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2.2% or 5,714,727 of USA Adults 18 or older Live in the WASHINGTON, DC, DMA.
Typical Adults 18 or older who Live in the WASHINGTON, DC, DMA are 47.9 years old (1.7% younger than
average) and have a $137,019 (43.6% higher than average) annual household income.
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2.3% or 2,968,927 of USA Adults 25 - 54 Live in the WASHINGTON, DC, DMA.
Typical Adults 25 - 54 who Live in the WASHINGTON, DC, DMA are 40.1 years old (.4% older than average)
and have a $141,884 (40.8% higher than average) annual household income.
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2.3% or 1,486,890 of USA Women 25 - 54 Live in the WASHINGTON, DC, DMA.
Typical Women 25 - 54 who Live in the WASHINGTON, DC, DMA are 40.2 years old (.4% older than average)
and have a $131,451 (41.8% higher than average) annual household income.
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2.3% or 1,482,037 of USA Men 25 - 54 Live in the WASHINGTON, DC, DMA.
Typical Men 25 - 54 who Live in the WASHINGTON, DC, DMA are 40. years old (.3% older than average) and
have a $152,351 (40.2% higher than average) annual household income.
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2.3% or 2,892,219 of USA Adults 35 - 64 Live in the WASHINGTON, DC, DMA.
Typical Adults 35 - 64 who Live in the WASHINGTON, DC, DMA are 49.7 years old (.1% younger than average)
and have a $152,522 (42.5% higher than average) annual household income.
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P18+

2.2% or 5,714,727 of USA Adults 18 or older Live in the WASHINGTON, DC, DMA.
Adults 18 or older who Live in the WASHINGTON, DC, DMA are 24.9% more likely to be a college graduate,
10.3% more likely to work full-time, .4% less likely to be married, 3.4% more likely to be a parent of 1 or

more children under 18.
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2.3% or 2,968,927 of USA Adults 25 - 54 Live in the WASHINGTON, DC, DMA.
Adults 25 - 54 who Live in the WASHINGTON, DC, DMA are 22.4% more likely to be a college graduate, 7.2%
more likely to work full-time, 6.2% more likely to be married, .7% less likely to be a parent of 1 or more

children under 18.
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2.3% or 1,486,890 of USA Women 25 - 54 Live in the WASHINGTON, DC, DMA.
Women 25 - 54 who Live in the WASHINGTON, DC, DMA are 21.5% more likely to be a college graduate,
9.3% more likely to work full-time, 3.9% more likely to be married, 26.4% less likely to be a grandparent of 1

or more children under 18.
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2.3% or 1,482,037 of USA Men 25 - 54 Live in the WASHINGTON, DC, DMA.
Men 25 - 54 who Live in the WASHINGTON, DC, DMA are 23.5% more likely to be a college graduate, 6.%
more likely to work full-time, 8.4% more likely to be married, 6.2% more likely to be a parent of 1 or more

children under 18.
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P39-64

2.3% or 2,892,219 of USA Adults 35 - 64 Live in the WASHINGTON, DC, DMA.
Adults 35 - 64 who Live in the WASHINGTON, DC, DMA are 24.2% more likely to be a college graduate, 9.%
more likely to work full-time, 3.1% more likely to be married, 16.1% less likely to be a grandparent of 1 or

more children under 18.
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2.2% or 5,714,727 of USA Adults 18 or older Live in the WASHINGTON, DC, DMA.
P‘ + Adults 18 or older who Live in the WASHINGTON, DC, DMA are 3.8% less likely to own their home, 52.8%
more likely to own a higher valued home, 19.5% less likely to have a single-family home, 20.1% less likely to

have a dog.
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2.3% or 2,968,927 of USA Adults 25 - 54 Live in the WASHINGTON, DC, DMA.
Adults 25 - 54 who Live in the WASHINGTON, DC, DMA are 2.7% less likely to own their home, 52.9% more

likely to own a higher valued home, 24.% less likely to have a single-family home, 21.9% less likely to have a
dog.
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2.3% or 1,486,890 of USA Women 25 - 54 Live in the WASHINGTON, DC, DMA.
Women 25 - 54 who Live in the WASHINGTON, DC, DMA are 5.6% less likely to own their home, 54.3% more

likely to own a higher valued home, 23.3% less likely to have a single-family home, 24.8% less likely to have a
dog.

h Own/Rent/Other: Women 25 - 54 m%m Type of Home: Women 25 - 54
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2.3% or 1,482,037 of USA Men 25 - 54 Live in the WASHINGTON, DC, DMA.
Men 25 - 54 who Live in the WASHINGTON, DC, DMA are .2% more likely to own their home, 51.6% more

likely to own a higher valued home, 24.6% less likely to have a single-family home, 18.7% less likely to have a
dog.
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2.3% or 2,892,219 of USA Adults 35 - 64 Live in the WASHINGTON, DC, DMA.
Adults 35 - 64 who Live in the WASHINGTON, DC, DMA are 2.9% less likely to own their home, 52.9% more

likely to own a higher valued home, 18.5% less likely to have a single-family home, 18.4% less likely to have a

dog.
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2.2% or 5,714,727 of USA Adults 18 or older Live in the WASHINGTON, DC, DMA.
Adults 18 or older who Live in the WASHINGTON, DC, DMA are 1.% more likely to look up D-I-Y advice
online, .3% more likely to always vote in local elections, 1.1% less likely to belong to a gym, 1.3% more

likely to fly domestic past yr.
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2.3% or 2,968,927 of USA Adults 25 - 54 Live in the WASHINGTON, DC, DMA.
Adults 25 - 54 who Live in the WASHINGTON, DC, DMA are 2.6% more likely to look up D-I-Y advice online,
2.6% more likely to always vote in local elections, .9% less likely to belong to a gym, 2.1% more likely to fly

domestic past yr.
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2.3% or 1,486,890 of USA Women 25 - 54 Live in the WASHINGTON, DC, DMA.
Women 25 - 54 who Live in the WASHINGTON, DC, DMA are 2.1% less likely to look up D-I-Y advice online,
1% less likely to always vote in local elections, 14.1% less likely to belong to a gym, 3.7% more likely to fly

domestic past yr.
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fly domestic past yr.

2.3% or 1,482,037 of USA Men 25 - 54 Live in the WASHINGTON, DC, DMA.
Men 25 - 54 who Live in the WASHINGTON, DC, DMA are 7.3% more likely to look up D-I-Y advice online,
5.1% more likely to always vote in local elections, 10.9% more likely to belong to a gym, .7% more likely to
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domestic past yr.

