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iHeart 33.9% or 1,595,855 of WASHINGTON, DC Metro Adults 18 or older listened to IHEART RADIO in the past 7 days
Typical Adults 18 or older who listened to IHEART RADIO in the past 7 days are 46.4 years old (1.1% younger

RA D I O than average) and have a $145,403 (4.4% higher than average) annual household income.
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14.6% or 685,490 of WASHINGTON, DC Metro Adults 18 or older listened to WASH-FM in the past 7 days.
® Typical Adults 18 or older who listened to WASH-FM in the past 7 days are 48.1 years old (2.4% older than

WASH-FM average) and have a $141,713 (1.8% higher than average) annual household income.
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9.6% or 453,283 of WASHINGTON, DC Metro Adults 18 or older listened to WBIG-FM in the past 7 days.
Typical Adults 18 or older who listened to WBIG-FM in the past 7 days are 49.7 years old (5.9% older than
average) and have a $159,904 (14.8% higher than average) annual household income.
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9.5% or 446,273 of WASHINGTON, DC Metro Adults 18 or older listened to WIHT-FM in the past 7 days.
Typical Adults 18 or older who listened to WIHT-FM in the past 7 days are 38.9 years old (17.1% younger
than average) and have a $144,335 (3.7% higher than average) annual household income.
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DC/10

8.2% or 384,097 of WASHINGTON, DC Metro Adults 18 or older listened to WWDC-FM in the past 7 days.
Typical Adults 18 or older who listened to WWDC-FM in the past 7 days are 41.8 years old (11.% younger
than average) and have a $148,334 (6.5% higher than average) annual household income.
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iHeart
RADIO

33.9% or 1,595,855 of WASHINGTON, DC Metro Adults 18 or older listened to IHEART RADIO in the past 7 days.

Adults 18 or older who listened to IHEART RADIO in the past 7 days are 4.7% more likely to be a college
graduate, 14.8% more likely to work full-time, 7.2% more likely to be married, 12.4% more likely to be a
parent of 1 or more children under 18.
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WASH-FM

of 1 or more children under 18.

14.6% or 685,490 of WASHINGTON, DC Metro Adults 18 or older listened to WASH-FM in the past 7 days.
Adults 18 or older who listened to WASH-FM in the past 7 days are 1.9% more likely to be a college
graduate, 7.5% more likely to work full-time, 3.2% more likely to be married, 18.1% less likely to be a parent
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9.6% or 453,283 of WASHINGTON, DC Metro Adults 18 or older listened to WBIG-FM in the past 7 days.
Adults 18 or older who listened to WBIG-FM in the past 7 days are 20.% more likely to be a college
graduate, 29.7% more likely to work full-time, 24.6% more likely to be married, 6.% more likely to be a
parent of 1 or more children under 18.
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v !
more children under 18.

9.5% or 446,273 of WASHINGTON, DC Metro Adults 18 or older listened to WIHT-FM in the past 7 days.
Adults 18 or older who listened to WIHT-FM in the past 7 days are 5.1% less likely to be a college graduate,
I 22.1% more likely to work full-time, 10.1% less likely to be married, 24.2% more likely to be a parent of 1 or

.
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8.2% or 384,097 of WASHINGTON, DC Metro Adults 18 or older listened to WWDC-FM in the past 7 days.
Adults 18 or older who listened to WWDC-FM in the past 7 days are 15.% more likely to be a college
graduate, 35.5% more likely to work full-time, 23.9% more likely to be married, 63.% more likely to be a
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iHeart
RADIO

33.9% or 1,595,855 of WASHINGTON, DC Metro Adults 18 or older listened to IHEART RADIO in the past 7 days.
Adults 18 or older who listened to IHEART RADIO in the past 7 days are 6.% more likely to own their home,
3.% more likely to own a higher valued home, 8.5% more likely to have a single-family home, 25.5% more
likely to have a dog.
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Rent Own Second Home
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Property
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WASH-FM

likely to have a dog.

14.6% or 685,490 of WASHINGTON, DC Metro Adults 18 or older listened to WASH-FM in the past 7 days.
Adults 18 or older who listened to WASH-FM in the past 7 days are 10.8% more likely to own their home,

5.9% more likely to own a lower valued home, 6.4% more likely to have a single-family home, 18.5% more
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9.6% or 453,283 of WASHINGTON, DC Metro Adults 18 or older listened to WBIG-FM in the past 7 days.
Adults 18 or older who listened to WBIG-FM in the past 7 days are 11.4% more likely to own their home,

19.9% more likely to own a higher valued home, 21.9% more likely to have a single-family home, 37.1% more
likely to have a dog.
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9.5% or 446,273 of WASHINGTON, DC Metro Adults 18 or older listened to WIHT-FM in the past 7 days.
Adults 18 or older who listened to WIHT-FM in the past 7 days are 10.6% less likely to own their home, 2.2%

more likely to own a higher valued home, 7.3% less likely to have a single-family home, 7.9% more likely to

;
. have a dog.

1
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8.2% or 384,097 of WASHINGTON, DC Metro Adults 18 or older listened to WWDC-FM in the past 7 days.
DC IOI Adults 18 or older who listened to WWDC-FM in the past 7 days are 2.9% more likely to own their home, 4.%
more likely to own a higher valued home, 1.9% more likely to have a single-family home, 59.1% more likely to

have a dog.
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iHeart
RADIO

33.9% or 1,595,855 of WASHINGTON, DC Metro Adults 18 or older listened to IHEART RADIO in the past 7 days
Adults 18 or older who listened to IHEART RADIO in the past 7 days are 2.2% more likely to look up D-I-Y
advice online, .1% more likely to always vote in local elections, 2.6% more likely to belong to a gym, .1%

less likely to fly domestic past yr.

YTop-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
0k e gy
Registered to Vote Democrat / Lean  Republican /Lean Independent / None
(In District of Residence) Democrat Republican of These

Presidential Elections: Always

y = ot Preside | Elections: S i m
=2 T .|
tode Elacti i

‘ apparel /  tobSearch/ Take Oniine  Religion / career Education  Electronic  Momework Photography Parenting/  Genealogy Onfine Dating it
Meal Planning information / informaion  / Video Call Services/ Information Garden idess Beauty idess Postresume  Classes  Spirtuality Development l‘s:::;:' Invite l\’o:;;::ur mla;ﬁ;;.. Family Advice Service Local Elections: Always
Syscxion, sl Local Elections: Sometimes
u who listened to IHEART RADIO in the past 7 days B WASHINGTON, DC  who listened to IHEART RADIO in the past 7 days W WASHINGTON, DC
«
@_&Top-so past 12-months Active Lifestyle Activites: Adults 18 or older ‘u Past 12-months Domestic Airline Trips: Adults 18 or older
i y ol 16.3%
el 51 564 15.3%
14.7%

Scarborough R2 2024: Aug23-Sep24

2trips FTREN 14.1%

3trips LTl i 10.4%

) 6.3%
AU 23 990 7.3%

5-0 trips
10+ trips Flew Domestic past year: 64.2%
21.5% ¢ Avg. # Domestic Flights:
18.6%|
16.0%|
13.0%
S ga%
21% La%
5.2%
S .
Belonglo Crupfitness Bowling Sewing-  Yoga-Pidates Camping Boating Fishing Adult Tennis Follow a Caregiver of Competitive Football  Smow Skimg- Organized Softball - Hunting
Running  Health Club or Class Crafts Contnuing ‘Weight Loss  Aging Parent Video Gaming Snowboarding Road Race Basevall
Gym Education Progam o Relative 15,
Marathon,
® who listened to IHEART RADIO in the past 7 days B WASHINGTON, DC etc)

Qual Intab 1,611

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, inc. LLC, All rights reserved.

