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Typical Adults 18 or older who listened to HUBBARD RADIO in the past 7

I RADIO

HU BBARD 21.6% or 821,132 of SEATTLE-TACOMA Metro Adults 18 or older listened to HUBBARD RADIO in the past 7 days.

days are 46.2 years old (2.9%

younger than average) and have a $126,622 (1.8% lower than average) annual household income.
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@ Percent of Market: Adults 18 or older **Gender of Target vs. Market: Adults 18 or older
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3.4% or 127,237 of SEATTLE-TACOMA Metro Adults 18 or older listened to KPNW-FM in the past 7 days.
Typical Adults 18 or older who listened to KPNW-FM in the past 7 days are 51.7 years old (8.5% older than
average) and have a $120,691 (6.4% lower than average) annual household income.
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10.% or 378,309 of SEATTLE-TACOMA Metro Adults 18 or older listened to KQMV-FM in the past 7 days.
Typical Adults 18 or older who listened to KQMV-FM in the past 7 days are 42. years old (11.9% younger
than average) and have a $116,887 (9.4% lower than average) annual household income.
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warm

106.9

11.6% or 440,469 of SEATTLE-TACOMA Metro Adults 18 or older listened to KRWM-FM in the past 7 days.
Typical Adults 18 or older who listened to KRWM-FM in the past 7 days are 47.9 years old (.5% older than
average) and have a $138,313 (7.2% higher than average) annual household income.
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of 1 or more children under 18.

21.6% or 821,132 of SEATTLE-TACOMA Metro Adults 18 or older listened to HUBBARD RADIO in the past 7 days
Adults 18 or older who listened to HUBBARD RADIO in the past 7 days are 2.8% less likely to be a college
graduate, 9.6% more likely to work full-time, .8% less likely to be married, 15.9% more likely to be a parent
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3.4% or 127,237 of SEATTLE-TACOMA Metro Adults 18 or older listened to KPNW-FM in the past 7 days.

Adults 18 or older who listened to KPNW-FM in the past 7 days are 12.4% less likely to be a college
graduate, 22.9% more likely to work full-time, 10.5% more likely to be married, 19.4% more likely to be a

parent of 1 or more children under 18.
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more children under 18.

SEATTLE'S #1 HIT MUSIC STATION,

10.% or 378,309 of SEATTLE-TACOMA Metro Adults 18 or older listened to KQMV-FM in the past 7 days.
Adults 18 or older who listened to KQMV-FM in the past 7 days are 5.3% less likely to be a college graduate,
7.8% more likely to work full-time, 3.6% less likely to be married, 39.1% more likely to be a parent of 1 or
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2114t b Stage in Life: Adults 18 or older
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11.6% or 440,469 of SEATTLE-TACOMA Metro Adults 18 or older listened to KRWM-FM in the past 7 days.
Adults 18 or older who listened to KRWM-FM in the past 7 days are .8% more likely to be a college
graduate, 7.6% more likely to work full-time, 1.3% more likely to be married, 7.8% more likely to be a
parent of 1 or more children under 18.
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Adults 18 or older who listened to HUBBARD RADIO in the past 7 days are 4.4% less likely to own their home,
RAD'O .6% more likely to own a lower valued home, .4% more likely to have a single-family home, 5.1% more likely
to have a dog.

H U BBARD 21.6% or 821,132 of SEATTLE-TACOMA Metro Adults 18 or older listened to HUBBARD RADIO in the past 7 day
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to have a dog.

3.4% or 127,237 of SEATTLE-TACOMA Metro Adults 18 or older listened to KPNW-FM in the past 7 days.
Adults 18 or older who listened to KPNW-FM in the past 7 days are 14.8% more likely to own their home,
5.6% more likely to own a lower valued home, 14.3% more likely to have a single-family home, .9% less likely
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<$150K

mﬁm Type of Home: Adults 18 or older 4®'Pets in Home: Adults 18 or older

Own a Dog

Own a Cat

%

Own other type of Pet
7.1

m who listened to KPNW-FM in the past 7 days W SEATTLE-TACOMA

&Home Loans: Adults 18 or older

10.9%
8.4%

Home Mortgage Refinanced Home Equity Own
Home Mortgage Loan/Home Home/Property
Improvement  Outright (No
Loan Mortgages)




10.% or 378,309 of SEATTLE-TACOMA Metro Adults 18 or older listened to KQMV-FM in the past 7 days.
Adults 18 or older who listened to KOMV-FM in the past 7 days are 14.8% less likely to own their home, .8%

more likely to own a higher valued home, 8.7% less likely to have a single-family home, 2.6% less likely to
have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older

Single Family House (unattached)
62.1% Own a Dog

Townhouse or attached Home 7:3%
6.7%

Own a Cat

32.6% I 3.1%
3

Condominium
9%

9.9% 9.6%

- freriment .
— 19.7%
362,651

Own Second Home Mobile Home or Manufactured 4.2% Own other type of Pet
or Real Estate Home 4.7% 7.1%
Property
= who listened to KQMV-FM in the past 7 days B SEATTLE-TACOMA = who listened to KOMV-FM in the past 7 days mSEATTLE-TACOMA = who listened to KOMV-FM in the past 7 days WSEATTLE-TACOMA
-
¢4l Value of Owned Home: Adults 18 or older &Home Loans: Adults 18 or older
Averoge Vaolue of Owned Home: 31.0%
who listened to KQMV-FM inthe past 7 days
SEATTLE-TACOMA 5842 701
19.4%

10.9%
8.4%

1.4% 1.0% 0.9% S 3.8%
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) . Home Mortgage Loan/Home Home/Property
m who listened to KQMV-FM in the past 7 days W SEATTLE-TACOMA
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11.6% or 440,469 of SEATTLE-TACOMA Metro Adults 18 or older listened to KRWM-FM in the past 7 days.
warm Adults 18 or older who listened to KRWM-FM in the past 7 days are .1% more likely to own their home, 2.1%

106 9 more likely to own a higher valued home, 3.7% more likely to have a single-family home, 10.6% more likely to
o have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older

64.4%
Single Family House (unattached) ” 39.0%
35.2%
Townhouse or attached Home 5-7%
B 67%
2.4% 27.6%
Condominium Own a Cat
13.8% I 3.9% 30.2%
9.6% :
6.1% 7.5% oartment _10-8%
partmen
aQ,
26,857 BEIERCM | 60,914 19.7% 8.5%
Other Own Second Home Mobile Home or Manufactured 5.3% Own other type of Pet
or Real Estate Home l 4.7%
Property :
who listened to KRWIM-FM in the past 7 days B SEATTLE-TACOMA who listened to KRWM-FM in the past 7 days W SEATTLE-TACOMA who listened to KRWM-FM in the past 7 days = SEATTLE-TACOMA
-
¢Z4l Value of Owned Home: Adults 18 or older 0 Home Loans: Adults 18 or older
Average Vaolue of Owned Home:
who listened to KRWM-FM in the past 7 days
SEATTLE-TACOMA 5842,701 26-8%
22.3%
ﬂ B 2% L% o o
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HUBBARD
RADIO

_Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

(49, 1%|
' '

21.6% or 821,132 of SEATTLE-TACOMA Metro Adults 18 or older listened to HUBBARD RADIO in the past 7 days
Adults 18 or older who listened to HUBBARD RADIO in the past 7 days are 2.8% less likely to look up D-I-Y
advice online, 1.8% less likely to always vote in local elections, 13.6% less likely to belong to a gym, 7.6%

more likely to fly domestic past yr.

