Flew RT to EUROPE past 12mos for a Personal/ Vacation Trip WPHX = who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip =PHX  who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip mPHX
-
vZ4l Value of Owned Home: Adults 18 or older Home Loans: Adults 18 or older
Average Value of Owned Home:
who Hew RT to EUROPE past 12mos for a...
PHX 530,206
15.5%
7.8% 8.8%
<$150K $150K-S200K  $200K-$250K  $250K-$300K  S300K-$350K  $350K-$500K  $500K-S750K  $750K-S1M S1VvH Home Mortgage Refinanced  Home Equity own
® who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip W PHX Hame Morigege Lnan/Hnme Home/Pmperty

Improvement  Outright (No
PHX DMA Scarborough R1 2024: Jan23-Feb24 Qual Intab 95 . Loan Mortgages)

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[((Airlines used for domestic/foreign travel past 12 months: Any airline flown AND No. trips outside cont. U.S. past 12 mo (primarily vacation): Any primarily vacation/personal foreign trip) AND Places visited overnight or longer past 12 months: Europe)]



6.4% or 16,853,618 of USA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 10.2% more likely
to look up D-I-Y advice online, 17.% more likely to always vote in local elections, 78.6% more likely to

belong to a gym, 62.% more likely to fly domest
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6.3% or 478,879 of CHI DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 4.8% more likely to
look up D-I-Y advice online, 21.5% more likely to always vote in local elections, 92.7% more likely to belong

to a gym, 53.1% more likely to fly domes
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belong to a gym, 81.5% more likely to fly dome

4.5% or 85,733 of CIN DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 28.7% more likely
to look up D-I-Y advice online, 2.7% more likely to always vote in local elections, 153.6% more likely to
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4.9% or 189,104 of MSP DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 21.5% more likely

to look up D-I-Y advice online, 18.4% more likely to always vote in local elections, 8.8% more likely to

belong to a gym, 66.5% more likely to fly domes
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3.8% or 177,418 of PHX DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 42.4% more likely
to look up D-I-Y advice online, 24.4% more likely to always vote in local elections, 83.1% more likely to

belong to a gym, 97.% more likely to fly domes
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Past 30-days QSR Users: Adults 18 or older

1time
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10 times or more 17.2%

= who Flew RT to EUROPE past 12mos for a Personal/ Vacation Trip

musa

Total Jlggq l;illy QSR Users: Avg. Monthly QSR Meals:

B88.7%

past yr., 60.4% less likely to smoke cigare

6.4% or 16,853,618 of USA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are .5% more likely to
use QSRs past mo., 17.9% more likely to use Sit-Down Restaurants past mo., 16.2% less likely to use Casinos
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Top-10 Cuisines: Adults 18 or older
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90.9%

7.0
6,865,033

6.3% or 478,879 of CHI DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 2.2% more likely to
use QSRs past mo., 18.% more likely to use Sit-Down Restaurants past mo., 12.4% less likely to use Casinos
past yr., 74.9% less likely to smoke cigare
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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Total Monthly QSR Users:
84.8% 89.1%

Past 30-days QSR Users: Adults 18 or older

mCiN

Avg. Monthly QSR Meals:

4.5% or 85,733 of CIN DMA Adults 18 or older Flew RT to EUROPE p

past yr., 87.8% less likely to smoke cigare

Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 4.8% less likely to
use QSRs past mo., 13.1% more likely to use Sit-Down Restaurants past mo., 5.8% less likely to use Casinos

ast 12mos for a Personal/Vacation Trip.
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Past 30-days QSR Users: Adults 18 or older
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Total Mcmthfy QSR Users:

u MsSP

Avg. Monthly QSR Meals:
87.6%

1 .. N
3.371.117

past yr., 78.4% less likely to smoke cigar

4.9% or 189,104 of MSP DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 1.7% less likely to

use QSRs past mo., 21.1% more likely to use Sit-Down Restaurants past mo., 26.4% less likely to use Casinos
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Total Monthly QSR Users:
89.3%

mPHX

Avg. Monthly QSR Meals:
90.7%

T -
4,184,809

3.8% or 177,418 of PHX DMA Adults 18 or older Flew RT to EUROPE

Casinos past yr., 84.1% less likely to smoke cigar

Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 1.5% less likely to
use QSRs past mo., 24.9% more likely to use Sit-Down Restaurants past mo., 19.9% more likely to use

past 12mos for a Personal/Vacation Trip.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ ] 1time