(Radio Stations: WASH-FM OR Radio Stations: WBIG-FM OR Radio Stations: WIHT-FM OR Radio Stations: WMZQ-FM OR Radio Stations: WWDC-FM)



971

WASH-FM

Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

i

=i 53.7%)

14.6% or 685,490 of WASHINGTON, DC Metro Adults 18 or older listened to WASH-FM in the past 7 days.
Adults 18 or older who listened to WASH-FM in the past 7 days are 1.5% less likely to look up D-I-Y advice
online, 7.8% less likely to always vote in local elections, 19.8% less likely to belong to a gym, 5.2% less
likely to fly domestic past yr.
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9.6% or 453,283 of WASHINGTON, DC Metro Adults 18 or older listened to WBIG-FM in the past 7 days.
Adults 18 or older who listened to WBIG-FM in the past 7 days are 4.3% more likely to look up D-I-Y advice
online, 2.8% more likely to always vote in local elections, 4.3% more likely to belong to a gym, 10.5% more
likely to fly domestic past yr.
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more likely to fly domestic past yr.

9.5% or 446,273 of WASHINGTON, DC Metro Adults 18 or older listened to WIHT-FM in the past 7 days.
Adults 18 or older who listened to WIHT-FM in the past 7 days are 14.5% more likely to look up D-I-Y
advice online, 21.1% less likely to always vote in local elections, 3.% more likely to belong to a gym, 2.2%
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8.2% or 384,097 of WASHINGTON, DC Metro Adults 18 or older listened to WWDC-FM in the past 7 days.
DC lOI Adults 18 or older who listened to WWDC-FM in the past 7 days are 8.4% less likely to look up D-I-Y advice
online, .1% more likely to always vote in local elections, 25.2% more likely to belong to a gym, 16.1% more

likely to fly domestic past yr.
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more likely to smoke cigarettes.

33.9% or 1,595,855 of WASHINGTON, DC Metro Adults 18 or older listened to IHEART RADIO in the past 7 days.
Adults 18 or older who listened to IHEART RADIO in the past 7 days are 1.9% more likely to use QSRs past
mo., 5.1% more likely to use Sit-Down Restaurants past mo., 3.1% less likely to use Casinos past yr., 12.4%
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likely to smoke cigarettes.

14.6% or 685,490 of WASHINGTON, DC Metro Adults 18 or older listened to WASH-FM in the past 7 days.
Adults 18 or older who listened to WASH-FM in the past 7 days are .3% more likely to use QSRs past mo.,
5.3% more likely to use Sit-Down Restaurants past mo., 4.2% less likely to use Casinos past yr., 3.3% more
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Radio Stations: WASH-FM

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

= who listened to WASH-FM inthe past 7 days = WASHINGTON, DC



P

ast 30-days QSR Users: Adults 18 or older
<o g e

2times

3times

5 times
10times or more

= who listened to WBIG-FM in the past 7 days W WASHINGTON, DC
Avg. Monthly QSR Meals:

:

6 -9times

Total Monthly QSR Users:
90.8% 88.9%

e W - N

likely to smoke cigarettes.

9.6% or 453,283 of WASHINGTON, DC Metro Adults 18 or older listened to WBIG-FM in the past 7 days.
Adults 18 or older who listened to WBIG-FM in the past 7 days are 2.1% more likely to use QSRs past mo.,
9.3% more likely to use Sit-Down Restaurants past mo., .7% more likely to use Casinos past yr., 49.5% more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

€ Atimg 13.0%
2tmes
3 times 12.5% |

10times or more

® who listened to WBIG-FM in the past 7 days B WASHINGTON, DC
hly Sit-Down ant Users:  Avg. Monthly Sit-Down Restaurant Meals:

Total

WASHINGTON, DC
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadceasting, Inc. LLC. All rights reserved.

Drank Past 30-days: Adults 18 or older
Liquor  pyrryeny 44.4%
Any Type of Beer
Wine
imported Beer
e 201% e

Domestic Regular Beer

Domestic Light Beer g 5,626 20.1%
Microbrew / Craft Beer 11 51955 1% i

m who listened to WBIG-FM in the past 7 days B WASHINGTON, DC

Metro Scarborough R2 2024: Aug23-Sep24

-v ¥

Top-10 Cuisines: Adults 18 or older

| it-Down Restaurants Used Past 30-days)
piera

Chiness Mexran  Coftse  Indian/ malan  Bagsi/  Upscsle  wings/  seafood
House/ Thai/ Donut / Burgers /
Coffee tar  Other sakery sperts gar
Aasian

mwhao fistened to WBIG-FM in the past 7 days = WASHINGTON, DC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who listened to WBIG-FM in the past 7 days 23.3%

WASHINGTON, DC B apRatl] 27.1%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines pFeiyeee

Bar / Nightclub
Upscale Restaurant

Table Games (Craps, Poker, etc.)

Stage show/ Concert '

Sports Betting 217,841 252%

4,
soa Pl 2w
Other Gambling M ?619(,

18.2%

Casinos visited past 12 months: Yes

® who listened to WBIG-FM in the past 7 days ® WASHINGTON, DC

Qual Intab 460

Radio Stations: WBIG-FM

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

= who listened to WBIG-FM inthe past 7 days = WASHINGTON, DC



Past 30-days QSR Users: Adults 18 or older

- v

3tmes
4 times 16.4-%

5 times 8.0%

6 -9times

10times or more
 who listened to WIHT-FM in the past 7 days

Total Jbggg[’gnfv QSR Users:

19.3%

16.7%
= WASHINGTON, DC

Avg. Monthly QSR Meals:
88.9%

likely to smoke cigarettes.

9.5% or 446,273 of WASHINGTON, DC Metro Adults 18 or older listened to WIHT-FM in the past 7 days.
Adults 18 or older who listened to WIHT-FM in the past 7 days are 4.1% more likely to use QSRs past mo.,
3.1% more likely to use Sit-Down Restaurants past mo., 12.6% less likely to use Casinos past yr., 7.5% less

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

€ AHme 13.0%
3 times 12.5% |
10 times or more

# who listened to WIHT-FM in the past 7 days
hly Sit-Down
78.0%

B WASHINGTON, DC
Total

wn Restaurant Meals:

ant Users: Ay it-
75.7%

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer
Wine

Imported Beer
Domestic Regular Beer
Domestic Light Beer

Microbrew / Craft Beer

= who listened to WIHT-FM in the past 7 days

WASHINGTON, DC

Metro

1,906,455 40.5%
1,840,062 39.1%

1,218,452 25.9%

943,626 20.1%
13.1%
EEr 113k v

B WASHINGTON, DC

Scarborough R2 2024: Aug23-Sep24

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

li

Upscsle  wings/  seatood

Burgers /
Coffee tar  Other sakery sports Bar
hsian
 who listened to WIHT-FM in the past 7 days mWASHINGTON, DC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
whollistened to WIHT-FM in the past 7 days [HBZSSTN 27.5%

WASHINGTON, DC B apRatl] 27.1%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

853,907
404,383 8.6%

379,454

18.2%
Bar / Nightclub

Upscale Restaurant

Table Games (Craps, Poker, etc.)
Stage Show / Concert

Sports Betting

Spa

>

Other Gambling Casinos visited past 12 months: Yes

Qual Intab

 who listened to WIHT-FM in the past 7 days
410

B WASHINGTON, DC

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadceasting, Inc. LLC. All rights reserved.

Radio Stations: WIHT-FM

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes

Vape

= who listened to WIHT-FM in the past 7 days =WASHINGTON, DC



DC/ 101

Past 30-days QSR Users: Adults 18 or older

12.1%

3 times

4 times

..%

5 times

6 -9times

10times or more 16.7%

wwho listened to WWDC-FM in the past 7 days mWASHINGTON, DC

less likely to smoke cigarettes.