Political Activity: Adults 18 or older

86.9%
Registered to Vote Democrat [ Lean blican / Lean Ind dent / None
(In District of Residence) Democrat Republlcan of These

PresidentialElections: Alwoy:  E—

Presidential Elections: Sometimes g

Statewide Elections: Always

Statewide Elections: Sometimes

18.5% 17.9%
e e 13.4% 12.5%)

Restau@nt Health Redpes/ Online Phone Do-it-Yourself  Medical Fitness/Diet Home / apparel/  Job Search/ Take Online Career Education Electronic Homework  Religion/ Photography Genealogy Pamnting/ Online Dating
information / Information Meal Planning [ Video call Advice services/  Information Garden ideas Beauty Wleas Postresume  Classes  Development  [Research Invite [¥ou oryour spirituality  [snapfish, Family advice  senvice WGIEMMS.A’WM m
Reviews Suggestions  [skype, information schools, child's) Shutte fly, - A
FaceTime, applcation, etc) Local Elections: Sometimes
ate) Finandng)
¥ who listened to HUBBARD RADIO in the past 7 days W SEATTLE-TACOMA m who listened to HUBBARD RADIO in the past 7 days W SEATTLE TACOMA

(9
@ﬁTop-SO past 12-months Active Lifestyle Activites: Adults 18 or older

47.7%|
I nm‘l l '

Grilling - Gamening  Lawn Care Hiking - camping Bicyding  Swimming  Volunteer
oundoor  (Flowersor Backpacking wark
Cooking  Vegetables)

SEATTLE-TACOMA Metro Scarborough R2 2024: Aug23-Aug24

‘\k Past 12-months Domestic Airline Trips: Adults 18 or older
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1trip 18.4%
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) 9.4%
EL 261,909 9.5%
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- 13.5%
S 17 064 13.6%

10+ trips [l moen) ao Flew Domestic past year:

Avg. # Domestic Flights:
11.9%
il PR R D = e o e

4 trips

18, 0%|
15.7%|
) i

Sewing - Jogging - Belong to Boating Bowling Fishing  Yoga- Pilates Gmup Fitness Adult Basketball Competitive Snow Skiing - Follow a Football  Caregiver of Tennis Softball - Organized Hunting
crafts Running  Health Club or continuing video Gaming snowboarding weight Loss aging Parent Baseball Road Rate
Gym Education Progmm or Relative (5K,
Marall-ln‘
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98 9 3.4% or 127,237 of SEATTLE-TACOMA Metro Adults 18 or older listened to KPNW-FM in the past 7 days.
Adults 18 or older who listened to KPNW-FM in the past 7 days are 31.1% less likely to look up D-I-Y advice

gﬁi online, 10.% more likely to always vote in local elections, 24.% less likely to belong to a gym, 12.4% more
likely to fly domestic past yr.

_Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older al Activity: Adults 18 or older
: 50.8% m 27.7%
49,1%)|
Registered to Vote Democrat / Lean publican / Lean Independent / None
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Presidentil lections: Ay
- o Presidential Elections: Sometimes E‘
L e
Statewide Elections: Sometimes m
RestaurEnt neal\'l! Reups;‘_ ‘online Phone Do-it- v?umelf Mer_hul Flmss([_let Home/ apparel/  Jobsearch/ Take Online Ccareer Education Elen[nm: Homework Re_ll_glonf photography  Genealogy va[emmg_;‘ Online |:_|anng -
|M::|I"|:a:~n:|f Iinformation M;;::;:‘.:g f\;ism:all Aadvice "zr::::"il information Garden ideas Beauty ideas Post resume Classes  Development {R;:::l Invite {v:n':ur;;ur spirituality ;Tntﬁ;; Family advice  Service LocafElecﬁms:Aiways
FaceTime, Application, etal Local Elections: Sometimes
ete) Finandng} 3L1%
M who listened to KPNW-FM in the past 7 days W SEATTLE-TACOMA u who listened to KPNW-FM in the past 7 days W SEATTLE TACOMA

«
@& Top-30 past 12-months Active Lifestyle Activites: Adults 18 or older % Past 12-months Domestic Airline Trips: Adults 18 or older
2trips e — 13,45

) 8.7%
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10.% or 378,309 of SEATTLE-TACOMA Metro Adults 18 or older listened to KQMV-FM in the past 7 days.
Adults 18 or older who listened to KQMV-FM in the past 7 days are 1.5% less likely to look up D-I-Y advice
online, 22.6% less likely to always vote in local elections, 4.6% less likely to belong to a gym, 7.9% more
likely to fly domestic past yr.

‘_Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

54.5%]
49.1%|
[ ' '

Restaur@nt Health Redpes/ Online Phone Do-it-vourself  Medical Fitness/Diet Home/ apparel/  Jobsearch/ Take Online
information f/ information Meal Planning f video call Advice Services/  Information Garden ideas Beauty ideas Postresume Classes
Reviews Suggestions  [Skype, Information
FaceTime,
ete)

M who listened to KQMV-FM in the past 7 days

Ccareer Education Electronic  Homework  Religion /
Development  [Research Imite  [vouorvour Spirtuality
Schools, child's)

Application,
Finanging)
M SEATTLE-TACOMA

17.0%| £
1 i o o i

Photography
{snapfish,
Shutte fly,

etc)

Genealogy

Political Activity: Adults 18 or older

86.9%
..Ismﬁw

publican / Lean Independent / None
Republican of These

27.7%

Registered toVote Democrat [ Lean
(In District of Residence) Democrat

Presidential Elections: Always
Presidential Elections: Sometimes

Statewide Elections: Always

Statewide Elections: Sometimes
Parenting/ Online Dating
Family advice  Service

Local Elections: Always
Local Elections: Sometimes

m who listened to KQMV-FM in the past 7 days

50.1%

31.1%
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18.0%
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Class
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Yoga- Pilates Group Fitness

% Past 12-months Domestic Airline Trips: Adults 18 or older
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; 15.0%
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11.6% or 440,469 of SEATTLE-TACOMA Metro Adults 18 or older listened to KRWM-FM in the past 7 days.
\VEld Adults 18 or older who listened to KRWM-FM in the past 7 days are 2.1% more likely to look up D-I-Y
106 9 advice online, 8.6% more likely to always vote in local elections, 6.3% less likely to belong to a gym, 4.1%

more likely to fly domestic past yr.

litical Activity: Adults 18 or older

50.8% m 27.7%

49.1%|
Registered to Vote Democrat / Lean publican / Lean Independent / None

a0.1% (In District of Residence) Democrat Republican of These
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Reviews Suggestions  [Skype, Information Schools, child's) Shutte iy, Local Elections: Always
FaceTime, applcation, etc) Local Elections: Sometimes
ete) Finandng} 3L1%
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HUBBARD
RADIO

30-days QSR Users: Adults 18 or older

Past

- 1time

10.5%

2 times

3 times

4 times

5 times

6-9times

10times or more

9.2%
mwheo listened to HUBBARD RADIC in the past 7 days

Total Aggqg.:‘: ly QSR Users: Avg. Monthly QSR Meals:

W SEATTLE-TACOMA

83.6%

3,171,289

more likely to smoke cigarettes.

21.6% or 821,132 of SEATTLE-TACOMA Metro Adults 18 or older listened to HUBBARD RADIOQ in the past 7 days.
Adults 18 or older who listened to HUBBARD RADIO in the past 7 days are 3.% more likely to use QSRs past
mo., 3.5% more likely to use Sit-Down Restaurants past mo., 17.7% more likely to use Casinos past yr., 47.%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time 18.0%

2 times

16.2%

3 times

4 times

5 times

6 - 9times

10 times or more

3.1%
m who listened to HUBBARD RADIO in the past 7 days

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

B SEATTLE-TACOMA

74.0% 71.5%

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexican  Piza  Coffee  Chinese Indian/ Bagel/  Iaian  Upscale Seafood  Wings/
House / Thai/  Donut/ Burgers /
Coffee Bar Other Bakery Sports Bar
Asian

mwho listened to HUBBARD RADIO in the past 7 days W SEATTLE-TACOMA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who listened to HUBBARD RADIO in the past 7 days 19.5%

searmeTacoma 18.65%

Drank Past 30-days: Adults 18 or older

Liquor - pereyrs 46.3%
Any Type of Seer
Wine
imported Beer
Domestic Regular Beer

Domestic Light Beer 264 950 20.2%
17.0%
16.9%

Microbrew / Craft Beer prrsrrs

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

30.9%

8.2%
326,048 6.0%
B
3.4%

Upscale Restaurant

1 33
Table Games (Craps, Poker, etc.) 91

Bar [/ Nightclub

39.1%

Stage Show / Concert

Sports Betting

Spa

2.8%
2.4%

Other Gambling Casinos visited past 12 months: Yes

m who listened to HUBBARD RADIO in the past 7 days W SEATTLE-TACOMA

SEATTLE-TACOMA Metro Scarborough R2 2024: Aug23-Aug24
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Used Past 30-days: Adults 18 or older

19.1%

Cigarettes

Vape

Marijuana / Cannabis
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Past 30-days QSR Users: Adults 18 or older
i
3 imes
3 times -lml
10times or more “

m who listened to KPNW-FM in the past 7 days B SEATTLE-TACOMA

Avg. Monthly QSR Meals:

Total Monthly QSR Users:
91.5% 83.6%

I
3,171,289

more likely to smoke cigarettes.

