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X 5.1% or 263,897 of Chicago Metro Adults 35 or older are $75K+HHI Owners of a TIMESHARE Vacation Property.
r ERFA rc?nccel!rl _at| ON |Typical Adults 35 or older who are $75K+HHI Owners of a TIMESHARE Vacation Property are 60.1 years old
e B Cancetaton (4.8% older than average) and have a $182,794 (78.8% higher than average) annual household income.

@ Percent of Market: Adults 35 or older *‘Gender of Target vs. Market: Adults 35 or older |Ethnicity of Target vs. Market:
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5.1% or 263,897 of Chicago Metro Adults 35 or older are S75K+HHI Owners of a TIMESHARE Vacation Property.

" R FA C I I t Adults 35 or older who are $75K+HHI Owners of a TIMESHARE Vacation Property are 81.3% more likely to
anceliation _ . : . :

Experts in Timeshare Cancellation be a college graduate, 24.% more likely to work full-time, 40.9% more likely to be married, 4.% less likely to

be a grandparent of 1 or more children unde

iy @,
*’f Education Levels: Adults 35 or older Employment: Adults 35 or older |( \l ) Marital Status: Adults 35 or older
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e 17.3% . 56.2% : 6.1%
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5.1% or 263,897 of Chicago Metro Adults 35 or older are S75K+HHI Owners of a TIMESHARE Vacation Property,.
R FA Ca nce | | atio n Adults 35 or older who are S75K+HHI Owners of a TIMESHARE Vacation Property are 29.7% more likely to

Experts in Timeshare Cancellation own their home, 26.8% more likely to own a higher valued home, 20.6% more likely to have a single-family
home, 8.2% more likely to have a dog.

m Own/Rent/Other: Adults 35 or older mﬁm Type of Home: Adults 35 or older #Pets in Home: Adults 35 or older

100.0%
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Property '
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Home Mortgage Loan/Home Home/Property
Improvement  Outright (No

© Loan Mortgages)

mwho are $75K+HHI Owners of a TIMESHARE Vacation Property B Chicago

Chicago Metro Scarborough R1 2024: Feb23-Mar24 Qual Intab 167
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(((Household income summaries (HHLD): $75,000 or more AND Investments household has (HHLD): Second home or real estate property) AND (No. domestic air round trips past 12 mo (primarily vacation): Any primarily vacation/personal domestic air round trip OR No. trips outside cont. U.S. past 12 mo (primarily vacation):
Any primarily vacation/personal foreign trip)) AND Types of vacations plan to take next 12 months: Any vacation planned)]



5.1% or 263,897 of Chicago Metro Adults 35 or older are S75K+HH| Owners of a TIMESHARE Vacation Property.
R FA Ca nce I I atio N | Adults 35 or older who are S$75K+HHI Owners of a TIMESHARE Vacation Property are 13.2% less likely to

Experts in Timeshare Cancellation look up D-I-Y advice online, 25.6% more likely to always vote in local elections, 69.7% more likely to belong

to a gym, 73.6% more likely to fly domestic

al Activity: Adults 35 or older

48.7% 27.8% 97 23 5%

Registered to Vote Democrat / Lean  Republican / Lean Independent/ Mone
(In District of Residence) Democrat Republican of These

Presidential Elections: Always | T

33.1%]
Presidential Elections: Sometimes "
11 o ol ol O o S
Statewide Elections: Sometimes

Top-20 past 30-days Online Lifestyle Activites: Adults 35 or older
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Redpes [ Health Restaurant Do-lt-Yourself  Medical  Online Phone  Home/ Fitness/Diet  Apparel/ religion /  Job Search /  Take Online Career Education  Genealogy Elect ronic Homework Photography Parenting/ Online Dating
Meal Planning Information Information/  Advice Services/  /VideoCall Garden ideas Information Besuty Ideas  Spirituslity Postresume  Classes  Development  [Research Invite (YouorYour (Smapfish, Familyadvice  Service Local Elections: Always m
Suggestions Reviews information  (skype, schools, child’s)  shutterfly,
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eto) Finanang)
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; 10.3%  Flew Domestic past year:
10+ trips 1.7% Avg. # Domestic Flights-
- 10.0%
Grilling - Gandening Lawn Care Bicyding Swimming Volunteer Bowling Jogging - Belong to Sewing - Hiking - Fishing Group Fitness Adult Yoga- Pilates Camping caregiver of  Basketball Follow a Football Competitive CCer softhall - Tennis Organized Snow Skiing- Hunting
Outdoor (Flowersor work Running  Health Club or Ccrafts Backpacking Class Continuing Aging Parent Weight Loss video Gaming Baseball Road Race Snowboarding
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Marathon,
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5.1% or 263,897 of Chicago Metro Adults 35 or older are S75K+HHI Owners of a TIMESHARE Vacation Property.
R FA Ca nce I l ati on Adults 35 or older who are $75K+HHI Owners of a TIMESHARE Vacation Property are 3.4% more likely to use
Experts in Timeshare Cancellation QSRs past mo., 26.7% more likely to use Sit-Down Restaurants past mo., 29.2% more likely to use Casinos

past yr., 55.7% less likely to smoke cigarettes

Past 30-days QSR Users: Adults 35 or older |Past 30-days Sit-Down Restaurant Users: Adults 35 or older| Top-10 Cuisines: Adults 35 or older
o l : Ltime & . (Sit-Down Restaurants Used Past 30-days)

1time 15.2%

2 times

13.2%

4 times 10.9% 4 times
. 0
23.3% Mexicsn  Chinese  Pima  Itaian  Coffee  Wings/ Upscale steakhouse Bagel/  Indian/
House /  Burgers / Donut / Thai /
- . Coffee Bar Sports Bar Bakes Other
10times or more 18.4% 10 times or more 4.9% R

m who are $75K+HH1 Owners of a TIMESHARE Vacation Property o Chicago m who are $75K+HHI Owners of a TIMESHARE Vacation Property M Chicago m who are $75K+HHI Dwners of a TIMESHARE Vacation Property W Chicago
Total ngg% ly QSR Users: 89.9% Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users: A it-Down Restaurant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