8.2% or 384,097 of WASHINGTON, DC Metro Adults 18 or older listened to WWDC-FM in the past 7 days.
Adults 18 or older who listened to WWDC-FM in the past 7 days are 5.1% more likely to use QSRs past mo.,
13.8% more likely to use Sit-Down Restaurants past mo., 11.1% more likely to use Casinos past yr., 53.5%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ ] 1time

2 times

3 times

4 times

5 times

6-9times

10times or more

® who listened to WWDC-FM in the past 7 days B WASHINGTON, DC

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Pz

¥7.18

chinese Mexican maian  Bage/ upscile  wings/ Seafnod
Donut/ Burgers /
sakery sports Bar
# who listened to WWDC-FM in the past 7 days B WASHINGTON, DC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wholistened to WWDC-FM in the past 7 days [ BT,0200 33.1%

WASHINGTON, DC B apRatl] 27.1%

Total Jl-ggl;t,glvaSR Users: asion Avg. Monthly QSR Meals: Total hly Sit-Down ant Users:  Av it-Down Restaurant Meals:
- 2 86.2% 75.7% 4.1
[ oo I I
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older

Liquor

Any Type of Beer

B —
C— o |-
O 1155 v

w who listened to WWDC-FM in the past 7 days
WASHINGTON, DC Scarborough R2 2024: Aug23-Sep24

Wine

Imported Beer
Domestic Regular Beer
Domestic Light Beer

v

Microbrew / Craft Beer

W WASHINGTON, DC

Metro

Slot Machines

853,907 18.2%

Bar / Nightclub
Upscale Restaurant
Table Games (Craps, Poker, etc.)

Stage Show / Concert

Sports Betting
Spa 2.7% 2
N 5.4%
O cambling M Casinos visited past 12 months: Yes

Qual Intab

# who listened to WWDC-FM in the past 7 days
341

B WASHINGTON, DC

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadceasting, Inc. LLC. All rights reserved.

Radio Stations: WWDC-FM

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

= who listened to WWDC-FM in the past 7 days = WASHINGTON, DC



iHeart
RADIO

more

' 33.9% or 1,595,855 of WASHINGTON, DC Metro Adults 18 or older listened to IHEART RADIO in the past 7 days.
Adults 18 or older who listened to IHEART RADIO in the past 7 days are 14.4% more likely to have a 401K, .9%

likely to have an Auto Loan, 3.6% more likely to Invest/Trade Stocks Online, 2.4% less likely to pay with

their Debit Card.

Investments Owned: Adults 18 or older

IRA (Individual Retirement Account)

Stocks or Stock Options

1, 003 32.
25.3%

16.0%
15.9%

17.1%
681, 14.5%

Money Market Funds

529 Plan / College Savings Plan

14.3%
Bonds
Other (Crypto / NFTs / Metals, etc.) g 111::;5
56%5.8%
Second Home or Real Estate Property gm0

# who listened to IHEART RADIO in the past 7 days H WASHINGTON, DC

Financial Services Has and/or Uses: Adults 18 or older

10.7%
1% 70% 73% 575 549

Checking  Debit or ATM

1512019
15.29%)
10.8%|

savings Credit Card Online Mohbile

‘Online Bill Home Money Auto Loan Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

= who listened to IHEART RADIO in the past 7 days = WASHINGTON, DC

Professional Services Used*: Adults 18 or older
Tax Preparation Service

10.2%
9.7%

Online Investing / Stock Trading

Financial Planner

Accountant

457,797

3 6.4%
238,495 5.1%
5.7%
225,567 4.8%

Real Estate Agent
Insurance Agent at a Local Office (not online)

Estate Planning

5.2%
4.2%

f'Past 3-Months Payment Methods Used: Adults 18 or older

5.1% 4.5% 4.0% 3.9%

% TFTY 5.0% 7.7%

5 135208 L s ] N P
i *Past 12 Menth: visa Debit Card Venmo  MasterCard le Pa Cash American  Google Pat Discover  Store Credit  Facebook uare Cash Samsung P:
Divorce / Family Attorney ng: ( onths) Applepay e Express by Card Messenger s ung Fay
m who listened to IHEART RADIO in the past 7 days B WASHINGTON, DC m who listened to IHEART RADIOQ in the past 7 days m WASHINGTON, DC
WASHINGTON, DC Metro Scarborough R2 2024: Aug23-Sep24 Qual Intab 1,611
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(Radio Stations: WASH-FM OR Radio Stations: WBIG-FM OR Radio Stations: WIHT-FM OR Radio Stations: WMZQ-FM OR Radio Stations: WWDC-FM)



9721

WASH-FM

14.6% or 685,490 of WASHINGTON, DC Metro Adults 18 or older listened to WASH-FM in the past 7 days.
Adults 18 or older who listened to WASH-FM in the past 7 days are 10.3% more likely to have a 401K, 5.6%

less likely to have an Auto Loan, 2.1% more likely to Invest/Trade Stocks Online, 5.9% more likely to pay with
their Debit Card.

Investments Owned: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)

Stocks or Stock Options

Financial Services Has and/or Uses: Adults 18 or older

45.5
Money Market Funds i o
529 Plan / College Savings Plan m :‘:‘;;:
. A 10.8%
20.3%) 20.1% 9.1%
2 10.8%
Other (Crypto / NFTs / Metals, etc.) 10.0% i e - 5 s e ] ] e o 3
yp d B 570,428 12.1% Checking Debitor ATM  Savings  Credit Card Online Mohile Online Bill Home Money Auto Loan  Certificates of Studentloan Refinanced Personal Loan  Home

Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement

Second Home or Real Estate Property ﬁ':’;’% Account Mortgage h;arl\.: i
, 5 i 7,

= who listened to WASH-FM in the past 7 days m WASHINGTON, DC

u who listened to WASH-FM in the past 7 days ® WASHINGTON, DC

Professional Services Used*: Adults 18 or older

Tax Preparation Service

1,066,526 22.7%

Online Investing / Stock Trading

936,461 10.9%

Financial Planner

824,034 17.5%

¥

4! 7
2,734 6.2%
2 5 5.1%
4.4%
4.8%

4.3%
4.2%

Accountant

Real Estate Agent

Insurance Agent at a Local Office (not online)

225,567

Estate Planning

(*Past 12 Months)

VisA

:+ 1.0%
0.8%

¥ who listened to WASH-FM in the past 7 days B WASHINGTON, DC

WASHINGTON, DC Metro Scarborough R2 2024: Aug23-Sep24 Qual Intab 715
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Divorce / Family Attorney

'E'Past 3-Months Payment Methods Used: Adults 18 or older

46% 4.5% 300 3.9%
. RS

Facebook  Square Cash Samsung Pay
Messenger

MasterCard  Apple Pay Cash App American
Express
= who listened to WASH-FM in the past 7 days

Store Credit
Card

Discover

Venmo Google Pay

mWASHINGTON, DC

Radio Stations: WASH-FM




9.6% or 453,283 of WASHINGTON, DC Metro Adults 18 or older listened to WBIG-FM in the past 7 days.
Adults 18 or older who listened to WBIG-FM in the past 7 days are 23.% more likely to have a 401K, 6.7%
more likely to have an Auto Loan, 11.4% more likely to Invest/Trade Stocks Online, 12.1% less likely to pay

with their Debit Card.

mﬁélnvestments Owned: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)

29.5%
23.6%

21.6%
749,892 15.9%

Stocks or Stock Options

Mutual Funds

1,111,368

Money Market Funds

529 Plan / College Savings Plan

14.8%
631,948 14.5%

16.0%
sonds  FEYPOM s
Other (Crypto / NFTs / Metals, etc.) ety 11113:

99 8.6%
ERE 8.1%

 who listened to WBIG-FM in the past 7 days

Second Home or Real Estate Property

B WASHINGTON, DC

Checking  Debit or ATM

Financial Services Has and/or Uses: Adults 18 or older

20.1%

Online Bill

savings Credit Card Online Mohbile Home Money AutoLoan Certificates of
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs)
Account

w who listened to WBIG-FM in the past 7 days m WASHINGTON, DC

11.4%
9.1% %

10.8%)
i i s

Studentloan Refinanced Personal Loan  Home
Home Improvement
Mortgage Loan or Home
Equity Loan

Professional Services Used*: Adults 18 or older

Tax Preparation Service

1,066,526

22.7%

Online Investing / Stock Trading 19.9% y
.9%

936,461

Financial Planner 17.5%

9 11.0%
457,797 9.7%
5.5%

238,495 RS

824,034

Accountant

Real Estate Agent

Insurance Agent at a Local Office (not online)

&

E
A8
W
ES

5.4%
4.2%

1.7%
2.8%

® who listened to WBIG-FM in the past 7 days B WASHINGTON, DC

WASHINGTON, DC Metro Scarborough R2 2024: Aug23-Sep24 Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved.