2.3% or 2,892,219 of USA Adults 35 - 64 Live in the WASHINGTON, DC, DMA.
Adults 35 - 64 who Live in the WASHINGTON, DC, DMA are 1.4% more likely to look up D-I-Y advice online,
1.5% more likely to always vote in local elections, 2.5% more likely to belong to a gym, .3% less likely to fly
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P18+

2.2% or 5,714,727 of USA Adults 18 or older Live in the WASHINGTON, DC, DMA.
Adults 18 or older who Live in the WASHINGTON, DC, DMA are .7% less likely to use QSRs past mo., .1%

more likely to use Sit-Down Restaurants past mo., 14.4% less likely to use Casinos past yr., 17.1% less likely
to smoke cigarettes.
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2.3% or 2,968,927 of USA Adults 25 - 54 Live in the WASHINGTON, DC, DMA.
Adults 25 - 54 who Live in the WASHINGTON, DC, DMA are .7% less likely to use QSRs past mo., 3.% more
likely to use Sit-Down Restaurants past mo., 13.3% less likely to use Casinos past yr., 30.1% less likely to

smoke cigarettes.
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Slot Machines
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Sports Betting
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SPa ENTEE 3.2%
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2.3% or 1,486,890 of USA Women 25 - 54 Live in the WASHINGTON, DC, DMA.
Women 25 - 54 who Live in the WASHINGTON, DC, DMA are .1% less likely to use QSRs past mo., 3.8% more

likely to use Sit-Down Restaurants past mo., 11.% less likely to use Casinos past yr., 30.5% less likely to

smoke cigarettes.

Past 30-days QSR Users: Women 25 - 54

1time

7.3%

2times

11.2%

3times 12.1%

Fimes “10.1%

S5times 10.1%

6-9times
10times or more 16.5%
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Total Monthly QSR Users:
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T e e I

19.0%

Avg. Monthly QSR Meals:

Past 30-days Sit-Down Restaurant Users: Women 25 - 54
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74.8% 72.0%
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mUSA
Total Monthly Sit-Down Restaurant Users:

Top-10 Cuisines: Women 25 - 54
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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usn 25.5%
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# who Live in the WASHINGTON, DG, DMA BUSA
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. Past 12 months Casino Activities: Women 25 - 54
Slot Machines gy

Bar / Nightclub

Table Games (Craps, Poker, etc.)
Upscale Restaurant et ;4
Stage Show / Concert
Spa
Sports Betting

Other Gambling Casinos visited past 12 months: Yes
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2.3% or 1,482,037 of USA Men 25 - 54 Live in the WASHINGTON, DC, DMA.
Men 25 - 54 who Live in the WASHINGTON, DC, DMA are 1.3% less likely to use QSRs past mo., 2.1% more
likely to use Sit-Down Restaurants past mo., 15.3% less likely to use Casinos past yr., 29.8% less likely to

smoke cigarettes.

Past 30-days QSR Users: Men 25 - 54
s | 1time 8.6%

2times

12.8%

-

3times

4 times

%
S5times 10.8%
6 -9times 17.3%

10times or more

17.4%
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Total Monthly QSR Users: Avg. Monthly QSR Meals:
85.0%

6.2%

T A

Past 30-days Sit-Down Restaurant Users: Men 25 - 54
€ ¥ ‘

A time 14.7%
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5 times “77%
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Top-10 Cuisines: Men 25 - 54

(Sit-Down Restaurants Used Past 30-days)

Mexican  Chinese Caffee Wings/ itakan Bagel/  Indian/ Steakhouse Upscale
hai/
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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£ Past 12 months Casino Activities: Men 25 - 54

Slot Machines

58,691 29.4%

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Sports Betting
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Stage Show / Concert [

Other Gambling

Spa Casinos visited past 12 months: Yes
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Past 30-days QSR Users. Adults 35 - 64

1time

2times

3times
4 times
5times
6-9times 17.3%

10times or more

15.2%
musa

= who Live in the WASHINGT ON, DC, DMA

Total Mon thly QSR Users: Avg. Monthly QSR Meals:

85.9%

2.3% or 2,892,219 of USA Adults 35 - 64 Live in the WASHINGTON, DC, DMA.
Adults 35 - 64 who Live in the WASHINGTON, DC, DMA are 1.1% more likely to use QSRs past mo., 3.6%
more likely to use Sit-Down Restaurants past mo., 10.2% less likely to use Casinos past yr., 22.8% less likely

to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 35 - 64
€ w

1time

IE 7%

17 0%

2 times

3 times

5%

4 times
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£ Past 12 months Casino Activities: Adults 35 - 64

Table Games (Craps, Poker, etc.)
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Sports Betting
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g 960
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2.2% or 5,714,727 of USA Adults 18 or older Live in the WASHINGTON, DC, DMA.
+ Adults 18 or older who Live in the WASHINGTON, DC, DMA are 4.2% more likely to have a 401K, .8% less
likely to have an Auto Loan, 12.3% more likely to Invest/Trade Stocks Online, 6.9% less likely to pay with their
Debit Card.
Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds I%I;:{'
Money Market Funds 1::::6
Bonds 9'1":?_‘2%

Other (Crypto / NFTs / Metals, etc.) 9_13';:%

8.8%
63% 6.9% a0 a5k

529 Plan / College Savings Plan 9% ; Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home  Autoloan  Money Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property 7.?,;;‘2% Acgout Mortgage l::";; Hm::e
m who Live in the WASHINGTON, DC, DMA mUSA m who Live in the WASHINGTON, DC, DMA  mUSA
Professional Services Used*: Adults 18 or older | gyPast 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service 5 257 19.2% y
Online Investing / Stock Trading
8.2%
Insurance Agent at a Local Office (not online) m 7.6% . .
3.6%
Real Estate Agent By 11.2%10.6%

: 2.3%

L Visa PayPal Debit Card Zell Vi MasterCard P:
Divorce / Family Attorney !‘”0'9% (*Past12 Months) 'ayP i e enmo asterCard  Apple Pay

7% 7% 68K 6% , 00
, S

CashApp  GooglePay American Store Credit  Discover  Square Cash  Facebook Samsung Pay

1.0% Express Card Messenger
m who Live in the WASHINGTON, DC, DMA mUSA # who Live in the WASHINGTON, DC, DMA uUSA
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Card.

2.3% or 2,968,927 of USA Adults 25 - 54 Live in the WASHINGTON, DC, DMA.
Adults 25 - 54 who Live in the WASHINGTON, DC, DMA are 2.3% more likely to have a 401K, 6.9% less likely to

have an Auto Loan, 21.6% more likely to Invest/Trade Stocks Online, 11.3% less likely to pay with their Debit

Investments Owned Adults 25 - 54
401K Plan

=

16,900,954

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds 13.0%

Financial Services Has and/or Uses: Adults 25 - 54

Money Market Funds
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1 .
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e 1 ==
B 6.5% b5 = x B asmn |
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Second Home or Real Estate Property & sz.;% Account Mortgage  Loan or Home
g - Equity Loan
m who Live in the WASHINGTON, DC, DMA mUSA m who Live in the WASHINGTON, DC, DMA  mUSA
. . . — .
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Real Estate Agent 10.1%10.5% 8.9%
6.9% " oo 460
|-
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visa PayPal
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2.3% or 1,486,890 of USA Women 25 - 54 Live in the WASHINGTON, DC, DMA.
Women 25 - 54 who Live in the WASHINGTON, DC, DMA are 1.7% more likely to have a 401K, 10.3% less likely

to have an Auto Loan, 19.6% more likely to Invest/Trade Stocks Online, 12.7% less likely to pay with their
Debit Card.

mﬁélnvestments Owned: Women 25 - 4 Financial Services Has and/or Uses: Women 25 - 54

401K Plan 31,250,343 -

IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds 3%12'6%
529 Plan / College Savings Plan Mﬂthm
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2.3% or 1,482,037 of USA Men 25 - 54 Live in the WASHINGTON, DC, DMA.
Men 25 - 54 who Live in the WASHINGTON, DC, DMA are 3.% more likely to have a 401K, 3.4% less likely to

have an Auto Loan, 23.4% more likely to Invest/Trade Stocks Online, 10.% less likely to pay with their Debit
Card.