2 times

3 times
4 times
5 times

6-9times 0.8%

= who Flew RT to EURDPE past 12mos for a Personal/Vacation Trip

I 9%

—.
F
—

oo g

—

10 times or more
W PHX

Total Monthly Sit-Down Restaurant Users: A lown Restaurant Meals:
96.4% 77.2%

Drank Past 30~days. Adults 18 or older

1,688,835

-
W 16.1% U]

Liquor

Any Type of Beer
Wine

Imported Beer
Domestic Light Beer
Domestic Regular Beer

v

Microbrew / Craft Beer

= who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip

PHX DMA Scarborough R1 2024: Jan23-Feb24

= PHX

Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

lishsihes

mim mion)| Vsl pecle Sesthens sad/
Burgers [
wm Sports Bar umv
Asizn

# who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip " PHX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Flew RT to EUROPE past 12mos for @.. 11.8%

o 1a.6%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines

Upscale Restaurant

Bar [ Nightclub

Table Games (Craps, Poker, etc.)
Stage Show / Concert

Sports Betting

Spa Casinos visited past 12 months: Yes

= who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip HPHX
85

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[((Airlines used for domestic/foreign travel past 12 months: Any airline flown AND No. trips outside cont. U.S. past 12 mo (primarily vacation): Any primarily vacation/personal foreign trip) AND Places visited overnight or longer past 12 months: Europe)]

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes

= who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip



6.4% or 16,853,618 of USA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 44.4% more likely to

have a 401K, 9.6% less likely to have an Auto Loan, 90.7% more likely to Invest/Trade Stocks Online, 15.2%
less likely to pay with their Debit Card.

Investments Owned: Adults 18 or older
401K Plan
T
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R e
36,948,693 ST ELA
20.5%

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

Financial Services Has and/or Uses: Adults 18 or older
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529 Plan / College Savings Plan . 1. Account Mortgage ook
: an
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. . ] =
Professional Services Used*: Adults 18 or older Past 3-Months Payment Methods Used: Adults 18 or older
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Estate Planning 3 7’20% Ry d s 3

(*Past 12 Months)

Divorce / Family Attorney
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ﬁﬂlnvestments
Lo 4

3,507,791 46.4%

2,963,364

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs [ Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

= who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip

39.2%

30.3%
18.2%
14.4%
5,¢ 30.4%
pRULRCE 14.3%
24.9%
10.5%
10.4%

B
13.6%
i 5.T%

38.0%

6.3% or 478,879 of CHI DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 46.7% more likely to

have a 401K, 18.4% less likely to have an Auto Loan, 97.5% more likely to Invest/Trade Stocks Online, 15.6%
less likely to pay with their Debit Card.

Owned: Adults 18 or older

uCHI

Financial Services Has and/or Uses: Adults 18 or older

10.2%
4% 6.8%
- 5.4% 4.
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Professional Services Used*: Adults 18 or older

Tax Preparation Service

Online Investing / Stock Trading

Financial Planner

Accountant
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Real Estate Agent

Estate Planning

Divorce / Family Attorney

u who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip
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;E'Past 3-Months Payment Methods Used: Adults 18 or older
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Adults

4.5% or 85,733 of CIN DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.

have a 401K, 28.3% more likely to have an Auto Loan, 104.5% more likely to Invest/Trade Stocks Online, 9.1%
less likely to pay with their Debit Card.