Estate Planning

(*Past 12 Menths)

Divorce / Family Attorney

£

L—

460

Past 3-Months Payment Methods Used: Adults 18 or older

Cash App American
Express.
m who listened to WBIG-FM in the past 7 days

MasterCard  Apple Pay

Venmo

Paypal Zelle Debit Card Discover

Google Pay

mWASHINGTON, DC

Radio Stations: WBIG-FM

ERRY 6.5% 7% g gy 5.6% g0y

Facebook  Square Cash Samsung Pay

Store Credit
Card Messenger




Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Bonds

Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

 who listened to WIHT-FM in the past 7 days

-

-

9.5% or 446,273 of WASHINGTON, DC Metro Adults 18 or older listened to WIHT-FM in the past 7 days.
Adults 18 or older who listened to WIHT-FM in the past 7 days are 10.1% more likely to have a 401K, 17.3%

less likely to have an Auto Loan, .7% more likely to Invest/Trade Stocks Online, 4.9% less likely to pay with
their Debit Card.

2,413,505 51.3%

1,111,368 23.6%
15.1%

16.6%
681,948 14.5%

13.4%
6. 13.3%
10.3%
570,428 12.1%

22,838 5.1%
EEPE 8.1%

B WASHINGTON, DC

Checking  Debit or ATM

Financial Services Has and/or Uses: Adults 18 or older

2 20.3% 20.1%
Money

savings Credit Card Online Online Bill Home AutoLoan Certificates of Studentloan Refinanced
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home
Account Mortgage

Mobile

w who listened to WIHT-FM in the past 7 days m WASHINGTON, DC

6% 1% oo 3%
.

2.5% 1%

Home
Improvement
Loan or Home

Equity Loan

Personal Loan

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Online Investing / Stock Trading

Financial Planner

Accountant

Real Estate Agent

Insurance Agent at a Local Office (not online)
Estate Planning

Divorce / Family Attorney

® who listened to WIHT-FM in the past 7 days
Scarborough R2 2024: Aug23-Sep24

WASHINGTON, DC Metro

22.7%

1,066,526

936,461 19.9%

6.3%
9.7%
2 9.4%
238,495 [EETS
£ 4.9%
225,567

4.8%

2.8%
4.2%

1340.6%
2.8%

(*Past 12 Menths)

W WASHINGTON, DC
Qual Intab

'

f'Past 3-Months Payment Methods Used: Adults 18 or older

410

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved.

8.2% 7.7%

Cash App American
Express.
m who listened to WIHT-FM in the past 7 days = WASHINGTON, DC

Store Credit
Card

Facebook
Messenger

Discover

Google Pay

venmo MasterCard  Apple Pay

Zelle

PayPal Debit Card

Radio Stations: WIHT-FM

. 16.4%)

3.9% 4.5% 5:3% 399
P

Square Cash Samsung Pay




8.2% or 384,097 of WASHINGTON, DC Metro Adults 18 or older listened to WWDC-FM in the past 7 days.
Adults 18 or older who listened to WWDC-FM in the past 7 days are 32.6% more likely to have a 401K, 7.1%
more likely to have an Auto Loan, 50.1% more likely to Invest/Trade Stocks Online, 10.1% less likely to pay

with their Debit Card.

mﬁélnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan

2,413,595 51.3%

IRA (Individual Retirement Account)
Stocks or Stock Options m
23.6%

Money Market Funds 1::3‘5;

529 Plan / College Savings Plan 2515

Mutual Funds

16.5%
eonds  EERET v

Other (Crypto / NFTs / Metals, etc.) foore

Checking  Debit or ATM

Credit Card ©Online Mobile Online Bill Home

20.3%
Money

20.1%
Soh15.2%

12.0% o 1o 10.2%

i - |

570,423 EEPEEY savings Autoloan Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
Second Home or Real Estate Property Lt Account Mortgage Loan or Home
as o Equity Loan

® who listened to WWDC-FM in the past 7 days B WASHINGTON, DC

= who listened to WWDC-FMin the past 7 days

® WASHINGTON, DC

Professional Services Used*: Adults 18 or older

Tax Preparation Service
Online Investing / Stock Trading

Financial Planner

L—

[

Past 3-Months Payment Methods Used: Adults 18 or older

Accountant 7%
et o R,
& 5.5%
Insurance Agent at a Local Office (not online) 22550 10.7%
i 180901 16.4% TR 65% a5k a2% 3.9%
Estate Planning [t 13.0% — - | .. . . s e e
P’ .9% (*Past 12 Menths) Paypal Zelle Debit Card Venmo MasterCard  ApplePay  Cash App American  GooglePay  Discover  Store Credit  Facebook  Square Cash Samsung Pay
Divorce / Family Attorney 0.8% Express. Card Messenger
mwho listened to WWDC-FM in the past 7 days B WASHINGTON, DC

WASHINGTON, DC Metro Scarborough R2 2024: Aug23-Sep24 Qual Intab 341
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Radio Stations: WWDC-FM

m WASHINGTON, DC



iHeart Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an average of 2 days, 17 hours, 9 minutes

and 44 seconds each week with All Forms of Media.
R A D l O 100.% of Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an avg. of 7 hours and 44 minutes each week

listening to All Local AM/FM Radio, representing 11.9% of totaltime spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
65:19:49
Concurrent
Use9e % \who listened to IHEART RADIO WASHINGTON, DC
in the past 7 days
% of Total =
Weekly H:M: i '2.G58

u who listened to IHEART RADIO in the past 7 days

®m WASHINGTON, DC

Qual Intab 4,660 Hubbor Share of Everything

f Anythi .
BROADCASTING SIARIENINY. o

WASHINGTON, DC Metro  Scarborough R2 2024: Aug23-Sep24  Qual Intab

1,611 WASHINGTON, DC Metro Scarborough R2 2024: Aug23-Sep24
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(Radio Stations: WASH-FM OR Radio Stations: WBIG-FM OR Radio Stations: WIHT-FM OR Radio Stations: WMZQ-FM OR Radio Stations: WWDC-FM)




Adults 18 or older who listened to WASH-FM in the past 7 days spend an average of 2 days, 21 hours, 1 minutes and 31
seconds each week with All Forms of Media.
®

100.% of Adults 18 or older who listened to WASH-FM in the past 7 days spend an avg. of 8 hours and 17 minutes each week listening to|
WAS H-F M All Local AM/FM Radio, representing 12.% of total time spent with all forms of Media. |

100.0%

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

65:19:49
Concurrent
vsoge % who listened T WASH-FM in WASHINGTON, DC
the past 7 days
% of Total
Weekly H:M:

= who listened to WASH-FM in the past 7 days B WASHINGTON, DC

WASHINGTON, DC ~ Metro  Scarborough R2 2024: Aug23-Sep24 Qual Intab 715
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Adults 18 or older who listened to WBIG-FM in the past 7 days spend an average of 2 days, 17 hours, 0 minutes and 39
seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to WBIG-FM in the past 7 days spend an avg. of 8 hours and 58 minutes each week listening to
All Local AM/FM Radio, representing 13.8% of total time spent with all forms of Media.