92.3% 72.9%

a1 who are S75K+HHI Owners of a TIMESHARE Vacation... _ 20.8%
4,658,132 v

Drank Past 30-days: Adults 35 or older Past 12 months Casino Activities: Adults 35 or older |Used Past 30-days: Adults 35 or older
Liquor slot Machines - FRERRE 216% q
i

43.2% %

Imported Beer Bar / Nightclub
Domestic Light Beer w Stage Show / Concert
; " 2.0%
Domestic Regular Beer - v Sports Betting & 3.3%
: 15.3% . 1.6%
Microbrew / Craft Beer m ' Other Gambling 2.5% . - m
3.5% . . .
Spa E 1.3% Casinos visited past 12 months: Yes Marijuana / Cannabis Cigarettes Vape
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5.1% or 263,897 of Chicago Metro Adults 35 or older are $75K+HHI Owners of a TIMESHARE Vacation Property.
R FA C ance I | at‘l' on Adults 35 or older who are $75K+HHI Owners of a TIMESHARE Vacation Property are 42.9% more likely to

Experts in Timeshare Cancellation have a 401K, 32.1% more likely to have an Auto Loan, 133.6% more likely to Invest/Trade Stocks Online, 33.%
less likely to pay with their Debit Card.

Investments Owned: Adults 35 or older Financial Services Has and/or Uses: Adults 35 or older

401K Plan 2,378,154 45.9%

IRA (Individual Retirement Account) TETET

Stocks or Stock Options o "

Mutual Funds 40.0%

8
E

35.1%
Money Market Funds 14.2%

38.1%
Bonds 13.0%

26.9%

1

-8% 12.3%
B.6% 8.9% g e
11.5%

- |
. e

5% Checking Debitor ATM  Savings Credit Card Online Online Bill Mobile Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home

Other (Crypto / NFTs / Metals, etc.)

A

529 Plan / College Savings Plan

A

Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property F 100.0% Account Mortgage Loan or Home
12% Equity Loan
® who are $75K+HHI Owners of a TIMESHARE Vacation Property B Chicago m who are $75K+HHI Owners of a TIMESHARE Vacation Property M Chicago

Tax Preparation Service

Professional Services Used*: Adults 35 or older y'E'Past 3-Months Payment Methods Used: Adults 35 or older

1,547,189 29.9%

Financial Planner 52,708 18.4%

Accountant

"6
824,983 15.9%

14.2%

33.3%

e @

Online Investing / Stock Tradi
g/ "8 739,708 14.3%

Insurance Agent at a Local Office (not online)

A ——
2.2% 2.6% 2.0%
Estate Planning 14.0% 0.9%
4.3% i LG 15124 = e R Y
. . 140.6% (*Past 12 Months) VISA PayPal MasterCard  Debit Card Zelle Venmo Store Credit ~ Apple Pay Discover Cash App  Google Pay  American Facebook  Square Cash Samsung Pay
Divorce f Family Attorney 2.19% card Express Messenger
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37 minutes and 13 seconds each week with All Forms of Media.

94.1% of Adults 35 or older who are 575K+HHI Owners of a TIMESHARE Vacation Property spend an avg. of 9 hours and 13 minutes each
week listening to All Local AM/FM Radio, representing 9.9% of total time spent with all forms of Media.

Adults 35 or older who are $75K+HHI Owners of a TIMESHARE Vacation Property spend an average of 3 days, 15 hours,
r RFA Cancellation

Experts in Timeshare Cancellation

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

m- 71:38:47
0.8% Usage 48.0%
% of Total 8%

who are $75K+HHI Owners Chicago
Weekly H:M:

of a TIMESHARE Vacation
Property
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Adults 35 or older who are $75K+HHI Owners of a TIMESHARE Vacation Property spend an average of 2 days, 16 hours,
R FA Ca nce | I ati on 24 minutes and 18 seconds each week with All Forms of Ad-Supported Media.
Experts in Timeshare Cancellation

86.9% of Adults 35 or older who are $75K+HHI Owners of a TIMESHARE Vacation Property spend an avg. of 7 hours and 48 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.5% of total time spent with all forms of Ad-Supported Media

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

e 49.8%

who are $75K+HHI Owners
of a TIMESHARE Vacation
Property

% of Total

Chicago
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RFA Cancellation

Experts in Timeshare Cancellation

Adults 35 or older who are S75K+HHI Owners of a TIMESHARE Vacation Property spend an average of
9 hours and 12 minutes each day with All Forms of Ad-Supported Media. 86.9% listen to Local

AM/FM Radio for an avg. of 66.9 minutes/day. (Local Radio delivers 10.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach} Adults 35 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

(Average Week)

Grocery Stores

Local AM/FM Radio

Billboards & Signs (Weekly Drivers)
Search (Google, Bing, etc.)
NewsWeather fSports (Websites/Apps)

Email/Text/IM/Zoom,etc. [Personal & Work)

Totol Persons:

B e (R

Spent (Average Day)

Local AM/FM Radio

79.1
Local TV Stations

Billboards & Signs
(Weekly Drivers)
68.2

Local AM/FM Radio Facebook
79.0 51.6

Local TV Stations

tocal v stations  PREESY Woll  Avo. Hours+Minutes/day with Al 1225 search 1285 Bilboards &
; : Searc
N mm Forms of Media: Adults 35 or older (Fﬁoogle, Signs _{Weeklv (Google, | Insta...
Facebook Bing, etc) Drivers) Bing, etc.) | 10.7
SP——— m—!nl; 10:14
Games/Fantasy/Betting Sites mm 48.0% A Non-Premium Cable TV Email/Text/IM/ Non-Premium Cable TV Email/Text/IM/ = Fan.. W.. ©roC.-
) ) whoarES?EK+HHI Owners Chicago Networks Zoom,etc. Networks Zoom,etc. Be...  Sp.-
Gas Stations/Conveniencestores  {HAIATNT] T S B 111.0 (Personal &... 95.9 (Personal &..  Sites  (W..
Property
B who are $75K+HHI Owners of a TIMESHARE Vacation Property B Chicago B who are $75K+HHI Owners of a TIMESHARE Vacation Property H Chicago

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 35 or older

Total Persons:

{Average Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

P L — (I

i

Average Day)

Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

&

7.6% Billboards &
‘ i i Weekly
SN 2 ilboars .55 o
. LA (Weekly Drivers) Local AM/FM Radio Local AM/FM Radio Drivers)
cotreseso R | o v saion
! s : Local TV Stations
Email/Text ;M/Zoom,etc. [Personal & Work) mm Avg. Hours+Minutes/day with All g1 -~ Searclh Sh(_)ml]"" 121.9 Search
. W B8 (oo, s
Adults 35 or older 2.2 Facebook Lizzie) o Facebook Bing, etc.) 17.7
. : News/ News/ Local
Gas Stations/Convenience Stores mm concurre 0.3% Weathe... Sh.. Weat... Daily
49 8“/

Non-Premium Cable TV

Local Daily Newspaper(s) (Daily+Sunday) m Usage 5 Non-Premium Cable TV Email/Text/IM/ | Gr... Email/Text/IM/ Hinel: Sport... Ne...
nsta m m who are $75K+HHI Owmers Chicago Networks Zoom,etc. Sto... | Ins... | Local Networks Zoom,etc. Fo...
nstagram 057 49 9,704 ofaTIMES':ﬁ:: Vacation 1,5% 103.0 (Personal &... | 19.8 | 19.5 | Daily... 91.0 (Personal &... TAuUL Grocery...
Shopping (incl. Food/Auctions/Travel, etc.) 1961 612, m perty 1.4%
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229,450 or 86.9% of Adults 35 or older who are S75K+HHI Owners of a TIMESHARE Vacation
Property listen to Ad-Supported Local AM/FM Radio for an average of 66.9 minutes every day

RFA Cancellation

Experts in Timeshare Cancellation

P

Avg. Week All Audio (Persons & % Reach): Adults 35 or older

Local AM/FM Radio

YouTube Music R eV (s oo |
siriusxM S S T P
podcests P/ A 250 254 YouTube
. Podcasts SiriusXM Music SiriusXM Podcasts
spotty BN M g s o 164 | 162 154
Owned Music PR RV Ta (.20
Pandora mm Avg. Hours+Minutes/day with m Amazpn
. Audio: Adults 35 or older I Amazon YouTube FOLILET) Music
Amazon Music  PRSER ET A o o (74,35 | Music Music 9.2 8.3
Apple Music  ERATIER ET19% 164 125
. 9 TV
All Others 45 Y . .
. . mq who are $75K+HHI Owners Chicago e Local AM/FM Radio Pandora All Others Local AM/FM Radio i M...
iHeartRadio RS e 2’50 oF S TIMESHARE Vato 2.0% 79.1 14.2 10.7 79.0 6.2 iHea... A
Audiobooks RIS E"> §57% o 0.9%
® who are $75K+HHI Owners of a TIMESHARE Vacation Property m Chicago ® who are $75K+HHI Owners of a TIMESHARE Vacation Property B Chicago

Totol Persons:

asgzel .

representing 42.2% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

% Time sim:

Avg. Week Ad—Suggog’ted Audio (Persons & % Reach): Adults 35 or older Avg.
o oo

Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

% Time Spent

Local AM/FM Radio 29 599 84.7%
VouTube Whsic PSR R
podcass AP R TR 7%
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Amazon Music mm Avg. Hours+Minutes/day with Ad- Amazon All
Supported Audio: Adults 35 or older All Music Others
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eartradio ST Oy 15 ' 103 : -
! 6.5 4 i : 10.3 8.6
i Ca3s AN s
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Apple Music [ 3:0% - 0%
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Property listen to Ad-Supported Local AM/FM Radio for an average of 66.9 minutes every day
representing 42.2% of all time spent daily with Ad-Supported Audio.

Experts in Timeshare Cancellation

. 229,450 or 86.9% of Adults 35 or older who are $75K+HHI Owners of a TIMESHARE Vacation
r RFA Cancellation

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 86.9% 84.7%

Audio: Adults 35 or older

"Share of Ad-Supported Audio” -

who are $75K+HHI Owners Chicago
of a TIMESHARE Vacation
Property

24.6%

17.2%

13.6% 13.1%

10.8%
0,
9-1% 8.7% 6.2% 70% 7-6% 7.1%
Weekly A4.7% 2.4% 7 4.2%
: 0, . (1] .
rens o Wi 0 e
Reached: 229,450 4,389,599 64,934 845,841 36,016 351,494 34,462 892,371 24,088 448,987 28,502 323,510 12,515 83,712 6,448 362,001 20,141 365,930 4,437 216,673
Local AM/FM Podcasts Amazon Music YouTube Music Pandora All Others SiriusXM Spotify TV Music iHeartRadio
Average H
Daily Mi Radio Channels
B who are $75K+HHI Owners of a TIMESHARE Vacation Property B Chicago
Chicago Metro Scarborough R1 2024: Feb23-Mar24 Qual Intab 167 * Share of Everything
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. 229,450 or 86.9% of Adults 35 or older who are $75K+HHI Owners of a TIMESHARE Vacation Property
r RFA C§nce!| ation listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Album Adult
Experts in Timeshare Cancellation
e ’ Alternative, Classic Rock, News/Talk/Information, and All Sport

Local AM/FM Radio Formats (Persons & % Reach): Adults 35 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

(Average Week] Total Persons: % Time spent (Aversge Day)
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Adult
Contemporary Country

Pop Album Adult
Classic Rock Contempo... | News/Talk/ Classic Rock Alternative

e —t
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There are 264,500 $75K+HHI P35+ Chicago Metro Area

RFA Cancellation

Experts in Timeshare Cancellation

Timeshare Owners.

Here are the Top Radio Stations they listen to every week.