18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 23.7% more likely to

nﬁdlnvestments Owned: Adults 18 or older

401K Plan 343737

I

IRA (Individual Retirement Account) s

Stocks or Stock Options
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529 Plan / College Savings Plan

a
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14.6%
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N ll Financial Services Has and/or Uses: Adults 18 or older
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Account Mortgage Loan or Home

Equity Loan
® who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip HCIN

Professional Services Used*: Adults 18 or older

Tax Preparation Service

378,422 19.9%

Fanasl Phnha

Online Investing / Stock Trading

20.5%
secounors [ —
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Real Estate Agent m 7.9%
*Past 12 Month:
Divorce / Family Attorney I:D‘T;% (*Pas nths)
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y'l_a'Past 3-Months Payment Methods Used: Adults 18 or older

PayPal VISA Debit Card MasterCard ~ Venmo Zelle Cash App  Google Pay  ApplePay Store Credit American Discover Facebook Squanecash Samsung Pay

card Express Messenger
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4.9% or 189,104 of MSP DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 36.6% more likely to

have a 401K, 21.7% more likely to have an Auto Loan, 116.2% more likely to Invest/Trade Stocks Online,
27.5% less likely to pay with their Debit Card

mﬁﬂlnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
IRA (Individual Retirement Account)
Stacks or Stock Options
Mutual Funds r
Money Market Funds M‘; 3%

24.9%
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Other (Crypto / NFTs / Metals, etc.) 8.6% Checking Savings  Debit or ATM Credit Card online Moile Orline Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home

Account Account card Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
529 Plan / College Savings Plan m A% Account Mortgage Loan or Home

: Equity Loan
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Professional Services Used*: Adults 18 or older ;E'Past 3-Months Payment Methods Used: Adults 18 or older
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3.8% or 177,418 of PHX DMA Adults 18 or older Flew RT to EUROPE past 12mos for a Personal/Vacation Trip.
Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip are 51.3% more likely to
have a 401K, 14.4% less likely to have an Auto Loan, 135.7% more likely to Invest/Trade Stocks Online, 33.4%
less likely to pay with their Debit Card
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Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an average of 2 days, 21
hours, 17 minutes and 32 seconds each week with All Forms of Media.

80.3% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an avg. of 7 hours and 48 minutes
each week listening to All Local AM/FM Radio, representing 9.1% of total time spent with all forms of Media.
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Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an average of 3 days, 0
hours, 2 minutes and 58 seconds each week with All Forms of Media.

80.7% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an avg. of 8 hours and 54 minutes
each week listening to All Local AM/FM Radio, representing 10.% of total time spent with all forms of Media.
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Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an average of 3 days, 9

hours, 6 minutes and 21 seconds each week with All Forms of Media.
67.9% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an avg. of 7 hours and 31 minutes
each week listening to All Local AM/FM Radio, representing 6.3% of totaltime spent with all forms of Media.
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Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an average of 3 days, 4
hours, 21 minutes and 41 seconds each week with All Forms of Media.

83.2% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an avg. of 8 hours and 53 minutes
each week listening to All Local AM/FM Radio, representing 9.7% of total time spent with all forms of Media.
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Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an average of 3 days, 15
hours, 29 minutes and 35 seconds each week with All Forms of Media.

84.7% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an avg. of 8 hours and 12 minutes
each week listening to All Local AM/FM Radio, representing 7.9% of total time spent with all forms of Media.
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Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an average of 2 days, 3
hours, 28 minutes and 20 seconds each week with All Forms of Ad-Supported Media.

74.8% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an avg. of 6 hours and 36 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.6% of total time spent with all forms of Ad-Supported M
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Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an average of 2 days, 7

hours, 19 minutes and 15 seconds each week with All Forms of Ad-Supported Media.
75.5% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an avg. of 7 hours and 21 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.% of total time spent with all forms of Ad-Supported M
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Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an average of 2 days, 12

hours, 0 minutes and 32 seconds each week with All Forms of Ad-Supported Media.
62.7% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an avg. of 6 hours and 35 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 6.9% of total time spent with all forms of Ad-Supported M
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Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an average of 2 days, 5
hours, 57 minutes and 0 seconds each week with All Forms of Ad-Supported Media.