100.0%

Reach

Avg. H:M:5/week with All Forms of Media:

Adults 18 or older
Concurrent
Usoge 8 \who |ise§|%a%|s-m in WASHINGTON, DC
the past 7 days

® who listened to WBIG-FM in the past 7 days m WASHINGTON, DC

WASHINGTON, DC ~ Metro  Scarborough R2 2024: Aug23-Sep24  Qual Intab 460
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Adults 18 or older who listened to WIHT-FM in the past 7 days spend an average of 2 days, 19 hours, 35 minutes and 19
seconds each week with All Forms of Media.

[ 100.% of Adults 18 or older who listened to WIHT-FM in the past 7 days spend an avg. of 7 hours and 58 minutes each week listening to
All Local AM/FM Radio, representing 11.8% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older
65:19:49
Concurrent.
vsege % who listened o WIHT-FM in WASHINGTON, DC
the past 7 days
% of Total
Weekly H:M:

® who listened to WIHT-FM in the past 7 days ®m WASHINGTON, DC
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Adults 18 or older who listened to WWDC-FM in the past 7 days spend an average of 2 days, 11 hours, 39 minutes and
Dc IOI 52 seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to WWDC-FM in the past 7 days spend an avg. of 7 hours and 53 minutes each week listening
to All Local AM/FM Radio, representing 13.2% of total time spent with all forms of Media.

100.0%

BX s

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older
=T

65:19:49
Concurrent
Usage %:

who listened to WWDC-FM in
the past 7 days

% of Total
Weekly H:M:

WASHINGTON, DC

28.3%

= who listened to WWDC-FM in the past 7 days

WASHINGTON, DC Metro

m WASHINGTON, DC

Scarborough R2 2024: Aug23-Sep24 Qual Intab 341 WASHINGTON, DC Metro Scarborough R2 2024: Aug23-Sep24
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iHeart Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an average of 2 days, 1 hours, 1 minutes and

39 seconds each week with All Forms of Ad-Supported Media.
R A D I O 100.% of Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an avg. of 6 hours and 56 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 14.2% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who listened to WASH-FM in the past 7 days spend an average of 2 days, 4 hours, 0 minutes and 32
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to WASH-FM in the past 7 days spend an avg. of 7 hours and 26 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 14.3% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who listened to WBIG-FM in the past 7 days spend an average of 2 days, 1 hours, 14 minutes and 27
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to WBIG-FM in the past 7 days spend an avg. of 8 hours and 1 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 16.3% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who listened to WIHT-FM in the past 7 days spend an average of 2 days, 0 hours, 24 minutes and 52
seconds each week with All Forms of Ad-Supported Media.

[} B 100.% of Adults 18 or older who listened to WIHT-FM in the past 7 days spend an avg. of 6 hours and 56 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 14.4% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who listened to WWDC-FM in the past 7 days spend an average of 1 days, 20 hours, 59 minutes and
36 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to WWDC-FM in the past 7 days spend an avg. of 7 hours and 12 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 16.% of total time spent with all forms of Ad-Supported Media.
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iHeart
RADIO

avg. of 59.6 minutes/day.

| Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an average of 7 hours and
0 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

(Local Radio delivers 14.2% of Time with Ad-Supported Media.)
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971

WASH-FM

avg. of 63.7 minutes/day.

| Adults 18 or older who listened to WASH-FM in the past 7 days spend an average of 7 hours and 25
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 14.3% of Time with Ad-Supported Media.)
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avg. of 68.8 minutes/day.

Adults 18 or older who listened to WBIG-FM in the past 7 days spend an average of 7 hours and 2
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 16.3% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persans & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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avg. of 59.6 minutes/day.

Adults 18 or older who listened to WIHT-FM in the past 7 days spend an average of 6 hours and 54
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 14.4% of Time with Ad-Supported Media.)
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DC/ 10

avg. of 61.7 minutes/day.

Adults 18 or older who listened to WWDC-FM in the past 7 days spend an average of 6 hours and 25
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 16.% of Time with Ad-Supported Media.)
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1,595,855 or 100.% of Adults 18 or older who listened to IHEART RADIO in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 59.6 minutes every day representing 46.% of all
time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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[ 685,490 or 100.% of Adults 18 or older who listened to WASH-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 63.7 minutes every day representing 45.7% of all
time spent daily with Ad-Supported Audio.

B S—rT
RS Y
-MI

Avg. Hours+Minutes/day with
Audio: Adults 18 or older

who listened to WASH-FM WASHINGTON, DC
in the past 7 days

2R M
[Zo5.32s | B
50z 75 Lk

m who listened to WASH-FM in the past 7 days m WASHINGTON, DC

Avg. Day All Audio (% Time Spent & Avg Minutes/day Spent): Adults 18 or older

% Time spent:
m.‘
=¥t

gg: g;a
fenge

(e
i

Podcasts SiriusXm
17.9 15.6

vV
Ama... | Music
Music | Cha...
8.7 8.4

Local AM/FM Radio 5 Pando... ¥
71.0 I . 7.2

YouTube

SiriusXmM Music

16.2 123

Podcasts

213 Apple v
3

Music Music
Chan...

Owned
Music 8.5
12:1
Pandora
6.5
Local AM/FM All Am...
Radio Others Mu
59.1 ; 9.9 7.8

® who listened to WASH-FM in the past 7 days

B WASHINGTON, DC

Avg. Week Ad-. Suggorted Audio (Persons & % Reach): Adults 18 or older Avg

Local AM/FM Radio
Podcasts

YouTube Music

TV Music Channels
All Others

Spotify

Pandora

Amazon Music
iHeartRadio
SiriusXM
Audiobooks
Owned Music
Apple Music

WASHINGTON, DC

Avg. Hours+Minutes/day with Ad-
Supported Audio: Adults 18 or older

0 P
[ e
B
P 894
P 594
P 395

= who listened to WASH-FM in the past 7 days
Metro Scarborough R2 2024: Aug23-Sep24

wha listened to WASH-FM
in the past 7 days

WASHINGTON, DC

®WASHINGTON, DC
Qual Intab 715

Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

All Graphs and soefa.ai Data Modeling Copyright @ 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

YouTube
Podcasts Music
16.5 12.0

Spotify TV Music

11.3
8.4 6.9

Amazon
Local AM/FM Radio All Others Music
63.7 2.9 5.7

Channels | Pand...

iHear...

Sirius...

YouTube
Podcasts Music
19.4 11.8

Spotify AILOLRBISY Pandora
10.6 8.2 6.9

TV Music
Channels

Amazon

Mizsic iHeart...

Local AM/FM Radio
52.8 83 6.1

SiriusX...

= who listened to WASH-FM in the past 7 days

Radio Stations: WASH-FM

B WASHINGTON, DC
* Share of Everything




453,283 or 100.% of Adults 18 or older who listened to WBIG-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 68.8 minutes every day representing 50.1% of all
time spent daily with Ad-Supported Audio.
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[ 446,273 or 100.% of Adults 18 or older who listened to WIHT-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 59.6 minutes every day representing 44.5% of all

: I time spent daily with Ad-Supported Audio.
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384,097 or 100.% of Adults 18 or older who listened to WWDC-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 61.7 minutes every day representing 42.6% of all
time spent daily with Ad-Supported Audio.
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| 1,595,855 or 100.% of Adults 18 or older who listened to IHEART RADIO in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 59.6 minutes every day representing 46.% of all
time spent daily with Ad-Supported Audio.
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685,490 or 100.% of Adults 18 or older who listened to WASH-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 63.7 minutes every day representing 45.7% of all
time spent daily with Ad-Supported Audio.
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453,283 or 100.% of Adults 18 or older who listened to WBIG-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 68.8 minutes every day representing 50.1% of all
time spent daily with Ad-Supported Audio.
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446,273 or 100.% of Adults 18 or older who listened to WIHT-FM in the past 7 days listen to Ad-
| Supported Local AM/FM Radio for an average of 59.6 minutes every day representing 44.5% of all
time spent daily with Ad-Supported Audio.
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384,097 or 100.% of Adults 18 or older who listened to WWDC-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 61.7 minutes every day representing 42.6% of all
time spent daily with Ad-Supported Audio.
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iHeart
RADIO

1,595,855 or 100.% of Adults 18 or older who listened to IHEART RADIO in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Pop
Contemporary Hit Radio, Alternative, and Classic Hits.
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685,490 or 100.% of Adults 18 or older who listened to WASH-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, All News, Pop
| Contemporary Hit Radio, and Classic Rock.
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453,283 or 100.% of Adults 18 or older who listened to WBIG-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Classic Hits, Adult Contemporary,
Alternative, and All News.
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446,273 or 100.% of Adults 18 or older who listened to WIHT-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary,
| Classic Hits, Classic Rock, and All News.
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384,097 or 100.% of Adults 18 or older who listened to WWDC-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Alternative, Classic Rock, Adult Contemporary,
Classic Hits, and Pop Contemporary Hit Radio.