Investments Owned: Men 25 - 54 Financial Services Has and/or Uses: Men 25 - 54
401K Plan s

36,188,493 55.0%
Stocks or Stock Options
Mutual Funds 11.‘51:%
Money Market Funds 1&;:'976%
529 Plan / College Savings Plan x 16.8%
Bonds 7‘%:;%

IRA (Individual Retirement Account)

9.7%
8.0%
6.2% 5.
p .| _m o
azs1en rosasu e i |
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 who Live in the WASHINGTON, DC, DMA mUSA m who Live in the WASHINGTON, DC, DMA mUSA
Professional Services Used*: Men 25 - 54 'm'Past 3-Months Payment Methods Used: Men 25 - 54
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Card.

2.3% or 2,892,219 of USA Adults 35 - 64 Live in the WASHINGTON, DC, DMA.
Adults 35 - 64 who Live in the WASHINGTON, DC, DMA are 2.4% more likely to have a 401K, 2.3% less likely to

have an Auto Loan, 17.8% more likely to Invest/Trade Stocks Online, 5.8% less likely to pay with their Debit

Investments Owned: Adults 35 - 64
401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options

27.2%

34,449,927

18.1%
12,561 17.0%

Mutual Funds

12.5%

A
15.5%

10.3%

10.5%
11,747,928 %3
E 71.8%
11,594,348 k1Y
9.2%
1.9%

 who Live in the WASHINGTON, DC, DMA

Money Market Funds

529 Plan / College Savings Plan
Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

mUSA

Financial Services Has and/or Uses: Adults 35 - 64

105% 0% 8.4% 6,85
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'E'Past 3-Months Payment Methods Used: Adults 35 - 64
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Adults 18 or older who Live in the WASHINGTON, DC, DMA spend an average of 2 days, 14 hours, 42 minutes and 1
seconds each week with All Forms of Media.

73.7% of Adults 18 or older who Live in the WASHINGTON, DC, DMA spend an avg. of 7 hours and 7 minutes each week listening to All
Local AM/FM Radio, representing 8.4% of total time spent with all forms of Media.

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older
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Adults 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of 2 days, 14 hours, 50 minutes and 29
seconds each week with All Forms of Media.

70.8% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA spend an avg. of 6 hours and 24 minutes each week listening to All
Local AM/FM Radio, representing 7.2% of total time spent with all forms of Media.
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Avg. H:M:S/week with All Forms of
Media: Adults 18 or older
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Women 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of 2 days, 11 hours, 30 minutes and 25
seconds each week with All Forms of Media.

73.% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA spend an avg. of 6 hours and 38 minutes each week listening to All
Local AM/FM Radio, representing 8.1% of total time spent with all forms of Media.
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Men 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of 2 days, 14 hours, 2 minutes and 30 seconds

each week with All Forms of Media.
68.6% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA spend an avg. of 6 hours and 8 minutes each week listening to All Local

AM/FM Radio, representing 6.8% of total time spent with all forms of Media.
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Adults 35 - 64 who Live in the WASHINGTON, DC, DMA spend an average of 2 days, 14 hours, 53 minutes and 11

seconds each week with All Forms of Media.
77.4% of Adults 35 - 64 who Live in the WASHINGTON, DC, DMA spend an avg. of 7 hours and 12 minutes each week listening to All
Local AM/FM Radio, representing 8.9% of total time spent with all forms of Media.
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Adults 18 or older who Live in the WASHINGTON, DC, DMA spend an average of 1 days, 21 hours, 34 minutes and 30

seconds each week with All Forms of Ad-Supported Media.
71.1% of Adults 18 or older who Live in the WASHINGTON, DC, DMA spend an avg. of 6 hours and 36 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 10.3% of totaltime spent with all forms of Ad-Supported Media.
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Supported Media: Adults 18 or older

Concurre
usage 57.9%
USA

who Live in the
WASHINGTON, DC, DMA

Reach %:

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:

® who Live in the WASHINGTON, DC, DMA H USA

USA ~_USA DMA Projection  Scarborough R2 2025: Oct24-Aug25 ~ QualIntab ~ 5919 USA Projection  Scarborough R2 2025: Sep24-Aug25 ~ Qual Intab 25,507 HUbeI"d Shar;_e ofA 5";:‘.”“1"9
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. P hedinpatiete sl cs or Anything .



Adults 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of 1 days, 17 hours, 26 minutes and 1 seconds
each week with All Forms of Ad-Supported Media.

68.8% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA spend an avg. of 6 hours and 0 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 10.% of total time spent with all forms of Ad-Supported Media.
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Women 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of 1 days, 16 hours, 38 minutes and 8
seconds each week with All Forms of Ad-Supported Media.

70.9% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA spend an avg. of 6 hours and 11 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 10.8% of total time spent with all forms of Ad-Supported Media.
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Men 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of 1 days, 18 hours, 30 minutes and 18 seconds
each week with All Forms of Ad-Supported Media.

66.6% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA spend an avg. of 5 hours and 47 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 9.1% of total time spent with all forms of Ad-Supported Media.
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Adults 35 - 64 who Live in the WASHINGTON, DC, DMA spend an average of 1 days, 20 hours, 39 minutes and 24
seconds each week with All Forms of Ad-Supported Media.

74.5% of Adults 35 - 64 who Live in the WASHINGTON, DC, DMA spend an avg. of 6 hours and 43 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 11.2% of total time spent with all forms of Ad-Supported Media.
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avg. of 56.6 minutes/day.

| Adults 18 or older who Live in the WASHINGTON, DC, DMA spend an average of 6 hours and 30
minutes each day with All Forms of Ad-Supported Media. 71.1% listen to Local AM/FM Radio for an
(Local Radio delivers 10.3% of Time with Ad-Supported Media.)
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Top-13 AH Forms of Media (Persons & % Reach): Adults 25 - 54
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| Adults 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of 5 hours and 55 minutes
each day with All Forms of Ad-Supported Media. 68.8% listen to Local AM/FM Radio for an avg. of
51.4 minutes/day.