73.9% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an avg. of 6 hours and 35 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.% of total time spent with all forms of Ad-Supported Me
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Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an average of 2 days, 15

hours, 9 minutes and 52 seconds each week with All Forms of Ad-Supported Media.
79.4% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an avg. of 7 hours and 44 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.7% of total time spent with all forms of Ad-Supported M
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Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an average
of 7 hours and 21 minutes each day with All Forms of Ad-Supported Media. 74.8% listen to Local
AM/FM Radio for an avg. of 56.6 minutes/day. (Local Radio delivers 9.6% of Time with Ad-Supported Media.)
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| Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an average
of 7 hours and 54 minutes each day with All Forms of Ad-Supported Media. 75.5% listen to Local
AM/FM Radio for an avg. of 63.1 minutes/day(Local Radio delivers 10.% of Time with Ad-Supported Med
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Top-13 AH Forms of Media (Persons & % Reach): Adults 18 or older Top-13 AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an average
of 8 hours and 34 minutes each day with All Forms of Ad-Supported Media. 62.7% listen to Local
AM/FM Radio for an avg. of 56.6 minutes/day. (Local Radio delivers 6.9% of Time with Ad-Supported Me
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Minneapolis

M - St. Paul

Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an average
of 7 hours and 42 minutes each day with All Forms of Ad-Supported Media. 73.9% listen to Local
AM/FM Radio for an avg. of 56.5 minutes/day. (Local Radio delivers 9.% of Time with Ad-Supported Media.)
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Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip spend an average
of 9 hours and 1 minutes each day with All Forms of Ad-Supported Media. 79.4% listen to Local
AM/FM Radio for an avg. of 66.4 minutes/day. (Local Radio delivers 9.7% of Time with Ad-Supported Me

dia.)
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12,602,315 or 74.8% of Adults 18 or older who Flew RT to EUROPE past 12mos for a
Personal/Vacation Trip listen to Ad-Supported Local AM/FM Radio for an average of 56.6 minutes
every day representing 40.% of all time spent daily with Ad-Supported Audio.
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Local AM/FM Radio

= 361,703 or 75.5% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation

Trip listen to Ad-Supported Local AM/FM Radio for an average of 63.1 minutes every day
representing 37.6% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio {Persons & % Reach): Adults 18 or older

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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= 53,764 or 62.7% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip listen to Ad-Supported Local AM/FM Radio for an average of 56.6 minutes every day

representing 37.1% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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Amazon Music

[ 139,676 or 73.9% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip listen to Ad-Supported Local AM/FM Radio for an average of 56.5 minutes every day
representing 42.% of all time spent daily with Ad-Supported Audio.
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Avg. Week AIIAudm {Persons & % Reach): Adults 18 or older

Local AM/FM Radio
YouTube Music
Podcasts

sty [ O™ vo Bl 4 :
o Music Podcasts Spotify
B - E———
e y : SiriusXM 16.2 15.6 15.5
Owned Music mm 321 Pandora
Pandora  PRRSSEE SRS Avg. Hours+Minutes/day with 13.1 v
Audio: Adults 18 or older = . Ama.. Mu...
Apple Music mm a9 1
4 TV Music SiriusXm Pandora ' pysic  cha

Amazon Music

TV Music Channels

""“ Ph@@rlx

w!""’

140,939 or 79.4% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip listen to Ad-Supported Local AM/FM Radio for an average of 66.4 minutes every day
representing 46.6% of all time spent daily with Ad-Supported Audio.
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12,602,315 or 74.8% of Adults 18 or older who Flew RT to EUROPE past 12mos for a
Personal/Vacation Trip listen to Ad-Supported Local AM/FM Radio for an average of 56.6 minutes
every day representing 40.% of all time spent daily with Ad-Supported Audio.
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361,703 or 75.5% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip listen to Ad-Supported Local AM/FM Radio for an average of 63.1 minutes every day
representing 37.6% of all time spent daily with Ad-Supported Audio.
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53,764 or 62.7% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
 Cincinnati Trip listen to Ad-Supported Local AM/FM Radio for an average of 56.6 minutes every day
: representing 37.1% of all time spent daily with Ad-Supported Audio.
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139,676 or 73.9% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip listen to Ad-Supported Local AM/FM Radio for an average of 56.5 minutes every day
representing 42.% of all time spent daily with Ad-Supported Audio.
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140,939 or 79.4% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip listen to Ad-Supported Local AM/FM Radio for an average of 66.4 minutes every day
representing 46.6% of all time spent daily with Ad-Supported Audio.
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Local AM/fM Radio Formats (Persons & % Reach): Adults 18 or old
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' 12,602,315 or 74.8% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Pop Contemporary Hit Radio, Classic Rock, and Country
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361,703 or 75.5% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Album Adult Alternative, Classic Rock, and
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= Cincinnati