3.4% or 127,237 of SEATTLE-TACOMA Metro Adults 18 or older listened to KPNW-FM in the past 7 days.
Adults 18 or older who listened to KPNW-FM in the past 7 days are 9.5% more likely to use QSRs past mo.,
18.1% more likely to use Sit-Down Restaurants past mo., 19.9% more likely to use Casinos past yr., 30.7%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

€ 1time 18.0%
3 times 11.4%
4 times 10.4%
6- Otimes w
10times or more

 who listened to KPNW-FM in the past 7 days W SEATTLE-TACOMA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

84.5% 71.5%
3.5

Drank Past 30-days: Adults 18 or older

Liquer

1,755,409 46.3%

Any Type of Beer 1,648,361 43.4%

1,302,673 34.3%
1,072,378 28.3%

Wine

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexican  Pizza

mwho listened to KPNW-FM in the past 7 days

4,48
i i

coffee  chinese  indian / malizn  upstale  seafood  wings/
House / Thaif  Donut/ Burgers /
Coffee Bar Other Bakery Sports Bar
asian

BSEATTLE-TACOMA
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who listened to KPNW-FM in the past 7 days 23.0%

SEATTLE-TACOMA [Vt 2 0] 18.6%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

30.9%

Upscale Restaurant

Table Games (Craps, Poker, etc.)

Imported Beer : Bar / Nightclub
Domestic Regular Beer Stage Show / Concert
Domestic Light Beer - v Sports Betting 6.0%
Microbrew / Craft Beer 6?.5!‘3?% ' Spa 2'373‘_‘%
Other Gambling 51'3?295 Casinos visited past 12 months: Yes
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Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes Vape
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Past 30-days QSR Users: Adults 18 or older

1time

3 times

4 times

5 times

6 - 9times

10times or more

m who listened to KQMV-FM in the past 7 days

2 times

Total Monthly QSR Users:
87.3%

T MUIST

12.6%

11.7%

W SEATTLE-TACOMA

Avg. Monthly QSR Meals:

more likely to smoke cigarettes.

10.% or 378,309 of SEATTLE-TACOMA Metro Adults 18 or older listened to KOMV-FM in the past 7 days.
Adults 18 or older who listened to KOMV-FM in the past 7 days are 4.5% more likely to use QSRs past mo.,
4.3% more likely to use Sit-Down Restaurants past mo., 11.5% more likely to use Casinos past yr., 87.7%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

€ 1time o

2 times

16.2%

3 times 11.4%

4 times 10.4%

5 times 5.4%

6-9times 7.1%

10times or more

® who listened to KQMV-FM in the past 7 days W SEATTLE-TACOMA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
74.6% 71.5%

mememem | IEH

Drank Past 30-days: Adults 18 or older

Liquer

Any Type of Beer
Wine

Imported Beer
Domestic Regular Beer
Domestic Light Beer

Microbrew / Craft Beer

1,755,409

1,648,361

1,302,673

1,072,378

967,634

764,950

640,849

46.3%
43.4%
34.3%
28.3%
25.5%

20.2% -
18.9%

16.9%

¥ who listened to KQMV-FM in the past 7 days HSEATTLE-TACOMA

SEATTLE-TACOMA Metro
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

ih

Mexican  Pizza  coffee  chinese indian/ Bagel/ nalian  Upscalle  seafood  wings/

House / Thai/  Donutf Burgers /
Coffes Bar Other  Bakery Sparts Bar
asian
mwho listened to KOMV-FM in the past 7 days B SEATTLE-TACOMA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who listened to KQMV-FM in the post 7 doys | 83i6360 I 22.1%

SEATTLE-TACOMA [Vt 2 0] 18.6%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

1,171,833 30.9%

Upscale Restaurant 528,575 13.9%

Table Games (Craps, Poker, etc.)

442,919 11.7%

Bar / Nightclub TihoE

Stage Show / Concert
Sports Betting

Spa

o

Other Gambling

Casinos visited past 12 months: Yes

= who listened to KQMV-FM in the past 7 days B SEATTLE-TACOMA
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Used Past 30-days: Adults 18 or older
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warm

106.9

Past 30-days QSR Users: Adults 18 or older
Eadd 1o
ik

12.6%

2 times

3 times

4 times 11.7%

5 times 10.5%

6-9times

10times or more

9.2%
mwheo listened to KRWM-FM in the past 7 days

Avg. Monthly QSR Meals:

W SEATTLE-TACOMA

Total Monthly QSR Users:
83.2%

83.6%

3,171,289

likely to smoke cigarettes.

11.6% or 440,469 of SEATTLE-TACOMA Metro Adults 18 or older listened to KRWM-FM in the past 7 days.
Adults 18 or older who listened to KRWM-FM in the past 7 days are .5% less likely to use QSRs past mo.,
3.9% less likely to use Sit-Down Restaurants past mo., 21.4% more likely to use Casinos past yr., 45.5% more

. 1time

2 times

3 times

4 times

5 times

6 - 9times

10 times or more

3.1%
® who listened to KRWM-FM in the past 7 days

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

68.7% 71.5%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

18.0%

16.2%

B SEATTLE-TACOMA

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

ii

52.73

exican Piza

m who listened to KRWM-FM in the past 7 days

h

Coffee  Chinese Indian/ Bagel/ Iakian  Upsale Seafood  Wings/
House / Thai/  Donut/ Burgers /
Coffee Bar Other Bakery Sports Bar
Asian

W SEATTLE-TACOMA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wha listened to KRWM-FM in the past 7 days 19.9%

searmeTacoma 18.6%

Drank Past 30-days: Adults 18 or older

Liquor 1,755,409 46.3%

Any Type of Beer

1,648,361 43.4%

Wine

1,302,673 34.3%

Imported Beer

1,072,378 28.3%

Domestic Regular Beer

967,634 25.5%

Domestic Light Beer grerrem 20.2%
15.8%
16.9%

Microbrew / Craft Beer e

®who listened to KRWM-FM in the past 7 days W SEATTLE-TACOMA

SEATTLE-TACOMA Metro Scarborough R2 2024: Aug23-Aug24

Slot Machines g

Upscale Restaurant

33
Table Games (Craps, Poker, etc.) 91

Bar [/ Nightclub

Stage Show / Concert
6.6%

oo
B s

Sports Betting

Spa

92.3%
2.4%

Other Gambling

Qual Intab

W who listened to KRWM-FM in the past 7 days

436

All Graphs and HBIA! Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved.

8.2%

Past 12 months Casino Activities: Adults 18 or older

30.9%

%

39.1%

Casinos visited past 12 months: Yes

B SEATTLE-TACOMA

Radio Stations: KRWM-FM

Used Past 30-days: Adults 18 or older

19.1%

Cigarettes

Vape

Marijuana / Cannabis

mwho listened to KRWM-FM in the past 7 days WSEATTLE-TACOMA



21.6% or 821,132 of SEATTLE-TACOMA Metro Adults 18 or older listened to HUBBARD RADIO in the past 7 days
H U B BAR D Adults 18 or older who listened to HUBBARD RADIO in the past 7 days are 6.6% more likely to have a 401K,
* RAD | O 4.7% more likely to have an Auto Loan, 8.6% less likely to Invest/Trade Stocks Online, 4.% more likely to pay
with their Debit Card.