Local AM/FM Radlo Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Adult (oniemperary
News/Talk/Iinformation

All News

Urban AC

Classic Hits

Classic Rock

Pop Contemporary Hit Radio
Country

Rhythmic Contemporary Hit Radio
Contemporary Christian
Urban Contemporary
Alternative

Classical

o5z | e
A e
R
s 1
[asse | o
[izisoe |zl
[t ces | (M

Avg. Hours+Minutes/day with Local

AM/FM Radio: Adults 18 or older
[

MH,B% _ m

stened to WWDC-Av WASHINGTON, DC
386505 | 18 B et 7 covs
755559 | duddd

u who listened to WWDC-FM in the past 7 days ® WASHINGTON, DC

. o R oo o
% : tidg
EEEREE £ 38 S 1S

Urban AC

News/Talk/
Information
38.8

Rhythmic
Contemporary Hit
Radio
38.4

Classic Hits

Urban
Cantemporary

Classic Rock
30.1

Pop
Contempor
Hit Radio

Adult
Contemporary
31.2

Information
229

Urban AC
219

Classic Hits
212

Country
21.0

:mporary

Classic Rock
208

Classical

All News
19.9

Rhythmic
19.6 Contem..
Hit Radio X
152 18.4
Adult

Pop Contemporary

Contempor...

19.2

® who listened to WWDC-FM in the past 7 days

= WASHINGTON, DC

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

(averoge week)
Adult Contemporary

All News

Urban AC

Classic Hits

Classic Rock

Pop Contemporary Hit Radio
Country

Rhythmic Contemporary Hit Radio
Urban Contemporary
Alternative

All Sports

Spanish Contemporary
News/Talk/Information

WASHINGTON, DC

FUL
R

m HS% Avg. Hours+Minutes/day with Ad-
m "?96 Supported Local AM/FM Radio:
24000 Adults 18 or older

who listened to WWDC-
FMin the past 7 days

WASHINGTON, DC

W WASHINGTON, DC
Qual Intab 341

® who listened to WWDC-FM in the past 7 days
Metra Scarborough R2 2024: Aug23-Sep24

5 Time Spent’

Ad-Suggorted Local AM/FM Radio Formats (% Time Spent

& Avg. Minutes/day Spent): Adults 18 or older

Urban AC
42.4

News/Talk/
Information

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

All Sports
34.3

Adult
Contempora,

Urban
Contemporary
36.1 31.2

Classic Rack
301

Classic Hits
321

Pop
Contemporary
Hit Radio

News/Talk/
Information
22.9

Urban AC
219

All Sports
217

Country
21.0

Classic Rock
20.8

Urban
All News
199

Contemparary
203

Adult
Contemporary
19.2

Pop
Conte...
Hit
Radio
18.1

Rhythmic 4
Contemporary

Spanish
Contemporary

Hit Radio
19.2

m who listened to WWDC-FM in the past 7 days

Radio Stations: WWDC-FM

m WASHINGTON, DC

for Anything _

*® Share of Everything

soefa.ai



Avg. Week All Video (Persons & % Reach): Adults 18 or older .
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AppleTV+fubo,Pluto, Tubi, ete.
Disney+

Premium Cable TV Networks
Peacock

Paramount+

iHeart
RADIO

1,053,979 or 66.% of Adults 18 or older who listened to IHEART RADIO in the past 7 days watch Ad-
Supported Local TV Stations for an average of 51.4 minutes every day representing 21.8% of all time
spent daily with Ad-Supported Video.
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429,898 or 62.7% of Adults 18 or older who listened to WASH-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 62.4 minutes every day representing 23.2% of all time
ASH-FM spent daily with Ad-Supported Video.
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331,846 or 73.2% of Adults 18 or older who listened to WBIG-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 53. minutes every day representing 23.6% of all time
spent daily with Ad-Supported Video.
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u who listened to WWDC-FM in the past 7 days

247,004 or 64.3% of Adults 18 or older who listened to WWDC-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 33.7 minutes every day representing 19.4% of all time
spent daily with Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

spent
ﬁ...
6 6 %

Avg. Hours+Minutes/day with &
mwmmmfd-r . :

WASHINGTON, BC

listened to WWDC-FM
in the past 7 days

Amazon
Prime/IMDb/ | Netflix
FireTV 13.5%

Premium
Cable TV
| Networks

Hulu/Hulu +
Live TV (any

Local TV Hulu)

Stations o
Roku + The

Roku
Channel
YouTube
Video TikTok
17.8 0]

Non-Premium
Cable TV Networks
66.6

Amazon
Prime/IMDb/
FireTV

Netflix
251

Non-Premium Cable TV
Networks
86.0

Hulu/
Hulu + The

Live TV... | Roku...

Roku +

YouTube
Video

22.1 Disney+

AppleTV 95

Premiamy + fubo,P...

Cable TV

NEBWORKSY TikTok
204 12.3

Local TV Stations
74.1

= WASHINGTON, DC

m who listened to WWDC-FM in the past 7 days

B WASHINGTON, DC

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Avg.

Non-Premium Cable TV...

Local TV Stations

YouTube Video

Amazon Prime/IMDb/FireTV
TikTek

Hulu/Hulu + Live TV {(any Hulu)
AppleTV+fubo,Pluto, Tubi, etc.
Peacock

Netflix

Paramount+
Disney+
Roku + The Roku Channel

Premium Cable TV Networks what

m who listened to WWDC-FM in the past 7 days

WASHINGTON, DC Metro

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 18 or older

in the past 7 days

Scarborough R2 2024: Aug23-Sep24

62 0% | 9,6 %)
% 25.55%

4:32

istened to WWDC-FM

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

[
R

WASHINGTON, DC

m WASHINGTON, DC
Qual Intab 341

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Amazon
Prime/IMDb/
FireTV
20.1

Local TV Stations
33.7

Netflix
TikTok 4.9
103 |

Cable TV | YouTube
Video
17.7

Non-Premium
Networks
64.0

Hulu/Hulu +
Live TV (any...

YouTube
Video
22.1

Amazon Prime/
IMDb/FireTV
40.7

Ap...
il

tflix = etc
Local TV 12.3 8.8
Stations TikTok
69.5 123

Hulu/Hulu
+ Live TV...

Non-Premium
Cable TV
Networks

80.6

Pea... Rok..

® who listened to WWDC-FM in the past 7 days

Radio Stations: WWDC-FM

B WASHINGTON, DC
*® Share of Everything



iHeart 1,053,979 or 66.% of Adults 18 or older who listened to IHEART RADIO in the past 7 days watch Ad-
Supported Local TV Stations for an average of 51.4 minutes every day representing 21.8% of all time

RA D I O spent daily with Ad-Supported Video.

o 66.0%
Weekly 64.4% Avg. Hours+Minutes/day with Ad-Supported

Reach % 62.0% - "Share Of Ad_supported Video " Video: Adults 18 or older

42.7% who listened to IHEART WASHINGTON, DC
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429,898 or 62.7% of Adults 18 or older who listened to WASH-FM in the past 7 days watch Ad-
® Supported Local TV Stations for an average of 62.4 minutes every day representing 23.2% of all time

WASH-FM spent daily with Ad-Supported Video.
Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % n * n Video: Adults 18 or older
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331,846 or 73.2% of Adults 18 or older who listened to WBIG-FM in the past 7 days watch Ad-

Supported Local TV Stations for an average of 53. minutes every day representing 23.6% of all time
spent daily with Ad-Supported Video.