Age/Gender Qualitative

Adults 35+

We keep it simple and make ourselves available to you.

ancella{iq‘
ﬁProqpss

Paopulation
[{{{Household income summaries (HHLD): $75,000 or more AND Investments household has (HHLD): Avg Daily: 264,500
Second home or real estate property) AND (No. domestic air round trips past 12 mo (primarily Avg Weekly: 264 500
vacation): Any primarily vacation/personal domestic air round trip OR No. trips outside cont. LU.S. past

12 mo {primarily vacation): Any primarily vacation/personal foreign trip)) AND Types of vacations plan

to take next 12 months: Any vacation planned)]

HUBBARD
RADIO

CHICAGO (Metro Survey Area)
MAY24 | APR24 | MAR24
SCARBOROUGH R1 2024: FEB23-MAR24

Station Rankings Based on: Home to Metro

Qualitative Criteria Used: [(((Household income summaries (HHLD): $75,000 or more AND Investments
household has (HHLD): Second home or real estate property) AND (No. domestic air round trips past 12
mo (primarily vacation): Any primarily vacation/personal domestic air round trip OR No. trips outside cont.
U.S. past 12 mo (primarily vacation): Any primarily vacation/personal foreign trip)) AND Types of
vacations plan to take next 12 months: Any vacation planned)]

Station

Owwrier

Format

1/ WGN-AM  Nexstar Media Group Mews Talk

2 WDRV-FM
3 WXRT-FM

=

41 WEEM-AM
4t WLS-FM

4t WUSN-FM
7 WLIT-FM

:> 8t WTMX-FM
8t WBEZ-FM
8t WCKL-FM

8t WDCB-FM
Bt WRME-FM

8t WSCR-AM
14t WSHE-FM
14t WBBM-FM

14t WBMX-FM
14t WCHI-FM
14t WEMT-FM

Inc
Hubbard Radio LLC
Audacy

Audacy

Cumulus Media
Holdings Inc

Audacy
iHeartMedia Inc
Hubbard Radio LLC

WBEZ Alliance Inc

Educational Media
Foundation

College Of Du Page
Unknown Owner

Audacy
Hubbard Radio LLC

Audacy

Audacy
iHeartMedia Inc

Window to the World
Comm Inc

Infarmation
Classic Rock

Album Adult
Alternative

All News
Classic Hits

Country
Adult Contemporary

Hot Aduit
Contemporary

MNews Talk
Information

Contemporary
Christian
Jazz

Soft Adult
Contemporary

All Sports

Adult
Conlemporary
Pop Contemporary
Hit Radio
Rhythmic Oldies
Mainstream Rock
Classical

M-5u 6a-1Zm
Cual Qual
Average Average
Persons Rating*
2100 0.8
1,600 0.6
1.300 0.5
1.000 0.4
1.000 0.4
1.000 0.4
BOO 0.3
600 0.2
400 0.2
400 0.2
400 0.2
400 0.2
GO0 0.2
300 0.1
200 0.1
200 0.1
300 0.1
300 0.1

THE

MiX

C H I C

A G O

Qual Daily  Qual Daily Qual Weekly

Cume
Persons

20,300

18,600
17,300

15,400
17,900

13,200
12,100
12,100

5700
5,600

3,400
6,200

& 300
8,400

4,900

2700
5100
2,400

Cume
Rating

7.7

7.0
6.5

58
6.8

5.0
46
4.6

22
21

1.3
23

31
1.2

18

1.0
18
0.8

Cume
Persons

46,000

54,600
49,100

33,900
58,000

34 500
40,900
39,200

13,200
18,000

10,600
17,200

18,900
31,400

18,200

8,700
16,900
7,200

Qual
Weekly
Cume
Rating

17.4

20.6
18.6

12.8
219

13.0
15.5
14.8

50
6.8

40
6.5

7.5
11.9

73

Qual
Imdex

330

150
157

104
147

147
82
141

108

201

205
B3

112
146

B5

35
B2
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. 212,258 or 80.4% of Adults 35 or older who are S75K+HHI Owners of a TIMESHARE Vacation
r RFA C? ncei|1|atl on Property watch Ad-Supported Local TV Stations for an average of 113.8 minutes every day
Experts in Timeshare Cancellation
e ’ representing 27.9% of all time spent daily with Ad-Supported Video.

Avg. Week All Video (Persons & % Reach): Adults 35 or older Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Local TV Stations m B0 2%

Non-Premium Cable TV... m anal 68,30 22, 4% Premium Cabl YouTube
remium Cable - .
™ S — W Netor e fidze
YouTube Video  [EROYI I I AT e 2.8 ' '

Premium Amazon

Amazon Prime/IMDb/FireTV  EPTAETT R Tl
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™~
I
Ed

TikTok m mﬂl Avg. Hours+Minutes/day with
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Premium Cable TV Networks mm 7:08

YouTube i
Live TV...
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= Roku +fubo,... TikT...

Roku Non- : o
Amazon +The Premium Channel efc. .

Disney+ m m % Non-Premium Cable TV Prime/ Roku _ Cable TV :
0.7% o sre STSKeHH O e Networks IMDb/ Cha... Local TV Stations ~ Networks Hulu/Hulu = Dis... Pe.. 'P.
Peacock  ZAYIRAS Il 1556 S = % 111.0 FireTV 22.2 | TikTok 1285 95.9 +lveTV.. + 96 [+
Paramounts [T T0ER I 1115 Property 1.9%
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Avg. Week Ad-Supported Video (Persons & % Reach): Adults 35 or older Avg. Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Totol Persons: % Time Spent:
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212,238 9 0%
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. 212,258 or 80.4% of Adults 35 or older who are S75K+HHI Owners of a TIMESHARE Vacation
r ERFA TC? nccei!l ation Property watch Ad-Supported Local TV Stations for an average of 113.8 minutes every day
xperts in Timeshare Cancellation

representing 27.9% of all time spent daily with Ad-Supported Video.

Weeklv 80.4%

. Avg. Hours+Minutes/day with Ad-Supported
Reach % 79.0% 77.2%

"Share of Ad-Supported Video" . .., E

who are $75K+HHI Owners Chicago
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RFA Cancellation

Experts in Timeshare Cancellation

212,258 or 80.4% of Adults 35 or older who are S75K+HHI Owners of a TIMESHARE Vacation
Property watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
Sports, Movies, Comedies, Local News - Morning, and National/Network News.