53,764 or 62.7% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Hits, Classic Hits,
News/Talk/Information, Pop Contemporary Hit Radio, and Adult Cont
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News/Talk/Information

139,676 or 73.9% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Active Rock, Classic Hits, Country,
| Classic Rock, and All Sports.
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140,939 or 79.4% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, News/Talk/Information,
Hot AC, Country, and Adult Hits.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older

Local TV Stations

0

10,082,790 or 59.8% of Adults 18 or older who Flew RT to EUROPE past 12mos for a
Personal/Vacation Trip watch Ad-Supported Local TV Stations for an average of 83.2 minutes every
day representing 27.5% of all time spent daily with Ad-Supported Video.
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285,893 or 59.7% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip watch Ad-Supported Local TV Stations for an average of 94.4 minutes every day representing
34.8% of all time spent daily with Ad-Supported Video.
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113,375 or 60.% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip watch Ad-Supported Local TV Stations for an average of 103.2 minutes every day representing

Ct

St. Paul 26.5% of all time spent daily with Ad-Supported Video.
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< G : 23.% of all time spent daily with Ad-Supported Video.
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10,082,790 or 59.8% of Adults 18 or older who Flew RT to EUROPE past 12mos for a

Personal/Vacation Trip watch Ad-Supported Local TV Stations for an average of 83.2 minutes every
day representing 27.5% of all time spent daily with Ad-Supported Video.
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285,893 or 59.7% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip watch Ad-Supported Local TV Stations for an average of 94.4 minutes every day representing
34.8% of all time spent daily with Ad-Supported Video.
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60,616 or 70.7% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip watch Ad-Supported Local TV Stations for an average of 135.6 minutes every day representing

34.2% of all time spent daily with Ad-Supported Video.
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113,375 or 60.% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip watch Ad-Supported Local TV Stations for an average of 103.2 minutes every day representing
26.5% of all time spent daily with Ad-Supported Video.
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| 115,730 or 65.2% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip watch Ad-Supported Local TV Stations for an average of 94.6 minutes every day representing
23.% of all time spent daily with Ad-Supported Video.
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Local TVStatwn Programs (Persons & % Reach): Adults 18 or older
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285,893 or 59.7% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News -
Evening, Comedies, Game Shows, and Mystery/Suspense/Crime.
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113,375 or 60.% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
National/Network News, Movies, Comedies, and Local News - Mornin
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115,730 or 65.2% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Movies, Comedies, National/Network News, and Local News - Morni
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[ 12,837,087 or 76.2% of Adults 18 or older who Flew RT to EUROPE past 12mos for a
Personal/Vacation Trip use Ad-Supported Social Media for an average of 107.1 minutes every day
representing 20.1% of all time spent daily with Ad-Supported Digital Media.
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383,933 or 80.2% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip use Ad-Supported Social Media for an average of 136.7 minutes every day representing 24.% of
all time spent daily with Ad-Supported Digital Media.
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64,752 or 75.5% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip use Ad-Supported Social Media for an average of 101.1 minutes every day representing 18.5%
of all time spent daily with Ad-Supported Digital Media.
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140,217 or 74.1% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip use Ad-Supported Social Media for an average of 99.3 minutes every day representing 16.9% of
all time spent daily with Ad-Supported Digital Media.
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112,021 or 63.1% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip use Ad-Supported Social Media for an average of 113.9 minutes every day representing 19.1%
of all time spent daily with Ad-Supported Digital Media.
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12,182,386 or 72.3% of Adults 18 or older who Flew RT to EUROPE past 12mos for a
Personal/Vacation Trip use Ad-Supported Facebook for an average of 31.7 minutes every day

representing 29.6% of all time spent daily with Ad-Supported Social Media.
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352,926 or 73.7% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip use Ad-Supported Facebook for an average of 47.2 minutes every day representing 34.5% of all

time spent daily with Ad-Supported Social Media.
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26,071 or 30.4% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip use Ad-Supported YouTube Video for an average of 36.3 minutes every day representing 35.9%
of all time spent daily with Ad- Supported Social Media.
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68,671 or 36.3% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip use Ad-Supported YouTube Video for an average of 37.3 minutes every day representing 37.5%
of all time spent daily with Ad-Supported Social Media.
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77,275 or 43.6% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip use Ad-Supported YouTube Video for an average of 47.2 minutes every day representing 41.4%
of all time spent daily with Ad- Supported Social Media.