(Local Radio delivers 10.% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach): Women 25 - 54
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Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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| Women 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of 5 hours and 48 minutes
each day with All Forms of Ad-Supported Media. 70.9% listen to Local AM/FM Radio for an avg. of
(Local Radio delivers 10.8% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach): Men 25-54
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Men 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of 6 hours and 4 minutes each
day with All Forms of Ad-Supported Media. 66.6% listen to Local AM/FM Radio for an avg. of 49.6

minutes/day.
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(Local Radio delivers 9.1% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach): Adults 35 - 64
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| Adults 35 - 64 who Live in the WASHINGTON, DC, DMA spend an average of 6 hours and 22 minutes
each day with All Forms of Ad-Supported Media. 74.5% listen to Local AM/FM Radio for an avg. of

(Local Radio delivers 11.2% of Time with Ad-Supported Media.)
Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64
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Avg. Week AIL gngmdia (Persons & % Reach): Adults 18 or older

Local AM/FM Radio
Podcasts

Spotify

SiriusXM

YouTube Music
Owned Music

TV Music Channels
All Others
Amazon Music
Apple Music
Pandora
iHeartRadio
Audiobooks

Avg. Hours+Minutes/day with
Audio: Adults 18 or older

who Live in the

MI 1%
iset s gl

u who Live in the WASHINGTON, DC, DMA

WASHINGTON, DC, DMA

mUSA

4,062,023 or 71.1% of Adults 18 or older who Live in the WASHINGTON, DC, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 56.6 minutes every day representing 39.9% of all
time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Time spent
ﬁ.‘
it

==

i

1.7%

SiriusXM
17.3

Podcasts

24.8

Local AM/FM
Radio
61.0

YouTub

e Music
13.6

v
Music
Chann...

Music
10.0

Local AM/FM
Radio
64.4

SiriusXMm
16.6

Podcasts
23.6

All

Other

Sizx

v
Music
Channe
Is...

YouTube
Music
13.6

Amaz
on
Mu..

Pandora
8.7

= who Live in the WASHINGTON, DC, DMA

mUSA

Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 18 or older Aslvg.

Local AM/FM Radio
Podcasts

TV Music Channels
YouTube Music
Pandora

Spotify

All Others

Amazon Music
iHeartRadio
SiriusXM
Audiobooks
Owned Music
Apple Music

USA

USA DMA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

PR
R
PR N
m m Avg. Hours+Minutes/day with Ad-
m m Supported Audio: Adults 18 or older
P 5 2 AN
P 085 =
_ 8332 wnsm;c:nozenm e
P 0%

# who Live in the WASHINGTON, DC, DMA mUSA

Scarborough R2 2025: Oct24-Aug25 Qual Intab 5919

®
. = A WL M AL o i
B SN SRS SER OES S SR SR o MR et

Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

2.
S
ES

Local AM/FM Radio
56.6

Podcasts
235

TV Music
Channels
12.1

Spotify
111

Pandor All
a Others
7.6 7.2

Amazon iHea...

Music...

Siri...

Local AM/FM Radio
59.9

Podcasts
22.5

TV Music
Channels

YouTube
Music
11.8

All
Other

Pandora s

11.4
8.7

7.0

iHe...

Amazon

Music...
Siri...

® who Live in the WASHINGTON, DC, DMA

Scarborough R2 2025: Sep24-Aug25

USA Projection

HUSA
* Share of Everything




2,041,173 or 68.8% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 51.4 minutes every day representing 35.3% of all time spent
daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 25-54 Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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1,054,893 or 70.9% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 53.1 minutes every day representing 37.3% of all
time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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Local AM/FM Radio

986,444 or 66.6% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 49.6 minutes every day representing 33.1% of all time spent
dally with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54
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Avg. Week All Audio (Persons & % Reach): Adults 35-64

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

2,155,994 or 74.5% of Adults 35 - 64 who Live in the WASHINGTON, DC, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 57.7 minutes every day representing 37.4% of all time spent
daily with Ad-Supported Audio.
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4,062,023 or 71.1% of Adults 18 or older who Live in the WASHINGTON, DC, DMA listen to Ad-
P18+ Supported Local AM/FM Radio for an average of 56.6 minutes every day representing 39.9% of all
time spent daily with Ad-Supported Audio.
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2,041,173 or 68.8% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 51.4 minutes every day representing 35.3% of all time spent
| daily with Ad-Supported Audio.
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1,054,893 or 70.9% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA listen to Ad-
Supported Local AM/FM Radio for an average of 53.1 minutes every day representing 37.3% of all

| time spent daily with Ad-Supported Audio.
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986,444 or 66.6% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 49.6 minutes every day representing 33.1% of all time spent
| daily with Ad-Supported Audio.
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2,155,994 or 74.5% of Adults 35 - 64 who Live in the WASHINGTON, DC, DMA listen to Ad-Supported
Local AM/FM Radio for an average of 57.7 minutes every day representing 37.4% of all time spent
| daily with Ad-Supported Audio.
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4,062,023 or 71.1% of Adults 18 or older who Live in the WASHINGTON, DC, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, All News, Country, and
Urban AC.
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Locai A%FM Radio Formats (Persons & % Reach): Adults 25 - 54
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2,041,173 or 68.8% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary,
Radio, Country, and Classic Rock.

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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Local AM/FM Radto Formats (Persons & % Reach): Women 25 - 54

Towl per:

Pop Contemporaly Hit Radlo
Adult Contemporary
Country

Hot AC

Classic Hits

Classic Rock
Alternative
News/Talk/Information
Adult Hits
Contemporary Christian
Urban Contemporary
Urban AC

Active Rock

-M""
| T -

B
mm
sa05ce1 |5 o e
sss7asa ] 7200

¥ who Live in the WASHINGTON, DC, DMA

% ime s,

Avg. Hours+Minutes/day with Local
AM/FM Radio: Women 25 -54

who Livein the
WASHINGTON, DC, DMA

Q!EEQQEEEH

by
[
R

B USA

werage Dayl,

1,054,893 or 70.9% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio, Classic
Hits, Country, and Classic Rock.

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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Local AM/FM Radto Formats (Persons & % Reach): Men 25 - 54
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986,444 or 66.6% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Alternative, Classic Rock, and Pop

Contemporary Hit Radio.
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Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54
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Country.

Locai AM/»FM Radio Formats (Persons & % Reach): Adults 35 - 64

i

2,155,994 or 74.5% of Adults 35 - 64 who Live in the WASHINGTON, DC, DMA listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult Contemporary, All News, Classic Rock, and

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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Disney+
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Premium Cable TV Networks

3,164,357 or 55.4% of Adults 18 or older who Live in the WASHINGTON, DC, DMA watch Ad-
Supported Local TV Stations for an average of 67.8 minutes every day representing 26.5% of all time
spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 25 - 54
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1,342,210 or 45.2% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA watch Ad-Supported
Local TV Stations for an average of 43.2 minutes every day representing 22.5% of all time spent daily
with Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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Avg. Week All Video (Persons & % Reach): Women 25 - 54
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635,572 or 42.7% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA watch Ad-Supported
Local TV Stations for an average of 47.8 minutes every day representing 24.2% of all time spent daily
with Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54
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706,596 or 47.7% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA watch Ad-Supported Local
TV Stations for an average of 39.1 minutes every day representing 20.9% of all time spent daily with
Ad-Supported Video.
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% Time Spent

Avg. Week All Video (Persons & % Reach): Adults 35 - 64
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1,701,006 or 58.8% of Adults 35 - 64 who Live in the WASHINGTON, DC, DMA watch Ad-Supported
Local TV Stations for an average of 56.9 minutes every day representing 25.3% of all time spent daily
with Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

Netflix
17.9

Premiu
m Cable
1A%
Netw...