Investments Owned: Adults 18 or older
401K Plan

Financial Services Has and/or Uses: Adults 18 or older

1,889,799 49.8%
IRA (Individual Retirement Account) ey
Stocks or Stock Options e e
Mutual Funds g 192;;%
Money Market Funds 1;!;;):{'
9.4%
Other (Crypto / NFTs / Metals, etc.) 12.3%
Second Home or Real Estate Prope 12.1% i i i i i
perty 362,651 X3 Checking Debitor ATM  Savings  Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
529 Plan / College Savings Plan “'_';% Account Mortgage l‘éﬂﬂg :‘:;"e
5 B qui n
m who listened to HUBBARD RADIOQ in the past 7 days B SEATTLE-TACOMA m who listened to HUBBARD RADIO in the past 7 days m SEATTLE-TACOMA

Professional Services Used*: Adults 18 or older | {'Past 3-Months Payment Methods Used: Adults 18 or older

Online Investing / Stock Trading

750,501 19.8%

Tax P tion Servi
‘ax Preparation Service e 18.9%

Fi ial Pla
inancia nner 670,897 17.9%

Accountant

300,791

. . 5.0%
Insurance Agent at a Local Office (not online) 220,372 6.1%
4.1%
Real Estate Agent
e 157,168 4.1%

2.7%

71.2% 6.8%
3.6% 4.3% 3.8% 4.0%

Estate Planning Bl 7%, B o e
. ; 1.7% (*Past 12 Months) VISA PayPal Debit Card Venmo Zelle Apple Pay MasterCard Google Pay  American Cash App  Store Credit  Discover Facebook  Square Cash Samsung Pay
Divorce / Family Attorney 1.1% Express Card Messenger
B who listened to HUBBARD RADIO in the past 7 days B SEATTLE-TACOMA m who listened to HUBBARD RADIO in the past 7 days B SEATTLE-TACOMA

SEATTLE-TACOMA Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 775
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Radio Stations: KPNW-FM OR Radio Stations: KQMV-FM OR Radio Stations: KRWM-FM)




BUL

3.4% or 127,237 of SEATTLE-TACOMA Metro Adults 18 or older listened to KPNW-FM in the past 7 days.
Adults 18 or older who listened to KPNW-FM in the past 7 days are 14.% more likely to have a 401K, 8.5% less
likely to have an Auto Loan, 18.3% less likely to Invest/Trade Stocks Online, 5.6% less likely to pay with their
Debit Card.

Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

Bonds

1,889,799 49.8%

1,566,891

1,302,955 34.3%

27.6%
19.8%

19.6%
13.9%

7.8%
466,870 12.3%
11.0%
11.8%

Financial Services Has and/or Uses: Adults 18 or older

s5% 0% 5.0% 67% 54y 5.8%

o - , : , L
Second Home or Real Estate Property & 0.6% Checking Debitor ATM  Savings  Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
529 Plan / College Savings Plan M 10.7% Account Mortgage Loan or Home
7.5% Equity Loan
m who listened to KPNW-FM in the past 7 days m SEATTLE-TACOMA m who listened to KPNW-FM in the past 7 days m SEATTLE-TACOMA
. . . r— .
Professional Services Used*: Adults 18 or older Past 3-Months Payment Methods Used: Adults 18 or older
Online Investing / Stock Trading 19.8%
Tax Preparation Service 18.0%
Financial Planner 17.9%
3.1%
Accountant 2.9%
Insurance Agent at a Local Office (not online) ﬁ 6.1% . .
0.4% 13.2%
Real Estate Agent m o BT%
. 4.3%  33% 4.0%
. 3.0%
Estate Planning 3.3% h h |
. ; 1.5% (*Past 12 Months) VISA PayPal Debit Card Venmo Zelle Apple Pay MasterCard Google Pay  American Cash App  Store Credit  Discover Facebook  Square Cash Samsung Pay
Divorce / Family Attorney Express card Messenger
B who listened to KPNW-FM in the past 7 days H SEATTLE-TACOMA ® who listened to KPNW-FM in the past 7 days

SEATTLE-TACOMA Metro

Scarborough R2 2024: Aug23-Aug24

Qual Intab

B SEATTLE-TACOMA

123

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Radio Stations: KPNW-FM




SEATTLE'S #1 HIT MUSIC STATION, DEbIt Card'

10.% or 378,309 of SEATTLE-TACOMA Metro Adults 18 or older listened to KOMV-FM in the past 7 days.
Adults 18 or older who listened to KQMV-FM in the past 7 days are 4.1% less likely to have a 401K, 1.4% more

likely to have an Auto Loan, 24.% less likely to Invest/Trade Stocks Online, 3.2% less likely to pay with their

Investments Owned: Adults 18 or older

401K Plan  pyvrerm 29.8%

IRA (Individual Retirement Account) ey

Stocks or Stock Options

1,302,955

18.4%
749,883 19.8%

0.2%
13.9%

Other (Crypto / NFTs / Metals, etc.) 10.1125.63%

11.5%
446,484 11.8%

Second Home or Real Estate Property :g’:

. 6.2%
529 Plan / College Savings Plan s

® who listened to KQMV-FM in the past 7 days B SEATTLE-TACOMA

Mutual Funds

Money Market Funds

EH

Bonds

Account card Account

Checking  Debitor ATM  Savings

Financial Services Has and/or Uses: Adults 18 or older

Credit Card Online Maobile

Banking Banking

m who listened to KQMV-FM in the past 7 days

m SEATTLE-TACOMA

T5%  1.4% 67% 4 g 5.8%

m 3.1%
_— ]

Money  Certificates of Studentloan Refinanced Personal Loan  Home

Home Improvement
Mortgage Loan or Home
Equity Loan

Professional Services Used*: Adults 18 or older

Online Investing / Stock Trading

750,501 19.8%

Tax P tion Servi
‘ax Preparation Service hm 18.9%

Financial Planner

670,807 17.9%

8.3%
300,791 8.2%

. . 5.3%
Insurance Agent at a Local Office (not online) 220,872 6.1%
3.1%
Real Estate Agent
e 157,168 4.1%

1.6%
3.3%

1.7% (*Past 12 Months)
1.1%

H who listened to KQMV-FM in the past 7 days H SEATTLE-TACOMA

Accountant

Estate Planning

s

Divorce / Family Attorney

SEATTLE-TACOMA Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab

Py Past 3-Months Payment Methods Used: Adults 18 or older

VISA PayPal Debit Card

314

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Venmo Zelle Apple Pay  MasterCard  Google Pay

m who listened to KQMV-FM in the past 7 days

Radio Stations: KQMV-FM

Cash App  Store Credit

ESEATTLE-TACOMA

9.0% 6.8%

) 3.7% 4.3% 3000 4.0%

Facebook  Square Cash Samsung Pay
Messenger




11.6%
Adults

more |

warm

106.9

or 440,469 of SEATTLE-TACOMA Metro Adults 18 or older listened to KRWM-FM in the past 7 days.
18 or older who listened to KRWM-FM in the past 7 days are 11.9% more likely to have a 401K, 3.7%

ikely to have an Auto Loan, 3.7% more likely to Invest/Trade Stocks Online, 9.2% more likely to pay with

their Debit Card.

Investments Owned: Adults 18 or older N Ml Financial Services Has and/or Uses: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)
Money Market Funds m 19.6%
8.1%
Other (Crypto / NFTs [ Metals, etc.) prars 12.3%
7.8% 7.5%
Bonds 1_;;'”6 6.7% 6.7% 6.0% 5.8%
13.8% ) ] o N N
Second Home or Real Estate Property m% Checking  Debitor ATM  Savings Credit Card Online Mohile online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home

Account «card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
529 Plan / College Savings Plan M 10.5% Account Mortgage Loan or Home

e 7.5% Equity Loan

mwho listened to KRWM-FM in the past 7 days W SEATTLE-TACOMA m who listened to KRWM-FM in the past 7 days m SEATTLE-TACOMA
Professional Services Used*: Adults 18 or older Past 3-Months Payment Methods Used: Adults 18 or older
Accountant 309,791 8 10.3%
Insurance Agent at a Local Office (not online) 5'69; . .
Real Estate Agent mf;j% 8.8%
. 6.8% 43% 55% 40m
) 3.1% 2.0%
Estate Planning ey ' 1o/ : o 8 — — el B
. : 1.2% (*Past 12 Months) VISA PayPal Debit Card Venmo Zelle Apple Pay  MasterCard Google Pay  American Cash App  Store Credit  Discover Facebook  Sguare Cash Samsung Pay
Divorce / Family Attorney ! 1_'1% Express card Messenger
mwho listened to KRWM-FM in the past 7 days W SEATTLE-TACOMA m who listened to KRWM-FM in the past 7 days mSEATTLE-TACOMA
SEATTLE-TACOMA Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 436
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Radio Stations: KRWM-FM




R A D | O 100.% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days spend an avg. of 8 hours and 25 minutes each week
listening to All Local AM/FM Radio, representing 12.4% of total time spent with all forms of Media.

Adults 18 or older who listened to HUBBARD RADIO in the past 7 days spend an average of 2 days, 19 hours, 42
I * H U BBAR D minutes and 47 seconds each week with All Forms of Media.