Facabock m_ﬂm

Instagram e S T 0 1735
YouTube Video B —————

TTok AR e——a T

X (Formerly "Twitter”)  FiFFET] — AT o
inkedin  [F E—T R
Reddit mm Avg. Hours+Minutes/day with all
Snapchat Mmﬁ. Social Media: Adults 18 or older linke... E5h

whatshy PO | ?i! B s s
Others(Rumble, Twitch, Gab, Par... mmm . . S .
; - - ﬂ m YouTube Video Instagram Linke... PRI 1 | Facebook TikTok X Reddit W...

TikTok Reddit
13.7 12.9 YouTube Video Instagram

! 30.6 26.7
X (Formerly
"Twitter") Pinterest

Blogs/Message Boards (read.. mm F2 438 27.8 T 50.5 12.8 (Formers 39 2.
tumblr PSR ' $0 ety § ‘
= who Flew RT to EUROPE past 12mos for a Pusn:ﬁ%lg:;:g:tmp m PHX ® who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip ® PHX
Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Facebook
Instagram
YouTube Video
TikTok
Linkedin
Pinterest

YouTube Video Instagram

Facebook TikTok 30.4 20.6

X (Formerly "Twitter")
Reddit

25.2 13,7

Avg. Hours+Minutes/day with Ad-

=
3 SR O SR R X e g o Joo fon 4
AR S SES O S X W ) e R N SR

N o LinkedIn Red
Snapchat Supported Social Media: Adults 18 Linkedin | Reddit - X 51 ' o
Vihatsapp orolder 1 8 3.4 (Forme... . 2
Others(Rumble, Twitch, Gab, Pa.., . :
( - m“ 17.9% - - YouTube Video Instagram X Pi . Facebook TikTok Pinteresty Bl.. S.
Blogs/Message Boards (read... FYPYarE 5.1% : e 47.2 12.1 (Forme... | 2.0 |” 6.8 12.8 B M. 2.7 oOt. &
. 0 HewRT to E
tumblr ho g?&% past 12mosfora 4
 who Flew RT to EUROPE past 12mos for a Personal AV acation Trip u PHX m who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip H PHX
PHX  DMA  Scarborough R12024:Jon23-Feb24  Qual ntab 95 soeﬁ * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. > for Anything .

[((Airlines used for domestic/foreign travel past 12 months: Any airline flown AND No. trips outside cont. U.S. past 12 mo (primarily vacation): Any primarily vacation/personal foreign trip) AND Places visited overnight or longer past 12 months: Europe)]



12,182,386 or 72.3% of Adults 18 or older who Flew RT to EUROPE past 12mos for a
Personal/Vacation Trip use Ad-Supported Facebook for an average of 31.7 minutes every day
representing 29.6% of all time spent daily with Ad-Supported Social Media.
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352,926 or 73.7% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip use Ad-Supported Facebook for an average of 47.2 minutes every day representing 34.5% of all
time spent daily with Ad-Supported Social Media.
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26,071 or 30.4% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip use Ad-Supported YouTube Video for an average of 36.3 minutes every day representing 35.9%
of all time spent daily with Ad-Supported Social Media.
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68,671 or 36.3% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip use Ad-Supported YouTube Video for an average of 37.3 minutes every day representing 37.5%
of all time spent daily with Ad-Supported Social Media.
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77,275 or 43.6% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip use Ad-Supported YouTube Video for an average of 47.2 minutes every day representing 41.4%
of all time spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,281,457,
Social Media: 821,801; Local Radio: 794,349; Non-Prem. Cable: 399,689; Local TV: 381,985
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 41,704;
Social Media: 27,176; Local Radio: 22,812; Non-Prem. Cable: 12,670; Local TV: 11,398
reaching Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/V
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= M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 6,234;
= Cmcmnata Social Media: 4,690; Local Radio: 3,171; Non-Prem. Cable: 3,022; Local TV: 2,337 reaching

Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacati

20,000

10,000

5,000

hg
0&’

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Flew RT to EUROPE past 12mos for a
Personal/Vacation Trip

o

BB D BB EETEPETDED R R GR 5
SRS G P T TG A F A ol
s Mon-Fri Local AM/FM Radio AQH e \Mon-Fri Local TV Station AQH

e Von-Fri Non-Premium Cable TV AQH e Mon-Fri Social Media AQH

e [VlON- Fri Digital Media (Less Social) AQH

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
CIN Metro Area Adults 18 or older

600,000

500,000

400,000

300,000

200,000

100,000

NP o R R @ A P R WAt R R R R R R AR R R R AR
06"{9'\?'5"0?5’&?'\"9%9 Q’b».;b\,;\:“ﬂ,qﬁﬂﬂﬁvﬂtﬁ & ¥ @QQQQ’»O
e Mon-Fri Local AM/FM Radio AQH e Mon-Fri Local TV Station AQH

e Vlon-Fri Non-Premium Cable TV AQH e M on-Fri Social Media AQH
e Mon-Fri Digital Media (Less Social) AQH

CIN DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab 101

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

':; * Share of Everything
.al for Anything _

[((Airlines used for domestic/foreign travel past 12 months: Any airline flown AND No. trips outside cont. U.S. past 12 mo (primarily vacation): Any primarily vacation/personal foreign trip) AND Places visited overnight or longer past 12 months: Europe)]




!\ﬂmnmool

W - St. Paul

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 14,104;
Local Radio: 8,985; Social Media: 8,451; Local TV: 3,783; Non-Prem. Cable: 2,888 reaching
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 17,160;
Social Media: 8,873; Local Radio: 8,858; Non-Prem. Cable: 6,173; Local TV: 5,364 reaching
Adults 18 or older who Flew RT to EURQOPE past 12mos for a Personal/Vacat
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' 15,360,390 or 91.1% of Adults 18 or older who Flew RT to EUROPE past 12mos for a

Personal/Vacation Trip spend an average of 49.4 minutes per day driving, seeing Billboards and
Signs. 62.5% Listen to Local Radio Stations Out-of-Home for an average of 34.3
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Top-13 Out-of Home Medra (Persons & % Reach): Adults 18 or otder
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417,114 or 87.1% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip spend an average of 42.9 minutes per day driving, seeing Billboards and Signs. 63.1% Listen to
Local Radio Stations Out-of-Home for an average of 38.2 min
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Top-13 Out—of Home Media (Persons & % Reach): Adults 18 or older
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81,641 or 95.2% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip spend an average of 48.4 minutes per day driving, seeing Billboards and Signs. 52.4% Listen to
Local Radio Stations Out-of-Home for an average of 34.3 minu
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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168,828 or 89.3% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip spend an average of 55.9 minutes per day driving, seeing Billboards and Signs. 61.7% Listen to
Local Radio Stations Out-of-Home for an average of 34.2 min
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175,168 or 98.7% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip spend an average of 57. minutes per day driving, seeing Billboards and Signs. 66.4% Listen to
Local Radio Stations Out-of-Home for an average of 40.2 minu

Top-13 Out—of -Home Media (Persons & % Reach): Adults 18 or older
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15,360,390 or 91.1% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip
spend an average of 49.4 minutes per day driving, seeing Billboards and Signs representing 33.8% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
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417,114 or 87.1% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip
spend an average of 42.9 minutes per day driving, seeing Billboards and Signs representing 28.2% of all
Time Spent with Ad-Supported Out-of-Home Media.
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81,641 or 95.2% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip
spend an average of 48.4 minutes per day driving, seeing Billboards and Signs representing 36.1% of all
Time Spent with Ad-Supported Out-of-Home Media.
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168,828 or 89.3% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip
spend an average of 55.9 minutes per day driving, seeing Billboards and Signs representing 37.9% of all
Time Spent with Ad-Supported Out-of-Home Media.
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175,168 or 98.7% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip
spend an average of 57. minutes per day driving, seeing Billboards and Signs representing 38.1% of all Time
Spent with Ad-Supported Out-of-Home Media.
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417,114 or 87.1% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip spend an average of 42.9 minutes per day driving an average of 25. miles each day and are
106.4% more likely to use Edens Expressway (1-94) than the Metro