Local TV Station Programs (Persons & % Reach): Adults 35 or older

Totol Persons: %

T 11/

{Averoge week)
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Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 35 or older
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CHICAGO (Metro Survey Area)
SCARBOROUGH R1 2024: FEB23-MAR24

RFA Cancellation

Experts in Timeshare Cancellation WHO | am Looking At
[{{{Household income summaries (HHLD): $75,000 or mone AND
Investments household has (HHLD): Second home or real estate
property) AND (Mo. domestic air round trips past 12 mo (primarily
vacation). Any primarily vacation/personal domestic air round trip OR No.
trips outside cont. U.S. past 12 mo (primarily vacation): Any primarily

There are 264,500 S75K+HHI P35+ Chicago Metro Area e Ronhe, Any vacation planned)
. WHAT | Want to Know About Them Target Persons® % of Target Index
Timeshare Owners. Broadcast TV networks/stations watched past 7 days: ABC (WLS, 167.344 63.4% 109
. . channel T)
Here are the TOp Video Media they watch every week. :> (M-S Bam-mid cume: WDRV-FM OR M-S 6am-mid cume: WTMX-FM OR 154,444 58.5% 115
M-S Bam-mid cume: WSHE-FM OR Video streaming services used past 7
days: YouTube (free))
Broadcast TV networks/stations watched past 7 days: CBS (WBBM, 151,789 57.5% 123
. H H H channel 2)
NOte' A Comblnatlon Of HUbbard Radlo gaaﬂcelmst]w networks/stations watched past T days: NBC (WMAQ, 142,134 53.9% 121
. anmne
a n d F ree YO UTU be VI d eo rea Ch n ea rly 3 O Ut Of 5 Video streaming services used past 7 days: Netflix 139,856 53.0% 130
(58 ] 5%) Of Ch |Cag0 M etrO Al"ea zmtz? networks/stations watched past 7 days: FOX (WFLD, 125,449 47.5% 120
. M-S Bam-mid cume: WDRV-FM OR M-S Bam-mid cume: WTMX-FM OR 114,542 43.4% 185
$75K+HHI P35+ Timeshare Owners. :> M-S Gam-mid oume. WSHE-FM)
Broadcast TV networks/stations watched past 7 days: WGM Chicago 100,228 38.0% G4
(WGN, channel 9)
Q Video streaming services used past 7 days: YouTube (free) 99,299 T 6% 119
Cable networks/stations watched past 7 days: CNN 95,830 36.3% 187
Video streaming services used past 7 days: Amazon Prime Video B87.089 33.0% 114
Video streaming services used past 7 days: Max T9.378 30.1% 179
e Broadcast TV networks/stations watched past 7 days: PBS (WTTW, T8.709 29.8% 126
' Timeshare chanre 11)
i 5 . Video streaming services used past 7 days: Apple TV+ T2.960 2T 6% 307
C ancell atlo. Cable networks/stations watched past 7 days: ESPN 72,507 27 5% 115
\ / :iﬁlﬂ? streaming services used past 7 days: Huluw/Hulu + Live TV (any 66,715 26.3% 112
Pro@ess Cable networks/stations watched past 7 days: History 58,039 224% 116
We keep it simple and make ourselves available to you. Video streaming services used past 7 days: Disney+ 53.572 20.3% 130
Video streaming services used past 7 days: CBS News Chicago 48 Ba7 18.5% 243
4 Cable networks/stations watched past 7 days: HGTV 46,604 17.7% 110
v, Video streaming services used past 7 days: Paramount+ 43 550 16.5% 148
4 w ’ ] ’ em Cable networks/stations watched past 7 days: Discovery Channel 43412 16.5% 106
— \ Cable networks/stations watched past 7 days: MSNBC 43157 16.4% 133
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RFA Cancellation

Experts in Timeshare Cancellation

-

169,445 or 64.2% of Adults 35 or older who are $75K+HH| Owners of a TIMESHARE Vacation
Property use Ad-Supported Social Media for an average of 142.9 minutes every day representing
23.5% of all time spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 35 or older
B il %,

search (Google, Bing, etc.)

o s T —— PO
SRTYAS —
it R —T

R —
corrvsveonos - RS R T

Avg. Hours+Minutes/day with
Digital: Adults 35 or older
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6i%3,
.. &%
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® who are $75K+HHI Owners of a TIMESHARE Vacation Property

who are $75K+HHI Owners
of a TIMESHARE Vacation
Property 6.6%

Chicago

M Chicago

Avg Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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42.0 39.0 (Personal...
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MNon- Search
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Avg. Week Ad-Supported Digital (Persons & % Reach): Adults 35 or older Avg Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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el T W7 e
e .
ey ——
e T — |
s O TR
Shopping (incl. Food/Auctions/Travel, etc.) m m 404
YouTube/TikTek, ete e
Non-Premium+Premium Cable Streaming m
s o ol PP e
Banking,/Financial /fReal Estate [Wehsites/Apps) m m
el o
Online Classes, Schools, Colleges, Universities _ 0.0%

Propert
mwho are $75K+HHI Owners of a TIMESHARE Vacation I;Urllj'.bpgrty M Chicago

Chicago Metro Scarborough R1 2024: Feb23-Mar24 Qual Intab 167
All Graphs and soefo.ai Data Modeling Copyright © 2024 Hubbord Broadcasting, Inc. LLC. All rights reserved.

Search (Google, Bing, etc.)

Avg. Hours+Minutes/day with Ad- 04,
Supported Digital: Adults 35 or older

concurrent

6%? .3% usage %:

who are $75K+HHI Owners
of a TIMESHARE Vacation

[(((Household income summaries (HHLD): $75,000 or more AND Investments household has (HHLD): Second home or real estate property) AND (No. domestic air round trips past 12 mo (primarily vacation): Any primarily vacation/personal domestic air round trip OR No. trips outside cont. U.S. past 12 mo (primarily vacation):

Any primarily vacation/personal foreign trip)) AND Types of vacations plan to take next 12 months: Any vacation planned)]
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Avg. Week All Social Media (Persons & % Reach): Adults 35 or older _Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Facebook

Instagram

YouTube Video
Linkedin

TikTok

X [Formerly " Twitter")
Pinterest

Reddit

WhatsApp

Snapchat

Others(Rumble, Twitch, Gab,Par...
Blogs/Message Boards (read...

tumblr

RFA Cancellation

Experts in Timeshare Cancellation

169,445 or 64.2% of Adults 35 or older who are $75K+HHI Owners of a TIMESHARE Vacation
Property use Ad-Supported Facebook for an average of 43.1 minutes every day representing 31.1%
of all time spent daily with Ad-Supported Social Media.