Non-Premium
Cable TV
Networks

78.4

Local TV
Stations
59.3

Amazo
n
Prime/
IMD...

TikTok
12.1

YouTu
be
Video
15.6

Disne...

Local TV Stations
87.8

19.8

Roku +
The...

Non-Premium Cable TV
Networks
829

+ Liv

YouTub
e Video

Hulu/Hulu

Amazon
Prime/IMD
b/FireTV...

Premi
um

Apple
TV+fu
bo,Plu

Cable
to,T... TV...
Para
m...

TikTo
(e

el

® who Live in the WASHINGTON, DC, DMA

B USA

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 35 - 64

Local TV Stations

Non-Premium Cable TV... m 60.4%
Amazon Prime/IMDb/FireTV mm_!m
YouTube Video Py T 0
TikTok m_m'
AppleTV+ fubo,Pluto, Tubi, ete. m
Hulu/Hulu + Live TV {any Hulu) mm

Peacock m m Avg. Hours+Minutes/day with Ad- m

Paramount+ mm Supported Video: Adults 35 - 64 m

ouner FREY il - es N

Roku + The Roku Channel m

R — 255
C—

0.0% who Livein the
0.0%

Premium Cable TV Networks

WASHINGTON, DC, DMA 0.0%
® who Live in the WASHINGTON, DC, DMA B USA
Usa USA DMA Projection Scarborough R2 2025: Oct24-Aug25 Qual Intab 5919

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. Al rights reserved,

®
FEEEEE

. Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

Local TV Stations
56.9

Appl
eTV+
,fubo
,Plut
o,T...

YouTu
be
Video
15.1

Non-Premium
Cable TV Networks
753

Netf

lix

P

Amazon
Prime/IM
Db/FireT
v
24.3

Hul
u/H
ul...

Non-Premium
Cable TV
Networks
79.8

Local TV Stations
84.6

YouTu
be
Video
191

Amazon
Prime/IMD
b/FireTV
29.6

AppleT
V+,fubo
,Pluto...

TikTok
10.4

® who Live in the WASHINGTON, DC, DMA

USA Projection Scarborough R2 2025: Sep24-Aug25

Qual Intab

25,507

BUSA

soefa.ai

* Share of Everything
for Anything _



3,164,357 or 55.4% of Adults 18 or older who Live in the WASHINGTON, DC, DMA watch Ad-
Supported Local TV Stations for an average of 67.8 minutes every day representing 26.5% of all time
spent daily with Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported
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1,342,210 or 45.2% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA watch Ad-Supported
P25-54 Local TV Stations for an average of 43.2 minutes every day representing 22.5% of all time spent daily
with Ad-Supported Video.
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635,572 or 42.7% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA watch Ad-Supported

Local TV Stations for an average of 47.8 minutes every day representing 24.2% of all time spent daily
with Ad-Supported Video.
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706,596 or 47.7% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA watch Ad-Supported Local
TV Stations for an average of 39.1 minutes every day representing 20.9% of all time spent daily with
Ad-Supported Video.
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1,701,006 or 58.8% of Adults 35 - 64 who Live in the WASHINGTON, DC, DMA watch Ad-Supported
Local TV Stations for an average of 56.9 minutes every day representing 25.3% of all time spent daily
with Ad-Supported Video.
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‘ 4,043,475 or 70.8% of Adults 18 or older who Live in the WASHINGTON, DC, DMA use Ad-Supported
Social Media for an average of 140.1 minutes every day representing 27.7% of all time spent daily
with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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2,187,347 or 73.7% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA use Ad-Supported
Social Media for an average of 170.1 minutes every day representing 34.% of all time spent daily
with Ad-Supported Digital Media.
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1,148,649 or 77.3% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA use Ad-Supported
Social Media for an average of 142.9 minutes every day representing 30.6% of all time spent daily
with Ad-Supported Digital Media.
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Avg. Week All Digital (Persons & % Reach): Men 25 - 54
pccoagh

OTT TV Streaming Services. 3

1,038,698 or 70.1% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA use Ad-Supported Social
Media for an average of 199. minutes every day representing 37.% of all time spent daily with Ad-
Supported Digital Media.
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2,149,676

Social Media for an average of 132.4 minutes every day representing 28.6% of all time spent daily
with Ad-Supported Digital Media.

or 74.3% of Adults 35 - 64 who Live in the WASHINGTON, DC, DMA use Ad-Supported
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Local TVStatlon Programs {Persons & % Reach): Adults 18 or older

(average week)
Local News - Evening

Sports

Comedies

Local News - Morning
Movies

Dramas

Game Shows
National/Network News
Food/Cooking Shows
Mystery/Suspense/Crime
Local News - Late
Documentaries

Court Shows

3,164,357 or 55.4% of Adults 18 or older who Live in the WASHINGTON, DC, DMA watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies,
Movies, Local News - Morning, and Dramas.
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1,342,210 or 45.2% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening, Movies, Game

Shows, and Local News - Morning.
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Local News - Morning, and Movies.

635,572 or 42.7% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Game Shows,
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706,596 or 47.7% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA watch Ad-Supported Local
TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening, Movies, Local News -
Morning, and Game Shows.
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Local TVStatlon Programs (Persons & % Reach): Adults 35 - 64

(average week)
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1,701,006 or 58.8% of Adults 35 - 64 who Live in the WASHINGTON, DC, DMA watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local News -
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4,043,475 or 70.8% of Adults 18 or older who Live in the WASHINGTON, DC, DMA use Ad-Supported
Facebook for an average of 47.6 minutes every day representing 34.% of all time spent daily with Ad-
Supported Social Media.
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Avg. Week AII Sacml Medm (Persons & % Reach): Adults 25 - 54
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2,187,347 or 73.7% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA use Ad-Supported
Facebook for an average of 52.2 minutes every day representing 32.4% of all time spent daily with
Ad-Supported Social Media.
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Avg. Week All Soqmgi Media (Persons & % Reach): Women 25 - 54

1,148,649 or 77.3% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA use Ad-Supported
Facebook for an average of 42.2 minutes every day representing 30.8% of all time spent daily with
Ad-Supported Social Media.