Weekly

Avg. H:M:S/week with All Forms of Media:
Reach %:

Adults 18 or older

66:07:38
‘Concurrent
Vsage & who listened to HUBBARD SEATTLE-TACOMA

RADIO in the past 7 days

% of Total
Weekly H:M:

2o

27.5%

m who listened to HUBBARD RADIO in the past 7 days B SEATTLE-TACOMA

SEATTLE-TACOMA Metro  Scarborough R2 2024: Aug23-Aug24  Qual Intab 775 SEATTLE-TACOMA Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 3,704
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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98 ' Adults 18 or older who listened to KPNW-FM in the past 7 days spend an average of 2 days, 16 hours, 37 minutes and
ﬂ“ﬂw 30 seconds each week with All Forms of Media.
Bl 'LL 100.% of Adults 18 or older who listened to KPNW-FM in the past 7 days spend an avg. of 11 hours and 26 minutes each week listening
to All Local AMI/FM Radio, representing 17.7% of total time spent with all forms of Media.

L00.0%

Weekly

Reach %:

Avg. H:M:5/week with All Forms of Media:

91.6% Adults 18 or older
) . Concurs - S
rent
: 4.5% Usage % \who Iiste% esd?c??(mwm in SEATTLE-TACOMA
X the past 7 days
% of Total
Weekly H:M:

52.3%

m who listened to KPNW-FM in the past 7 days B SEATTLE-TACOMA

SEATTLE-TACOMA ~ Metro  Scarborough R2 2024: Aug23-Aug24 ~ Qual Intab 123 SEATTLE-TACOMA Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 3,704
All Graphs and soefo.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Weekly

Reach

% of Total

SEATTLE-TACOMA
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Weekly H:M:

Adults 18 or older who listened to KQMV-FM in the past 7 days spend an average of 2 days, 17 hours, 16 minutes and
38 seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to KQMV-FM in the past 7 days spend an avg. of 8 hours and 37 minutes each week listening to
All Local AM/FM Radio, representing 13.2% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
66:07:38
‘Concurrent
Vsage & \ho listensd 1o KQMV-EM in SEATTLE-TACOMA
the past 7 days

® who listened to KQMV-FM in the past 7 days B SEATTLE-TACOMA

Metro  Scarborough R2 2024: Aug23-Aug24  Qual Intab 314 SEATTLE-TACOMA Metro  Scarborough R2 2024: Aug23-Aug24 Qudl Intab 3,704 Hubbard Share of Everything
for Anything _
BROADCASTING

Radio Stations: KQMV-FM




Adults 18 or older who listened to KRWM-FM in the past 7 days spend an average of 2 days, 22 hours, 44 minutes and
26 seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to KRWM-FM in the past 7 days spend an avg. of 8 hours and 11 minutes each week listening
to All Local AM/FM Radio, representing 11.6% of total time spent with all forms of Media.

Weekly
Reach %:

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
66:07:38
‘Concurrent
Vsage & o listened to KRWM-FM in SEATTLE-TACOMA
the past 7 days
% of Total
Weekly H:M:

® who listened to KRWM-FM in the past 7 days B SEATTLE-TACOMA
SEATTLE-TACOMA Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 436 SEATTLE-TACOMA Metro

Scarborough R2 2024: Aug23-Aug24 Qual Intab 3,704
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Weekly

Reach %

% of Total
Weekly H:M:

SEATTLE-TACOMA

Metro

I.l HUBBARD

RADIO

® who listened to HUBBARD RADIO in the past 7 days

Scarborough R2 2024: Aug23-Aug24 SEATTLE-TACOMA Metro Scarborough R2 2024: Aug23-Aug24
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Qual Intab

775

Adults 18 or older who listened to HUBBARD RADIO in the past 7 days spend an average of 2 days, 3 hours, 26 minutes
and 27 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days spend an avg. of 7 hours and 19 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 14.2% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

‘Concurr:
usage 63.0%

who listened to HUBBARD SEATTLE-TACOMA
RADIO in the past 7 days

2N 29.6%

B SEATTLE-TACOMA

Qual Intab 3,704 HB HUbbGrd Share of Everything

for Anything _
BROADCASTING

(Radio Stations: KPNW-FM OR Radio Stations: KQMV-FM OR Radio Stations: KRWM-FM)




98 9 Adults 18 or older who listened to KPNW-FM in the past 7 days spend an average of 1 days, 23 hours, 51 minutes and 1

THE seconds each week with All Forms of Ad-Supported Media.
Bl’LLI 100.% of Adults 18 or older who listened to KPNW-FM in the past 7 days spend an avg. of 9 hours and 21 minutes each week listening to

Local Ad-Supported AM/FM Radio, representing 19.6% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

Concurr:
usage 63.0%

who listened to KPNW-FM SEATTLE-TACOMA
in the past 7 days

70.7%

% of Total
Weekly H:M:

51.6%

m who listened to KPNW-FM in the past 7 days B SEATTLE-TACOMA

SEATTLE-TACOMA Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 123 SEATTLE-TACOMA Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 3,704 HB Hubbard
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. \
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Adults 18 or older who listened to KQMV-FM in the past 7 days spend an average of 2 days, 0 hours, 26 minutes and 14

seconds each week with All Forms of Ad-Supported Media.
100.% of Adults 18 or older who listened to KQMV-FM in the past 7 days spend an avg. of 7 hours and 37 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 15.7% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

49:13:09
‘Concurr:
usage 63.0%
who listened to KOMV-FM SEATTLE-TACOMA
in the past 7 days

% of Total
Weekly H:M:

B who listened to KQMV-FM in the past 7 days B SEATTLE-TACOMA

SEATTLE-TACOMA Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 314 SEATTLE-TACOMA Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 3,704 HB HUbbCI rd Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. Y i o ADCASTING for Anything |

Radio Stations: KQMV-FM




Weekly

Reach %:

% of Total
Weekly H:M:

Adults 18 or older who listened to KRWM-FM in the past 7 days spend an average of 2 days, 5 hours, 35 minutes and
11 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to KRWM-FM in the past 7 days spend an avg. of 6 hours and 56 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 12.9% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

e 63.0%

who listened to KRWM-FM SEATTLE-TACOMA
in the past 7 days

LR B4.6%

m who listened to KRWM-FM in the past 7 days B SEATTLE-TACOMA
SEATTLE-TACOMA — Metro  Scarborough R2 2024: Aug23-Aug24  Qudl Intab 436 SEATTLE-TACOMA Metro  Scarborough R2 2024: Aug23-Aug24 Qual Intab 3,704 HB Hubba rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. R for Anything
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i

RADIO

HUBBARD

for an avg. of 62.8 minutes/day.

Adults 18 or older who listened to HUBBARD RADIO in the past 7 days spend an average of 7 hours
and 20 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio

(Local Radio delivers 14.2% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top -13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

[Average Wesk]

Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)
Banking/Financial /Real Estate (Websites/Apps)
News/Weather /Sports (Websites/Apps)
Email/Text,/IM/Zoom,etc. (Personal & Work)
Local AM/FM Radio

Facebook

Games,/Fantasy/Betting Sites

Instagram

Netflix

Amazon Prime/IMDb/FireTV

Local TV Stations

Total Persons:

[ T —

P — T/
R I T
FRET — X
PRITRT —

mwheo listened to HUBBARD RADIO in the past 7 days

Concurres

who listened to HUBBARD
RADIO in the past 7 days

Forms of Media: Adults 18 or older

55 6%
SEATTLE-TACOMA

W SEATTLE-TACOMA

Billboards &
Signs (Weekly
Drivers)

Local TV Stations
72.0

Amazon

Email/
Text/IM/
Zoom,etc.
(Personal

Billboards &
Signs (Weekly
Drivers)
44.4

Local TV Stations
87.9

Search
, Bing,

Amazon

Netflix

Prime/IMDb/

Email/Text/
M/
Zoom,etc,
(Personal &
Work)

Banking...

H who listened to HUBBARD RADIO in the past 7 days

B SEATTLE-TACOMA

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older

Totnl Persons:

saacaal i)
T — A5

[Averoge Week]
Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)
Mews/Weather Sports (Websites/Apps)
Facehook

Local AM/FM Radio

Email/Text /IM/Zoom,etc. [Personal & Work)
Local TV Stations

Non-Premium Cable TV Networks
Shopping (incl. Food/Auctions/Travel, etc.)
Instagram

Amazon Prime/IMDb/FireTV

YouTube Video

SEATTLE-TACOMA

e TRV
T — T
P —

_m—

—.mr

®who listened to HUBBARD RADIO in the past 7 days
Metro Scarborough R2 2024: Aug23-Aug24

Avg. Hours+Minutes/day with All

Forms of Ad-Supported Media:
Adults 18 or older

concurre 201
Usage -

HSEATTLE-TACOMA
Qual Intab 775

% Time Spent: [averoge Day)

Top-13 All Forms of Ad-Supported Media (% Time Spent &

Avg. Minutes/day Spent): Adults 18 or older

Non-Premium
Cable TV Ne orks
80.C

Local AM/FM
Radio
62.8

who listened to HUBBARD SEATTLE-TACOMA : Facebook
RADIO in the past 7 days 51.9
2.0%

Amazon Prime,/
II\-1[Jk)'I ireTV

Billboards &
Signs (Weekly
Drivers)

Amazon

Local AM/FM
Radio
54.1

s TV
Non-Pre ||r.l TV
53.7

TW I\

Billboards &
Signs (Weekly
Drivers)

Prime/IMDb/

Inst...