Totnl Persons:

Avg. Hours+Minutes/day with all
Social Media: Adults 35 or older

Dicoce | —wet i

2:16

ml 1262&5 who are $75K+HHI Owners Chicago
. of a TIMESHARE Vacation
Property
m who are $75K+HHI Owners of a TIMESHARE Vacation Property m Chicago
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TikTok
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YouTube Video Instagram
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LinkedIn Pinte... Re...
6.7 45 31

TikTok X
11.8 (Formerly...
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M Chicago

Avg. Week Ad-Supported Spcial Media (Persons & % Reach): Adults 35 or olde%r

Time Spent:

Facebook

Instagram

YouTube Video

TikTok

Linkedin

X (Formerly "Twitter")
Pinterest

Reddit

WhatsApp

Snapchat

Others(Rumble, Twitch, Gab,Pa...
Blogs/Message Boards (read...

tumblr

Chicago
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Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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S

Instagram TikTok
19.5 10.0

Linkedin X
6.5 (For...
"Twi...

Facebook
41.5

Facebook YouTube Video Pinterest | Reddit
43.1 381 5.7 3.0

YouTube Video Instagram
27.7 17.7

Pinterest X Sna...
5.8 (Form... 3.2

W Blo...

TikTok LinkedIn
11.8 4.7
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CHICAGO (Metro Survey Area)
SCARBOROUGH R1 2024: FEB23-MAR24

RFA Cancellation

Experis in Timeshare Cancellation WHO | am Looking At
[({{Household income summaries (HHLD): $75,000 or more AND
Investments household has (HHLD): Second home or real estate
property) AND (No. domestic air round trips past 12 mo (primarily

vacation): Any primarily vacation/personal domestic air round trip OR Mo,

trips outside cont. U_S. past 12 mo (primarily vacation): Any primarily
vacation/perscnal foreign trip)) AND Types of vacations plan to take next
12 months: Any vacation planned)]

WHAT | Want to Know About Them Target Persons® % of Target Index
. Apps or websites used or visited past 30 days:Search: Google 212 112 B0.4% G4
There are 264I500 S75K+H HI P35+ Ch |Cag0 Metro Area Apps or websites used or visited past 30 days:Social media: Facebook 186,735 T0.8% 95
H MNewspaper/TV/Cable websites visited/apps used past 30 days: Xfinity 136,466 51.7% 150
TI m eS h a re Own e rS ° Video streaming services used past 30 days: YouTube (free) 128,670 48 8% 102
101 1 bzit d isited past 30 days:Social media: | 120,652 45.7% 99
Here are the Top Digital Media they use every month. Apps or websites used or visied past 30 days:Social meda. Instagram
MNewspaper/T\V/Cable websites visited/apps used past 30 days: WGN 9 110,211 41.8% 134
Chicago
Newspaper/TV/Cable websites visited/apps used past 30 days: NBC 5 98 453 3T 161
Chicaga WMAQ
NewspaperTV/Cable websites visited/apps used past 30 days: ABC T 98 426 373% 136
Chicago WLS
Apps or websites used or visited past 30 days:Search: Wikipedia 96,555 36.6% 108
Apps or websites used or visited past 30 days:Social media: Linkedin 88 526 335% 125
NewspaperTV/Cable websites visited/apps used past 30 days: Chicago 82 762 31.4% 164
Tribune
Apps or websites usad or visited past 30 days:Lifestyle/Entertainmeant: 80,692 30.6% 122
Zillow
Apps or websites used or visited past 30 days:Social media: X (formerly 74,454 28.2% 118
Twitter)
Newspaper/TV/Cable websites visited/apps used past 30 days: CBS 2 70,716 26.8% 145
Chicago WBBM
Apps or websites used or visited past 30 days: CNN 67387 25.5% 160
Apps or websites used or visited past 30 days: ABCNews 64.241 24.3% 156
Apps or websites used or visited past 30 days: New York 62,304 23.6% 223
Times/MYTimes.com
Apps or websites used or visited past 30 days:Lifestyle/Entertainmeant: 61,860 23.4% G4
Yahoo!
LIVE CHAT Apps or websites used or vizited past 30 days:Social media: Reddit 60 B6T 231% 125
SR82477 RSk Thos MNewspaper/TV/Cable websites visited/apps used past 30 days: ATT.net 58 924 27% 140
Apps or websites used or visited past 30 days: Chicago Cubs/Chicago 58 Bo2 22 3% 180
White Sox
Newspaper/TV/Cable websites visited/apps used past 30 days: Chicago 57873 20% 167
Sun-Times
HUBBARD 101.9niix 2060 Digital
RADIO -

CHICAGDO




. M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 18,750;
r RFA Cancellation Local Radio: 14,623; Social Media: 11,075; Non-Prem. Cable: 8,425; Local TV: 7,881
Experts in Timeshare Cancellation . .
reaching Adults 35 or older who are S75K+HHI Owners of a TIMESHARE Vacation Pro
(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 35 or older who are $75K+HHI Owners of a Chicago Metro Area Adults 35 or older
TIMESHARE Vacation Property 1,200,000
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60,000
50,000 800,000
40,000
600,000
30,000
400,000
20,000
200,000
10,000
0 0
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e Mon-Fri Local AM/FM Radio AQH e Mon-Fri Local TV Station AQH ====Mon-Fri Local AM/FM Radio AQH ===Mon-Fri Local TV Station AQH
@ \on-Fri Non-Premium Cable TV AQH e VI o1-Fri Social Media AQH @ [VIon-Fri Non-Premium Cable TV AQH e M on-Fri Social Media AQH
e \on-Fri Digital Media (Less Social) AQH e \Von-Fri Digital Media (Less Social) AQH
Chi Met Scarborough R1 2024: Feb23-Mar24 ~ Qual Intab 167 ® Share of Evervthin
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[(((Household income summaries (HHLD): $75,000 or more AND Investments household has (HHLD): Second home or real estate property) AND (No. domestic air round trips past 12 mo (primarily vacation): Any primarily vacation/personal domestic air round trip OR No. trips outside cont. U.S. past 12 mo (primarily vacation):
Any primarily vacation/personal foreign trip)) AND Types of vacations plan to take next 12 months: Any vacation planned)]



-

Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 or older

Totol Persons:

{Average Week)

Grocery Stores
Billboards & Signs (Weekly Drivers)

AM/FM Radio

Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores
Drug Stores

Restaurants & Bars

Shopping Malls

YouTube Music

RFA Cancellation

Experts in Timeshare Cancellation

240,501 or 91.1% of Adults 35 or older who are $75K+HH| Owners of a TIMESHARE Vacation
Property spend an average of 68.2 minutes per day driving, seeing Billboards and Signs. 76.1% Listen
to Local Radio Stations Out-of-Home for an average of 44.3 minutes/