Avg. Day All Social Media (% Time Spent & Avg Minutes/day Spent): Women 25 - 54
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1,037,389 or 70.% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA use Ad-Supported
Facebook for an average of 59.7 minutes every day representing 32.1% of all time spent daily with
Ad-Supported Social Media.
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2,149,676 or 74.3% of Adults 35 - 64 who Live in the WASHINGTON, DC, DMA use Ad-Supported
Facebook for an average of 43.4 minutes every day representing 35.2% of all time spent daily with
Ad-Supported Social Media.
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4,043,475 or 70.8% of Adults 18 or older who Live in the WASHINGTON, DC, DMA use Ad-Supported
o P18+ Facebook for an average of 47.6 minutes every day representing 34.% of all time spent daily with
Ad-Supported Social Media.
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2,187,347 or 73.7% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA use Ad-Supported
Facebook for an average of 52.2 minutes every day representing 32.4% of all time spent daily with
Ad-Supported Social Media.
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1,148,649 or 77.3% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA use Ad-Supported
Facebook for an average of 42.2 minutes every day representing 30.8% of all time spent daily with
Ad-Supported Social Media.
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1,037,389 or 70.% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA use Ad-Supported
Facebook for an average of 59.7 minutes every day representing 32.1% of all time spent daily with
Ad-Supported Social Media.
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2,149,676 or 74.3% of Adults 35 - 64 who Live in the WASHINGTON, DC, DMA use Ad-Supported
Facebook for an average of 43.4 minutes every day representing 35.2% of all time spent daily with
Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 338,034;
Local Radio: 250,640; Social Media: 218,451; Non-Prem. Cable: 119,427; Local TV: 107,126
reaching Adults 18 or older who Live in the WASHINGTON, DC, DMA.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 172,007;
Local Radio: 127,577; Social Media: 115,296; Non-Prem. Cable: 51,128; Local TV: 43,140
reaching Adults 25 - 54 who Live in the WASHINGTON, DC, DMA.
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 65,895; Social Media: 63,299; Non-Prem. Cable: 26,893; Local TV: 21,584
reaching Women 25 - 54 who Live in the WASHINGTON, DC, DMA.

All Other Digital Media: 91,249;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Women 25 - 54 who Live in the WASHINGTON, DC, DMA
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 61,203; Social Media: 52,192; Non-Prem. Cable: 24,218; Local TV: 21,424
reaching Men 25 - 54 who Live in the WASHINGTON, DC, DMA.

All Other Digital Media: 80,804;
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 165,405;
Local Radio: 135,902; Social Media: 110,284; Non-Prem. Cable: 58,454; Local TV: 52,644
reaching Adults 35 - 64 who Live in the WASHINGTON, DC, DMA.
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Top-13 Out—of Home Media (Persons & % Reach): Adults 18 or older
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YouTube Music
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' 4,650,831 or 81.4% of Adults 18 or older who Live in the WASHINGTON, DC, DMA spend an average
of 52.2 minutes per day driving, seeing Billboards and Signs. 59.4% Listen to Local Radio Stations
Out-of-Home for an average of 34.3 minutes/day.
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' 2,488,657 or 83.8% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of
56.6 minutes per day driving, seeing Billboards and Signs. 60.6% Listen to Local Radio Stations Out-
of-Home for an average of 36.4 minutes/day.

Top-13 Out—of Home Media (Persons & % Reach): Adults 25 - 54

(average week)

‘Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Spotify

Drug Stores

YouTube Music

Retail Stores

Owned Music

m who Live in the WASHINGTON, DC, DMA

»

FPEEEEE

AP —
B ——— L
m—zm

D el W

2 Zia s

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 25 - 54

et _
Usage .

who Livein the
'WASHINGTON, DC, DMA

mUSA

Tap-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

veroge ooyl

AM/FM Radio

Walking in Towns,

Billboards & Signs | Cities, Downtown
(Weekly Drivers) Areas
56.6 22.6

Shopping Malls

20.6

Podcast

Restaurant
s& Bars
15.6

Retail
Stores

Walkingin Towns,
Cities, Downtown
Areas Shopping Malls
220 21.2
Billboards & Signs (Weekly
Drivers)
53.5
Restaurants
& Bars
162 Retai
|
Grocery Store
AM/FM Radio Stores s
44.0 111 78 | Gas.

YouTu

Mus...

» who Live in the WASHINGTON, DC, DMA

W USA

Top-13 Ad-. Suggorted Out-of-Home Media (Persons & % Reach): Adults 25 - 54

(averoge
Gucerv Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Drug Stores

Retail Stores

TV Music Channels

Movie Theaters

YouTube Music

® who Live in the WASHINGTON, DC, DMA
USA USA DMA Projection

Avg. Hours+Minutes/day with Ad-
Supported Out-of-Home Media:

m
B B
m

Adults 25-54
— I R
Usage % 0%
who Live in the

WASHINGTON, DC, DMA

mUSA

Scarborough R2 2025: Oct24-Aug25 Qual Intab 5919

All Graphs and scefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

¥ rime spenc (r238.000)

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

AM/FM Radio
36.4

Billboards & Signs
(Weekly Drivers)

Walking in Towns,
Cities, Downtown
Areas

56.6 226

Movie
Theaters
131

Grocery
Stores
10.5

Restaurants
& Bars
15.6

Walking in Towns,
Cities, Downtown

Areas Shopping Malls
3

Billboards & Signs (Weekly

Drivers)
535 Grocery

Stores
111

Podcast

YouTub Ga

. S...
Movie

AM/FM Radio Theaters
41.0 13.7

® who Live in the WASHINGTON, DC, DMA

USA Projection

Scarborough R2 2025: Sep24-Aug25

Qual Intab

25,507

EUSA
* Share of Everything

- for Anything _



Top-13 Out—of Home Media (Persons & % Reach): Women 25 - 54

(average week)
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1,236,375 or 83.2% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of
42.1 minutes per day driving, seeing Billboards and Signs. 62.1% Listen to Local Radio Stations Out-
of-Home for an average of 35.1 minutes/day.
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Top-13 Out—of Home Media {Persons & % Reach): Men 25 - 54
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1,252,282 or 84.5% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of 71.
minutes per day driving, seeing Billboards and Signs. 59.1% Listen to Local Radio Stations Out-of-
Home for an average of 37.2 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54
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' 2,535,634 or 87.7% of Adults 35 - 64 who Live in the WASHINGTON, DC, DMA spend an average of
55.6 minutes per day driving, seeing Billboards and Signs. 65.1% Listen to Local Radio Stations Out-

of-Home for an average of 39.6 minutes/day.
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/4,650,831 or 81.4% of Adults 18 or older who Live in the WASHINGTON, DC, DMA spend an average of 52.2

'minutes per day driving, seeing Billboards and Signs representing 36.1% of all Time Spent with Ad-
Supported Out-of-Home Media.
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2,488,657 or 83.8% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of 56.6
minutes per day driving, seeing Billboards and Signs representing 36.3% of all Time Spent with Ad-
Supported Out-of-Home Media.
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1,236,375 or 83.2% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of 42.1
minutes per day driving, seeing Billboards and Signs representing 30.7% of all Time Spent with Ad-
| Supported Out-of-Home Media.
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1,252,282 or 84.5% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA spend an average of 71.
minutes per day driving, seeing Billboards and Signs representing 40.4% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Men 25 - 54
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2,535,634 or 87.7% of Adults 35 - 64 who Live in the WASHINGTON, DC, DMA spend an average of 55.6
minutes per day driving, seeing Billboards and Signs representing 37.4% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 35 - 64
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Local Daily Newspaper(s) (Daily+Sunday)
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Local Daily Newspaper(s) (Sunday)
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New York Times (Daily+Sunday)
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USA Today (Daily)