Weat...

Facebook
44.5

You...
Vid...

21.1 19.2

News/ G..

e
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BULL

avg. of 80.2 minutes/day.

Adults 18 or older who listened to KPNW-FM in the past 7 days spend an average of 6 hours and 50
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 19.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top -13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

[Average Wesk]

Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)
Banking/Financial /Real Estate (Websites/Apps)
News/Weather /Sports (Websites/Apps)
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avg. of 65.3 minutes/day.

Adults 18 or older who listened to KOMV-FM in the past 7 days spend an average of 6 hours and 55
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

(Local Radio delivers 15.7% of Time with Ad-Supported Media.)
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Adults 18 or older who listened to KRWM-FM in the past 7 days spend an average of 7 hours and 39
Welgy minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
106-9 avg. of 59.5 minutes/day. (Local Radio delivers 12.9% of Time with Ad-Supported Media.)
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821,132 or 100.% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 62.8 minutes every day representing 42.8% of
all time spent daily with Ad-Supported Audio.
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127,237 or 100.% of Adults 18 or older who listened to KPNW-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 80.2 minutes every day representing 41.2% of all
time spent daily with Ad-Supported Audio.
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378,309 or 100.% of Adults 18 or older who listened to KOMV-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 65.3 minutes every day representing 41.2% of all
time spent daily with Ad-Supported Audio.
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821,132 or 100.% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 62.8 minutes every day representing 42.8% of
all time spent daily with Ad-Supported Audio.
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time spent daily with Ad-Supported Audio.

127,237 or 100.% of Adults 18 or older who listened to KPNW-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 80.2 minutes every day representing 41.2% of all
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378,309 or 100.% of Adults 18 or older who listened to KQMV-FM in the past 7 days listen to Ad-

Supported Local AM/FM Radio for an average of 65.3 minutes every day representing 41.2% of all
time spent daily with Ad-Supported Audio.
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440,469 or 100.% of Adults 18 or older who listened to KRWM-FM in the past 7 days listen to Ad-

Supported Local AM/FM Radio for an average of 59.5 minutes every day representing 43.5% of all
time spent daily with Ad-Supported Audio.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % Audio: Adults 18 or older
100.0%

38.0%
Weekly
Total
Persons

"Share of Ad-Supported Audio” DTN 222

who listened to KRWM-FM SEATTLE-TACOMA
in the past 7 days

30.7% 31.4%

13.3% 14.0%

11.1% 12.0% 13.1%

0,
0

7.1% 71.7%

8.4% 8.6% 8.2% 7.49%

6.1%

9.1%

) 3.4%

7.4% o o > 1.3%
o bl 1%
Reached: 440,469 2,681,395 135,113 1,192,775 58,551 531,234 31,168 292,322 48,814 293,949 52,048 495455 36,011 328,143 36,267 282,161 26,868 129,110 4,765 50,984

Local AM/FM Podcasts YouTube Music Spotify Amazon Music TV Music All Others Pandora iHeartRadio SiriusXM
Average H
Datly M Radio Channels
® who listened to KRWM-FM in the past 7 days B SEATTLE-TACOMA

SEATTLE-TACOMA Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 436 SEATTLE-TACOMA

Metro Scarborough R2 2024: Aug23-Aug24 Qual Intab 3,704
All Graphs and soefa.ai Dota Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved,

Share of Everything

-

Radio Stations: KRWM-FM




Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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821,132 or 100.% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Country, Adult Hits, and Classic Hits.
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(Radio Stations: KPNW-FM OR Radio Stations: KQMV-FM OR Radio Stations: KRWM-FM)
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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127,237 or 100.% of Adults 18 or older who listened to KPNW-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Country, Album Adult Alternative, Adult
Contemporary, Pop Contemporary Hit Radio, and Classic Hits.
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[Average week]
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378,309 or 100.% of Adults 18 or older who listened to KQMV-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary,
Adult Hits, Rhythmic AC, and Country.
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440,469 or 100.% of Adults 18 or older who listened to KRWM-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Adult Hits, Alternative, and Classic Hits.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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m who listened to HUBBARD RADIO in the past 7 days

HUBBARD
RADIO

482,153 or 58.7% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days watch
Ad-Supported Local TV Stations for an average of 66.9 minutes every day representing 24.8% of all
time spent daily with Ad-Supported Video.
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89,871 or 70.6% of Adults 18 or older who listened to KPNW-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 61.8 minutes every day representing 26.7% of all time
spent daily with Ad-Supported Video.
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Avg. Week All Video {Persons & % Reach): Adults 18 or older
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200,671 or 53.% of Adults 18 or older who listened to KQMV-FM in the past 7 days watch Ad-
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spent daily with Ad-Supported Video.
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264,380 or 60.% of Adults 18 or older who listened to KRWM-FM in the past 7 days watch Ad-
warm Supported Local TV Stations for an average of 74.8 minutes every day representing 24.7% of all time

106.9 spent daily with Ad-Supported Video.
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Ad-Supported Local TV Stations for an average of 66.9 minutes every day representing 24.8% of all

I H U BBARD 482,153 or 58.7% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days watch
RADIO time spent daily with Ad-Supported Video.
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8 ) 89,871 or 70.6% of Adults 18 or older who listened to KPNW-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 61.8 minutes every day representing 26.7% of all time

THE
BUE spent daily with Ad-Supported Video.
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200,671 or 53.% of Adults 18 or older who listened to KOMV-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 49.6 minutes every day representing 23.% of all time
spent daily with Ad-Supported Video.
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264,380 or 60.% of Adults 18 or older who listened to KRWM-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 74.8 minutes every day representing 24.7% of all time

spent daily with Ad-Supported Video.
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Loca{ TVStatton Programs (Persons & % Reach): Adults
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482,153 or 58.7% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies,

Local News - Morning, Movies, and Game Shows.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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89,871 or 70.6% of Adults 18 or older who listened to KPNW-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Comedies, Sports, Local News - Evening,
News - Morning, and Mystery/Suspense/Crime.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

200,671 or 53.% of Adults 18 or older who listened to KQMV-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Game Shows, National/Network News, and Movies.
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264,380 or 60.% of Adults 18 or older who listened to KRWM-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Comedies, Sports, Local

News - Morning, Dramas, and Movies.
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HUBBARD
RADIO

631,439 or 76.9% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days use Ad-
Supported Social Media for an average of 136.1 minutes every day representing 26.% of all time
spent daily with Ad-Supported Digital Media.
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101,518 or 79.8% of Adults 18 or older who listened to KPNW-FM in the past 7 days use Ad-
Supported Social Media for an average of 114.4 minutes every day representing 24.4% of all time
spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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295,214 or 78.% of Adults 18 or older who listened to KOMV-FM in the past 7 days use Ad-
Supported Social Media for an average of 146.5 minutes every day representing 27.9% of all time
spent daily with Ad-Supported Digital Media.
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335,583 or 76.2% of Adults 18 or older who listened to KRWM-FM in the past 7 days use Ad-

warm Supported Social Media for an average of 128.7 minutes every day representing 24.5% of all time
106.9 spent daily with Ad-Supported Digital Media.
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HUBBARD

RADIO

580,370 or 70.7% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days use Ad-
Supported Facebook for an average of 51.9 minutes every day representing 38.1% of all time spent
daily with Ad-Supported Social Media.
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75,391 or 59.3% of Adults 18 or older who listened to KPNW-FM in the past 7 days use Ad-
Supported Facebook for an average of 46.7 minutes every day representing 40.8% of all time spent

daily with Ad-Supported Social Media.
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I H U BBARD 580,370 or 70.7% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days use Ad-

Supported Facebook for an average of 51.9 minutes every day representing 38.1% of all time spent
RADIO daily with Ad-Supported Social Media.
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HO8I9y 75,391 or 59.3% of Adults 18 or older who listened to KPNW-FM in the past 7 days use Ad-
- "TMHE Supported Facebook for an average of 46.7 minutes every day representing 40.8% of all time spent
BUE daily with Ad-Supported Social Media.
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282,608 or 74.7% of Adults 18 or older who listened to KQMV-FM in the past 7 days use Ad-
Supported Facebook for an average of 56.3 minutes every day representing 38.5% of all time spent
daily with Ad-Supported Social Media.
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326,612 or 74.2% of Adults 18 or older who listened to KRWM-FM in the past 7 days use Ad-
Supported Facebook for an average of 47.6 minutes every day representing 37.% of all time spent
daily with Ad-Supported Social Media.
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HUBBARD
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 52,185; Social Media: 35,646; Non-Prem. Cable: 19,242; Local TV: 18,572
reaching Adults 18 or older who listened to HUBBARD RADIO in the past 7 days.