R

m—!!r
agecacl — o

of-Home Media: Adults 35 or older %,

Avg. Hours+Minutes/day with Out-

Average Day)

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

AM/FM Radio
523

Grocery Stores
19.8

Restaurants
& Bars
14.0

Movie
Theaters
14.5

SiriusXM
11.6

Walking in
Towns, Cities,
Downtown Areas
22.0

Shopping Malls
23.2
AM/FM Radio
52.3
Restaurants & Grocery
Bars Stores Sirius...
15.0 9.7 7.8

Siriusxm m m _— - m Walking in Towns,
Podcasts m m Usoge %: m Billboards & Signs Cities, Downtown Billboards & Signs (Weekly .. Dr.
. who are $75K+HHI Owners Chicago (Weekly Drivers) Areas Drivers) Movie Theaters
Spotify m m" of a TIMESHARE Vacation m 62.2 27.3 425 13.9
Movie Theaters PV RFbaN IRRIT e
m who are $75K+HHI Owners of a TIMESHARE Vacation Property m Chicago m who are $75K+HHI Owners of a TIMESHARE Vacation Property m Chicago

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 35 or older

Totol Persons: % Time Spent:

[average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores

sosazas] o]

30.4%
Goosgaal o 1360
B e TR 79.6%
T TN 175

[Average Day)

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Walking in
Towns, Cities,
Downtown
Areas
273

Grocery
Stores
19.8

Walking in Towns,
Cities, Downtown
Areas
22.0

Shopping Malls
23.2

Drug stores  FEERTSY YO 0.5% AM/FM Radio AM/FM Radio
. I ai 487
Restaurants & Bars DN P PRV e A‘;’i’::;z g’:::’:?;{, i::: :;:z":d 7.6% 443 Movie F'ft‘:r‘:l Mavie Grocery
shopping Malls  G3Rers o Py | ERs Theaters 7_5' Public Transit  Theaters Stores

YouTube Music
Podcasts

Movie Theaters
Public Transit

Retail Stores

CP R 289

mm Usage %:

S - - who are $75K+HHI Owners
m of a TIMESHARE Vacation

Property

(ag5 636 | o284 0.6%

Billboards & Signs
(Weekly Drivers)
68.2

Public Transit
34.2

14.5

Shoppi...

Restaurants
& Bars
14.0
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YouTub...

16.7 13.9 9.7

YouTub...
Restaurants & Retail
Bars Stor... Po.. Gas
15.0 7.1 59 [St.

Billboards & Signs (Weekly
Drivers)
425

 who are $75K+HHI Owners of a TIMESHARE Vacation Property B Chicago

soefa.ai

® who are $75K+HHI Owners of a TIMESHARE Vacation Property o Chicago

Chicago Metro Scarborough R1 2024: Feb23-Mar24 Qual Intab 167
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything
for Anything

o

[(((Household income summaries (HHLD): $75,000 or more AND Investments household has (HHLD): Second home or real estate property) AND (No. domestic air round trips past 12 mo (primarily vacation): Any primarily vacation/personal domestic air round trip OR No. trips outside cont. U.S. past 12 mo (primarily vacation):
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240,501 or 91.1% of Adults 35 or older who are S75K+HHI Owners of a TIMESHARE Vacation
Property spend an average of 68.2 minutes per day driving an average of 39.7 miles each day and

RFA Cancellation

Experts in Timeshare Cancellation

-

are 92.% more likely to use US 14 (Northwest Highway) than the Metro ave

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older Top-26 Residential Zip Codes: Adults 35 or older Top-26 Employment Zip Codes: Adults 35 or older
. 63%
Dan Ryan Expressway (+-90/1-99) s sosos PR sk | cocos JR— 5
; : 15% 2.30%
Eisenhower Expressway (-250) %7 o0z P — 1 cooss  Tmm—
Kennedy Expressway (1-90/1-94) M 37.1% 60707 m 4.09% 60153 m 3.35%
Tristate Tollway (1-294/1-94) - 7% 60450 PRI e 2.79% 60540 [FEIRIBANEE 2.08%
: 2.04%
1-57 21.3% 60126 PR  gage i 2.17% 60647 NN 1.93%
Route 59 207% 60410 [PSIEI—— 2om% 60526 [ 103%
Route 64 (North Avenue) [ — 10.0% " 60004 PR 20 60614 EE*osme
H 1.93% 1.38%
Cicero vene ' cocs7  ET— o1ss P,
oues: P B cos2s eEmm— 1 coszs JEEE, 131
Fullerton Avenue  ERSE R 19.% o051 BT 1 BAE | con poy o
. 87% ) 132%
Hariem Avenue o110 FRm— . AR s M
Jane Addams Memorial Tollway (1-90) 17.8% 60103 |[HESICIIINN 1.84% 60618 pO2IN 114%
Us 14 (Northwest ighway) (SRR T '+ cos10 Pp— e cocon R 1
1.64% 1.11%
Route 34 (Ogden Avene) 02 coos BT sores pamr,
55% 1.11%
US20 [ e 1505 60130 PR 60606 Lo
cdens Expressway (199 s coscn 15 cousy o, 5%
Touhy Avenue s oo PR 1% coscy P 10
1-355/Veterans Memorial Tollway 151'62_916% 60611 0.28% 1.39% 60611 Mo}(ﬁg&%
us 83 5‘?7_4% Avg. Hours+Minutes/day Driving: | 60185 Efgsyrm 0.76% 1.38% 60502 .'0.1?%0'%%
Route 38 (Roosevelt Road) e e 75 5% Adults 35 or older 60402 m 2.03% 60208 FT,00 1%
Route 31 BT oc2c PRI sz P
34% 0.89%
Ist Avenue B 1055 Avg. Miles/Day 60622 FFRTL 1 60440 % Cos%
Rand Rosd (us 12) BT 1 o g cos16 B 07
- who are $75K+HHI Owners Chicago 133% 0.76%
Ronald Reagan Memorial Tollway (1-88) Fick s S +3.6% of @ TIMESHALE Vacation 60805 pAMIUEEE 1 60068 o0 .%
rop .
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98,262 or 37.2% of Adults 35 or older who are $75K+HHI Owners of a TIMESHARE Vacation Property
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 12.6 minutes every day representing
37.9% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 35 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Total Persons: % Time 5
ocal iy Newsper() Oeyssancer) m
T TR . oo —
Direct Mail Advertising {excluding Catalogs) ”
Local Daily Newspa per(s) (Daily mm m Local Daily
All Local Weekly Newspapers mm m NewYork:;Tes (b=ibh Memrﬂ;t:éﬂ - Local Daily _
Bocks 4.2% (DoitysSundav} Direct Mail {Sunday)