Weekly 73.2%

Avg. Hours+Minutes/day with Ad-Supported
Reach % 69.9%
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288,722 or 64.7% of Adults 18 or older who listened to WIHT-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 33.7 minutes every day representing 18.% of all time
spent daily with Ad-Supported Video.

Weekly 64.7% Avg. Hours+Minutes/day with Ad-Supported

Reach% 62.0% 62.0% - "Share Of Ad_supported Video " Video: Adults 18 or older

who listened to WIHT-FM WASHINGTON, DC

40.6% 38.5% in the past 7 days

39.4%

22.0%

0,
17.7% 19.2%

10.5% 11.0%

7.9% 8.8% 8.2%
Weekly
Total 7 o7 0
Persons 3.2% 4.5% 4.6%
Reached: 276,639 2,917,146 ,722 2,809,882 ,339 1,851,600 ,736 1,916,156 5 681,060 L 518,636 ; 903,950 446 238,891 F 386,085
Cable TV Local TV Amazon YouTube AppleTV+ Netflix Hulu Roku Disney+
Average
Daily Minut
B who listened to WIHT-FM in the past 7 days B WASHINGTON, DC
WASHINGTON, DC ~ Metro  Scarborough R2 2024: Aug23-Sep2d ~ QualIntab 410 WASHINGTON, DC ~ Metro  Scorborough R2 2024: Aug23-Sep24  Qual Intab 4,660 = Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. soeﬁ_ for Anything _ =

Radio Stations: WIHT-FM



247,004 or 64.3% of Adults 18 or older who listened to WWDC-FM in the past 7 days watch Ad-

D‘ + IOI Supported Local TV Stations for an average of 33.7 minutes every day representing 19.4% of all time

spent daily with Ad-Supported Video.

Avg. Hours+Minutes/day with Ad-Supported
Video: Adults 18 or older

Weekly -, 64.3%
. 0

Reach %

"Share of Ad-Supported Video"

who listened to WWDC-FM WASHINGTON, DC
in the past 7 days

56.0%

45.9%

0,
30.3% 28.6%

157%. 44,59

14.2%

11.5% 9
o 11.0% 9.5%

Weekly

3.2%

4.5%

Total
Fersans — —
Reached: 215,140 2,917,146 ,004 2,809,882 ,203 1,851,600 113 1,916,156 7 7 518,636 386,085 ; 681,060 i 238,891
Cable TV Local TV Amazon YouTube TikTok Netflix Disney+ AppleTV+ Roku
Average
Daily Minut
® who listened to WWDC-FM in the past 7 days B WASHINGTON, DC
WASHINGTON, DC Metro Scarborough R2 2024: Aug23-Sep24 Qual Intab 341 WASHINGTON, DC Metro Scarborough R2 2024: Aug23-Sep24 Qual Intab 4,660 E ; ai sh ar;en :fA :;::iyntghi;"g;

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Radio Stations: WWDC-FM



Local TVStatlon Programs (Persons & % Reach): Adults 18 or older
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® who listened to IHEART RADIO in the past 7 days

iHeart
RADIO

1,053,979 or 66.% of Adults 18 or older who listened to IHEART RADIO in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Movies, Dramas,
Comedies, and Local News - Morning.
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Local TV Station Programs (Persons & % Reach): Adults 18or older
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429,898 or 62.7% of Adults 18 or older who listened to WASH-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News - Evening,
Comedies, Dramas, and Local News - Morning.
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331,846 or 73.2% of Adults 18 or older who listened to WBIG-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Dramas, Movies,
Mystery/Suspense/Crime, and Local News - Morning.
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(average weel
Spuns

Movies

Comedies

Local News - Evening
Dramas

Local News - Morning
National/Network News.
Mystery/Suspense/Crime
Food/Cooking Shows
Game Shows
Documentaries

Local News - Late

Science Fiction

288,722 or 64.7% of Adults 18 or older who listened to WIHT-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News -
Morning, Dramas, Game Shows, and Movies.
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DC/ IOt

247,004 or 64.3% of Adults 18 or older who listened to WWDC-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Dramas, Local News - Evening,
Mystery/Suspense/Crime, Comedies, and Local News - Morning.
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iHeart
RADIO

1,220,391 or 76.5% of Adults 18 or older who listened to IHEART RADIO in the past 7 days use Ad-
Supported Social Media for an average of 127.8 minutes every day representing 26.% of all time
spent daily with Ad-Supported Digital Media.
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513,902 or 75.% of Adults 18 or older who listened to WASH-FM in the past 7 days use Ad-
Supported Social Media for an average of 134.2 minutes every day representing 25.9% of all time
spent daily with Ad-Supported Digital Media.
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335,817 or 74.1% of Adults 18 or older who listened to WBIG-FM in the past 7 days use Ad-
Supported Social Media for an average of 110.2 minutes every day representing 24.1% of all time
spent daily with Ad-Supported Digital Media.
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334,282 or 74.9% of Adults 18 or older who listened to WIHT-FM in the past 7 days use Ad-
Supported Social Media for an average of 151. minutes every day representing 29.9% of all time
w spent daily with Ad-Supported Digital Media.
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321,471 or 83.7% of Adults 18 or older who listened to WWDC-FM in the past 7 days use Ad-
Supported Social Media for an average of 143.7 minutes every day representing 30.% of all time
spent daily with Ad-Supported Digital Media.
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iHeart
RADIO

1,217,565 or 76.3% of Adults 18 or older who listened to IHEART RADIO in the past 7 days use Ad-
Supported Facebook for an average of 45.2 minutes every day representing 35.4% of all time spent
daily with Ad-Supported Social Media.
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513,902 or 75.% of Adults 18 or older who listened to WASH-FM in the past 7 days use Ad-
® Supported Facebook for an average of 48.3 minutes every day representing 36.% of all time spent
WASH-FM daily with Ad-Supported Saocial Media.
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Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

335,817 or 74.1% of Adults 18 or older who listened to WBIG-FM in the past 7 days use Ad-
Supported Facebook for an average of 39.6 minutes every day representing 36.% of all time spent

daily with Ad-Supported Social Media.
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334,282 or 74.9% of Adults 18 or older who listened to WIHT-FM in the past 7 days use Ad-
Supported Facebook for an average of 48.7 minutes every day representing 32.2% of all time spent
daily with Ad-Supported Social Media.

Avg. Week All Socml Media (Persons & % Reach): Adults 18 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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265,482 or 69.1% of Adults 18 or older who listened to WWDC-FM in the past 7 days use Ad-

D‘ & IOI Supported Facebook for an average of 48.7 minutes every day representing 33.9% of all time spent

daily with Ad-Supported Social Media.
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1,217,565 or 76.3% of Adults 18 or older who listened to IHEART RADIO in the past 7 days use Ad-
Supported Facebook for an average of 45.2 minutes every day representing 35.4% of all time spent
daily with Ad-Supported Social Media.
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Social Media: Adults 18 or older
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| 513,902 or 75.% of Adults 18 or older who listened to WASH-FM in the past 7 days use Ad-
® Supported Facebook for an average of 48.3 minutes every day representing 36.% of all time spent

WASH-FM daily with Ad-Supported Social Media.

Weekly 75 09 Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older
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335,817 or 74.1% of Adults 18 or older who listened to WBIG-FM in the past 7 days use Ad-
Supported Facebook for an average of 39.6 minutes every day representing 36.% of all time spent
daily with Ad-Supported Social Media.