All Other Digital Media: 54,543;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who listened to HUBBARD RADIO in the
past 7 days
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Bl

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 9,434; Local
Radio: 8,154; Social Media: 5,966; Local TV: 3,309; Non-Prem. Cable: 3,182 reaching
Adults 18 or older who listened to KPNW-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who listened to KPNW-FM in the past 7
days
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 25,952;
Local Radio: 23,696; Social Media: 18,425; Non-Prem. Cable: 9,373; Local TV: 8,151
reaching Adults 18 or older who listened to KQMV-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who listened to KQMV-FM in the past 7
days
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warm

106.9

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 28,449;
Local Radio: 28,141; Social Media: 17,283; Local TV: 9,864; Non-Prem. Cable: 9,669
reaching Adults 18 or older who listened to KRWM-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who listened to KRWM-FM in the past 7
days
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Shopping Malls

Gas Stations/Convenience Stores
Podcasts

Restaurants & Bars

Spotify

Public Transit

Drug Stores

Retail Stores

YouTube Music

HUBBARD
RADIO

752,250 or 91.6% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days spend an
average of 49.6 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 38.1 minutes/day.
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FETRTT —T T

28 9.6%

e -
(c202a | g6 a0 e

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older

U
33.2%

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
spent 2151008 22

Walking in Towns,
Cities, Downtown

Public

Billboards

AM/FM Radio
36.5

Public Transit
.-'“1,')

Weekly

Shopping Malls

Walking in Towns,
Cities, Downtown
Areas
22.9

Grocery

who listened to HUBBARD ~ SEATTLE-TACOMA AM/FM Radio
mm RADIO in the past 7 days 43.7
= who listened to HUBBARD RADIO in the past 7 days m SEATTLE-TACOMA = who listened to HUBBARD RADIO in the past 7 days

W SEATTLE-TACOMA
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115,880 or 91.1% of Adults 18 or older who listened to KPNW-FM in the past 7 days spend an
average of 37. minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 48.6 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Public Transit

Drug Stores
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YouTube Music
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Top-13 Out-of-Home Med:a (Persons & % Reach): Adults 18 or older

(average Wesk)
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Shopping Malls

Gas Stations/Convenience Stores
Podcasts

Restaurants & Bars

Spotify

Public Transit

Drug Stores

Retail Stores

YouTube Music

337,213 or 89.1% of Adults 18 or older who listened to KQMV-FM in the past 7 days spend an
average of 48.1 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 39.6 minutes/day.
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407,665 or 92.6% of Adults 18 or older who listened to KRWM-FM in the past 7 days spend an
warm average of 54.2 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
106.9 Stations Out-of-Home for an average of 36. minutes/day.
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HU BBARD 752,250 or 91.6% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days spend an
I RADIO average of 49.6 minutes per day driving, seeing Billboards and Signs representing 33.7% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
wEeklv 91- 6% .
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N
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8 ) 115,880 or 91.1% of Adults 18 or older who listened to KPNW-FM in the past 7 days spend an average of
THE 37. minutes per day driving, seeing Billboards and Signs representing 25.% of all Time Spent with Ad-
B“E Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Reach % o1 "Share of Ad-Supported OOH Media"
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337,213 or 89.1% of Adults 18 or older who listened to KQMV-FM in the past 7 days spend an average of

48.1 minutes per day driving, seeing Billboards and Signs representing 30.7% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
Ad-Supported OOH Media"
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407,665 or 92.6% of Adults 18 or older who listened to KRWM-FM in the past 7 days spend an average of

54.2 minutes per day driving, seeing Billboards and Signs representing 37.2% of all Time Spent with Ad-
Supported Out-of-Home Media.
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HUBBARD
RADIO

752,250 or 91.6% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days spend an
average of 49.6 minutes per day driving an average of 28.8 miles each day and are 37.1% more likely
to use Meridian Avenue/Highway 161 (Puyallup) than the Met

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

70.1%
68.4%

I-5
1-405
1-90

Highway 99 (Aurora Ave, Evergreen Way,...

Highway 167 (River Road)
Highway 512

Meridian Avenue/Highway 161 (Puyallup)
South Tacoma Way
Highway 520

Lake City Way

Pacific Avenue (Tacoma)
West Seattle Bridge

1st Avenue (Seattle)
Denny Way

Ballard Bridge

Highway 509

Narrows Bridge
Highway 2

University Bridge
Canyon Road East
Highway 522

6th Avenue (Seattle)

6th Avenue (Tacoma)
Montlake Bridge
Fremont Bridge
Highway 169

B who listened to HUBBARD RADIO in the past 7 days

SEATTLE-TACOMA Metro

2,594,182

1,129,172 20.8%

387,709 10.

9.5%
6.9%

EIEEPIY 8.1%
EEENETN 8.3%
PEEPL 6.9%
328,056 EEXTA
PNEE 7.1%
R %
ERENP M 9.0%
7.0%
272,51 W)
6.8%
PEENT 5.7%
6.7%
i 5.2%
6.6%
piv®) 5.6%

2,1
270,152 A 9

5.7%

oM

Scarborough R2 2024: Aug23-Aug24

30.9%

Avg. Hours+Minutes/day Driving:
Adults 18 or older

e MHES/D“"-
Driving: —» 25.8

who listened to HUBBARD SEATTLE-TACOMA
RADIO in the past 7 days

W SEATTLE-TACOMA

Qual Intab 775

All Graphs and soefo.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-26 Residential Zip Codes: Adults 18 or older

98198
98117
98201
98445
98374
98021
98023
98115

0.93%

1

1.01%

5 (il
3

0.78%

j

1.33%
1.96%

1.91%

1.01%

0.94%

55226

3

:

k4
iR 2 g
o .
8o
3
TR

ECTM— 033%
1.29%

B
[=2]
q E
b4 =
=®

g

1.74%

1.71%

g

H

1

1.35%

-
2
=

Q.0 0.77%
P —
50,073 1.32%
1.22%
r 1.24%
0.60%
"
35 818 0.94%
r 1.20%
0.55%
1.18%
52 801 1.39%
34 440 0.91%
! -
0.78%
P —
9 0.82%

2.52%

[é

(Radio Stations: KPNW-FM OR Radio Stations: KQMV-FM OR Radio Stations: KRWM-FM)

Top-26

98101
98201
98198
98023
98105
98052
98004
98133
98512
98134
98033
98056
98121
98409
98032
98021
98372
98103
98034
98383
98270
98003
98122
98002
98444
98275

Employment Zip Codes: Adults 18 or older
2.46%

Emproyment

1.85%

2.31%

1.98%

1.52%

P

0.43%

2
[
d

5
oo
&

£
S

&

30,175 1

0.31%

3

0.70%

]

1.08%
1.05%

2

1.01%
1.02%

1.01%
0.53%

5
o | E
g .

3

0.45%

5

31,277

[=]

0.94%

27,513 .72%
PR o5
@ 0.22%

0.93%

28 519 0.75%

0.02%
37,706 0.99%
0.91%
0.4

I

g

3

0.39%
* Share of Everything



98 ) 115,880 or 91.1% of Adults 18 or older who listened to KPNW-FM in the past 7 days spend an
'II-lEl.l average of 37. minutes per day driving an average of 21.5 miles each day and are 132.5% more likely
B“L to use Ballard Bridge than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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337,213 or 89.1% of Adults 18 or older who listened to KQMV-FM in the past 7 days spend an
average of 48.1 minutes per day driving an average of 28. miles each day and are 62.% more likely to
use Meridian Avenue/Highway 161 (Puyallup) than the Metro avera

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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warm

106.9

407,665 or 92.6% of Adults 18 or older who listened to KRWM-FM in the past 7 days spend an
average of 54.2 minutes per day driving an average of 31.6 miles each day and are 25.2% more likely
to use 6th Avenue (Tacoma) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adulis 18 or older

68.4%
68.4%

I-5
1-405
1-90

Highway 99 (Aurora Ave, Evergreen Way;,...