Magazines

Catalogs

1,487,159 or 26.% of Adults 18 or older who Live in the WASHINGTON, DC, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.5 minutes every day representing 32.% of all time
spent daily with All forms of Print Media.
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615,455 or 20.7% of Adults 25 - 54 who Live in the WASHINGTON, DC, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.6 minutes every day representing 26.8% of all time
spent daily with All forms of Print Media.
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DG, DMA

. Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent):Adults 25 - 54

0.0%

Wall Street Journal |1

(Daity)
93

New York Times
(Sunday)
LE]

New York Times
(Daily+Sunday)
85 New York Times
(Daity) Magazines
78 78

Local Daily Newspaper(s)
(Daily
71

(Daity+Sund | Direct Mail Adve:
ay) (excluding Catalogs)
81 76

Local Daily Newspaper(s)
(Sunday)

New York Times
(sunday)
102

Wall Street
Journal (Daily)
9.7

Local Daity

New York Times (Daily)  yowcoanaric) (Daity

8.7

Direct Mail
Advertising

New York Times
(Daily+Sunday)
95

Local Daily Newspaper(s)
{excluding
65

® who Live in the WASHINGTON, DC, DMA
Qual Intab

muUsA
5919
USA Projection

Scarborough R2 2025: Sep24-Aug25

® who Live in the WASHINGTON, DC, DMA

Qual Intab 25,507

m USA
* Share of Everything



Avg. Week All Print nrﬂ,e"dia (Persons & % Reach): Women 25 - 54

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

Books

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

USA Today (Daily)

All Local Weekly Newspapers

Wiall Street Journal (Daily)

282,740 or 19.% of Women 25 - 54 who Live in the WASHINGTON, DC, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.1 minutes every day representing 27.8% of all time
spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Women 25 - 54

R

ii
ST EDEELED:

Local Daily

USA Today (Daily)
85

Local Daily

Newspaper(s)

(Daity+Sunday)
81

Local Daily

New York Times
(Daily)

{exciuding Catalogs)
6.1

Magazines
54

Wall Street
Journal (Daily)

126 -
Local Daily

Newspaper(s) (Sunday)
89

New York Times
(Daity+Sunday)
87

New York Times
(Daily)
80

L

LAvg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 54

ocal Daity
pei(s) (Daily
72

Direct Mail
Advertising
(excluding Catalogs)
]

Magazines m‘.lg&% who Livein the WASHINGTON, USA m Newsp.ape;:sgj (Sunday) Hewspap;rgs) (Daily Cal;ﬂ;gs usa Tnd;; (Daily) Mag;:ines (al;\sugs l:’-il
DG, DMA : : = ; : i
36 70 2.5%
Catalogs  EWYyiW[x 1.7%

® who Live in the WASHINGTON, DC, DMA mUsA

= who Live in the WASHINGTON, DC, DMA

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach):Women 25 - 54

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

MNew York Times (Daily+Sunday)

New York Times (Sunday)

USA Today (Daily)

All Local Weekly Newspapers

Wall Street Journal (Daily)

Magazines

Catalogs

Books

sl

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Women 25 -54 M

who Live in the WASHINGTON,
DG, DMA

. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent):Women 25 - 54

New York Times
(Daily+Sunday)
94

Wall Street Journal
(Daity)
1s

New York Times
{Sunday)
104

USA Today (Daily)
85

Local Daily Newspaper(s)
(Daily+Sunday)

Local Daily Newspaper(s)
(Daily

12

New York Times
(Daity)
83

Direct Mail

Advertising

(excluding

Catalogs)
6.1

Magazines
54

Wall Street Journal
(Daity)
126

USA Today (Daily)
89

New York Times
(Daily+Sunday)
8.7

New York Times
{(Sunday)
94

Magazines
74

Local Daily Newspaper(s)

(Daity
72

New York Times

(Daily)
8.0

Direct
[
Advertis
ing
(excludi
ng
Catalogs

6.0

m USA
* Share of Everything

®who Live in the WASHINGTON, DC, DMA ® who Live in the WASHINGTON, DC, DMA
USA USA DMA Projection Scarborough R2 2025: Oct24-Aug25 Qual intab 5,919
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muUsA
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Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

Wall street Journal (Daily)

New York Times (Sunday)

USA Today (Daily)

Magazines

All Local Weekly Newspapers

Catalogs

334,771 or 22.6% of Men 25 - 54 who Live in the WASHINGTON, DC, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.2 minutes every day representing 26.2% of all time
spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Men 25 - 54

who Live in the WASHINGTON,
DG, DMA

057.998
P — 5.
2.7%

2.6%

® who Live in the WASHINGTON, DC, DMA mUsA

LAvg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Men 25 - 54

| New York Times
{Daily+Sunday)
80

Local Daily
Newspaper(s)

(Sunday)
74

- Local Daily
Local Daily Newspaperls) (Daily
7.0

spaper(s)

Wall Street Journal

{excluding
Catalogs) Catalogs
7.0 36

New York Times (Sunday)
11.2

New York Times
(Daily+Sunday) Magazines
101

Local Daily
Newspaper(s} (Sunday)
9.4

Local Daily

Newspaper(s)

{Daily+Sunday)
88

Wall Street Journal

(Daily)
70

Local Daily
Newspaper(s)
(Daily
82

Catalogs
34

All Local...

= who Live in the WASHINGTON, DC, DMA

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach):Men 25 - 54

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

MNew York Times (Daily+Sunday)

Wall Street Journal (Daily)

New York Times (Sunday)

USA Today (Daily)

Magazines

All Local Weekly Newspapers

Catalogs

Books

USA USA DMA Projection

Scarborough R2 2025: Oct24-Aug25

-m'
RS
B -
R e
PP i
FRTNE - 2
e 05

® who Live in the WASHINGTON, DC, DMA
Qual Intab

Avg. Hours+Minutes/day with Ad-
who Live in the WASHINGTON,
DC, DMA

muUsA
5919

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Supported Print Media: Men 25 - 54

. Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent):Men 25 - 54

Magazines
102

USA Today (Daily)
79

New York Times
(Sunday)
84

New York Times (Daily)

Direct Mail Advertising
(excluding Catalogs)

Wall
Street
Local Daily Newspaper(s) | Journal
(Daily (Daily)
7.0 66

New York Times
(sunday)

12

USA Today (Daily)
106

Local Daity Newspaper(s)

Magazines (Daily
10.1 82

Direct Mail
Advertising
{excluding Catalogs)
70

Wall Street Journal
(Daily)
7.0

USA Projection

Scarborough R2 2025: Sep24-Aug25

® who Live in the WASHINGTON, DC, DMA

Qual Intab 25,507

mUSA

soefa.ai

* Share of Everything

for Anything _




Avg. Week All Print nrﬂ,e"dia (Persons & % Reach): Adults 35 - 64

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Magazines

New York Times (Sunday)