New York Times [T —]
Advertising 12.7 Direct Mail

r RFA Cancellation

Experts in Timeshare Cancellation

New York Times [Sunday) Local Daily New York Times
Neuspaper(s){Daily| (Daily+Sunday)
10.3 10.3

Magazines  ALI0STS AR Avg. Hours+Minutes/day with All [ ] {excluding Advertising
Print Media: Adults 35 or older Catalogs) Suding Catal
Catalogs m% m USA Today [Daily) 6.7 ] "m{:f::;;mes (el mf_qcata oes)
New York Times (Daily+Sunday) mm cor e 9.2 I
§ Wal
New York Times (Sunday) - m m Street
Wwall Street Journal (Daily) r - 0:19 Y Loc Daily Local Daily Local Daily o
! A Newspaper(s) Newspaper(s) Newspaper(s)
New York Times (Daily) —t $75K+HHI Own I Chi (Sunday) (Daily+Sunday) (Daily+Sunday) USA Today (Daily) ines “atal...
m-l f;?‘? TIMESHARE Vacation Property L 26 - | : 1 Allloca..
UsA Today (Daily) YRR 155
= who are $75K+HH| Owners of a TIMESHARE Vacation Property H Chicago m who are $75K+HHI Owners of a TIMESHARE Vacation Property m Chicago
Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 35 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Total Persons:

oca oty Newsppers) (Dassundo) RO L. m
ol oty et (i) ™Y e
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ocat Dty Newspaperts) iy P — Y
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Magazines %
Catalogs %

-l
[~
jco
ho
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New York Times Ngwspap‘:ﬂsl Local Daily Newspaper|s) (Daily (Daily+5unday)
(Daily) (Daily Newspaper(s) 10.3 103
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12.7

Ll
"
=

New York Times (Daily+Sunday)

New York Times (Sunday)

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 35 or older|

Direct Mail
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Catalogs)

6.7

Direct Mail
Advertising

{excluding
Magazines Catalogs)
Local Daily Local Daily New York 7.7 7.4
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13.6 12.6 10.9 45 15 115 10.7 9.2 Catalogs
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Any primarily vacation/personal foreign trip)) AND Types of vacations plan to take next 12 months: Any vacation planned)]



CHICAGO (Metro Survey Area)

RFA Cancellation oL o

S, e s -
Experts in Timeshare Cancellation WHO | am Looking At
[({(Household income summaries (HHLD): $75,000 or more AND
Investments household has (HHLD): Second home or real estate
property) AND (No. domestic air round trips past 12 mo (primarily
vacation): Any primarily vacation/personal domestic air round trip OR No.
trips outside cont. U_S. past 12 mo (primarily vacation): Any primarily
vacation/personal foreign trip)) AND Types of vacations plan to take next
12 months: Any vacation planned)]

WHAT | Want to Know About Them Target Persons™ % of Target Index
. Sunday newspapers print edition - Cume: Chicago Tribune 41,966 15.9% BO
There are 2641500 S75K+H HI P35+ Chlcago Metro Area Weekly newspapers/shoppers/magazines - 6 months Reader: Crain's 33,205 12.6% 169
. Chicago Business

Timeshare Owners. Daily newspapers print edition - Cume: Chicago Tribune 31,695 12.0% 104
. . Sunday newspapers print edition - Cume: Chicago Sun-Times 27,789 10.5% 78
Here are the Top Print Media they read. Non-caly newspapersread past & monihs Criago Reader 22010 8% 114
Mon-daily newspapers read past & months: Any Journal & Topics 19,731 7.5% 131

newspaper
Daily newspapers print edition - Cume: Chicago Sun-Times 17.229 6.5% B&
Magazines read past & months: Street\Wise 15,865 6.0% 237
Daily newspapers print edition - Cume: Daily Herald 14,063 5.3% 108
Sunday newspapers print edition - Cume: New York Times 13,069 5.0% 119
MNaon-daily newspapers read past 6 months: Any Suburban Life newspaper 12,439 4. T% T4
Daily newspapers print edition - Cume: Wall Street Journal 11,889 4 5% 159
Non-daily newspapers read past 6 months: Any Pioneer Press newspaper 11,210 4.2% 7
Magazines read past & months: Chicago Magazine 10.918 41% 55
w._—,._ \ Sunday newspapers print edition - Cume: Daily Herald 10,865 4. 1% 105
A\ & Magazines read past 6 months: Southem Living 8,798 3.3% B4
Daily newspapers print edition - Cume: New York Times 7667 2.9% 108
Mon-daily newspapers read past & months: Any Citizen newspaper 7663 2.9% 6&
Sunday newspapers print edition - Cume: Herald-News Weekend Edition 7.379 2.8% 142
Daily newspapers print edition - Cume: Post-Tribune 5,707 22% 331
Sunday newspapers print edition - Cume: The Times of Northwest 4777 1.8% T8

Indiana

Sunday newspapers print edition - Cume: Post-Tribune 4108 1.6% 108
We keep it simple and make ourselves available to you. Daily newspapers print edition - Cume: The Herald-Mews 4,079 1.5% 80
L LIVE CHAT Daily newspapers print edition - Cume: USA Today 3038 1.5% BO
st 24/7 Real-Time Daily newspapers print edition - Cume: Northwest Herald (Tues, Wed, 3821 1.4% 108

S ; i Thurs, Fri)
"‘ 4 ‘ Sunday newspapers print edition - Cume: Northwest Herald Weekend 3728 1.4% TE

) 8 { Editicn

3,535 1.3% 77

( Di~ive 3 2060Digital

CHICAGO'S CLASSIC ROCK

Sunday newspapers print edition - Cume: Daily Southtown

J-J HUBBARD 101.93ix

CHICAGDO
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