Highway 167 (River Road)
Highway 512

Pacific Avenue (Tacoma)
Lake City Way

Highway 520

West Seattle Bridge
Denny Way

Ballard Bridge

1st Avenue (Seattle)
South Tacoma Way

6th Avenue (Tacoma)
Meridian Avenue/Highway 161 (Puyallup)
Highway 2

Narrows Bridge
University Bridge
Highway 169

6th Avenue (Seattle)
Highway 522

Highway 509

Canyon Road East
Montlake Bridge

Fremont Bridge

W who listened to KRWM-FM in the past 7 days

SEATTLE-TACOMA Metro

Scarborough R2 2024: Aug23-Aug24

2,504 182

R i 157
1,129,172 29.8%

25.9%
25.7%

975,935

o ——
912,845 24.1%
e 2
543,689 14.3%

10.6%

05
B 1
328,050 N
B
260, 12X
B 1
EYENET] 8.3%
BB 7
PILWEE 7.1%
B 13
272,518 "3
6.9%
palMS 5.7%
%
ELENC N 9.0%
B,
LRIl 8.1%

6.5%
i 5.2%

B <
piv®SE 6.9%
B2
PI(REY 7.1%
7 5.3%
v 5.6%
5.1%

2 5.6%

mti.a%
al  Z.7%
M‘M.S%
£.7%
D34.7%
P 5.5%
4.7%

i 5.2%
424.6%
FEOE  5.0%
34.1%
171, JEEEY S
1%

AT%

Avg. Miles/Day
Driving:

Qual Intab

Avg. Hours+Minutes/day Driving:
Adults 18 or older

—» 25.8

who listened to KRWM-FM SEATTLE-TACOMA

in the past 7 days

W SEATTLE-TACOMA

436

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-26 Residential Zip Codes: Adults 18 or older

98201
98021
98033
98404
98117
98198
98155
98512

3.96%
1.33%

r 2.48%
0.94%
2.17%

9.0 0.77%
F 2.16%
35 818 0.94%
r 2.05%

38 100 1.01%

1.97%

%

34 684

o o
S E
.»-

0.55%

0 0.56%

30,330 0.80%

i‘ii%
ng-!-'!-_,_,
HEEgg

;
3

3

2 0.41%
1.45%

M =
=]
e -
3
=3

In

30,598 0.81%

=k E
§ae g =

1.44%

g

200 0.71%

:

 0.49%

1
i 0.86%

:

pITE  0.65%
1.27%
0.81%

1.26%
0.78%

1.22%
0.47%

1.20%
39 825 1.05%

Radio Stations: KRWM-FM

Top-26

98201
98134
98021
98033
98002
98512
98105
98101
98198
98223
98406
98121
98366
98031
98433
98155
98383
98104
98409
98404
98052
98056
98144
98373
97122
98391

Employment Zip Codes: Adults 18 or older
4.09%
0.92%

P 1.89%

0.68%
P 1.88%

0.53%
B — 1.55%

0.70%
F 1.69%

> 0.42%

F 1.68%
E 0.31%
P —
50,806 1.60%
S ——
1.85%
.
0.80%
Spam— 1.23%
0.64%
S— 1.19%

0.32%
P
40,889 1.08%
BSTE— 113%

st 0.45%
agpa— 1.11%

: 0.31%
A 110%

! 0.39%
AsE— 1.06%

0.41%
B 1.01%

0.59%
R s
1.69%
BLosp 0.05%
0.56%
Bsg— 0.94%

0.42%

Y ki
70,838 1.87%

0.89%
0.27%

0.89%

i

.87%

Fla
&

2 1.10%
0.85%

25,281 0.67%
* Share of Everything

soefa.ai " i



‘Top Residential Zip Codes: (Adults 18 or older who listened

to HUBBARD RADIO

“ P >~ : N PR )

SUM(Adults 18 or older ...
|
1136 20,711

y
-

the past 7 days)

a2

N
" P e ¥ |

\
Aberdeen
- ,f\

und

ola : Centt.ralia o 3 1% 7 = » )3 e~ {4 -4 : ATTL E
e ST : Chehalis el SR o~ " . T

Scorborough A2 2024: Aug23-Augl4 Ehnﬂhﬂﬁb 775
All Graphs and soefa.ai Data Modeling Copyright & 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

SEATTLE-TACOMA Metro

' ® Zhare of Everything

for Anything _

(Radio Stations: KPNW-FM OR Radio Stations: KQMV-FM OR Radio Stations: KRWM-FM)



Top Residential Zip Codes: (Adults 18 or older who listened to KPNW-FM in the past 7 days) SUNAGUIEAS OrAlden

‘ ‘i\* )"’( \ - . 83 8,472

N e L, A e S 5 : / d/;-‘-‘ X vt |
e ik p - ' 4 o B 3

‘

"~ Port Angeles

—aC)
— AT

-

mish Gy )

e ‘Monroe Sultan
| Vg ”'...‘rT_,f-.‘;;~~\

| 5

.-;‘ §.\~

.

am tsse
. Wenatchee
- ' B A \F 4
. - P f ap /
1 B N o= ‘
: . Shelton” Qu

s y
OceanCity

7
|

QOcean Shore:

PRy S

By
lle

Eatonvi

Jokeland:

© 2024 Mapbox © OpenStreetMap

Chehalis

SEATTLE-TACOMA ~ Metro  Scarborough R2 2024: Aug23-Aug24  Qual Intab 123 ® Snare of Everything
Al Graphs and soefo.ai Dot Modeling Copyright € 2024 Hubbord Brogdcasting, Inc. LLC. Al rights reserved. for Anything _

Radio Stations: KPNW-FM



Top Residential le Codes: (Adults 18 or older who listened to KQMV-FM inthe past 7 days) SN aoralaer

63 12,082

Aberdeen

= SEATTLE'S #1 HIT MUSIC STATION,
© 2024 Mapbox © OpenStreetMap 3 Chenalls

SEATTLE-TACOMA  Metro  Scarborough RZ 2029: Aug23-Aug24  Qual Intab 314

® snare of Everything
Al Graphs and soefo.ai Dot Modeling Copyright € 2024 Hubbord Brogdcasting, Inc. LLC. Al rights reserved.

for Anytning

Radio Stations: KQMV-FM


http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwjshPuliYvUAhXKQCYKHYLkBpQQjRwIBw&url=http://www.movin925.com/&psig=AFQjCNHqvn-245apdwdKC2KaA5EedEJUyQ&ust=1495802663393956

Top Residential Zip Codes: (Adults 18 or older who listened to KRWM FM in the past 7 days) v [[i| PRMAdlisISarolder...
& o RN I el g |

{1 VSR e NP
* ; g "‘ s r &.‘ a [ ] t J ¢ / ‘ . 5 ; . .\- 132 17,427

Aberdeen e

wdrm

106.9

© 2024 Mapbox © OpenStreetMap _ : . Chej;alis

SEATTLE-TACONM A Metro Scorborough A2 2024: AugZI-Augld Qual Intab 436 ® zhare of Everything
All Graphs and soefa.ai Dota Modeling Copyrigiht € 2024 Hubbord Brogdeasting, Inc. LLC. AN rights reserved. for Anything

Radio Stations: KRWM-FM



Local Daily Newspaper(s) (Daily+Sunday) for an average of 9. minutes every day representing 30.3%

I*‘ HU BBARD 331,663 or 40.4% of Adults 18 or older who listened to HUBBARD RADIO in the past 7 days read

RADIO of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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53,118 or 41.7% of Adults 18 or older who listened to KPNW-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10.4 minutes every day representing 27.4% of all
time spent daily with All forms of Print Media.
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163,179 or 43.1% of Adults 18 or older who listened to KQMV-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9. minutes every day representing 28.5% of all time
spent daily with All forms of Print Media.
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194,075 or 44.1% of Adults 18 or older who listened to KRWM-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.4 minutes every day representing 32.8% of all time
spent daily with All forms of Print Media.
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