All Local Weekly Newspapers

USA Today (Daily)

Catalogs

684,275 or 23.7% of Adults 35 - 64 who Live in the WASHINGTON, DC, DMA read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day representing 32.1% of all time
spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 35 - 64

I

PO i % who ivein the WASHINGTON,
’ . 3,0% DG DMA
3,260,610 2.6%

® who Live in the WASHINGTON, DC, DMA WUSA

LAvg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

Local Daily

16

Newspapesis) (Daily | USA Today (Daily)
18

Catalogs)
71

Local Daily
Newspaper(s)
(sunday)

101 8.2

New York Times
(Sunday)
70

Wall Street Journal

(Daily)

New York Times
(Daity+Sunday)
67

New York Times
(Daity)
64

Local Daily
Newspaper(s)
(sunday)
106

New York Times
(Sunday}
83

Direct Mail
Advertising (excluding
Catalogs)
Wall Street Journal 70
(Daily) USA Today (Daily)
88 81

New York Times
(Daily)
66

New York Times
(Daily+Sunday)
75

Local Daily
Newspaper(s) (Daily Catalogs
86

33

= who Live in the WASHINGTON, DC, DMA

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach):Adults 35 - 64

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Magazines

New York Times (Sunday)

All Local Weekly Newspapers

USA Today (Daily)

Catalogs

Books

USA USA DMA Projection

Scarborough R2 2025: Oct24-Aug25
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 35 - 64

who Live in the WASHINGTON, USA
DG, DMA

® who Live in the WASHINGTON, DC, DMA
Qual Intab

muUsA
5919

. ﬁfvg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent):Adults 35 - 64

Local Daily
Newspaper(s) (Daily
78
Local Daity
Newspaper(s)
(Sunday)
10.1

Direct Mail Advertising
(exciuding Catalogs)
71

Local Daily
Newspaper(s)
(Daily+Sunday)
89

Wall Street
Journal (Daily)
82

USA Today (Daily)
76

New York Times
(Daily+Sunday)
]

New York Times
(Daily)
]

Local Daily
Newspaper(s)
(Sunday)
106

Local Daily
Newspaper(s)
(Daily+Sunday)
96

o New York Times

(Sunday) USA Today (Daily)
83 8.1

Local Daily Newspaper(s)
(Daily Direct Mail Advertising
86 (excluding Catalogs)

New York
Times
(Daity+Sund
ay) New York Times (Daily)
75 6.6

USA Projection

® who Live in the WASHINGTON, DC, DMA

Scarborough R2 2025: Sep24-Aug25

Qual Intab

25,507

m USA
* Share of Everything



"Advertising Actions”

P18+ who Live in the WASHINGTON, DC, DMA (Shopped/Visited/Bought past 3mos Due to

P18+

Ads on %)
Social Media 98,659.601 37.2%
Websites
Direct Mall

76,594,804

Broadcast, Cable, & Sat TV 57570188

Local AM/FM Radio

40,895,463 15.4%

Video Streaming Services 38,030,844 14

Cable TV Networks

35,956,696 13.6%

Local Broadcast TV

37,381,230 14.1%
Billboards '

26,837,116 10.1%

Audio Streaming Services

28,070,975 10.6%
USA
Podcasts
Newspapers

® P18+ who Live in the WASHINGTON, DC, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA ScarboroughR22025:0ct24-Aug25 Qualintab: 25445

* Share of Everything
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions”

P25-54 who Live in the WASHINGTON, DC, DMA (Shopped/Visited/Bought past 3mos Due
to Ads on %)

55,247,781 42.0%
45,862,541 34.9%
36,392,856 27.7%

Local AM/FM Radio

27,129,873 20.6%
22,696,986 17.3%

21,145,399 %

Podcasts

Audio Streaming Services
Billboards

Cable TV Networks

Local Broadcast TV

Newspapers

19,899,031

17,3 13.

15,594,368 11.9%
15,146,774 11.5%
14,524,653 11.0%

11,894,093 9.0%

m P25-54 who Live in the WASHINGTON, DC, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA ScarboroughR22025:0ct24-Aug25 Quallntab: 11921 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. Allrights reserved. SO e a . al for Anything =



Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Video Streaming Services

Podcasts

"Advertising Actions”

W25-54 who Live in the WASHINGTON, DC, DMA (Shopped/Visited/Bought past 3mos Due
to Ads on %)

32,780,633

22,498,014

18,438,609 28.4%

12,191,047 18.8%

11,796,224 18.2%

9,951,573 15.3%

Local AM/FM Radio

9,461,243 14.6%

Audio Streaming Services
Billboards

Cable TV Networks

Local Broadcast TV

Newspapers

9,002,248 13.9%

7,668,967 11.8%

6,484,507 10.0%

USA

6,163,497 9.5%

5.371.968 8.3%
m W25-54 who Live inthe WASHINGTON, DC, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
B W25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA ScarboroughR22025:0ct24-Aug25 Qualintab: 7289 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. Allrights reserved. SO e a . al for Anything =



Social Media

Websites

Broadcast, Cable, & Sat TV
Direct Mail

Video Streaming Services

"Advertising Actions"

M25-54 who Live inthe WASHINGTON, DC, DMA (Shopped/Visited/Bought past 3mos Due
to Ads on %)

22,467,148 33.7%

23,364,527

14,938,826 22.4%

17,954,247

10,900,761 16.4%

Local AM/FM Radio

11,684,156

Cable TV Networks
Podcasts

Local Broadcast TV

Audio Streaming Services
Billboards

Newspapers

8,662,177
9,947,457

8,361,156

8,314,733

USA

7.925.401

6,522,125 9.8%

W M25-54 who Live in the WASHINGTON, DC, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
B M25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA ScarboroughR22025:0ct24-Aug25 Qualintab: 4632 * sShare of Everything
All Graphs and soefa.ai Data Modeling Copyright @ 2025 Hubbard Broadcasting, Inc. LLC. Allrights reserved. SO e a a al for Anything ¢



Social Media
Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions”

P35-64 who Live inthe WASHINGTON, DC, DMA (Shopped/Visited/Bought past 3mos Due
to Ads on %)

51,484,392

46,215,258

36,027,702

29,440,821

Local AM/FM Radio

21,767,035 17.0%

Video Streaming Services
Cable TV Networks

Local Broadcast TV

Audio Streaming Services
Podcasts

Billboards

Newspapers

USA DMA ScarboroughR22025:Oct24-Aug25 Quallintab:

21,434,331 16.7%

18,463,111 14.4%

18,843,345 14.7%

14,577,990 11.4%

15,618,489 12.2%

USA

13,480,693 10.5%

12,726,725 9.9%

m P35-64 who Live in the WASHINGTON, DC, DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
.1P3<31§’§64 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

* Share of Everything
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