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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81,641 or 95.2% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip spend an average of 48.4 minutes per day driving an average of 28.1 miles each day and are
235.8% more likely to use |-675 than the Metro average.
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168,828 or 89.3% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip spend an average of 55.9 minutes per day driving an average of 32.6 miles each day and are
127.8% more likely to use County Road 42 than the Metro average

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Avg. Hours+Minutes/day Driving:

Top-26 Residential Zip Codes: Adults 18 or older
86001 11.91%
85016
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85254
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85258
85048

85014
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86305
85143
85283

85122
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85210
85546
85251
85020
85266
85288
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85226

175,168 or 98.7% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip spend an average of 57. minutes per day driving an average of 33.2 miles each day and are
81.2% more likely to use North Hayden Road than the Metro averag

Top-26 Employment Zip Codes: Adults 18 or older
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[((Airlines used for domestic/foreign travel past 12 months: Any airline flown AND No. trips outside cont. U.S. past 12 mo (primarily vacation): Any primarily vacation/personal foreign trip) AND Places visited overnight or longer past 12 months: Europe)]
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Top Residential Zip Codes: (Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip)
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Top Residential Zip Codes: (Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation Trip)

- SUM(Adults 18 or older ...

e udllu.p
| £ SHE 54 21,123
i Q7 <
o P - X M“L/\ 5
q {{, \j McDowell
& ﬁ-.WInslnw I Fountain Hills
> ! = Sl : 7
' F\T : - — Holbrook petr(f @
| Sedona | S e Waddell
s | s Mati -V
ChoValley Jerome ‘
- 5 1 3
BE‘-W' . % Verrado Litchfield Park
Ll ]2 1 CampVerde
riies S, | Snowflake ol Goodyear @
LL. J'N - Tolleson
& ndale
J\Eﬁ)‘/ 280 | ey
Paysoh Show Low | Mouheal
. iy MC 85,
‘85338
550 202
Wickepbury w < Chandler
| i Whiterive Gila Crossing g B
\ F‘_L'_[_J].J', Queen Creek
() \
- 2080 . e
Globe 1 Stotonic e
- - 3348
. N
o -
© 2024 Mapbox © OpenStreetMap o ,
=
: v '
Gila Bend Ainlegman
——— - Ca de
g = = oy ¢ Siiver City
i ol oy

Lewdehi v

© 2024 Mapbox © OpenStreetMap

[((Airlines used for domestic/foreign travel past 12 months: Any airline flown AND No. trips outside cont. U.S. past 12 mo (primarily vacation): Any primarily vacation/personal foreign trip) AND Places visited overnight or longer past 12 months: Europe)]



Avg. Week AI Print I'gmeﬂgiq (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
% Time !gt

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
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All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

New York Times (Daily)

‘wall Street Journal (Daily)

Catalogs

USA Today (Daily)

representing 31.2% of all time spent daily with All forms of Print

6,228,210 or 37.% of Adults 18 or older who Flew RT to EURQOPE past 12mos for a Personal/Vacation
Trip read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.7 minutes every day
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179,264 or 37.4% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.7 minutes every day
representing 30.% of all time spent da;ly with All forms of Print Me
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35,686 or 41.6% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip read Local Daily Newspaper(s) (Daily+Sunday) for an average of 12.1 minutes every day
representing 30.3% of all time spent dally with All forms of Print M
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Local Daily Newspaper(s) (Daily+Sunday)
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91,310 or 48.3% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.4 minutes every day
representing 35.5% of all time spent daily with All forms of Print Me
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36,479 or 20.6% of Adults 18 or older who Flew RT to EUROPE past 12mos for a Personal/Vacation
Trip read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.7 minutes every day
representing 23.% of all time spent daily with All forms of Print Med

Avg. Week AII Print Medm {Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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