Weekly /1% 72.9%
Reach %

Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older
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334,282 or 74.9% of Adults 18 or older who listened to WIHT-FM in the past 7 days use Ad-
Supported Facebook for an average of 48.7 minutes every day representing 32.2% of all time spent
daily with Ad-Supported Social Media.
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265,482 or 69.1% of Adults 18 or older who listened to WWDC-FM in the past 7 days use Ad-

D‘ IOI Supported Facebook for an average of 48.7 minutes every day representing 33.9% of all time spent
daily with Ad-Supported Social Media.
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iHeart
RADIO

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Digital Media: 98,875; Social Media: 72,578; Non-Prem. Cable: 42,591; Local TV: 37,808
reaching Adults 18 or older who listened to IHEART RADIO in the past 7 days.
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971

WASH-FM

M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 43,537; All Other
Digital Media: 40,432; Social Media: 27,662; Non-Prem. Cable: 18,696; Local TV: 15,994
reaching Adults 18 or older who listened to WASH-FM in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 31,269;
Local Radio: 28,713; Social Media: 22,932; Non-Prem. Cable: 14,340; Local TV: 12,150
reaching Adults 18 or older who listened to WBIG-FM in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 30,011;

Local Radio: 27,785; Social Media: 20,787; Non-Prem. Cable: 11,030; Local TV: 10,286
reaching Adults 18 or older who listened to WIHT-FM in the past 7 days.
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DC/10

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 24,885;
Local Radio: 24,390; Social Media: 22,952; Non-Prem. Cable: 10,299; Local TV: 8,449
reaching Adults 18 or older who listened to WWDC-FM in the past 7 days.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

Total Persons:

(average week)
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Spotify

SiriusXm

Drug Stores

Movie Theaters

Public Transit

m who listened to IHEART RADIO in the past 7 days

iHeart
RADIO

1,393,296 or 87.3% of Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an
average of 50.3 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio

Stations Out-of-Home for an average of 36.1 minutes/day.

_
Usage %:

who listened to IHEART
RADIOin the past 7 days

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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595,449 or 86.9% of Adults 18 or older who listened to WASH-FM in the past 7 days spend an
average of 50.7 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 38.6 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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415,030 or 91.6% of Adults 18 or older who listened to WBIG-FM in the past 7 days spend an
average of 42.9 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio

Stations Out-of-Home for an average of 41.7 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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354,374 or 79.4% of Adults 18 or older who listened to WIHT-FM in the past 7 days spend an
average of 49. minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 36.1 minutes/day.
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357,708 or 93.1% of Adults 18 or older who listened to WWDC-FM in the past 7 days spend an
average of 55.6 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio

Stations Out-of-Home for an average of 37.4 minutes/day.
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iHeart 1,393,296 or 87.3% of Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an

average of 50.3 minutes per day driving, seeing Billboards and Signs representing 32.8% of all Time Spent
RA D I O with Ad-Supported Out-of-Home Media.
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595,449 or 86.9% of Adults 18 or older who listened to WASH-FM in the past 7 days spend an average of
® 50.7 minutes per day driving, seeing Billboards and Signs representing 32.6% of all Time Spent with Ad-

WASH-FM Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
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415,030 or 91.6% of Adults 18 or older who listened to WBIG-FM in the past 7 days spend an average of
42.9 minutes per day driving, seeing Billboards and Signs representing 30.4% of all Time Spent with Ad-
Supported Out-of-Home Media.
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Out-of-Home Media: Adults 18 or older
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354,374 or 79.4% of Adults 18 or older who listened to WIHT-FM in the past 7 days spend an average of

49. minutes per day driving, seeing Billboards and Signs representing 28.% of all Time Spent with Ad-
Supported Out-of-Home Media.
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357,708 or 93.1% of Adults 18 or older who listened to WWDC-FM in the past 7 days spend an average of
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iHeart 1,393,296 or 87.3% of Adults 18 or older who listened to IHEART RADIO in the past 7 days spend an
average of 50.3 minutes per day driving an average of 29.3 miles each day and are 39.5% more likely
R A D I O to use Route 28 than the Metro average.
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WASH-FM

595,449 or 86.9% of Adults 18 or older who listened to WASH-FM in the past 7 days spend an
average of 50.7 minutes per day driving an average of 29.5 miles each day and are 46.1% more likely
to use Route 28 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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415,030 or 91.6% of Adults 18 or older who listened to WBIG-FM in the past 7 days spend an
average of 42.9 minutes per day driving an average of 24.9 miles each day and are 77.1% more likely
to use Route 28 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

1-95/1-495/Capital Beltway

1-66

Route 28

1-295/Baltimore Washington Parkway
Route 1

Pennsylvania Avenue

Route 29/Colesville Road
Route 355/Rockville Pike/Wisconsin Avenue
Route 97/Georgia Avenue
East-West Highway
Massachusetts Avenue

Route 50/New York Avenue

K Street

New Hampshire Avenue

16th Street

Route 15

14th Street

Veirs Mill Road

Constitution Avenue

Randolph Road

Route 301

Route 185/Connecticut Avenue
Independence Avenue
Montrose Road

H Street/Benning Road

Route 118/Germantown Road

2,682,567

*|

1,207,116

5
528,936 11.2%
5%
609,275 13.0%
12.8%
9.5%
540,092 11.5%
9.5%
404,863 8.6%

B’
446,802

2
EZOELE  6.8%

m who listened to WBIG-FM in the past 7 days

WASHINGTON, DC Metro

Scarborough R2 2024: Aug23-Sep24

57.5%
57.0%

28.1¢
25.7%
23.7%

Avg. Hours+Minutes/day Driving:
Adults 18 or older

Avg. Miles/Day 0:46
Driving: —» 27.1

who listened to WBIG-FM WASHINGTON, DC
in the past 7 days

B WASHINGTON, DC

Qual Intab 460

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-26 Residential Zip Codes: Adults 18 or older
22101 PR I——— 5.75%
20910 1.11% A.98%
20165 .
20170
20176
22032
22191
20878
20877
20002 EEE
22204

20120
22309

R
3 =53
2] 2)

20902
20171
22315
22554 BWSR o0.88%
20148 AR, 33
22015 L%
20737
20906
22102
22027
20003
22153
21716

- e S

1.36%

1.21%
1.06%

1.20%
.89%

1.20%
i£.26%

49,727

oI

1.17%
£.11%

1.13%
0.78%

111%
L 1.32%

P
poss oo

3

Radio Stations: WBIG-FM

Top-26 Employment Zip Codes: Adults 18 or older
6.33%

22101
20151
20707
22102
20004
22180
20170
20175
20003
20852
20166
22204
20024
20165
20002
22315
20036
20171
20850 ErRim
20816
22033
20005
22191
20657
22151
22060

m

* Share of Everything
for Anything _




1

de=

354,374 or 79.4% of Adults 18 or older who listened to WIHT-FM in the past 7 days spend an
average of 49. minutes per day driving an average of 28.5 miles each day and are 90.% more likely to
use Route 118/Germantown Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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357,708 or 93.1% of Adults 18 or older who listened to WWDC-FM in the past 7 days spend an
average of 55.6 minutes per day driving an average of 32.3 miles each day and are 130.7% more
likely to use Independence Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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iHeart
RADIO

563,812 or 35.3% of Adults 18 or older who listened to IHEART RADIO in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9. minutes every day representing 33.% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Dﬂﬁg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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WASH-FM

247,858 or 36.2% of Adults 18 or older who listened to WASH-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.5 minutes every day representing 34.2% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
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136,907 or 30.2% of Adults 18 or older who listened to WBIG-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day representing 32.8% of all time
spent daily with All forms of Print Media.
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154,535 or 34.6% of Adults 18 or older who listened to WIHT-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.9 minutes every day representing 30.6% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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129,462 or 33.7% of Adults 18 or older who listened to WWDC-FM in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 8.2 minutes every day representing 29.7% of all
time spent daily with All forms of Print Media.
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